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hig boost for Christmas sales 


IRWIN EXTRA PROFIT SPECIAL 


Gift Su anect ion 


ake 50% Profit for the HOME 
WORKSHOP 


nm a modest IRWIN wood boring set 
26.21 Investment 











Here's what you get! | 


Free Counter Display 

Free Gift Box «+ -++eccececes 
Free Handout Folders 

4 Fast-Selling 62T Borchest Sets 

Stock No. 4-S 

AAM— 6-Bit Set, Retail Price $7.00 
BBM — 6-Bit Set, Retail Price $7.30 
AM —10-Bit Set, Retail Price. . . .$10.80 
DM —13-Bit Set, Retail Price... .$14.20 





Order profit special No. 4-S today 


Irwin brings you a Profit Special that’s sure to increase unit 
Total Retail Sales . . $39.30 sales for you. And it’s sland for the Christmas season when 
Total Dealer Cost... . 26.21 gift purchases of tools are at their profitable best. 

You Make ...-cccecs $13.09 But you can increase unit sales with this Irwin Profit Special | 
the full year through. Here’s why: (1) It carries a constant 
appeal for the customer looking for a useful and lasting gift. 
(2) It directs a sales-packed punch to the home workshop 
market which is growing by leaps and bounds. 





Note: Sets also available from open stock as required 





And it’s yours for a modest $26.21 investment in America’s |} 
best selling wood boring tools-— with a neat 50% plus profit 
for you! Your Irwin hardware jobber 1s waiting to fill your 
order. So call him for extra profits soon. 





The Irwin Auger Bit Company, Wilmington, Ohio, USA 











MORE FOR YOUR MONEY 





‘ood rule 
made 
stronger 


Master's fast-selling Guardsman 
with world’s toughest finish now 


has 15% greater wood strength at 
no increase in price. 





W EAR-PROOF finish and slip-proof spring clamps 
made Master’s Guardsman the sales sensation of the 
year at $1.50 list. Now, the same rule—at the same price 
—is 15% stronger. Yes, every inch of hard maple has 
been given added strength—including the clamp areas. 
Surveys show customers look for sturdiness first in a 
folding rule. The Guardsman gives them the strongest 
rule ever made. 

Other sales building Guardsman features: Brass 
triple-grip clamps powered by stainless steel springs 
for fast, sure action...Two-way reading for conveni- 
ence...Triple-sealed with friction-proof plastic finish 
...Finish under clamp seat makes whole rule moisture- 
proof...GUARANTEED FOR A FULL YEAR. 

Order the new improved Guardsman today. #996 or 
#996F (flat reading). Master’s popular X6 (extension), 
W6 and 66 rules also 15% stronger now. 

See Master’s complete wood and steel rule line at the 
Hardware Show in New York—Booth 66. 


Ordinary Guardsman Rule 
rule 15% stronger 


Viuuseenaall STER§::: Peeeepegepeqenen 


[ 
(@® Master RULE MFG., CO CO. INC. Middletown New York 


(HE ¥en. STEEL TAPERULES | iJ iti iii litilili 
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how a lock is made 


keying procedures 


powder metallurgy 



























IS YOUR KEY TO 
VOLUME LOCK SALES 


Eagle constantly emphasizes the importance 
of DISPLAY. Merchandise back on the shelf usually 
stays there. Handsome, fine quality, top-value 
Eagle Locks ... DISPLAYED where your customers 
can see them... will build volume for you day-in 


and day-out. 


EAGLE locks are made for display. . . with 
pride and confidence. EAGLE packages are de- 
signed for display . . . at point of sale. Attractive, 
colorful, hard-hitting EAGLE display cards, panels, 
cabinets and sales units are practical field tested 
sales stimulators ready to go to work for you. 


And NEW items are on the way. 


Ask your EAGLE jobber. He'll be glad to 


make these extra services available to you. 














THE EAGLE LOCK COMPANY 


Subsidiary of Bowser, Inc. © TERRYVILLE, CONNECTICUT 
Ameucas Fast Lockmakews 
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PRICE 


IMPORTANT 
SE E 

RVIC This cut is reprinted from an old PQ booklet 
citings ssh —and it holds true today. Pennsylvania has 


QUALITY been making quality mowers since 1877 


MOST 
IMPORTANT 





More Pennsylvania Mowers 
from New, Modern Factory 


x B New 1953 Models 
in Power and Hand Mowers 


* # But No Change in “PQ” 
which means 
Pennsylvania Quality 





® Your PENNSYLVANIA jobbers’ salesmen have plenty of good 
news for you about the 1953 line of power and hand mowers. 
Thanks to the new, modern factory at Exeter, Pennsylvania, 
we can now fill the growing demand from all parts of America. 

New streamlined models are now in production and pop- 
ular old favorites have been restyled. Only the PQ remains 
unchanged—for regardless of price range PENNSYLVANIA 
makes all its mowers intentionally better, That’s why repair- 
men say PENNSYLVANIA Power and Hand Mowers are easiest 
to sharpen and seldom need repairs or service. That’s also 
why PENNSYLVANIAS. will be easiest to sell again next spring. 

Ask your jobber’s salesman about PENNSYLVANIA'S great 
improvements. Order PENNSYLVANIAS early for a banner ’53 
and feature the quality leaders. 











PENNSYLVANIA LAWN MOWER DIVISION 
American Chain & Cable Company, Inc. 


Exeter, Pennsylvania + Bridgeport, Connecticut 
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just Among Ourselves 


Informal Editorial Comments 


Plan Now for Those 
Christmas Profits 


As the days grow longer and the air picks up 
a bite, its time to do some very serious planning 
for one of your biggest profit opportunities of the 
entire year . . . Christmas. 

The holiday period has always been a large 
volume period for hardware stores, but actually 
hardware stores are getting only a small fraction 
of the profits that could be realized if they would 
take but a few simple steps, steps that have proved 
to be extremely profitable for those stores that 
have taken them. 

Experienced merchandisers who have watched 
the retail picture over the years are convinced 
that most hardware stores could substantially in- 
crease their Christmas volume by following these 
simple steps. 

In an effort to aid hardware dealers capture 
these extra profit dollars, the mid-September issue 
of HARDWARE AGE for many years has been dedi- 
cated to describing and illustrating effective meth- 
ods of building Christmas profits. 

This issue of HARDWARE AGE contains the 1952 
Christmas Merchandise Guide, beginning on page 
155. In this Guide you will find simple, practical, 
proven suggestions for building Christmas volume. 

The information given in this Guide is distilled 
from interviews with hundreds of outstanding 
merchandisers—dealers, wholesalers and manufac- 
turers. Nothing described in the Guide is novel 
or untried; it is all based on the proved experience 
of successful dealers. 

You will find the Christmas Merchandising 
Guide very profitable reading; be sure your sales- 
people also read it thoroughly. 

We know the information in the Guide is prac- 
tical; we know it will work. 

Many dealers wrote us last year and told us 








Make this your slogan 
From now to November— 


See You at the Polls 
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how they were able to increase their holiday sales 
by following the information given in the 1951 
Guide. Several dealers told us that they built 
their entire Christmas selling program on the in- 
formation contained in the HARDWARE AGE Christ- 
mas Merchandising Guide. 

Wish such evidence, we are certain that you'll 
find it profitable to read this issue very carefully. 


You Must Do Their 
Thinking for Them 


Many hardware dealers remark these days on 
the competition they are getting from department 
stores, mail order retail outlets, etc., especially 
concerning the volume these stores do in hardware 
lines at Christmas. 

It’s very true that these stores do a large hard- 
ware volume at Christmas, and the chief reason 
why they can do this is that they don’t sell this 
merchandise as hardware—they sell it as gifts. 

These outlets realize that a power mower, a set 
of screw drivers, a mail box, an electric appliance, 
etc., make excellent gifts that appeal for their 
lasting value and great utility. They merchandise 
them as gifts. 

At Christmas the consumer is thinking in terms 
of gifts. While you may not like the idea, the hard 
fact remains that the successful merchant must 
do the thinking for the customer . . . he must 
present him with ideas for gifts; in short, he 
must make the consumer see the hardware item as 
a gift, not as a hardware item. 

This means store atmosphere, it means gift 
packaging and gift wrapping; it means gift pro- 
motion. Basically, that’s all a department store 
does, and that’s all you need to do to increase 
those Christmas profits. 

No one can decorate your store for you. But 
you can get helpful ideas for decorations and for 
developing a gift atmosphere by reading the 
Christmas Guide in this issue and by studying the 
illustrations given in it. 

Many manufacturers are providing special 
Christmas deals for you, including special gift 








packaging, Christmas streamers and counter and 
fioor displays with a seasonal theme. All this 
material is helpful in creating a Christmas gift 
atmosphere in your store. 

HARDWARE AGE has long encouraged manufac- 
turers to develop special wraps, etc., for Christmas. 
We are happy to note a substantial increase this 
year in the number of manufacturers that are 
providing this type of material. 

Read over carefully the advertisements in this 
issue and plan to take advantage of these special 
Christmas selling aids. 


A Directory Of 
Consumer Catalogs 


Promotion is extremely important in hitting the 
Christmas market. We feel it is so important that 
we have included in this year’s Christmas Mer- 
chandising Guide a new feature—a Directory of 
Consumer Catalogs available from wholesalers for 
distribution by hardware dealers. 

The number of dealers using these catalogs and 
broadsides has been increasing steadily each year. 
There has also been a steady increase in the num- 
ber of wholsalers making available such promo- 
tional material. 

The growth in the use of these catalogs has 
caused a great many dealers to write us for in- 
formation on sources of consumer catalogs. To 
answer these questions we present, on page 174, a 
Directory of Christmas Consumer Catalogs that 
may be distributed by dealers. 

Every effort has been exerted to make this Di- 
rectory complete. Every general line wholesale 
house has been asked for information on such 
consumer catalogs as they may have developed. 

In the event that any wholesaler issuing such a 
catalog is omitted from the Directory, we would 
appreciate their writing us so that we may pub- 
lish the information in a succeeding issue. 

The growth of these consumer catalogs—many 
millions will be distributed by hardware dealers 
this year—is due to the effectiveness of this type 
ot promotion. These catalogs represent about the 
least expensive way of reaching a large number 
ot consumers with an effective sales story. 

A dealer’s Christmas plans should include the 
use of a direct mail piece of some kind; these con- 
summer catalogs are especially suited to this 
purpose. 


October Is Hardware 
Show Time 


Another sure sign that Summer is over is the 
realization that in a few short weeks we will again 
be meeting thousands of friends from all over the 
country when they come to New York for the big 
National Hardware Show. 

This year’s show, to be held from Oct. 6 to 10, 
gives every indication of surpassing all past shows 


from the viewpoint of attendance as well as the 
number and variety of exhibits. 

Beginning on page 189 of this issue, you’ll find 
the details of this year’s big show, including a 
list of exhibitors. 

Many manufacturers in this issue tell of their 
plans for the show, to give you a chance to plan 
your visit more carefully. Since many of the ex- 
hibits will feature new models and new promotion 
plans, check these advertisements in advance so 
you’ll be able to make better use of your time at 
the show. 

We will have a booth at the show, as usual, and 
you have a cordial invitation to stop in and rest 
your feet and meet the men who are responsible 
for getting out each issue of HARDWARE AGE. 

We'll be looking forward to seeing you. 










The 
United 
Way 





for ALL Red Feather Services 











Let the Sellers 
Howl, She Says 


President Truman recently appointed a new 
OPS boss, Tighe Woods. Mr. Woods has little to 
recommend him for the job, but there isn’t much 
a job there now, anyway. 

The wife of the new OPS boss granted an inter- 
view recently to newsmen in which she complained 
about the high cost of living (as we all do) and 
she demanded immediate action in bringing down 
costs. 

This is what she said, according to a metro- 
politan newspaper: “I want action and fast. Per- 
haps we should roll prices back and just let sellers 
howl.” 

The “sellers” she refers to, Mr. Hardware Deal- 
ers, are you and all other retail merchants. She’s 
not concerned with your problems or what actually 
makes prices high. She just wants you to roll 
back your prices, regardless of what it may do 
to you. 

We don’t know how much influence Mrs. Woods 
has on her husband, the new OPS boss, but we 
sincerely hope its very small and that her view- 
points do not reflect those of the new OPS director. 
2Ithough we rather suspect that many OPS offi- 
cials in the past have had viewpoints no less silly 
or irrational than Mrs. Woods. 
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It’s two door closers in one... right hand or left hand [J the tice Ball Bearing, 
mounting without mechanical change or adjustment of any --sascchrepratiateantacnarened 
i Closer assures precision 
new kind. door control... provides 
e to That means two big advantages to you: (1) no double in- [J  back-checking action . . ~ 
ich ventory necessary to keep a full stock (2) easier, quicker in- . r pened bf pie sei 
ro |  stallation . . . always a factor of importance to your customers. A in I 
aa 1 And look at these outstanding features: i 
and ‘. ‘ ‘ 
own Extra powered helical coil spring i 
Heavy, forged steel one-piece shaft and crank I 
tro- eliminates breakage 5 
Per- No. 3002 Ilco Deluxe Screen and 
lers Single valve provides dual speed control... J Storm Door Closer has on extra heavy enclosed 
one speed for closing ... one for latching spring. Attractive design, finished in durable 
eal- | silver gray. Reversible. 
ert Precision machining throughout . Rugged 1 
ally construction . Leak-proof I 
roll . I J No. 3001 Iico Senior Screen and 
do Call your jobber or write us direct. Storm Door Closer, slightly smaller than Deluxe 
I model, excellent value at moderate cost, silver 
ods — gray finish. Reversible. 
we “ey 
OO: 
ew- 

*GUARANTEE: lico Ball-beari i r 
tor. co INDEPENDENT LOCK CO. i t Ilco Ball-bearing Door Closers are 
offi- unconditionally guaranteed for two years, except 
ily Vv Fitchburg, Massachusetts when misapplied or abused. 
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NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


OPS Flooded With Thousands 
Of Price Relief Applications 


At OPS, complaints from the trade at the govern- 
ment’s “half-a-loaf” pricing order continue to pour 
in. This order permits manufacturers to pass on to 
their customers the higher prices they must pay for 
steel, copper, and aluminum. But it forces them to 
absorb their rising costs of labor, freight, and other 
materials. 

Some new ceiling prices are being calculated on a 
basis of what each product costs, but others are based 
on the average costs for a firm’s group of products. 

Each firm is largely “on its own” in putting the 
new prices into effect. No further permission from 
OPS is necessary. But the higher prices are subject 
to question by OPS at any time. 

No markups over the actual amounts of the in- 
creases in steel, copper, and aluminum is permitted 
by OPS. In effect, this restores the operating position 
of each firm to the same level which would have been 
held if steel, copper, and aluminum prices had not 
risen. 

OUTLOOK—A second round of price boosts 
is still over the horizon. No immediate relief 
for manufacturers is in sight. But the ines- 
capable fact that many firms cannot long con- 

® tinue to absorb these higher costs will force 
OPS to speed issuance of the remainder of the 
relief orders. More than 4,000 relief applica- 
tions are now stacked up at OPS. 


Optimism Is New Government 
Attitude Toward Metal Supply 


Hardware dealers, here and there, may still meet 
with trouble in replacing a few items. But by and 
large, it now looks as if all threat of tool, hardware and 
other hard-goods shortages is out. 

Washington control officials now say that luckily 
they “guessed wrong” in estimating not only the effect 
of the steel strike, but also in how long it would take 
to recover. 

More covper and aluminum will now be available. 
An international deal has been worked out and a make- 
shift pricing formula set up for copper. This should 
assure ample metal for both defense and most civilian 
needs. 


10 


Aluminum production is already at a new high. 
Capacity is due to be increased with government bless- 
ing as soon as new interests (other than the big three 
producers) can enter the field. 

A major reason for the optimism is reports that 
the consuming public apparently expects early return 
of a buyer’s market, and seems in no rush to stock up 
beyond current needs when it comes to tools, and imple- 
ments, appliances, and some other hard goods. 

An exception to the ample supply outlook lies with 
any extra hard goods requiring nickel for hardening. 
Jet motors take most of the foreseeable nickel supply. 


OUTLOOK—Look for accelerated removal 
of production controls. Fading need for re- 
by regulating production is believed to be a major 
reason for DPA Chief Fowler taking on the 
added job of defense mobilization. 


Price Control May Be Limited 
To Materials and Equipment 


Recognition of the merchant’s position in the na- 
tional economic scene has been accepted, belatedly, by 
the OPS. 

In establishing a program for its depleted staff, the 
agency says it intends to make greatest possible use 
of price-control exemptions for small sellers in lines 
where pressure for price increases is not heavy. This 
could be brought about by closer attention to the effect 
of controls farther up the line—between the basic 
producer and the retailer. 

OPS already has announced its decontrol standards; 
listed a number of categories of items for exemption, 
and suspended limitations on others. The way is open 
for use of the same standards in considering removal 
of controls over additional commodities. If controls 
are not now serving a useful purpose, the agency says, 
they will be lifted. 

Best news for the retailers, however, is the OPS 
plan to ease* up on limitations over consumer goods 
while concentrating its attention on materials and 
equipment for production. It had become clear to the 
agéncy that the sale of bolts and hinges in a hardware 
store, no matter how prosperous, affects prices less 
than transactions involving dies and lathes for pro- 
duction of thousands of heavy consumer items. 

(Continued on page 328) 
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Master 


Bike Lacks 


PACKAGED FOR YEAR ‘ROUND GIFTS 


Again — with this packaging “first — 
Master gives the independent hardware 
trade a new selling tool. Gift packaging 
of the No. 1517 Combination Bike Lock 
means more sales . . . more profits for you. 
Keep a carton on your counter or near 
your cash regis- 
ter for big repeat 
business. Order 
now, from your 
jobber! 























aster - cnamr” 


Combination 










No. 1517 


OTHER 
FAST-SELLERS 
FROM THE ONLY 
COMPLETE 

BIKE LOCK 

LINE 










No. 518 


a) 
is | Make sales faster with “Back to school” means bike lock sales! 


EN CRTC UC CM ly nce inset oy nrice, Check yeu 
stock now! 
) 
Master Jock Company, Milwaukee 45, Wis.® World's Leading Padlock Manufacturers 
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Coffee Filters 


Single service disposable coffee 
filters for use in Sunbeam Coffee- 
master are now available with a cel- 















~~ 


mas. Filters for the current 

C-30 series Sunbeam Coffeemasters 
retail at $1 for a box of 200; $1.20 
for the older Model C-20 series. 
Counter display card sent with each 
order, which should specify “Christ- 
mas Wrapper.” Schwartz Mfg. Co., 
Two Rivers, Wis. 


Christmas Wrapped Tools 


Chosen for their gift appeal and 
popularity, 17 tools are being 
packed with attractive Christmas 
slip-on covers over the standard 
boxes. A striking four-color Poin- 
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lophane gift wrapping for Chet pes the tree fresh and green, 


settia design with matching gift 
label is printed on a white back- 
ground for the larger tools and on 
gold foil for smaller tools. The se- 
lection ranges from the No. 590 
Torpedo Level, which retails for 
$1.80, to an under-the-tree eye- 
stopper like the No. 966 sander- 
polisher, which retails for $37.50. 
Retailers can choose any tools in 
the group and order any quantity. 
Newspaper mats, 34 x 11 in. 
streamers in three colors, and 344 
x 414 in. folders are available. Mil- 
lers Falls Co., Greenfield, Mass. 


Tree Light Sockets 


A new and simple way to trim 
Christmas trees is the movable tree 
light sockets, called On-A-Lite, 





Christmas Tree Holder 


os Made of green enameled seam- 


Ness steel, this Christmas tree 


holder holds 12 qts. of water, which which can be placed anywhere on 


the cord. After cord is strung on 
tree, and lights are placed where 
— r desired, the plastic sockets are 

ee , clipped to the branches. Bunched 
lights are eliminated. Each light 
burns independently and as many as 
25 can be used on accord. They are 
weatherproof for outdoor use, and 
expandable—easy to add on extra 
sockets or sets. On-A-Lite Corp., 
Peoria, II]. 


Hand Tool Wrapping 


Five of the fastest-selling items 
in this line of hand tools will be 
decorated for Christmas with gaily 





thus reducing fire hazards. En- 
dorsed by fire and public safety 
officials, it holds a tree up to 9 ft. 
high with the weight of the water 
keeping the tree from tipping. The 
holder measures 15%% in. in diame- 
ter and 4% in. high. When not in 
use it affords storage space for 
trimmings and lights. Retail price. 

is $2.95. Republic Stamping, & | 
Enameling Div., Ekco Product, b 
Co., 1949 N. Cicero Ave.,¥.C 

cago, IIl. ‘Na 
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in Christmas merchandise... 


FOR THE HARDWARE DEALER 


colored holiday sleeves. Brightly 
decorated cellophane will give a 
holiday air to the Autograf nail 
hammer and half-hatchet, the black- 
head-and-red-handle nail hammer, 
half-hatchet and belt axe with 
sheath, each individually gift 
wrapped for the occasion. Fayette 
R. Plumb, Inc., 4837 James St., 
Philadelphia 37, Pa. 


Christmas Saw Unit 


Christmas saw display unit, No. 
4-D-23, consists of two eight-point 
and two 10-point 26-in. handsaws, 
four colorful saw display sleeves 
for counter and window use, two 
extra sleeves for general gift or 
display needs, and reprints of news- 





& 


Saws are individually 
packed in attractive gift boxes, 


paper mats. 


shown here. National trade and 
consumer magazine advertising will 
back promotion. Henry Disston & 
Sons, Ine., Tacony, Philadelphia. 


Tape and Dispenser Gift 


Transparent pliofilm Christmas 
stockings filled with Scotch brand 
cellophane tape and a plastic hand 
dispenser are decorated with color- 
ful holiday designs and messages. 
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Each gift stocking contains a 792- 
in. economy-size roll of %-in. wide 
tape and a refillable red dispenser. 
A die cut card on each stocking per- 





mits addressing the gift and hang- 
ing it from a tree or mantlepiece. 
Packed 12 to a box for counter or 

display, suggested retail price 
if 6% per stocking, complete with 
ape and dispenser. Minnesota 
Mining & Mfg. Co., 900 Fauquier 
St., St. Paul 6, Minn. 


Christmas Tool Line 


Fifteen items are included in this 
Christmas tool line colorfully pack- 
aged in decorative red and green 
sleeves bearing ‘“Season’s Greet- 
ings.” Sleeves fit over stock boxes 
and may be removed. On the bottom 
of each sleeve a short illustrated 
sales message highlights the fea- 
tures of the tool and how it is used, 
as a help to sales personnel and 
shoppers. In the line are a hammer, 
push-pull rule, bench plane, block 
plane, bit brace, screw driver set, 
hand drill, spiral screw driver, com- 
bination square, push drill, exten- 
sion rule, torpedo level, chisel set, 
auger bit set and woodworker’s 
(Continued on page 272) 





TO HELP YOU 


SELL 


AND OTHER DEALER 








Tree Lamps Display 


A combination point-of-sale mer- 
chandiser and bulb display for 
Christmas tree lamps is factory- 
packed with 500 tree lights. Known 
as the G-E 500, it is made of heavy 
cardboard, in Christmas colors, and 
contains an assortment of tree 
lamps pre-selected by type and 
quantity on the basis of previous 
retail sales. The assortment in- 
cludes 15 10-lamp packs of C-6 





lamps, 27 10-lamp packs of C-7442 
lamps, and 8 10-lamp packs of 
C-914 lamps, all in assorted colors. 
The unit comes with 25 copies of 
the G-E Holiday Lighting Guide. 
General Electric Lamp Div., Nela 
Park, Cleveland 12, Ohio. 


Electric Tool Displays 
Colorful point-of-purchase dis- 
plays to merchandise the Utility 
line of portable electric tools at 

(Continued on page 306) 
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WHOLESALE 
a “5 HARDWARE 
JUNE , STOCKS 
1952 - 
JULY a — 
1952 eo $435 
seasonally 
— adjusted 
$425 — 
(add 000,000) 
$20 © 
Source: U. S. Dept. of Commerce 





Conditions Favorable 
For Banner Holiday 


Season for Dealers 


While it’s still too early to pre- 
dict the trend of business for the 
Christmas holiday selling season, 
all indications at this time point 
to a record season. 

While the first quarter of the 
year failed to measure up to the 
same period of last year for the 
retail hardware trade, the loss was 
made up in the next quarter. 

Cooler weather early in Septem- 
ber put an end to the seasonal 
summer trade doldrums and gave 
hardware sales a boost, especially 
in those lines that are bought for 
home improvement. 

While hardware sales totals for 
July are not available at this time, 
preliminary figures for all lines of 
retail business for July showed a 4 
pet improvement over the same 
month of last year. 

There are a number of economic 
factors at work which may result 
in the coming holiday season be- 
coming one of banner proportions 
for hardware stores. 

Among these are: Elimination of 
consumer credit control, firming 
prices, adequate though not un- 
wieldy inventories, greater con- 
sumer disposable income and an 
acceleration in buying at the start 
of the fall season. 

Although installment selling isn’t 
indulged in to a great extent by 
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> Christmas Prospects Good 


> More Lines Fair Traded 


> July Retail Sales Up 4% 


most hardware stores, credit sell- 
ing will be a big factor in determin- 
ing the extent of this year’s holi- 
day business. 





Forecasts 10% Gain 
In Toy Sales 


An increase of at least 10 
pet. in toy sales this year over 
the record 1951 volume was 
forecast by Melvin Freud, 
president of Toy Guidance 
Council, Inc. If output can be 
speeded up, the increase will 
be substantially more, he said. 

In the last few months of 
1951 there was a considerable 
rise in orders over the start 
of the year, he said. If orders 
in the next few months equal 
the total for a year ago and 
deliveries can be made, 1952 
will top the sales and produc- 
tion records of a year ago by 
a wide margin, Mr. Freud 
said. 

Raw material supplies were 
said to be sufficient. Manu- 
facturers of trains stated they 
were having gome trouble in 
obtaining some gages of steel 
but, on the whole, production 
was not hampered by the steel 
strike. Greater use of plastics 
to conserve metal and wood 
was reported. 











Dept. Store Sales 
Higher in August 


Department store sales in the 
United States showed a 2 pct rise 
over sales in the same period a year 
ago in the week ended Aug. 23, re- 
ported the Federal Reserve Board. 
This was the third consecutive 
week that sales showed an increase 
over a year ago. 

Sales for the year to Aug. 23 
were down 2 pct from a year ago. 
For the four weeks ended on that 
date they showed a 1 pct gain. The 
weekly index, without seasonal ad- 
justment, stood at 100 on Aug. 23, 
as against 95 a week earlier and 
97 a year ago. 


July Retail Sales 
Gain 6% Over 1951 


Retail sales totals for July were 
estimated at $12,230 millions, or a 
6 pet rise over the same month last 
year. This increase was partly due 
to the additional business day this 
year, reports the Commerce De- 
partment. The July total was off 
$667 million from June, slightly 
more than usual, due largely to 
lower automobile production result- 
ing from the steel strike. 

Sales of durable goods in July, 
amounted to $4,130 millions or 4 
decline of $610 million from June. 
Sales of non-durables totaled $8,100 
million in July, a $67 million drop 

(Continued on page 422) 
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s Mgr., Danville Motor Tractor Sales 
ville, Kentucky 


P&C SELF SELLIN 
GUARANTEES Y¢ 


P&C ROCKET-150 


Holds 150 fastest-moving hand 
tools in only 32 inches of coun- 
ter space. Profits of $500 and 
more per year on a starting 
investment of only $229.59 
are common! 


P&C THRIFTY-50 


Displays 50 popular hand 
tools. Customer appeal 
proved by many case his- 
tories showing $230 in 
annual profit on initial 
investment of only 
$83.75! 


“Best tool display of its kind that I’ve ever seen!” H. C. 
Cole speaks for thousands of retailers who have proved 
the great selhing power of the P&C Self Selling Mer- 
chandiser. This complete hand tool department holds 

all the fastest-selling, most-wanted hand tools... 
clearly priced for customer convenience... shadow 
marked for quick restocking. Store owners coast-to- 
coast report: “Customers buy on impulse!” 


Hire this star salesman. Put the P&C Self-Selling 
Merchandiser to work in your store. Ask your P&C 
salesman how P&C’s proven profit plan can make 
hand tools the most profitable item in your store. 


Write for free, fully illustrated folders that give all 
the facts on these P&C Self Selling Merchandisers. 
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P&C HAND FORGED 
TOOL COMPANY 


BOX 5926-A, PORTLAND 22, OREGON 
Cable Address: PANDCTOOL 












Here itis ! 
Your 19§2 
Millers Falls 


No. 14 
JACK PLANE 
$8.30 List 












No. 1950 
BIT BRACE 
$4.80 List 













No. 725 








No. 9 
SMOOTH PLANE "a = i 
$7.60 List E 


























No. 75 
BLOCK PLANE 
$2.70 List No. 77A 
y HAND DRILL 
; f $3.30 List 





A 











No. 8504 
SCREW DRIVER SET 






BUFFING AND 
SANDING ATTACHMENT 
$8.45 List 









MILLERS FALLS 
TOQLS 













NATIONALLY ADVERTISED 
TO MILLIONS 


in the Saturday Evening Post 
Country Gentleman 
Popular Mechanics 
Popular Science Monthly 


NO FORCED COMBINATIONS 
OR DEALS 


You make your own selection of the 


tools you want to feature 


PLENTY OF SALES 
HELPS FOR YOU 


Display Streamers 
Newspaper Mats 














Consumer Folders an 





Prices slightly higher 
lus foe in the West 
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No. 100 
AUTOMATIC DRILL 
$4.00 List 







HACK SAW FRAME 
$3.80 List 











No. 966 
SANDER-POLISHER 
$37.50 List 


No. 29X 
AUTOMATIC SCREW DRIVER 
WITH ATTACHMENTS 
$3.80 List 





















No. 590 
TORPEDO LEVEL 
$1.80 List 




















No. 1200 
COMBINATION SQUARE No. 18 No. 106 
No. 43 $2.00 List SWIVEL VISE CARVING TOOL SET 
“lar _ $4.20 List $4.60 List 


Prices slightly higher 
> in the West 


Free Selling Aids to help make a Christmas Shopping Center 








< 





— 










CHRISTMAS 
AD MATS 


One, two and three 
column sizes for your 
local newspaper adver- 
tising. Run them separ-: 
ately or as part of your 
regular newspaper ads. 
They'll attrace Christ- 
mas shoppers to your 


For a Merry Christmas 


MILLERS FALLS 


Pie TOOLS 2 


CHRISTMAS STREAMERS 




















They're big — 34” x 11”. They're color- store— build profitable 
ful — brilliantly lithographed in red, store traffic during the 
green and black on shining Krome holiday season. 
stock. hab hg Fr ges ~A your _— 
or window dis Ss. i number 
wanted. ee CHRISTMAS 
COVERS 

v4 hs Striking, 3-color Poin- 
: CHRISTMAS FOLDERS ty, temenrte jy settia design with 
Pile them up as counter pickups before YA matching labels slip 
and during the holiday season. Send them — over standard boxes 
out with bills in November and Decem- == and labeling, preclud- 
ber. They'll make lots of extra sales for aie ing carrying over any 
you. Order as many as you want. ell ' unseasonable packaging. 








MILLERS FALLS 
TOOLS 
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Millers Falls Company, Greenfield, Massachusetts 










It's alway 
tulip time! 


If spring is the season for “Tulips, you ought to see how 
TULIP Decoware gets around in the summer, winter and 
autumn, too! 


The timeless appeal of this design is making TULIP Decoware 
kitchenware an all-year-’round favorite, all over the country. 


For perpetual springtime in the kitchen, housewives go for 


















8Y CONTINEN 
TAL Can 
‘Ome 
Any 


the choice of bright red and yellow flowers. Your customers 
will appreciate the sturdy construction of metal containers 
that are built to last. 

That’s why it pays to stock the TULIP pattern every month 
of the year. 

To get more information about this ever-popular Decoware 
design, please write, wire or telephone our nearest sales office. 


CONTINENTAL E CAN COMPANY 


CONTINENTAL CAN BUILDING 


100 East 42nd Street 


New York 17, N. Y. 


Eastern Division: 100 E. 42nd St., New York 17 Central Division: 135 So. La Salle St., Chicago 3 Pacific Division: Russ Building, San Francisco 4 
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A. “Eleg "7," di ter. A kitch 
dock with a really streamlined chrome col- 
ored metal case. Colorful round 51-inch 
metal dial with frosted aluminum center 
field. Choice of white, black, red, blue, 
yellow or green dial numeral band— 
contrasting numerals and hands. Molded 
Cordklamp and recess for retaining cord 
slack. Specify color. 


No. 1-TK-54 Retail $5.95 


C. “Teapot.” 8%” wide. 7” high. An all- 
time favorite in thousands of modern kit- 
chens and a perennial best-seller. Choice 
of red, yellow, ivory, green, blue or white 
plastic case. Has 4” silver color metal dial 
and raised black numerals with gold trim, 
black hands. Specify color. 


No. 339-W Retail $4.95 


E. “Preference.” 7/2” in diameter. Stream- 
lined kitchen clock with eye catching tap- 
ered lines. Molded polystyrene plastic 
case. Round 52” metal dial with frosted 
aluminum outer field and glossy black inner 
field. Numerals in black, trimmed with yel- 
low—hour and minute hands pure white. 
Has new Cordklamp and recess for retain- 
ing slack in cord. In white, red, yellow, green 
or blue case colors. Specify color. 

No. 1-TK-53 Retail $4.95 





B. “Pierre” French Chef. 714" wide. 
102" high. A unique Sessions specialty and 
a proven favorite for those looking for the 
unusual in kitchen clocks! Has smooth white 
plastic case with life-like tinted face and 
hands, red lips, black eyes, black goatee 
and moustache. 5” silver metal dial with 
contrasting black numerals and hands. 

No. 487-W Retail $4.95 


D. “Beauty.” 7%" square. The kitchen 
clock with that tailored appearance to add 
a lustre and sparkle to any kitchen. Pure 
white polystyrene plastic case. 5/2” metal 
dial with frosted aluminum center field. 
Choice of black, red, blue, green or yellow 
dial numeral band—contrasting raised 
numerals, hour and minute hands. Has new 
Cordklamp and recess for retaining slack 
in cord. Specify color. 


No. 1-TK-51 Retail $4.95 


F. “Shadobox.” An unusually lovely 3- 
piece clock ensemble. Each unit 5 ¥%” square. 
Case and shadoboxes of beautifully 
molded white polystyrene plastic. Satin 
finish aluminum dial has midnight blue cen- 
ter field, modernistic numerals in ivy green, 
pure white hands. Molded recess in back 
of case for retaining slack in electric cord. 
No. 497-W Retail $6.95 


Self-Starting ELECTRIC CLOCKS by 


‘Clock Makers for 117 Years”’ 


NEW “Lubricone” patented lubrication sys- 

tem for quietness and durability! 

NEW Thin kitchen clock movement—one of 
the thinnest electric clocks ever! 

NEW “Cordklamp’’—does away with excess 
cord, centers visible cord neatly! 

NEW Styling—the very latest in eye-appeal- 
ing designs and decorator colors! 


NEW Packaging —every Sessions Clock 
handsomely gift packaged! 










essions 
2c 









































Prices do not include 
Federal Excise Tax! 


























4 INCLUDES CLOCK AND 
TWO “SHADO-BOXES” 
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‘‘Clock Makers for 117 Years”’ 


“Pussyfo 
Bel alarm 
Ho. 486-A 


as abo 
. 486-AL 


"Switcheloc! 


G. “Bellaire” Alarm. 4%” wide. 4” high. 486-A. Turns 


H. “Catnapper” Alarm. 7%” wide. 412" high. 
A smartly styled timekeeper, in elegant ivory 
color. Molded plastic case with Sessions popular 
Tru-Bel alarm. For dressing room or bed table. 





Adds an artistically different touch to dresser 
or bed table. Has Tru-Bel alarm in a gleam- 
ing ivory plastic case. Dial of rich brown with 
glossy white, easy-to-read numerals, red 
minute markers and contrasting hands. 

No. 1-H-51 Retail $4.95 





period. Autor 
No. 486-S 


N. “Ollie” A 
dilld’s room. 
deep brown 
No. 494-A 


” nero Same as above, luminous dial and hands. 
3%” metal dial, ivory numerals, brown hands. No. 1-H-51L Retail $5.95 
No. 451-A Retail $4.95 Same as abo 


No. 494-AL 


Same as above, with luminous dial and hands. 
No. 451-AL Retail $5.95 
0. “Classic” 
6” wide and 
mahogany co 
ished brass. § 
J. “Kitty-Belle” Alarm. 4” wide, 3%” high. A oir 
new dainty size and design in ivory colored . 
plastic case with Tru-Bel alarm. Attractive 3%” 
metal dial in deep brown and sunburst gold 
finish, with ivory hands and black numerals. 
No. 496-A Retail $4.50 


?. Business | 
type for stor 
because of it 
lines and cont 
Has molded bi 
metal dial witt 
Blends perfect 
Ne. 438-w 


Same as above, luminous dial and hands. 
No. 496-AL Retail $5.50 





L. Desk or Dresser Alarm. With all 
the beauty of functional simplicity! 
For desk, dresser or table. 6%” 
wide, and 42” high. Richly-gleaming 
mahogany finished wood case with 
Sessions’ famous Tru-Bel alarm. 31/2” 
silver colored metal dial with con- 
trasting black numerals and hands. 
Brass colored bezel. 
av enemenese? 7, No. 479-A 


Session 


Retail $8.95 


K. Alarm Medel for Dresser or Desk. 
42" wide, 4%” high. Mahogany-colored 
wood case. Contrasting fluted base. 3/4” 
metal dial has black numerals and hands. 
Also has Sessions’ famous Tru-Bel alarm 

No. 477-A Retail ¢7.95 


save 
7p carenemeeess 


Prices do not incinde 
Federal Excise Tax. 





Same as above, lumi dial, lumi hands. 
No. 477-AL Retail $3.95 








C€Sstons 
ko 
“Clock Makers for 117 Years’’ 


enOT EVEN aD Cas” 


“Pussyfooter” Alarm. 4/2" wide, 3%" high. Ivory colored plastic case, 
| alarm. 3” dark brown metal dial. lvory-colored hands, numerals. 
486-A Retail $4.95 


as above, with luminous dial and hands. Tru-Bell alarm. 
. 486-AL Retail $5.95 


““Switchelock.” With appliance time switch. Case, dial and hands same as 


ie. 4” high. 486-A. Turns on radio or small appliances at any preset time in any 12-hour 
to dresser period. Automatically shuts off appliance 1/2 to 2 hours after turning on. 
in a gleam- No. 486-S Retail $6.95 


brown with 


N. “Ollie” Alarm. Droll Owl, a novelty alarm. 42” wide, 6” high. Ideal for 
dild’s room. Has Tru-Bel alarm, ivory colored plastic case. Metal dial of 


tail $4.95 
scsi deep brown and sunburst gold finish, contrasting hands and numerals. 
No. 494-A Retail $5.95 
d hands. . 
etail $5.95 


Same as above, with luminous dial and hands. Famous Tru-Bel alarm. 

No. 494-AL Retail $6.95 

0. “Classic’’ Alarm. An eye-stopper every time because it's different. es 
6” wide and 41%” high. Desk or dresser model with Tru-Bel alarm. Has 

mahogany colored case and a wide 3%” numeral band of highly pol- 

ished brass. Spun gold metal dial has black numerals, hour and minute 

hands. Heavily polished brass finished metal base. A breathtaking beauty. 

Ne. 3-H-52 Retail $8.95 


ee 
a 
te 
i 


Prices do not include Federal Exeise Tax ! 


P. Business Type Wall Clock. Most popular Q. Wall Clock. For those who want the modern- R. Wall Clock. 132” diameter. Chrome plated metc i 
type for stores, business offices and schools istic type wall clock in preference to the conven- case. 12%” black metal dial. White numerals, hands. 5 
because of its easy-to-read numerals, simple tional type illustrated by P. Has distinctive ham- No. 488-W Retail $10.9: « 
lines and contrasting red sweep second hand. mered silver grey metal case with gleaming © 

Has molded black plastic case, round 14” white white metal dial, contrasting black numerals and Wall Clock. Same style as 488-W, except dial is white 
metal dial with black numerals and black hands. hands. Contrasting red sweep second hand gives with black numerals and hands. Case finished in ham 
Hends perfectly with any decorative scheme. split second accuracy. 14%” square. mered blue-grey or white. Specify color desired. 

No. 438-w Retail $13.95 No. 351-W Retail $9.95 No. 489-W Retail $8.9: 

























J. Tambour Mantel. Has long, 
leek lines—19%”" long, 62” 
high. Rich mahogany colored 
wood. 5” silver colored metal 
Hial. Raised black numerals, 
black hands. Glistening gold trim. 
No. 467-W Retail $11.95 





Vestminster Chimes give a full-toned melodious strike per quarter- 
our, a 4-rod chord strike on the hour! The most compact, the most 
‘fficient chime clock movement manufactured. Exquisite in workmanship. 


<«. Mahogany case, burl walnut Y. Matched grain mahogany case, 
werlay. 19” long, 5%” high, 4” ebony finished end panels. 1112” glass panel. 


deep. Gold finished 41/2” dial. 
Yo. 492-WC 


Retail $37.50 No. 493-WC 


S. “Celestial.” Truly named, its plastic flange is as 
transparent as air! All purpose 9” diameter desk or 
wall clock that is breathtakingly different. Has jet 
black 4” metal dial with white numerals and yellow 
minute markers, chrome finished metal bezel. Has 
removable metal wire foot for wall hanging. As sophis- 
ticated as Park Avenue—as modern as tomorrow! 

No. 1-TM-52 Retail $7.95 





V. Mantel or Desk Model. 8%” W. Pilot Wheel. A favorite with 


wide, 4%” high. Fine finished 
mahogany colored wood case. 
Slightly tilted when on table, desk 
or mantel. 4” metal dial, contrasting 
numerals and hands. 
No. 470-WR 


Retail $7.50 No. 456-W 


Prices do not include Federal 


men and boys. 6%” wide, 72” 
high. Mahogany colored case has 
realistic brass colored spokes. 4” 
metal dial has nautical decorations. 
Wonderful for a library or den. 


essions 








Masterpieces 
By Master 


Clocksmen 


T. Banjo. A favorite year after 
year with those wlio like a touch 
of Colonial Americana in their 
homes! 6%” wide by a full 22” 
high! Rich mahogany finished 
case has scene of historic Mount 
Vernon in lower glass panel. 
Traditional gold eagle and 
brass side brackets add to the 
Early American “color.” 5” silver 
colored metal dial with raised 
black numerals with gold trim 
and black hands. As delightfully 
old-fashioned as the “Celestial” 
is decidedly ultra modern. Looks 
like a genuine heirloom. 

No. 463-W Retail $17.95 


Retail $10.95 


Z. Gothic. 7” wide, 12” high. Here 
is a clock with early American ap- 
peal—authentically styled. Has 


decorated dial with contrasting 


long, 6” high, 4” deep. Dial as in X. 


Retail $39.95 No. 464-W 


hands and numerals, and lower 
Beautifully finished 
mahogany colored wood case. 


Retail $19.95 







at # 


‘Clock Makers for 117 Years” 


Excise Tax 
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| ASCOPSIRON 
15 DAY Fete te 









“FREE TRIAL” 
DISPLAYS Blending the 
attractive Casco package and 
“FREE TRIAL” the functional beauty of the 


STUFFERS You get a iron itself into eye-catching 
unit displays for your win- 

supply of colorful double- dow or counter. They stop 

fold mailing pieces! It's a ‘om tn hate tracks! 

bang-up account opener P 

and a sales clincher all 

the way. 
















ASK US FoR FyLL 
DETAILS ON THIS 
AMAZING OFFER! 










“FREE TRIAL” WINDOW BANNERS 
For big banner sales, display these colorful Casco 
sales makers prominently. They bring ‘em in—to try— 
and buy! 










SENSATIONAL EXTRA PROFITS 
FOR YOU! 


CASCO'S 
SPECTACULAR 
“BLUE CHIP’ 

OFFERS GIVE YOU... 


cor 
as~ ORDER YOURS NOW: | 


_ BRIDGEPORT 2, CONN. _— 
bea -—— F | P.-E T cO ok é wa AF aa ae + 







of CASCO Extra-Profit 
E LIMITED 
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81.3% 20.6% 


This chart shows you the 
rate of market saturation 
for each individual appli- 
ance. Today's low-satura- 
tion appliances offer you 
your greatest sales poten- 
tial. In the not too distant 
future the low-saturation 
appliances will be in as 
great demand as today’s 
refrigerator. 


LEADERSHIP in the Promotion of 


Low-Saturation Appliances! 


Today's modern homemakers are demanding all-electric liv- 
ing. No longer are they satisfied with the ownership of just 
one or two electric appliances. Their sights are set on com- 
plete all-electric kitchens and home laundries. Hotpoint’s ag- 
gressive promotion of all the ingredients of the all-electric 
kitchen and laundry has paced this great transition and has 
established upsurging markets for the full and complete 
Hotpoint line. All-electric living has arrived! 


Hotpoint has predicated its postwar expansion program on 
the newer appliances—appliances which hold a great future 
—a future with virtually unlimited marketing potentials. 
Electric ranges, automatic dishwashers, automatic clothes 
washers and dryers, electric water heaters, freezers, and food- 
waste disposals are all moving into the acceptance stage. 
The future of any successful appliance dealership lies in the 
active promotion of these low-saturation appliances. 


The future belongs to those who prepare for it. Hotpoint has paved the 
way for every American home to enjoy the benefits of electrical living. 
Hotpoint dealers are in a position to cash in on this upsurging trend. 
Have a talk with your Hotpoint distributor and prepare for greater 
profits today and tomorrow with Hotpoint’s Full-Line Franchise. 


RANGES © REFRIGERATORS © DISHWASHERS @ DISPOSALLS® © WATER HEATERS 
FOOD FREEZERS © AUTOMATIC WASHERS e CLOTHES DRYERS © ROTARY IRONERS © CABINETS 
HOTPOINT CO. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, Illinois 
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anost MET-L TOP | 
oe Fomatio in History, — 















CASH-IN... get the 
: complete MET-L:TOP sfory ! 


MET-L-TOP’s tremendous, stepped-up adver- 
tising campaign means more sales, more 
profits. Everything you need to tie-in is ready 
for you. Send for the big Sales Promotion Kit 
shown at the right. It’s packed with profitable 
ideas and selling helps—all available free: 


CONSUMER LITERATURE e NEWSPAPER AD MATS 


hy! WINDOW STREAMERS @ COUNTER DISPLAYS GEUDER, PAESCHKE r FREY CO. 


RADIO ANNOUNCEMENTS 1700 W. ST. PAUL AVE. 
MILWAUKEE 1, WISCONSIN 





RS 
; MET-L-TOP—THE Oxcgcual ALL-METAL IRONING TABLE 
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is | —y 
DOMINION DISPLAYS ATTRAC- 
TIVELY — sells on sight. Pays high 
dollar return on floor space — you 
can afford to keep Dominion in a 
good traffic spot. 


“. 


DOMINION HEADQUARTERS — 
attracts presold customers. Bring 
them in to buy with window dis- 
plays, signs, statement stuffers, news- 
paper ads, etc. 





26 





DOMINION IS IDEAL FOR SPECIAL © 
PROMOTIONS — proven volume 
builders to use for your special at @ 
tractions and store promotions. 
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BUSINESS... 45~you/ 


y e National Advertising e Demonstrations 
e Local Newspaper Advertising e Displays 





DOMINION FEATURES CREATE IM- 
PULSE SALES — makes “lookers” 
want Dominion. Helps sales people 
with sales clinching facts. 


e 
2 
7 
® 
/ @ 
e 
e 
a 
e 
* 
© 
4 








DOMINION ELECTRIC CORPORATION e@ MANSFIELD, OHIO 
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Friends, here’s a promotion to help 
you rope in profits from now till 
Christmas! 


- - - plus these 
time-tested top hands 
among home power 


Black & Decker Utility 5” Sander- 
Polisher (HU-50)—$32.95—The 
tool of 1001 uses with extra power 
and speed! And what an opening 
its versatility creates for acces- 
sory sales! a 


Black & Decker Utility 5” Sander- 
Polisher Kit (HU-51)—$49.95— 
For the customer who wants to 
own or give the finest home power 
tool kit on the market! Packed 
with versatile, useful accessories! 


Black & Decker Utility Y%”" Drill 
(HU-1)—$22.95—Attracts the 
beginner like a magnet. Makes 
him a g 
your products. Most widely used 
in world! Also two \ ” Drill Kits 


Here’s a fine, new tool 
with a famous brand! 


HIS new Black & Decker Utility No. 44 

Sander is everything you’d expect from the 
world’s largest manufacturer of portable electric 
tools. Its orbital motion gives a finish like satin. 
It’s ten times faster than hand sanding, weighs 
only 51% Ibs., helps even beginners do professional 
jobs and is priced below tools of comparable 
quality! Features include king-size bottom plate, 
modern switch handle, auxiliary knob handle, 
unique paper holder. 


You can get the B&D Utility No. 44 Sander in a 
special introductory assortment that includes two 
Sanders, six packages of abrasive paper and an eye- 
catching store display with a double-sided back 
panel for Christmas or year-round use! Ask your 
Distributor about it or write to: Bob Davis, Deal- 
er Service Dept. 653, THE BLack & DECKER MFs. 
Co., Towson 4, Maryland. 


Black & Decker Utility 6” Heavy- 
Duty Electric Saw (HU-60)— 
$56.50—A fast-seller because 
more people are doing their own 
building and repair work. Two 
other models: 6” and 8” sizes. 


prospect for many of 
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TRIP-HAMMER 
tuns in The ] 
other nationa 
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A national campaign that’s 
hot as a pistol, drives customers 


—~_ fe your door! 



























TRIP-HAMMER CONSUMER AD CAMPAIGN AN OLD FAVORITE, Santa Claus, himself, A HANDY NEW BOOK, packed with tips on 


tuns in The Post, Better Homes and 11 adds the universal appeal of Christmas gift- home jobs, is offered in consumer ads to 
other national magazines to direct _Fall giving in consumer ads and store displays. pre-sell thousands of home-owners on doing 
fix-up and Christmas gift-buying business their own jobs with B&D Utility Tools 


to your store! 


A hard-driving 
herd of fresh, 
new merchandising 








BRAND-NEW DEALER DISPLAYS are tops in LOCAL TIE-IN PROGRAM gives you plenty HARD-HITTING MERCHANDISING IDEAS to 


the trade, skillfully designed for Fall, of help in your own advertising—newspaper show you how to tie in and cash in on this 
vhristmas and year-round attention-get- mats and ad-builders, radio and T'V script big national campaign—all Fall long. See 
ting. PLUS, a big Dealer Display Contest! commercials and action photographs. your B&D Utility distributor for details! 


Corral your share of big Fall-Christmas Profits! 
Order B&D Utility Tools from your Distributor TODAY! 








Booth Nos. 50-51 
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E very home can afford 
' Storm Windows! 


Pro-Tex-Mor* 
Transparent Plastic 


STORM WINDOWS 


give complete “Winter-Proofing” 


for only *1°° per window 


FUEL SAVINGS, HEALTH PROTECTION AND 
WINTER COMFORT are enjoyed by hundreds of thousands 


of additional families each year with 
Pro-Tex-Mor Storni Windows. 





e RAIN, SNOW and WIND PROOF 
e WON'T CRACK, PEEL or ROT 


¢ COMPLETE WITH STRIPS & NAILS 











e EASILY INSTALLED 











OVER 20,000,000 READERS will see Pro-Tex-Mor 


newspaper, farm paper and magazine ads. 


DEALER HELPS, in addition to the strong 
national advertising, include a wide variety 
of ad mats, counter display cards and 
balloons. 

Pro-Tex-Mor 


Most important of all, 
each Pro-Tex-Mor Storm 
Window comes in an 
attractive, colortul, self- 
selling Display Box. 





Write or wire for samples. Orders 
should be placed now to in- 
sure adequate stock to meet 

the early Fall demand. 


*t. M. Reg. 


CENTRAL STATES PAPER & BAG co. 





i a NATURAL BRIDGE tO vig 
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Safeguard this rural tranquility, 
when storm clouds threaten! 


Protect valuable livestock and machinery equipment 
from the destructive winter elements such as rain, 
sleet, snow and ice. 

o 


STORM-PROOF HARDWARE 


is all that its name implies. Rugged yet smooth in the 
manipulation of sliding doors. Hanger wheels have steel 
roller bearings to speed their full and easy glide either 
open or closed without strain or friction. 


The storm-proof rail fits closely against the building 
and requires no brackets as the rail itself forms a con- 
tinuous bracket. Removable cover on the rail shields 
the top of the sliding doors from the weather and it's 
bird-proof as well. A year ‘round sales leader. 


LOOK FOR \wous\ THIS MARK 








No. 77 Flexible 
Storm-Proof Door Hanger 





No. 88 Adjustable Storm-Proof Door Hanger 


NATIONAL MANUFACTURING CO. 


SPER LES, 11 eases 
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THE FERRY CAP & 


2155 SCRANTON ROAD °e 


\ 
; 








“SHINYHEADS” 
America’s Best Looking Cap Screw 


Made of high carbon steel — AISI 
C-1038—to standards for Full Fin- 
ished a head cap screws— 
bright finish. Heads machined top 
and bottom. Hexagon faces clean 
cut, smooth and true, mirror finish. 
Tensile strength 95,000-110, 
p.s.i. Carried in stock. 


“LO-CARBS” 


Made of AISI C-1018 steel—bright 
finish. For use where heat treatment 
is not required and where ordinary 
hexagon heads are satisfactory. 
Hexagon heads die made to size — 
not machined. Points machine 
turned. Tensile strength 75,000- 
95,000 p.s.i. Carried in stock. 


FILLISTER CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots—less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


“‘SHINYLAND” STUDS 


All studs made steam-tight on ta 
end unless otherwise specifie 
with flat and chamfered machined 
em. Nut end, oval point. Land 
etween threads shiny, bright, 
mirror finish. Carried in stock. 


* 
CONNECTING ROD BOLTS 


Made of alloy steel — heat treated — 
threads rolled or cut — finished to 
extremely close thread and body 
tolerances — body ground where 
specified. Expertly made by the 
pioneers in producing connecting 
tod bolts by the cold upset process. 


\ 


‘ 
NN 


™ 


“HI-CARBS” 
Heat Treated Black Satin Finish 


Made of high carbon steel — AISI 
C-1038. Furnished with black satin 
finish due to double heat treatment. 
Hexagon heads die made, not ma- 
chined. Points machine turned; flat 
and chamfered. Tensile strength 
130,000-160,000 p.s.i. Carried 
in stock. 


SET SCREWS 


Square head and headless — cup 
point. Case hardened. Expertly 
made by the pi s in produci 
Cup Point Set Screws by the cold 
upset process. Cup points machine 
turned. Carried in stock. 





FLAT HEAD CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots — less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


* 
ADJUSTING SCREWS 


Valve tappet adjusting screws — 
Hexagon head style — to blue print 
specifications—hexagon head hard; 
polished if specified — threads soft 
to close tolerance— points machine 
turned; flat and chamfered. 


* 
SPRING BOLTS 


Case hardened to proper depth and 
ground to close tolerances. Thread 
end annealed. Supplied in various 
head shapes, with oil holes and 
grooves o different kinds, and flats 
accurately milled. 


FERRY PATENTED ACORN NUTS 


For ornamental purposes. Steel in- 
sert — steel covered. Finish: plain, 
zinc plated, cadmium plated. Size: 
9/16", 3/4",15/16" across the flats. 


Tapped 1/4” to 3/4” inclusive. 
Cross section of Ferry patented 
acorn nut, showing how steel hexa- 
gon nut fits snugly into shell. 





SET SCREW CO. 


CLEVELAND 13, OHIO 


j 
r 
/ 
/ 





Pioneers and Recognized Specialists, Cold Upset Screw Products since 1907 
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TANDARDS 





carried by 
LEADING 
DISTRIBUTORS 


*% \ 
SPECIALS 
furnished to 
BLUE PRINT 
SPECIFICATIONS 





WRITE FOR 
INFORMATION 


SEND FOR SAMPLES 
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Sales Clincher on 


We 


Waly Line 
560)“ 


FOR STORES, OFFICES, SCHOOLS... 


this Russwin Surface Door Closer 
offers outstanding value. Its four- 
bearing, one-piece crankshaft of 
drop forged steel and long, flat, 
helical-coiled spring of tempered 
steel reflect typical Russwin 
quality construction. The Russwin 
Surface Door Closer is reversible 
for right or left hand doors 
without reversing arm or spring. 
There are several sizes and 
weights available plus special 
length arms, friction hold-open 
arms, parallel arms, arms with 
fusible links and special brackets. 



























FOR SCREEN DOORS 


This liquid door closer is com- 
parable in quality of craftsman- 
ship to the popular Russwin 
Surface Door Closer. It is 








compact, reversible ... has a 
speed control adjustment. For 
smooth, dependable, long-life 
performance in high-frequency 
service, this liquid door closer 
is in a class by itself. 
























Mm FOR EXTRA-SPECIAL, 
{ HIGH-FREQUENCY SERVICE... 


the Russwin “400” Door Closer 
is a logical selection. It is avail- 
able as a Surface Door Closer or 
Semi-Concealed Door Closer. The 
“400” is the only door closer 
offering’ 4 combinations of speed 
control and “Silence” adjustment. 
It is made with one size of 
housing in five spring sizes. In 
strength of construction it has no 
equal. The “400” is a precision- 
made closer, designed to meet 
very exacting specifications. 


FOR SCREEN DOORS 


The Russwin No. 5 Air-Con- 
trolled Screen Door Closer is 
specifically designed for resi- 
dential service. It’s made of 
wrought tubing . . . equipped 
with wrought brackets. Rever- 
sible for right or left hand 
doors. Application may be on 


outside, inside or between doors. ARDWARE 
i STINCTIVE # 
Through trouble-free, long-life Dl j Quality 
performance this Russwin Screen a the Economy OF 
Door Closer is building hosts nusselt & Erwin Division Pree 
of satisfied customers. The American Hardware Corporation 


New Britain, Conn. 
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Getty Operator 
4703AF A de luxe op- 


erator for all metal case- 
ments. Superior because of 
its powerful internal gear— 
an exclusive Getty feature 





Getty 
operators 
are found 

on more 
casement 
windows 
than all 
other 
operators 
combined 








Getty Operator 
47 0 6A popular priced fF Le. 
operator for metal casements. ——- 


Precision made, externally 
geared, angle driven. 








Getty Operator 
4706 Histhe only replace- 


ment operator for metal case- 
ments made. Its specially 
drilled holes accommodate 
nearly all metal casements, 
regardless of the type of 
operator being replaced. 











Getty Operator 
4703 W Fo any wood 


casement. Unexcelled in con- 
struction and functional de- 
sign. Houses a powerful in- 
ternal gear—an exclusive 
Getty feature. 











Getty Operator 
4715 For wood case- 


ments. Economically priced 
and well constructed—with 
an external gear and angle 
drive. 
















Getty Operator 
4700 Heavy Duty (reversi- 
ble) for wood casements. It is 
a horizontal worm-and-gear 
operator—not handed. 








& C0., Inc. 


PHILADELPHIA 40, PA. 


H. S. 


3348 NORTH 10th STREET 





= 


i Canadian representative: A. N. Ormsby Co., 23 Scott St., Toronto 
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Sell HODELL 
SSA for every CHAIN need 


MARINE HOME AND FARM INDUSTRIAL 


|, 



























Hodell produces a full line of high-quality welded 
and weldless chain—for farm, home, marine and 
industrial use. 

Hodell makes many hardware specialties, and 
offers a variety of chain assortments for better 
chain merchandising. 

Hodell Chains are available through leading 
hardware distributors. Write for your Hodell 
catalog today . . . and get ready to sell HODELL, 
the chain that serves the best. 





TYPES OF CHAINS: Jack, woven sash, safety, pump, 
Bulldog, Samson, register, stamped sash, Liberty 
machine, proof coil, Liberty coil, passing link. 





HARDWARE SPECIALTIES: Dog and halter chains, cow 
ties, log chains, porch swing chain sets, tie-outs, kennel 
and exerciser chains, anti-cow kickers, wagon and utility 
chains, chainvenders, household chain assortments. 


ATTACHMENTS: Swivels, snaps, eyebolts, S-hooks, 
toggles, ceiling hooks, grab hooks and slip hooks. 


y 
HODELL CHAIN COMPANY 
Cleveland 3, Ohio 
Division of The National Screw & Mfg. Co. 
si Vatio eel f FASTENERS Sf HODELL CHAINS CHESTER HOISTS f 
I 
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PERMANENT BEAUTY 
SIMPLE INSTALLATION 
TROUBLE - FREE SERVICE 
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+ | | Here is a proven screen and storm door set that 
WON Seany, A Yow » combines 3 great features that mean high volume 


sales and satisfied customers. The set is made of per- 





manent-beauty solid brass with a guaranteed Trigger 
Type Locking Device that can’t catch clothing. Ic is 
amazingly easy to install—incorporates a spring type 
construction that automatically compensates for 
slight errors in drilling the holes for installation. 
pont, , Moreover, it gives you a drawn seamless brass case 
that can’t fail mechanically! For full details on 
prices, weights, finishes and new franchise arrange- 





HARDWARE MANUFACTURING CO. ments, clip and mail coupon now. Ogee « 
Reading, Pa. Hal 
ee ee sini ea as alg smoot! 
emt 


EARLE HARDWARE MANUFACTURING Co. 
Reading, Pa. 
Gentlemen: Please send me full details on your combina- 


tion screen and storm door set. I understand this involves 
no obligation on my part.’ 


NAME 





COMPANY 





eee 








OS 
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home and put up themselves! 


, / You'll hear ‘em all talk 
20P P about these gutters they take 





REYNOLDS (2 
GUTTERS AN 





ALUMINUM | 
) DOWNSPOUTS . 


Rustproof gutters that cost less, look best, go up 
without soldering, never need painting! 
Aluminum’s light weight makes these gutters 
easier to handle . . . for you, and for your customer. 
They're a take-home deal. And they attract the 
buyer on sight .. . whether it’s a full stock display 

































et chat or Reynolds handy small-section counter display a. 
yolume (write for details on this). , : 
of per- You'll want to keep this fast-selling item going 
“rigger as strong as you can, even though military demand 
Ic is for aluminum now limits civilian supply. Keep 
B: checking your jobber. Mail the coupon. 
ig, type 
es for Reynolds Metals Company, Building Products 2 
; Division, Louisville 1, Kentucky. 
lation. . i 
ss case 
‘ils on . 
range | ee ‘ 
Ogee and Reynolds Metals Company, 2026 So. Ninth St. = ; 
Half-Round, Louisville 1, Kentucky | 
smooth or stipple- | Please send me full information on { 
embossed finish | (] GUTTERS AND DOWNSPOUTS ~—_[] NAILS | 
(C) REFLECTIVE INSULATION C] FLASHING 
| Name | 
MAIL | Company Name ce ee | 
THIS COUPON Address Edge lie tnereainnicimetickebat, f 
u J 


tee y 





REYNOLDS ALUMINUM 
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ARISTOCRAT MAIL BOXES 





It's a fact! 


SALES SPURT EVERY XMAS TIME! 


Sure, it’s a steady year ’round seller . .. but as an 
Xmas gift item, the Leigh Aristocrat Mail Box has 
proved exceptional. Surprising? Not when you con- 
sider its instant appeal for anyone with homeowners 
on their list who want to give something out of the 
ordinary, something useful and smart, yet reason- 
able in cost. So this year, display the Leigh Aris- 
tocrat as a gift item and make extra sales and 
profits! Ask your hardware wholesaler. 


eigh 


This unique box is a combination mail box struction. Two attractive weather-resisting 
and magazine receiver styled with all the finishes, colonial black or antique bronze. 
beauty of hand wrought craftsmanship. Packed in individual shipping containers 
Water-tight, heavy gauge aluminum con- . . . complete with installation screws. 





New this year! Taigh door SCROLLS 


No Leigh products have “caught on” more rapidly. 
Bound to be splendid gift items. These beautiful 
screen or storm door fittings, cast in rust-proof 
aluminum from hand carved wood models are rich 
in depth and detail. In’ textured white or natural 
lustre aluminum, Truly real entranceway beauti- 
fiers ... truly profit makers. Order by sets giving 
design and finish. 







ENCHANTMENT 

Packed 4 per set 
A beautiful, full depth 
swirling leaf pattern. 
a 2 ?". 





MORNING GLORY 
Packed 2 per set 
“All the freshness of 


morning glories blooming 
‘round your door!”’ 20” x 14”. 


’4a| LEIGH BUILDING PRODUCTS, DIVISION 


BUILDING 
PRODUCTS AGE ST. AIR CONTROL PRODUCTS, INC. COOPERSVILLE, MICHIGAN 
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ell ’em Together 
for, Chri 


As always, the famous Coleman Camp ¢ | 
Stove and Lantern will be favorite Christmas gifts / i 
for hunters, fishermen, campers, vacationists, out- / | 
doors people—both men and women. Display —_ 

~toeether—demonstrate ‘em together . . . and you'll? 
sell ’em together and make two profits! ‘ 


















we 


MOET, 


GO) 


MODEL 200A LANTERN is the greatest all- MODEL 413D CAMP STOVE—Great appeal as 





purpose outdoor light on the market. Compact, a gift for sportsmen—and for all the family. 
lightweight, sturdy. Lights instantly. 8 to 10 hours Lights instantly. Cooks like a city gas range. High- 
lighting service from one filling. Floodlights 100- power, wind proof burners. Folds up and carries 
ft. area. Easily attached Coleman REFLECTOR like a suitcase. Folding high stand brings stove up 
makes it a high-power spotlight. to comfortable cooking height. 

1 ¥% Sell these leading cooking and lighting products for “more fun” plus emergency use, 


Coleman Gifts are Favorites to Give and Receive 
Model 426 Camp - 
Stove at left is 
streamlined 3- 
burner stove with 
extra large cook- 
ing space. 
Model 425, two- 
burner, slightly 
smaller than 
Model 413D 
shown above. 


THE COLEMAN COMPANY, INC. — WICHITA 1, KANSAS 


Model 220D (left) a big, power- 
ful 2-mantle lantern equally 
good for outings, night - time 
farm chores, and emergency use. 


Speedmaster 
Stove, a great 
utility stove for 
light cooking 
and heating at 
home or away. Model 228D (right) same as 
Model 220D, but with wide re- 
flector top. 
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These are the tools used by master craftsmen! They’re 
power centered for accuracy—have perfect “hang” and 
balance. Lasting durability and beauty . . . forged from 
the finest high carbon steel, polished mirror smooth. 


Fire Hardened hickory handles resist weather and wear. 


Take advantage of their instant acceptance by men who 
know and demand the best in tools by giving prominent 


display to these True Temper hammers and hatchets! 


TRUE EMPER Corporation 


Cleveland 15, Ohio 


FOR OVER 100 YEARS MAKERS OF FINE TOOLS, FISHING RODS, GOLF SHAFTS 
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20” WHIRLWIND 











18-INCH WHIRLWIND is available with 20-INCH WHIRLWIND has powerful 2 
either 2-cycle or 4-cycle engine. Two- h.p. four-cycle engine. Cuts heavy 
cycle model weighs only 38 pounds’ weeds or fine lawns with equal ease. 
complete, retails for around $89.50. ‘Suction Lift’’ action mulchifies clip- 
Leaf Mulcher* available. pings. Leaf Mulcher* available. 


——, 


27” STARLAWN 


21-INCH SPORTLAWN packs a lot of 27-INCH STARLAWN mows up to 5 
power in its 1.6 h.p. 4-cycle engine. acres a day. Riding sulky, optional at 
Climbs steep hills with ease—plenty of slight additional cost, actually makes 
ground-gripping traction. 18-in. Sport- grass cutting fun. Separate reel and 
lawn available with 1 h.p. engine. traction controls. 2.5 h.p. engine. 
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SAM SNEAD introduces your 


2 KOO) 


line-up for '53! 


Again in ’53, champion golfers help you sell TORO — 
the power mower choice of championship golf courses 
for over 33 years! There are 7 home models: 4 rotary 
Whirlwinds with the new Leaf Mulcher* attachment, 
and 3 rugged reel-type machines. ‘“Toro Time’’—the 
industry’s original finance plan, and the “‘Free Home 
Trial’ deal make it easier for you to sell TORO— 
America’s most complete line of power mowers! 


*Optional at slight extra cost 











21” WHIRLWIND 











21-INCH WHIRLWIND is self-propelled. 
2.5 h.p. four-cycle engine. Drive shaft 
driven through worm gears. Separate 
roller chain, for each front wheel. Leaf 
Mulcher* available. 


LU ir! 1?! 1 | 


Ye MW AS, 





GET ALL THE FACTS on the complete 
Toro line with the nation-wide service 
system! For full information, write 
Toro Mfg. Corp., 2934 Snelling Av- 
enue, Minneapolis 6, Minn. 
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We're Selling Millions of Gardeners On 





The demand for Fluffium, America’s most powerfully 
advertised and best priced soil conditioner, will be 
more urgent this Fall than ever before. 


Powerfully Backed by Ads in 
LIFE, SATURDAY EVENING POST 
BETTER HOMES & GARDENS, 
and many more! 


We're telling your customers, in leading magazines 
and metropolitan newspapers, coast to coast, how 
FLUFFIUM revives dry, summer parched earth be- 
fore Fall planting — how FLUFFIUM changes hard 
clay into rich crumbly loam — how FLUFFIUM as- 
sures healthier lawn and better, lovelier flower, shrub 
and vegetable growth next Spring! 


mens Stock This Miracle Now! 








Your customers will be asking for it when they do their Fall 
planting. Order today from your distributor, or write us direct. 


—— COMPARE 
f t f these Fluffium prices and coverage with those df any 





other Soil Conditioner on the market. Fluffium covers 
more soil area than any other Soil Conditioner... costs 
your customers much less! 


ON RE QUE ST ] at (24 Ibs.) $300 I, Gal. (5 Ibs.) $50 








300 sq. ft. 500 to 750 sq. ft. 
Mats for local Newspaper F 
Advertising, Counter Cards, ] Gal. (10 bs.) $935 2 Gal. (20|bs.) 19 
niacaielans ates 1000 16 1500 fa. 2000 193000 1a. 1. 











= Your Discount is 333% 


: qT } 1 in pe 


HENRY A. DREER, INC., HORTICULTURAL- EXPERTS, FOR 115 YEARS © 358 DREER BLDG., 105 NORTH Sth ST., PHILA., PA. 





yh 
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BEAUTIFUL 


SMITH 
BLIZZAR 


CONTINUOUS SPRAYER 


Highly Polished 
Brass Pump 


Highly Polished 
Solid Copper Tank } 


Men and women both rave about the ~ 
outstanding superiority of the BLIZZARD 
continuous sprayer. For spraying insecticides 
on roses, flowers, shrubbery, household 
plants . . . for spraying disinfectants, 

moths, etc. it is unsurpassed. Slow pumping 
provides a continuous, unbroken mist 


spray. Packed one dozen in a case. 





nt 
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OWN EVERY PROSPECT 


INCOR! 


piINcOR 
Gas Engine 
1.6 4P., 

4 cycle 





YOU CAN’T LOSE POWER LAWN MOWER 
SALES WITH PINCOR'S NEW 1953 LINE 
PACKED WITH EXCLUSIVE FEATURES! 




































































































Every prospect buys when it’s a Pincor, for with Pincor the price, design, n red ai 
modern features and variety of sizes adds up to complete customer 21” STANDARD traffic ste 
satisfaction. So pin down each customer—show him Pincor had his PINCOR H B 
sian ie , ‘ Gas Engine w Horse B: 
particular needs in mind when they built into their mowers the exclusive 1.6 HP 
features of Self Sharpening Blades, ‘“‘Guide Easy”’ multi-grip handles, 1/2” 4 cycle t boxes © 
to 21/2” cutting heights and many other outstanding advantages for 1953. ction shee 
Nationally advertised—and complete Pincor-trained service 21” DELUXE merous it 
tations throughout the U.S. Featurin 
stations throughout the cael dit t the ho 
F nea on V-belt and chain, 
PINCOR P-22 ot. +en , 
The finest made stg N T 
Pincor Gas Engine 
2 H.P., 4 cycle. 
Built-in self 
sharpening. n Const 
nn il 7 ¢ tools, 
4 cycle. are tail 
hardware 
- ya 
ren 
All steel frame J =f wot : 
pepulor Or : 
step up Price® / Write for 
new complete catalog 
and price sheets today. 






ALSO POWER TOOLS AVAILABLE 
© ¥%," drills © saw attachment 
© drill kits © power saws 


COU CTS 


Pione Ga ufectured by 

er 

5844 Wes p €n-E-Motor Cos ; 

E ‘ ickens Ave -°'POration 

XPort Address: 25 Ww 15 Chicago Kye) 
“ ola: / 


ren S+ 






N Mlinois 
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n red and black ‘‘Gift’”’ boxes 
traffic stoppers. Just think— 
Horse Brackets packed in two 






















t boxes with copyrighted in- 
ction sheets for the assembly of 

merous items for use in and 
t the home. 


N’'T FORGET! 


Construction Sets help sell 

¢ tools, paints and lumber. 

. are tailor made for lumber 
hardware stores. 
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BRIGHT ZINC FINISH 
Orewings end Instructions 
See other Side for many 
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SAVAGE SALES CALENDAR 
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Savage Hi-Power Rifles 


Each year there are more big game hunters. That means more prospects—more sales 
—for dealers who stock, yh and merchandise Savage Hi Power Rifles. This 
Fall the famous “99"" and the popular priced ‘*340°" will be pre-so/d to your cus- 
tomers in two-page color advertisements in leading sportsmen’s magazines. So, be 
ready for hi-power Savage sales. Order from your distributor NOW! 


Hi-Power Favorite 
Savage Model 99 Hi-Power 
Lever Action Repeating Rifle 
Cals: Savage .300 and .250-3000 
Shooters recognize the famous ‘‘99"’ as the world’s most wanted hi-power rifle 
because of its lightning fast /ever action and unfailing dependability—proved by 
more than 50 years’ use on big game everywhere. These features—p/us perfect 
es beautiful streamlining and top accuracy—make it a leader in popularity 
and sales. 





Hi-Power Value 
Savage Model 340 Hi-Power 
Bolt Action Repeating Rifle 















Cal: .30-30 
This popular priced, hi-power business-builder is a fine rifle from muzzle to butt 
. . . chambered for the effective, reliable, widely available .30-30 cartridge. 
ere are other features of this outstanding rifle value to point out to your customers 
. exact head space control assures extreme accuracy . . . disc elevator rear — 
allows more precise adjustments . bolt handle directly over trigger for fast 
operation... American Walnut stock, streamlined for balanced holding and aiming. 
(Model 340-S Deluxe—with ote y No. 175 Micro Peep Sight and hooded ramp front ¢ 
sight. Checkered grip and fore-end. Sling screw eyes for carrying strap. $60.75 retail ). / 
SAVAGE ARMS CORPORATION 1.A 
Firearms Division Chicopee Falls, Mass 2. Se 
pl 
Se 
First in the Field sae ae a, < 
oe TES 3. Fr 
ric 
Wi 
ie Di: 
Ste 





SAVAGE + STEVENS: FOX Rifles and Shotguns 






SAVAGE * WORCESTER Power and Hand Lawn Mowers 


SAVAGE MODEL 99EG Raise your sights with SAVAGE in 1952 [ SAVAGE MODEL 340 
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See-Sale 


PLASTIC 
SU 


offers you these terrific 


BUS features 


1. Amazing Low Price 


2. Self-selling, 3 color dis- 
play carton for Multiple 


Sales 

3. Free Promotional Mate- 
rial 
Window Streamers . . . Counter 
Display Easel ... Ad Mats... 


Statements Enclosures 
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eo FAST MOVERS 
e NATIONALLY PROMOTED 
e PROFIT-PACKED . 


Plastic Storm Windows . 


wind, rain, cold and steamed 
windows available! 


The sell-on-sight carton-display is 
designed to give real ‘‘sales- 
action" at point-of-sale! Display 
contains 36 units. Each SEE-SAFE 
Storm Window is packed in a 
sturdy, attractive tube. This ‘‘quick- 
sale” kit contains a large sheet of 
tough, durable plastic, 36” wide 
by 72” long (big enough to cover 
a door or window), 6 framing 
strips 35” long, a package of nails 
and a simple easy-to-follow in- 
struction sheet. 


Sell each customer from 3 to 10 
of these money and heat saving 
.. the | 
lowest cost protection against ' 






























See “Ny bod, 
A Are py, “an 
Vi the ts %81;, Sto 
n r 
dey & “4 


, Qu; 
"Stay P we 


in, oy 
Mme, 


Cash in on this 
sensational seller! 


Order several cartons TODAY . . . Write, 
wire or phone for complete information, 


Other SEE-SAFE Products 


Freezer Packaging 


Garment Bags 


Plastic All-Purpose Covers 
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4 DOZEN SELLMASTER ASSORTMENT ... a special service of 
your local Boss glove distributor—includes only gloves that 
are best-sellers right in your own locality. 








NO. F12 SELLMASTER CORRUGATED MERCHANDISER holds 
12 dozen gloves on 3 shelves with price strips below. Bright, 
colorful, compact—19” wide and 49” high. 
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NO. CO2 SELLMASTER "CLIP-ON" MERCHANDISER. Capacity 
2 dozen gloves. Also in No. H2 hanging style shown on side 
of floor merchandiser below. 





NO. F20 SELLMASTER METAL MERCHANDISER—«a deluxe per- 
manent-type unit with 20 dozen capacity, plus “clip-on” top 
section. 4 shelf price strips. 24” wide, 73” high. 
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SHOVELS ARE 
REALLY LIGHT 


| 
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As late as 1890, all rope was made 
by hand—men walking backwards 


spinning fibres or strands. 





Riehle Testing Machine capable of 
breaks up to 120,000 Ibs. tests Co- 
lumbian hawsers as large as 12 in. 





Repeated tests prove that if allowed 
to thaw out, Columbian Rope is not 
permanently damaged by freezing 
while wet. 





t 4 
Dependable Columbian Rope can be 
banked on in any emergency and is 
ideal for use with a breeches buoy— 
ship to ship, or ship to shore. 









SPINNING A GOOD YARN 
. «is a job for machines! 


Unlike a “tall tale’’ which is best told by a man of experience, 


good rope requires uniform strength, an exclusive feature 

of spinning machines. Human hands could never spin a 
‘“‘sliver’’ into y 1 d uniformly 

rope “‘sliver’’ into yarn so accurately and uniformly as our 


‘‘Jennies”’ with their many patented features. 


One bobbin in every ten is carefully tested to meet our 
rugged specifications. That is why you can depend on 
Columbian Tape-Marked Pure Manila Rope—smooth, uni- 


form, strong—a quality rope, completely guaranteed. 


COLUMBIAN ROPE COMPANY 
400-70 Genesee Street Auburn "The Cordage City”, N.Y. 
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‘‘Fall is a fine time to feature 





Cyclone Lawn Fence 
and Catch-all Baskets’ 


F course, both these Cyclone “Red Tag” 

Hardware Products are in season all 12 
months of the year, yet demand is higher at 
certain peak periods. And you’re heading into 
one of these busy seasons now. 

Falling leaves make a Cyclone “Red Tag” 
Catch-All Basket almost a necessity for every 
homeowner. These big, rugged baskets hold 
nearly three bushels of leaves or other rubbish. 
J Their close mesh—welded in 198 places— 

keeps the burning fragments safely confined; 
the raised bottom permits draft for complete 
combustion. 





And many property owners find fall an ideal 
time for erecting a fence to enclose their prop- 





® erty and give their children a ‘safe place to 
re play. Cyclone “Red Tag” Lawn Fence has all 
a the features your customers want—it’s strong, 
- good-looking, long-lasting and economical. 
Cyclone Lawn Fence is manufactured in both 
woven and welded styles; single-loop and 
double-loop construction. 
” Check your stocks on these items today, and 
n get in touch with your jobber. He’ll be able to 
i- fill your needs on most of these items without 
delay. 
CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION WaRowans cor rew-aut BASKETS 
UNITED STATES STEEL COMPANY ee rae 
WAUKEGAN, ILLINOIS > ~—-SALES OFFICES COAST TO COAST an ae 
Y UNITED STATES STEEL EXPORT COMPANY, NEW YORK 1 
« ‘ogumoeee 


Wythe a3 


U-S'S CYCLONE ht ae 
‘Red Tag’ ie 
HARDWARE PRODUCTS 
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Revolutionary! 






1. 


ad 





Amazing new Sprout 


selling out in days (often hours) 


in store after store! 

















{LIZER 
3 reasons why both 


Sprout garden products are 
EASY... PROFITABLE for you to sell! 


NO OTHER PRODUCTS KNOWN TO SCIENCE have ever con- 
tained so many vital plant nutrients in liquid form! Only 
years of laboratory research could have resulted in Sprout’s 
wonder-working, minera! packed formulas that give you a 
product sales story second to none! 


PRE-SOLD BY POWERFUL ADVERTISING! Sprout is going 
all out in heavy local and national newspaper and magazine 
advertising to bring a flood of repeat sales, extra profits to 
your store! And for you... FREE...newspaper mats, window 
streamers, counter displays, feed charts, electros, plus a wealth 
of other sales-making materials. 


NO HANDLING PROBLEMS MEAN MORE PROFITS! Because 
Sprout products are concentrated and canned, you have no 
spoilage, no space problems, no lugging or delivery headaches! 
Sprout’s complete one-brand line means you can promote 
multiple-unit sales of both products! 


Choose Sprout...the Big Profit Line 


FULL 40% DISCOUNT... ON EVERY SALE YOU MAKE! Compare 
Sprout’s low price...compare Sprout profits...compare Sprout ingre- 
dients with any other similar product...and see for yourself why 
Sprout will build traffic, insure bigger volume this coming season! 


FREE: Sprout’s latest catalog, price list, information booklet and name 
of your distributor are all available on request. 


L. S. ROOT LABORATORIES, INC. 





GE 


APPLIES WITH ARMCHAIR EASE 
Use Spray-Mix or watering can 





HORMONE 
FERTILIZER 


The only fertilizer made that contains all 

13 essential minerals and rooting hor- 

mone...that GUARANTEES greener, 

more luxuriant growth in less than a 

week, in poorest soil OR MONEY BACK! 

e The most concentrated liquid fertilizer 
on the market today. 

e All-weather formula is absolutely safe, 
100% active. 

e Feeds 3 ways, through leaves, stems, 
roots; makes ideal starter solution. 

Sug. Retail: Gal. 5.00; *4 gal. 3.00; qt. 1.75; pt. 1.00 















CONCENTRATED 
LIQUID SOIL 
CONDITIONER 


The only conditioner made 

that’s fortified with 10 

vital minerals and rooting 

hormone! It’s perfectly bal- | * 

anced formula changes § 

poor soil into topsoil overnight, checks 

erosion, increases aeration. 

e Improves drainage and soil’s water- 
retention capacity. 

e Checks erosion and resulting seed loss, 
promotes healthy roofs. 

e Contains no inert matter, 100% active. 

Sug. Retail: Gal. 7.95; 34 gal. 4.50; qt. 2.75; pt. 1.50 








PLANTS AND WAREHOUSES IN KEY CITIES FROM COAST-TO-COAST 
Executive offices: 10-49 45th Road, Long Island City 1, N.Y. 


Make it a point to visit Sprout’s exhibit in Booth 623-A at the National Hardware Show! 
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MOWERS 
introduce 
revolutionary advances 


Loaded with advantages and features far beyond anything found in 
today’s ordinary rotary mowers, these two new Eclipse models are here 
just in time to cut you a big share of the new high demand for power mowers 
forecast for 1953. Designed with the specialized skill that has made 
Eclipse the “buy-word” in mowers for over 50 years. . . these 

new models offer undreamed of safety, economy, 

trouble-free performance and maneuverability . . . just what 

your prospective buyers have been looking for. 










® ADD UP these"PLUSES”...and you'll know 


why there’s more profit in featuring Eclipse 
convertible to power propul- 
sion through addition of 
power-driven caster wheel. 


A complete line of hand and power mowers 
identified by the best known name in the busi- 
ness...exclusive and outstanding features... prof- 
itable accessories... nationwide acceptance... 
consistent powerful national advertising ...an 
unmatched reputation for quality...a warranty 
with every model... outstanding dealer rela- 
tions... availability of parts and service... hard 
hitting sales and promotion support in your 


BOTH NEW ECLIPSE ROTARY 
MOWERS PROVIDE OUTSTANDING FEATURES 


local market and a lot more we would like to 1 Extra safety of specially designed 7 Power driven caster wheel turns 
tell you when you... steel housing. Cutting knife does full 180° (can be added later 
not project. if desired.) 
® WRITE for the full story of Eclipse Lawn 2 a > pretend hav sp a 8 Correctly balanced weight for 
ves formance. 
Mowers and the Eclipse Franchise evenly... pulverises leaves. “ est performance 
Convenient cutting height Finger-tip throttle control and 
THE ECLIPSE LAWN MOWER CO. ag ney sonay dog rn a 
4 Exclusively designed cutting knife ¥@Q Finger-tip clutch control on 
3809 Railroad Street Prophetstown, Illinois of hardened special carbon steel, envararndie’ model. 
20” cut. 


TH Briggs & Stratton 4 cycle, 2 hp. 


5 Eclipse own shock absorbing vertical shel type engine. 


coupling blade to engine. 
© Famous Eclipse Natural Grip 122 Uniform cut on lawns, weeds 
adjustable tubular steel handle. and heavy grass. 






8 doce names are 
pared trademarks 
of The Eclipse Lawn 
Mower Co. 


a 
z 
4 
4 
4 
4 
Division of Buffalo-Eclipse Corporation t 
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Vogue 16” and 18” = Parkhound 21” Rolloway 25” Rocket 20° Tornado 800-36” Lark 18” Model L 16” and 18” 
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There aren’t many places where these two 
newest Goulds water systems won't go. The 
amazing tankless Balanced-Flow unit takes 
care of most shallow-well installations—the 
tank-mounted deep-well system gets those 


spots just beyond shallow-well limits. 





They’re brand new—with many exclusive sell- 
ing features backed with aggressive, profitable 
selling and promotional plans. Ask your 
nearest Goulds distributor about these new 


units, or write us today! 


GOULDS PUMPS INC. + Seneca Falls, N.Y. 


WATER SYSTEMS 
~Since 1848 _| 


FOR EVERY FARM AND HOME NEED 
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WEAR-RESISTANT 


RUBBER HOSE 
GARDENETTE, 


The ONLY Rubber garden hose reinforced 
with feather-weight NYLON cerds: 


GREEN, Full 5” inside diameter. 
Guaranteed in writing for 15 years. 

Stronger yet lighter than ordinary 

hose. Rot-proof tube. Neoprene cover 

Raa! resistant to weather, grease, sunlight, 

' scuffing. Amazingly flexible — coils 
- _—~ like soft rope. 


A popular priced, heavy-duty 

hose, reinforced with two layers of 

braided cord. 

RED, Full 5%” 
Guaranteed in writing for 15 years. 
Seamless, rot-proof tube. Double layer 
of strong rayon cords bonded to- 
oe ged with tough rubber. Withstands 
igh water pressure. Cover designed 

to shed dirt. Resists weathering and 
abrasion. Full-Flo couplings. 
BLACK, %” 
Sturdy hose, fully guaranteed. 


VULCO, 


Tee eer EM RR SES. 


A One-braid premium hose at a 


T R U c o R D. bargain price. Champion of its class. 


RED, full 5%” 

GREEN, full 54” 
Guaranteed in writing for 10 years. 
. Rot-resistant tube. Layer of rayon 
: cord reinforcement. Withstands many 
‘\ | times ordinary water pressure. Cover 
r | } resists weather and abrasion. Full- 

A.» ‘ Flo couplings. 
‘ BLACK, %” 

ee Still lower price. Guaranteed 5 years. 


CRI eT eS 


Designed especially for price- 
minded shoppers. 
BLACK, full 5%” 

Fully guaranteed. A leader-type, 54”, 
1-braid hose. Seamless inside tube. 
Layer of tough cord reinforcement. 
Rugged corrugated cover. Withstands 
ordinary city water pressures with 
ease. Full-Flo couplings. 


RIPPLE 


GATES 


in every price bracket 
all from one supplier! ) 


| 








GAR DEN 


TOUGH, LIGHTWEIGHT 


PLASTIC HOSE 
MODERNETTE. 


The only “King-Size” Plastic Hose—Easily the 


f 
' 


highest-quality plastic hose on the market toda || 


RED, full 9/16” inside diameter 
GREEN, full 9/16” inside diameter 
Guaranteed in writing for 10 years. 
Ample size doesn’t choke water flow. 
5e” Full-Flo couplings, crimped 4 
times for permanent connection. 
Withstands many times ordinary wa- 
ter pressures. Made of beautiful, 
gleaming, top-quality plastic. Ex- 
tremely resistant to oil, weather and 
abrasion. 


“SPRINGTIME 


Popular in price—a real fast-selier. 

GREEN 

RED 

Guaranteed in writing for 5 years. A 
remium hose at a competitive price. 
ithstands many times ordinary 

water pressures. Beautiful glistening 

appearance. Holds Full-Flo couplings 

pefmanently. Resists oil, abrasion, 

and weather indefinitely. 


MARVEL-LITE 


A leader-type plastic hose for “bargain-hunters. 
GREEN 


Fully guaranteed. Not an undersize 
hose. Amazingly flexible. Withstands 
ordinary city water pressures with 
ease. Holds Full-Flo couplings indefi- 
nitely. Extremely resistant to -oil, 
abrasion and weather. 


” 
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9$ Flexible Sprinkler 


Looks Like Garden Hose... 
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than any sprinkler made! 


More than 1,000 tiny holes, punched all the way around 
A % this tough, plastic tube send out a gentle, cloudlike spray ap- 
proximately 10 feet wide. This spray soaks in quickly, with 

practically no run-off. 

Gates Flexible Sprinkler is 25 feet long. Its revolutionary 
design makes it possible to water any area—rectangular, cir- 
cular, or odd shaped—thoroughly, without watering street, 
sidewalk or house! 


These powerful sales aids are yours 


when you handle Gates hose 


» Eye Catching Posters 

® Newspaper Ads 

° Radio Spot Announcements 

° Envelope Stuffer on New Sprinkler 


e Special Post Cards to mail to your 
customers 


° Clever NYLON CORD Demonstration 
Stand (To help you sell Gates 


wel / neil itn Gardenette) 


Sat eho ve 


point-of-sale display 
of all... 


The attractive, hard-hitting sales 
disk on each length of Gates hose. 
Display it anywhere—on a counter, 
in a window, on a stand or near the 
cash register. Sales story is always 
right with hose, making each length 
a self-selling unit! 





Tha Gatac. Bihhar Camnanv. Denver. 11S.A 
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ler is RED BRAND Fence preferred 


by dealers? 


... because they know that the constant demand by 
farmers for RED BRAND means a steady turnover 
and profit item for them... they can depend on it to 
bring in the money! 
In addition...RED BRAND dealers know that 
r Keystone is continually building their sales potential 
fg e through ... RADIO BROADCASTS ... 2 and 3 times 
weekly—STATE and NATIONAL FARM MAGA- 
ZINES... monthly... 





around ... backed up by the extensive merchandising pro- 
fay ap- gram of RED BRAND Practical Land Use dealer-aids 
y, with ...including the “Willing Acres’ full-color sound 

movie and book for helping farmers increase their 
i income, illustrated Broadcaster interview booklets and 
“ona ads for their local newspapers, farmer-dealer meeting 
ar, cif- guide and follow-up pieces, posters, product folders 
street, and displays...to help them sell not only RED 


BRAND fence but all their other products, as well! 


- by farmers? 


rs ... because they know that RED BRAND is made by 
Keystone with the right copper content to resist rust 
on the inside .. . and Galvannealed on the outside for 
extra protection against rust and corrosion. This dou- 
ble rust protection gives them a longer-lasting, more 
economical fence value... that’s why they keep com- 
ing back to RED BRAND dealers for more RED 
BRAND fence, year in and year out. Then, too, they 
know ... through the Radio Broadcasts, Farm Maga- 
zines and other material ...that the way to get the 
information on how Practical Land Use can increase 
; their income is to... see their RED BRAND dealer! 


f~ 






















































WRITE FOR THE KEYSTONE PRACTICAL LAND USE “PACKAGE” PROMOTION PLAN ...IT TELLS YOU HOW TO 
INCREASE YOUR SALES THROUGH HELPING FARMERS INCREASE THEIR INCOME 


KEYSTONE STEEL & WIRE COMPANY Peoria 7, Illinois 


RED BRAND fence - Non-Climable fence - Ornamental fence - Corn-Cribbing - BaleTies - Nails - Gates - KeystonePoultryNetting 
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witte Jacobsen 


Never, have dealers had such an opportunity to 
decide their own future in a major market — the 
market for Power Lawn Mowers. The power lawn 
mower market today represents a $150 million 


industry and is constantly growing. 


Starting now, many dealers will forge ahead to 
obtain an ever increasing share of the power lawn 
mower business. Other dealers will see their 
mower business dwindle until it becomes an over- 
the-counter, casual sale only. Which of these 


dealers will you be? 


1, Will you choose a line of power mowers that 
will continue to be a leader ten or twenty 
years from now? Or, will you be selling mow- 


ers that may be orphaned in a year or two? 


2. Will you have a line of power mowers com- 
prising both reel and rotary types under one 
label? Or, will you have to promote two 


brand names with the loss that is involved? 


3. Will the line you choose have exclusive 
models such as the Jacobsen Manor, shown 


opposite, that yield plus profits from sales to 


large home owners, parks, schools and ceme- 
teries? Or, will it be confined strictly to 
small mowers in the highly competitive price 


market only? 


4, Will you select a line that is consistently ad- 
vertised? Or, will your line be an unknown 
except to the people to whom you person- 


ally show it? 


5. Will the line you select have complete sup- 
port in the form of point-of-sale advertising, 
sales training programs, service schools, and 
personal demonstrations by factory represent- 
atives? Or, will your manufacturer be of the 


“sell ’em and leave ’em” school? 


Jacobsen can guarantee your place in the success- 
ful group, Mr. Dealer, if you select Jacobsen as 


your line and concentrate on it in the coming years. 


Dealers from Bangor to San Diego and from 
Seattle to Miami have placed themselves in the 
successful group. Join them with Jacobsen — the 
line with over 30 years of progressive past and 


growing future. 


Exclusive features that set Jacobsen apart: 


@The Famed Jacobsen 2-Cycle Engine 
@ 21-inch Manor Trimming Reel Mower 
@ 20-inch Self-Propelled Rotary Mower 


@ 30-inch Leaf Mill Answer to Leaf Dis- 
posal Problem 


18” ROTARY 


@ Home -Size and Commercial 
Power Mowers (15 models) 


®@ Dealer Sales Training Clinics 


@Nationwide Authorized 
Service Stations 





@ Both Reel and Rotary Power 
Mowers (15 models) 


® Service Schools for All Dealers 


® Demonstration to Dealer's Pros- 
pects on request. 






31” and 37’ 
ROTARY 





























\ 26” LAWN KING 





PARK 30 






LAWN EDGER 
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JACOBSEN 21" MANOR 


The aristocrat of modestly priced mowers. Rear 


ctly to 






e price 






wheel drive permits exceptionally close trimming — 





tly ad- 





ptoduces unmatched smoothness of cut. 





known 






Ask for catalog sheet on this model giving 





yerson- 





details on its many fine features. 
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MANUFACTURING COMPANY 


RACINE, WISCONSIN 
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REPUBLIC UPSON SEMI-FINISHED 
AND COLD-PUNCHED NUTS 


Wrenches fit Republic Upson Nuts squarely, snugly. 
There’s less chance for slipping, less chance for deformation 
and rounding-off of nut corners. 


Accurate, clean threads speed-up assembly, 
assure full thread area to grip uniformly and tightly. 


More than 20,000 types, sizes, and shapes of 
Republic Upson Nuts and Bolts let you provide 
your product with the long-lasting advantages 
of these top-quality fasteners. 


REPUBLIC STEEL CORPORATION 
Bolt and Nut Division 

CLEVELAND 13, OHIO e GADSDEN, ALABAMA 

Export Dept.: Chrysler Building, New York 17, N.Y. 
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TREMENDOUS GRIP PRODUCED 
BY SIMPLE 90° TURN OF KEY IN 
JACOBS HEX-KEY CHUCK 





A quick twist of the wrist — gives 
the Jacobs Hex-Key Chuck a gripping 
leverage ratio of 1000 to 1! Even after 
heavy use on the electric drill another 
quick twist and the chuck is released 
without jamming. No tool breakage — 
no marred drill shanks. 

The unique one piece Jacobs Rub- 
ber-Flex Collet, comprised of hardened 
and ground steel jaws molded together 
with oil-resistant synthetic rubber, 
makes possible the rigid gripping power 
of this chuck. There are no loose jaws 


or coil springs to fall out of place. 


Unique one piece Jacobs Rubber-Flex Collet 


An electric drill equipped with this 
fine chuck becomes a very versatile 
tool — its great grip permits the use of 
such handy accessories as sanders, 
buffers, wire brushes and polishers. 

Like all Jacobs Chucks, the Hex- 
Key Chuck is a product of precision 
manufacturing and fine engineering. 


A qvarter turn of the Hex-Key 
(a), on the cam-actuated locking 
device (b) provides the thrust result- 
ing in powerful grip on drill shank (c). 


It is typical of the remarkable chuck 
developments that have made Jacobs 
the world’s foremost producer of drill 
chucks. When your electric drills are 
equipped with Jacobs Chucks, they 
hold .. . business for you. The Jacobs 
Manufacturing Company, West 
Hartford 10, Connecticut. 
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PROFIT OPPORTUNITY 
for You! 


Zope Chougg 


PRECISION POWER TOOL 





Cash in on the mushrooming power tool market. 


\ 


It's easy... because we're sending more than 5 million 





home craftsmen your way with ads like this in... 


BETTER HOMES & GARDENS + SUNSET 
POPULAR MECHANICS + FAMILY HANDYMAN « HOME CRAFTSMAN 
POPULAR HOMECRAFT + MODEL RAILROADING 


| 


Big, introductory advertising campaign geared to getting 
home owners, hobbyists and gift customers to try the 
new Loyd Scruggs Precision Power Tool for themselves. 


Free counter and window display, folders, gift mailers 
and newspaper mats will bring them into your store. 





Make sure your customers see and try the new Loyd 
Scruggs Precision Power Tool. Phone, wire (or mail cou- 
pon) today! 


‘i ‘Ay thing g~2 COMPANY 


A ‘tesa ce 3 Fe op i Subsidiary 
MANUFACTURERS OF PRECISION INSTRUMENTS SINCE 1934 





THE LOYD SCRUGGS CO., Dept. HA 1054 
1022 N. Sixth St., St. Lovis 1, Mo. 
Gentlemen: 


I’m interested in cashing in on the Loyd Scruggs 
Precision Power Tool. Please have salesman call. 


cos, SARE EAA SR ee eee Ap per ripe Sr ene OO ris mp eee 
EEE RI Senne Come ney Mem tore Se Mee otra, Sa ae ee mere te 
A ARRRESE OB) See MER Beene fon Seth fons Ale ee me near oe 
CITY... Ms eon aen STATE 
ee ee ee eee 
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16-OUNCE 
machine 






with 40 most 
useful accessories 
in see-thru case 


$2995 


GRINDS + DRILLS « POLISHES » CARVES » CUTS * SANDS 
SAWS + ENGRAVES + ROUTS @e¢ WOOD « METAL « PLAS- 
TIC *« GLASS « LEATHER » BONE AND OTHER MATERIALS 


Only Loyd Scruggs Gives You All These Features 


e@ 110 V., A.C.-D.C.; U. L. approved. 

@ 25,000 r.p.m.—all the power you'll need. 

e@ Compact (6” long, 1%” diam.), balanced for easy handling. 
e Efficient fan, aluminum housing for cool operation. 

@ Positive switch tested for 100,000 operations. 

e@ 7-bar commutator (not 3) increases performance. 

e Ball bearing construction, sealed-in lubrication. 





ni— 


Not until you use this palm-size powerhouse — 
and see for yourself the sweet way it performs 
countless jobs — will you know why the new 
LOYD SCRUGGS PREC ISION POWER TOOL 
IS YOUR MOST PRACTICAL BUY! For the 
name of your nearest dealer and interesting free 
folder, write The Loyd Scruggs Co., 1022 N. Sixth 
St., Dept. PM-1052, St. Louis 1, Mo. 


* | 
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Stop traffic with this eye catching 
new window-counter display, 
free to Loyd Scruggs dealers. 
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Special Saw Assortment 
in Gift Package 





This Christmas deal on Simonds Si-Clone Saws is a big package of 
holiday profits for dealers . . . the top-selling saw line for home work- 
SS shops... priced low and backed by Simonds famous quality guarantee. 
Attractively Christmas gift-packaged as you see above, these saws are 


2 8” SI-CLONE SAWS 


One No. 60 Combination 
One PlanerSaw (With 






























‘ a ‘ ° ¥%" round center hole) 
A ‘ 5 
x ready to slide right under the Christmas tree. dit § backed up Retai? Selling Price $6.10 
by 2 special promotion in magazine advert . : ns tee YOUR NET COST $4.27 
and with bright window Streamergaand ne tiles." am Sr yout own 
use. Get the whole story on ghis ptot mr. rp magone Saw deal SI-CLONE 2 10” SI-CLONE SAWS 
_. dials alii your jq fix he | 4 = Factory Branch 35 One No. 60 Combination 
initia tiie ~~ 2 PACKAGE One Planer Saw (With 
Ly! . ‘ E Ye" round center hole) 
Compifiy CMM Retail Selling Price $10.60 
aa a ’ YOUR NET COST $7.42 
(Gift Wrap is removable, leaving saws in 
standard Si-Clone Package) 
Order by Number Through Your 
Regular Jobber 
a " (or the nearest Simonds Factory Branch) 
a Z 
atching ee a 
isplay, we ’ + 4 ¥ ¥ "> 4 
ers Factory Branches in Boston, Chicago, San Francisco and Portland, Oregon. Canadian Factory in Montreal, Que. 
, Southern Service Shop in Meridian, Miss. (formerly J. H. Miner Saw Mfg. Co.). 


Simonds Divisions: Simonds Steel Mill, Lockport, N. Y., Simonds Abrasive Co., Phila., Pa. and Arvida, Que., Canada 
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@ You've told your customers about 
“Balance” ... you've told them about “Mill Heat Num- 
bers” of steel used in Warren-Teed sledges . . . you've 
told them how a “Shiny Face” increases accuracy... 
NOW, tell your customers about “Grain Stain” handles! 
/ “Grain Stain” handles are pneumatically rammed 
‘into the sledge head with one tremendous blow from a 
\‘ specially Warren-built handle driving machine. 











All “Grain Stain” handles are closely graded to assure “ 
| uniformity, extra toughness and strength. They are made it 
from Grade “A” Hickory. b 
“Grain Stain” penetrates deep into the grain of the os 
handles. Each handle is rubbed with wax, making it 
resistant to weather and providing a non-slip grip. mm 


They're attractive, too! The mellow, dark brown stain 
brings out the natural beauty of the wood. Each ‘Grain 
Stain” handle is clearly marked with a distinguishing C 
trade name in silver,along with the regular Warren Tool 








trade-marks and trade names. Be sure you have Warren- S 
Teed tools with “Grain Stain’’ handles when your custom- 
ers ask for them. Write today for complete information. / 











| 
WAR ‘TEED 
@ Heads fully- protected from scuffs and 
c scratches. "Grain Stain" handles are tough enough Ww “ R R E N TO 0 L C 0 R P 0 R ATI 0 N 
2 to take care of themselves in any company. Sledges General Offices . . . Warren, Ohio 
« shipped with or without handles, four to a carton ; 
Export Division .... 30 Church St., New York 7, N. Y. 


for easy handling and efficient storing. 
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hand then CHANNELLOCK 


Wade only bg CHAMPION DEARMENT 


You are in business to satisfy your customers—and here’s one way to do it—When they 
ask for Pliers Hand ‘Em Channellock. Let them heft it, feel its strength and durability—try 
its simple, closely spaced adjustments—see its longer wearing feature of no wear on the joint 
bolt. And when they buy it, you can be proud to take their money. For Channellock pliers 
are produced by Champion DeArment, long recognized as a maker of highest quality tools. 





No other product can offer the advantages of Channellock pliers. Yessir, when they ask 
for pliers, Hand ‘Em Channellock and you'll sell ‘Em. 


And remember, Channellock pliers are made ONLY by Champion DeArment. 


CHAMPION DEARMENT TOOL CO. * Meadville, Pa. 


Send for Catalog D-l Today. 


Channellock pliers are listed in the 
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FEATURE UNBREAKABLE TOOLS 


sTMAS BOXES 


Gay CHR! 





The Estwing Hunting and Scout Axe and the 16 oz. Carpenter’s Nail Hammer are packed 
individually in red and green gift boxes for your Christmas sales. Place the tools where your 
customers can SEE, HANDLE, and BUY them from you. Their irresistable appeal to eye and 
hand will attract the women looking for a distinctive gift, and the men who appreciate fine tools. 


CARPENTER’S NAIL HAMMER 


as The 16 oz. nail hammer is the size 
aa most preferred by the skilled 
carpenters as well as the home 
craftsmen. The perfect permanent 
balance, one-piece sed meme handle, 
and genuine sole leather grip are 
some of the exclusive features of 
Estwing ‘‘Unbreakable”’ tools. 


HUNTING AND SCOUT AXE 


The one piece construction and 

the durable sole leather grip 

pay combine to give lasting performance 
— in all climates. te, 


wncnn AGHft We WILE Use mann 


ESTWING MFG. CO., ROCKFORD, ILL. @ SELLS THRU RELIABLE DISTRIBUTORS ONLY 
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Mew Ideas for Gift Merchandise 






You can increase holiday 
sales and profits by stock- 
ing and displaying Standard 
Drill Sets because: 








They are nationally adver- 
tised. 






They are packaged for bigger 
unit sales and ease in stock- 
ing and display. 

wy 












They require but little count- 


3 ‘ ° 
For the Hobby Man er or shelf space—give you Companion Pieces 


big dollar business in small 


SET No. H45 — High Speed Steel Drills with y y 
new fast-starting sales for metal—%’" shanks pees, for Electric Drills 
fit all electric hand drills. In plastic box. They providearange of prices When you sell an electric drill suggest a 
to fit the needs of all holiday Sturdy Drill Set for metal. Three new 
shoppers. sets of strong fast-working metal drills. 
z / 
They are preferred for qual- SET No. =~ on, 
ity. Since 1881—Standard os ‘a by léths 
rose ape pace have been SET a le K’ by 32nds 
the choice of industry. SET No. $137.13 drills, 


sizes V¥"’ to %4’" by 64ths 


Store selling helps are, fur- 
nished free of cost to you. 


OPE x r “ne 
There are hundreds of home 
workshop owners, sheet 
metal workers, plumbers, 
carpenters, electricians, farm- 
ers and other mechanics 
among your customers who 
will welcome the conven- 
ience of buying these drills 
from you. 





«7A 
Your distributor supplies 


them in the quantities you : . 
: h ‘ oth Attractive set-up packages 
WERE WHER YOU Want them. display and protect drills, 


2 . * 
Here Ss a Stocking Gift SHOW THIS ADVERTISEMENT TO YOUR Store Selli. Hel; Ss 
5 . DISTRIBUTOR’S SALESMAN. ASK FOR ag Pp = 
SET No. H14 for wood — Carbon Steel Drills 4) assortmMENT OF STANDARD 
in box—with new design—wide smooth flutes PACKAGED DRILLS AND FREE SELLING We furnish free: 
for fast chip removal. 4” shanks fit all electric jieips ro INCREASE HOLIDAY SALES 
hand drills. Equipped with Christmas sleeve, AND PROFITS. 





® Christmas sleeve for Set No. H14 
® Newspaper mats and electros 
® Store banners for your tool dept. 


STANDARD [OOL ((0. 2792.00" oso 


New York « Detroit +» Chicago + Dallas » San Francisco 
THE STANDARD LINE: Twist Drills » Reamers + Taps + Dies + Milling Cutters + End Mills + Hobs + Counterbores + Special Toole 
67 
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Fastest Seller on the Market... 


WELLER GUNS 


Tops for Soldering and Scores of Homecrafter Jobs 


LONG PROFIT MARGIN—QUICK TURNOVER! skilled mechanics in industry—and the market is 
Here’s fast sales and big profits for both the Hard- barely scratched. Mass production now brings 
ware Wholesaler and Retailer. Hundreds of thou- prices within the reach of hobbyists and home- 
sands of Weller Guns have already been sold to craftsmen. 





For ALL Types of Soldering and Scores of Household Jobs 


¥ 









Cutting rubber and Heat-sealing home- Removing hardened, Dating and _ re-groov- Melting stick-wax and Bonding track in model 
composition wall and freezer packages old putty from window ing automobile tires stick-shellac. to cover railroading. 
floor tile (Flatten tip) frames (Flatten tip) scratches in furniture 

finish 






4 MODELS 


FROM $11.95 
DEALER LIST PRICE 








You've never seen an easier selling item— 
nor one stronger on building repeat business. 
Every Weller Gun user is a repeat buyer of 
Weller Soldering Tips. Now is the time to 
harvest this great, untouched market for 
Weller Guns. Order from your Distrib- 
utor—or write us direct for com- 











plete information. 








— fl, 


BETTER FROM GRIP TO TIP 


& > LD E Rr. ww G €y U N « ° 802 Packer Street, Easton, Pa. 


ay) 
THE FINEST SOLDERING TOOLS FOR THE FINEST CRAFTS 
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ATKINS ©: SAWS 


EVERY HOME 


































Double up for Atkins holiday sales! 


You know it pays to feature Silver Steel 

Saws for Christmas, but here’s an idea 
for extra sales! 

Atkins gives you both big and 

little saws—an ideal pair for 

fathers-and-sons—a perfectly 

matched set for families. The 

famous Atkins 65 hand saw, 

for example, has a counterpart 

in the Atkins 65-J—the same saw 

in every way, except for its smaller 


2 16-inch blade. 


a‘ eum GiltBores ~] Sell Silver Steel Saws in pairs this Christ- 

ATKINS SAWS A mas—and double your holiday profits! 
Use Atkins’ eye-catching window banners 
and counter displays to attract customers 
—use the special Atkins gift boxes to 
help you clinch the sales. Order big-and- 
little combinations from*your Atkins 


wholesaler now. 


cy 


; ATKINS oad 
Pasa » 


ATKINS 


E.C. ATKINS AND COMPANY «+ INDIANAPOLIS 9, INDIANA 






= 





for your Christ.nus Merchandising 


Reserve your Atkins window banners right 
away—attractively printed in gay Christ- 
mas colors. Make sure you get the smart, 
sturdy counter display. Order extra in- 
dividual gift boxes to step up Christmas 
sales. 
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The Famous 
Knot Klipper 


For over 109 years, our principal customer has been 
the man who earns his living with his axe. Because 
he must make every ounce of his energy and time pay 
off, he insists that his axe be capable of standing up 
under many, many hours of continuous hard use and 
at the same time holding a razor-sharp cutting edge. 
From experience, he knows the brand of utmost dura- 
bility—that’s why he asks for and insists on a MANN. 
It pays dividends to sell quality to your customers. 
That’s why, every day, more and more alert dealers 


are stocking MANN—the axe the Professionals 
demand. 








Write for free catalog which illustrates and describes the Mann line. 


[CALS TS 


EDGE TOOL COMPAN Y 


LEWISTOWN, PEN NSYCtVaA NIG 
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That’s the overwhelming customer acceptance for 
products by CARBORUNDUM shown in a survey in the 
hardware field. CARBORUNDUM was mentioned 


as the favorite brand by 87.3% of the customers 

AT 0 interviewed—leaving only 12.7% for all other brands! 
Here’s an outstanding sales advantage you can’t 

f afford to miss—a BIG profit opportunity that can be 


extended to the entire CARBORUNDUM line. Order 
now from your CARBORUNDUM distributor! 


by CARBORUNDUM 


TRADE MARK 










< 
oe Efficient cutting action 
of of CARBORUNDUM'’s 
Ss sharpening stones makes tool 
or knife sharpening easy 

and effortless for your customers 
... brings ’em back for more! 
Stock all types and sizes they 

may need, for business-building 
“repeat” sales of Sharpening Stones 
by CARBORUNDUM. 













Abrasives by CARBORUNDUM 


TRADE MARK 


“Carborundum’” is a registered trademark which indicates manufacture by The Carborundum Company, Niagara Falls, New York 
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CRESCENT’S FAMOUS 
SLIP-JOINT VALUE! 
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Seat \‘OBRIGHT PLATE FINISH 

(1) | \ OWORKMANLIKE DESIGN 
© DROP-FORGED STRENGTH 

@UNIVERSAL ACCEPTANCE 


POPULAR PRICE 








Hiyn of lhe Cfrlisan 


~~ = iz Vii \ Z; : ‘oe Fy d 
Wy ie = ~ “ rc Synth of Cuclhinee 


Crescent is our trade-mark. registered in the United Stotes and abroad, for wrench the Sold by leading distributors ond retail 


es and other tools ers everywhere and made only by 
CRESCENT TOOL COMPANY, JAMESTOWN, NEW YORK 
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@ Here’s a drill set that appeals to every 


man who is interested in metalworking. 


These drills are especially designed for 


use in sheet metal, and also give good 


performance in other types of metal and in 


wood. They may be driven by portable 


electric drills or by a drill press. They cen- 


ter easily and require a minimum of feed 


pressure. The shorter flute length provides 


great rigidity, minimizing drill breakage. 


The container is made of steel, with a 


smooth-fitting slide cover. Each of the high 




















Single High Speed Drills (List No. H-972) Available in the 8 Popular Sizes Shown Below 
Diameter Decimal Length of Flute Length Overall 

Inches Equivalent Inches Inches 
9/32 2812 1% 2'V%6 
5/16 3125 1% 2'% 

11/39 3438 1% 3 « 
3/g .3750 Ye 3% 

13/39 4062 1% 36 Actual Size 
7lie 4375 2 3K6 of %2” Drill 

"5/32 A688 2Y% 3% 
"/, .5000 2% 3% 





speed drills fits its own compartment. It’s 
neat... attractive . . . convenient. 











me CLEVELAND twist ven co. 


20 THOMAS ST., NEW YORK 7 © 2929 EAST GRAND BLVD., DETROIT 2 © 9 NORTH JEFFERSON ST., CHICAGO 6 
1902 NORTH FIELD ST., DALLAS 2 © 650 HOWARD ST., SAN FRANCISCO 5 # 2301 EAST 38th ST., LOS ANGELES 58 
E.P. BARRUS, LTD., BRUNEL RD., ACTON, LONDON, W. 3, ENGLAND 
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Selling becomes easy when 
you feature the HOMKO 
line... more features—better 
construction—greater con- 
sumer demand... Powerful, 
national advertising in 15 
leading publications will tell 
45 million readers, month after month, in 
1952 about the HOMKO Power Mowers 
and Lawn Sweepers. HOMKO wants to 
send you now full information about its 
complete line, mat service, displays and 
selling program. The ever growing demand 
for HOMKO products is your key to keep- 
ing plenty of “go’ ‘in your volume—plenty 
of profits in your sales. 


Nationally Advertised to 


| 

guntld a) 
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and Lawn Sweepers 


45 Million in 15 Big, Powerful 





Reel Type 
and Rotary 

























Powered By Nationally 
Known, Easy Starting, 
2 and 4 Cycle Gas Engines 


New Reel Type Mowers 
—available in 18” to 
30” walking and riding 
types. Easily maneuver- 
able, sturdily built, fin- 
est features today. 





Rotary Power Mowers 
- available in 16” to 
20” gas and electric 
models. 


Fold Away Lawn 
Sweeper — 24” width, 
extremely large 6% 
bushel capacity. Sturdy 
bumper guard and fold g 
away flat feature. - 
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PAGES FROM THE HISTORY OF HILL HICKORY HANDLES... 









HE zich? WELPED TO 
KEEP THE MODEL “T” GOING! 





o 


Remember the wooden spokes on the Model-T — 
spokes that stood up and kept going under the 
pounding of rutted country roads? Those were 
Hickory spokes, and millions of them were made 
by Holthouse and Hartup, Inc., from that same 
incredibly tough Hickory that now goes into 


famous Hill Hickory Handles. 


MORE SATISFIED CUSTOMERS! 


The fact that early Ford engineers recognized the 
unusual toughness and resiliency of Hill Hickory, 
the fact that Holthouse and Hartup, Inc., was 
founded to make Model-T spokes to their exacting 
specifications, means two things: 


1. The hickory grown in the hills along the 
Highland Rim in Tennessee is unequaled for 
its ability to stand up under punishment. 


2. Holthouse and Hartup, Inc., have the skill, 
the experience and the equipment to turn 
that hickory into the finest tool handles in 
the world — Hill Hickory Tool Handles. 


Yet Hill Hickory tool handles cost no more than 

ordinary hickory handles. Since this is true, isn't it 

wise to insist on the line that sets the standard 
for the industry? For full information and 
the name of your nearest Hill Hickory 
Jobber, send in the coupon below. 


He Coe fF Fe SR EU US Ue UZ Ue UR UR UG UG UG UG OG UG GG GG GGG GG . 

: HOLTHOUSE & HARTUP, INC. ; 

1 Waynesboro, Tennessee ; 

: Gentlemen: ; 

; | am interested in building more handle business with ; 

i Hill Hickory Handles. Please send me the name of my i 

TO OL H A N DLE 5 : nearest Hill Hickory Jobber. i 

i 

(ns , ' 

MANUFACTURED BY a ' 
= | SS =a ! 
’ 1 city. , STATE ' 

WAYNESBORO, TENNESSEE bees cess eeeeee 2022 eeeee8e8ee0eeeo : 
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44,000,000" SALES PROSPECTS 


for the BEST SPACE HEATER IN THE WORLD 


IT’S JUST AS EASY TO SELL AS 
ANY OTHER TROUBLE-FREE APPLIANCE PACKAGE 


AND IT’S PROFIT-PACKED! 





SAFEST IN 
THE WORLD 


HIGHEST 
EFFICIENCY 


LESS THAN 2c 
PER HOUR 
TO OPERATE 


PERFECT PORTABLE 
AUXILIARY HEAT 
ANYWHERE 


It’s as safe as a toaster—no fumes, 
no fire hazard, no exposed elements 
absolutely as safe as the radiators 
in a regular heating system. ,U. ~ 
Approved—of course. 


Heats by true convection—distrib-- 
utes abundant, uniform, healthful’ 
steam-heat to every corner of the 


room—leaves none of the “cold . 
spots” of directional heaters. 


Most economical space heater on the 
market—delivera more heat for less. 
Exclusive patented all-steel construc- 
tion transfers heat 4 times faster 
than old-fashioned cast iron radiators 
—and does it at lower operating cost. 


ELECTRESTEEM is amazingly 
lightweight—carries easily (has con- 
venient’ carrying handle) to provide 
aa ham plementary heat quel yand 
fficiently—anywhere. 


ELEC 


BEST oF ALL, MR. DEALER: 


ELECTRESTEEM IS PRICED RIGHT, AND 


THE MARK UP IS RIGHT 





ELECTRIC STEAM RADIATOR CORP. 
2 Electric Avenue (Bourbon County) Paris, Kentucky 


7S REMENDOUS UNTAPPED MARKET os 
FOR APPLIANCE DEALERS . : 


Every home is a prospect—for nursery, basement 
den, workshop, attic, sick room, bathroom. Hun-. 
dreds of other profitable teem Summer cottages, 
motels, trailers, gas stations, yard offices, ticket 
booths —wherever safe, healthful supplementary _ 
heat is desired. There’s no limit to the market—no 


Has So your seliing and pre@y potential, 
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SENSATIONAL, NEW 


SUPER-3O 
DEALER ASSORTMENT 


ALL THESE SUPER FEATURES 
IN THE “SUPER-30"! 


® Attractive, eye-catching display- 
and-sell carton 


MULTIPLIES YOUR SALES AND PROFITS ® Colorful individual packages 


© “Pre-sold" through strong national 
advertising 


® Fast turnover—minimum investment 


® “Self-serve"’ display promotes im- 
pulse sales 


® Patented, fool-proof safety con- 


NO-SHOK GUARANTEES SAFETY, GUARANTEES SALES! a 


THOUSANDS OF PROSPECTS! 


National advertising ‘‘pre-sells"’ NO-SHOK 
to thousands of customers in your community 
Cash in on this ready-made consumer accep- 
tonce—display the NO-SHOK ‘‘Super-30"'! 


R-30" 
ovr 


Order the “SUPE 
fy 

TODAY! Contac 
NO-SHOK Jobber 


2 oll ES ! a 7, | or write direct 
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= CHRISTMAS VOLUME 
Mi CHRISTMAS PROFITS 


LIFT CHRISTMAS STORE TRAFFIC 
— 


with 





DISSTON’S CHRISTMAS 
DISPUAY UNIT 


“DISSTON'S "LIFT FROM 
A’GIFT’ CAMPAIGN 


Christmas is coming—the biggest ever! And Disston is ready to 
back you up with a sales-making Christmas Display Unit, 
No. 4 D-23. It’s a sure-fire seller, too, because it contains four 


individually gift-boxed D-23 saws—the most popular saw ever 
made. But that’s not all! 
Disston advertising is helping to make your store ‘“‘gift 


headquarters.” Another hard-selling advertisement in Disston‘s 
See this ad in T; “Lift from a Gift’? campaign will appear in the December 6 issue 
Ss d he of THE SATURDAY EVENING POST. Thousands and thousands 
aturday Evening Post, of people will read it, and go to their local hardwareman’s store for 
Dec. 6 issue. a practical Disston Christmas gift. Get your store ready now! 


Your customers will ! 








for Christmas 


_. give them a lift 


with a 
practical gift 
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Fast 
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Here's the gift you know will be 


odes 
ae 
—- 


welcomed by everyone—the 
world’s most famous saw... a 
Disston—the saw most Car- 


penters use 


awe 


DISSTON D-23 HAND SAW 
—most popular saw ever made. $6.95 (26” blade 


° enti IE 


DISSTON Ne. 4 COMPASS SAW 
a handy saw for every handyman. $2.15 
ie) 


(12" blad 


aan. 
, a 


DISSTON Ne. 368 HACK SAW FRAME 
~—for easy, sure metal-cutting. $3.00 


DISSTON deluxe 0-320 
COMBINATION CIRCULAR 

SAW —for the man 

with a home 

workshop $2.65 

(o" ome) See your 


hardware dealer 


Your nearby hardwareman’s 
store isa “house of a thousand 
gifts.”’ He will gladly aid you 
in selecting the right gift from 
among the many fine saws 
and tools Disston makes 
See him this week ! 


HENRY DISSTON & SONS, INC. 
1260 Tacony, Phila. 35, Pa. 
USA. 
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| WORK GLOVES 


now shipped from four local 








| / ; 
| warehouses...for fast service! 


There are now four warehouses for Riegel Work Gloves, centrally located 
to give you fast deliveries on rush orders. Add to that our eleven conveniently 


located sales offices, and you'll see why you can always depend on Riegel for 





reliable, prompt service. No matter where you are, there is a Riegel salesman 


covering your territory .. . regularly. 


But fast deliveries when needed, is just one of the reasons it pays to buy 
Riegel Work Gloves. They also have the top quality that helps you build 
good will and repeat business. They are full size, made from full-weight fab- 
rics, carefully inspected, completely guaranteed . .. and competitively priced! 


Send now for a copy of our new work glove catalog. 


RIEGEL TEXTILE CORPORATION ¢ 260 Madison Avenue * New York 16 


ATLANTA * BOSTON * CHICAGD * DALLAS * DES MOINES * DETROIT 
JACKSON (Miss.) * LOS ANGELES * PITTSBURGH * ST. LOUIS 


THE H 
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make your tarcet EXTRA PROFITS with tue neve oF a 


Jool Bar 


THE WORLD’S GREATEST TOOL-SELLING INSTRUMENT 



































ASK OUR DISTRIBUTORS’ SALESMEN 


THE PECK, STOW & WILCOX COMPANY (SINCE 1785) SOUTHINGTON, CONNECTICUT, U.S.A. 


suo | THE HARDWARE RETAILERS’ PROFIT-MAKING TOOL SOURCE 
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“COLOR DYNAMICS 


factor in increasing paint sales!” 


—writes large Pittsburgh dealer 
in Phoenix, Arizona 


liv- 


nergy, &° et 
‘DYNAMICS. or, It'S BO rink 


ach ; 
r tand aPPee of color; a 


sincerely — 
7 MAL 


LEY 





jco:B 


is important 


JAMES C. O'MALLEY, 
Secretar 


and sales manager, 
The O’. 


alley Lumber Company. 


LUMBER COMPANY 








| Bjarne: everywhere who sell Pittsburgh Paints are 
enjoying greater sales and profits than ever before 
because of the increasing number of home-owners who 
have come to learn that they paint right with COLOR 
DYNAMICS and paint best with Pittsburgh Paints. 
No other paint manufacturer can match the benefits to 
home-owners which derive from the use of this remark- 
able painting system and the exclusive live-paint 


PAINTS *° GLASS . 


'e?r 3260 86 8 
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PITTSBURGH PAINTS 


CHEMICALS > 


protection which makes these benefits last longer. 


Why not take advantage of the big swing to COLOR 
DYNAMICS and Pittsburgh Paints? We'll gladly have 
one of our representatives call to discuss the possi- 
bility of you selling Pittsburgh Paints in your com- 
munity. Write, wire or phone today! Pittsburgh Plate 
Glass Company, Paint Division, Pittsburgh 22, Pa. 


BRUSHES * PLASTICS 


GLAS S& 


COMPAN Y 
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WHAT JOBBERS SAY 


2s!” IS MORE IMPORTANT THAN WHAT 
WE SAY... 
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KAY-TITE, when applied properly, is ap- 
proved by the Veterans Administration in 
the North Jersey Area. Kay-Tite is used 
pany. by leading building contractors in North- 
ern New Jersey to solve their water seepage 
problems. One U. S. military department 
tested Kay-Tite against seven competitors 
—and then wrote Kay-Tite into their 
specifications! 
We know Kay-Tite is the best— 
but we let users prove it! 
AT YOUR JOBBERS or 
WRITE FOR PRICES 
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| = =| KAY-TITE company 


ROSE 


ROUGH MASONRY | sows su FFanice aro 
Saas: _| COLORS 


ELEVEN FAR WESTERN STATES CONTACT KAY-TITE COMPANY 
ore WERTUAKE AVENUE, NORTH, SEATTLE 9: WASHINGTON ; 
me ~ More. than 20 years of: satisfactory performance 
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DUTCH BRAND 
FRICTION TAPE 
Dispensers 


 S - Y A 






DUTCH BRAND 
COLD PACKAGING 
TAPE 








DUTCH BRAND 
Household 
MASKING TAPE 


Vee SEE wanes Gre dene See 


—~ 


—« 





TAPES 


ARE PACKAGED IN DISPENSERS AND DISPLAYS 


to STOP STORE TRAFFIC ana 
MAKE SALES 


You'll find DUTCH BRAND Tapes give the kind of turnover and 
are merchandised to sell—they _ profit hardware men like. 
move off your counters and DUTCH BRAND Tapes are 
shelves. Smartly packaged in quality products for cold pack- 
colorful displays and dis- aging, for paint masking and 
pensers they get the attention for electrical work. 
of store traffic—they act asa Specify them by 
reminder—they suggest uses— trade name— 
they help sell themselves. They DUTCH BRAND. 


















DUTCH BRAND 
FRICTION TAPE 
Shop Package 
and Displays 
























DUTCH BRAND 
ASTIC TAP 
Swen Cane ee SAE RUBBER INSULATING TAPE 
Tool Kit Size Rolls Jr. Shop Shop Package 
Package and Display and Shelf Cartons 











VAN CLEEF BROS. [NC. 


Manufacturers of Rubber Products 


DUTCH BRAND PLASTIC TAPE mama J "T- 4 
— DIVISION OF Johns-Manville 


Shop Package and Display 


Also .010” Plastic, Individual Rolls 7800 WOODLAWN AVE. * CHICAGO 19, ILLINOIS 


ROYAL 
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Royal ites 
Christmas. 


fort 


gs czas « 


Sa 
No. 880 


Aer: u af me 0 


Strongest Line in 
Christmas Lighting / 


ae 
Thin. — Pes, ~ Airy “Starlite” TREE-TOP 
¥ 


“rigs , 


“DANDY-CANE” 
of rigid Styrene 





" most new items 


(only a few shown here) 


ALL-PLASTIC | M 
CANDLE SET @ finest designs 
el greatest variety 


ASK YOUR WHOLESALER 
5 for 24-page full-color 
y “Royalites” CATALOG 


an 
ROYAL ELECTRIC COMPANY, Inc. * PAWTUCKET © RHODE ISLAND 
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B & L Long Spring SURE HOLD 





Easy t 
able— 


down. 


ware 
carton 

















BG&L 
Under 
Spring 
SURE HOLD 


a . “CRE SE) WERE | SEND” kee em, 





< 





Sill at the lop 


O increasing 


opularity / 











Yes, the “baby” of the B & L line of Steel Traps is 
still leading the “hit parade" of popularity among 





new numbers. 


And no wonder! Because no trap has ever been so 
widely advertised by word of mouth as this super 
fur getter. 


BLAKE & LAMB 
SURE HOLD 


Living up to the reputation for dependability enjoyed 
for more than 100 years by Blake & Lamb Steel Traps. 


Saad for Your Copy of ie 


of HYD 


Latest Catalog ond Prices informal 






































Gina THE HAWKINS COMPANY 


ls oh anes: a Americas Oldest Trap Manufacturers 
in Double Under Spring) SOUTH BRITAIN, CONNECTICUT 
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HYDHOMES 


Easy to clean—Bottoms Remov- 
able—Easy to put up and take 


down. Instructions and hard- 
ware included. Individually 
cartoned. 

THE WREN 


especially for Wren 
ea. 


Retail $3.45 — #VI 


THE 
CHICKADEE 


Titmice. Full instruc- 


tion 


Retail $3.45 — #V2 


THE 
BLUEBIRD 
For Bluebirds, Tree or 


Violet Green Swallows. 


Retail $3.45 — #V3 


THE 
BRIDAL SUITE 


Finest bird house built! 
Many unique features 
Adapter holes allow 
choice of tenant. Super 
duper! 


Retail $4.95 — #RM 100 





All Hyd Products 
approved and recom- 
mended by National 
and Massachusetts 
Audubon Societies. 





FELTO 


Elliptical Hole made 


Scientifically construct- 
d 


For Chickadees, Nut- 
hatches, Downy Wood- 
pecker, Carolina Wrens, 





Write for Catalog listing more than 40 models 
of HYDHOMES and HYDFEEDERS. Complete 
information and Dealer Discounts furnished. 


profits From THE AIR! 


Cash in on the winged profits to be made in feeding wild 


birds 
HYDLINE 





Vv A Natural For Garden and 
Seed Stores 


Vv An Easy Source of Extra 
Profits 


Vv Repeat Business on Refills 
Vv Builds Store Traffic 
vV Advertised Nationally 


Vv Profits Most During Slack 
Season 


v Attracts Women Shoppers 


Vv All HydProducts Individu- 
ally Cartoned or Boxed 


sAT 


ON 
FACT 
et inasad 


HYDFOODS 


HYDCAKES 


Pressed and moulded HydCakes are 
a scientific achievement. Developed 
by our own Ornitrophist, guaran- 
teed pure, fresh, wholesome. Two 


Styles Bird Banquet #¢BB2 — 
Pressed Peanut Cake; Bird Snack 
#SS1 — Seed Suet Cake. Either 


Cake Retail 
35¢ ea., 6 for $2.10, 12 for $4.00 





CHICKADEE 
TIDBITS 


Assorted, Seed Suet and Pressed 
Peanut Suet, moulded into paper 
cups. Used as refills for HYD- 


FEEDERS CDA-CDD.- 
Wwl- 


G3. Box of 24 
cups Retail $1.25, 3 
Boxes 


$7.00 


$3.50, 6 Boxes 





Advertised Nationally for Christmas Giving 
in Leading Publications with 80,000,000 Readers! 


HYDE BI 


America’s fastest growing hobby 
the most complete of all wild bird products. 






SELL THE 


HYDFEEDERS 


BIRD CAFE 


Attaches easily outside 
wny window sill In- 
talls from inside using 
screwdriver 
Glass top keeps food 





Retail $5.45 — #WI6- 
W25 


BIR 
FILLING STATION 


Holds 2 kinds of cake 
4-5 lbs seed. Automat 
fill from clear view 
hopper. Won't ti; 
spill 





Retail $4.25 — #BH46 


I'M DIOGENES 


Seeks out hungry birds 
Feeds seed automatic- 
ally. Authentic old 
fashioned lantern de- 
sign. Made of sturdy 


shaped metal. Glas 
chimney. Fasy to in- 
stall. 

Retail $4.95 — #IDA 





VILLA CALORIDA 


A year round general 
utility feeder and shel- 
ter. Hangs from tree or 
used as_ window sill 
feeder. Complete with 
instruction, screws, 
hardware — ready to 
install. Uses cake and 
seed. 





Retail $4.95 — #S45 
* 


CHICKADEE 
DINER 
Picnic ground for 
Chickadees, Nuthatche 
Woodpeckers, Creep 
ers. Designed for 
clinging birds, exclu- 

sively. Filled. 


Retail $1.35 — #CDA 


b St 
COMMUNITY A 
DINER fol 
Especially for Perching < 
birds. Catbirds, Mock- ™ /~ 
ingbirds, Cardinals, P 
Purple Finches, etc ai 
Filled 
Retail #$1.65—#CDD 9 2 


FEEDER CO. 


ST., WALTHAM, MASS. 





HARDWARE AGE, SEPTEMBER 18, 1952 





87 

















ee 


—~ 


—_ 


THEY ALL WANT 


VARIABLE CHOKE 


REPEATING SHOTGUNS 


“i ...and that means Mossberg, because 
Mossberg supplies them in fine quality at 
popular prices. 


C-LECT-CHOKE 


instant changing — finest of them all 








20 ga. Model 185K 
with C-LECT-CHOKE 


$9195 
16 ga. Model 190 31 seta 


with C-LECT-CHOKE 
















$9995 





$9695 
20 ga. Model 185D 25*5 
with Full, Modified and Improved ($26.95 west 
Cylinder choke tubes _ of Rockies) 





MOSSBERG NATIONAL ADS 





29 etc 


($30.95 west of Rockies) 





Any choke de- 
sired — instantly 
— by a twist of 
the fingers. Set- 
tings are positive, 
and visual, like 
@ micrometer. 





($32.95 west of Rockies) 


— change 
tubes quickly, 


410 ga. Medel 183D ae 
’ ($23.95 west il ven 
with Full and Modified choke tubes of Rockies) easily, e 


in the field. 


These are the shotguns for a cost-conscious 


BUILD STORE TRAFFIC pA dia and quality-demanding public. There is no finer 
In eds tn 30 magasines read by HARDWARE SHOW instantly changeable choke than Mossberg's 
millions of sportsmen, we're saying, ae eee C-LECT-CHOKE. And Mossberg's interchangeable 
“Your Mesberg dester tnvites you October 6 ta 10 choke tubes on Models 185D and 183D are abso- 


to see these models". 








lutely top values. 


can afford. 


me ossberq 


=y) 


NEW HAVEN 5, CONN. 





Dealers find Mossberg shotguns profitable 
because they give the shooter what he wants in 
quality and performance — and at a price he 


ORDER FROM YOUR DISTRIBUTOR TODAY! 
21609 ST. JOHN ST., NEW HAVEN 5, 


CONN. 
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“4 
(2) CAMP STOOL SET 


Introducing i 














BRAND NEW MEMBER 
OF A FAST SELLING LINE 


Here’s your latest profit builder from Union Steel Product 
Company . . . a set of four colorful, all-purpose camp stool 
for every outdoor loving customer. Rustproof and washable 
these heavy-duty folding stools will sell on sight to picknickers 
hunters, fishermen, campers and back yard nature lovers 


PRICE? IT’S IRRESISTIBLE . . 
DISPLAY A SET AND SEE 











ATTRACTIVE 
CARRYING CASE 








Four HI-LO Camp Stools, one each red, yellow, green 


and blue, fold compactly into an attractive carrying 






case for added sales appeal. 







UNION STEEL PRODUCTS COMPANY 
Albion, 





Michigan 











PHRTOfP RUBBISH BURNERS 
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The ZIP-R-TOP rubbish burner is a proved ‘volume seller 
wherever it’s shown. One quick look and customers can 

see that here’s a handier, easier way to perform a usually 

unpleasant job. It’s the rubbish burner with the non-losable, 

interlocking ZIPERTOP . . . and the conical “VOLCANO” a 
bottom that is 300% stronger than ordinary flat bottom con- 
struction. Rubbish burns faster and more completely in a 
ZIP-R-TOP because of the powerful draft that gets under the 
rubbish to give the fire more air. 
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PRICE LEADER .. . . . Model 1270 
Made for the buyer who wants a good serviceable rubbish 
burner at a very low price. Has same type ZIP-R-TOP and 
“VOLCANO” bottom as the heavy duty model. Rust resisting 
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; galvanized finish; 2-inch mesh construction. 26-inches high, 4 e 
19-inches in diameter. Weight, 65 pounds per dozen. Shipped , 
, nested, a dozen to a bundle. Th. i 
HEAVY DUTY .. . . . .Model 303 
Built to last for years. Extra-heavy rust resisting galvanized MODEL 1270 
wire in close 1-inch mesh construction, with heat-proof welded 
joints that prevent scratching or tearing. Extra-strong construc- 9 
tion. 28-inches high, 19-inch diameter at top. Weight 90 pounds 
per dozen. Shipped nested, a dozen to a bundle. 
@ Monc 
1950—th 
Tester w. 
i “I crush pre 
(one-qu: 
HI-LO OUTDOOR STOVES | Thrust: & 
Stove and carrying case 
Popular for their versatility, these stoves fry, broil, grill or boil, In an earlier t 
using charcoal or other solid fuel. Fire pan has four positions = nape 
for heat control. Hinged steel fry top hangs in back when not in ery 
use. Entire unit folds into convenient carrying case ... no pans or raware— with 
extra utensils needed. Another “display it and sell it’ item! atlwect! 
Monday 
1950 —M: 
examine | 
Maximun 
ment). Ba. 
sumed. 
MODEL 303 
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Albion, Michigan 











MODEL 1270 


MODEL 303 














on THs BALL 1,013,200 TIMES! 


@ Monday Morning, November 28, 
1950—the U.S. Government Shaper 
Tester was geared to the individual 
crush pressure of a young elephant 
(one-quarter ton). Regularity of 
Thrust: 55 strokes per minute. 


In am earlier test 
Seamless 580bas- 
ketball was crush- 
ed toa thickness of 
1” by 16,890 Ibs. 
pressure — without 
asignof a rip,break 
or blewout! 


Monday Afternoon, November 28, 
1950 Machine was stopped to 
examine ball after 10,000 strokes 
maximum U.S. Government require- 
ment). Ball was unaffected. Test re- 
sumed. 





Ball was subsequently examined 
at 100,000 strokes, 200,000 strokes, 
500,000 strokes. Absolutely no ill 
effects. 

January 22, 1951—A mechanical 
failure in the machine forced com- 
pletion of test after ball had 
withstood 1,013,200 quarter- 
ton blows! 


What We Discovered After Test 
Air loss: % lb. Roundness: 
46” out of round. Condition 
of cover: No fractures, no 
ruptures. Hardly a scuff. 
General Condition: 100% 
playable. 


4 Reasons for this Amazing 
°erformance 


Four features make Seam- 
less athletic balls today’s 


FINEST QUALITY SINCE 1877 
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All 3 of these balls incorporate 
the same rugged construction 
proved in test above. 


finest performers: (1) Kolite Cover— 
Tougher than ordinary rubber. 100% 
waterproof —scuffproof. Looks and 
feels like fine leather, yet more dur- 
able. (2) Specially Processed Nylon 
W inding—Miultiple layers mean ball 
~ has greater life, WILL NOT 
TEAR, stands toughest 
treatment. (3) Buty: Blad- 
der—The amazing syn- 
thetic rubber that practi- 
cally eliminates need for 
reinflation! (4) Kantleek 
Valve—All-rubberPatented 
Kantleek Valve is molded 
into bladder—cannot sep- 
arate — air cannot escape. 
Sanctioned by N.F.H.S.A.A. 


Please order now. Never 


—s 


before were such fine balls 
offered AT ANY PRICE 
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DOWELAKE 


Melts ICE in the winter... Reduces HUMIDITY in the summer 


i Wintertime means icy sidewalks Dowflake is easy to stock and han- 
and driveways for almost every dle. Distributors have attractive 
home owner—and this can mean counter displays kits and literature 
greater sales for you if you stock to help you increase sales. Dowflake, 


MELT SIDEWALK ICE 
wit DOWFLAKE 


To melt dangerous sidewalk, 
step, or driveway ice, sprinkle 
DOWFLAKE sparingly on 
the surface. These clean, easy- 
to-handle flakes of Calcium 















DOWFLAKE (Dow calcium ~~. the ever-thirsty chemical, will help aes om oe _ ue 
77-80%). Dowflake starts to wor you to greater store traffic—higher in a hurry. Come “4 - get ‘ 
on ice immediately and eliminates . an inexpensive 25-Ib. bag o 
- 2 related sales — increased profits. DOWFLAKE today. 
it fast and efficiently. It assures the . y ‘ 
homeowner of safe, trouble-free Stock up with DOWFLAKE now and 
walks and drives. Once your cus- watch your sales grow. DEALER'S NAME 
tomers use Dowflake they’ll be back 
for more in order to be prepared THE DOW CHEMICAL COMPANY 
for the next bad days. MIDLAND, MICHIGAN You 
1s CC 
Write Dow today for the name of your nearest distributor. This is Dowflake newspaper mat No. i 
513. Write Dow for the complete series labor 
taine 


of these sales-making newspaper mots. 
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Counter Display and Literature Help You Sell 
More DOWFLAKE— Ask for the Dowfiake 
counter display kit and literature. They make 
an attractive and informative selling package 
which shows the many uses for Dowflake. Use 
these display aids—and realize new profits. 


Consumer Ads Create Demand for DOWFLAKE— 
Dowfiake national advertising is working for you, 
helping you sell the product, and creating a de- 
mand for its uses. Have plenty of Dowflake on 
hand and be ready for your share of the sales! 


ee et 
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YOU ASKED FOR 'EM! 


HERE THEY ARE! 


EACH ONE IS A PROFIT 
AND TRAFFIC-BUILDER 


DELUXE! 


THREE TAILOR-MADE SALES STARTERS! 


~ don a 4 
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An especially low price! 
@ Holloglass 2-piece fly rod. Wound with brilliant 
two-color nylon. Packed in cloth bag. 714 ft. 





medium. 5 oz. Catalog No. 1-13. $8.95 
A A. a -) 

Pie Se aioe ate 

Wears the quality crown in the low price field! 

@ Fresh water spinning rod, white solid glass, one 

piece detachable. Wound with brilliant two-color 

nylon. Packed in cloth bag. 6 ft. 2 in. overall. 

Catalog No. 3G2. $6.95 
—— as . . , 





All one piece solid glass boat rod! 


@ Wound with brilliant two-color nylon. Packed in 
cloth bag. 41/4 ft. overall. Catalog No. 9GI. $5.95 





Your assurance of the finest equipment money can buy 
is contained in this U. S. Testing Company “Seal of 
Quality”. This seal appears on every Montague Glass 
Rod, and guarantees that the rod has passed rigid 
laboratory tests and that the manufacturer has main- 
tained constant quality control. 


Montague carries a COMPLETE line of rods 
for EVERY kind of fishing. Prices range 
from $2.98 to $90.00. 


@ We invite your questions . . . and your 


jobber invites the opportunity to show 
you Montague samples. 





MONTAGUE ROD & REELCO 
MONTAGUE CITY . 


Massachusett 


MONTAGUE RODS 
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. AT THE PRICE YO 





BRAND NEW! 


All this quality 
retails for only 
$2.98! 


@ Craftsmanship PLUS 
in this low-end bait- 
casting rod made of 
Montague white solid 
glass. Has one Resisto 
guide and Resisto off- 
set guarded top. Two 
lengths: 34%4 ft. and 
4/4 ft. overall. Detach- 
ablehandleisaluminum 
offset with solid cork 
lower grip. Wound in 
brilliantly. colored ny- 
lon. Catalog No. 3G13. 

$2.98 


wONTAGy,. 


(aS 


— 


‘Skilled rod makers 
since 1834” 















U WANT! 
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VACUUM PITCHERS 


the perfect 
Christmas gift 


The Aladdin Vacuum Pitcher 
is a tremendous volume seller 
... priced, for the first time, to 
fit the mass-market pocket- 
book. It is the only quality 
Vacuum Pitcher ever offered to 
the public at the unbelievably 
low price of just $6.95. Guar- 
anteed to keep beverages hot 
or cold for hours. Many out- 
standing new features! And 
40% profit for you! No-Drip Spout! Controlled 
Pouring! All-Plastic Case! Styled Beautifully in 
Solid Ivory or Two-Tone Ivory and Brown! The 
Aladdin Vacuum Pitcher is the hottest-selling 
item you can place on your counters or feature in 
your Christmas displays. You’ll shed tears of joy 
as your cash register rings up sale after sale. 


No. P4445 Vacuum Pitchers. Packed 
6 of a color to carton. Shipping 
Weight: 18 Ibs. Colors: Solid Ivory or 


16,000,000 people will read 
about these thrilling Aladdin gift 





gh Medd 


r enou 
eee Christmas rush! 


before the 






, ®& 
MORE Medd SALES BOOSTERS... 


the Aladdin WIDE MQJUTH [~*~ 
Vacuum Bottle 









Wonderful for picnics . . . perfect 
for school and work lunches. Eat 
out of it. Drink out of it. No- 
Drip Pouring Lip— Easy-to-clean 
Rubber Stopper. The spoon goes 
right in. Keeps food, beverages 
piping hot or icy cold for hours. 


Aladdin wes CADET 


Lunch Kit and Vacuum Bottle 


A practical, promotional item for 
Junior Space Cadets that will 
really boost your Christmas sales. 
Different, long lasting, every child 
will want one. 






aor 08 4 Niven o> 
‘" Guaranteed by > 
Housekeeping 


* 
P45 sovransce TSS 





ORDER INFORMATION 


Bottle. Packed 12 to carton. 
Shipping Weight: 14 Ibs 
UNIFORM RETAIL PRICE: $1.98 EACH 









Sell 
Sell 


HURRAY 





items in the November 3rd issue 
of Life. Don't be caught short 
when the Christmas rush starts. 
Call your wholesaler today!- 


ALADDIN 


SPACE 1107 MERCHANDISE 





INDUSTRIES, 


MART, CHICAGO - 


Two-Tone Ivory and Brown 
UNIFORM RETAIL PRICE: $6.95 EACH 


No. 045F Glass Replacement Fillers. 
Packed 6 to Carton. Shipping Weight 
Approx. 8 Ibs. 

UNIFORM RETAIL PRICE: $2.00 EACH 


No. WM4 Wide Mouth Vacuum 


No. O4 Filler for WM4 Bottle. Packed 
12 to carton. Shipping Weight: 7 Ibs. 
UNIFORM RETAIL PRICE. $1.10 EACH 


No. $C215 Space Cadet School Lunch 
Kit and Vacuum Bottle. Packed 12 to 
carton. Shipping Weight: 24 Ibs 

UNIFORM RETAIL PRICE. $2.89 EACH 


INCORPORATED, Nashville, Tennessee 


105 EAST LEXINGTON DRIVE, GLENDALE, CALIFORNIA 
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MURRAY BICYCLES 
include deluxe and 
standard models; 
sizes from 26" down 
to 14" park cycles. 
Equipped with MUS. 
SELMAN COASTER 
BRAKES, another 
M O product. 
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ell the Finest... 
Sell MURRAY OHIO! 


MURRAY Baby Walkers, Wheel Goods, Bicycles 


h these days of shortages, it is still mighty satisfying 
build lasting customer good will by offering 
merchandise of unexcelled quality ... For over a 
warter of a century, the Murray line has been 
mecognized as outstanding in value ... Murray Ohio 
cafismanship is being fully maintained in spite of 
trent material restrictions beyond our control 

.»We treat both large and small buyers alike by fairly 
cating our production ... Today, with its 
wemendous consumer acceptance, the Murray line 
mpresents the greatest sales opportunity in the wheel 
mods and bicycle fields. 



















MURRAY WHEEL GOODS 


include juvenile autos, fire trucks, 
station wagons, tractors, veloci- 
pedes, and chain-driven tricycles. 
Modern ball-bearing construction. 






MURRAY*GO-ROUND 


is America’s finest baby walker-stroller. Na- 
tionally advertised to millions of new mothers. 










NEW in’52— 
FOLDING HANDLE 
w 
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THE MURRAY OHIO MFG. CO. * CLEVELAND 10, OHIO 





PHILADELPHIA DEALERS, JOBBERS 
HANG UP EXCITING SALES RECORD 
WITH KRYLON ACRYLIC SPRAY 


New national advertising program 
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in 23 magazines helps swell demand 


The facts and comments in this ad will help give 
you some idea of the impact Krylon Acrylic 
Spray has made in Philadelphia. And the story is 
the same all over the country—in big cities, 
small cities and towns. 

Krylon protects, preserves, beautifies almost 
anything made of metal, wood, leather or paper. 
Rustproofs metal. Easy to apply—just press the 
button on the aerosol can and spray it on. Any- 
one can do it! Dries in 3 minutes to form a 
tough, long-lasting Acrylic coating that seals out 
water, air, moisture, dilute acids, chemicals. 

Krylon is nationally advertised in the Saturday 
Evening Post, Better Homes & Gardens, Farm 


Journal, 20 other publications. It is available in 





crystal clear (clear as spring water) , white and 
aluminum. Starter assortment includes potent 
counter display, four cans of each color (12 cans 
in all) . Total retail is $25.80, your cost $17.20. 
Order from your jobber today or send coupon 


for fast service. 


ALREADY A STAPLE PRODUCT 


*"We’ve been handling Krylon long enough to know 
that we can count on it as a staple—a_ bread-and- 
butter item,” says Lloyd P. Wells, owner of the popular 
Hill Hardware Co., in suburban Chestnut Hill. 


ee ee 


‘People come back for it time and again. And the 





national advertising is constantly creating new users. 
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A WHOLESALE SALESMAN SPEAKS 

“The dealers I call on are always alert to new products 
with big sales potentials,” says John C. Stine, Jr., sales- 
man for Shields & Bro., Philadelphia. ‘““That’s why 
practically all of them have stocked Krylon. I know 
they’re selling it fast—they tell me so and their reorders 
are almost always larger than their initial orders.” 
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COUNTER DISPLAY BIG FACTOR IN SUCCESS 


“People have been looking for a product like Krylon for a 
long time,” says Chas. Bockius, prominent retailer, 7220 
Germantown Ave., Philadelphia. “The small-space counter 
display has done a big job for us. And as word about Krylon 
gets around, we find our sales constantly increasing.”” Hun- 
dreds of other local retailers echo his words! 


DOUBTING THOMAS TURNS BOOSTER 

Frankly, I was doubtful of Krylon when it first came on the 
market,” confesses Lou Ricklin. owner of Ricklin’s Hard- 
ware Store, Narberth, Pa. “I'd had so-called plastic sprays 
before and found them unsatisfactory. But the fact that 
Krylon solids are 100 percent Acrylic makes the difference. 


You can’t beat Krylon!” 


KRYLON, INC., Dept. 189 
2601 N. Broad St., Phila. 32, Pa. 


Yes, we can sell Krylon as well as Philadelphia re- 
tailers do! Please have a Krvlon Starter Assortment 
delivered to us as soon as possible. 

Store Name___ 

Address_ 7 


( ty . Zone, State 


My Name 
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My “handy pail” 
sells on sight because 


IT’S OVAL fo fit 
cellulose sponge mops. 
Also, easy to fill, 

pour and carry! 


IT’S BALANCED 
to stand securely 
on steps, sills and 
ladder platforms! 


IT’S HOT DIPPED 
AND HAND DIPPED 
for extra durability! 


SHE CALLS IT ; 
MY “HANDY PAIL” 








/\ 
ay, 














Here’s the neatest package of pure sales appeal 
that ever crossed a counter! 


Its eye-catching, practical oval shape . . . the quality look 
of its gleaming, heavy galvanized finish . . . its colorful, 
hard-selling label—_ALL team up to make My Handy Pail 
a sell-on-sight item you can’t afford to be without. 


Stop traffic and build volume with My Handy Pail, a 
stand out in the outstanding De Luxe Metalwear Line. 


Order from your jobber today! 


SCHLUETER MFG. CO. c St. !ouis 7, Mo. 
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Here’s this year’s big jet-propelled Christmas item for kids 

. . the dynamic new Gold Seal Congoleum ROCKET 
RUG that cashes in on the tremendous TV, radio, and 
comic-strip popularity of the space age! 


The ROCKET RUG sparkles with intriguing full-color 
design. It’s an attention-getting promotional seller like 
you’ve never known before . . . a world-beater for creating 
Store traffic . . . for plus profits! 

Take advantage of the ROCKET RUG’s tremendous gift 
appeal during your peak Christmas selling season. Feature 
it in your store . . . in your windows . . . tied in with all 
your space-age toys and games. Just let it be seen... 








See your Gold Seal representative now. See the 
fabulous ROCKET RUG. And you'll see an- 
other money-making reason why everybody in 
the business is talking about the new Congoleum- 
Nairn style leadership . .. promotion leader- 
ship... profit leadership! 
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with the high-flying new 


CONGOLEUM* 


cT 











ue! 


youngsters’ rooms, 
playrooms! 














and watch its magnetic pulling power bring you extra 
sales . . . extra profits! . 


8 





40% Markup! | 


9x12’ $10.95 


Suggested zone |! retail price, 
6’x9’ and 7'x9’ sizes also available. 
Each ROCKET RUG (Pattern 418) is 
individually tubed . . . makes a fast, 
over-the-counter salel 


CONGOLEUM-NAIRN INC. 


© KEARNY, N. J. 





















MAKERS OF GOLD SEAL GUARANTEED FLOOR AND WALL COVERINGS 
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The customer’s preference 
is always the dealers’ 
profit line 


WASHINGTON 


@ Yes, where customers talk about real 
home heating comfort, low fuel consump- 
tion, trouble free performance and out- 
standing beauty—you can rest assured 
they’re talking about the new WASH- 
INGTON FRUGAL OIL BURNING 
HEATER models. 

Beautifully designed and finished in Wal- 
nut porcelain enamel finish WASHING- 
TON FRUGAL HEATERS have all the 
plus features that guarantee satisfied 
customers and dealer profits. 





OIL & GAS HEATERS 


Cd 








Plus Features... 


*% Down-draft Hot Blast tube spreads flame, increasesheat 
capacity on high fire, makes possible less oil consump- 
tion on low fire. 


*% Radiant heat is provided by Ray-Dors and grille in 
lower front. 


* Three hot-air ducts in rectangular combustion chamber 


provide greater radiation surface, increase heating 
efficiency. 





* Instaliter available for quick starting; electric fan 
easily installed for-forced heat. 

* Waist-high oil control. Easily removed stainless steel 
burner. 






| heed sntgpre Dnctenghertie tig iy 


WASHINGTON VENTED GRAY & DUDLEY CO., Dept. HA 


GAS HEATERS Nashville 3, Tenn, 
| Gentlemen: 
Two sizes in radiant cir- 
culator models; three i FRUGAL OIL HEATERS. 


clo-ed circulator models. 
Meet almost every gas 
heating requirement. Also 
Unvented Heaters. 


Please send me further details regarding new line of WASHINGTON ! 





CITY os .. See 


 —— a 


Established 1862 


GRAY & DUDLEY CO. 


Nashville 3, Tenn. The most complete line! 
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the tinker «pak assorted 
































F RS j . 
NATIONALLY 
ADVERTISED! 
the Tinker-Pak Popular Mechanics 
—12 pieces each approximately Mechanix Illustrated 
an assortment 12” long (weight 5 Ibs.) Inside Detective 
° ‘ : pn Front Page Detective 
of fi nest quali ty the Super Tinker-Pak The Heme Greftemen 
—12'pieces each approximately Popular Homecraft 
carbon and allo 36” long (weight 15 Ibs.) Qunne Come 
Each Pak contains high quality bars from %," to 4” Living for 
diameter; flats from 44" x ¥ to 4" x 4"; Young Homemakers 
steels seamless tubing from 4” to 1544” outside diameter. True 
YOUR COST YOU SELL FOR 
The Tinker-Pak —$1.79 single $2.75 each 
sd —21.45 dozen 33.00 doz. 
Super Tinker-Pak — 3.22 single 4.95 each 
7 si ” — 38.61 dozen 59.40 doz. 
(ae here’s what Tinker-Pak does! 
- LOOK—COMES IN COUNTER DISPLAY CONTAINER! REPAIRS — Door Stops Toys Garden Tools 
The Tinker-Pak will sell itself right off your Baby Carriages Appliances 4 and dozens 
counter, This assortment of finest quality Small Motors Automobiles of things! 
carbon and alloy steels is sought after by Lawn Mowers Sleds 
home workshop owners, tinkerers, small MAKES — Small Tools Hinges Lamp Shade Holders 
Handles Door Fasteners Outdoor grill legs 
pair shops. Towel Racks Fish Spears and mpny, 
Furniture Braces Gun Racks many more! 
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SOLAR 
STEEL 





Union Commerce Bldg. 
Cleveland, Ohio 















8, 1952 
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CORPORATION 


® with plants and sales offices in 16 cities 


onm ome ae me ee oe ee ey oe es os 9 9 wo oe es ee a + 
| SOLAR STEEL CORP., Tinker-Pak Dept. | 
Union Commerce Bidg., Cleveland, Ohio | 
1 Please send me the following Tinker-Paks: j 
! CJ 1 dozen Tinker-Paks in display container at $ 21.45 j 
I (_] 2 dozen Tinker-Paks in display containers at 42.90 
| C] 1 dozen Super Tinker-Paks at 38.61 ! 
] (_] 2 dozen Super Tinker-Paks at 77.22 | 
| Dealer's Name ee snaiineaiaiias ] 
| Street en a ] 
City_ —_— State - ] 
} Terms 2% 10 days, 30 days net. F.O.B. Cleveland, O. 
_ — = eee eee eee ee ee ee ee ee eee ee ee eee ee ee ee — ere SO == a 
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Autoyre provides two complete matched lines 
of bathroom and kitchen accessories — both 
in the popular price range — to sell every 
shopper. To make the most of your bathroom fixture counters, 
be sure they appeal to every taste — fill every 


need — satisfy every budget. 
Display all the fixtures in both these Autoyre lines . . 







from the 
3600 LINE 







from the 
4000 LINE 







Fourteen matched pieces in 
modern design with square 
concave wire bars and lustre 
finish. Includes spring-type 
paper towel holder and the 
ever-popular Clip-On Racks. 





Here’s America’s volume- 

priced luxury line — Autoyre 
Fairfield! Eleven matching 
accessories, distinguished in styling 
with special satin-smooth lustre 
finish. Nationally advertised. 


COMPLETE MATCHED LINES OF ACCESSORIES 
FOR BATHROOM « KITCHEN « CLOSET 


“designed to make the passer buy” 


WV, COMPANY 


OAKVILLE, 
CONNECTICUT, 
U.S.A. 


THE 
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OF PACKAGED FASTENERS 


A strong, attractively designed telescope-type 
package. Color coded labels. Finely fabricated products 


that generate quick, repeat sales. 


WOOD SCREWS e STOVE BOLTS © TAPPING SCREWS 
MACHINE SCREWS e DRIVE SCREWS e THUMB SCREWS e SEMS SCREWS 
STANDARD SLOTTED AND PHILLIPS RECESSED 
WING NUTS e CAP NUTS e HEXAGON AND SQUARE NUTS e WASHERS 


CHICAGO, ILL. 


vu Can Depend on Central 


) CENTRAL SCREW COMPANY 


4 ras, 3501 SHIELDS AVE., CHICAGO 9, ILLINOIS 
Y 5 
3028 E. ELEVENTH ST.. LOS ANGELES, 23 CALIF. © 149 EMERALD ST., KEENE, N.H 
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® Exclusive patented safety ringed 

. Kant-Kut-Korners gives smooth 
rounded edges that can’t cut or 
snag. 


® Asbestos padding prevents metal 
from touching surface. 


*® Chrome plated on heavy gauge 
steel for greater durability. 


Aristo-Mats are easy to sell because 
they are nationally advertised. 


PHOENIX TABLE MAT CO., thicaco's3 tunoss 


Manufacturers of 


104 








Fair Trade 
Price 98c 









Quick, easy volume sales and fast turnover with these new ARISTO- 
Appliance-MATS, in a dramatic, colorful Blue and Yellow counter 
display package of 1 dozen, size 9 x 11 inch mats. ARISTO-Appli- 
ance-MATS protect fine surfaces from heat burns, nicks, chips and 
stains when you: use electrical appliances on tables, buffets and - 
cabinet tops. Heat protection up to 500°F. Heavy gauge chrome- 
plated steel. Heavy insulated asbestos back. Non-slip ribbed sur- 
face. Packed 6, 1 dozen packages in a master carton, shipping 
weight 42 Ibs. 


SEE YOUR JOBBER or write for your nearest distributor. 











the world’s finest quality all purpose stove and utility mats 


ASH | 
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WEARS AND WEARS! 
>) She's the safest passenger ship ever con- 
os structed, the United States Lines’ 

52,000-ton “United States.” And— 

sparing nothing to mak 
| P : & jee ¢ her the best Yes, Wheeling Ware sells to the house- 
vl equipped, too—her outfitters specified wives who are your customers! Three 
sli- Wheeling galvanized ware. Hand- reasons for that: our Miss Wheeling’s 

d ai ' a ae messages to consumers in This Week 

a ipped in Dura-Zinc- Alloy after ws and Parade, Wheeling’s hard-hitting 
nm made —W heeling Ware comes with every point-of-sale display material, and the 
aoa led tich ° task, quality of Wheeling Ware itself—qual- 
a0 — Sealed tight against leaks, every ity that builds repeat business for you! 

inch of surface guarded against corrosion! 
YT. 





WHEELING CORRUGATING COMPANY 
WHEELING, WEST VIRGINIA \ 





ASH CAN Atlanta + Boston - Buffaio - Chicago - Columbus + Detroit - Kansas City 
Louisville + Minneapolis + New Orleans + New York - Philadelphia - Richmond + St. Louis 
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Place your book orders early 


call your wholesaler now 


double your gift sales this fall with a 


Handymans 


Naw. as never before, hardware merchants can cash 
in on the tremendous volume of Christmas gift busi- 
ness .. . and Better Homes & Gardens is all set to 
help you do it—with one of the biggest, broadest 
coordinated promotions in hardware history! 


As men’s gifts, the popularity of tools and related 
items grows year by year—with the trend toward 
money-saving do-it-yourself projects. And the authority 
of Better Homes & Gardens editors — who show hun- 
dreds of hardware store items in this big book — can 
help you convince inexperienced buyers that they are 
choosing the right tool for the job. 

Naturally, we want you to sell more Handyman’s 
Books — even more than the 61,618 copies sold by 
leading hardware stores during October, November and 
December of last year. But, for you, that’s only the 
beginning! 

Every book sale leads to sales of countless other items 
needed to complete handyman projects. Dealers have 
traced hundreds of dollars of sales to ONE book. So 
check your wholesaler. Buy enough books . . . and be 
sure you buy them soon enough! 


$395 


less discount 


ag a 


aE 
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GIFT DAR 


complete gift bar advertising and 
display package free of charge 

















Licatify an area in your store as a “Handyman’s Gift 
Bar”, and there is almost no limit to the merchandise 
you can tie-in. Here’s what you get in this free display 
package from Better Homes & Gardens: 

1. A four-foot identifying streamer, ‘“Handyman’s 
Gift Bar” . . . placards for use in smaller areas. 

2. A set of five beautiful gift-package displays show- 
ing the tools that are most in demand for gifts. 

3. Two sizes of newspaper mats for advertisements 
showing scores of hardware store gift items. 

4. Gift bands for every copy of the Handyman’s Book. 
5. A big, colorful Handyman’s Book gift poster. 

6. National advertising to help you build traffic. 
7. Counter card, “Visit our Handyman’s Gift Bar’. ' 
8. “As seen in Better Homes & Gardens Handyman’s Hed pecig Speen aoe hs ie ta. 
Book”’ display cards showing items in your own stock. 
9. Sketches showing how you can use this wealth of 
material to set up a gift bar in your own store. 





Order display material from Book Department, 
Better Homes & Gardens, 2192 Meredith Bldg., 


Des Moines 3, Iowa. 








“Package” displays may be mounted on flat 
surface, or hung from wire or ceiling. 














You can use hundreds of different hardware items 
to tie-in with a “Handyman’s Gift Bar’ display. 
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Lowe Brothers new Stylist Paint Colors have enjoyed 
immediate and overwhelming consumer acceptance— 
and dealers everywhere are enjoying the results, in the 
form of faster, easier paint sales and profits! 








The Stylist Color System helps you sell much dealers report that the Stylist Color System 








more paint with much less sales effort. It is bringing in new commercial, maintenance 

allows you to offer a broad choice of modern, and architectural business which they’ve 

wanted colors (either flat or semi-gloss) with- never realized before! 

out all the usual problems. No mixiéig for you In short, Lowe Brothers Stylist Color 

to do—no extra charges—no complicated in-, System has everything—simplicity, complete- 

ventory to worry about! ness, universal appeal! It is building a record Pe 


of fantastic sales results—and the band wagon 
is still rolling! Want to climb aboard? Write 
today for complete agency particulars! 


Lowe Brothers ingenious Stylist Color 
Planner permits you to offer customer- 
winning personalized service—makes every 
clerk an authority on colors! Moreover, many The Lowe Brothers Company * Dayton 2, Ohio 4 


< 
Lowe Brothers pars +varnisues | ** 
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A FTER eight years of testing, improving 

and perfecting Seal Rite introduces you 
to the royalty of all caulking compounds .. . 
Gold Seal Caulk with rubber, the world's finest! 





Throughout America, architects, builders 
and home owners will hail “Gold Seal” as 
a caulking “first,” because this 
King of Caulking . . . 
~— Gives Longer Life 
Provides More “Give” 
Utmost ease of application 


Packed in 5 gal.—I gal_—!/, gal. 
All Standard Colors 


9EAI 


Seal Rite CAULKING co. 


Los Angeles 47, Calif. » Home Office: 6335 Lyndon, Detroit 21, Mich. - Brooklyn 22, N. Y. 
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HERES YOUR PAINT- 
HOW ABOUT A ROLL OF 
"SCOTCH MASKING TAPE 7 
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AND “SCOTCH “BRAND Is 
THE LARGEST SELLING 
MASKING TAPE 
IN AMERICA / 












MAKES EASY WORK out of painting 
—masks in a jiffy and strips off clean 
as a whistle! No need to worry about a 
messy job. Painting goes faster and the 
results look professional! 


SEALING GARMENT BAGS against dust 
and moths... holding glued parts... 
labeling fruit jars . . . sealing frozen food 
packages...identifying parts boxes—all 
done quickly with this all-purpose tape. 


ORDER THIS COLORFUL 
DISPLAY BOX (NO.I8!) 

Kc] FROM YOUR SUPPLIER 
| TODAY ! SELL“SCOTCH 


| MASKING TAPE ALL 
OVER YOUR STORE / 


NO WONDER “‘Scotch”’ Brand Masking 
Tape is the one to stock! The “Scotch” 
name is the best-known name in tapes. 
It stands for quality—and that means 
satisfied customers, more repeat sales. 











The term “Scotch” and the plaid design are registered trade marks for the more than 200 pressure-sensitive adhesive tapes made in U.S.A. by Minnesota Mining 


& Mfg. Co., St. Paul 6, Minn.—also makers of “‘Scotch’”’ Sound Recording Tape, ‘‘Underseal”” Rubberized Coating, ‘“‘Scotchlite” Reflective Sheeting, ‘“‘Safety- 
Walk” Non-slip Surfacing, “3M” Abrasives, “3M” Adhesives. General Export: 270 Park Avenue, New York 17, N. Y. In Canada: London, Ont., Can. - 
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QUICKLY 
CLEANS 


Oven interiors 
Grills 
Burners 


SPECIAL INTRODUCTORY OFFER 


HURRY... Expires Election Day 


Two jars FREE in every dozen you order 
Gives you over 48% Discount 


YOU GET: FREE — 1/6 doz. 8-oz. jars... Retail value — $1.38 

a ) Your standard discount (33 1/3% & 5% on 1 to 3 doz.) —$2.53 

avery find ot \ " VN ig i Jf 3 SELLING PRICE —1 doz.— $8.28 
ae NY ‘ * a YOUR PROFIT— $3.91 


handy cellulose— x vas 
sponge applicator. — 
On orders of 4 or more cases, this free goods offer gives you a discount of 50% 


G. N. COUGHLAN CO., West Orange, N. J. 
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Your Paint-line & 
is probably | 
a good one 
BUT— 
HOW MUCH 
NEW BUSINESS 


DOES IT 
PRODUCE ? 
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VIRGIL C. JOHNS CO. 
Oklahoma City, Oklahoma 


Mr. Johns says: ““My wife and I have been on the Chi-Namel team for 
a long time and we owe a lot of our success to this fine line of paint. Not 
only do we appreciate Chi-Namel’s merchandising and advertising pro- 
gram, but its special services like color planning and decorating assistance 
have been invaluable. These Chi-Namel extras bring in many new cus- 
tomers—and you know it takes new customers, plus a large group of 
steady old customers, to make any business a success. Yes, we like the 
Chi-Namel line of paint and the profits we gain from it.” 





HERE ARE 17 WAYS CHI4NAMEL 


HELPS DEALERS GET CUSTOMERS 


@ Color Planning Studio @ List mailers 








@ Architects & Contractors’ 
promotions 

@ Painters’ promotions 

@ Industrial promotions 

@ School Board promotions 
‘@ Farm promotions 

@ Newspaper ads 

@ Radio 


© Special product 
promotions 

@ House-to-house ads 

@ Novelty sales stimulators 

@ Dealer stationery 

@ Statement inserts 

@ Special Consumer 





@ Special mailings 


pr 
© Special Scie promotions 








““Oh, yes! I know they make good paint!”’ 


How many customers walk into your store and actually ask for the paint 
line you handle by its brand name? Probably, not many. Yet, when you set 
the well-known label before them, most of them recgnize it with a remark 
something like the one quoted in the headline above. The big question 
for you and every dealer is not ‘How well-known is your paint line?”, 
but “How many new.customers does it actually bring into your store?” 





CHI-NAMEL PAINT AND VARNISH CO. 


1101 THIRD STREET SOUTH + MINNEAPOLIS 15, MINN. 


Please send me the Chi-Namel story. 


Name. 


WRITE FOR THE CHI-NAMEL STORY! 


Learn how Chi-Namel is building new paint 
business for its dealers with advertising that 
does more than just sell the idea of painting. 
It brings customers directly to each Chi-Namel 
dealer’s store. 








Address 


City. 
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SCORE HIGH IN RESULTS AND PROFITS WITH AN 


ie it 
> 


out an 
tek-end use also 
in Maintenance 


for top-quality 
and profits for you! 


The American Floor Surfacing Machine Co. 
522 So. St. Clair St., Toledo 3, Ohio. 
(C) Send 12-page free booklet showing how to 
make money in the floor sander rental business. 
C) Send latest catalog on the following, without 
obligation: 

(J Floor Sanders C) Floor Edgers 
(1) Floor Maintenance Machine [J] Abrasive Papers 

[] Floor Finishes 


ABLE TOOLS 
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WYTEFACE* Steel Tapes 
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They’re Easier to SELL 
Because They’re Easier to LeleAl> 


Favorite,® Boss,* Handy°— 
All Feature WYTEFACE Tape 


There’s nothing like a genuine WY TEFACE* steel tape 
—with its jet black markings on a clear white surface— 
for easy, instant reading in any light. 

This means faster measurements, fewer errors... 
for your customers. It means less sales resistance... 
for you! Remember too the Wyteface tapes are 
extremely durable, full strength and rust-proof! 

More and more people are being told, through 
Ka&E's consumer and trade advertising, that this 
superior tape is now available in the BOSS, as well 
as the FAVORITE and the HANDY. 

@ BOSS WYTEFACE: Rugged, “he-man,” aluminum 
case, with non-slip finger grips. Wide-sweep winding 
handle. Foot markings in red. Priced for volume sales. 
In 50’ and 100’ lengths. 

@ FAVORITE WYTEFACE: For your customers who want 
the best. Foot markings in red. Available in 25’, 50’, 
75’ and 100’ lengths. 

@ HANDY WYTEFACE Tape Rule is available in 6’, 8’ 
and 10° lengths. isan 


KEUFFEL & ESSER CO. 


EST. 1867 


NEW YORK « HOBOKEN, N. J. 
CHICAGO e ST.LOUIS # DETROIT © SAN FRANCISCO © LOS ANGELES « MONTREAL 
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RED STRIPE* BRUSHES 


look better . . . sell better... are better! 


NWRAP a Red Stripe brush . . . look at it. . . heft it . . . flex 

*Made by the the bristles . . . you can actually see and feel’ the quality con- 
struction, the superior working features, the sales appeal of this 
PITTSBURGH'S brush! For painters, Pittsburgh has combined hogs’ bristle with sci- 
famous Gold Stripe entific Neoceta bristle . . . the bristle designed specifically for painting. 
For your non-professional customers, there’s the Red Stripe a//- 


BRUSHES 
Neoceta brush that you can sell without priorities. Together, you 
have a team of brushes that look better . . . are better .. . and 


sell better! 
FOR THE ADDRESS of the Pittsburgh branch nearest you, write: 
PITTSBURGH PLATE GLASS COMPANY, Brush Div., Dept. D-2, 


3221 Frederick Ave., Baltimore 29, Md. 


PITTSBURGH 


Rad Sti 


BRUSHES + PAINTS + GLASS + CHEMICALS + PLASTICS 
PITTSBURGH PLATE GLASS COMPARE 


manufacturers of 
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There is no substitule for the 


NATIONAL HOUSEWARES EXHIBIT 





Twice a year the National Housewares Show 
is a means of renewing understandings 
between buyer and seller at the personal 


level that no other medium affords— 


CHICAGO 1953 EXHIBIT 
JANUARY 15-22, 1953 


NAVY PIER, CHICAGO 


NATIONAL HOUSEWARES MANUFACTURERS ASSOCIATION 


1140 Merchandise Mart, Chicago 54, Illinios 








Another | 
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Mack say... 
Here’s an old friend 
in brand new dress! 


ay WEATHER STRIP 


for doors and windows 
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The handy attractive Pal >. 
display carton Nu-WAY : ae 2 ee “ht 

Weather Strip is now packaged in, SS oe 

really sells the goods! 

Another reason this all-time favorite 

is easy to sell is because 

Nu-WAY is the easiest strip 


in the world to put on! 





So stock up today! 
Each carton contains one 18 ft. roll 
of Nu-WAY, with sufficient nails 


and instructions for easy installation. 






_Niumetal DOOR BOTTOM: 


The biggest valve yeu can offer you 
customers. Meade ef weel felt on 
extra heavy gevge stainless steel! 
Furnished in stendard lengths, pecke« 
Yq dozen seme length te certen. 







ORDER NOW-your order will be shipped same day received! 





MACKLANBURG 
DUNCAN CoO. 


OKLAHOMA CITY, OKLAHOMA 












ANOTHER SEAL-RITE PROFIT MAKER! 








SN 


Packed | 

doz. to dis- 
play carton, 

6 cartons per 
shipping case. 
Available in 
white only. 


Here’s a product that has one of the biggest quick profit-potentials 





BIG DEMAND MAKES 


“TILE FIX” TOP PROFIT |} 





on the market today! A “must” for every home with tile. 
Tile Fix, the amazing flexible rubber plastic sealer that 
makes chipped, cracked or marred tile look like 
new. Easy to apply, positive in results. . . . Tremendously 
popular with home owners across the nation. 


@ The ideal tile repair unit @ Full Seal Rite Guarantee 
@ Handy applicater nozlie @ Usual large dealer mark-up 


Sold through distributors only! Regular Seal Rite Discounts 


Seal Rite cavirine co. 


HOME OFFICE: 192 Green Street, Brooklyn 22, New York © 6335 Lyndon St., Detroit 21, Mich. © 6001 So. Gramercy PI, Los Angeles 47, Calif. 
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Shake hands with a Man who built 


his Own-Name Brush Business... 































What’s he got that you haven’t got? Plenty! Every brush he 
sells features his name, his trademark, his label. Every 
customer he makes is his customer because his complete line 
of brushes are made to his specifications, available only from 
him. Every sale made, every repeat order, builds his name, 
means a bigger profit to his dealers and himself. 

Sound interesting? It is! Today thousands of jobbers and 
manufacturers like yourself are building their Own-Name 
Brush Business. Why? Because it’s easy and more profitable. 


Here's how it works: 


You order from a complete line of brushes 
(pure bristle, nylon, bristle-nylon etc.) 
made to your own specifications. 


Brushes are stamped with your own name or trade 
mark, listed in your own catalog (which we supply). 


Store displays and selling aids are yours 
without charge. 


Construction and materials unconditionally 
guaranteed. 


Who is Manhattan? 


For nearly 50 years Manhattan has been one of the world’s 
largest, highest-rated private-brand brush manufacturers. 
We manufacture a complete line of paint and varnish 
brushes for the paint, brush, hardware, lumber, automotive, 
chain and variety fields. Brush business leaders can testify 
to the quality of our product, the integrity of our dealings 
and the nature of our success. We have established thou- 
sands of jobbers and manufacturers in their own flourishing 
brush business. We can do the same for you. 


ee 


IF ITS FOR PAINT WE MAKE IT MANHATTAN BRUSH CO., Inc., Dept. H-9 
: 42 West 18th Street, New York 11, New York 


Gentlemen: Please send without obligation complete 
information on your Own-Name Brush Business Plan 


Manhattan ST Co., lnc. 4 a including samples of 


Member, American Brush Manufacturers 


Se ee ee ee ee ee eee es ee ee ee ee ee 


Ascesiittlnn RD iss casein cnsaccerrsessncsevedtebiomuieechevestouisincrsestalhpeiuneenitonbbadinieess 
42 West 18th Street, New York 11 TI iiss bacstbiaiaesnnniidienn tbniatibeiinanlagese 
II ccivncnsonscoceersnessthecumicsepnetsiabaseniedeinindievamntnasctslnanvens 
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FOUR BRIGHT SPOTS ON THE RANGE 
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Here are four range wicks you can recommend wholeheartedly to any 
customer. R/M wicks are clean burning, long lasting. They're priced right 
to give you a generous profit. They're the pick of the wicks. 


KI N D L & R | T E R/M’s standard quality woven 


asbestos kindler. A sturdy long-lived wicking with wire core in 
both werp and filling i 
yarn. Packaged 51/2 ft., 
6 ft., and 100 ft. to the 
box, in widths of 7%”, 


1”, 1%" and 1%”. 





WOVEN GLASS tic come oF per 


fection in stove kindlers, assuring long life and maximum stove 
performance. The only 
glass wicking woven with 
a wire core in every 
strand to protect the 
burning edge. Packaged 
5/2 ft., 6 ft., and 100 
ft. to the box, in widths 
of %”", 1”, 1%" and 


1%”. 








QUIK FLAME 


The most efficient kin- 
dler ever developed for 
range burners. Patented 
epen mesh construction 
provides best possible 
results with distillate 
oils. The extra-heavy 
wire core yarn keeps 
the kindler upright in the 
burner channel. Glass 
yarn at burning edge facilitates the removal of carbon deposits. 


Packaged 6 ft. to the box, 7s’ and 13” wide. 











The same Quik flame wicking that has proved popular in con- 
tinuous lengths is now available in crimped sets to fit all standard 


8” range burners. Packaged in sets of 4 oversize (1’’ wide) wicks. 





Factories: 


RAYBESTOS-MANHATTAN, INC. 


ASBESTOS TEXTILE DIVISION « MANHEIM, PA. 


Manheim, Pa.; No. Charleston, S.C. 


RAYBESTOS-MANHATTAN, INC., Manufacturers of Asbestos Textiles « Packings « Mechanical Rubber 
Products * Abrasive and Diamond Wheels « Brake Linings « Brake Blocks « Clutch Facings « Fan Belts 
Radiator Hose « Rubber Covered Equipment « Sintered Metal Products « Bowling Balls 
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Pe nan 


‘ST LOUIS BLUE 


FO AM et ed 


STOVE PIPE 








Now more than ever, it pays to display and 
promote attractive, long-lasting ‘‘St. Louis s 
Blue”’ in your store. Remind your customers 
of their heating needs, and tie in with 
J-E’s 64-year-old reputation for top quality 
and value. 


If you’re already sold out, re-order from your 
wholesaler now! 


Sold only through authorized hardware wholesalers 


JACKES-EVANS MFG. CO. 
St. Louis 15, Missouri 


Manufacturers of the famous 


Yeah Glo cas Room Heaters 
and 
Leal: _ Circulators 
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CASH IN ON THIS one!| 


New Spinning Action Ends Runnyng Toilets! 


ADVERTISED IN 


= Post® 





pRO -pEL 







He 
ple 
wa 
oth 
ing 
7 
SPINS TO A be 
PERFECT SEAT EVERY TIME = 
are: 
ok rea 
Completely riew! Different! Not just another guide or weight fai 
— but a patented FIN that creates exclusive propeller action. ‘ a 
Pro-Pel Tank Ball actually spins into place after each flush- ‘ 
"ing. Ends kinking, sticking or improper seating! Be first to SC : will 
_ show and use unique sales display material accompanying “Ay oe hea 
each shipment. Order now! Cy y) p LA B 
3 ( y 70 oe sum 
° ° subr 
® Stops toilet noise! om i. 


_ © Ends water waste! 
_— @ Installed without tools! : 
© Fits practically all flush valves! 


: retail 
: DEALERS §¢ 45° DOZEN F; 
cost ail 
; t wi 
stirre 
x.) of m 
G GJ? Speci y ig. (. Pe) No. 7513 Cosen lutel; 
Ee ocmdmam well! 
2954 Lawrence Ave., Chicago 25, lil. 7 water 
Fairb 




















; ORDER FROM YOUR JOBBER OR I ee actiner "do ted takes cn bee merchandising aids. 
ORDER THROUGH HIM BY MAILING ; mn ciry «ii 
‘ ; '- CONVENIENT MEMO. e ADDRESS STATE att 
Jobber's Nome Must Appear on This Memo } satiate nine ; 
(PLEASE PRINT CLEARLY) aie PUMPS 
i city = SETS 
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Here is a brand new cellar drainer! The com- 
plete unit— motor and pump — operates under 
water. You'll sell more of this model than any 
other —for newly built homes, and for replac- 








WEIGHT OF SUP PUMP - 60 POUNDS 






























































ing old pumps. ee nares l@ 
The new Fairbanks-Morse cellar drainer can oh Js 

be installed in a sump with a base 16” square Wis~z; eo | f 

and 16” deep. No float adjustment is necessary; es i 1 ry 1) 

operating range is set at the factory. Big screen “e! 

area in base permits only trash-free water to | eran? ae 47] 

reach the impeller. Motor and operating switch 8 12" nn -* H 

are enclosed in a water-tight, stainless steel Sa So 

housing, which also serves as a float control. It | vt cen 2 — peer 

will discharge as much as 3600 gph. against a | Fe 

head of 10 feet. . Sees See Ree 
Be ready to get more nis your share of the fea 9 Of anne 

















sump pump business in your area with this new 
submersible unit! Check your stock and order 
today! 


Our dealers are “going to town” with 


FarRBANKS-MorsE Submersible Pump! 


It will be a shame if you fail to get your share of the deep well business 
stirred up by our sensational Submersible Pump. 

This new pump has many selling features including water lubrication 
of motor and pump, simple installation, minimum use of pipe, and abso- 
lutely quiet operation, because both pump and motor are down in the 
well! Get the facts on a profitable Fairbanks-Morse dealership for 
water systems, cellar drainers and other fast-selling products. Write 
Fairbanks, Morse & Co., Chicago 5, IIL. 


fA Om 
(a 


PUMPS * HOME WATER SERVICE AND LAUNDRY EQUIPMENT * ENGINES * GENERATING 
SETS * HAMMER MILLS * MAGNETOS * MOTORS * MOWERS °* SCALES 


FAIRBANKS-MORSE 


a@ name worth remembering when you want the best 
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the fastest selling line 
in glass ovenware! 


NATIONALLY ADVERTISED 
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Puvenware 
is a’ must” for your counters! 


FIRE-KING Ovenware is creating new sales records 
and outselling all other ovenware. 





FIRE-KING Ovenware carries the Good 
Housekeeping seal and is guaranteed for two 
years against oven breakage. 


FIRE-KING Ovenware is powerfully advertised in 


national magazines and Sunday newspapers. 


Tell your buyer you need 


FIRE-KING 


OVENWARE 
Anchor Hocking Glass Corporation, Lancaster, Ohio 
The Most Famous Name in Glass 
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NEVER BEFORE A CAN OPENER SO VERSATILE! 


Ast...the WAC-O-MAT! 





LAST... the 
USE IT ANYWHERE 


in, 
| eee on TABLE 
or WALL 





















Beautiful 
Chrome— 
Gay Color 
Combination 








CAT. NO. 285 $ 
With Magnet 

Without Magnet $4.98 
Prices in U.S.A. 


A TOUCH OF YOUR — 
CHANGES IT | 
FOR TABLE OR rh 


= 













NO SCREWS > NO BOLTS ° SELF-FASTENING! 


it’s magnetic! a 


AC-0O-MAT 


2 WONDERFUL CAN OPENERS IN 1 


The most amazing can opener ever made! The only can opener | 








with a two-position head ... use it anywhere! Powerful 
vacuum disc adheres to any flat, non-porous surface. It’s 
portable. Popularly priced, beautifully designed! Combina- 
tion chromium with choice of red, white or yellow baked 
enamel. Here’s your chance to sell that EXTRA can opener Use on refrigerators, Chitin. diheain ain anit 
every home needs. Ask your distributor today or write direct. metal cabinets, home vacations, Senate Glen. 





freezers. 
RIVAL HAS A COMPLETE MERCHANDISE PLAN FOR Poors 
YOU GUARANTEED TO INCREASE YOUR BUSINESS 25%. © Guaranteed ne 


“4 
“@ 





For tables, breakfast 
bars, Formica or tile 








drain boards, 
AMERICA’S MOST COMPLETE LINE OF CAN OPENERS 
*® 
\ 
a DISPLAY Model DL245 Model 255 Model 265 Model 270 
ASSORTMENT 7 ; 3 RIVAL MANUFACTURING CO., KANSAS CITY, MO. 
CAT. HO. M4. es Rival Manufacturing Co. of Canada, itd., Montreal 
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PEARL-WICK 


LIFE 


ith the 
hoots the — iv its History. 


Greatest Advertising am 





CASH IN ON THE BIG DEMAND 
THIS UNPRECEDENTED PRO- 
MOTION WILL CREATE— 
PLAN AGGRESSIVE TIE-INS 
FOR THE BIG PAY-OFF AT 
YOUR OWN LOCAL LEVEL! 


FREE! dynaniic news- 
paper mats, display cards, 
TV and radio commer- 
cials. 


s! 
customers know in hamper 


PEARL-WICK CORP., Long Island City 2, N.Y. 
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His WLW Merchandisin 


WILL INCREASE YOUR STORE TRAFFIC, SALES AND 
FROM NATIONALLY ADVERTISED 


thout delay! 








iT! Ask for your FREE Kit ‘> 











pon’T Miss 





Here’s | 
“sales s 
Already 
Lustro-V 
use, oth 
in her ° 
sparklin 
keeping 
value. 





So, to « 
‘for new 
» monthly 

merchan 

a traffi 

counter. 

too little 

today a 





—h 


__————Taiense advertising in 8 leading National 
Magazines constantly reminds women that ensembl 
Lustro-Ware is tops for beauty, utility and other to 
guaranteed service. 





ays 







ways cai 


Don’t mi: 
sales an 
headquo 
merchan 


Shopping list envelope stuffer... 
FREE, in quantities to meet your re- 
quirements. May also be used as a 
point of sale hand out. 


COLUMBU! 





Over 138 million 
Lustro-Ware reader 
impressions these 
next few months. 


form, sizes from 14 line spots to 300 line 
display space. Proof sheets of all mer- 
chandise also available. Use newspapers 
to identify your store as Lustre-Ware head- 
quarters, 





GS 
¥ Guaranteed by 
wood Housekeepi 
for 





« 
45 sovennstd WE 
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ALES |IND PROFITS 











ng Kit 






Here’s merchandising ammunition to create a 
“sales stampede” at your Lustro-Ware counter. 
Already 9 out of 10 housewives are presold on 
Lustro-Ware . . . some from actual purchase and 
use, others from regular Lustro-Ware advertising 
in her favorite magazines. They all love its 
sparkling beauty, practical utility, Good House- 
keeping approved quality and thrifty budget 
value. 


So, to direct a shopping spree to your store 
+ for new or matching items, gifts, etc., plan a 
+ monthly Lustro-Ware promotion with these FREE 

merchandising aids. Be sure, however, to feature 

a traffic stopping Lustro-Ware window and 

counter. Above all don’t be caught short with 

too little merchandise. Check your inventory 
today and order plenty of the “hot” kitchen 

ensemble pieces illustrated, along with 101 

other top volume items which your supplier al- 

ways carries in stock. 


Don’t miss this opportunity to enjoy more traffic, 
sales and profits by identifying your store as 
headquarters for Lustro-Ware. Get your free 
merchandising kit without further delay. 


COLUMBUS PLASTIC PRODUCTS, INC., Columbus, Ohio 


ct OR , MifuNp OF 
Guaradtoed by 
wood Housekeeping 
toy 


eS 
45 soveanistd WES 
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Feature this cdt/z0 ‘ALanr£ ensemble .. ; 
the choice of women everywhere 













Extra Capacity CANISTER SET 
Compact, sanitary-—lasts for yeors 
Big COOKIE JAR to match 





L113-CL 


SALT & PEPPER SET 
Chef Size 
Screw lock tops 





Family Size BREAD BOX 


8-201 H 
Can't rust out. More sanitary, too! 


Sanitary WASTE BASKET 
washes clean, won't rust 


Covered GARBAGE CONTAINER 
to match, 3 gallon capacity 


Compact PANTRY SET 
Contents visible, stay fresh 










BUTTER or CHEESE DISH. Holds 1 Ib. 
BUTTER DISH. % pound, non-tipping 


REFRIGERATOR DISHES. Compact 
easy to wash, no breakage hazard 


CRISPER for storage, picnics 
Large, light—snug crystal cover 





COVERED PITCHER 
Compact, easy pouring 
holds 2 quarts 


LOCKING CAKE COVER SET 
large, feather light, easy to corry 


STOP and MAIL THIS COUPON TODAY to your wholesaler 
or direct to Columbus Plastic Products, Inc., Columbus, Ohio 


PLEASE SEND AT ONCE the NEW lLustro-Wore Merchan- 
dising Kit (1) also include the new Lustro-Ware catalog (] 
showing the latest in plastic housewares. 











NAME TITLE 

FIRM 

ADDRESS 

oe a | 
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new [enipcred 


PYREX Flameware Double Boiler 
1%-quart size, $3.45 


PYREX Flameware Saucepans 
1-quart size, $1.95 
1%-quart size, $2.25 
2-quart size, $2.45 





$x The biggest news in 


Now, PYREX FLAMEWARE is smarter-looking, 
more modern than ever. 


New Styles! 


Each piece matches. You can sell them as single 
pieces or as matched sets. No increase in price for 
this new line! The women who’ve seen the new 
designs, love ’em. Here’s why: 


1. It’s tempered—extra-strong and durable. 
2. Lets you see what’s cooking at a glance. 


130 


3. Lock-on covers—for easy, one-hand pouring. 
4. Stay-cool handles that fit the hand. 

5. As easy to wash clean as a dinner plate. 

6. Extra-broad bases give added stability. 


Yes, take a look at the new Pyrex line. 


It’s backed by the biggest advertising and pro- 
motion push in the history of the business. 


Not just one ad. Not just black and white. But 
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PYRE X 


BRAND 


PYREX Flameware Percolators 


PYREX Flameware Teapot 
6-cup size, $1.95 


full pages, in full color, in LIFE . . . the nation’s 
biggest, most successful magazine for moving mer- 
chandise in your town—every town! 


The first consumer ad will be a two-page spread 
in color in the Nov. 3 issue of LIFE. 


So, take advantage of the multiple sales oppor- 
tunity and promote matched sets. Take advantage 
of the advertising. Order from your regular PYREX 
Ware distributor today and get your stock on 
hand. And stand by for the crowds! 
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4-cup size, $2.45 
6-cup size, $2.95 
9-cup size, $3.45 





FREE DISPLAY UNIT. 


New, free, flameware display 
unit in full color that’ll help 
make your store headquarters 
for the new PYREX Tempered 
Flameware. To get one, call your 
regular PYREX Ware distribu- 
tor today. 

“PYREX” is a registered trade- 


mark in the U. 8. of Corning 
Glass Works, Corning, N. Y 


CORNING GLASS WORKS 


CORNING, N.Y. 
131 
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Glomorene's | ee = 
magic action removes | greasy spots “= 


everyday soils i animal mishaps .. 
m i 


« 
} 

j 

i * 








Comet Te 


What a com 
GLAMO 


The hottest item in 

the housewares field 

teamed with the nation’s 

number one magazine. 

The amazing Glamorene 

story in the pages of LIFE— 

the magazine that is seen in 

28% of the households of America. 


Repeat retail sales are running over 

72%. Simple—foolproof. Used by many 

professional rug cleaners in hotels, theatres 

and offices. Cleans rugs really clean. Instantly 

removes beverage stains, food soils, grease, gum, 
crayon, stubborn soils. 


Your share of this profitable, untapped, ‘‘do-it-your- 
self’’ market is yours for the taking. There’s real 














NE and (0d3 


A two-page spread on September 15th starts it off 
.-. then full pages every other week until Christmas! 


money in it for you. Glamorene* and the Glamorené 
Rug Brush returns a full 40% at retail. And remem- 
ber, this specially designed Glamorene Rug Brush 
means an extra sale... is the proven key to repeat 
business. 


Make the most of this tremendous GLAMORENE-LI 
sales wallop. Display Glamorene . . . promote Gla 
orene . . . talk it up in your store. Use the plenti 
LIFE display material for point-of-sale and wind 
tie-ins. And there’ll be plenty of other powerful pr 
motion material available for the asking. 


Protect yourself with adequate stock. If your di 
tributor can’t supply you, wire or telephone 


Glamorene, 10 East 44th Street, New York 17, N. ¥ 
Telephone MUrray Hill 2-5125 


GLAMORENE “4... 


*Glamorene is the trade mark of Jerclaydon, Inc. 
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GILTON HELPS YOU SELL 


KITCHEN 


the fastest selling convenence line in America 


» with powerful pulling National Advertising 
reaching 80,000,000 READERS in ’52! | 





| 
| 


X with realistic merchandising designed | 
TO INCREASE YOUR PROFITS! 


s it off 
istmas! 


Glamorene in Counter Cards 


d remem- - : 
ei | iT & Window Cards 


y to repeat 


YRENE-LI 
ote Glam 
e plentiful 
d winde 

werful pre 


f your di 
e 


k 17, N.¥ 
cash in...order from your jobber TODAY! 


GILTON® 


MANUFACTURING CORPORATION w/v 
145-58th STREET. BROOKLYN 20, N.% 













At 


Hy] a ET 26 ¢ Pay aD y Lh Sill 
yee Sunte To Please --- Sure To Sell 











BEAUTIFULLY PACKAGED 
- - » ATTRACTIVELY PRICED 


© Welcomed by any man, these handsomely 
styled, practical Gillette gifts also appeal to 
budget-minded shoppers. You pay nothing 
extra for the colorful gift packagings. 










NO. 1 GILLETTE 
SUPER-SPEED GIFT SET 


Brilliantly styled and gaily col- 
ored, these gift sets sell them- 
selves wherever displayed. Box 
contains the famous Gillette 
Super-Speed Razor and Blue Blade 
Dispenser in spring-cover Styrene 
case, plus an extra 10-blade 
Dispenser and tube of Gillette 
Brushless Shaving Cream. 


Cost per set $1.28 “Retail $1.75 
























Copyright 1952, 
y Gillette / 
Safety Razor Co. 


We Tell ’Em—Look Sharp! Feel Sharp! Be Sharp!—You Sell ’Em 
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RID-JI 
Adjust 
today’ 
tables 


time f 
everyv 
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National Advertising to the 13 mil- 
lion readers of Life, Ladies’ Home 















Envelope stuffers on leading Rid-Jid 
products. Quick, stimulating sales facts. 


Ad mats presenting punchy, atten- 
tion getting Rid-Jid features for | 


ED Journal and Woman's Day you to use in your local papers. | 

1ely 
| 

l to A * 

ing FAMOUS 











NAME 
IN AMERICAN 
HOUSEWARES 


RID-JID CLOTHES 
RACKS 


provide generous dry- 
ing space. Comes to 
you semi-K.D. Indi- 
vidually cartoned to 
store in one-fifth the 
warehouse space re- 
quired for assembled 
rack. 





RID-JID IRONING TABLES Sy 
RID-JID PAD AND COVER SETS d 


Adjustable all-steel model shown is 











today’s best value. Rid-Jid all-steel 
tables and wood models are long 
time favorites with consumers 
everywhere. 


RID-JID STEPLADDERS 


Rid-Jid is the brand 
name that received four 
times as many men- 
tions as the second 
choice stepladder in a 
national survey of hard. 
ware stores. Eye appeal 
makes for sales appeal 


are tailored to fit like a glove over 
Rid-Jid open mesh steel or wood- 
top tables. A matched combination 
for matchless ironing 








THE 
J. R. CLARK 
COMPANY 


SPRING PARK, MINNESOTA 















RID-JID EXTENSION 
LADDERS 

Standard types and 
the Rid-Jid steel truss 
patented construction 
for extra strength and 
rigidity 
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. ae 


ON THE LINE 


FOR YOU. . . Quicker Sales, More Volume! 
FOR SALES PEOPLE... A Direct, —a Making Incentive! 


yp 


R 3 iF ; 


L The SI LEX 


CHRISTMAS BONUS 


PLAN 
Sept. 1= Dec. 31 





Here’s a fast-stepping idea certain to brighter your sales 
chart... and your sales force! Make sure every sales person 
knows about it . . . for his and your benefit. 

THE SILEX CHRISTMAS BONUS PLAN puts extra cash in the 
pocket of every sales person . . . for the sale of Silex items 
(listed at right) between Sept. 1 and Dec. 31. 

COUPONS WITH A CASH VALUE will be attached to each 
package from Sept. 1 on. Accumulate the coupons. . . mail 
to us. We'll send out a check promptly to your clerks for the 
coupons presented. 

START NOW! Be sure everyone on the sales floor knows 


about this money-making opportunity! It's the answer to 
their need of ‘‘more money” at Christmas. It’s the answer 


to your need of an ever-growing volume! 


= Fis CA gate 
i Moke It a 
# Merrier 


CAristinds... 
seu SILEX 
i COFFEEMAKERS 
ELECTRIC STOVES 
COFFEEWARMERS 
CARAFES 16 


GIFT SETS 





The SILEX Co., Hartford 2, Conn. 
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No. 103. ‘WAT-R-JUG 
AND TUMBLER SET 





The gift suggestions illustrated come 
individually packed in 200-Ib., tested, 
mailable cartons. The instant a retail sale is com- 
pleted, the package is ready to go. At Christmas, 
volume is often limited only by capacities 

of your sales, shipping and delivery departments. 

Feature high-heat resistant polystyrene Shel-Glo no Gloan aa 
plastics in mailable cartons, and gain more 10-oz. tumbiers—odorless, 


is tasteless. Wat-R-Jug 
time for more sales. holds 44 ounces. 























No. 53. 3-PIECE 
HEAVY MIXING BOWL SET 


Designed for hard, practical kitchen ' .— 
use. 7%", 92” and 11” bowls. No. 344. " 
Red, yellow and blue in each set. 18-PIECE 
PARTY & PICNIC KIT 


Dimensions 19%” x 10%” x 3%”. Six each 
of: 10” divided plates, 10-oz. flared tumblers 
ond 7-or. heat-resistant cups. ‘‘Softone’’ 
colors. 











20-PIECE 
HEAVY DINNER SET 


















Four place settings of five 
pieces (as illustrated). Char- 
treuse, coral, dove grey, 
turquoise — all four colors 
in each set. 











Write factory today for fur- 
ther information and prices. 






New York Office Chicago Office 


INC. WESTERVILLE, OHIO 20m 751 Room 14-102 


Fifth Ave. Mdse. Mart 


U.S.A. Bidg. 
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Featur 


Opens cans easily 


CAN OPENERS 


Cuts out entire lid of 
$ 95 round, square, or oval 
cans. Lifts out of bracket 
or swings flat against wall. 


to $5.95 


Available with magnetic lid lifter. 
In colors 





DAZEY CORPORATION ° s$T. 
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LECTRONIC’ 
ing the new DUALE 











CAN OPENER 


Can Lid Lifter 


Sy oe 
a 


BUYERS NOTE: The Dazey #88 
can opener is the Dazey Deluxe 
Unit with greatly improved pat- 
ented angle cutting wheel. Cuts 
the entire top ‘of round, square 
or oval cans... smoothly “‘irons”’ 
down rim. Fits the Famous Dazey 
wall bracket and swings flat 
against the wall when not in use. 
The Dazey #88 features the New 
Dual Electronic* can lid lifter. 
Consumer accepted for fast turn- 





CAN OPENERS 


over. 


Be sure 






*Patent Pending 


FREE oe MATS! 


KNIFE AND 
Mr. Dazey Dealer: Newspaper mats in size (1 Column x 50 lines) and SCISSORS SHARPENERS 
style indicated are available for all Dazey products: 
Check the mats you need . . . for your convenience cut out on dotted line 4 
and paste to postal card or mail in envelope and your mats will be 4 
sent to you promptly. 
(] CAN OPENERS (J ICE CRUSHERS NUT CRACKERS 


(CO MEAT TENDERIZER 

(1) HOUSEHOLD SCALES 

(CD) JAR OPENERS 

(CJ #90 — #98 CAN OPENERS 
(Vacumatic) 


(CD JUICeRS 

(0 KNIFE SHARPENERS 
(CD COFFEE DISPENSIT 
(0 EGG BEATERS 

(J NUT CRACKERS 


axl 


JAR OPENERS AND SEALERS 


STORE NAME 
ADDRESS So a 
Mark te the Attention of: 














PRUIT JUICERS 


LOUIS 7, MISSOURI 
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MR. AMBROSE J. KELLY, owner of the Kelly Appliance 
Center, 654 Washington St., Norwood, Mass., knows what 
it takes to sell electric appliances. And when it comes to 
Electric Ranges, he says: 


“Any salesman knows that to tell a convincing story, you’ve got to 
know your product. I know Electric Ranges, because I’ve got one at 
home, and there’s one hooked up in the showroom. It’s so easy to 
let the homemaker see why the Electric Range is cool, fast, clean, 
completely automatic, accurately controlled . . . and believe me— 
seeing is believing!” 








ENERS 
e Vacuum 
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Cash in on 















































re mS ale 
e2<e 
the trend -— a) 
ee ae 
AND ty 9699 ——o——— © 
AND os THE THREE “DO'S SELL | aa 
FOR SELLING ELECTRIC RANGES | | 
ELECTRIC | 
4 ‘ 4 
DO THIS: Have a “live” range on the SS 
sea) showroom floor, so customers can see action RANGES (ime _. 
KERS when you flip the switches. \ ome 
t 
DO THIS: Have an> 4 
Electric Range i ° 
oo . .. of course, it’s ELECTRIC! 
you can get first- 
o- hand knowledge of 
how it works, what 
it can do. 
00 THIS: Always call back after a sale is made, ELECTRIC RANGE SECTION 
to be sure everything is all right. An enthusiastic National Electrical Manufacturers Association 
user can bring you more sales. 155 East 44th Street, New York 17, N. Y. 
ADMIRAL + COOLERATOR + CROSLEY - DEEPFREEZE + FRIGIDAIRE 
cans GENERAL ELECTRIC » GIBSON « HOTPOINT - KELVINATOR - MONARCH 
NORGE - PHILCO - WESTINGHOUSE 
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Here’s a new wire display rack that 
makes it even easier for you to cash in 
on the popularity of high-profit Libbey 
Hostess Set glassware. 

Put this silent salesman to work in- 
creasing your sales and profits. Prom- 
inent display in this full-view display 
rack makes for easy, self-service selling. 
Set it up, keep it stocked and watch it 
take care of the rest of the selling job 
without any further help from you. 

Libbey’s big advertising program 
presells prospects. Turn them into cus- 
tomers by prominent display. Pre- 


LIBBEY GLAS S+hitus Str 


esTrascirsusnv 1818 
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packaged Libbey Hostess Sets dis- 
played in this rack are easy to handle 
.-. easier to sell. Prepacking cuts your 
handling time to a minimum and makes 
a convenient way for your customers to 
carry their purchases home. 

Designed to display 10 Hostess Set 
cartons, this sturdy, heavy-gauge wire 
rack is available through your Libbey 
glass distributor. 

Order yours today. Ask your Libbey 
Glass distributor or write to Libbey 
Glass, Toledo 1, Ohio for more infor- 
mation. 











Hostess Set 
display rack 
for faster, 

self-service 


selling 





LIBBEY GLASS, Division of Owens-Illinois Glass Company, Toledo |, Ohie 
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of eat Houseware in one veal 


Says Mr. Burke Miller, owner of Broadway 
Supply Company, established only five years 
ago in Kansas City, Missouri: 

‘Ie has been proved to us by our own ex- 
perience that when we carry the complete 
Rubbermaid line and display it prominently, 
we enjoy a very profitable sales volume. In 
the past year, Broadway Supply Company 


and colors on hand! 
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traffic counters and in your windows! 
local newspapers. Tie-in with national advertising—mats are available! 


REORDER often to keep basic stocks complete! 


; Rabbermaid @, HOUSEWARE = 
The original... rhe complete. . « 
> phe: nationally advertised line of rubber hovseware 


* " — wo ost biadhe 


sold Rubbermaid to the tune of $5,835.20." 

Mass counter displays and stocks that are 
complete in item, size and color are only two 
steps in Broadway Supply's highly successful 
sales program. This alert store also uses seas- 
onal window displays, newspaper advertising, 
sales training to familiarize the staff with 
the Rubbermaid line, and frequent reorders. 


THE RUBBERMAID PROGRAM 
PAYS OFF IN SALES... 


FOR BROADWAY SUPPLY OR FOR YOU. 


STOCK the complete basic Rubbermaid assortment—have all sizes, styles 
DISPLAY the entire Rubbermaid line on heavy 


ADVERTISE Rubbermaid in your 


Ag . peor tee. OHIO 
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No. 255 Shelf 
Standard Cold 
Rolled Steel. %” 
wide x %¢”" high. 
%” adjustment. 
Various stock 


Yai 


No. 1400 Extension 
Drawer Slide. Zinc 
Plated Finish. Friction- 
less “Oilite” Bearings. 
Stock Sizes: 15” to 38”, 















5 = 











mt 


No. 80 Slotted Standard 












. 7 . No. 1 Handy Clamp— 
, vim nota faites | Lag UN Sita 
80 Stock Sizes: 18” to Clamp—Length 6”. No. 

12’. No. 180 Stock Sizes: 3 Handy Clamp—Length 

® ® 4” to 20”. 9 . Steel, Anachrome 

‘ L) 4 finish. Oil tempered 






springs. 














No. 1198 Double Prong 
Utility Hook. Ideal to 
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No. 828 Bronze Flush 
Pull. Size 1” x 4”. Over- 


all Depth: 13/32”. 


Chrome Satin Anachrome 
and Dull Bronze finish. 











yes ae ite. * Patent 
\ Fé; No. 424 Steel Roller. No. 992 Roll-Ezy Ball 
Frame size 1” x 2”. Rol- Bearing Track Assembly 
\ ler diameter %”. Roller for Sliding All-Glass 
X Doors... frictionless, 





No.603 Noiseless Sheave 
"Oilite” Bronze Bearings. 
Case 1%” x %”, with 
No. 463X Solid Brass 
Flush Track. Width 1”, 
— Lengths: 5’, 6’ and 
tA 





No. 204 Wrought Steel 
Bracket. Sizes—4”, 5”, 
6”, 8”, 10”, 12”. Stand- 
ard Finish—Nickel Plate. 


hold brooms, dust mops, 
garden tools, etc. A 
hook of many uses, sturdy 
and practical. 12” long. 
Bright nickel finish. 








width 4%”. Many other 
sizes available. 


2 we. ” 
¥ Pa 





noiseless, free running, 
easily installed. 











No. 402 Ball Bearing 
Sheave Case 1%” x %e" 
with No. 467C Copper 
Finish Track. %<” High. 
Stock Lengths: 6’, 8’,}2’, 
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The products shown 
here are only a few 
of the many we man- 
vfacture. Send for 
your copy of com- 
plete catalog on K-V 
Builders and store 
fixture hardware. 
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T 3/16” w 
packed | 
10 rolls | 








tension 
e. Zinc 
Friction- 
earings. 
’ to 38”, 


Trade Mark 


* Patent Pending. 


Tt 3/16” washers are 
packed 100 per roll, 
10 rolls per carton. 


MARK 
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MACHINE PACKAGED AND COUNTED * 
in rolls of 501 — 1000 washers per carton. No Counting, No 
Weighing, No Wrapping, Less Shelf Space, Easily Dispensed. 


COIN PAK —AT NO EXTRA COST 
Prices and discounts same as for conventional packages of 1000 
loose washers. 


COIN PAK —IN 6 POPULAR SIZES 
A.S.A. Medium Sections: 3/16”, 1/4”, 5/16”, 3/8”, 7/16”, 1/2”. 


FOR SAMPLES AND PRICES 


Tear out this page, sign, and mail today. 


131 EAST NASH STREET * MILWAUKEE 12, WISCONSIN 





© Manufacturers of a Complete Line of Lock Washers in all Standard and Special Sizes; Steel, 





EASIER to handle 


FASTER to install 
FLEXIBLE... 





ONLY CARLON ... the first real pipe that is plastic 
. .. is the most modern development of the century in 
the field of fluid transmission. 

CARLON is flexible . . . CARLON is furnished in long 
lengths... CARLON requires fewer fittings and facili- 
tates rapid installation . . . 
1/8th as much as old fashioned metallic pipe . . . and 
CARLON can be handled and installed by one man. 





















144 


CARLON weighs only’ 


10302 MEECH AVE. 





Carlon | 


PLASTIC 







oe El 


Joe wih The Stipe . / 


Ke iy | 
Sree he 


CARLON is available complete with plastic fittings 


for almost any type of installation .. . 


CARLON is 


GUARANTEED against rot, rust and corrosion . . . 
CARLON can be connected to previously installed 
metallic systems. 


SPECIFY the PIPE WITH THE STRIPE . 
CARLON... 


ALL CARLON PIPE AND FITTINGS ARE FACTORY TESTED FOR 
MORE THAN 8 HOURS AT GREATER THAN WORKING PRESSURES. 


- « SPECIFY 
TOMORROW'S PIPE TODAY! 


CARLON PRODUCTS CORPORATION 
PIONEERS IN PLASTIC PIPE! 


IN CANADA: MICRO PLASTICS, LTD., ACTON, ONT. 





CLEVELAND 5, OHIO 
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The HandyPak sells rope 
by the package 


Contains initial stock of 13 attrac- 
tively packaged individual coils in 
50! and 100! lengths. Replacement 
coils available. Prices from your 
jobber. 
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ISPLAYING any of the three Plymouth rope mer- The SalesRak sells 
; chandisers is like adding a special rope salesman rope off the spool 
5 
lo your staff . . . one that says quietly but effectively, Complete with display and dis- 
» ‘ Pr pensing rack as shown. Gontains 
Here’s that rope you need, come and get it! 16 spools (6 x 4%", 6 x %", 4 x 
Yo"). The %" and ¥" sizes are con- 
These displays sell rope by the package, off the nected in units of 3 x 100! spools. 
: : The 2" size is connected in units 
spool, or from the coil. They have accounted for in- of 2 x 100' spools. Rack holds 3 x 
; : Ya", 3 x ¥", and 2 x Y2" spool 
teases of as much as 40% in rope sales. They have soid pi Saga pe cio mabe er 
mcr ope where rope was never sold before. One or more eae 
of these Plymouth merchandisers makes your store 
‘headquarters for rope” in your neighborhood. 
q P Y g The SalesMaker sells 
Set up one of these rope pushers and 


rope from the coil 


PLYMOUTH | 


keep a check on sales—you'll be 


pleasantly surprised. v rope 





Displays, measures and cuts 
rope in any six sizes up to 
1" in diameter. Designed for 
retailers whose volume justi- 
fies inventory in full or half 
coils. Rope may be fed from 
basement, overhead, shelves, 
or floor. Nearly 4,000 re- 
tailers testify to increased 
rope sales of 25% to 100% 
with this unit. Cost: $17.50 


net.) 


In addition to its three merchandisers, Plymouth offers 
carton-packed coil rope for use with the SalesMaker. 
Available in half and full coils up to Ye" diameter, and in 
half coils only in 7%" and Y2" diameters. 






Plymouth, Massachusetts 
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FIX a f “14 SPINNING No 
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es further 
MANUAL Py 
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$] 5-95 
1—WE | 
LONG A 
%& Dependable Uslan quality 
construction throughout. F B 
Nickle silver FERRULES — 
that pop. Hand fitted on Omax, L. 
outside of rod and sealed immediate 
inside to keep moisture line. Bak 
AUTOMATIC a * 
sizes and 
$27.50 $e ROD STOCK: Two-piece, Whil 
specially tapered blank, Baker P 
tubular glass of latest aner Ful 
design. customers 
not issuin 
HANDLE: Full 12” of cork, 
* flared at both ends to hold We 
seamless rings. large a br 
available t 


FOOL-PROOF AND RUGGED... te RINGS: Knurled alum- ily, rathe 


inum cut from solid bar 


PREWAR MODELS STILL IN USE! earnest 2—MIXT 


LIFE-LONG CONSTRUCTION: All metal smoother, longér casts. Prevents jam- * ber a 1 ee MORE St 
including gears. Oxide finish part of | ming while playing larger fish. Rin , A -g 
metal which will not come off. ae eae ea or Some thin 
SIMPLE OPERATION: Finger-tip control. pe d metry dia.) ; 930 tah ay coc aten tute makes 
Easy timing of cast release or stopping test (011 dia.) ; 150 yards, 10-pound test %& WEHGHT: Under 4 ounces. believe tha 
over-casts, FAST RETRIEVE. (.013 dia.) or equivalent of other tests... a ‘ 
EXCLUSIVE DESIGN STAR DRAG: Cannot all monofilament. se LENGTHS: 614’ and 7’. —* 
jam. Tension changed with finger-flick. . . ‘ Packed in heavy cloth bristle” bri 
Fish can run line while cranking in. FIX AUTOMATIC is identical with manual bag 

: E reel, except it has closed bale designed 7 The | 
RETURN STOP: On or off in a flick. Pre- 56 that line cannot foul even under windy , 
vents back-cranking, bringing drag into casting conditions. mixture br 
play. literally m: 
CROSS WIND: Eliminates peeling off Both reels available for Right or Left of all type: 
more than one turn at a time for Hand. Parts stock carried locally. 

Baker 


Sole Importer Western Hemisphere 
N. Y. HARDWARE SHOW: Booth No. 814 


GENERAL PRODUCTS 


wots: NEW JERSEY 


WUX 
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A PLAN OF ACTION 


TO INCREASE YOUR BRUSH SALES 


An important message from: 
HARRY G. SHULMAN, President, 
Baker Brush Co., Inc. 


As you know, Bristle Control Order M-18 has officially been revoked. Pure China Bristle Brushes 
and brushes containing non-China bristles—in all lengths—can once again be manufactured and sold, 


without DO certification. 


No one can safely predict a permanent revocation of M-18. It may be that M-18 will be even 
further relaxed. Whatever the outcome, Baker Brush is going full steam ahead with the following 


plans designed to increase your brush sales. 


1—WE WILL MAKE PURE BRISTLE BRUSHES, SO 
LONG AS OUR BRISTLE STOCKS LAST. 


Famous Baker tools such as Black Jack, Dixie, Peach, 4292 
Omax, La Feria and many others are now available for 
immediate delivery. New numbers are being added to the 
line. Baker Pure Bristle Brushes will be available in all 
sizes and lengths, from varnish to wall, stucco to flatting. 

While it is gratifying to be able to supply you with 
Baker Pure Bristle Brushes, we want to remind our many 
customers and friends that as of now, the Government is 
not issuing licenses for the importation of China bristle. 


We urge you, therefore, to go easy, not to build up too 
large a brush inventory. We all will be better off if our 
available bristle supply is allowed to work itself off gradu- 
ally, rather than use it up overnight. 


2—MIXTURE BRUSHES WILL BE IN VOGUE, EVEN 
MORE SO THAN EVER BEFORE. 


Some think of a mixture type brush as being a substi- 
tute makeshift tool. Speaking for ourselves, we sincerely 
believe that most all of the mixture brushes we make are 
far superior in working qualities to many so-called “pure 
bristle” brushes on the market today. 


The best proof we have to present is that Baker 
mixture brushes have given satisfactory performance on 
literally millions of square feet of surfaces in buildings, 
of all types, over a long, long period of time. 


Baker mixture brushes will continue to be first line 





HARDWARE AGE, SEPTEMBER 18, 1952 


tools, second only to our pure bristle brushes. By every 
measurement—price-wise, and performance-wise—our mix- 
ture brushes are good value. 


3—WE WILL MAKE NYLON BRUSHES FOR THOSE 
OF YOU WHO WANT THEM. 


Synthetic bristles have achieved a place in the brush 
industry. Ideally suited for certain types of work, they 
are becoming increasingly popular in certain sections of 
the country. Much experimental work still has to be 
done to make Synthetic type brushes into good, workable 
tools. We are leaving no stone unturned to make the 
best possible Synthetic bristle brush. 


Nylon brushes and nylon and bristle brushes will be 
made by us and sold to you with the Baker Guaranty. 
Unless we are sure they will work, we will not sell them. 


The three ‘brush lines mentioned above enable you 
to offer different types of brushes to specific brush 
buyers and to capitalize on the sales possibilities exist- 
ing in the following brush markets: Industrials, master 
painters, painting contractors and the large, profitable 
home-owner field. 


In addition, we are streamlining our line with new 

wrappers, new displays, new packages, new literature 

. everything designed to help you clinch sales more 
efficiently and with greater frequency. 


Complete information on prices and lines will soon 
be available to all Baker distributors. May we urge you to 
keep in touch with them at all times, or write us direct. 


BAKER BRUSH CO., Inc. 


President 


















DEPENDABLE SOURCE 










LENK 





@ Here's a pioneer in the metal moulding busi- 
ness who has built up a sound reputation with 
distributors and dealers as a dependable source 
for metal mouldings. 

If you have had some sad experience with 
your source, try Youngstown Manufacturing and 
see for yourself what a stable supplier can do 
for you. We have distributors throughout the 
country and we will be glad to follow through N 
promptly on your request. Write to Youngstown 
Manufacturing, Inc., 66-76 S. Prospect Street, 
Youngstown 6, Ohio. 

Now’s the time to pick a dependable source 
for aluminum metal mouldings. 


Sal 


LENK | 











YOUNGSTOWN MANUFACTURING, INC. 


66-76 S. Prospect St, - + Youngstown 6, Ohio 
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FEATURE LENK 
FOR CHRISTMAS 
TOOL SALES 


LENK GUNGRIP SUPERHEAT BLOTORCHES 


No. 222: $5.50 each LIST 


Sales-catching Christmas wrap—no extra charge 


























LENK GUNGRIP SOLDERING IRONS 


—with 4 tips. Include spool Acid Core Solder 


No. 504: $5.50 each LIST — No. 555: $6.50 each LIST 
75 watts 125 watts 


Sales-catching Christmas wrap—no extra charge 








LENK PISTOL GRIP SOLDERING IRONS 


No. 375: $3.65 each LIST—No. 400: $4.35 each LIST 
80 watts 125 watts 


Sales-catching Christmas wrap—no extra charge 


MR. DEALER: Increase your Christmas sales with . F N f 





fast-moving, high profit tools by Lenk. Famous 

quality Blotorches and Soldering Irons come in sales- Mfg. Company 
catching Christmas wraps—no extra charge. Order 30 Cummington St. 
from your jobber today. BOSTON 15. MASS 
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Special-purpose motors. There are models in the Hoover line that 
will meet most of your customer's specifications “‘as is’’—including 
models for pumps, oil burners, fans and blowers. 


General-purpose motors. A widely varied selection of Capacitor- 
Start, and Poly-Phase Motors give distributors and dealers a line that 
is complete—a line that means business, 


150 








A motor that gets “‘hot’’ under pressure can make users “‘hot” 
under the collar, too. So, you want to be sure that any mote: 
you sell is going to run cool. 

And if it’s a Hoover, it will. 

Generous air passages over and around the windings force 
the big ventilating system to draw off all excess heat and carry 
it into the surrounding atmosphere. Engineered to do away 
with friction and drag, Hoover Motors not only run cool, 
they stay cool. 

They're quiet too. And easy on electric current. Each watt 
of electricity gives its most in usable power. 

On heavy-duty jobs, high starting torque spins hard-to-start 
machinery into action without strain or vibration. High run- 
ning torque carries even a varying load smoothly. And on all 
kinds of jobs, Hoover Motors pile up records for staying 
young and vigorous through a long, full life. 

And service? When it’s needed, where it’s needed. Hoover's 
service facilities are world-wide—always ready to protect your 
customers and to guard your good name. 


THE HOOVER COMPANY 
Kingston-Conley Division 
97 Brook Avenue North Plainfield, New Jerse} 


HOOVER. 
electric motors 


since 1934 
HARDWARE AGE, SEPTEMBER 18, 1952 
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- DISTINCTIVE HARDWARE 


TUBULAR 
LATCH 


F, 
OR SCREEN, STORM OR COMBINATION DOors ' 


A in design .. . rugged 









Makees OF SETTEe 
SUILOERS’ HAROWaARE 





in construction! 






WORKING MODEL 
furnished with special 
pack or individually at 
- price of hardware 
HERE ARE NEW AND DIS- = 
TINCTIVE FEATURES THAT 
MAKE THIS LATCH 


Outstanding ! 








@ VERY SHORT KNOB ACTION 
requires only Ye or 45° turn to operate latch 

@ SMOOTH, EASY LATCHING ACTION 
operates perfectly with door closer. 

@ BOLT HAS 7/16” THROW (1/16” longer 
than usual) allows for greater degree of door shrink - 
age. Also includes dead bolt feature when locked. 

@ IMPOSSIBLE TO LOCK YOURSELF OUT 
when latch is in lock position. 


ORDER FROM YOUR 
JOBBER OR WRITE 
DIRECT FOR FUR- 
THER INFORMATION. 


® QUICK, EASY INSTALLATION — inside handle NUMBER MATERIAL FINISH 
and plate mechanism assembled to spindle ready to install. R8952-CA uae STEEL BRIGHT ZINC 
. DULL BRASS 
® NO DIE CASTINGS—tThe all stee! mechanism and R8952-PB (US3) STEEL POLISHED FINISH 
RI9S2-PB (US3) BRASS POLISHED FINIS 
the stronger spindle provide 2 practically indestructible RI952-DB (USA) BRASS DULL FINISH 
~ tock. R6952-AL ALUMINUM NATURAL 
R6952-ALB (US4) - | ALUMINUM _ DULL BRASS 


@ ADJUSTS FOR DOORS % to 1% THICK. 


® STRIKE PLATE DESIGNED FOR 

_ SIMPLICITY IN MORTISING — 
made with larger opening to allow for 

_ door sag. 

© 134” BACKSET—will replace most 

_ standard installations. 

THIS NEW, DISTINCTIVE "CHECKERBOARD" 

BOX WILL NOW IDENTIFY ALL ..... 


“WRIGHT” 
PRODUCTS 






on * 
. 
Le. s - @ @.© 

‘2 © © Pee BJ CB. 






Back View 





MANUFACTURED BY Front View 


| 





PRODUCT S INCORPORATED 


SAINT PAUL PARK, MINNESOTA 
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Introducing 


Carvel Hall 
Kitchen 
Cutlery! 


No. 95—IVORY HANDLES 
TEAL GREEN 
No. 956— aNDLES 


$19.95 








Unconditionally Guaranteed— SOLD INDIVIDUALLY 
e ° ; PARING—No. 901 Ivory Handle. No. 901G Teal Green Handle. $1.50 
Microned Stainless Blades (with Molybdenum) UTILITY—No. 902 Ivory Handle. No. 902G Teal Green Handle. $2.95 


CHEF—No. 904 Ivory Handle. No. 904G Teal Green Handle. $3.95 
A AST " P ' CARVER—No. 903 Ivory Handle. No. 903G Teal Green Handle. $3.95 
Te ca eee ta cea eee ore SLICER—No. 905 Ivory Handle. Ne. 905G Teal Green Handle. $4.50 
stainless steel plus molybdenum for longer blade life! 
Unbelievably sharp . . . now and in the future! 


Indestructible one-piece, lifetime Melamine handles. 
Contour designed to the human hand for a perfect grip. , 
Sparkling bolster and rivet. Matched set of five most- 
wanted blade styles packaged in famous Carvel Hall 
Jewel-Box Chest. 


© 1952 Chas. D. Briddell, Inc. 





NATION’S BEST SELLING LINE OF 


Gift Cutlery 








FINE CUTLERY 
by Briddell $8-50 to $134-50 


Carvel Hall Steak Knife Sets—endorsed by Emily Post, used in millions 
of American homes, heavily nationally advertised. Your best bet for 
more gift sales. From $8.50 to $68.50. 


Carvel Hall Carving Sets—used by Duncan Hines, C , Slicers, 
CHAS. D. BRIDDELL, INC., CRISFIELD, MARYLAND Forks,ond aids. Two-piece sat, Curvet end Fark .. . from 99.60 te 


See Carvel Hall Cutlery At Trade Shows | Seve Holt Fruit and Cheese Set-—ond other carving aids . . . From 
Throughout The Year Form 752 

















HARDWARE AGE, SEPTEMBER 18, 1952 HARDWAI 





152 





ANDLES 
;REEN 
ES 





lions 
t for 


cers, 
0 to 


From 





STOCK—DISPLAY—SELL 








752 


18, 1952 





¢:2 9 f 
tg £F 277444 America's most popular line of fast selling portable 


electric hand lamps! 


Oj, VI20? ‘(2 The line that's nationally advertised in the Post and other 


top consumer magazines! 


Ae) 77 PS : The line that gives you colorful, hard-hitting point-of- 
4 V4 ‘ 
GUY GO 2Lub2 sale support! 


. Christmas Gifts that Offer Unlimited Sports, 
Utility, and Emergency Uses for Everyone 


GU FOL Li 
SEALED BEAM Model 166 Sys —> 


Dozens of outstanding features... unsur- 
passed quality and dependability ...at a . 
price that fits any pocketbook! This highly 

popular Big Beam with hermetically sealed $750 
beam bulb operates on one standard 6-volt less 
lantern battery. battery 














€ 


$1250 ra $1150 
bates betas 


Big Beam Jr. Model 111 Big Beam Model 211 Big Beam Model 400-F 








$695 
less 


An ideal companion for work Throws a powerful 1500- Emergency flare with steady 
or play...it's mighty com- foot beam. It's ideal for or flashing light and red 
pact yet mighty powerful. farmers, motorists, sports- Fresnel lens. Also used with 
Operates on one standard men, and home owners. clear, green, and blue lenses. 
6-volt lantern battery. Uses one or two standard Uses one or two standard 


6-volt lantern batteries. 6-volt lantern batteries. 
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Mortise for strike can be made 
quickly, easily... strike provides 
for possible door sag later 


When NATIONAL LOCKset is being installed, there's no 
time wasted in trying to make a “tricky” mortise. 
Mortising is clean-cut and simple... free from the 
danger of splitting and splintering. @ The strike is 
designed with extra top-to-bottom clearance for 
engagement of latch. NATIONAL LOCKset strike 
assures a snug fit which keeps door tightly closed... 
and yet it provides an adequate degree of vertical 


tolerance should door-sag occur at a later date. 





4 


) 


A 
Ke 


distinctive hardware...all from ] source 


NATIONAL LOGK COME PANY. 


Rockford, Wlinols— Merchant Sales Division 
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There Is a Santa—IF page 156 


Profits From Gift Wrapping 
Use Signs for More Sales 
Community Promotions Pay Off 
How to Build Impulse Sales 
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IF you will take the time to do a little extra plan- 
ning... 

IF you will step up your promotion a little more... 

IF you will decorate your store... 

IF you can sell yourself and your sales clerks on 
the importance of “Selling Gifts” this Christmas 
season... 

If you can follow this simple formula, you’ll find 
there is a Santa Claus, one who will bring you more 
traffic, more volume, and more profits. 

These statements are no idle speculation. They are 
concrete facts based on the experience of hundreds of 
dealers throughout the nation. 

Chain stores, mail order houses, and department 
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by R. S. Wild 


merchandising editor 


stores make their big sales drive during the holiday 
season, and this has paid off for them. 

This year will be no different. In fact, according 
to present indications, it has the earmarks of being 
a year of record-breaking promotions by these outlets. 

And a large share of the merchandise which they 
will sell as gifts this year is the same merchandise 
that is carried in the average hardware store—with 
but one big difference. 

That difference is that during the Christmas season 
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chains, the department stores, and the mail order 
puses concentrate on selling GIFTS, while too many 
iardware stores still keep on selling “hardware.” 
|The chains and the big department stores train 
eir promotional guns on that one big theme—gifts. 
a result they sell more power mowers, electric 
housewares, hand and power tools, housewares, sport- 
ing goods, etc., to your customers. 

You would be selling them your lines if, during the 
entire Christmas season, all your promotions, your 
sales talks, your store deeorations were built around 
the Gift Idea. 

Have you ever wondered why so many men get use- 
less ties, socks, and handkerchiefs for Christmas? 

Merchandising experts say it’s because some retail 
merchant failed to give the buyer a better gift idea. 
What better source for useful, practicable, and valu- 
able gifts is there than your hardware store? But you 
must do the selling, and it must be gift selling. 

Dealers who have put this idea across know it pays 
off. You can do it too. 


How to Boost Gift Sales 


This special HARDWARE AGE Christmas Merchandis- 
ing Guide is designed to help you do just that because 
it passes on to you the know-how obtained from the 
practical experiences of manufacturers, wholesalers 
and retailers, all of them outstanding, successful mer- 
chandisers. 

A successful Christmas selling season must always 
start with a plan. First step should be that of im- 
pressing upon your salespeople the fact that hard- 
ware makes good gifts. Service items, of course, must 
be handled in the usual manner, but your hand and 
power tools, your appliances, your housewares, your 
sporting goods, must be presented to shoppers as gifts 
that are ideal for somebody. 

Then you must carry out this gift theme in your 
promotions — your newspaper ads, your consumer 
catalogs, in your window displays, and in your store 
decorations. 





Check Points for Better Sales 


To be really successful, your gift-selling efforts 
must be store-wide; not just one department, but the 
entire store. 

Check points for a stepped-up drive for Christmas 
volume that are important for every hardware dealer 
to follow are: 

ADVERTISING — Set up a continuous schedule 
with copy slants emphasizing your basic lines as gifts. 
Stress your special store services that solve problems 
for shoppers during the holiday gift-buying period— 
lay-away, gift wrapping, frequent and prompt deliv- 
try, and if you haven’t thought about it, offer gift 
coupons for the lazy or indecisive shopper. 

Check your advertising schedule. Increase the num- 
ber of insertions or size of space if necessary. Shop- 
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TOOLS 
I—Homeworkshop power tools 
2—Electric drills and kits 
3—Hand tools 


HOUSEWARES 
|1—Cooking utensils 
2—Cutlery 
3—China and glassware 


APPLIANCES 
1—Electric toasters 
2—Electric mixers 
3—Electric irons 


TOYS 
I—Wagons 
2—Trucks 
3—Tricycles 


SPORTING GOODS 
|—Guns and rifles 
2—Fishing tackle 
3—Football equipment 
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Store decoration is a necessary part of store-wide gift selling. Coast Hardware, Studio City, 
Calif., shows what can be done without being over-elaborate. 


props to accomplish this, but without some holiday 
atmosphere, you lose the “sell” inherent in the gift 
appeal. 

Your windows have to sell the passers-by, and are 
in competition with every store on the street. Agoin 
use signs, and gift packages, as part of your display 
props. Let sign language talk up your credit plans, 
and other services. 

Keep windows lighted later than usual and keep 
them fresh. Change them as you shift your advertis- 
ing accents. In your windows, as inside your store, 
theme; plug it continuously to establish the iden make liberal use of the Christmas promotional mate- 
of your store as a gift center. vials available from wholesalers and manufacturers. 

STORE DISPLAY — Dress up your display @pen- a 
ters with Christmas atmosphere, using tinsel, idag > 


a : \ Best Selling Merchandise 
display papers, or other decorations. Build your \ ‘ , . ‘ 
displays of those lines that are already Chfisttwas ‘Full use of these techniques will provide you with 


packaged. Feature items prominently that a f au\ integrated holiday program that will successfully 
your ads. Make up dummy gift-wrapped nae om e hardware store lines as Christmas gifts. That 
display them on your counters. Develop ant. Pr Sy e BAjority of hardware store lines are appropriate 
decorative motif for the entire store. and-useful gifts is demonstrated by a recent study 
made by HARDWARE AGE among hardware retailers 
all over the country. 

Asked to list their Christmas best sellers in each 
of five major merchandise groups—tools, appliances, 
housewares, toys, and sporting goods—invariably the 
year-round, basic sales producers proved their draw- 
ing power as Christmas gifts. In no instance did 
novelty of the customary gift lines outstrip basi¢ 
hardware store merchandise. 

Dealers were also asked to list their best holiday 
business getters. Out of 300 replies received, window 
display ranked first with 241 mentions, and store dis- 
play took second place. Consumer gift catalogs, com 
paratively newcomers on the scene of hardware store 
promotion, received the third greatest number of 


pers are gift conscious every day during the pre- 
Christmas season, and you can’t afford to let anyone 
else lure them away. 

Round out your program with direct mail to con- 
sumers. More and more, hardware wholesalers are 
making attractive consumer gift catalogs available to 
their dealers. 

Check radio possibilities. Putting your store on 
the air a few minutes a day increases your volume/ 
potential. C 

And for all your advertising, develop a central gi 


Signs Guide Store Traffic 


Use signs in every department to tell about your 
lay-away, and other convenient credit plans; to tell 
about your deliveries, your gift wrapping, and other 
special holiday services. Use signs to lead traffic from 
one department to another. Make it easy for shoppers 
to locate each category of gifts you offer. 

WINDOW DISPLAY — If you have developed an 
over-all holiday promotional theme, play it up in your 
windows, and build it around the merchandise in 
your ads. Tie-in with national advertising campaigns 
where possible. 

Build some Christmas atmosphere into your window 
displays. You don’t need extravagant materials and 
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Gift-wrapping is an important part of today's Christmas merchandising. Here, Rose's Hard- 


ware, Long Beach, Callif., uses dummy package to sell tools as gifts. 


votes, just inching out newspaper advertising as a 
gift sales builder. 

The conclusion is irrefutably that the store which 
promotes the gift idea and promotes its lines on a 
store-wide basis is the store that reaps the holiday 
profits. 

In the column on page 157 is a list of the top 
Christmas sellers of 1951. This list is offered, not as 
a guide to what this year’s best gift bets will be, but 
as evidence that hardware dealers can prove to them- 
selves that there is a Santa Claus—if they will put on 
a store-wide merchandising drive to sell not just 
“hardware” but “gifts.” 


(5 
( 


Sell gifts °4 he lay-away 
basis. Here Gre part of the 
gift sales te Service Hard- 
ware, Sylgcauga, Ala., piled 
up ior eons selling. 


A" * % 


The photo on page 156 
shows how the Home Builders 
Co., Morris, Minn., greeted 
its customers with a colorful 
message across its windows. 
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And remember when selling these gifts, that for 
many hardware dealers, a lay-away plan is a simple 
but extremely effective way of increasing Christmas 
volume. Such plans have been proved to encourage 
early shopping, which enables dealers better to restock 
fast-selling merchandise, and to help the gift shopper 
buy more. 

Lay-aways provide hardware dealers with an oppor- 
tunity to recapture credit business so often lost to mail 
order houses and large department stores. If you need 
information about how to operate a lay-away plan of 
your own write HARDWARE AGE, 100 E. 42nd St., New 
York 17, N. Y. 
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Today, the hardware store that is 
Christmas-merchandised creates 
buying impact on the gift con- 
scious shopper. Such a store arrives 
at peak holiday sales through the 
promotion of its hardware not just 
as merchandise, but as gift mer- 
chandise. 

And hardware can only get that 
sales appeal through its promotion 
in an atmosphere that accents its 
gift utility in an attractive pack- 
age. 

Display is basic in creating that 
atmosphere, once advertising has 
brought the shopper into your store. 
Then your lay-away and other 
credit plans, your accelerated de- 
liveries, make it more convenient 
for shoppers to buy at your store 
than elsewhere. 

The astute hardware merchan- 
diser does all of these things be- 
cause he knows he needs a com- 
plete, store-wide Christmas sales 
program if he is to get his share 
of the millions of dollars that are 
spent on Christmas gifts alone. 
Then he goes one step further. 

He puts the fancy trimmings on 
the holiday promotion—the gift 
wrapped purchase. He sends the 
shopper away with good will, and 
finds that he has made a new cus- 
tomer for other gift-giving occa- 
sions. 

Why do successful hardware 
dealers gift wrap? 

They Christmas gift wrap be- 
cause it results in more traffic, 
more sales, more customer satis- 
faction. And at the very least it 
is always necessary to keep up 
with, if not ahead of competition. 

Those are the reasons that hard- 
ware dealers in the top sales brack- 
ets, who successfully merchandise 
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their stores for volume holiday business, gift wrap. 
Those reasons are not theory but the facts of their 
experience. 

Moreover, today’s gift-seeking shopper demands 
and expects that type of service, and if he or she 
can’t get it at your hardware store, they know where 
they can get it—at the chain store, at the department 
store, and at practically any type of store that is in 
competition with the hardware dealer, selling his 
lines as Christmas gifts. 

Gift wrapping is therefore a Christmas merchan- 
dising fact, a matter of sales promotion as necessary 
to a live holiday sales campaign as display and 
advertising. 

As a guide to how sales-wise hardware dealers are 
using this service to stimulate holiday volume, 
HARDWARE AGE studied the experiences of approxi- 
mately 400 hardware merchants who offer a gift 
wrapping service. ; 

That gift wrapping is a tried and practical pro- 
motion in the retail hardware trade is evident from 
that fact that of those 400 dealers offering this ser- 
vice, only 5 pet are doing so for the first time. 

Further, to many, gift wrapping is not a once-a- 
year promotion, but a continuing service offered as 
a regular part of their gift merchandising for 
showers, weddings, birthdays, and every conceivable 
gift giving occasion. 

Thus for the majority of dealers, gift wrapping 
has gone beyond the experimental stage, having 
passed the sole test of any promotion: It can produce 
sales results. 

All the reasons advanced by dealers for going to 
the trouble and expense of gift wrapping point to 
that. Slightly more than 35 pct credit their gift 
wrapping departments with direct responsibility for 
boosting sales. 

Customer service is the second most important 
reason advanced by 24 pct of the dealers, and 13 pct 
say it is because customers demand it. 

For hardware dealers, then, this service is a 
means of preventing customers from going else- 
where ; customers whom they might have lost, not 
vecause their merchandise is less desirable, but be- 
tause some competitor offers the bonus of an attrac- 
tive gift package. 

Among other reasons for hardware dealers to gift 
Wrap is that it enables them to inject the Christmas 
spirit in their selling, and it is of particular value in 
selling gifts to men. 

Gift wrapping thus has an appeal which can be 
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profitably directed at men shoppers as a means of 
getting them into a hardware store’s housewares 
and traffic appliance departments. That is an ad 
copy theme which should be accented. 

The experience of hardware dealers with gift 
wrapping, however, indicates that in itself it is not 





Gift Wrapping Facts 


Why do you gift wrap? 
For more gift sales 35% 
Customer service 24% 


Do you charge for gift 


wrapping? 
Yes 8% 
No 92% 


Where do you buy mate- 


rials? 
Hardware wholesaler 16% 
Wholesale stationer 44% 


How do you promote 
gift wrapping 


Newspaper advertising 30% 


By suggestion 10% 
Display, signs 10% 
Word-of-mouth 6% 


Should more hardware 
come in removable fac- 
tory gift-wrapped con- 


tainers ? 


Yes 713% 
No 7% 
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a source of profit. Rather, its value is that of a gift 
promotion, which, because it is resultful, money in- 
vested in it is returned in more sales. 

Yet it is possible to defray part of the expense by 
making a nominal charge, as some dealers do. But 
this should only be done on sales of low dollar value, 
under $3 or $4, or when the gift wrap is done with 
some more elaborate material, or entails the use of 
special gift boxes. Then the charge should be de- 
signed to defray some part of that expense. 

But with more and more hardware merchandise 
leaving the factory already pre-packaged in Christ- 
mas containers, the use of special gift boxes is not 
necessary. About 75 per cent of the dealers studied 
report that they would prefer more of this type of 
packaging at the factory if the factory Christmas 
wrapping is removable. 


90% Make No Charge 


With 90 pct of the dealers making no charges 
whatsoever for gift wrapping purchases, dealers 
considering offering this service should make allow- 
ances for it when making sales promotion or adver- 
tising budgets. 

Other than the purchase of special holiday wrap- 
ping paper and ribbon, setting up this service will 
generally involve no other expense. Most dealers are 
able to handle it with their regular sales staff and 
customary wrapping facilities. Anticipated traffic 
will be the deciding factor as to whether or not 
expanded facilities are needed. 

Less than 20 pct of the dealers studied find it 
necessary to hire extra personnel, however, and 
about three-quarters of those dealers can get along 
with only part-time help. 

The majority of the dealers are also able to make 
their regular wrapping counters serve during the 
Christmas selling season. Only about 26 pct report 
they set up special wrap counters. 

But whether or not you expand your present facil- 
ities, it is necessary that the end result be an attrac- 
tive package, and that the customer feel something 
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special is being offered. It is preferable therefore 
that this service become the special responsibility 
of some member or members of your organization— 
women if possible. Instruction and a few practice 
sessions will make for smooth operation at the peak 
selling time. 

It is also desirable that a selection of more than 
one type of gift paper be offered, and, if possible, 
more than one type of ribbon tie be used. Christmas 
ornaments also make attractive package decorations 
and can be affixed with transparent tape. 

Making up, in advance, an assortment of different 
types of bows will speed the operation of the gift 
wrapping department, and these can also be attached 
to the parcel by transparent tape. Consider also 
saving shipping containers of various sizes for use 
by your wrappers. 

About 50 pct of the stores report that they offer 
two or more gift papers for customers to choose 
from, and 60 pct offer a selection of ribbon. 

Generally it is not advisable that the paper or 
ribbon carry the store imprint or advertising mes- 
sage. The package itself—its attractiveness—should 
be your advertisement. There is always resentment 
against obvious “commercialism.” However, if 4 
special gift box is used, conservative use of the store 
name is permissible. 


Wholesalers’ Chief Supply Source 


For supplies of gift wrapping materials, hardware 
dealers need not go out of their customary trade 
channels. Approximately 46 pct report they purchase 
their supplies from their hardware wholesalers, 
while 44 pct say they get their needs from wholesale 
paper houses. 

And when it comes to promoting a gift wrapping 
service, that also is no problem. Newspaper ads are 
suggested as the best means of calling attention to 
this service. Consequently no extra expense is in- 
volved for a small box, or a copy line, prominently 
placed in regular Christmas ads should be all that’s 
necessary. 

Other methods include use of appropriate signs 
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in window displays and at display counters in key 
departments. And as part of the sales presentation, 
by a salesperson, mention of gift wrapping is an 
effective selling point. 

It is also a fact that customers themselves ad- 
vertise the service for the store by passing the word 
around to friends. Thus a gift wrapped package, if 
it is attractive and neat, is its own advertising. 

Finally, a gift wrapping service can be made to 
do double duty, for in addition to being a traffic- 
drawing service, it can be used to dress up displays. 
All that is necessary is to prepare some dummy gift- 
wrapped packages and set them in window displays 
and on counter or wall displays. This will serve to 


advertise the service and also dress up the store with 
additional Christmas atmosphere. 

An example of how such dummy packages can be 
used for dramatic display is illustrated by the photo 
on page 160 which shows how the Acme Hardware, 
Lynwood, Calif., suspended Christmas packages 
from the ceiling to promote gift sales. 

What does it take to set up a gift-wrapping service? 
Boyland Brothers, Island Pond, Vt., advises that for 
$100 any dealer can set up a gift wrapping department 
and ring up an extra 50 cents to $1.00 per sale. This 
store sells over $800 of wrappings, ribbons, and gift 
cards a year, exclusive of Christmas. 





What Hardware Dealers Say About Gift Wrapping 


Here are some suggestions that hardware dealers 
all over the country offer as a guide to establishing 
a gift wrapping service: 





“The success we have had is due to our sales per- 
sonnel. Gift wrapping helps to complete the sales and 
customers come back because our sales people have 
sold them on this service.” 


Year ‘Round Wrapping 
“We gift wrap the year ’round. We use about one- 
third Christmas paper to two-thirds general gift 
paper. We buy ribbon in spools and paper in junior- 
size rolls with a cutter box. We can wrap any size of 
package in this way and waste less paper and 
ribbon.” 





“Have a gift paper which has eye appeal, and have 
boxes for merchandise which is not already boxed. 
We make no charge, and people appreciate this.” 





“We started gift wrapping about 7 years ago in all 
departments, and we gift wrap the year ‘round. It 
pays dividends.” 





“Build it up over a period of years by having 
trained personnel do the gift wrapping.” 


Use a Special Counter 
“Have a special counter or booth with personnel 
to man it. Set it up in a central location in the store 
or a department. Offer a selection of wrapping paper 
and ties. Promote it with window display of pack- 
ages.” 





“We started out not charging for this service, but 
think a small charge should be made. Otherwise 
customers take advantage of it and ask to have small 
purchases wrapped. The cost of wrapping then ab- 
sorbs the profit on such purchases.” 


“Advertise it. Promote it. Play it up. Let customers 
know you have this service.” 








“Use a generous supply of ribbon, also use more 
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than one design of paper. Gift wrap every month in 
the year.” 

“We usually wrap many items in the store in cello- 
phane and ribbon and place them in their respective 
departments—tools, small appliances, glassware, etc. 
It helps to create Christmas gift atmosphere.” 





“Save all different sizes of paper boxes and car- 
tons so they will be handy when the rush season 


starts.” 





“Advertise it in newspaper ads. Wrap dummy 
packages for window displays. Use a suitable sign. 
Last year was the first time we gift wrapped. The 
increase in gift purchases was outstanding.” 


Attracts Gift Buyers 
“We run a department type of store. Our wrap- 
ping department functions in the same manner as 
the regular downtown department store. Salespeople 
do the wrapping until Dec. 1, then a special depart- 
ment is set up with one person in charge. During the 
last two weeks three people man the department.” 





“We have a regular department and gift wrap 
throughout the entire year. People come to us for 
gifts just because we render this service.” 





“Tell customers to buy their gifts on the lay-away 
plan and pick them up later. This enables our sales 
staff to gift wrap in their spare time.” 


Men Appreciate Wrapping 
“Just be cheerful! Don’t make the customer feel 
hé is imposing. Men customers particularly seem to 
appreciate gift wrapping.” 





“Wrap the small, inexpensive gift, as well as the 
more expensive one, nicely and courteously.” 





“Do it neatly and willingly. Let the value of the 
purchased article indicate whether a box or a gift 
paper is to be used. Unless a hardware store goes 
into the better gifts, boxes are not necessary.” 
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Signs, like labels, have but one function—to sell 
by attracting attention. 

And as merchandise that is properly labeled moves 
off the counter faster, stores that have properly- 
signed displays give their merchandise a quicker 
introduction to the buy-minded customer. 

Thus in the holiday season, when the gift selling 
pace is necessarily faster and more competitive, 
signing your store properly and adequately will 
speed the traffic flow from department to depart- 
ment, boosting overall Christmas gift sales volume. 
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Signs generally fall into several categories, and 
each has its own copy approach. They serve as 
department identification; to locate specific mer- 
chandise; to describe specific merchandise; to adver- 
tise nationally advertised brands; to encourage sell- 
ing up by suggesting related items; to announce 
store policies, and of course to provide price infor- 
mation, 

Selling signs that describe merchandise effectively 
must always have copy that is simple and direct as 
well as informative. They must describe briefly and 
plainly what the customer sees on display. In describ- 
ing what the customer sees, they must point up some 
feature of the merchandise that is not obvious to the 
customer. It may be quality, a style, a use. 

In that way signs introduce the merchandise, and 
actually start selling before the salesperson takes 
over. 

For example, in your electric housewares depart- 
ment, you plan to suggest toasters as gifts. Sign 
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copy which merely announces that the customer is 
looking at a display of toasters makes poor copy 
for it does no more than accent the obvious. 

However, by signing a specific feature of the toast- 
ers that is not necessarily obvious—such as ‘“Pop- 
up Toasters”—you have put some buy-reason in your 
sign that increases the “sell” of the display and the 
merchandise. 

Similarly in your tool displays, in signing them for 
Christmas gift suggestions, make your sign copy do 
more than just announce “Gifts for Him.” Put in 
the copy a more specific suggestion that will attract 
attention and interest. 

Such signs also provide a perfect opportunity for 
arranging special assortment displays of merchan- 
dise you want to promote as gifts. They will encour- 
age the customer to buy for more people on his or 
her gift list if the sign copy plants the suggestion. 

Sporting goods as well as tools offer possibilities 
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for building assortment displays which when tied 
together by your sign heighten their sales potential 
as gifts. For such a display of sporting goods items 
as hunting equipment, fishing tackle, camping equip- 
ment, your sign should do more than merely identify 
the merchandise. 

Make your sign copy offer a positive gift sugges- 
tion by building the appeal around the use of the 
equipment, such as recreation, health, play and 
strength. 

Remember also that, particularly during the holi- 
day season, traffic in your so-called men’s depart- 
ments—tools, sporting goods, etc., is likely to be 
more heavily feminine than during the rest of the 





year. The reverse will be true to some extent in the 
ladies’ side of the store; in the housewares, traffic 
appliances, and regular gift departments. 

Consequently, signing these sections effectively 
for gift sales requires that you assume the customer 
is completely unfamiliar with the merchandise. This 
means that signs should be informative without 
being technical. 

Follow a fundamental precept of sign copy—sim- 
plicity—and leave to your salesforce the job of 
explaining or demonstrating the quality of the mer- 
chandise features. 

Simplicity as a sign technique may involve no 
more than presenting the brand name. With manu- 
facturers pouring millions of dollars into creating 
public acceptance for their trade names, a wise mer- 
chant will capitalize on the pre-selling that has 
already been done. 

Also effective as a sign technique during the holi- 
day selling season is to merchandise displays by 
nrice ranges. Use sign copy that announces “Gifts 
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for Under $5.00,” etc. That is powerful gift appeal 
for the youngster shopping for a Christmas gift or 
for the person with a long gift list and a limited 
budget. 

A most important type of sign during the Christ- 
mas season is the type that plays up store policies 
that help the shopper. Use such signs to tell about 
gift wrapping. 

If you gift wrap without charge, or at a nominal 
charge, spot signs around your store stating so. 

If you have credit plans that make it more con- 
venient for shoppers to buy gifts at your store, or 
to buy early for better merchandise selections, let a 
sign in your window displays, at your cash counter, 
and on displays of higher-priced merchandise, en- 
courage the customer to use your lay-away plan. 

Put signs to work to announce increased deliveries, 
longer store hours, or any special shopping services 





that your store is offering during the holiday season. 

Those types of signs are important selling ad- 
juncts not only because they pull repeat traffic to 
your store but because they actually give your sales- 
people more time to sell. And in addition they will 
often help close the sale by helping to convince the 
harried shopper that your store is the most con- 
venient one in which to buy gifts. 

Counter signs necessarily must be small so as not 
to obstruct or clutter. Consequently to be visible, 
without interfering with the merchandise, they must 
be neatly and boldly lettered, with copy that is 
necessarily brief. Too many elements will confuse 
rather than simplify. Remember, a sign does not 
serve the same function as a product label. 

Signs will encourage customers to gift shop in all 
departments before leaving the store if your sign 
copy suggests a reason for doing so. 

And don’t lose the chance for extra sales by fail- 
ing to use signs at your wrap and cash counters, as 
reminders of feature items in your various depart- 
ments. Such signs will start the selling process all 
over again and will build up your Christmas volume. 
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You Can Draw 
Communit 


How can you get the most out of the 
gift traffic potential in your 

trading area? These case histories 
will show you how your community 
can stage Christmas promotions that 
will mean extra business for all. 





The Christmas 
promotion of the 
Culver City, Calif,, 
shopping center 
was a three- 
pronged drive to pull traffic into the stores of mer- 
chants. Featured was a Santa Claus workshop, built 
by a committee of merchants, headed by Ray Elkins, 
manager of Hellman Hardware. Other elements were 
a 12-page shopping bulletin and street lighting. 

The Santa Claus house was built in three sec- 
tions: one a reindeer dormitory, one a workshop, 
and the third a warehouse. The hardware store sup- 
plied Santa with all of his hand and power tools for 
the workshop, and filled most of the warehouse with 
toys. Duplicates of the merchandise were on display 
in the hardware store, making for an effective tie-in. 

One side of the house was open to spectators who 
viewed the inside from a raised platform, from 
which they could see all of the interior but could 
not enter. A red cloth cover was used for the roof, 
and identifying the building was a 60-ft red and 
white sign across the front. 

Santa was on hand at night, between 7 and 10 
p. m. Assisted by two small helpers dressed in elf 
suits, he entertained with demonstrations of the 
toys and tools on display. Between performances, he 
distributed favors to children. 

Twenty-nine stores of all types cooperated in the 


Santa Claus Workshop 
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ore Traffic With 


romotions 


Culver Center Christmas program. y were as- 
sessed in advance a total of $150 eac their share 
of the expense. 

The promotion got under way with publication 
of a special 12-page shopping Mullé¥in that was 
issued weekly beginning Nov. 1 pies of the first 
issue went out to 50,000 fam in the greater 
Culver City area. 

All the stores were given space for large ads and 
most of them started off their advertising campaigns 
with copy themes that stressed lay-aways in order 
to tie in with the overall theme adopted by the 
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Two Views of 
Santa Claus Work- 
shop promotion. 





Center: “Don’t Wait ’Til Christmas! Shop Now in 
Culver Center.” 

The next step of the Culver Center promotion 
committee was to transform the single thoroughfare 
of the Center in a silver-tinseled, Christmas lighted 
archway. 

Overhead evergreen garlands were used. Strung 
from these were green wreaths with stars in the 
center of each and red bells which were lighted at 
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night. Street ligat posts were decorated with indi- 
vidual silver wreaths with poinsettia centers. 

In the parking lot, large Christmas posters were 
put on the billboards and lighted Christmas bells on 
the light posts. 

The entire expense of the Center’s exterior holi- 
day decorations cost $2,000. It was charged to the 
stores on the basis of $1.00 per front footage. 

It was estimated that the combined efforts of the 
Culver Center merchants, spearheaded by their 
three-man promotional committee on which Ray 
Elkins, manager of the Hellman Hardware, served, 
resulted in bringing approximately 500,000 people 


to the Center during the Christmas shopping season. : 





Christmas shop- 
pers at Northgate, 
Seattle, Wash., 
were greeted with 
a decorated “Mir- 
acle Mall,” and a “Kiddieland,” refurbished to be 
the temporary home of Santa and Mrs. Claus. 

Organization of the over-all holiday promotional 
program at this shopping center is the work of The 
Northgate Co., owner of the development, the com- 
pany and the 70 merchants sharing the $28,000 
expense invested in developing the largest turnout 
of Christmas shoppers in 1951 since the first store 
opened its doors there a few years ago. Parking lot 
facilities—which can handle 4,000 cars—were so 
overtaxed, emergency parking space had to be pro- 
vided. 

Most unusual of the decorations were the 12 
tableaux mounted in the brick walled garden plots 


Alice in Santaland 
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views, of the Gingerbread 
Hojiseholiday promotion. 
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thre certér of the “Miracle 
rs of stores and which 


placed at intervals doy ¢ 
Mall.”’ The Mall is a a Aes 
pad stores and shops. 

Each tableau represen¥#q.a scene from “Alice in 
Wonderland,” but renafegd “Alice in Santaland.” 
The tableaux were exceptionally vivid and likelife, 
having been created by a local artist. 

The scenes re-created in sequence the principal 
incidents of the Alice story, and by depicting them 
in continuity, children, accompanied by their par- 
ents, were induced to walk the entire length of the 
Mall, in the process passing every establishment in 
the shopping center. 

A striking decoration in the center of the Mall 
was the suspended figures of Santa and his reindeer, 
poised 15 ft above the ground. Both the figures and 
the sleigh were illuminated at night. 

The “Kiddieland” amusement center for small 
children, a permanent feature at Northgate, was 
redecorated to fit the theme of an “Enchanted For- 
est.” In the building are amusements such as a 
merry-go-round and other attractions specifically 
designed for the interest of children under 10 years 
of age. Since children of that age group are gen- 
erally accompanied by their parents, the traffic this 
engenders is valuable. 

Santa held forth in the “Enchanted Forest,” and 
helping him with interviewing the children was a 
Mrs. Santa. Her principal function was to gain the 
confidence of the children and to put them at ease. 
A photographer was also on hand to photograph each 
child being interviewed. 

All these Christmas promotions were prominently 
publicized in a series of full-page newspaper ads run 
during the holiday shopping season. One of the ads 
showed a picture of Santa with bag over his shoulder. 
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A nursery tale 
was the theme for 
the 1951 Christ- 
mas promotion of 
the University 
District merchants of Seattle, Wash. It was a Ginger- 
bread House. 

In addition there was a small merry-go-round, and 
a miniature train ride, the equipment for which was 
operated and furnished by a concessionaire. The 
small percentage rental he paid equaled the cost of 
a large tent. 

Construction costs for the House, and services 
connected with it, were about $2,000. An additional 
$2,500 was spent for promotion. 

As an indication of the success of the program, 
14,000 rides were sold by the concessionaire, 1,300 
of them on opening night, and more than 6,000 chil- 
dren were interviewed by Santa in the Gingerbread 
House. 

Designed by Donald Kraft, executive secretary of 
the University Commercial Club, which is com- 
posed of merchants of the District, the House was 
built by a decorating company. Exterior walls were 
simulated “candy” while the interior was lined with 
real candy, cookies, and popcorn. The chimney was 
shaped like an ice cream cone. 

Through large windows, spectators watched Santa 
interviewing children. Each of the interviews was 
broadcast to the spectators, and a photographer took 
pictures of each child from a small, concealed room. 

Youngsters visiting the Gingerbread House were 
given a gift of a Gingerbread boy, the cookies having 
been furnished without cost to the District by a local 
bakery. 

The House served as an identifying symbol for all 





The Gingerbread House 
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The two views below are of the ice in 
Santaland promotion staged to draw rec- 
ord breaking Christmas traffic. ( 
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of the District’s Christmas advertising. This in- 
cluded 12 billboards, numerous spot radio announce- 
ments, poster placards affixed to telephone poles in 
residential areas, and store windows. In addition 
50,000 inserts were put in customers’ purchases. 

Opening Day ceremonies began in the evening 
with a procession through the District to the Ginger- 
bread House. The leading celebrity, Santa, rode in a 
convertible, accompanied by the American Legion 
drum and bugle corps, and 30 drum majorettes. 

At the House, a fireworks display marked the 
switching on of the District Christmas lights, the 
complete ceremony being broadcast to Seattle 
listeners. 

Additional interest in the promotion was created 
by a children’s coloring contest promoted in the 
District local newspaper. 
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oint-ol-Sale Displays 








For Building Gift Volume 


The crisis in selling comes at the sales counter. Up 
to that point it’s been a matter of wooing the cus- 
tomer from a distance with sales promotion—news- 
papers, radio, direct mail—to bring traffic to your 
store. 

But still no merchandise has yet changed hands. No 
sale has been made. None can be made if your sell- 
ing stops at the front door. 

That’s why point-of-sale display is the most crucial 
part of any merchandising program. It’s your last 
chance to sell. 

In Christmas selling, store display is even more 
acutely important because it is the final test of 
whether or not your hardware store has its chance to 
get extra volume through gift selling. 

Gift selling is entirely a matter of creating an at- 
mosphere which gives to hardware store merchandise 
—tools, housewares, appliances, electric housewares, 
toys, sporting goods—the gift appeal. For it is al- 
most solely on that basis that hardware stores can 
compete during the pre-Christmas selling season with 
the department store, chains, and mail order houses. 

They go ali out in window and store decoration not 
only because they operate with larger budgets, but be- 
cause sales experience has taught them that it is the 
promotional impact upon the customer, at the point of 
sale, that brings them more Christmas volume. That 
impact lies largely in the gift appeal built into display. 

But ability to pay for high cost display is not the 
only approach to putting your store across to the 
shopper as a gift center. Store decorations and dis- 
plays can be inexpensive and home-made yet still be 
effective. With that in mind, HARDWARE AGE offers 
these 12 easy-to-build, low cost Christmas display 
suggestions that are designed to fit any size of budget. 
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FIG. | uses artifical trees decorated with candy 
canes or ball ornaments to create a ledge display. 
Side units are 24 in. T stands from which tops have 
been removed. Obtain 2 in. diameter card tubes 
covered in red and white striped paper. Cut to 
proper height and place over T stands. Small boxed 
or carded items can be stapled to these. 


FIG, 2 shows how ordinary stock boxes, attractively 
gift-wrapped can dress up wall shelving. Suspend 
packages on wide red ribbon from screw eyes in 
ceiling. Use large bows to cover screw eyes. Re 
peat throughout store. 


FIG. 3 for displaying tree top ornaments has 
dowels inserted into a carton filled with sand. Cut 
dowels to different lengths and paint in bright 
colors. Cover or paint box. Strew colored pebbles, 
or small ball ornaments over sand. 


FIG. 4 illustrates how to dress up a sign. Paint 
numerals with ordinary household glue. While wet 
pour silver tinsel over numerals which will adhere 
when dry. 


FIG. 5 a ledge display is made of a panel large 
enough to fit between top of wall fixture and 
ceiling. Use | by 2 in. lumber. Face with corru- 
gated paper in Christmas design. Cut side panels 
out of sheets of card, faced with green foil. Tack 
panels to center unit. Use same design corrugated 
paper, which comes in 25 ft. rolls, along top face 
of wall fixture. 


FIG. 6 shows a lamp cut out of a small piece of 
4 in. plywood. Paste colored opaque paper in 
position on inside of cut-out. Use thin piece 
een paper and bulb to eliminate fire 
hazard. Attach with quick drying cement. Use 
(Continued on page 172) 





te eee ee 


ime 


ith candy 
ye display. 
tops have 
sard tubes 
r. Cut to 
nall boxed 
,. 


ttractively 
, Suspend 
w eyes in 
eyes. Re 


nents has 
and. Cut 
in bright 
J pebbles, 


gn. Paint 
While wet 
ill adhere 


inel large 
ture and 
- cons 
le pan 

cil. Tack 
rrugated 
top face 


piece of 
paper in 
piece 

nate fire 
ont. Use 








You can build these low cost 
displays in your own store 
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(Continued from page 170) 
button flasher in standard outlet set on small shelf be- 
hind glass. Cut posts from 2 by 3 in. lumber. Use pine 
board signs on posts to identify merchandise departments. 


FIG. 7 illustrates a very effective selling technique, that 
of demonstration, for action-type merchandise. This type 
of booth can also be used effectively for special displays, 
such as "Gifts for Him," or “Gifts for Her," all appro- 
priately grouped together under one canopy which can 
be appropriately signed to tell the story. To make this 
booth, uprights, supporting the canopy, are lengths of | 
by 2 in. lumber, attached to table top with angle irons. 
Nail small pine boards shelves into position for feature 
display of single items. Make canopy out of | by 2 in. 
lumber frame, faced with corrugated Christmas design 
display paper. 
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FIG. 9 is a treatment for supporting columns. You can 
have this made locally. Construct a pine board base 
section, with holes drilled to hold dowels. After the 
dowels have been painted a bright green and inserted, 
tree balls complete the decoration. Use a large bow for 
an extra eye treat. Attach finished units to columns with 
wire, or bolt bases to columns. The same sketch shows 
how to dress up a bin display with the tinsel sign, see 
Fig. 4 and colorful gift-wrapped packages suspended by 
wire from a frame of | by 2 in. lumber. Attach side up- 
rights with metal angle irons and paint with Christmas 
green or red. 


FIG. 10 uses a Santa display as an eye-catcher. Simply 
constructed, it is for window or store interior use, on the 
floor or on ledges. Use a large, empty stock box or 
carton, of any size, and cover with a brick design paper. 
Place behind it a cut-out Santa, commercially available 
from all display houses. Letter any appropriate message 
on card Santa holds. Assemble both units together and 
put them to work for you. 
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FIG. 8 shows a unit that makes it possible to create mass 
displays by converting standard tables or counters. This 
unit is particularly ideal for a mass display of wheel 
goods. Easily built by any local carpenter out of % 
in. plywood, it should be constructed with metal angle 
irons so that it can be easily taken apart for storage. 
Use lengths of | in. pipe, finished in silver paint as sup- 
ports for the over-the-table sign. After Christmas the 
base can be used for a mass, stacked-up display of paint 
cans, or other items, suitable for display in bulk. 
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Fig. 10 
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FIG. |! uses one of the most effec- 
tive of all display techniques—mo- 
tion. Here is an easy-to-build window 
unit, which can be constructed at low 
cost, using ordinary hand tools, and 
in dimensions that will fit any window. 
First build the pine board frame, and 
wire the left panel, in series, with or- 
dinary base outlets. Install a flasher 
unit near the plug. 

Your local sign man can paint the 
designs for both panels in bright 

oster colors. Have him do the right 
fond panel sketch, “Santa-on-Sleigh," 
on a suitably sized sheet of heavy 
card. Tack it in place on the panel, 
framing it in front with lengths of 
half-round wood moulding, painted 
a bright red. The sketch for the left- 
hand panel, showing Santa fallen off 
the sleigh, should be drawn on thin 
sign paper. 

Place a sheet of window glass in 
the left section of frame, securing it 
in place with moulding. Werking 
from the back, attach design on 
thin paper to inside of glass with 
quick drying cement. In the same 
way attach a blank sheet of thin 
sign paper to the front of glass. This 
will hide the design on the inside of 
the glass, but when the bulbs in the 
light socket fllash on and off, the de- 
sign of Santa, fallen off the sled, will 
appear on panel. 

Cut-out wood or card letters can 

be attached to top of the frame. 
Two Christmas tree side panels can 
be cut out of heavy card, faced with 
green metallic foil paper, or cut 
side panels out of wallboard or ply- 
wood, also covered with foil paper, 
and attach small wood shelves to 
display merchandise. 
_ Sloping front section of the flash- 
ing panel can be made of | by 2 in. 
lumber, faced with wallboard; then 
covered with white cotton. 
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Fig. 12 uses round linoleum rug cores. Cut round wood 
circles to fit inside diameter of tubes. Nail with lengths 
of | by 2 in. lumber. Insert in tubes and nail. Attach 
base outlet with button flasher to top section. Paint tubes 
red with gold band at bottom. Drive straight pins in at 
top to hold wet plaster until dry. Cut out holly leaves of 
heavy-backed green foil paper and tack in position. 
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BLATT DISTRIBUTING CO. 

712 South Santa Fe St. 

Los Angeles 21, Calif. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, 
there is a complete display kit of banners, 
streamers, counter cards, etc. 


BRONSON & TOWNSEND CO. 

128 State St. 

New Haven 8, Conn. 
A 24-page gift catalog, with a full color cover is 
available for dealer imprint for distribution to 
consumers. (See illustration No. 5 on preceding 
pages.) Entitled, “Gifts for Everyone,” the 
catalog shows gifts for the homemaker, sports- 
man, and the hobbyist. 
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COTTER & COMPANY 

365 E. Illinois St. 

Chicago 11, Il. 
Is making a 32-page rotogravure consumer cata- 
log available featuring more than 300 toys for 
children of all ages. Dolls and trains are shown 
in full color and a special doll is featured on the 
front cover. Also available are window banners, 
single or double pennants, price cards to tie-in 
with the catalog. 


CULLUM & BOREN CO. 

1509-11 Elm St. 

Dallas 1, Tex. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers, 
counter cards, etc. 


HERR & CO., INC. 
Prince & Chestnut Sts. 
Lancaster, Pa. 

* “Santa’s Own Toy Book,” is a 32-page color roto- 
gravure consumer catalog available for distribu- 
tion to consumers with dealer imprint. (See 
illustration No. 6 on preceding pages. Catalog 
has full color cover. Back shows merchandise in 
full color and has space for mailing address. 
Other holiday promotional helps available include 
store and window banners for toy and gift mer- 
chandise. 


HIBBARD, SPENCER, BARTLETT & CO. 

2201 W. Howard St. 

Evanston, III. 
Offers “Gifts for Everyone,” a 24-page consumer 
gift catalog. (See illustration No. 5 on preced- 
ing pages.) Has full color covers, space for 
dealer imprint. Features Christmas gifts for 
the homemaker, sportsman, and hobbyist. An- 
other consumer catalog featuring only toys and 
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wheels goods is entitled, “1952 Toy Parade.” 
(See illustration No. 7 on following pages.) Toy 
catalog is a 24-page, color rotogravure book with 
space for dealer imprint and mailing address. 
Also available are posters, banners, price cards, 
advertising mats, etc., for holiday promotions. 


JANNEY, SEMPLE, HILL & CO 

22-26 Second St. So. 

Minneapolis 1, Minn. 
Has a Christmas broadside, 4-page, newspaper 
size, with a two-page toy insert (optional) avail- 
able. (See illustration No. 8 on following pages.) 
Christmas streamers, price cards, banners, store 
promotion ideas, etc., available in separate mat 
kit. 


LUTHE HARDWARE CO. 

1450 E. Aurora Ave. 

Des Moines, Iowa 
Offers an 8-page, four-color gift catalog printed 
on coated stock. Available with dealer imprint 
for distribution to consumers, the catalog will 
show national brand gift merchandise, including 
tools, electric housewares, wheel goods, and 
housewares. Merchandise selections in catalog 
were made to fit stocks of Iowa dealers. 


MARSHALL-WELLS CO. 

301 Lake Ave. So. 

Duluth 1, Minn. 
A two-color rotogravure toy catalog is available 
for distribution by its dealers. (See illustration 
No. 9 on following pages.) Containing approxi- 
mately 20 pages, it will list toys by age groups 
and interest factors. Also included will be some 
sporting goods. In addition, an 8-page broadside 
suggesting hard goods suitable for gifts is avail- 
able. Stores will also receive interior and win- 
dow display materials, banners, price cards, ete. 


MASBACK, INC. 


f Pd 
330 Hudson St. 


New York City 13, N. Y. 


Tools, housewares, and electric housewares are 
featured in a 32-page color catalog available for 





distribution by retailers to consumers. (See il- 
lustration No. 10 on following pages.) Offered 
with dealer imprint at nominal cost. In addi- 


tion, large window streamers, pennants, and price 
tags are available with purchase of Christmas 
gift catalogs. 


A. C. McCLURG CO. 

333 East Ontario St. 

Chicago 11, Ill. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 


Editor’s Note—Information for this Directory of Consumer 
Catalogs was obtained from inquiries sent by HARDWARE AGE to 
every known general line wholesaler. We would appreciate being 
advised of any omissions that may have occurred. 
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“LOTS AND LOTS 
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Consumer Christmas Catalogs for Dealer Use 





of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers, 
counter cards, etc. 


MORLEY BROTHERS 

115 N. Washington Ave. 

Saginaw, Mich. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 


includes a contest for children. In addition, there 
is a complete display kit of. banners, streamers, 


counter cards, etc. 





MORLEY-MURPHY CO. 3 

200-218 S. Washington 

Green Bay, Wis. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers, 
counter cards, etc. 


OHIO VALLEY HARDWARE & ROOFING CO. 
300 4th Ave. 
Evansville 2, Ind. 


A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages,) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers, 
counter cards, etc. 


ORGILL BROTHERS & CO 
10-56 W. Calhoun Ave. 
Memphis 2, Tenn. 


A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers, 
counter cards, etc. 


OUR OWN HARDWARE CO. 
618 No. Third St. 
Minneapolis 1, Minn. 


Has a 28-page catalog. “Our Own Gift Ideas— 
1952” available with dealer imprint for distribu- 
tion to consumers. Size is 734 in. by 10% in. 
Has 8-page center spread devoted to toys. Front 
and back covers are in four colors; inside covers 
in two colors. Inside pages are black and white. 
Window banners, pennants, and price ticket also 
available. 


(Continued) 


ROSE, KIMBALL & BAXTER, INC. 
511 Baldwin St. 
Elmira, N. Y. 


“Santa’s Own Toy Book,” is a 32-page color roto- 
gravure consumer catalog available for distribu- 
tion to consumers with dealer imprint. (See 
illustration No. 6 on preceding pages.) Color 
has full color cover. Back cover shows merchan- 
dise in full color also and has space for mailing 
address. Other promotional helps include Life 
magazine toy display and banners, and company- 
designed cards and other promotional material. 


H. SCHULTZ & SONS 

620 Market St. 

Newark 5, N. J. 
A two-color, green and red consumer catalog of 
gift merchandise is available. Included will be 
some better grade hardware items suitable for 
gifts. Available with dealer imprint at a nomi- 
nal cost. 


SHAPLEIGH HARDWARE CO. 

900 Spruce St. 

St. Louis 2, Mo. 
A 16-page gift suggestion booklet, entitled 
“Christmas Gifts for The Entire Family,” is 
offered with dealer imprint for consumer dis- 
tribution. (See illustration No. 11 on preceding 
pages.) Front and back covers will be in four 
colors, and inside pages will feature wheel goods 
(not toys), appliances, tools, cutlery, sporting 
goods, and some houseware items. Company also 
has a booklet for Diamond Edge customers, and 
another for Keen Kufter customers, each booklet 
featuring tools and gutlery of those brands. 
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SLOSS & BRITTAIN 
100 Potrero Ave. 
San Francisco 1, Calif. 
A 16-page rotogravure consumer gift catalog is 
available. (See illustration No. 13 on preceding 
pages.) Front and back covers are in full color. 
Inside pages features, housewares, cutlery, elec- 
tric housewares, wheel goods, tools, and other 
gift lines. Also available will be 4-color window 
posters (22 x 28 in. blowups of consumer catalog 
cover; pennants for store interior; price cards 
to tie in with advertised items, and ad mats. 


SUPPLEE-BIDDLE-STELTZ CO. 
Bristol at Fifth 
Philadelphia 5, Pa. 


Offers the “Billy and Ruth Toy Book,” a four- 
color rotogravure, 48-page consumer catalog for 
dealer imprint. (See illustration No. 2 on pre- 
ceding pages.) Shows toys for children of all 
ages. As a special feature, the Toy Book in- 
cludes a contest for children. In addition, there 
is a complete kit of banners, streamers, counter 
cards, etc. “Toy News” is also offered. A spe- 
cial promotion, it is a two-color, tabloid size, 
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8-page circular printed in off-set. (See illustra- 
tion No. 12 on following pages.) Colors are 
Christmas red and green and merchandise is 
confined exclusively to toys. 


THOMSON-DIGGS CO. 

1801 2nd St. 

Sacramento 4, Calif. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers, 
counter cards, etc. 


w. A. L. THOMPSON HARDWARE CO. 

231-237 Kansas Ave. 

Topeka, Kan. 
A 32-page, “Santa’s Own Toy Book,” a 32-page 
color rotogravure consumer catalog is available 
for distribution to consumers with dealer im- 
print. (See illustration No. 6 on preceding 
pages.) Catalog has full cover. Back cover 
shows merchandise in full color also, and has 
space for mailing address. Other promotional 
helps include window and store streamers, large 
department cards, etc., all inv@tiristmas design 
and color. jem, 


TRACY-WELLS CO. 
175 N. Front St. 
Columbus 15, Ohio 


A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers, 
counter cards, etc. 


VAN DEREN HARDWARE CO., INC. 

Merino & Water Sts. 

Lexington 1, Ky. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers. 
counter cards, etc. 





J. A. WILLIAMS CO. 

401-435 Amberson Ave. 

Pittsburgh 6, Pa. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
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is a complete display kit of banners, streamers, 
counter cards, etc. 


WOODBURY HARDWARE CO. 
2262 N.W. Nicolai St. 
Portland 10, Ore. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of banners, streamers, 
counter cards, etc. 


THE GEO. WORTHINGTON CO. 

802-832 St. Clair Ave., N.W. 

Cleveland 1, Ohio 
Offers a consumer gift catalog for dealer dis- 
tribution entitled, “Greetings of the Season.” 
Available either as a 24 or 36-page catalog, the 
24-page edition features a representative line of 
merchandise for the dealer who does not carry a 
toy line. For those who do, the catalog comes 
with 12 additional pages devoted to toys, inciud- 
ing many in the Life promotion. Dealer imprint 
is on front cover., Also available is a window and 
store display kit, and all dealers handling toys 
automatically receive the Life toy promotion kit. 


WYETH CO. 

301 N. 2nd St. 

St. Joseph 1, Mo. 
A four-color rotogravure, the “Billy and Ruth 
Toy Book,” a 48-page consumer catalog for 
dealer imprint is available. (See illustration No. 
2 on preceding pages.) Shows toys for children 
of all ages. As a special feature, the Toy Book 
includes a contest for children. In addition, there 
is a complete display kit of baffyers, streamers, 


counter cards, etc. * 
YAKIMA HARDWARE CO. . 
230-232 S. Ist St. \ 


P.O. Box 17 
Yakima, Wash. 4 
A four-page, newspaper size a. for dis- 
tribution to consumer is available. Printed in 
red and green, it features 150 items selected by 
customers. Fair Trade merchandise is promi- 
nently displayed. Specials show regular and spe- 
cial prices. Six items are shown on front page 
of broadside. 
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Pull traffic to your store 
with a hard-hitting newspa 
campaign. Here’s how ake : 
hardware dealers put sales 
punch in their ads. 
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HUSTON HARDWARE CO. 


our FORTY THIRD YEAR 
BIRMINGHAM'’S OLDEST HARDWARE STORE 
Midwest 4-7330 


205 N. Woodward 
“The Store With The U pstaws Show Window” 
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Spot These Gift Ideas 
BABCOCK'S SPORT SHOP 
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N. Y. Notice the many eye-catching eye 
and the treatment of the store name 


Christnas 
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At the left, a humorous cut of Santa draws attention to 
the holiday gifts suggested by Babcock, Hunds & Under- 
wood, Binghamton, N. Y. 


Below, this full-page ad introduces a four-page new 
paper gift catalog run by Pitts Hardware, Jamestown 


devices used 
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Southside Hardware, Green 
Bay, Wis., shows how to get 
attention even with small 
space, 2 col. wide, 4 in. high. 


10YS 


ALSO LARGE COMPLETE SELECTION OF 
GIFTS FOR THE HOME AND FAMILY 


SOUTH SIDE 
HARDWARE 


719 S. BROADWAY 


ON THE WEST SIDE 
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© Skiing 
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© Fishing 
Tackle 
e Sport Shirts 
© Hunting 
Clothes 9) 
=" YOUR MERRY CHRISTMAS STORE 
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Christmas Gift Section 















Pitts is for Christmas .. no doubt about that! Pitts is all for the fun and secrets and 
excitement and dreaming thet go with this most wonderful time of the yeer. And 
Pitts is for you enjoying every minute of the Joyous Season too! 


Here's proof of that... «host of ideas for gifts for everybody . . gifts to give and 
gifts to get... all gathered together to make choosing easy for you. Pitts buyers have 
been searching for months to bring you’ out 
standing values of every kind at every price 
and you cen see from the sampling on these 
pages that they've made Pitts into « true --ee 
sure-House of gifts 


CHRISTMAS DECORATIONS 





Come have fun with us at Pitts . roam the 
aisles of Your Merry Christmas Store .. bring 
the children to see Sante’s Magic Sleigh and 
get their free Christmas Book . listen to the 
soft sound of caroling while you shop . . let our 
experts help you choose and wrap your gifts for 
you. Come on to Pitts... its Christmas! 
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SAVE THIS SECTION FOR SHOPPING IDEAS 
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Atmosphere plays an important role in at- 
tracting the Christmas shopper. The stores 
that do the best business are those that have 
an inviting holiday atmosphere in their win- 
dows and interiors. Here are some simple 
ideas, used by other dealers, that can be easily 
adapted for most stores. iE. 





Gigantic Christmas wreaths in the 
four windows of the Carlson Hard- 
ware Co. store in Minneapolis, 
Minn., frame selections of all sorts 
of household gifts. The garland 
across the building front is strung 
with differently colored Christmas 
lights. 
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Left, a live Santa enthroned on a red plush chair 
set against yellow drapery and flanked by revolving 
trees greeted passers-by from the window of the 
Coast Hardware, Studio City, Calif. He also in- 
terviewed children in the window and passed out 
favors. The window above received honorable men- 
tion in a holiday window display contest sponsored 
by local merchants. Blue paper cones, spiralled 
with yellow angel's hair adorned with Christmas 
balls, formed eye-catching "Christmas trees." Back- 
ground panel was bright red. 
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Below, is a one-of-a-kind window 
of Christmas gifts. It won a prize 
for the company as the best holi- 
day display window of Point Pleas- 
ant, N. J. Installed by the Point 
Pleasant Hardware Co., all the 
items shown in the display, 
grouped around the decorated 
Christmas tree include gift selec- 
tions from virtually every line the 
store stocks, demonstrating that 
practically all hardware store 
merchandise makes suitable gifts 
when promoted as such. 
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Dress Up to Sell Up is 


continued 4 





Simple accents put across 
the gift idea at the Mel. 
rose Hardware, Melrose, 
Minn.: up-front table set- 
tings of china with holi- 
day table decorations; a 
small spot display in the 
form of a tree, decorated 
with tinsel for figurines 
and small giftwares; win- 
dow ledges trimmed with 
angel's hair, and brick 
paper background for 
wall display cases. 
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Below, "Let's Make Pappy Happy,” was 
the holiday gift theme for sporting goods 
at the Central Hardware, Hollywood, 
Calif. The step-ups in the background were 
covered with Christmas red display paper. 


atic, nl 


This display table at the Colonial Hard- 
ware, Los Angeles, Calif., resulted in a 
sell-out of the tumblers and gift marchan- 
dise it showed. Corrugated holiday paper 
was used around the table's base, with 
aluminum foil on the shelf. 
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For the holiday selling 
season, the Melrose 
Hardware last year cre- 
ated this neat and at- 
troctive mass display of 
almost every type of 
plaything to please a 
child. Notice the com- 
plete signing with em- 
phasis on lay-aways to en- 
courage early shopping. 


Below, right, this win- 
dow of the Braman 
Lumber & Hardware 
Co., Seattle, Wash., 
used a unique Christ- 
mas tree to attract at- 
tention. Center was 
filled with green spun 
glass and hung with 
balls. 


Entrance (below) to 
the basement sales 
room was used for dis- 
play of tools as gifts 
by the Kelly Hard- 
ware, Waukegan, Ill. 
Items were wrapped in 
cellophane and glam- 
orized with holiday 
decorations. 
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Window painting (below) on the display windows of Beardsley's 

Lakewood Hardware, Long Beach, Calif., made a brilliant splash of 

holiday color that proved to be a strong draw for Christmas gift 

traffic. Hitching onto a popular song, the lead reindeer impersonated 
Rudolph with a red nose. 














Dress Up to Sell Up 


Above, Vogt's Hardware, De- 
troit, used the traditional fire- 
place to put the Christmas ac- 
cent in its window display. At 
the end of the holiday season 
even the fireplace was sold. 


Left, Graham & McMeekin, 
Seattle, set the holiday atmos- 
phere for its entire store with 
tufts of cotton to simulate snow 
and Christmas tree lights to 
lend color and sparkle. Window 
was divided into "panes" of 
glass with ordinary tape. 

















Left, as an eye-catcher, Stauber's Aé 
set up this life-like deer. Made 


on its nose. Slow, left, traffi ic\\ 
the Koltes Lumber Co., Lodi, W 
whose chuckles could be heard 


right, Perrysville Hardware & A Hic or Pa., How 


used Christmas decorations of art of its 
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rail into Your Store 


needs. 


ree Hunting D 


5 colorful posters help you 
capitalize on Hunter’s Month 


Right now’s the time to claim your share of the multi- 
million-dollar annual hunting business. And right here is 
powerful help—free. These beautiful full-color hunting 
scenes tell the world you’re headquarters for fall hunting 





How to offer customers greater choice with 
an average shotgun inventory 


Here’s a new way to sell that customer 
who always seems to want the one item 
you don’t stock. A pump action shot- 
gun is now available on which standard 
barrels are completely and instantly 
interchangeable...no fitting by factory 











or gunsmith. With a few Remington 
“Wingmaster’’ Model 870 guns and 
interchangeable plain barrels, you can 
offer each customer the precise barrel 
length and boring he wants. 

It’s a new sales idea, because every 
otherepump action shotgun made :re- 
quires fhat extra barrels be adjusted to 
the action. And it means a new market 
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for the barrels also, since they permit 
your ‘““Wingmaster”’ customers to have 
several guns in one—with one barrel 
for duck shooting, another for upland 
game, etc. Let Remington precision 
make your inventory do double duty 
... with the ““Wingmaster’’! 


MY CLERKS SURE LOVE TO 
DEMONSTRATE THAT REMINGTON 
MODEL870 SHOTGUN 
















The posters are handsomely lithographed in four 


colors, die-cut in eye-catching shapes 
..and not so big that they’ll hide 
merchandise! 

You can use them either to dress up 
your windows or to spot attention inside 
the store. Wonderful for your “‘Hunters’ 
Month” display. And the whole assort- 
ment is yours for no more trouble than 
clipping the coupon below. Do it now! 


P.S. Check your inventories to make 
sure you have large enough stocks of 
the fast-selling Remington guns and 
ammunition on hand to take care of 
the needs of your community. If stocks 
are low, place anorder with your whole: 
saler right now. By the time you start 
running out it may be too late for 
your wholesaler to fill an order in time 
to capitalize on profitable fall sales. 


saan eam aoa maasaa seen i 
| 

CLIP AND MAIL TODAY! : 
Remington Arms Company, Inc., l 
Sales Promotion Division, Dept. HA, 1 
Bridgeport 2, Conn. 1 
Please rush my 5-piece fall hunting dis- 
play without charge. j 
ee Se ees Pee 
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See the big 1952 line of Columbia-Built 
Bicycles — including complete new selection of 
5-Star American adult and juvenile lightweights! 
New models . . . new features! 


See... fascinating, prize-winning entries 
from the Columbia Diamond Jubilee Contest — 
a collection of the oldest Columbia Bicycles in 
existence! Compare the old-time Columbia “high 
wheelers” of yesteryear with the bright, new 
beauty of today’s world-famed Columbia 
Bicycles. 


SINCE 1877 . . . AMERICA’S FIRST BICYCLE 
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THE WESTFIELD 
MANUFACTURING 


COMPANY 
Westfield, Massachusetts 





A preview of the 
National Hardware Show 





Thousands of hardware buyers each 
year journey to New York to attend 
the nation’s largest hardware market— 
the National Hardware Show. On the 
following pages HARDWARE AGE 
brings you a preview of this important 


event, highlighting many of the new 





models, new promotions, etc., that will 


be seen at this outstanding show. 

















Hardware Sig 


who you will see 


what you will see 






i 
2 


i 
f 





at the Hardware Show 


in New York, Oct. 6-10 


The largest collection of hard- 
ware merchandise and merchandis- 
ing ideas ever put under one roof 
—that’s this year’s National Hard- 
ware Show. 

Scheduled for Grand Central 
Palace, New York City, Oct. 6 to 
10, some 40,000 hardware items, 
valued at $3,000,000, will be ex- 
hibited by about 675 manufac- 
turers. 

In addition to hundreds of ex- 
hibits of basic hardware lines, the 
show will include a full floor of 
hunting and fishing exhibits, a 
sporting goods section, and exten- 
sive lawn and garden supplies ex- 
hibits. Housewares will also be well 
represented. 

On this and the following pages, 
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HARDWARE AGE, in co-operation 
with outstanding hardware manu- 
facturers who will be at the show, 
brings you a preview of who you 
will see and what you will see at 
the Hardware Show. 

Coming in time for dealers and 
wholesalers to check up on last min- 
ute ideas for Christmas promotions, 
as well as to make plans for Spring 
needs, this year’s show, the seventh 
annual event, will again cover all 
four floors of the large Grand Cen- 
tral Palace. All packing crates, 
etc., are being stored in ware- 
houses, thus making every square 
foot of exhibit space usable. The 
Hardware Show is the only show 
held in the Grand Central Palace 
that uses all the space for exhibits. 


\ 


A preview of the 
NATIONAL HARDWARE SHOW 


This outstanding opportunity to 
see, fee] and discuss the newest in 
hardware selling will draw some 
30,000 hardwaremen to New York 
for the show. Pre-registration for 
the show is running considerably 
ahead of a year ago. 

The popularity of this annual 
show is reflected in the fact that 
all exhibit space was sold out early 
in the year and at present there is 
a waiting list of about 100 manu- 
facturers unable to obtain space. 

Exhibits this year will put spe 
cial stress on new promotions and 
new packaging ideas, a pre-show 
check indicates. Most manufactur- 
ers are acknowledging the need for 
more aggressive selling and plan to 
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uveil their new plans at this 
show. Many of these new plans are 
described on the following pages. 
HARDWARE AGE will be at the 
show in Booths A and 122, on your 
left just as you enter the first floor. 
The Editors extend you a cordial 
invitation to stop in and visit us. 


If there is any way we can make 
your stay in New York more in- 
structive and pleasant, just write 
us at 100 E. 42nd St., New York 
17, or phone us at MUrray Hill 
5-8600. 

You can obtain hotel reservations 
in New York for the show by writ- 





ing the National Hardware Show, 
331 Madison Ave., New York 17, 
N. Y. You can also obtain a regis- 
tration card and admission badge 
in advance by writing the National 
Hardware Show. 

We'll be looking forward to see- 
ing you at the show. 





WARE AGE. 


Booth No. 


rN 


4. A. A. Plastics Corp........ 
Newark, N. J. 
Abercrombie, David T., Co.... 811 
New York 7, N. Y. 
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Booth No. 
Academy Electrical Products, 
ARN a nt-hhae Seok arr” 287 
New York 34, N. Y. 


Accetta, Tony, & Son........ 
Cleveland 10, Ohio 


National Hardware Show Exhibitors 


The following list of exhibitors and booth numbers is a complete alphabetical list- 
ing as of press time. Every effort has been exercised to make this list complete and 
accurate, but HARDWARE AGE assume no responsibility for omissions or errors. 
small type under many of the exhibitors’ names refers to pages in this issue of HARD- 


The 


Booth No. 

Acme Shear Co............. 72,.738 
Bridgeport 1, Conn. 

OS Ee 243A 

Newark, N. J. 

Actual Lure Co., Inc.......... 742 
New York 18, N. Y. 
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/ 


é 
MORE POWERFUL 


Wile 


MODEL 2 





4) REDS AND CROSS-CUTS 2” PLANKS 


Developed to meet a demand for 
a saw with greater cutting capacity 
than the original Whiz — Saw 
+1. Whiz — Saw #2 cuts with 
amazing speed — wood, bone, plas- 
tic, fibre, asbestos board, pressed 
wood, hard rubber up to 2” thick- 
ness. Carpenters, electricians, plumb- 
ers, and other craftsmen will wel- 
come this new tool. 

The ORIGINAL Whiz — Saw +1 
cuts up to 1” thickness. Whirl-Saw, 
4¥2 circular blade, cuts 134” thick- 
nesses. 





VIKING HAND 
DRILL +920 


Heavy duty 
nickel-plated 
frame with 
master grip, 
Tenite handles. 
Adjustable for 
8” to 12” blades; 
blade may face 
in 4 directions. 













WHALE HACK 
SAW +90 


All steel 
frame — 3 
jow steel 
chuck — 4" 
capacity — 8 
drill points 

in handle. 
Length 11/2”, 


wn FOVSbCNY PRODUCT 





BRIDGEPORT, CONN., U.S.A. 
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Hardware Show Exhibitors 





Booth No. 


Aerosol Products Corp....... 
Chicago 28, IIl. 
Airex Corporation ....... 838, 839 
New York 16, N. Y. 
Akron Hardware Mfg. Corp... 314 
Woodside, N. Y. 
See advertisement on page 307 
Aladdin Laboratories, Inc..... 991 


Minneapolis 15, Minn. 
See advertisement on page 276 


lan Plastics Corp........... 246 
Irvington 11, N. J. 

Albertson & Co., Inc...... 277, 278 
Sioux City 3, Iowa 

PE I Be odin osiep oe oe 703 
Hicksville, L. I., N. Y. 

Allen, S. L., & Co., Inc....... 15, 16 
Philadelphia 40, Pa. 

Pl Sl a 942 
Chicago 18, IIl. 

PCE eS 0 ee 571 
Brooklyn 11, N. Y. 

Bway TIE. Co.. o.6 vinecicess 95 
Bronx 60, N. Y. 

540 


Alpha Tool & Supply Co...... 
Westwood, N. J. 

ON, eee 220 
Brooklyn 12, N. Y. 


See advertisement on page 384 


American Brush Corp. ...... 569 
Chicago 10, Ill. 
American Exporter ......... 114B 


New York 16, N. Y. 


American Extruded Products 
My cies Ala ae ini s eel 115B 


Hollywood 38, Calif. 

American Gas Machine Co.... 975 
Albert Lea, Minn. 

American Import Co...... 921, 922 
San Francisco 3, Calif. 

American Leather Specialties 


Lo Sha ic PS pees 275 
New York 13, N. Y. 
American Mach. & Fdy. Co. 
New York, N. Y. 269, 270 


American Nut & Bolt Fastener 
We tes. OS REN hae oe 527B 


Pittsburgh 33, Pa. 


American Products Co....... 
New York 69, N. Y. 


See advertisement on page 266 


American Rubber Products 


MRIS, vo osie cise. . 9 ole we 
New York, N. Y. 
American Tack Co., Inc....... 253 


New York 10, N. Y. 
American Turpentine Farmers 
Assn. 
Valdosta, Ga. 
Amplex Engineering Co., Inc.. 581 
New Castle, Ind. 


301 


er 


Booth No, 


Anchor Wire Corp. .......... 250 
Jamaica 3, L. I., N. Y. 


See advertisement on page 27) 
Apex Tire & Rubber Co...... 232A 
Pawtucket, R. I. 
Arbogast, Fred & Co., Inc.... 804 
Akron 3, Ohio 
Archer-Daniels-Midland Co. .. 302 
Minneapolis 2, Minn. 
Ardmore Products Co........ 228 


Ardmore, Pa. 
See advertisement on page 379 


MI oS oatikiitor ce hiabinwe 543% 963 
New York 17, N. Y. 
Arrow Fastener Co., Inc..... 261 


Brooklyn 12, N. Y. 
See advertisement on page 302 
Arrow Metal Products Co..... 607 
New York 13, N. Y. 
See advertisement on page 364 
Art Wire & Stamping Co..... 840 
Newark 2, N. J. 
Arvey Corporation .......... 118 
Chicago 18, IIl. 
Ashaway Line & Twine 
WE, Ue hes ccewsnes 713, 714 
Ashaway, R. I. 
Auburn Fishhook Co., Inc..... 847 
Auburn, N. Y. 


ee” eee oa 985 
Harrison, N. Y. 
Baker Brush Co., Inc......... 118 


New York 13, N. Y. 
See advertisement on page ii’ 
Ballonoff Metal Products Co... 576 
Cleveland 15, Ohio 
See advertisement on page 331 
Barcalo Mig. Co.......- 124, 125 
Buffalo 4, N. Y. 
See advertisement on page 205 
Barcratt Wie. (0, . .. 6.66 s00: 509 
Jordan, N. Y. 
Barrett Sales & Mfg. Co., 
318, 319, 320, 321 
Chicago, Ill. 
Bass-Master Tackle Co. ..... 914 
Detroit, Mich. 
Bearings & Transmissions, Inc. 218 
Memphis 1, Tenn. 
Belmont Stamping & Enameling 


ae Ek ee tot be 85, 86 
New Philadelphia, Ohio 
TEN, Casdiarcieids <6 wa aemeuee 852 


Madison, Wis. 
Bergman Tool Mfg. Co., Inc... 127 
Buffalo 13, N. Y. 
See advertisement on page 236 
Bey Fr GR hoc s cies 830 
Spirit Lake, Iowa 
Bernz, Otto, Co., Inc.....248, 249 
Rochester 6, N. Y. 
See advertisement on pase 337 
Betts Mfg. Co. .......... 956, 957 
Detroit 19, Mich. 
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THE BI 


HARDWARI 


Roos 


Aa 


NATIONAL HARDWARE 
SHOW 


a é 


. .7138, 714 


on page 331 


. .124, 125 


sat this year’s 


prc name most 
3 


LI 3 -Tl M E > 4 Pee ne ef” in WanWxed opening wrench 
WCHE 5 yi fee... BRUMgs LIFE-TIME Wrenches and 
RE : | VAALLOY ® Sockets play a merry tune of PROFITS on 


your cash register. 


on page 336 


. 830 See and hear the Billings profit story at the Show! 


. 248, 249 


Make Our Booths Your Headquarters 


nm page 337 
.956, 957 
THE BILLINGS & SPENCER COMPANY HARTFORD 1, CONNECTICUT, U.S.A. 
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Hardware Show Exhibitors 










Booth No. 
AGAIN! Bevin Bros. Mfg. Co......... 97 

: East Hampton, Conn. 
Bevin-Wilcox Line Co........ 933 


East Hampton, Conn. 
Big Eight Enterprises, Inc... 987 
Rochester, N. Y. 
Billings & Spencer Co.......26, 27 
Hartford 1, Conn. 
See advertisement on page 193 
Binzen Hardware Mfg. Co.... 624 
Bronx 51, N. Y. 
Black & Decker Mfg. Co... .50, 51 


a al Towson 4, Md. 
ie LIGHTWEIGHT See advertisement on pages 28, 29 


YOU CAN BUILD PROFITS 
~ WITH REPUTATION 












Black Panther Tool Div....... 232 
E Z Paintr Corp. 
Butler, Wis. 
ie ae 507 
7 Brooklyn 37, N. Y. 
‘ a 1@ 4) emer, 11., &@ Gis MC. cass. 59 
CORRECTLY HARDENED \ 4a a liane hy 
JAWS A SS /, : ee vertiseme 2, 
ND TEETH Bolens Products Div......... 443 
Port Washington, Wis. 
Boston Athletic Shoe Co...... 457 


Cambridge 41, Mass. 
Boston Woven Hose & Rubber 
P: . ckstsanaticondeoee 466B 
Boston 3, Mass. 
Brades & Nash Tyzack Indus- 
CPUOR, Se) ides s 095 ssn 101 
Sheffield, England 
Briddell, Chas. D., Inc.,. . .577, 578 
Crisfield, Md. 
See advertisement en page 152 
Bridgeport Hardware Mfg. 
| eee 37, 38, 39 
Bridgeport 5, Conn. 
See advertisement on page 204 
Briggs & Stratton Corp....... 297 
Milwaukee 1, Wis. 


See advertisement on page 200 


RUST AND CORROSION RESISTANT 


The CO LZALA Stillson 


with the New Finish 
- Standard of Quality Since 1869 
















Today, the Walworth GENUINE Stillson 
wrench is sold at hardware counters all over 
America. Design- and quality-wise, it is 

the standard by which all other wrenches may be 


judged, and it is known everywhere as the Bright Star Battery Co....... 15 
wrench with “TEETH THAT KEEP THEIR BITE.” Clifton, N. J. 
Brink & Cotton Mfg. Co...... 276 


Bridgeport 5, Conn. 


See advertisement on page 441 


A new process of heat treating, and a special electroplated 





zinc coating makes the Genuine Stilison hard, strong, 
tough band = ‘ Bristol Horton, Inc. ...... 722, 723 
ough, rust and corrosion resistant. Torrington, Conn. 
The Genuine Stillson comes in a full range of sizes from 6” to 48” Britten, E. F., & Co......... 608A 
4 ‘ A ‘ Cranford, N. J. 
«-. and with - ever-growing demand it will pay you to have Broil-Quik Co. .......... 560, 561 
a stock of Genuine Stillsons on hand. New York 35, N. Y. 
rder fr . ’ Bronson Reel Co. ........ 824, 825 
Order from your jobber Bronson, Mich. 
Brooks Shoe Mfg. Co.........- 421 


Philadelphia 39, Pa. 


WALWORTH a al 
Oklahoma City, Okla. 


Brown, W. R., Corp., 








valves and fittings Chicago, Ill. 318, 319, 320, 321 
age 309 
60 East 42nd Street, N York 17, N. ¥. See advertisement on page 3 
y) re ” ge at 295, 296 
DISTRIBUTORS IN PRINCIPAL CENTERS THROUGHOUT THE wortD| Elizabethtown, Pa. 
See advertisement on page 259 
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97 
. 933 
- FF 


. 26, 27 


on page 193 


... .466B 


dus- 
. 101 


577, 578 
eis ocer lemme tl mcemelacans bli mic elelimurtltirlaqiecas 
age 152 i 
eine Feel, see and compare the world’s largest array el amir tachue-tacmrtelemeuintae products, 


- 38. 39 Get the latest trends on price, delivery and production. 
’ ’ 


See new products shown to trade for the first time. 
n page 204 Secure new lines and franchises on products. 

. 291 Learn about the latest merchandising plans and packaging presentation. 
Discuss your own. personal merchandising problems with manufacturers. 


m page 200 g ; : 
15 Secure a complete guide to intelligent buying for the coming year. 


. 276 BUY ERS—plan now to attend. Fill out and mail the registration coupon. Your admission badge, 
which will admit you without further registration, will be mailed to you. 


on page 441 


. 722, 123 


_ qosa | OCTOBER 6-7-8-9-10 © © GRAND CENTRAL PALACE, NEW YORK CITY 
Reglstration Coupon 
560, 561 : Save time by registering NOW. Fill in and mail this registration coupon : 
: and your admission badge will be mailed to you. Please check below if 
824, 825 . ON NATIONAL : you wish us to make hotel reservations for you. (Please Print). 


Title. —— — 


|(o4:.) ARV —— 
Ang LZ Street 


. 505 (a y City. a —_— Sicte—__— 
Type of Business — 


Please check below the classification of your business 
320, 321 : ( Wholesaler DD Retailer () Dept. & Chain Store Buyer 
+ 331 MADISON AVE., NEW YORK 17, : CJ Importer-Exporter (CJ Mfgrs’ Agent () Manufacturer [) Other 
295, M : () Please send us your hotel reservation blank. 
URRAY HILL 2- 
2-4802 Minors under 18 yrs. of age will not be admitted under any circumstances 
n page 259 
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Sard em yourg wilh 
x-acto 


‘acham keto) 


#205 X-ACTO HOBBY TOOL WORK BENCH 
(Size: 20” wd. x10” dp. x15'/2” ht.) 
and Complete SET of X-ACTO TOOLS—$48.00 


Think ahead, Mr. Dealer—think of the young hobbyist! 
Sell X-acto Craft Tools—professional tools—not toys! Car- 
penters, mechanics, cabinet makers and craftsmen as well as 
hobbyists choose X-acto Tools because they're manufactured 
with the quality, precision, sharpness and exacting standards 
of surgical instruments. Feature X-acto now and train the 
youngsters to buy all their requirements in your hardware 
store. 

X-acto Tools are ‘‘bread 'n butter’’ items with fast turn- 
over and constant repeat order business in X-acto Blades. For 
holiday selling, attractively packaged X-acto Tool Sets :will 
be the fastest-moving, gift items you can offer. 

X-acto Hobby Craft Tools are carded for easy display, 
quick sales or are ‘‘in stock"’ in smart, space-saving, counter 
merchandiser displays. For more Sales * protected Profits ° 
greater Prestige, feature X-acto Tools, Knives and Sets— 
retailing from 25c¢ to $30. X-acto now sells directly to top- 
rated Jobbers—contact your jobber today or write direct. 


Visit our Booth 120 at the National Hardware Show 
Grand Central Palace, New York—Oct. 6th to 10th. 





Write today for our new illus- 
trated Catalog of the complete 
X-acto line. 






X-acto Crescent Products Co., Inc. 
New York 


440 Fourth Avenue, New York 16, 




























Ne. 46 'C’’ CLAMP SET—$1.80 





Ne. 120 DRILL STAND —$46.50 








Ne. 70 SCREW DRIVER 
SET —$1.80 


d 


so muna .40 a || 
OO 








| 


Ne. 37 TWEEZERS —35< 


wren eRe Re ee ee ee ew ww we we ww we mee ee ee eet 
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Hardware Show Exhibitors 





Booth No, 


ee 
Millbury, Mass. 


See advertisement on page 298 
Buckman Laboratories, Inc.... 944 
Memphis 8, Tenn. 
Bunyan, Paul, Bait Co........ 
Minneapolis 5, Minn. 
Burgess Vibrocrafters, Inc.... 322 


Chicago 1, Il. 
See advertisement on page 240, 241 


Burke Flexo-Products Co..... 709 
Traverse City, Mich. 
Burpee, W. Atlee, Co......... 
Philadelphia 32, Pa. 
Pegboard of New York 216A, 216B 
Div., Triton Press 
New York 21, N. Y. 
Butternut Island Tackle Co.. .913A 
Walton, N. Y. 


Cc 


Cadie Chemical Products, Inc.. 565 
New York 27, N. Y. 


See advertisement on page 249 
California Tackle Co., Inc..... 864 
Bell, Calif. 
Camp Chemical Co., Inc....... 
Brooklyn 15, N. Y. 
Campbell-Hausfeld Co. ...... 407 


Harrison, Ohio 
See advertisement on page, 319 


RENTING 5 Seve 0a sud dclcwutes 60 


Canton 2, Ohio 
See advertisement on page 331 


Canfield, H. O., Plumbing 


OER OU IO. ak aissss o.05 a6 04 236 
Bridgeport 1, Conn. 
Sg eee ae 923 
Oberlin, Ohio 
Capewell Mfg. Co. .......... 71 


Hartford 2, Conn. 
Carbide & Carbon Chemicals 
Div. 
Union Carbide & Carbon Corp. 
New York 17, N. Y. 
NE Eins. o 5 a tonics 508 
General Electric Co., Detroit, 
Mich. 


Carlisle Mfg. Co. .........-. 245 
Newark 8, N. J. 
Carlon Products Corp. ...... 382A 


Cleveland 5, Ohio 
See advertisement on page 14 


Carter Products Co. ......... 602 
Columbus 16, Ohio 
Cass Products Co. .........-- 553 


Chicago 30, IIl. 


Cating Rope Works, Inc...... 234 
Maspeth, N. Y. 

Century Display Mfg. Co., Inc., 
Chicago 7, Ill. 468, 469 
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11” Delta | 
Drill F 


10” Delta H 
Band S$ 








HARDWAR! 


ibitors 


Delta Homecraft 
ipnomy 4” Jointer 


‘2 


6A, 216B 


i 


: os 
eo) 
; <o > as pmecraft 
ne.. 565 ul ‘| til ‘ i Jointer 
11” Delta Ho 
- 864 Drill Presa 
. 273 


— 


Sw 30% PROFIT! 


.. 236 


See these tools at display booth No. 477 


mee = NATIONAL HARDWARE SHOW 


GRAND CENTRAL PALACE, NEW YORK 


OCTOBER 6, 7, 8, 9, 10—1952 


DELTA POWER TOOL DIVISION 
11” Delta Homecraft 


me Rockwell | “2g ae 


MANUFACTURING COMPANY 


680K NORTH LEXINGTON AVENUE © PITTSBURGH 8, PA. 
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We believe that Acrabore Auger Bits, because they are precision 
_ machined thr ughout, are the best auger bits you can buy. — 
Write for full info: on Acra er Bits, Machine Bits 


Acratore TAYLOR-GJEDE CO., INC. 
. Massachusetts 


Webster 






Sales Representatives 


JOHN H. GRAHAM & CO., INC. 


105 DUANE ST. NEW YORK 8, N. Y. 


| 
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Hardware Show Exhibitors 





Booth No. 
Century Drill & Tool Works.. 52 
Chicago 7, IIl. 


Chadwick, Ear] L., Co........ 516 
Portland, Oregon 
See advertisement on page 316 
Champion Implement Corp.... 215 
New York 28, N. Y. 


Champion Sports Equip. Co... 917 
Cassopolis, Mich. 

Charles Tackle Mfg. Co....... 866 
Yonkers, N. Y. . 

Chart Aluminum Prod. Corp.. 504 
Stamford, Conn. 

Chase Products Co........... 451 
Maywood, IIl. 


Cheney, Henry, Hammer Corp. 96 
Little Falls, N. Y. 


See advertisement on page 232 


Cheshire Industries, Inc. .... 931 
Hamden, Conn. 
Chicago Roller Skate Co...... 465 


Chicago 24, Ill. 
See advertisement on page 228 
RSME 0c cece so <.00% Bee 87 
Chicopee Mills, Inc. 
New York 13, N. Y. 


See advertisement on page 267 
OE i 6 463 
Halifax, Mass. 
Clarke Sanding Machine Co... 325 
Muskegon, Mich. 


See advertisement on page 285 
Clemson Bros., Inc. .....37, 38, 39 
Middletown, N. Y. 
See advertisement on page 282 
Cleveland Chain & Mfg. Co.. 9 
Cleveland, O. 


See advertisement on page 359 


Clinton Machine Co. ........ 345 
Maquoketa, Iowa 
Ciimtom. Water Co. .. .sicecvccn 567 


Chicago 2, Iil. 
See adveriisement on page 454 
Coatesville Plate Washer Co..525A 
Philadelphia, Pa. 


Cocker Saw Co., Inc.......... 10/ 
Lockport, N. Y. 
eee | 


New York 13, N. Y. 
Co'onial Brush Mfg. Co., Inc.. 548 
Boston, Mass. 


Colonial Knife Co.........333, 335 
Providence 9, R. I. 

Colorite Plastics of N. J. .... 628 
Paterson 3, N. J. 

SS 5 a 981 
Hartford 15, Conn. 

Columbian Vise & Mfg. Co.... 1380 


Cleveland 4, Ohio 
See advertisement on pages 384, 445 
Community Industries Assn... 244 
George Tractor Div. 
Sullivan, Il. 
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¢ challenger 


FINE 
QUAL/TY 
POPULAR 
PRICED 


‘vou BVG PROFITS...BIG TURNOVER 





All types & sizes of ratchets, 
sockets & attachments, end 
wrenches, box, adjustable, 
combination & pipe 
wrenches, screwdrivers, 
pliers, cutters, chisels, 
punches, etc....all fast 
everyday movers. 


Automatic Merchan- 
disers and Display 
Boards... durably-con- 
structed Small In- 
vestment Units in 
variety of Floor, 
Counter and Wall }* 
Styles. You’ve never # 
seen their equal for 
rolling up daily turn- 

over and profit on 
impulse and re 
minder sales! 


Wrench, Socket and 
Combination Sets—from 
3-pe. basic sets up to 104- 
pe. “Shop Ace’’. All Socket 
and Tool Sets come in 
Hammerloid-Finish heavy- 
duty Tool Boxes. Wrench 
sets furnished both in 
Clips and ‘‘Roll-Up”’ Kits. 


TOP QUALITY AT LOW 
POPULAR PRICES... 


Sell on Sight . .. Unbeatable Values in Fine 
Mechanics’ Grade, Heavy Duty, Beauti- 
fully Finished Tools for both home and 
shop use. 


ADVANCED DESIGN... 
PRECISION MADE... 


Instant eye-appeal . . . the easiest, fastest 
handling tools ever ... up-to-the-minute 
in every detail, streamlined, balanced, 
absolutely accurate. 


COMPLETE LINE... 
ALL FAST MOVERS... 


Wide selection of proved sellers . . . every- 
thing you need for volume, everything 
your customers want in Price, Design, 
Durability and Performance. 


UNCONDITIONAL FACTORY... 
GUARANTEE... 


covers both Materials and Workmanship 
--.assures your customers of quality and 
lasting satisfaction. 


—FREE—illus- 
trates and describes 
Complete Line of 
Individual Tools, 
Kits and Sets, Self- 
Seller Display 
Boards and Mer- 
chandisers. Fill out 
Coupon and Mail 
today! 


Mel! 


Penens Corporation 
3900 Wesley Terrace, Schiller Park, Ill. 


O Please send Complete CHALLENGER Catalog, 
price sheets and literature. 0D Please give me Name of 
nearest Jobber. 

Company Name. 

Att. of (Your Name) 

Street & Number 


City ‘“ Zone State 


18, 1952 
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Hardware Show Exhibitors 





Booth No. 
Compass Instrument & Optical 
Cr ONG Pac einsd ing 359 Si elke 986 
New York 10, N. Y. 
Congress Drives Division .... 339 
Detroit 34, Mich. 
Continental Arms Corp. ..... 984 
New York 22, N. Y. 
Continental Drill Corp....... 323 


Chicago 7, IIl. 


See advertisement on page 243 





Continental Motors Corp. .... 264 
Detroit 14, Mich. 

Cooper, L., & Co., Inc:....°.... 953 
Stamford, Conn. 

Cooper Thermometer Co...... 586 


Pequabuck, Conn. 
See advertisement on page 314 


Coopersburg Handle Works... 629 
Coopersburg, Pa. 


Copper Brite, Inc. ...5 6.0005. 611 
Los Angeles 46, Calif 
COPNIEG Bi, sec oicssesene Ue 


New York 16, N. Y. 

Cortland Line Co., Inc... .822, 823 
Cortland, N. Y. 

Cory Corporation ........ 458, 459 
Chicago 1, Ill. 

Creative Plastics Corp....627, 628 
Stony Brook, L. I., N. Y. 


Creek Chub Bait Co.......... 706 
att. Garrett, Ind. 
——_— |.| Crown Boiler Co;........ 560, 561 
New York City 
ae Gee BC. ws os Se ee 925 


Flint 2, Mich. 

Cummins Portable Tools. .291, 292 
Chicago 40, IIl. 

Cutter Laboratories ......... 909 
Berkeley 10, Calif. 


AR. owes osc oad 997 

Plymouth, Mich. 
Daves, Gr W.; COPD: canewsss. 24 

FACTORY | Richmond, Ind. 
Ao etna OS eee 54 


SERVICE 
St. Louis 7, Mo. 


See advertisement on page 138 





| 
| Dell Publishing Co., Inc...... 1012 
| New York 16, N. Y. 
Preferred power on tank-car heaters or mobile steam generators for heating | Delta Power Tool Div........ 477 
tank-cars of road oil and bitumen — the world’s most widely used single- | Rockwell Mfg. Co 
cylinder gasoline engines on machines and equipment for the construction ° : : 
industry, railroads, oil-fields, and for farms and farm homes. Pittsbu rgh 8, Pa. 


See advertisement on page 197 





@.:.. you build, sell, or use gasoline-engine powered = : aa pss, 50 
equipment — you are assured of maximum performance Deshy-Sheiton ado Co.... . 588A 
and foremost value when the power is a Briggs & Stratton Shelton, Conn. 
single-cylinder, 4-cycle, air-cooled gasoline engine. OU ES eee 269, 270 


Lancaster, Pa. 
Dewey & Almy Chemical Co... 947 
Cambridge 40, Mass. 
settee | Diamond Expansion Bolt Co... 408 
In the automotive field Briggs & Stratton is the recognized leader Garwood, N. J. 


and world’s largest producer of locks, keys and related equipment. See advertisement on page 444 
3 id (Continued on page 204) 


Briggs & Stratton Corporation, 
Milwaukee 1, Wisconsin, U.S.A. 
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A MILLION GARDENERS WOULD LIKE 


c Cl PRUNERS 
‘Christmas 


HERE'S A PRACTICAL WAY TO GET ADDITIONAL HOLIDAY GIFT BUSINESS 










Now you can cash in on the national 
acceptance of Seymour Smitx 
“Snap-Cut"’ Pruners at the Christmas 
season—the standard merchandise 
in the standard packaging, 

with Christmas 

display material 

added at no 


cost fo you. 


f 


SPECIAL CHRISTMAS DISPLAY PACKAGING 


Should you carry any of this stock over after Christmas, 
simply remove Christmas display card and Christmas 


No. X 119 


No. X 118 Supplied with 
similar, removable Christmas 
display cards and package 
inserts, 











6 “Snap-Cut" Pruners #119-8” with 


FY1I19 specks Christmas gift display card and inserts — and you have the standard “Snap-Cut’’ mer- 
Christmas gift insert in each package. chandise and packaging, and that’s as good and as 
YOU INVEST $11.00; YOUR PROFIT IS $5.50 sound as money in the bank — because the “Snap-Cut’’ 


is the world’s most popular pruner. 


6 “Snap-Cut" Pruners #118-6” with 
if you already have an adequate supply of ‘’Snap-Cut’”’ 





olde ° © ° . 

7 X18 opener Christmas gift display card ond Pruners in stock, write the factory in Oakville for special 
Christmas gift insert in each package. FREE Christmas Conversion Kit to use with merchandise 
YOU INVEST $8.40; YOUR PROFIT IS $4.20 you now have. 







a dd 


ORLD'S heen ST 
casein SHEAR 


VISIT US... NAT'L. HDWE. SHOW, OCT. 6-10... BOOTH # 94 












SEYMOUR SMITH & SON, INC., Oakville, Conn. 
SALES REPRESENTATIVE: John H. Graham & Co., Inc., 105 Duane Street, New York 8, W. Y. 
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High-Luster 
, Finish! 
MODEL ZS-1 ZIP-SAWER JUNIOR 
only $7.95 retail IN GIFT BOX 
Easily Converts any 14” power drill into 
a portable saw. 
Gives You a Two-Way sales opportu- 
nity. Sell this saw as a related item with 
a Pet 4” Drill. Or, sell it separately as 
an attachment for the 14” drill someone 
already owns. 
A Useful Gift for any man—and the 
gift buyer gets change for a ten-¢pot! 


202 







MODEL 1950 HM ZEPHYR 14” DRILL 
only $19.95 retail IN GIFT BOX 
Sparkling Mirror Finish gives this powerful 
drill real eye appeal. 
A Rugged, Sturdy, practical gift—the kind 
almost every man would welcome. And at 
a popular price! 
Gift Packaged to give an extra sales “‘lift.”” 
Appeals to women gift shoppers, too. Takes 
the product out of the strictly mechanical 
class that so many women shy away from. 


MODEL 77 HC HIGH POWER %4” DRILL 


Fine Quality, Full Power, yet priced to suit the 
budget gift buyer. 

Corners That Important under-$15-market for you. 
Same Smart Gift Packaging as on other two drills. 
But lower in price to help you reach the broadest 
possible market. 





Brilliant 
Gold-Tone Finish! 


MODEL 1950 HB ZEPH/R 4” DRILL 
only $20.95 retail IN’ GIFT BOX 


Brilliant Gold-Tone Finish makes this a gift- 
item natural. 

First Choice of the gift buyer who gives the 
finest. All the quality featurésof Model 19S0HM. 
Yet, for Only a Dollar More, here’s a gift that 
sparkles like a jewel. What man wouldn’t be 
proud-to own this beayty? Who wouldn’t be 


prouiag-aive it? 






Sparkling 
Mirror Finish! 

















Chromium Handle 
and Satin Finish Body! 


only $14.95 retail IN GIFT BOX 


= 
Fast-Moving Related Item! 


MODEL AP-10, 35-PIECE ATTACH- 
MENT SET , 
only $7.95 retail IN GIFT BOX 


Adds a World of extra utility to any 14” 
power drill. 

Gives You Another two-shot sales 
chance. Sell this set as a related item | 
with any Pet 14” Drill. Makes a com- 
plete, all-purpose gift—at small added 
cost. 

Or, Sell the Attachments separately for 
use with any 14” power drill someone~ 
already owns. 
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Give this di 
and watch 
with 7-bul 
set and fiz 
up display, 
nished), pl 
colorful, c 
ducer. 








FREE AD WV 
Pipe the po 


vertising rig 





HARDWAR 








_ Vertising right into your store. 







- 


~ 


——_< —~ GIFT BOXES . . . THE “EXTRA” 
~~ . . 
* ¥* pr SERVICE THAT MAKES THE SALE! 
LIGHTS FLASH ON ... FLASH OFF! p . —- @ Appreciated by the gift buyer... 


impressive on the gift getter! 
Christmas green on the outside— 
velour-finish Christmas red on the 
inside. Glistening transparent cover 
carries Christmas greeting. Remov- 
able price cards. America’s finest 
power tools... with packages to 
match! 


Give this display a prominent place 
and watch it sell! Comes complete 
with 7-bulb Christmas tree light 
set and flasher unit. Simply set 
up display, fasten lights (clips fur- 
nished), plug in, and you have a 
colorful, compelling, profit-pro- 
ducer. 


for SON 


fine Quality, 












AD tor SON 
fine Quality 


ATTENTION: MR. JOBBER! 




























Spearheaded 
by the Write for distributor details on this Pet Christmas ‘‘Profit-Package. 
. 
FREE WINDOW STREAMERS Identify your store MAAIL THIS NOW, MAR. DEALER : 
. , as headquarters for = oe ee ee ee ee ee ee ee ee oe ee ee ee ee ee ee ee oe ee oe oe 
Pa 200 Son, Pet Power Tools. 4 PORTABLE ELECTRIC TOOLS, INC., 320 W. 83rd St., Chicago 20, Il 
- FINE. Steer traffic your 
POWER.T00 : way i (_] Ship me........ Pet Christmas “‘Profit-Packages” @ $49.95 “en 
: a fa B40. Jor SO. I 
ph PET ine — i Sas... 25s Sepienenalvieakdgeenees (Name and 
WER ooL ‘ i — . 
~  beountal gilt BO your loca 
FREE AD MATS No FES 6, Meas nln l d- jobber) 
Pipe the power of Pet’s national ad- . 
rere err ee eae inne psc an ae 


i Sutil i cai eh b bigs Heiee Coy PewE 6 seus 60 CES 


NEN Sd ©. cc. u whe. ¢ vk C&W om 6 Dik § Win § oleh MEER RE Uy Wp woes sence 
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NO. 600 
SCREW DRIVER 


ASSORTMENT 





Tuis new dispenser supplements the famed Bridgeport No. 700 
which has sold more screw drivers for more dealers than any other 
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Booth No. 


Be NE TI hoses cms. oes 881 
New Bedford, Mass. 

Douglas Machine Products Co. 347 
Wyandotte, Mich. 


Dover Stamping Co. ..... 549, 550 
Somerville 43, Mass. 
Downing Trading Corp....... 554 


New York 17, N. Y. 
Dremel Mfg. Co..318, 319, 320, 321 
Racine, Wis. 


Drreene COLe. nin ccc scan 876 
Rockford, IIl. 

a eee ee 470 
New York 3, N. Y. 

Dura-Bilt Tool Co............ 612 


Natick, Mass. 


See advertisement on page 307 


Duwninet Corp. ..4. 6.66000. 539 
New York 1, N. Y. 

Duratech Mie. Co. .......... 1009 
Pleasantville, N. Y. 

Durkee-Atwood Co. ......... 289 
Minneapolis 13, Minn. 

Duro-Decal Co., Inc.......... 268 
Chicago 26, IIl. 

Duro-Metal Products Co...... 42 


Chicago 39, IIl. 


See advertisement on page 291 


Durst Mfg. Co., Inc.......... 80 

New York 3, N. Y. 
E 

mn @ Peimtr Corp... ...... 230, 231 
Butler, Wis. 

a 999 
New York 10, N. Y. 

oR Pt a 78 


Terryville, Conn. 
See advertisement on page 4 















Meet us a 


NATIONA 
O« 


comparable merchandiser. Eagle Rule Mfg. Corp........ 131 
; ‘ ' . ' eo oe New York 59, N. Y. 
The new No. 600 Display, imprinted in red and blue, 2342” x 12 Eastern Duo-Fast Corp....... 207 
x5” fits both wall panels and display tables. It displays 43 top New York 12, N. Y. 
quality screw drivers, in the 17 most wanted types and sizes. Every Edward Mfg. Co. ........... 570 
driver has full size Amberlite handles and Chrome-Van-Alloy steel Chicago 25, IIl. 
blades. Eger Bait Mfg. Co........... 882 
Bartow, Fla. 
am. . Elkay Mie. Co. 4... . 0000 7% 623A 
Ask your distributor for the new No. 600 Bridgeport Assortment. Los Angeles 17, Calif. BA 
You will sell more screw drivers in less space, in a shorter time Sesenes Tutustsios .......... 625 C 0 
and at better profit than ever before. Long Island City, N. Y. 
Empire Brushes, Inc. ....... 58 SE) 
If your jobber cannot supply you, List $36.35 Port ae, MS . on pase ot 
order direct and we will bill piste Cost ..., | 24.24 Empire Sporting Goods Mfg. Doub 
through your distributor. Full Profit Margin. $12.11 Ne RR lt gta 414 a 
New York 12, N. Y. clips 
; - Engineered Products Co. ..... 4l ette r 
The Bridgeport Hardware Manufacturing Corp. Flint 4, Mich. 
Bridgeport, Connecticut eS 334 
: Reading, Pa. | BAL 
HARDWAI 
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bitors 


BARCALO 
BOX WRENCH 
SETS ("= Ke") 


. 554 
320, 321 


SET yourself up 
"| for big WRENCH protits / 


WITH 9 FAST-SELLING BARCALO WRENCH SETS 


Meet us at Booth No. 124-125 Packed with appeal for your customers — and profits for you! Just put these 


NATIONAL HARDWARE SHOW gleaming drop-forged BARCALO wrench sets out where they can be seen 
October 6-10 and watch ’em sell themselves for you. Barcalite plated or polished 
chrome finish. Order a supply now from your Barcalo Representative. 


BARCALO 
OPEN END 
SETS (5/'- 1’) 


BARCALO 
COMBINATION 
SETS (3"-1¥4") 


Double-duty wrenches in a 

complete range of _ sizes. j 

Available in colorful metal } 3506 {27 1346 MH 

li ive leather- j 

clips and attractive leather j 2 ieee 6-Piece 1354 RL 


a om Double-Duty Polished Chrome 14-Piece Polished Chrome 


BARCALO MANUFACTURING COMPANY, BUFFALO 4, N. Y. 
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SELF-SERVICE 
DISPLAY 






J. At 

: c 

. \s we tors' write fo 
yeelS- P ° 

chis pistribY ‘. 


notesale Ss: x 
w & price pronx 67, + | 


~~ No. 2160 


Sie ns ‘fall share of this profit- 
able business Fuller's famous unbreakable 


to 
Ss 
per handle iy over 










‘ ae. pe Dr ‘ ret ; 
Your customers are reading about 
Fuller's self-service display in top 
consumer magazines, and they're pre- amber handle screw drivers and chisels 


with hi-carbon steel blades sell on sight. 
Feature Fuller's fine quality toolk—a com- 
plete agsortment at all times: 
4 dozen screw drivers (in 6 sizes 
1 dozen wood chisels {in 3 sizes 
Jobbers: Write today for wide-margin 
cotalog sheets. 
SEE US AT THE N. Y. SHOW 
BOOTHS 251, 252 


TOOL COMPANY, INC. 


3522 WEBSTER AVENUE NEW YORK 67 


sold before they step into your store! 




















an W orld’s Largest Producers of Unbreakable Amber Handle Tools 
AN Export Sales Dept.: John H. Graham Co.. 105 Duane St., N.Y. 
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Booth No. 


Enterprise Mfg. Co....... 710, 711 
Akron 9, Ohio 


See advertisement on page 211 
Enterprise Mfg. Co. of Pa.... 502 
Philadelphia, Pa. 


See advertisement on page 257 
Eppinger, Lou J., Mfg. Co.... 803 
Detroit 3, Mich. 
Erekta Fence Corp........597, 598 
Brooklyn 11, N. Y. 
Erie Hardware Mfg. Co., Inc.. 541 
New York 56, N. Y. 


Esco Chain Works, Inc....... 235 
New York 10, N. Y. 

en =e ee Oe ee 74 
Elizabeth, N. J. 

Evans, Glen L., Inc........ 820, 821 


Caldwell, Idaho 
Exact Level & Tool Mfg. Co., 
| ie eee. . See 45 
High Bridge, N. J. 


See advertisement on page 451 
|” a re 630 
Hawthorne, Calif. 


F 


Fabrico Mfg. Corp. ......... 955 
Chicago 22, IIl. 
Fairchild Industries, Inc...... 40 


Burlington, Vermont 
See advertisement on page 293 


Fairfax Engineering Co...... 973 
Kansas City, Kansas 

a 936B 
Chippewa Falls, Wis. 

Faris, W. W., Mfg. Co........ 815 
St. Louis 17, Mo. 

Faultless Caster Corp. ...... 265 
Evansville 7, Ind. 

Featherweight Products ..... 744 


Div. of Western Grinders 
Glendale 8, Calif. 

Federal Enginering Co....... 284 
New York 7, N. Y. 


See advertisement on page 280 


Ferry-Morse Seed Co. ....... 218 
Detroit 31, Mich. 
Field & Stream .. ....6scccce 908 


New York 17, N. Y. 

Firearms International Corp.. 946 
Washington 20, D. C. 

Firestone Plastics Co......... 45 
New York, N. Y. 

Firestone Tire & Rubber Co.. 4,5 
Akron, Ohio 

Firman Leather Goods Corp... 417 
New York 11, N. Y. 

Lubriplate Division ......... 817 

Fishing Tackle Trade News.1014B 
Wilmette, IIl. 

Fiske Bros. Refining Co. 
Newark 5, N. J. 

Flambeau Plastics Corp....... 575 


Baraboo, Wis. 
See advertisement on page 262 


(Continued on page 210) 
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Jlarra- 


PRESENTS A POWER TOOL DEPT. 


in a Space of Only Fe. 


7 MAJOR POWER TOOLS 


Dus 


pos lors THIS STREAMLINED 
ge ss ee ee, «=O MODERN DISPLAY UNIT 
: Packed With Sales Power 


Display has electric shadow box sign and 
ities: shelves that can be located in any position. 




























pees setters ast ' ™ si Beautifully finished in washable plastic 
colors to show tools at their greatest 
See r ps advantage. 

geist! cae Bf Portable and easily moved to any desired 
location. Makes an excellent window dis- 
play. Dimensions: 4 ft. wide, 2 ft. deep 
and 5 ft. high. 


THESE DARRA JAMES 
POWER TOOLS INCLUDE: 


Model 32, 8” Tilt Arbor Saw, with exten- 
sions, V-belt, motor mount and motor 


spite See E Es. 
ih aaa 
Wesccess 


pulley. 
' Model 212, Jig Saw 
Model 325, Belt Disc Sander 
Model 350, 12” Drill Press 
mm Model 595, 914,” Band Saw 
& Model 900, 9” Gap Bed Lathe 
ag Model 1400, 4” Jointer 


COMPLETE AS SHOWN 


Ouly, 294.52 
WRITE TODAY OR 


CONTACT YOUR 
LOCAL JOBBER 





SEE THIS UNIT AT 


NATIONAL HARDWARE SHOW 
GRAND CENTRAL PALACE, N. Y.C. 


BOOTH 108 
OCTOBER 6-10 SPRINGFIELD Ly) MASSACHUSETTS 


CORPORATION 
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. Use it for he 


without tiring 


3 _INSTANT HEAT 


Fully automatic; open 
valve and light torch 


ay LSP E. 
4. ere 
x - ‘I pe! 
ie 


More heat, more work. 


EXCLUSIVE! 


nog 5 ST 
ges 3 


oy 


: ge TE: 





st Dealer Support 
in Torch History 


* 





$ POWERFUL HATIOWAL ADVERTISING AND PROMOTION SUPPORT BOOSTS YOUR 
D SALES . «+ month after month after month 


M “ will reach over 4,000,000 readers in 
a LAR MECHANICS, POPULAR SCIENCE and MECHANIX 
LUSTRATED every month this Fall and Winter. Colorful 
commune tees erties Meplay Seands and other 
rcha: s helps are available. Yes, Prepo means 
SS FOR YOU. Capitalize on this great 
; - + tle yourself in with Prepo's profit-pulling power. 





Fee 





New features, new models, new prices 

filable now. A big, complete torch line. 

: | ies-proved, profit-building torches and 
ucessories, packed with exclusive design, % THE NEW 


utility and value features your customers PREPO 


Mivint. Yes, PREPO offers you the favorite, PERMANENT 


Mestablished torch line backed up with hard- 
lh — MERCHANDISER 
aitting national advertising. 
|... everything you need to make fast, 
, high-volume sales with steady year- 


found repeat fuel business, too! 


an ie, 
* BOOTH Nes. 613-614-615 


for the Christmas, birthday and Father’s Day gift trade. 
ts of Model 605 Professional Torch, complete with fuel PRE PO COR PORATION 


one each of every burner and tip 
M fitted lifetime metal carrying case. SKOKIE, ILLINOIS 
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FREE! 




















































Booth No: 
Maere Import Corp. «....<202 552 
New York 1, N. Y. 
F.eischmann Handle Co. ..... 557 
Baltimore 2, Md. 
Fietcher-Yerry Go. .......... 8 
Ess e g° Forestville, Conn. 
See advertisement on page 214 
. Florida Fishing Tackle Mfg. : 
requ). Ve 4 t EMME aie cen eos kas 836 
© St. Petersburg, Fla. 
PUMy Me: 6 pcs ese gaw 326A 
Minneapolis, Minn. 
with every TEN Follows & Bate, Ltd.......... 208 You ca 
[; Manchester, England in 195: 
KESSLER SHOTGUNS Foraperg Mig. Co. ......%...; 23 more P 
i g 
Ordered NOW... el 
Frabil Mty. ‘Co. .-... 2... 739, 740 Milli 
Milwaukee 5, Wis. and pre 
you get a4 EE ad Franklin Glue Co. .......... 274 in dene 
LIST Columbus 15, Ohio ‘ P 
| K & 4 S$ L & ke PRICE Franklin, Isaac, & Son........ 854 faithful 
Baltimore 30, Md. appreci 
$ 95 Franklin Lock & Hardware Co. 324 repair | 
im Hand-Rubbed Genuine Solid Walnut Brooklyn 12, N. Y. eile 
j PO i iicy Be BO re ge oe notion 926 
|GUN RACK a oe — 
French Industries, Inc........ 992 guarant 
; San Francisco, Calif. You s 
: This means an extra sale for you of $14.95 — a clear Wii Binet...) 458, 459 + 
profit of $1495... Chicago, II. onnder 
And it means tie-in sales too — because when a sports- | Fricke, J. E., Co.........- 563, 564 backed 
man buys a gun rack, he buys guns and accessories too. Philadelphia 6, Pa. and qua 
’ . Fuller Tool Co., Inc....... 251, 252 an envi: 
And the nation’s leading magazines OUTDOOR New York 67, N. Y. 
LIFE, SPORTS AFIELD, TRUE, FIELD & STREAM See advertisement on page 206 
— will soon be telling your customers about KESSLER 
SHOTGUNS and KESSLER ACCESSORIES. G 
So get ready to cash in on these EXTRA SALES ... G. M. Co. Mfg., Inc.......... 65 
GET EXTRA PROFITS .. . Long Island City 1, N. Y. 
ORDER YOUR KESSLER SHOTGUNS NOW ... — le Peete e eee eeeees 816 
\ aines, Pa. 
ee ee a Gair, Robert, Co., Inc.......-.. 916 
New York, N. Y. 
DEALERS ! ORDER NOW Gale Products ......... 1007, 1008 
FROM YOUR JOBBER Galesburg, III. 
yo ae If you don’t know your nearest KESSLER ' Bese hee ™ 
Fes.” jobber, contact us for his address. Garcia, Charles, & Co., Inc., 
Saitkee? 877, 878, 879 
New York 7, N. Y. Dependable fe 
gl gre DEALERS ! MAIL THIS TODAY ! Gardex, inc. . bee ee eee e eens 272 tree spool, Ste 
detail men ar through ose! KESSLER ARMS CORP G ean hg oe 456A. 456B 
; ide di ; ‘ H enera ectric Co. ...406A, 
mation be riscedchroush | 129 Mechanic St., Silver Creek, N. Y. Scented, 5.4: <. 


General Floorcraft, Inc... .240, 241 
New York 14, N. Y. 


RACK deal—and my nearest jobber. |! 
' General Hardware Mfg. Co., 


choice!* We're doing a 
selling job for you! You 
get added extra profits by 
using the FREE KESSLER ; 
GUN RACK deal to get | Fig 
added extra volume! 

*If the dealer bas no 





the jobber of the dealer's ' Tell me more about your FREE GUN 
‘ 


Bs 5 & 9. bets cal ssh s 90 











preference, the jobber ; ADDRESS -........-.---. New York 13, N. Y. . 
he lial a TE Syat8____— General Products Import Div.. 814 
Wenn n nn ennn nn nn enn n nana nnn anna enn nn nnn General Products 
Englewood, N. J. : 
See advertisement on page 14 
KESSLER ARMS CORP., SILVER CREEK, N.Y. PE apenng 
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PFLUEGER CE ae me 





Pronounced "FLEW-GER"’ 


REELS and BAITS 
For Fresh and Salt Water Fishing 


You can expect a lot from Pflueger 
in 1953. New reels, new lures, 
more Pflueger products for 
profitable business. 

Millions of Americans know— 
and prefer—Pflueger tackle. It can 
be depended upon for years of 
faithful service. Long-time owners 





appreciate the ease of obtaining wie Por sernsnior <i Tp. eres 
ice: etbmgmmat winsing myskles than any other spook avoids Backlashes Flos 
overhaul service on reels, and the fe cladine Cah Handle Dra. anyone to make exPeft casts in 
famous Pflueger no-time-limit $35.00. 

guarantee. 


You sell Pflueger tackle with 
confidence. Enjoy profitable business, 
backed by year-around advertising 
and quality standards that have built 
an enviable reputation for 88 years. 






PFLUEGER AKRON 


Popular with millions of fisher- 
men. Offers Pflueger craftsman- 
ship and features at a moderate 
price. $10.50, $11.00. 


PFLUEGER MEDALIST 
FLY-ROD REEL 
Most carefully built single-action 


. PFLUEGER OHIO reel in America. Beautifully 
Dependable favorite of thousands of salt water fishermen. designed. Weight adjustable to 


Free spool, Star Wheel Drag. Sturdy Pflueger construction. exactly balance rod. Stainless 
$11.95. steel line guard. $7.25 to $13.50. 





PFLUEGER PAL-O-MINE MINNOW 


Include Pflueger reels and baits et ai ten in demas 
P e - lakes and streams. Its lively wiggle 
1n your Christmas promotion attracts fighting fish. $1.50, $1.60. 


THE ENTERPRISE MFG. CO. * AKRON, OHIO 


88 Years making fine fishing tackle 
Everything for fresh and salt water fishing 
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sales power you've 
never seen before 








Tie in with mower quality you can prove . . . the Johnston 

line for ’53. Two all-steel reel-type power mowers with exclusive 
pinion design, and a new quality-built rotary mower... 

all at competitive prices. See your wholesaler now. 


se 














JOHNSTON LAWN MOWER | Cc 
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NEW PLANT 














iis 
m| See Johnston for '53 — Booth 35 — National Hardware Show 


‘CORPORATION e Ottumwa, lowe 
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Hardware Show Exhibitors 


Booth No 


Gensco Tool Division..... 205, 206 
General Stee] Warehouse Co., 








Inc. 
Chicago 39, Il. 
See advertisement on page 301 E 
eS 848 T ! 
New York 5, N. Y. 
Gilbert Mfg. Co., Inc......... 444 


Long Island City 3, N. Y. 
See advertisement on page 268 
Gilbert Plastics, Inc. ........ 532 
Hillside, N. J. 


See advertisement on page 316 



























Gits Molding Corp........... 238 
Chicago 44, Ill. 
CINE Foo. 5 so vin o8-5. 6 606 | 
Tampa 9, Fla. + 
Gladding, B. F., & Co., Inc. .831, 832 | 
South Otselic, N. Y. | 
ES 201 _ 
Div. of Gleason Steel Corp. | 
Milwaukee 13, Wis. = 
Ns pace ca wcews 716B, 717 
Brooklyn 21, N. Y. - 
Goldblatt Tool Co. ........... 222 | 
ANNOUNCES 2 den Alaska Pack 
Golden Alaska Packing Co...1004B | 
FLETCHER COMPLETE Port Huron, Mich. = 
LINES OF PUTTY KNIVES AND WALL SCRAPERS| 0vd-All Electric Mfg. Co..850, 851 | 
Ogallala, Neb. 
The FLETCHER Trade Mark, a symbol of guaranteed quality, ea as ws “Vaal iy 
now identifies for your buying protection, an excellent value in putty " See advertisement on page 230 
knives and wall scrapers. For a long time we have realized these ~~ 4 stg ge eat a RS eee 
a erby, Conn. 
to be a necessary addition to the FLETCHER line. Many of our Gotham Industries, Inc....... 433 
customers have asked us repeatedly to supply their putty knife require- Chicago 5, Ill. 
e » See advertisement on page 262 
ments, but we have waited until we could offer you a tool of out- Great Lakes Products, Inc.... 910 
standing quality. Be sure to see this new FLETCHER line at the Na- Detroit 4, Mich. 
tional Hardware Show (Booth No. 9) or send for illustrated literature. pig 72 Saw apm A 
Mineola, N. Y. 
Two distinct lines are offered ... a rose- cuaeee Paes noe 254 
wood handle with mirror finish blade, and a Philadelphia, Pa. 
Inut hand! th satin fini blade. Griffon Cutlery Corp. ....... 31 
= ‘aed andle with satin finish blade om New York 11, N. ¥. 
will give your customer full value for his Grimes, Bradley E., Co., Inc... 974 
money. West Collingswood Heights, N. J. 
Griswold Mfg. Co......... 327, 328 
The quality of these knives is comparable G Erie, a be initial 
to the quality of the FLETCHER glass cutter ee mee se mare 
which has been a favorite for nearly half a Bethpage, L. I., N. Y. 
century. You can buy them, and sell them, Gudebrod Bros. Silk Co., Inc... 721 
- 3 Philadelphia 7, Pa. 
THE with assured confidence. Tell your jobber you H 
Gold Tip want to try the FLETCHER line. a ee 883 
GLASS East Providence, R. I. hes 
CUTTER SEE OUR DISPLAY BOOTH NO. 9 Hamilton Glass Co., Inc....... 434 aed ‘al 
NATIONAL HARDWARE SHOW, N.Y.C. Chicago 12, Ill. Whelceats 
Hamilton Metal Products 
| ee er 293, 294 
THE FLETCHER-TERRY COMPANY | 2:5 3° 
Hancock Mfg., Inc. ...... 633, 634 
610 SOUTH STREET FORESTVILLE, CONNECTICUT Philadelphia 6, Pa. 
See advertisement on page 371 a 
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THESE WIZARDS WITH WO00D 
Get the town’s population 


To thank helpful Hank 


With a great celebration 






ae 












































Largest Selling Wood Glue — 


WELDWOOD 


For making things 
or fixing things, 
recommend Weld- 
wood Glue—for all 
wood - to- wood 
= bonds and many 


/ 





Order other uses. Makes joints stronger than 
from your the wood itself. Mixes easily with 
Wholesaler water. Stain-free, rot-proof, highly 


water-resistant! For hobbyists, home 
owners, contractors, carpenters! In 
self-selling display cartons! 10c, 15c, 
35c, 65c, 95e; 5 Ibs., 10 lbs., 25 Ibs. 


(it LR IEC 





~ 





Blond or pickled effects call for 


wie FIRZITE 


Recommend WHITE 
Firzite for magical 
b woodsy effects on 
hardwood or soft, 
plywood or solid 
lumber. For light 
pastel tones, recom- 
mend WHITE Firzite 
tinted with Colors- 
in-Oil. For soft wood and fir plywood 
paint jobs, recommend WHITE 
Firzite as an undercoat, to help pre- 
vent grain raise or checking. (For soft 
wood or fir plywood stain jobs, recom- 
ment CLEAR Firzite, to tame wild, 
unsightly grain. Over 40 million feet 
of fir plywood sold every week — what 
a market for Firzite!) 
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How? How? How? A dozen 


times a day customers ask you 
how! How to fix wood... how to finish 
wood! Well, here’s how! Recommend 
Weldwood Glue, Firzite and Satinlac. These 
wizards give such wonderful results, they make 
friends for you wherever you sell them. 
- And each sale gives you a healthy profit besides. 


UNITED STATES PLYWOOD CORPORATION 
Dept. 113, 55 West 44th St., New York 36, N. Y. 


eee 


Big demand for natural wood finishes, sells 


SATINLAC: 


The big modern style 


trend is for light 


La 
SATINLAC ; natural wood fin- 


‘bo 


ishes — on furniture, 
wood paneliing and 
woodwork. When 
customers ask you 
what to use, you'll 
make friends by re- 
commending SATINLAC. It brings 
out and preserves the natural grain 
and color-beauty of any plywood or 
solid wood. Water-clear Satinlac 
avoids that “built-up” look. Easy to 
brush or spray; dries “dust-free” in 
20 minutes, ready for next coat in 3 
or 4 hours. 

In pints, quarts, gallons, drums. 
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replacement chuck 
= business! 





SUPREME sranv CHUCKS 


offer quality replacement 


with small investment. ~~ 


SUPREME offers a complete and prof- 
itable chuck replacement department es win eneiie 
that can be set up in very little space. 
This includes only popular size chucks 
along with an attractive display piece. 


SUPREME brand Chucks are gear 
type, carefully machined and hard- 
ened. They are interchangeable with 
other makes and can be adapted for 
female spindles. Adaptors are included 
in this offer. 


If your favorite jobber does not handle 
SUPREME brand Chucks, write 
direct for full information. 


69 SUPREME chucks 


Supreme Products, Inc., 2222 South Calumet Avenue, Chicago, Illinois 


4 


~ 
—. 





THE CHUCK THAT LIVES UP TO ITS NAME...SUPREME 
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Hardware Show Exhibitors 





Booth No. 


Handy Manufacturing, Inc.... 622 
Newark, N. J. 


weneette. TV, GOED. F485 eee. 1002 
Whitestone, L. I., N. Y. 

HARDWARE AGE .......... A, 122 
New York 17, N. Y. 

Hardware Institute ..... 37, 38, 39 
Hartford 3, Conn. 

Hardware Products, Inc...... 114C 
Reading, Pa. 

Hardware Retailer ...,...... 128 
Indianapolis 4, Ind. 

weer-1ee HOG, TNC. < .. sce ccs su 872 
Weehawken, N. J. 

Hayden, Boyd, & Co.......... 745 
Watertown 72, Mass. 

Heut-Timer Corp. ....0cce00. 260 


New York 12, N. Y. 
Heddon’s Sons, James ....725, 726 


Dowagiae, Mich. 
See advertisement on pages 286, 287 


TAGE TACKS GOe. soi. cc ck cee 728 
Detroit, Mich. 

Helms Products, Inc. ........ 558 
Grand Rapids 4, Mich. 

Henkel-Clauss Co. .......... 346 


Fremont, Ohio 
See advertisement on page 279 
po el” a a. ae 
Bingham-Herbrand Corp. 
Fremont, Ohio 
See advertisement on page 354 
Herculean Appliance Corp..411, 412 
New York 18, N. Y. 
See advertisement on page 264 
Herman’s Novelty Mfg. Co.... 267 
Brooklyn 21, N. Y. 


Herschel, John C.. .......20. 998 
New York 14, N. Y. 
High Standard Mfg. Corp..... 805 


Hamden, Conn. 


Hillsdale Screen Co. ......... 544 


Hillsdale, Mich. 
Hine, George, Products Co.... 801 
Venice, Calif. 
Hi-Test Twist Drill Works, 
Be. OU daxswswsvacsnaes 538 


See advertisement on page 439 


New York, N. Y. 
Hodgman Rubber Co. ....729, 730 
Framingham, Mass. 


Hofschneider Corp. ......... 885 
Rochester 11, N. Y. 

Hott Mis: Go:-of N. d........ 524 
Newark, N. J. 


See advertisement on page Sil 

Hook Scraper Mfg. Co........ 99 
Queens Village, L. I., N. Y. 

Horrocks-Ibbotson Co. ...701, 702 
Utica 2, N. Y. 


See advertisement on page 316 

Hotchkiss, E. H., Co.......... 8 
Norwalk, Conn. 

House of Cutlery, Inc........ 913B 
New York, N. Y. 
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Now! Bist time ever... SEMUIN 


heavy duty SKIL Saw 









Model 686 SKIL Homebuilders 
6” Saw Designed and Built for 
Carpenters and Homebuilders 





Now SKIL announces a powerful new 
6” saw at lowest price. This is a gen- 
uine heavy-duty saw, fully powered 
and ruggedly constructed to meet 
every need of your customers. 

New features—exclusive features at 
no extra cost—make this saw the big- 
gest and best value of all time—among 
all makes! 


Compare these outstanding features 





with those of any other Saw in this price class! WE'RE TELLING YOUR 
CUSTOMERS ABOUT THE HOMEBUILDERS 
® Completely new design—anew © Safety retractor handle on tel- SAW—GREATEST VALUE EVER! 
saw inside and out! escoping guard. 
@ Heavy duty—All ball-and-roller © Complete adjustment for depth Yes, we're advertising this great new SKIL 
bearing construction. of cut from O to 1!” —Cuts up Saw to contractors and builders throughout 
to 2” dressed lumber. the industry in the major trade magazines 


® Reversible rip fence—Accu- 
rately calibrated. Can be locked © Bevel adjustment — quickly ad- 
out of the way or removed. justs for any angle to 45°, 


in the building and construction field... 
American Builder and Practical Builder. 
The ads stress the SKIL name, the low 
price and the outstanding features! 




















SKIL Products are made only by Skilsaw, Inc. 
5033 Elston Avenue, Chicago 30, Illinois 
e 





Z 


Skilsaw Factory Branches in 34 Principal Cities 


In Canada: Skiltools, Ltd., 3601 Dundas Street West, ‘ K/ 


Toronto 9, Ontario PORTABLE TOOLS 


Call Your SKIL Wholesaler—Today—for Complete Information on the New SKIL Homebuilders 6” Saw. 
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Hardware Show Exhibitors 





Booth No. 


Housewares Review 
New York 1, N. Y. 
Hulman Big. Ces... 2. swe 310 
Dayton 1, Ohio 
Hungerford Plastics Corp..... 635 
Rockaway, N. J. 
Hunter Metal Industries, Inc.. 410 
East Patchogue, L. I., N. Y. 
Hunting & Fishing Publishing 
CR. oc ct oe ee oder S 1006 
New York 16, N. Y. 
Eyde Bite: (0; hoo. 2 os ks 89 
Southbridge, Mass. 
See advertisement on page 283 
Hy-Ko Products Co. ........ 588B 
Cleveland 13, Ohio 


See advertisement on page 421 
Hy-Score Arms Corp 
Brooklyn 1, N. Y. 


Ideal Broiler, Inc. ....... 560, 561 
New York, N. Y. 
Imperial Brass Mfg. Co...... 271 
Chicago 7, Il. 
Imperial Knife Associated Com- 
patios, IN6- bos65. 28 eects 76, 77 
New York 19, N. Y. 
Industrial Synthetics Corp...60, 61 
Garwood, N. J. 
Ingrenais T. Co.. « cv 6cd wives 121 
Bristol, Conn. 
Insulated Clothing Mfg. Co., 
Inc. 
New York 16, N. Y. 
Integrated Supply Corp 
Franklin Square, L. I., N. Y. 
International Edge Tool Co... 418 
Newark 3, N. J. 
International Plumbing Mfg. 
Se PR eivsitee eace sn ee 237 
New York 7, N. Y. 
Irmanton Products Co. ...... 450 
Flushing, L. I., N. Y. 
Irolite Finishing Co. ........ 584 
New York 13, N. Y. 


J 


Jackson Mfg. Co. 
Harrisburg, Pa. 
See advertisement on page 264 
Jacobus’ Sons, Inc., A. G.....115A 
Verona, N. J. 
Jay Kay Metal Specialties Co., 
_ Se rare 618, 619 
New York 2, N. Y. 
Jeros Tackle Co. ............ 905A 
New York 2, N. Y. 
Jiffy Enterprises, Inc. 
Philadelphia 7, Pa. 
See advertisement on page 314 
Johnson, Louis, Co. 
Highland Park, IIl. 
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Booth No. 


Johnston Lawn Mower Corp... 35 
Ottumwa, Iowa 
See advertisement on pages 212, 213 
Jones, F. B., Mfg. Co 
Somerville 44, Mass. 


K. C. S. Mfg. Co 
New York 16, N. Y. 
ee eee eee nee 311 
Olean, N. Y. 


Booth No, 


Knickerbocker Metal Guild, 
TE ae ee Se Se ae 585 
New York, N. Y. 
Knickerbocker Rubber Co..... 555 
Chicago 21, Ill. 
Kraeuter & Co., Inc. ........ 202 
Newark 3, N. J. 


L 
Lectro Division of Otto Konig- 
slow Mfg. Co. .......... 229 
Cleveland 13, Ohio 


A section of the Hardware Show 


Kalo Metal Craftsman, Inc.... 209 
Brooklyn 11, N. Y. 

Kardis Co., Inc 
New York 18, N. Y. 

Kauiminn dere. U0. 4... 0.000% 401 
Manitowoc, Wis. 

Kautzky Mfg. Co., Ine 
Fort Dodge, Iowa 

Keiding Paper Products Co... 943 
Milwaukee 10, Wis. 

Keil Lock Co’, Inc 
Charlestown, N. H. 


See advertisement on page 242 
Kellogg Brush Mfg. Co... .594, 595 
Westfield, Mass. 


See advertisement on page 294 
Kent, R. O., Co 
New York 1, N. Y. 
Keewill Carn, bss.0 civics 535, 536 
Cleveland 22, Ohio 
Kessler Arms Corp. ...... 808, 809 
Silver Creek, N. Y. 


See advertisement on page 210 
Kilbourne & Jacobs Mfg. Co... 526 
Columbus 16, Ohio 
Kilian Tackle Co. o)..cc0%6. is 880 
Baldwinsville, N. Y. 
King Cotton Cordage 
New York 8, N. Y. 
See advertisement on page 224 
Knape & Vogt Mfg. Co 
Grand Rapids 4, Mich 
See advertisement on page 142 


te, TE 9 nah aces bas 232 
Armonk, N. Y. 

La Belle Sales Corp. ......... 512 
Oconomowoc, Wisc. 

Lake City Tackle Co. ........ 736 
Cleveland 6, Ohio 

eS ea eer 516A 
Ansonia, Ohio 

See advertisement on page 260 

Landon Laboratories 
Kansas City, Mo. 

Langley Corp. ........- 733, 734A 
San Diego 1, Calif. 

Lauson Co. 
New Holstein, Wisc. 

Lavelle Rubber Co. .......--- 523 
Chicago 22, IIl. 

Lawrence Tackle Mfg. Co. ... 810 
New York 10, N. Y. 

eS ee ae 105 
Boston 15, Mass. 

See advertisement on page 149 

OE ae 445 
New York 7, N. Y. 

Le Trappeur, Inc. .........-- 915 
Boston, Mass. 

Lewis Engineering & Mfg. 

Co. 

Alliance, Ohio 


See advertisement on page 244 


(Continued on page 223) 
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Booth No. 


SITUATIONS WANTED 


2 Great Retail Salesmen 
available to build Sales for YOU! 


MR. CEILING AND MR. WALL 
will go to work for you immediately 
a 
THEY ASK FOR NO SALARY © NO COMMISSION 
NO TIME OFF © NO VACATION © NO TRAINING 


REFERENCES 


12,000 HARDWARE AND ELECTRICAL BUILDING SUPPLY DEALERS 
- sold millions of ne 


annually for these dealers 


NATION WIDE REPUTATION AS 
MOE LIGHT FIXTURE SALESMEN 



















National 
in Beaut 


the Complete Lighting Ling 


— 
— - 
th dd. fe ue a 
woevees coon] 
" ’ 
{pene 


M-1070 





Meet 
Mr. Wall 
and 
Mr. Ceiling 
the World's Greatest 
Silent Salesmen representing 
nationally advertised, money- 
making Moe Lights. 


MOE Z,/c DISPLAY DEALS** <n 
he Sensation of the Industry <3 



























M-611 





On these deals all of the fixtures are individually packaged, 
and are shipped direct to dealer on a drop-shipment basis. 





























© Plus — at no extra charge — complete Display Unit, and 
merchandising Sales-helps. 


M-1024 


© Rail freight PREPAID ot Fort Atkinson on all fixtures and 
display units. 





M-5030 Ceiling Merchandiser in- 
cludes 65 fixtures. Retail Value 
$305.70*; Dealer's Cost $199.00; 
Your Profit $106.70. 








M-5031 Wall Display includes 41 
fixtures. Retail Value $194.75*; 
Dealer's Cost $126.00. 

Your Profit $68.75. 





M-5070 Colorful animated Ceil- 
ing Merchandiser includes 52 fix- 
tures. Retail Value $429.00*; 
Dealer's Cost $279.00. 

Your Profit $150.10. 











M-5074 Counter-Window Display 
includes 22 fixtures. Retail Value 
$118.95*; Dealer's Cost $77.00; 
Your Profit $41.95. 








* Prices slightly higher Denver and West. 


M-1024 





Nationally Advertised to Millions 
in Beautiful Full Color Full Page Ads 


oh tb 





Le iat, Ceaaly 


vo even * 


vee. yf ots w ite’ 
U 


Once again the Moe Light story 
will be carried to practically 
every fixture prospect in your 
community in the pages of 
such leading national maga- 
zines as The Saturday Evening 
Post, American Home, Home 
Maintenance and Improve- 
ment, and the sensation of the 
West — Sunset Magazine! 
These powerful messages di- 
rect people to your store. 


AME RIENS 


OMI 


IT GETS DARK EVERY NIGHT .. . that means that 
every night the people in your community are remind- 


ed of their need for Moe Lights. 


OLD HOMES GET OLDER EVERY DAY ... a consist- 
ently growing market for more and more Moe Lights 
in your community. Life Magazine indicated that homes 
require remodeling every 10 to 15 years. Just take a 
quick look around your own neighborhood to get some 
idea of the tremendous sales potential in your community. 


WOMEN LOVE TO “‘RE-DO”’ THEIR DECORATING 

. . Moe Lights are the perfect tie-in sale with wall- 
paper and paint. A Moe Light Fixture is like a ‘new 
hat"’ for the living room, dining room, kitchen, bath- 


room or hall. 


NEW HOMES CONSTANTLY BEING BUILT . 
billions of dollars will be spent for new home con- 
struction in the next 10 years, and every one of those 
new homes requires Moe Lights. 


THE LIGHTING BOOM IS ON .... the National Pro- 
duction Authority has estimated that in 1953, the 
lighting industry will do $341,200,000 worth of busi- 
ness — almost $40,000,000 MORE THAN THE VOL- 
UME IN 1951. Translated into sales of Moe Lights, this 
means MOE PROFITS FOR YOU .. . the biggest you've 


ever known. 


PUBLIC IS BECOMING INCREASINGLY SIGHT-AND- 


LIGHT CONSCIOUS .. . add the tremendous pub- 
licity and advertising campaign of the GE Light Con- 
ditioning program to Moe Light's own powerful 
national advertising program, and you reach practically 
every individual in every community in the United States 
— suggesting ways of imparting dramatic charm to 
furnishings, giving the home a new lift, making rooms 
look larger and contributing to more gracious living 

. making the public more light-and-sight, more Moe 
Light-conscious every day. 


YOUR MOE LIGHT CATALOG . . the complete 
Lighting Line — provides you with a means of selling 
a Moe Light for every room 

and to fit every taste without 

complicated inventory prob- 

lems. You sell directly from 

the catalog — you get im- 

mediate delivery from your 

distributor. If you do not have 

the fixture in stock that your 

customer selects, here is the 

most dramatic sales tool in the home lighting industry, 
packed with compelling copy, full color room scenes 
that suggest decorative uses for Moe Lights, and the 
most complete line of fixtures ever grouped together 
between the covers of any catalog! 




















































“SELF-SERVICE” 


put you in the profitable replacement fixture business overnight 


M-5030 CEILING MERCHANDISER 
Ready to hang up, 
includes 65 fixtures 


RETAIL VALUE _____ $305.70* 


wes DEALER COST _____ $199.00 
YOUR PROFIT ___-_ $106.70 
No. of No. of 
Fixtures Description Retail Fixtures Description Retail 
6 M-31 Ee @$ 95 2 M716 Brass ........ @ $ 5.50 
5 M32 Wwery ... cores @ 85 So... eee @ 7.25 
6 M-213 Assorted Colors @ 2.95 a. aaa @ 10.25 
3 M-221 Assorted Colors @ 4.95 2 M726 Grass .....-.. @ 7.25 
2 M-232 Assorted Colors@ 6.95 4 M-815 Brass ........ @ 2.25 
3 M-260 Assorted Colors @ 2.95 2 M642 Grass ......+- @ 7.95 
2 M-406 Chrome ...... @ 3.50 2 M-1015 Ivory & Brass..@ 9.95 
2 M-408 Chrome ...... @ 4.50 1 M-1035 Brass ........ @ 21.50 
1 M-410 Chrome ...... @ 5.95 eS eee @ 5.95 
2 M-458 Chrome ...... @ 5.95 2 M-1081 1 White, 
2 M-631 Chrome ...... @ 3.95 1 Beige ..... @ 3.50 
3 M-636 Chrome ...... @ 2.75 2.M-1141 Red & Brass ..@ 7.95 
2 M-638 Chrome ...... @ 3.25 2 M-1211 White ....... @ 9.95 
2 M-641 Chrome .:....@ 4.50 (with lamp) 
1_M-1324 White ....... @ 10.95 


65 Total Fixtures 


Profits from Waste Space with Modern 








Merchandisers .., 





















M-5 
WALL DISPL 
Ready to put up plus 4] 
dividually packaged fixty 
RETAIL VALUE _____ $194, 
DEALER COST _____ $126 
YOUR PROFIT _____ $ 68 
SIZE 4’ x 3’ 
—— No. of 
Fixtures Description Retail Fixtures Description 
2 M-123 Chrome ...... @$7.25 4-703 Chrome ......@$ 
3 M-131 Chrome ...... @ 4.25 2M-848 Black ....... @ 
2 M-327 Glass Only ...@ 2.95 2 M-863 Black & Brass @ 
2 M-329 Chrome ...... @ 6.80 4 M880 Copper ...... @ 
2 M-337 Glass Only ...@ 3.50 4 M-883 Copper ......@ 
2 M-339 Chrome ...... @ 7.95 2-886 Black & Brass @ 
4 M-700 Chrome ...... @ 2.95 2.1131 Red .........@ 
4 M-701 Chrome ...... @ 2.75 41 Total Fixtures 





M-5070 COLORFUL ANIMATED 
CEILING MERCHANDISER 

This display combines light, action and color, 
plus a total of 52 fixtures including 

the newest in Moe Light 
recessed, contemporary 
and accent lighting. 






RETAIL VALUE __-_-_~ $429.10* 


DEALER COST __--- $279.00 
YOUR PROFIT ___-_ $150.10 
SIZE 3’ x 14” x 38” 
No. of No. of 
Fixtures Description Retail Fixtures Description Retail 
4 M-606 Chrome ...... @$ 5.50 4 M-1067 Assorted Colors @ $ 9.95 
4 M-608 Chrome ...... @ 6.50 4 M-1069 Assorted Colors @ 10.95 
4 M-611 Chrome ...... @ 8.50 2 M-1071 Assorted Colors @ 12.95 
4 M-614 Chrome ...... @ 5.50 3 M-1073 Assorted Colors @ 9.95 
2 M-616 Chrome ...... @ 6.50 2 M-1074 Assorted Colors @ 12.95 
3 M-620 Chrome ...... @ 15.95 4 M-1075 Assorted Colors @ 7.95 


6 M-1063 Assorted Colors @ 5.95 6 M-1142 Red & Brass ..@ 5.25 
52 Total Fixtures 


SEE YOUR LOCAL DISTRIBUTOR FOR THESE 
MONEY-MAKING DEALS OR WRITE MOE LIGHT 





M-5074 BEAUTIFUL ISLA 


COUNTER-WINDOW DISPILA 
plus 22 individually packaged 
lights including accent lig 








RETAIL VALUE __-_-- $118. 
DEALER COST __--- $ 77. 
YOUR PROFIT __--- $ 4). 
SIZE 1’ x 3’ 
No. of 
Fixtures Description Retq 
2 M-131 Chrome ...... @$4 
(2S a ee @ 
2 M-329 Chrome. ....@ 6 
3 M-700 Chrome ...... @ i 
2 M-863 Black & Brass @ 7 
3 MEST Wack .......5 @ 4 
2 M-883 Copper ......@ ? 
2 M-1063 Assorted Colors @ 4 
2 M-1067 Assorted Colors @ 9 
2_M-1069 Assorted Colors @ 10 
2 Total Fixtures 
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Hardware Show Exhibitors 








: Booth No. 
Liberty Hardware Mfg. 
GS sists ornrotdestenatas fone piace 340 
Long Island City 1, N. Y. 
Liberty Industries, Inc. ...... 1015 
Brooklyn, N. Y. 
Liberty Steel Chest Corp. . 528 
New York 17, N. Y. 
Biperty Supply Co. .........% 1000 
St. Louis 7, Mo. 
Se a eae 23A 
New Windsor, Md. 
Lindsay Mfg. Co., Inc. ....... 630 
Lindsay, Calif. 
Linzer, David, & Sons, 
MES cietows seen sales 299, 300 
New York 3, N. Y. 
Lipman Lures, Inc. ......... 917 
St. Louis 7, Mo. 
Lombard Governor Corp. .... 590 
Ashland, Mass. 
merch, f., & Co., Ime. ...-.<.+ 221 
Brooklyn 5, N. Y. 
Iux Clock Mfg. Co. ......... 217 
Waterbury 20, Conn. 
See advertisement on page 268 
merord Lures, Tie. -.2..6.5...5% 738 
Canaan, Conn. 
Lyman Gun Sight’ Corp. .... 966 
Middlefield, Conn. 
M 
ee Oe OU ns 60-00. o:osae 609 
Cleveland 9, Ohio 
Magic Hostess, Inc. ......... 438 
Long Island City 6, N. Y. 
Magic Snell Tackle Co........ 863 
_ Canandaigua, N. Y. . 
IES Sie cib'icneenbbe eas 1 
Chicago 19, IIl. 
See advertisement on page 294 
Manufacturers Steel Corp. ... 562 
New York 17, N. Y. 
marathon Line Co. .......... 855 
Homer, N. Y. 
Market Forge Co. .......... 286 


Everett 49, 


See advertisement on page 303 


Martin’ Automatic Fishing 


Mass. 


PS Se ceW ne anes 708 
Mohawk, N. Y. 
Martin Rubber Co., Inc. ..... 515 


Long Branch, N. J. 


See advertisement on page 44% 


C. H. Masland & Sons ....964, 965 
Carlisle, Pa. 

eee 849 
Otisville, Mich. 

Master Metal Products, Inc. .. 247 


Buffalo 4, N. Y. 















Master Rule Mfg. Co., ine. Saivs 
Middletown, N. Y. 


See advertisement on page 2 
astercraft Plastics Co., Inc.. 547 


/ Jamaica 35, N. Y. 
See advertisement on page 290 


66 








] asters Planter Co. ......... 599 
Benton Harbor, Mich. 
MMasterset Brushes, Inc. ..329, 331 


Stamford, Conn. 


HARDWARE AGE, SEPTEMBER 18, 1952 














yp bf 


FOR BUILDING 
NEW SALES 





















Here’s your chance to cash in on 
the famous SOLDER SEAL name, 
now building new hardware 
customers with its strong-selling 
national advertising . . . eye- 
catching packages and displays 
—plus long- — pricing that’s 
too good to miss 


For the big, new profits these 

leaders deliver, ask your jobber 

= the SOLDER SEAL LINE to- 
y! 
















NATIONALLY ADVE 
IN MAGAZI 
AND NEWSP 








































A whole line of these new business builders, 
backed by SOLDER SEAL’S 25-year reputation for 
top quality! 






SEALMASTER SEALMASTER SEALMASTER 
TANK -BALLS BOWL RING FAUCET WASHERS 
Bigger, better. Easily installed. Popular assortment. 
Guaranteed Fits all bowls Finest rubber. 
4 years. 
TITESEAL FUEL-TONE LIQUID WRENCH 







Melts rust awey 


Famous family of 
Deodorized. 


compounds for 
oll-purpese sealing. 


RADIATOR SPECIALTY COMPANY 


improves combustion 
Eliminates soot 

















Hardware Show Exhibitors 





* 
THE King Coffon LINE Bost 
: Geo. H. Maus, Inc. ......... 819 
Amsterdam, N. Y. 
McCagg Model Co. .......... 903 
Mt. Kisco, N. Y. 
McKaig-Hatch, Ine. ......... 114 
Buffalo 7, N. Y. 
McKinnon Leather Products 
OR * eh cdas Ses e Hess es. 404 
| New York 56, N. Y. 
1 McLaughlin-Millard, Inc. .... 413 
Dolgeville, N. Y. 
! Mechanix Illustrated ........ 22 


New York 18, N. Y. 


See advertisement on page 255 


/ Melnor Metal Products Co., 


s ei DE asechovenMedeais 256, 257 
Cordage Long Island City, N. Y. 
ghis fast See advertisement on page 246 
NS ERIS Apt et eeinn ardor 907 
Leicester, Mass. 
an Merit Metal Products Corp. .. 460 
my New York 12, N. Y. 
et I 873 
Minneapolis, Minn. 
Merriam Bie. Co.. 6:60:00. 115 
Durham, Conn. 
Metal Ware Corp. ........... 435 


Two Rivers, Wisc. 
See advertisement on page 449 
Metallizing Engineering Co., 


Re al Lc AO le 204 
Long Island City 1, N. Y. 
meereneend CO: co... ceccs css 439 
Chicago 44, Ill. 
Michigan Peat, Inc. ......... 621 
New York 16, N. Y. 
Midwest Mower Corp. ....... 18 
St. Louis 6, Mo. 
a 2 a eer 912A 
Seattle, Wash. 
Mill Run Products Co. ....... 843 
Cleveland 13, Ohio 
Millersburg Reamer & Tool 
Co. . ....-.818, 319, 320, S21 
Millersburg, Pa. 
| Milligan Bros. Systems....:. 215A 
Jefferson, Iowa 
E. Miltenburg, Inc. ......... 546 










New York 12, N. Y. 
ORDER FROM Minnesota Fishing Tackle Co.. 987 


Minneapolis, Minn. 
YOUR JOBBER Miracle Adhesives Corp. ..... 282 


“Joday / New York 22, N. Y. 
See advertisement on page 321 
Modern Sporting Goods 456 


New York, N. Y. iv 3 
Modglin Co., Inc. ........... 233 


n Los Angeles 65, Calif. 
Mos Ladght, Ine. oh ecd.ces. 452 


Fort Atkinson, Wis. 
co R DAGE See advertisement on pages 219 to 222 
Monarch Marking System Co. . 604 
Dayton 3, Ohio 
JOHN H. GRAHAM & CO., INC, 


M k ‘we advertisement on page 270 
105 DUANE STREET * NEW YORK &, N. Y. et = King, Ine. a 
Chicago 35, IIl. 


me wt ret ore 
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t page 255 
256, 257 


| page 246 





= It’s easy when you have the right numbers. 


... 878 And that’s no gamble with e 


. 439 Reflexite house numbers move faster over counters... 
.. 621 pile up bigger volume with less sales effort because: 


- 


- 435 


n page 449 
Dey 
... 204 











18 @ Reflexite house numbers reflect more light day or 
night. 2900 tiny lenses are molded into every inch — | 
- 912A the same “miracle material” that guides you on the | 
843 nation’s highways. 
@ Reflexite house numbers are made to /Jast. They 
20 321 do not rust, fade, tarnish or deteriorate in the most 
extreme weather. 
>. 215A . 
@ Reflexite house numbers are the only numbers 
. 546 carded — they sell themselves. | 
o.. 987 @ Reflexite house numbers display to sparkling 
advantage in small counter space. (The self- 
. 282 selection display rack illustrated is available 
icin free.) 
. 456 See them at THE HARDWARE SHOW 
. 233 DEALERS: Let us rush you a trial October 6-12 
order through your jobber. You'll 
452 sell them like hot cakes. Together with other Reflexite Products 
————eeee GRAND CENTRAL PALACE — BOOTH 506 
: : “604 (120 numerals) ........ $18.00 
: At Ste sac, the ender REFLEXITE CORPORATION 
page 270 “po a he J 30.00 
Your Profit $12.00 STAMFORD, CONNECTICUT 
26, 427 Canadian Representative: 








Ontario Steel Products Company, Limited, Division C, Chatham, Ontario 
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y 


yale] <eealelalers 


with... 


NATIONAL HARDWARE SHOW 


New York, October 6-10 






...and see 
for yourself 
why more people than ever 
before are demanding 


BLUE BIRD SNIPS 


THE FINEST... 
at a far lower price 


@ Longer lasting cutting edge 
@ Accurately adjusted 

@ Attractively boxed 
@ Fully guaranteed 


New York 
October 6-10 
Booth 127 





BOOTH 127 











ap LE Bip, 


Re ge NI 
: @ 


TOOLS 


Bergman 


TOOL MFG. CO., INC. 
1573-1575 NIAGARA ST. BUFFALO 13.N. Y 
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Hardware Show Exhibitors 





Booth No. 


Moody Machine Products Co. 
Inc. 


Providence 5, R. I. 
See advertisement on page 364 


Morse Metal Products Co., 


eee eee 580 
Brooklyn 19, N. Y. 
O. F. Mossberg & Sons, Inc. 
o0 Gass +s eee 961, 962 


New Haven 5, Conn. 
See advertisement on page 88 
Moto-Mower Co. ........,e-. 68 
Detroit 1, Mich. 


See advertisement on page 305 


Mowamatic Corp. ....... 343, 344 
Mount Vernon, N. Y. 
Musgrave Mig. Co..........0% +0 522 


Springfield, Ohio 
See advertisement on page 431 
NS. BUD. OS ROES 5s 500k oa es 911 
Detroit 20, Mich. 
Mystik Adhesive Products 


nhs iete nas Sao ee 305, 306 
Chicago 39, IIl. 
N 
Ds DUE ato a loale de % ae ose Utes 219 
Brooklyn 12, N. Y. 
National Brush Co. ...... 330, 332 


Aurora, IIl. 
See advertisement on page 314 


National Carbon Co. Div., 
Union Carbide & Carbon 


NG 55 wdhare. wigia's 6 a4 roars 69 

New York 17, N. Y. 

National Rod Co. ....... 887, 888 
Costa Mesa, Calif. 

National Screen Co., Inc. .... 502 
Suffolk, Va. 

Net Machine, Inc. .......... 904 
Jackson Center, Ohio 

New Britain Machine Co. .... 91 


New Britain, Conn. 
See advertisement on page 281 


New Hardware News ........ 456 
New York 6, N. Y. 
New Hermes Engraving Ma- 
6S re 475 
New York 3, N. Y. 


New York Rubber Corp. .....1003 
Beacon, N. Y. 

New York Wire Cloth Co. .... 93 
New Canaan, Conn. 

Nicheus Mite. Co. ...iccesi- 283 


Ottumwa, lowa 
See advertisement on page 445 


Nicro Steel Products Co. .458, 459 
Chicago, Ill. 


Noma Electric Corp. ..... 446, 447 
New York 11, N. Y. 

No-Mortise Hinge Corp. ..... 574 
Bound Brook, N. J. 

Normscope Sales Co. ........ 952 


Chicago, III. 


Booth No. 


Northwest Plastics, Inc. ..... 486 
St. Paul, Minn. 


Notion Accessories, Inc. .... .334A 
New York 12, N. Y. 

Pevlemee: CatDs f iapeccsce.. 429 
New York 17, N. Y. 

Piyemee deat, Co. wsecc.ce.... 829 


Bradenton, Fla. 


Oo 


O'Veder Cote. 5.5... 279, 280 
Chicago 9, Ill. 

Ohio Machine Products Co. .. 102 
Columbus 11, Ohio 

Old Pal Fishing Goods Mfrs. . 856 
Wilkes-Barre, Pa. 

Oley Products, Inc. ......... 258 
Inwood, L. I., N. Y. 


See advertisement on page 269 
Olin Industries, Inc.......... 29 
New Haven 4, Conn. 
Edward O’Malley Valve Co. ..115C 
Chicago 28, IIl. 


Orchard Industries, Inc. . .731, 732 
Detroit 5, Mich. 

Charles F. Orvis Co. ........ 1005 
Manchester, Vermont 

Outdoor Associates ......... 912B 
South Milwaukee, Wis. 

Outdoor Supply Co., Inc. .... 967 


New York 12, N. Y. 
Overseas Finance & Trading 
Bl Bs 664 ewe rerivese 632 
San Francisco 4, Calif. 
Owens-Corning Fiberglas 
Corp. 
Toledo 1, Ohio 


See advertisement on pages 238, 239 


616, 617 


Ox Fibre Brush Co., Inc. .... 116 
Frederick, Md. 

Oxwall Products Mfg. Co. .... 10 
Oxford, N. J. 


See advertisement on page 454 


Pp 


P & C Hand Forged Tool Co.. 34 


Portland 22, Ore. 
See advertisement on page 15 
PTI Ince. 


fs OEULEL SSS ESE, Ss 
New York 13. N. Y. 

Palmer Welloct Tool Corp ... 
Meadville, Pa. 


See advertisement orm page 423 
Parker-Gaines Div., Tex Ma- 


402 


Cee OSE BS 625 
Long Island City 1, N. Y. 
Parker Sweeper Co. ......... 521 
Springfield 99, Ohio 
OO er 554 


New York, N. Y. 
Penens Corp. 
Schiller Park, III. 
See advertisement on page 199 
Penn Fishing Tackle Mfg. Co. 
715, 716A 


36 


Philadelphia 32, Pa. 


See advertisement on page 260 
Penn Sport Supply .........936A 
McKeesport, Pa. 
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SELF-SERVICE DISPLAYS 
NOW FREE WITH WARNER TOOLS 


You can sell twice as many tools from these at- 
tractive displays as from bins, according to sales 
tests! 

These natural-finish hardwood Warner displays 
catch the eye. They get tools into the customer’s 
hands, using the super-market’s tremendously suc- 
cessful self-service principle. And they take less 


MAIL TO YOUR JOBBER -. omy “ 


Order Form— Please ship me the Warner 1010 
assortment with FREE hardwood display. 


WARNER 1010 ASSORTMENT 
Welded steel handle putty knives and scropers 


INCLUDES: 
V2 doz. V2 doz V2 doz. 
No. 400 156” No. 402 15” No. 401 3” 
Stiff Putty Knives Flex. Putty Knives Stiff Scrapers 
(25¢ retail) (35¢ retail) (35¢ retail) 
V2 doz V2 doz. l only 
No. 403 3” No. 406 6” Display Board 
Flex. Scrapers Broad Knives FREE 
(50c retail) (85¢ retail) 
Veta OOM OORT... $13.80 
ok eS ro a eee 9.20 
ale inoeeee Fs chal ciibeeaas OE oo daa; < aw ks 4.60 
IR cs ac ah chee Wak er ala de athe cg 50% 
ac 
chu... WARNER MANUFACTURING CO. 
¢ rooss* 802 16th Avenue S. E. » Mi polis 14, Mi t 
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than one-fourth the space of the same tools dis- 
played in bins. 

Warner tools sell fast because they cost less, have 
more quality and are more serviceable. Their crisp 
black and orange finish has the eye appeal that 
catches customers. Check your order on the blanks 
below and mail to your jobber! 


MAIL TO YOUR 


Order Form— Please ship me the Warner 1012 
assortment with FREE hardwood display. 


WARNER 1012 ASSORTMENT 


Paint and varnish scrapers 
INCLUDES: 
V2 doz. V2 doz. V2 doz. 
No. 800 21/2" No. 800 134” No. 800 1” 
Scrapers Scrapers Scrapers 
(60¢ retail) (49% retail) (30¢ retail) 
V2 doz. 1 only 
each of 22”, Display Board 
134", 1" FREE 
extra blades 
(25¢, 13¢, 10¢ retail) 
Wee ee WM Cw AG. See eee ee. $10.95 
ee Og eb eee chase ene e 7.30 
Og Se ar ar 3.65 
EEE Ss «<M «5 digas T Wad kb <bobeees 50% 
“ARND,, WARNER MANUFACTURING CO. 
hy 2 802 16th Avenue S. E. + Minneapolis 14, Minnesota 
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AMERICA’S MOST SUCCESSFUL 
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XP Noiseless! 
Dx Shock Absorbing! 
Sf Outlasts Steel! 


No question about it! The SILENT | 
FLASH is America’s top performing | 
roller skate! Jumbo rubber tires outlast | 
steel ... absorb shock ... and skate with | 
magic ease and effortless speed. Noiseless 

skating—indoors on rainy days or on side- 

walks. It’s like putting wings on your feet! | 


SPECIAL COMPOSITION 
RUBBER found only on 
CHICAGO's SILENT FLASH 
outweors steel. Bigger wheels 
moke skating faster. Noise- 
less! Shock absorbing! 


The SILENT FLASH is made only by the 
great name in skates for over 40 years 


“CHICAGO 


Roller Skate Company 
4456 West Lake St., Chicago 24, Illinois 


‘THE MIGHTY CHANNEL ARCH 
CHICAGO's exclusive ‘'Chan- 
nel Arch"’ is strong enough to 
support over 200 pounds — 
another proof of CHICAGO's 
ruggedness. SILENT FLASH 
chassis is the same as the fa- 
mous FLYING SCOUT shown. 





9 
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Booth No. 
Pennsylvania Saw Corp. ..... 326 
Newark, N. J. 
Perma-Jack Corp. .......... 44 
Cleveland 17, Ohio 
Petersen Mfg. Co., Inc. ...... 64 


DeWitt, Nebr. 


See advertisement on page 309 





Phelon Magnagrip Co., Inc. .. 579 
East Longmeadow, Mass. 
Phillips Fly & Tackle Co. 860, 861 


| Alexandria, Va. 
| Pioneer Rubber Co. ......... 430 
| Willard, Ohio 
Pitegoff Brothers, Inc. ..266, 266A 
| Brooklyn 21, N. Y. 
| Plastic Woven Products, Inc. .4, 5 
Paterson 3, N. J. 
Plastray Corp. 
Detroit 2, Mich. 
Pomonok Products, Inc. ..... 924 
Northport, N. Y. 
Portabie Electric Tools, Inc. 
ret RRM) Sh .. eae .56B, 57 
Chicago 20, Ill. 


See advertisement on pages 202, 203 


| 
| 
| 
| Porter-Cable Machine Co. ... 


67 
Syracuse 8, N. Y. 
ES ee 79 


Somerville 43, Mass. 
Power Products Corp. ....... 309 
Grafton, Wisc. 


See advertisement on page 27! 
Power Products Co.......... 
St. Louis 17, Mo. 
Premgx Products Div., Chis- 
holm-Ryder Co., Inc. .... T4l 
Niagara Falls, N. Y. 


See advertisement on page 416 


F. W. Prentice & Co. ........ 409 
Adrian, Mich. 
Prene Uotr. 65.63 63: 613, 614, 615 


Skokie, Ill. 


See advertisement on pages 208, 209 


Proto TOI j..0)sceinsre as 2 47, 48A 
Los Angeles 54, Calif. 
Puritan Cordage Mills, Inc. .. 234 


Louisville, Ky. 
See advertisement on page 276 


Quaker Rubber Corp. ........ 545 
Philadelphia 24, Pa. 
Se eee 208 


Derby, England 


iy oo At ee 471, 472 
Lamar, Mo. 

See advertisement on page 229 

Radiator Specialty Co. ... .448, 449 


Charlotte 1, N. C. 


See advertisement on page 223 


Radnor Tool & Mfg. Co....... 584 
Waterbury, Conn. 

Railway Handle Corp. ...... .525B 
Kenbridge, Va. 

Rain-Beau Products Co. ..... 724 
Canton, Mass. 

Ransom Brush Co. ....... 330, 332 


Chicago, IIl. 
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We're unveiling it at the Hardware Show! 


COMPANY 


229 
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Painters and glaziers know you 
just can't beat Goodell Putty 
Knives and Scrapers. Tops in 
Quality and backed by 75 years 
know-how. 

Stock and sell Goodell! Show 
Goodell Putty Knives and Scrap- 
ers to Mr. Householder. He'll see 
the difference! He likes good 
tools, too! 

Order from your jobber now! 


& J GooDELL COMPANY 


NEW HAMPSHIRE 


ANTRIM 








Hardware Show Exhibitors 





Booth No. 

a ae 859 
Milwaukee 2, Wisc. 

EN Ee | a 473 


Madison 10, Wisc. 


See advertisement on pages 260, 270, 296, 297 


Reading Brass Co. .......... 544 
Hillsdale, Mich. 
Red Devil Tools ............ 32 


Irvington 11, N. J. 
See advertisement on page 280 
Red Head Brand Co. ........ 954 
Chicago 41, IIl. 


See advertisement on page 251 


ae 735 
San Carlos, Calif. 

Reflecto Letters ............ 263 
New York 29, N. Y. 

Retiexite Corp. .......5.s.. 506 


New York 5, N. Y. 
See advertisement on page 225 
Regent Cutlery Co. ......251, 252 


New York, N. Y. 


a ee 337 
New York 138, N. Y. 

je ee 92 
Lansing 20, Mich. 

Republic Molding Corp. ...... 572 
Chicago 31, IIl. 

Richardson Rod & Reel Co. ... 863 


Chicago, IIl. 
Richberry Electric Co.....440, 441 
Chicago 8, Il. 


See advertisement on page 298 


Ridge Tool Co. ..... 81, 82, 83, 84 
Elyria, Ohio 


See advertisement on page 311 


Robeson Cutlery Co., Inc. .... 123 
Perry, N. Y. 
| Edward E. Robinson, Inc. .... 573 








Nutley 10, N. J. 
See advertisement on page 266 


Rochester Can Co. .......242, 243 
Rochester 9, N. Y. 

Rockland Tackle Co., Inc. .... 
Suffern, N. Y. 

Rockwell Tools, Inc. ......... 285 
Columbus 12, Ohio 

Rockwood Manufacturing Co. 
Rockwood, Pa. 


See advertisement on page 414 


Rogers Plastic Corp. ..... 226, 227 


West Warren, Mass. 
See advertisement on page 313 


Rona Plastic Corp. ....:..... 548 
New York 61, N. Y. 

L. S. Root Laboratories, Inc. .623B 
New York 13, N. Y. 


See advertisement on page 52 


945 


.223 


Rosenberg Bros. & Co. :..... 587 
Smithtown, L. I., N. Y. 

Rows Tok Co. 4.60..5..0...0:..2 419 
Glendale 1, Calif. 

Royal Broiler Corp. ...... 560, 561 
New York, N. Y. 

Sf Serre rere, 46 


Newark 3, N. J. 


See advertisement on page 302 


Booth No. 


J. 2. Reem Teel Co... 0.06502. 106 

Southington, Conn. 
S 

S-X Graham Corp. .......... 610 
Chicago 7, IIl. 

oe 349 
Chicago 30, IIl. 

MINE, BN oiiain es eeeasa cs 436 
Long Island City 1, N. Y. 

Savage Arms Corp. ......... 12 


Chicopee Falls, Mass. 


See advertisement on pages 46, 265 


Sawn Bere. CO... 66 sc cness 307 
Sharon, Pa. 
J. H. Scharf Mfg. Co. ....... 98 


Omaha 3, Nebr. 

Schrade Walden Cutlery Corp. 
Walden, N. Y. 

George Schrade Knife Co., Inc. 941 
Bridgeport 8, Conn. 


Scope Instrument Corp. ...... 1001 
New York 10, N. Y. 

Seal-Dri Sportswear Co. .... 737 
Rockford, Il. 

Sea Net Mfg. Co., Inc. ...... 862 


Los Angeles 15, Calif. 
Seiberling Latex Products Co. 556 
Akron 9, Ohio 


Seneca Tackle Co. ........... 935 
New York 38, N. Y. 

Sensation Mower, Ine. ... .315, 316 
Ralston, Nebr. 

Sentry Stop-A-Draft Co. ..... 437 
Chicago 6, Ill. 

Sessions Clock Co. ....... 110, 111 


Forestville, Conn. 
See advertisement on pages 19, 20, 21, 22 


Shakespeare Co. ...........- 743 


Kalamazoo 2, Mich. 
See advertisement on pages 252, 253 


Shamrock Leathercraft Corp., 
Div. of Brecher Bros..461, 462 
New York 1, N. Y. 
Sharon Bolt & Screw Co. . .513, 514 
Boston 10, Mass. 


See advertisement on page 234, 235 
Sheffield Bronze Paint Corp... 48 
Cleveland 19, Ohio 


See advertisement on page 231 
Shelton Plane & Tool Mfg. Co. 303 
Shelton, Conn. 


Sheridan Products, Inc. ...... 802 
Racine, Wisc. 

ce 5, re 607 
New York, N. Y. 

Shopmaster,.Inc:. ....-...+-- 30 


Minneapolis 15, Minn. 
Silicote Corp. 
Oshkosh, Wisc. 
Simonds Saw & Steel Co. .... 409 
Fitchburg, Mass. 


See advertisement on page 63 
Simonsen Industries, Inc. .833, 834 
Chicago 5, Ill. . 


See advertisement on page 260 
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Te nn 8 
16, (i 
* OIC 
Inc. 941 | NK. / 
1001 
a ENAMELS... in colors and clear! 
862 NEW... An entirely re-formulated enamel that assures 
perfect results and a smooth gleaming paint job every time! 
Co. 556 
_ 935 NEW...Anewcan featuring a better spray head. Just 
press the button and spray away — anyone can do it... 
315, 316 truly PUSH BUTTON PAINTING. 
NEW ..+A modern design can that is easy to grip for | 
110, 111 AND AT THE SAME OLD LOW PRICES... Here is spray painting ...will not tip over easily... and is attractive 
cnother progressive step by SHEFFIELD! QUIK-SPRAY has enjoyed pecguse of its size! 
20, 21, 22 sensational successes in stores everywhere ...now improved asitis, Sheffield QUIK-SPRAY means extra volume and extra 
. 743 it should be even greater! FEATURE it...and watch your profits profits all year long. Its fine spray is perfect for decorat 
a zoom up! A full range of colors, as well as ALUMINUM and CLEAR ing, in addition to its use around the house as a spray 
a as transparent finish. FREE COUNTER CARDS AND NEWSPAPER MATS cn omel, 
i 462 to help you sell more. ORDER YOUR ASSORTMENT NOW! 
513, 514 NE 
e 234, 235 : ; 
43 aren ‘2 THE ONE ALUMINUM | 
page 231 s PAINT THAT DOES THE ENTIRE JOB 
Co. 303 Now... the new and improved SUPER-KROME, even better than ever ' 
before! Featuring an ADDED OIL LENGTH... the NEW SUPER-KROME 
_ 802 needs no oil added... even for priming! More than ever before... it 
is the one aluminum paint that does the entire job... covering wood... 
607 brick or metal surfaces with one coat! Interior or exterior... the NEW 
aa Super-Krome leaves a brilliant aluminum finish that lasts and lasts. 
Flows on satin smooth...NEW Super-Krome is ready mixed... and 
30 fills the bill every time. A great value... the fastest selling aluminum 
Porat rced paint in hardware and paint stores everywhere. 
_ 875 Good Housekeeping For further details... descriptive folders and advertising sales helps... 
a 45 anvsayst f write todey to... 
... 408 — ' 
333, 834 7A Im 
ONE OF THE WORLD'S LARGEST : 
page 260 MANUFACTURERS OF ALUMINUM PAINTS CLEVELAND 19, OHIO . 
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CHENEY 


Stluer King 


NAIL HOLDING HAMMER 





The Cheney Silver King 
Xmas Box serves a5 4 
decorative display and 
an attractive holiday 
package. An ideal 
Xmas gift forthe master 
mechanic or the home 












JOHN H. GRAHAM & CO.,Inc., New York,N.Y. 
SANFORD BROTHERS, Chottancege, Tenn. 










Gstas. 1836 





LIvTEE PALES, w. ¥.. U.S. A. 
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Hardware Show Exhibitors 





Booth No 

Sinclair Industries, Inc. ..... 605 
St. Louis 10, Mo. 

ee eee iste Se 


Chicago 30, Ill. 
See advertisement on page 217 
G. M. Skinner, Inc. Div., H. A. 
Whittemore & Co., Inc... 837 
Clayton, N. Y. 


AGG ER. Dt Gia. 06000008 806 
Milwaukee 12, Wisc. 
D. B. Smith & Co., Ine. ...... 60A 


Utica 2, N. Y. 
See advertisement on page 43 
Seymour Smith & Son, Inc. .. 94 
Oakville, Conn. 
See advertisement on page 201 
Soderberg & Kenyon ........ 
Denver 2, Colo. 
South Bend Bait Co. ..... 704, 705 
South Bend 23, Ind. 
See advertisement on page 263 
Southern Hardware ......... 
Atlanta 5, Ga. 


Southwester Co. ............ 868 
Chicago 23, IIl. 
Specialty Importers, Inc. .... 934 


New York 3, N. Y. 
See advertisement on page 270 
Specialty Steel & Wire Prod- 
ucts Corp. .....sceeaes 410 
New York 35, N. Y. 
Speedway Mfg. Co. ......... 
Cicero 50, IIl. 


Sport Fishing Institute ..... 722A 
Washington 5, D. C. 

Sporting Goods Dealer ....... 844 
St. Louis 3, Mo. 

re 951 
Minneapolis, Minn. 

OIE, cscs Kot ESOT 720 
New York 10, N. Y. 

Sports Heater Co. .......... 886 
Denver 10, Colo. 

Sportsmen Accessories, Inc. .. 871 


New York 21, N. Y. 
Stamping Products & Mfg. Co. 


I i att sa im Oe 341, 342 
Detroit 27, Mich. 
Standard Bronze Co. ........ 474 
Bayonne, N. J. 
Standard Wire Cloth & Screen 
RMT tants WES BoA0:0, 00284. 216 
York, Pa 
Stanley Electric Tools ....... 1 


New Britain, Conn. 
See advertisement on page 23. 


3 
Stanley Works, Stanley Tools . 1 
New Britain, Conn. 
See advertisement on page 278 
Starbrand Corp.’............ 2 
Indianapolis 18, Ind. 
E. C. Stearns & Co. ......... 350 
Syracuse 8, N. Y. 
Steelcraft Tool Mfg. Corp. ... 211 
New York 3, N. Y. 
Stelray Products, Inc. ....... 588A 
Shelton, Conn. 


See advertisement on page 299 


Booth No. 

Stern, Morgenthau & Co., Inc. 596 
New York 11, N. Y. 

Stevens Walden, Inc. ....... 62, 63 


Worcester, Mass. 
See advertisement en page 284 


Stoeger Arms Corp. ......... 996 
Long Island City i, N. Y. 

Store Kraft Mfg. Co. ........ 608 
Beatrice, Nebr. 

Stratton & Terstegge Co. .... 845 
Louisville, Ky. 

Stream-Eze, Inc. ......... 982, 983 
South Bend 14, Ind. 

Sunset Line & Twine Co. .... 846 


Petaluma, Calif. 
See advertisement on pages 244, 245 
Superior Insulated Wire Co. . 519 
Haverstraw, N. Y. 
Superior Rubber Industries .. 865 
Chicago 10, IIl. 
Superior Tool Co. ........... 620 
Cleveland 3, Ohio 


See Advertisement on page 319 
Supreme Products, Inc. ...... 308 
Chicago 16, IIl. 
See advertisement on page 216 
Swanson Machine Corp. ..... 415 
Jamestown, N. Y. 
Swing-A-Way Mfg. Co. 
St. Louis 16, Mo. 
See advertisement on page 256 
emicte Gls -o. 53 05 Sab 00.0 529, 530 
Oxford, Mich. 


T 
Taylor-Gjede Co. ........... 102A 


Webster, Mass. 
See advertisement on page 198 
Taylor Instrument Companies .6, 7 


Rochester 1, N. Y. 
See advertisement on page 248 
Technical Glass Co., Inc. ..... 17 


Los Angeles 58, Calif. 
Tennessee Eastman Co. Div., 


.. 103, 104 


Eastman Kodak Co. ...... 2, 3 
New York 16, N. Y. 
wees Ges... 63 33... bess 225 


New York 16, N. Y. 

Thomas Spinning Lures, Inc. .1017 
New York 10, N. Y. 

Thommen Sports Equipment, 


Be ieumuwek. Sys. sole 841 
New York 3, N. Y. 
Thriftool Sales Co. ......... 631 
New York 10, N. Y. 
Titan dire. e., Inc. i. .i.... 603 
Buffalo 10, N. Y. 
Loguratt. Corp. *. i505. 6 6s... 108 


Springfield, Mass. 
See advertisement on pee OT 


Tourn-A-Grip Co., Inc. ...... 
Birmingham, Mich. 


Tradewinds, Inc. ........ 807, 818 
Tacoma 1, Wash. 

Trimont Mfg. Co. ........... 129 
Roxbury 19, Mass. 

Ct A a ss one ccyes oes 536A 
Minneapolis 13, Minn. 

pe fe RS Ea eae 1011 


Miami 33, Fla. 
See advertisement on page 453 
(Continued on page 236) 
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ow offer ‘the world's most versatile 
Folding rule'— 


Make no mistake, the new Stanley “100 Plus” Extension 
Rule is the handiest, most versatile rule money can buy. 


Read it four ways— 

on inside measurements using slide, entire reading is 
centered at one point, eliminating chance for errors; 
may also be used as an ordinary extension rule for 
inside measurements, and as 
regular folding rule 
reading from 

either end. 


Use itasa 
marking 

gauge for 
measurements in 

2” and 4” multiples. 




















CHECK THESE “100 PLUS” 
RULE FEATURES 


® Easy to read Big Bick Numbers on White Sticks 
® Square ends — butt flush with work 
®@ Opens to even inches at end of each stick 
®@ Handy for end-to-end measurements — opens in 
6” multiples to full length, 72” 
® 8-inch Brass Slide graduated both sides, removable 
for use as depth gauge 
® New Plastic Finish wears:four times longer 
® Extra Thick Rock Maple Sticks, graduated all edges 


With these new Stanley “100 Plus” Folding Rules 
you can offer your customers the newest and best in 
rules — with new sales points and better profits! 
Order through your wholesaler! , 
































NO. 346W “PULL-PUSH” RULE 
with big black numbers on white 
blade — easy-to-read. 

6 ft. now 98E retail. 
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<To back you up and help you sell... 


Month after month millions of 
meeting © tool customers read Stanley 
Eieenth and Rosso ods in THE SATURDAY THE TOOL BOX OF THE WORLD 
Py Senne EVENING POST, BETTER 
goon, eet Po HOMES AND GARDENS, 


POPULAR MECHANICS, 
POPULAR SCIENCE, 
MECHANIX ILLUSTRATED, 


HOME CRAFTSMAN and 
POPULAR HOMECRAFT, 





Reg. U.S. Pat. Off. 


i 


oan 4 HARDWARE © TOOLS © ELECTRIC TOOLS © STSEL STRAPPING © STEEL 
%& SEE US AT BOOTH NO. 1, NATIONAL HARDWARE SHOW, OCTOBER 6-10, GRAND CENTRAL PALACE, N. Y. 
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TYPICAL COMMENTS FROM A FEW TYPICAL 
SHARON ASSORTMENT DEALERS 


Saves time! 

soys BILL CHERENSON, 
MIDDLESEX SUPPLY CO., 
LOWELL, MASS. 
“Shoron Refillable Assort- 
ments save me precious min- 
utes thot add up to a heck 
of a lot of hours to do other 
work!” 


money! 
says JOSEPH BORGATTI, SPAG’S, SHREWSBURY, 
MASS. 
“We were losing money on fastener sales until we 
installed Sharon Assortments—now we show profits 
on 5 and 10 cent purchases!” 








says EDWARD BELL, 
J. B, HUNTER CO., BOS- 
TON, MASS. 
“Sharon Refillable As- 
sortments make a com- 
plete fastener department 
They save us hundreds of Bi ™ 
extra steps every day!” io’ 


Saves space! | 
says JORDAN CAZEAULT, ”* 

JOSEPH T. CAZEAULT & 

SONS, NO, WEYMOUTH, 

MASS. “‘Sharon Assortments give 
us a large fastener selection 
in really compact space. i 4 
Wonderful for stores with ? 
limited floor area!’ 


RIGHIER ©, 


“ao 


’ 


eAINT S 


says CHARLEY RIGHTER, RIGHTER’S HARD- 
WARE & SUPPLY STORES, DORCHESTER AND 
ROXBURY, MASS. 
“‘We used to bust conventional boxes to sell a 
screw or bolt, throwing our inventory way out of 
kilter. Sharon assortments and refills are actually 
stock savers!’’ 


Sharon Gut aud Sota Cb Eostor 10 Mpass 
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NOW -3 SHARON ASSORTMENT UNITS 
SERVING EASTERN MASSACHUSETTS HARDWARE DEALERS 


Shatt al 


ASSORT 


BENJ att LANDE Y 


NO a. Cc YUNT 
ind CAPE COI 


SHARON NOT ONLY GIVES YOU A COMPLETE, 
DIVERSIFIED FASTENER DEPARTMENT— 
BUT PUTS IT RIGHT IN STOCK FOR YOU! 


Right up to your door .. . right into your store ... SHARON REFILLABLE 
ASSORTMENTS moke suré you're always adequately stocked to make more 


and faster profits on 5 and 10 cent sales! Only Sharon gives you ; MARVIN. MEYER 
om ee Servin 
© 62 REFILLABLE ASSORTMENTS © MINIMUM INVESTMENT © 750 SIZES OF | MIDDLESEX 


FASTENERS @ GENEROUS PROFITS ¢ COMPLETE DEPARTMENT IN ONLY 12’ OF COUNTY 
SHELF SPACE e¢ FREE REFILL SERVICE. 


OTHER SHARON 
UNITS IN 
PRINCIPAL 
CITIES 


Ask your jobber 
or write direct ae STRAUSS 
erving 


HARD ESSEX COUNTY 


23 [Shanon Gotnut Sohal Boston 10, Mads. 


actually 
202-216 PURCHASE STREET 


Compact Paching oe ie lange SF oillinn ra « Snall Suse 


; 
haron | la mean... 
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Hardware’ Show Exhibitors 





Booth No. 

TE, iB 5 Weeks dew eters CK Fe Poet 727 
New York 18, N. Y. 

sive wee sed ese 216 


Brockton 39, Mass. 


See advertisement on page 451 
Tudor Chemical Specialties, 


a Oy re 290 
Yonkers 2, N. Y. 
Twit mere. COi, IRC... once Ses 317 
Long Island City 1, N. Y. 
Tyee Mires CO, <o6.60 ceases 589 


New York 4, N. Y. 


U-C-Lite Mie. Co: .... certs 423 
Chicago 22, IIl. 


See advertisement on page 153 
Ulster Knife Co., Inc. ...... 76, 77 
Ellenville, N. Y. 
Unicorn Co. of America, Inc. . 853 
New York 3, N. Y. 
Union Hardware Co. ..... 718, 719 


Torrington, Conn. 
See advertisement on page 277 


Union Steel Chest Corp....... 255 
Le Roy, N. Y. 
Union Tool Co. ..318, 319, 320, 321 
Orange, Mass. 
United-Arvin Corp. ......... 453 
New York 10, N. Y. 
United Cutlery & Hardware 
is... 239 
New York 3, N. Y. 
United States Electric Mfg. 
Corp. 
New York 11, N. Y. 
U. S. Fiber & Plastics Corp. .. 927 
Stirling, N. J. 


United States Industries ..... 262 
Chicago 31, IIl. 
U. S. Line Company ......... 870 


Westfield, Mass. 
United States Plywood Corp. . 117 
New York 18, N. Y. 


See advertisement on page 215 


United States Rubber Co. .... 348 
New York 20, N. Y. 


See advertisement on pages 275, 321 


Universal Brush Corp. ....... 416 
New York 13, N. Y. 
Upson Brothers, Inc. ........ 109 


Rochester 14, N. Y. 


See advertisement on page 288 


Utica Cutlery Co... oes S508 


Utica 4, N. Y. 
Utica Drop Forge & Tool Corp. 
Pi ON aes Ce SOE 37, 38, 39 
Utica, N. Y. 
See advertisement on page 289 
Utica-Duxbak Corp. ......... 995 
Utica 4, N. Y. 
Vv 
Varmee Bife- Oo. so icici ices 801 
Venice, Calif. 
WO OMS isi Gs Sees ce enk 542 


Sheboygan, Wisc. 
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HARDWARE HUMOR 
By Hardware Age 
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a 
The wife said any little 
trinket for Christmas will 
please her—just so it has 
automatic oven control." 


w 





Booth No 

WT, BE ia Co... ouscatnvass 869 
Ripon, Wisc. 

fa are 25 


Grove City, Pa. 
See advertisement on page 303 


Waltco Products .....6cceee- 835 
Chicago 9, Ill. 


See advertisement on page 409 

Walton Products, Inc. ....... 8 
Union, II. 

Walworth CO. ..06 62 cece sees 28 
New York 17, N. Y. 


See advertisement on page 194 
Warner Mig. 6s. .scsccccees 210 


Minneapolis 14, Minn. 
See advertisement on page 227 


Ware BEGrnOee cc isisccc cece 304 
Chicago 51, IIl. 
Washington Steel Products, 


WN a saree wink ecole $696 6-05 406 
Tacoma 2, Wash. 
Waterbury Rope Co. ........ 100 


Brooklyn, N. Y. 


See advertisement on page 345 


WOUGr Me, GO. os vc ecees 867 
Chicago 32,, Ill. 

pO re 517 
New York 19, N. Y. 

Erwin Weller Co. ........... 813 


Sioux City 19, Iowa 











"| want to give him a present 
that's filled with spirit.” 


Booth No, 


Wells Tool Co. ..318, 319, 320, 321 
Greenfield, Mass. 


See advertisement o a 
Wen Products, Inc. oa 7] ‘ © ae 
Chicago 31, IIl. 


R. D. Werner Co., Inc. .... .20, 21 
New York 16, N. Y. 

Siegmund Werner, Inc. ...... 972 
Bloomfield, N. J. 

Wesbar Stamping Corp. ..... 937 


West Bend, Wisc. 
Western Fishing Line Co. ... 746 
Glendale 4, Calif. 
Western Home Products Corp. 531 
Allendale, N. J. 
Western Tool & Stamping Co. 
Sindee a we ca Pee es 431, 432 


Des Moines 13, Iowa 
See advertisement on page 74 


Westfield Mfg. Co. .......... 501 
Westfield, Mass. 


See advertisement on page 188 
Westinghouse Electric Corp .. 10 
Bloomfield, N. J. 
White Metal Rolling & Stamp- 
RN eS ve sires ate nth 114A 
Brooklyn 22, N. Y. 
Whiting-Adams Co., Inc. .312, 313 
Boston 18, Mass. 


Wickwire Brothers, Inc. ....527A 
Cortland, N. Y. 

J. H. Williams & Co. ........ 112 
Buffalo 7, N. Y. 

Wilton Tool Mfg. Co. ........ 281 


Chicago 14, Ill. 


See advertisement on page 24 


J. Wiss & Sons Co. ...... 48B, 49 
Newark 7, N. J. 
Wolff Appliance Corp. ....... 582 


Long Island City 1, N. Y. 

Woolrich Woolen Mills .. .976, 977 
Woolrich, Pa. 

WHI, GI. osianscticcte cs seed 874 
Stevens Point, Wisc. 

Wright & McGill Co. ....857, 858 
Denver, Coio. 


X 


X-Acto Crescent Products Co., 
INOS a ccatuie ca cece 120 


New York 16, N. Y. 


See advertisement on page 1% 


Y 


Yale & Towne Mfg. Co. 


jo seed 33, 454, 455, 466, 467 
Stamford, Conn. 

po SS Se 884 
Royal Oak, Mich. 

Yardley Plastics Co. ..... 591, 592 


Columbus 15, Ohio 


See advertisement on page 258 


Z 


Zachman & Co. ......-.06::- 338 
Chicago 30, Ill. 
momen Mie Coi-. 66d ok. inks. 1016 


Manitowoc, Wisc. 
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The Fastest? Selling Christmas Gift Yet! 


Gift- wrapped 
for extra 


sales appeal 
Instant Lighting 


with Throw-away Cylinder 


Retails *6-95 
» for only COMPLETE 


Gift - wrapped for extra sales appeal 





Here’s a sure-fire gift item that means extra profits for you 
this Christmas. It's the fast-selling BERNZ-O-MATIC Torch . . . 

It's @proven sales sensation that means extra profits for you 
not only at Christmas time but the year ‘round. It's different! 


IT’S EASY TO SELL BECAUSE IT’S EASY TO USE 


IT’S A WELCOMED GIFT for house owners, hobbyists, 
plumbers, mechanics, electricians or welders. 


IT HAS HUNDREDS OF USES—soldering, paint burning, 
electrical work, plumbing and a host of others. 


IT HAS A STURDY I.C.C. APPROVED CYLINDER. 
awl cylind oa 
Throw- 95 “| 


retails - This famous THROW-AWAY Cylinder lasts up to 15 hours 
for on (depending on size of flame used) and can be replaced for 
only $1.95 retail . . . A SURE REPEAT BUSINESS BUILDER. 


Don't mis this tremendovs opportunity for SEE THE BERNZ-O-MATIC TORCH AT THE HARD- 
SHORT SUPPLY, Order from your jobber now! WARE SHOW IN NEW YORK, Booths 248 and 249 


SHORT SUPPLY. Order from your jobber now! 


BERNZ-O-MATIC is a name to remember. You'll be hearing more about 
BERNZ-O-MATIC products. Be sure to have your jobber keep you informed. 


INC. Rochester 6, N.Y. 


OTTO BERNZ, 


“Always Reliable” + “Since 1876” 
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~ 


“You and i | 
can go to town | 


with this product” 


“Work along with me. I'll be telling your customers 







TV-and-Radio show—‘Arthur Godfrey Time’— a 


weekly, starting in September.” 
Yes, you'll want to tie in by using the 
Dust-Srop display and promotional 
material, featuring Godfrey. What a sales 
combination! It’s yours for the asking. 
Displays, post cards, stuffers, newspaper 


and radio material—the works! 


. 
- 
- s 


Your market for filters is bigger than ever 
this year. Cash in with Dust-Strop, the 


nationally advertised filter. 






If you haven’t 
already ordered 
your material, 
call your Dust-Stop supplier NOW! 
Ask him for the Dust-Stop 
Campaign Folder and 


promotion material order form. 






IT PAYS TO PROMOTE AND SELL THE ORIGINAL 


ques (ER. 
Sianes ~~ CF Toe 
piciigeasinsten AIR FILTE 


*FIBERGLAS and DUST-STOP are trade-marks of Owens-Corning Fiberglas Corporation for products made of or with fibers of glass. 


1 
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about Fiberglas Dust-Sror* Air Filters on my ~. 








HARDWARE . 


Arthur Godfrey on CBS 
TV and Radio... 
' Coast to coast 


for 


bUETOr = 
FILTERS 


starting in September 


HARDWARE AGE, SEPTEMBER 18, 1952 


*FIBERGLAS and DUST-STOP 
ore trade-marks (Reg. U.S. 
Pat. Off.) of Owens-Corning 

Fiberglas Corporation for 
products made of or 
with fibers of glass. 





HOT ITEMS BY BURGESS FOR FALL- 


new! tucric JIG SAW 


WITH BUILT-IN ROTARY MOTOR 
A TOP prorit-Propucern FoR AMAZINGLY 


DEALERS EVERYWHERE! LOW-PRICED! 


Here is a new precision-built power tool you can sell 


ONLY 
with pride. And, at the low, low price of only $12.95 
complete, it’s a power tool you can sell fast/ Big, power- $ 95 
ful rotary motor (not a vibrator) is built-in . . . delivers 


3400 R.P.M. Cuts wood full 1” thick, metal up to Ys” 
—™ : i cctedn ete ober circle. ee ae 
enthusiast ts to 
Full-Size Project Priced so low it’s bound wT Sous et me ee 
sales-Cimehets! 22 rary Sau! producers for the months ahead. Order today and be complete with bullt-n moter, 
Patterns Packed project patterns 


LOOK AT THESE SELLING FEATURES! 


Saws weed, soft metal, plastics, fiber, wallboard. 

Adjustable work feet and biade guide fer smooth, accurate cutting. 
Built-in cooling fan keeps meter ¢-e-0-! . . . assures trouble-free operation. 
Steel table measures 8” x 5%,” .. . 46 square inches of table surface. 
Rugged steel housing . . . built te “take it"! 
Rubber-cushioned base for smooth, quiet operation. 

Safe — Easy to operate — Nationally advertised! 


Manufactured and Gvaran- 
teed by Burgess . . . World- 
Famous Makers of Precision- 
Bullt Tools. Operates on 110- 
125 Volts A.C. 


Order from your fobber 
today. If he is out of stock, 
send order and jobber's 
name to — 








d extra 











f stock, 
ber’s 


18, 1952 
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FOR CHRISTMAS—FOR BIG PROFITS 




















| fircenre POWER TOOL KIT 


" A brand-new kit that’s sure to set new sales records 
| for you! Appeals to men, women, boys, girls. Ter- 
rific gift item. For marking, engraving, etching, 
tooling, Smee se and cutting on wood, leather, 
steel, glass, plastics, cardboard, ivory, ceramics, 
copper and many other materials. Kit No. V-760 
contains Burgess Vibro-Tool, 10 all-purpose ac- 
ay = big 2-color instruction book, 
mentite, sturdy, steel storage 

rp "Order your season’s - today! 





al DELUXE ELECTRIC glen \ 


Fastest-Selling Self-Contained Electric Sprayer On the Market 
Foolproof — clogproof. Anyone can use it. Just plug in and 
spray enamel, lacquer, glossy and wall paints, varnish, 
water, garden sprays, insecticides. Sliding spray-adjuster $ nt 
regulates pattern and volume. Corrosion-proof =~ as- 
sembly. Multi-vein spinner nozzles. 25-oz. jar. A terrific 
seller during the fall painting season and Christmas buy- 
ing period. Order a supply of these money-makers now! 


Burgess HAND SANE 5: MODEL HS-200 















Fast-Moving ~ ni . Ti 
Year ‘Round Seller See us at Booth 322 

a eee ae —_ y . National Hardware Show — New York 
sell themselves! Mede : 





Burgess Vibrocrafters, Inc. 
Dept. HA, 180 North Wabash Avenue 
Chicago 1, Illinois 
Gentlemen: Please arrange to ship: 
vo JS-180 JIG SAWS 


of tough, colorful 
plastic molded to fit 
the hand. Screw-ac- 
tien knob holds pa- 
per tight. Curved 
front edge for sand- 


i 
ing belles. sharp Suggested List Price ¢ ; 
rear edge for corners. meee V-760 POWER TOOL KITS 
pone poly ney | $719 $119 ar; gem VS-600 ELECTRIC SPRAYERS 
Packed 12 to the case, which yl > gee CASES OF 12 HAND SANDERS 
4 


‘aine ei Each 


B iyessWbroonfies — 


180 North Wabash Ave., Chicago 1, Illinois  — _ SNe 
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SEE YOU AT THE Tim FE | 
HARDWARE SHOW si e 3 N 


GRAND CENTRAL PALACE 
OCTOBER 6-10 INC. 


% <n 


Follow the crowd to Booth 298 

A complete exhibit of KEIL key 
duplicating machines — many other 
money saving items of interest to you. 


WE WILL DUPLICATE YOUR AUTOMOBILE KEY 
TO DEMONSTRATE OUR AUTOMATIC MACHINE 


"See you at the show” Che 
KE YouPLICATING MACHINES 


KEIt LOCK CoQO.,Iinc., CHARLESTOWN,NEW HAMPSHIRE 
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the FIRST All-Metal COUNTER ona WALL 


ALL-METAL, 
STURDY & Pick 
RIGID the Right Siz 


Druitt ployer by 
STOCKS for Your Jot she 
& DISPLAYS ' DEALERS: 


yam 743) 


OF DRILLS FIND-OUT 
EXCLUSIVE : | HOW YOU 
SELF-DISPENSING : CAN GET 


UNIT KEEPS on 
Y “fil ” 
DISPLAY “filled THIS 


AT ALL TIMES. ~e 
a $1 g00 


SMALL & he Pell aatstiel | 
COMPACT. . 
ho ae aalciaaalelalelt: 


=i°t| & COUNTER oe 
OR ATTACHES aes a... 
‘f TO WALL : : ae | 





QUICK 
& EASY 
TO REFILL - | jobber 





You'll INCREASE your DRILL SALES... | The No.1 DRILL SET 
You ll INCREASE your DRILL PROFITS Seller in Americ| 


with this sensational, all-metal, all complete drill money-maker! | 


Here’s a once-in-a-lifetime opportunity for the hardware 

dealer interested in increasing BOTH sales and profits! 

Continental — America’s finest quality High Speed Drills — 

is making this brand new, modern merchandiser available 

FREE to progressive dealers. This new, all-metal merchan- 

diser does more than stock drills .. . IT INVITES SALES! 

Bright and colorful, this powerful merchandiser will be the 

center-of-attraction in your store. No old fashioned bulging 

bottom, no glass enclosure that scares off more customers SELECT-O-DRILL Index Container 
than it attracts, this Display is modern merchandising at its (with no cost for the container) 
best. And best of all you can set it up on your counter or IS MAKING DRILL SALES BLOOM 
wall without one penny of cost! Find out NOW! Ask your WHERE THEY'VE NEVER BLOOMED BEFO!| 


jobber or write direct. Either way you'll be glad you did! Select-O-Drill index containers are maki) 
drill set history. With Select-O-Drill c« 
tainers you offer your customers comple 
drill sets — and charge only for the drili 
Cash-in on bigger drill set sales. Wi 
Select-O-Drill you can feature sets at low 
prices for bigger volume sales. Select -¢ 
Drill Containers are another Continent 
exclusive! 








The nylon fly line | the 





v¥ Adds up to 35 feet 
to your cast! 


v Easier, smoother, 
more accurate! 


Entire construction of the Stream King 
is new—result of many months of plan- 
ning, experimenting and field testing 
under all conditions by Sunset’s fishing 
experts. You'll get up to 35 feet more 
distance on your casting with Stream 





King shooting head tapers, and from 10 
to 20 feet more with double tapers. 
Stream King’s sensational casting qual- 
ities are achieved by the incorporation 
of minute metallic threads permanently 
bonded in a core of tightly woven nylon. 
These give the line more weight and 





balance than silk, plus all the well known benefits of nylon. Smaller in diameter, it presents 
less wind resistance—less water resistance. And in casting, the line forms a narrower loop, 
presenting the fly gently to the fish. Stream King is perfect for both dry and wet fly fishing. 
(With dressing it floats; without, it sinks.) 





WAYNE WALTERS 
CASTS 143 FEET 


New Sunset Stream King Fly Line took 





both first and second place in Western 


New 
Division, National Angling and Cast- 
men 
ing Tournament last month. NO 
Wayne Walters, with a cast of 143 
feet, took top honors — the first event The 
he has ever won...and with an 
WRI 


increase in his own casting of over 


18 feet. “This new Stream King is the 


finest line I've ever used,” he said. SU N 


18 JEF 
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that is HEAVIER THAN SILK! 


NEW suNseET STREAM KING 











“THIS LINE SHOULD IMPROVE ANYONE'S CASTS” 


CHARLES McDERMAND, nationally famous angler recently featured in LIFE 
and in FIELD & STREAM, and author of two books on trqut fishing 
(Yosemite and Kings Canyon Trout; Waters of the Golden Trout Country), 
“Stream King is the answer to the fly fisherman’s problem. It casts farther 
and easier, with little wind resistance, and for wet-fly fishing, the line sinks 


immediately. It should improve anybody’s cast.” 





New Sunset Stream King Will Be THE Line for Fly Fisher- 
men in 1953—and YOU can BANK on it! STOCK UP 
NOW WHILE STREAM KING IS RED HOT NEWS 


There’s a Sunset Line for every fishing purpose 


WRITE FOR COMPLETE CATALOG 


SUNSET LINE & TWINE CO. 


18 JEFFERSON STREET- PETALUMA, CALIFORNIA 
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the most exciting 
garden accessory since 


TTL : 


; HIVVETET A Bony, 
a Ny 


i{l! 


ranks first in the nation over all 





suction-action 
. one 7 . . * 
combines fertilizers, other oscillating sprinklers 
comes ° “2 
with 5-fost insecticides, mg lightest-weight oscillating 
suction hese, detergents, sprinkler on the market 
for gentie, chemicals with Ml all paris entirely rustproof and 
wide spray hose water non-corrosive 
eae cuts working ME unconditionally guaranteed... 


for one full year 


time in half! 


=600 
With brand-new link adjustm 
for faster, simpler settings, 
watering half-areas 











Fertilize de-weed your lawn or 


garden in half-the-time! cfs — 
Insecticide and hormone-sproy & SEAL 


trees and shrubbery No more 
climbing or special equipment! = 





Pressure-wosh your cor—bright |. - 
and clean with for less effort! <4 


Windows --- porches: -- houses— # , 
sporkle clean with ha!f-the-work! 


® covers rectangular areas up to 2400 sq. ft. 


Powertul, self-selling 3-color set-up : ) 
display carton...with one-dozen individually e adjusts easily for smaller areas 


packaged units... with each order e sturdy aluminum, brass and stainless steel 


solid brass, rustproof, |” 


fits any hose... 


© water-driven gears never need oiling 
@ covers entire lawn area uniformly 


*Meinor’s Swingin’ Spray ranks first in nation for brand acceptance according 
to the latest Annual Store and Market Study conducted by Hardware Retailer. 


a 
Ce ee ee ee a a -_ 
—_—_——— = eS oe = = 





Tay EE 


Smart dealers build a complete department around Melnor Garden Accessories 





Be sure to visit Melnor at the National Hardware Show BOOTHS 256 & 257 


MELNOR Metal Products Co., Inc NEW PLANT AND EXECUTIVE OFFICES 
a9 ti] 


10-40 45th Ave. - Long Island City 1, N. Y. 
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For added, extra turnover and profit, here’s a complete line of 
outboard motors with the models, horsepower ratings and prices 
to meet the greatest market demand — and they’re available in 
standard and deluxe models. The Buc- 
caneer’s your assurance of top profits! 


The Buccaneer is engineered to quality 
standards and designed for rugged, depend- 
able performance. It’s backed by 41 years 
of experience in the manufacturing of 
quality outboard motors. The Buccaneer’s 
your best horsepower-per-dollar buy on 
the market! 


- \ 


Qo fe 
































HERE ARE SOME OF THE FEATURES THAT MAKE : 4 
Whe une ene je, First) 


LIGHTNING- QUICK STARTING... 100% waterproof Dura-Life magneto and 
special “short-proof” spark plug terminals 
* mean easy starting — even on damp days or 

around salt water. 


















SMOOTH OPERATION... The Buccaneer’s proven fuel distribution sys- Flexi-Clutch 

tem and simplified controls assure smooth Full 360° pivot for reverse 
operation at every speed — idling to full 

throttle. 46'2 Ibs. 

POSITIVE COOLING ... Special water pump, built for longer, trouble- 1-hour running time (full 
free life, assures efficient cooling at all speeds. throttle) 
} , . ae = 0.8 gallons-fuel tank capacity 
Here are other top features: Nation-wide service facilities, adjuist- . ° 






able co-pilot, automatic rewind starter, fresh water flush plug, simple 
synchronized single lever spark and throttle control — or the safety 
steering handle twist grip throttle on the 12 H. P. Deluxe Model 
... These features combine to make the Buccaneer a preferred choice. 


Available through leading 
hardware jobbers and 
sporting goods distributors. 














Full 360° pivot or Twist Grip Throttle | 


for reverse Control 
— ‘ 64% Ibs. 





Full 360° pivot for 
reverse 



























Weight— 29 Ibs. Weight—45 Ibs. 1.5 gallons — 
ie 0.5 galions— 0.8 gallons — fuel fuel tank 1.5 gallons — fuel 
fuel tank capacity — capacity — capacity — tank capacity — 






%-hour running 
time (full throttle) 


%-hour running 
time (full throttle) 


1-hour running 
time (full throttle) 


1%-hours running 
time (full throttle) 











COUTBOAR D MOTOR S | 


MANUFACTURED BY GALE PRODUCTS 4 GALESBURG, ILLINOIS 
A DIVISION OF OUTBOARD, MARINE & MANUFACTURING COMPANY 
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BEST SELLERS 


featured in new Taylor Christmas promotion! 


UNUSUAL GH Tg aun, 


Faylo 
r Instr ga 
rom 


"s 


ang rowndi 
manele 


Here are the seven fastest moving items in our Christmas 
Promotion Program. Each has been selected for major 
promotion in big national advertising space in The 
Saturday Evening Post, New Yorker, Fortune and 
Holiday. Be sure you have an adequate stock of the 
Taylor gifts shown on this attractive eye-catching 
counter card. Order now for extra Christmas profits. 


Taylor Instrument Companies, Rochester, N. Y., and 
Toronto, Canada. 


2.75 to 19.59 HOLiDay 


real p 
od 
Only 87. 





ra 
‘Taylor Instruments 


ACCURACY FIRST 





~ 








IN HOME AND INDUSTRY 
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CONSISTENT NATIONAL ADVERTISING. 


is telling your customers about the 


g HGH QUALITY --- REASONABLE PRICE 
of the entire | 


est 1837 


BOKER 
B ta: Gig BRAND 


2u4,,, CUTLERY | oT , 
For over A CF 


line! 


Boker Tree Brand Cutlery is popular... it’s reasonably 
priced ...it moves fast. Every item in the line is made of 
the finest cutlery steel. Each number is designed with your 
customer in mind. Good to look at... good to use... it 
means solid customer satisfaction, It will help build up your 
reputation for smart buying. 

An attractive, hard-hitting Saturday Evening Post adver- 
tising program is telling your customers about the fine 
quality and reasonable prices of the entire BOKER Tree 
Brand line. 





RANCHERO SET 
An example of Boker Tree Brand advance in packaging 
and design for cutlery. Handy viny! plastic zipper-closure 
carrying case. Moving fast everywhere. A marvelous gift 
item. Of course we have BOKER Tree Brand 
table cutlery in popular block and other styles 
of packaging. 


se 
a 


e 
maiy\\\% 
mt ASNT Vii) 


POCKET KNIVES 
Famous everywhere for fine steel © And every other type scissors and shears 
and fine looks. The expert's choice. ... including Pinking Shears — quality 
Hundreds of patterns to choose all the way — priced to sell at a good 
from profit. 


gir See the line that makes the profits 


: at booth 59 wart warbware sHow 


esanusneD 1837 i = YOU'LL SEE WHY YOU SHOULD STOCK 
NEW YORK SIA 


H. BOKER & CO., INC. 


BOKER TREE BRAND CUTLERY 


NEW YORK 7 
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wa HUNTING CLOTHING 





BUILDS STORE TRAFFIC... 


MAKES MORE MONEY 





It’s no secret that RED HEAD hunting clothing is used by almost 
all of the best dealers in the country to draw traffic into their 
stores. What some dealers do not realize is that the RED HEAD 
This is a line is such a terrific profit-maker. Once those customers come 
WANE into the store, the RED HEAD duck drives home sale after sale. 
The quality and construction plus the famed RED HEAD 
reputation for making field tested favorites builds up the pres- 
tige of the retailer. Your best way to cash in on this obvious 
popularity is to display RED HEAD products prominently in 
your windows and in the store. Keep fully stocked in all sizes 

. remember too that at least one of the RED HEAD "193 
ways to make a profit” can mean that extra sale that will con- 
tinually boost your profits to new highs! 

















These three headliners are real drawing cards... 
they are hunting garments that you can.depend on 
to fully satisfy every need and desire of the most 
experienced hunters everywhere. Every feature of 
these garments is constructed to make hunting a 
physical pleasure in the roughest terrain. ""Bone-dry” 
comfort in itself sells for you... add the best all- 
around designing and you can build up your own 
» store's reputation by making RED HEAD your "'top”’ 
line this fall. 


a 





Bone-dry'’ HUNTING COAT 





"Bone-dry’’ Hat-cap 


HEAD BRAND C€ 


4300 West Belmont Avenue, Chic 














Dr. Arthur M. Howald, inventor 

of Glass Fiber Fishing Rods 
Here’s a new, saies-getting, compact 
wall display that holds 21 rods... 
never in the way ... yet gives dominant 


display to best selling Shakespeare to taper for uniform rod strength. Or- ZONE 

Wonderods! dinary solid glass rods are ground tO Wondered has 
Exclusive Howald Process advan- taper which cuts thousands of outside backbone built in 

tages build the tremendous demand for _ glass fibers that “feather” under stress. ear . 


Wonderods. Outside fibers run parallel 
from tip to butt which distributes strain 


through entire length when rod is bent UNMATCHED BY ANY OTHER ye a 
... outside strands take the whole load! RODS MADE! Order Wonderods now! darters! 


MORE STRENGTH 
AND ACTION 
36% more glass 
fibers than the 
best of the rest 
—stronger— 
more live action. 





Most Profitable to Sell because 
Exclusive Howald Process Benefits 
are What Fishermen Want Most! 


A More ACTION... More POWER... More ACCURACY 


V Built to Taper with Glass Fibers continuous 
from Tip to Butt! 


V Won't Rust, Rot, or Take a Set! 


Shakespeare solid glass Wonderods 
won't splinter or break under severest 
fishing conditions because they are built 


Sell the rods of greater strength, pos- 
itive uniformity and fast, live action 


The Largest Advertising Campaign in the 
’ Tackle Business Will Be Selling For You! 


Old time customers and newcomers alike will 
see hard-selling Shakespeare ads in the most 
complete campaign in the industry. Sports, 
men’s, general magazines and other giant-cir- 
culation publications will be working for you... 
RIGHT IN YOUR OWN HOME TOWN! Order now! 


DOUBLE-OFFSET 
HANDLE 
Shakespeare's 
exclusive Tru-Aim 
double offset 
handle makes 
accurate casting 
easy as pointing 

your finger. 


PERMA-WINDS 
New; stronger; 
wear longer; 
colerfast. Perma- 
Winds bond 
guides to rod. 



















Z 
POWER 


power fo set the 
hook, for fishing 











Wonderods are protected by U. S. Patents No. 2571717 and No. 2571692 
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NATIONAL HARDWARE SHOW SPECIAL! 











GLASS FIBER 


aero: 





Colorful Wal Display Holds 21 Bait 
Casting, Spinning and Fly Wonderods! 


——S NN 









































Ger your "2? Ya/ue Nonaerod 
hack FREE Simply 4y cratering 
the #1000 BASOTMONE: af Your 
usual discount — 
FAVORITE SERIES WON: 
ZBanly "160-52" O17 25223 Fi poy 
SUPER SPECIAL SERIES 


Bonly#U71-5 2° C4 233% ps7 
TOTAL — * $7 6° zx 57- 
Less your usual AiSscounr~ 





VISIT THE Please Rush .... No. 1000 Shakespeare Wonderod 


Assortment(s) and FREE Permanent Wall Display: 





ADDRESS. a 


| 

| 

I 

| 

BOOTH, #743, PAW ELOIS ANE CITY. eS ee 
| 

| 

| 

| 

: 








HARDW ARE SHOW My source of supply for Shakespeare Tackle is: 
Grand Central Palace, Oct. 6-10 











Visit Herbrand in Booth 
14 at the Hardware 
Show in New York 


*Patent Pending 





the aristocrat ot / tools 


Brand new “SEE-THRU”* MERCHANDISERS 


Now for the first time premium quality mechanics hand tools at 
standard prices. The right assortment for repairmen, hobbyists, 
plumbers, electricians, farmers and householders at full profit. 

Ingeniously displayed on Herbrand’s open-design eye-level 
merchandisers. The last word in modern displays, handsomely 
finished in orange, blue and white. “SEE-THRU”* merchandisers 
take a minimum of space anyway you look at them. and all tools 
are always visible to customers. Sturdy constru@tion— Nothing 
to turn or get out of order. 

Recognized for years as the quality leader in the automotive 
market. Herbrand has sales engineered a pair of tailor-made 
deals for the Hardware Trade, Herbrand’s 71 years of quality 
mantfacturing experience, backed by national consumer ad- 
vertising and promotion is available to you. 


Write for complete details 


October 6-10 





pErBRan, 
fa: if 


i ot 


f a 
RRR CSP AR 


cost $207.82. Display fixture free. 


VAN-CHROME TOOLS 
the peneal MOHLY Cant bug! 


=HerbrandVan-Chrome’? 


DBH-250 DISPLAY ASSORTMENT—Holds a hand-picked assortment of 230 tools, two each of 115 
fast-selling standard items in 15 popular series. Display measures 48” wide and 33” high. Dealer 


Herbrand Tools, Fremont 18, Ohio 


THE BINGHAM-HERBRAND CORPORATION 


MECHANICS 








DBH-100 DISPLAY ASSORTMENT—iIncliudes two 
each of 49 fastest selling tools...98 tools in 8 most 
popular series. Display measures 24” wide and 
25” high. Dealer cost $86.09. Display fixture free. 
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Profit Pointers 


X-acto Products, displayed in your store, are sure to get careful attention from 
the many MECHANIX ILLUSTRATED hobby and craft-minded male readers in 


your vicinity—men who have been pre-sold and know exactly what they want. 


The uniform high quality of X-acto knives and tools has made them a big 
favorite with the greatly increasing number of home workshop enthusiasts. An 
X-acto display in a prominent place in your store can mean more sales and 


bigger profits for you. 


FOR FASTER. SCRATCH - F T Z : Dremel draws buyers to your store. This well-known 
Zee = is es (he) brand name, through consistent national advertising 


fo AS Aeweateent Rad 
and superior products, has built-up a loyal following 
among MECHANIX ILLUSTRATED’s millions of “do- 


it-yourself” readers—men who know and respect the 








Dremel name. Whether they're in the market for a 





sander, or other electric hand tools, they'll want to 
see Dremel first. So cash-in on this market, and be 


sure your Dremel display is up-to-date and in a spot 





for all to see. 


Elmer’s Glue-All sticks and satisfied customers stick with Bordens. By using their 


famous copyrighted figure “Elmer” in regular ads in MECHANIX ILLUSTRATED, 


ELMEs ERS wonderfull as well as other leading national magazines, The Borden MECHANIX 


Saar ne a oe Company is helping to establish a ready acceptance for this ° preg ey 
+3 . ooth No. 


product among millions of male readers—men who know 





that the Borden name stands for quality. And, Elmer’s 





familiar face is a natural for an eye-catching counter 





display in your store. Let Elmer’s Glue-All start ring- 


ing-up extra sales for you today. 


One 


MECHANIX ILLUSTRATED 


A FAWCETT PUBLICATION 
67 West 44th Street ¢ New York 36, N.Y. 

















8, 1952 
HARDW ARE AGE, SEPTEMBER 18, 1952 255 




















256 

















All models 


are available 
with the wonderful 
Magnetic Lid-Lifter 
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IS A CUSTOMER 


FOR 


SwinG-A'Way 


CAN OPENERS 


Chances are your customer needs a new Can Opener because 


her present one is defective or inefficient. 


Chances are the new SWING-A-WAY models will inspire 
your customer to replace her old, but still usable 


Can Opener, 


Chances are she’s looking for just such a practical, useful 


gift for a friend or relative. 


wH Y SiinG:A'Way 


On every point—LOOKES ... PERFORMANCE... PRICE... 
SWING-A-WAY outshines all others. 


Are you getting your share of the annual 12 million 


Can Opener market? If not, let us show you how. 


Phone, write or wire: 


SWING-A-WAY MFG. CO., ST. LOUIS 16, MO- 
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NOS. 5, 1 
Enterprise 
home and 
= 
s 


HARDWAR 





INTERPRISE 





. ~r ~_ 
ae 


’ 


Works anywhere on any flat surface 
Beautifully styled. Easy to use and clean 


Can't mar table top. Sells on sight! 


Gama’ by 
Good Housekeeping 
& Nor ey 


‘aD 
AS apvepristd WE 


Approved by Good Housekeeping 
for its millions of readers. 


[6 ou about sales and profit... you'll 

do even better with the colorful new Enterprise No- 
Clamp Chopper. 

America’s most efficient and most beautiful kitchen 
chopper is now available in a choice of four gay deco- 
trator bases—WHITE, YELLOW, RED and CHROME— , 
styled to the new trend of the most modern of modern SEE US IN BOOTH 502 AT THE 
kitchens. NATIONAL HARDWARE SHOW! 


CASH IN BY STOCKING THE COMPLETE ENTERPRISE LINE! 


sd i r 
4" ENTERPRISEM#]* 
. —— i 


million NOS. 5, 10—Offer exclusive NOS. 422, 432—Furnished NOS. 12, 22, 32—Designed, ALL-PURPOSE PRESS—Stuffs 
Enterprise cutting principle in with gears for easier operation with Enterprise quality, for per- sausage, presses lord, fruits, 

home and commercial sizes. on tough cutting jobs. manent attachment and years vegetables, with maximum 

of satisfied use. pressure and minimum effort. 
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Want to increase your water supply? Now 
you can step it up one-fourth or more by using 
Yardley Pipe and Fittings. Independent tests 
prove Yardley Pipe will carry an excess of 25% 
more flow than steel pipe for the same head 
loss. Other big advantages include: 


.longer service because it won't 
rot, rust or corrode. 


. handles and installs faster, easier, 
because it weighs “% as much 
as steel. 


. requires fewer fittings and cuts 
installation costs up to 60% — 
jet wells even more. 


Yardley Pipe is warranted to be made of 
virgin material. It is engineered for every cold 
water use . . . drinking water or corrosive liquids; 
suction or discharge; wells, distribution lines or 
disposal systems. Resistant to damage from 
animal wastes, acid and alkaline soil. Smoother 
walls decrease build-up of bacteria-bearing film. 

Made of both rigid and flexible materials in 
a full range of pipe and tubing sizes 1” 
through 6”. Standard fittings and adapters. 
For more water, lower costs, longer service . .. 
investigate Yardley Pipe. 


a type for every purpose: 


M-2 for use with deep-well, double-jet pump 
systems. G/P for natural or manufactured gas 
and water service lines. M-6 for lateral dis- 
tribution systems. 


Send for literature. 








BOOTHS 591-592 
HARDWARE SHOW 
OCT. 6-10 


YARDLEY PLASTICS CO. 


Dept. A, 142 PARSONS AVE., COLUMBUS 15, OHIO 
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CH/LDRENS 


BARROW 


The Buch Junior wheelbarrow is not just a 
toy, it is a real wheelbarrow “just like 
dad’s.”” The tray is drawn from a single 
sheet of steel, with edge rolled to eliminate 
sharp edges. Handles and frame are made 
of 54” O. D. steel tubing, and handles are 
equipped with rubberegrips. Wheel is 
7” in diameter, painted aluminum, and 
equipped with a heavy duty solid rubber 
tire. Tray is painted red; handles are painted 
aluminum. Weight of barrow alone—54 
Ibs., overall dimensions when assembled— 
28” x 1334” x 1134”. 


Kuch MANUFACTURING CO. 
ELIZABETHTOWN, PENNA. 
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The Buch Junior is designed to deliver long service and 
stand up under hard usage. It is strong enough to support 
the weight of any person, young or old, that can sit in 
the tray.’ Besides being sturdy, it is safe. No sharp edges 
. no sharp projections to cut tender little hands. 





Each barrow is individually packaged in a sturdy deco- 
rated carton, suitable for shipping, and are packed 6 to 
a master carton. 
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LAWNSWEEPERS 


DynaSweep 


NATIONAL 


mounted REVERSIBLE brushes e« 


Machine cut STEEL gears and pinions « Bright 


advertising © FREE sales aids 


21 


MERCHANDISING colors ¢ Largest sizes 


ASK YOUR JOBBER—OR WRITE: 


Shipped COMPLETELY 





ASSEMBLED « ALL STEEL chassis « Roller sup- 


AND 30 MODELS 





LAMBERT INCORPORATED 





ANSONIA, OHIO—(DEPT. HA-18) 


ported collapsible hamper e BALL BEARING 


PRECISION MANUFACTURERS SINCE 
WORLD’S LARGEST PRODUCERS OF HAND PROPELLED LAWNSWEEPERS 


Please send me complete details on LAMBERT 


LAWNSWEEPER and name of nearest jobber. 


Se 
ae 


AND 


1891 





.. . They've Got 
the MUSCLE for 
the Job! 


Illustrated 
PENN SENATOR 


9/0 


52% of winners of Field & 
Stream Fishing Contest (Salt Water Di- 
vision) used Penn Reels. Wedgeport Tuna 
Guides use more Penn Reels than avy 


MEET US AT THE 
may other make 
— deg d Write Dept. D for FREE Catalog 


PENN FISHING TACKLE 


PHILA. 32, 


Empire Pt 
counter di 
pet-owner 
not one b 
for proper 


gives you : 


The Big Profit Line! | 


SENSATIONAL NEW 


FIBER GLASS 
Tackle Box 


Made of long tough fibers 
of glass with the color 
molded in. Strong and 
beautiful. 

Unaffected by salt or 
fresh water. Adjustable 
partitions in two cantl- 
lever trays. Form Fit 
Handle. Continuous piano 
hinge and water tight 

construction. 16” long, 

wide and 7%” high. 

White for Catalog and specifications 


No. 162-F SIMONSEN INDUSTRIES, INC. 
pid 1414 S$. Michigan Ave., Chicago 5, Ill. 


~ The CAPTAIN ~ 


wants 
to meet you! 





SEE PAGES 296-297 nay 
Empire B us 
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get on the trail of a 





big newmarket 


Let this fast-selling trio lead you 
to a big market! It’s the 

Empire Pet Set in the self-selling 
counter display that stops your 
pet-owner customers, sells them 
not one but three brushes 

for proper pet grooming, and 
gives you solid profits in a 
virtually untouched 

brush market! Over 

half the families in your 
community own pets... 

and the Pet Set is made for 

them! Order today. Top, 

steel comb; center, hand- 

strap brush; bottom, steel- 

bristle rubber-pad brush. * 


+5078 Pet assortment. 


Suggested retail 49¢ each. 


Order through your jobber. 


this is an EMPIRE brush 





Empire Brushes, Inc., Port Chester, New York 
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Easy-to-stack, sturdy styrene 
plastic bowls that have endless 
uses in the home! Use for 
salads, soups, popcorn, etc. 
Molded rim on bottom keeps 
hot contents from marring table 
top. A set o’ six bowls, 7” 
diameter, available in rich 
shades of hunter green, coral, 
dark rose, chartreuse, turquoise 


& dove grey. 


Layee Maid No. 128 


A “double duty” lazy susan 
with oh . . . sO many uses. 
The 12” divided bow! revolves 
on a 7” bowl that can be used 
as a base or separate serving 
dish. Made of strong styrene 
— perfect for parties! Spark- 
ling colors of coral dove grey, 
chartreuse & turquoise. 








No. 106 
Ketchen “Jouge 


A time-saving kitchen tool for 
every housewife — convenient 
kitchen tongs for handling hot 
foods. Remove hot corn, boiled 
eggs, potatoes, steak, etc. from 
stove to table quickly and 
easily. Made of chrome-plated 
steel mounted on a moulded 
plastic handle. 13° long. 












Sales soar... when you stock the outstanding line 
of plastic housewares made by the Flambeau Plastics 
Corp. This top quality line of practical, colorful items 
calls for the praise of housewives everywhere! 


CAR-SNAC 


A new sensation, now 


U PLASTICS CORP. 


Baraboo, Wisconsin 


The Snack Bar in your Car. 


GAR-SNAC 
dat Se § glorified in 3-color Scotch plaid, lithographed on steel 


3 es Fits over front car seat. Swing handles together for easy 
carry case. Has 2 Qt. size vacuum bottles, 5 cups and 


food compartment. Retails $9.95. 


VISIT US AT HARDWARE SHOW 
BOOTH 433 


DURAFLECTORS 


mae 














PLASTIC XMAS 
TREE ORNAMENTS 


Brilliant, colorful, ua- 
breakable. Balls and bells, 
reflecting colors, striped. 
Display box. Retails 10¢. 

















SPORTSMAN ALSO... 
OUTING KIT | 
Dinnerware 
Handsome saddle tan carry Housewares 
Salad Sets | 


case. Fitted with 2 Qt. size 
vacuum bottles, Scotch plaid 
design, nesting cups and sand- 
wich box with Scotch plaid 
hinged cover. Ideal for sports, 
picnics, etc. Retails $11.95. 


GOTHAM INDUSTRIES, INC. 


538 S. WABASH AVE., CHICAGO 


Picnic Sets 
Vacuum Bottles 
Lunch Kits 








— { 
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ALIGNS 
GUIDES 


FreeCast’® Reel 


SPEED CONTROL 
that takes thumbing and 
backlashes out of casting. 
Provides any degree of 
spool tension. Easily, accurately adjusted 


for weight of lure and wind conditions. 
No. 666 — $1. 


NEW 


Semi-Pro Offset 


Amazing Slip-Clutch + Rod Handle 


on the Locks Tip, Locks Reel, 
SmoothCast" \ Aligns Guides 
Reel in One Operation! 


Finest handle, made. Hand- 
fitting offset design. Grip 
is in same plane as tip 

gives greater accuracy 
Available on South Bend 
solid glass, hollow glass 
and metal casting rods. 


It releases spool at any 
pre-set tension. Saves line 
and fish. Sportier! Also, 
direct-drive and Nylon 
gears. No. 790S—$13.50. 


Complete new selection of feature-packed, 
fast-selling Bait Casting — Spinning — Fly and 
Salt Water Rods. Dont miss these pace-setters, 


Ask your jobber about them now. 


SOUTH BEND BAIT COMPANY 
910 High Street, South Bend 23, Indiana 


Ba This be er e Booths 704-705 ® Vitionsl Stavlkonre Shen bd Out. 6-10 ® Vou Vor 
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PEPS UP BARROW SALES! 
aes ystnonoms The JAX DELUXE is America’s fastest selling Home Wheel- 


x Whoelbanrow barrow. Designed especially for home use, it has a square front 
cae! use no HOOns tray, ball bearing disc wheel bolted together to permit tire replace- 


































packed complete, one or three in a carton. 





ha a ~~ OM <a ment. Sturdy, but light weight, it carries more of the load over 
5m MFG.LY . 

ad ta é UACKSON URaPA- the wheel. Curved steel tubular handles. Choice of colors and 
%: 2 





Other Items include: 
* Lawn Rollers * Concrete Carts 
® Motor Pans * Mixing Boxes 
® Drag Scrapers * Salamanders 
s 
Visit us at the 
NATIONAL HARDWARE SHOW 


October 6-10, Booth 464 
GRAND CENTRAL PALACE, N. Y. 
and at the 


NATIONAL HARDWARE CONVENTION 


October 13-15, Booth 354 
CONVENTION HALL, ATLANTIC CITY 


Oldest and Largest 
Wheelbarrow Maker 
in America. 






NY 
1 A 



















HERCULEAN sponsors a 


GREAT quartet of 
plastic garden ht SE! 


All-weather Vinyl Plastic. No rot, peel, crack, 
warp. Light! Flexible! 25° and 50° lengths. 
Solid brass couplings. 


. ECONOMY" | Red and green. Priced to compete with 
any product! Guaranteed 5 years. 


PROMOTIONAL" Black only. Guaranteed 5 years. Makes 
sales — at a price! 












See us at LONGLIFE Tough featherweight Virgin Vinyl; 10-year 
Guarantee. Octagon-shape design. Scoville '/2"' expanded 

the Show: type couplings. Transparent Amber, Green, Crystal Clear; 
Booths 411-412 Brilliant Opaque, Red, Green, Yellow. 


Gas... quality standard '/2" Virgin vinyl plastic 


featherweight hose. Round shape, smooth surface design. 
ALL-brass Scoville '/2'' RE-ATTACHABLE couplings. Trans- 
parent Amber, Green and Crystal Clear; Brilliant Opaque, 
Red, Green, Yellow. 












HERCULEAN APPLIANCE CORP. 1026-6: avenue New York Ciry 
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reasons why you should 






WERS 18”) 
® ei 60 (also - 18”) 

E Superchief®: Motel 55 talso 

Mar3s (also @ 14”) 


aotin are designe? 
vf _send for 


NEW CATALOG READY! 
Send for Yours Today 


Colorful, 8-page cata- 
log with big clear pic- 
tures, detailed specifi- 
cations, latest prices, is 
ready for you now. 
Write Savage Arms 
Corporation, Lawn 
Mower Division, 
Chicopee Falls, Mass. 
Or get one from your 
jobber. 


















1SING 
ONG ADVERT 
SRINGS CUSTOMERS 1 


i Post, 
i d Evening 
“4 was Beautiful, House & 
Popular Mechanics, Pop- 
‘ try 





















leman an 

i Coun Gent = 

pad Scher targe-circulation ay 
Thi advertising builds business 
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SEE US AT BOOTH 12 + NATIONAL HARDWARE SHOW 
NEW YORK + OCTOBER 6-10 
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3 PROFITABLE LINES: 





for INDUSTRIAL USE: | 


THE INDUSTRIAL LINE featuring 
heavy-duty large diameter rollers 
in 3 sizes—9", 14", 18": also 
9" Industrial Roller with Standard 
Frame. Equipped with 4-ft. handles 
(longer poles easily attached). 
Available with Lambswool or Roll 
Stipplers. Works with oll paints. 








Has patented ‘'Flip-Lock." 


for GENERAL USE: 


THE STANDARD LINE in 3 sizes 
4/,"", 7", and 9''. Lambswool or 
Dynel Rollers, Roll Stipplers and 
Glazing Rollers. Handles threaaed 
to receive extension poles. Finest 
quality, popular-priced. Equipped 
with patented "Flip-Lock." 





for HOME USE: 


THE "'DO-ALL" KIT, with Extend- 
a-Handle Paint Roller: Lets you 
paint without a ladder! Works 
with ALL PAINTS on ALL SUR- 
FACES! Handle is threaded to 
receive mop or sweeper pole. 
""Do-All"’ Kit includes Paint Roller, 
Deep-Well Paint Tray and Mix-'n- 
Clean Paddle. A terrific seller in 
the popular price range. 











Each ARSCO RE-FILi iS A COMPLETE ROLLER UNIT. 

Not just a slip-on. No loose metal end caps. 
e ENGINEERED and DE 
SIGNED for long life and 
efficient use by professional 
painters as well as laymen. 


e TESTED and approved For 
ALL PAINTS—Oil, water and 
rubber base, on ALL SUR- 
FACES. 


© PRICED RIGHT—for rapid 
turnover and good profits for 
the dealer. 








senpetnias Gem, See us in BOOTH 420 
equipped with long 4 ft. handle. 


AT THE SHOW 
(Longer poles easily attached.) 


All ARSCO Rollers are FULLY GUARANTEED 
Write for full details 


THE AMERICAN PRODUCTS CO. 


3301 Edson Avenue, New York 69, N. Y. 


















vORN 
ARSCO 


i 











FAMOUS SINCE 1938 


THE AMERICAN PRODUCTS CO., 3301 Edson Ave., N. Y. 69, N. Y. 
Please send me illustrated literature, price list, and discounts : 
on the complete line of ARSCO Paint Rollers. a 
+ 
 Watubecdseboethahedeebes 604 b0000006660 0006 deseeheesiusen . 
‘ 
PL UEUSuo uy ewe Re UEMOGENES. 6 060.566 60.6000-0000:00 80006000008 : 
BOSSE 6. occ cee Kes weereecsredecsecrereverecoecoosesewesseccesios : 
‘ 
WE Sine Fever ecececbetesoccdeoaseees Zone ..... BIRO iv cccseus ‘ 
1 
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Yes, Mr. Dealer, it’s a fact. 
Nylon has come of age! Each 
Robinson Tipped Nylon Brush 
>» has all the distinguishing 
| characteristics of equivalent 
§| quality bristle brushes... 
flexibility, resilience, taper, 
good length out and flag 
ends that rival the paint 
carrying capacity of bristle. 









And that’s not all. The stability of nylon filament prices 
and supply compared with the unsettled bristle situa- 
tion has resulted in benefits to you that make fipped 
nylon a worthy competitor to bristle. Write us today 
for complete information about Robinson’s amazing 
merchandising aids that make tipped nylon brushes 
move, cut usual brush inventories in half and blueprint 
your future Robinson Tipped Nylon Brush purchases. 


(ROBNSOn 
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ASK BRAD” 
HE FEATUR 


‘Longest-La 


GEORGE J. BRADFORD 
Brad’s Hardware, Lakewood, N. Y. 


the 
sales-powere® ins 
pardest-hi uae = 


Ask your wholesaler for 
FREE LUMITE SALES AIDS! 
LUMITE DIVISION 


Chicopee Mills, Incorporated 
47 Worth Street, New York 13, N. Y. 
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*Registered trade-mark 


sting Screening 
you can buy!" 


Here’s what he'll tell you: 


“I’ve stopped carrying 2, 3 or 4 kinds of screen cloth. I concentrate 
on the ome screen cloth that satisfies almost everyone — LUMITE. 





“This not only cuts inventory costs, and saves stockroom and dis- 
play space. It also gives me a bigger profit on a bigger average 
unit sale. 


“What's more, I sell more screen cloth than before, because 
LUMITE gives me the hottest sales-story in screen cloth—‘LONGEST- 
LASTING SCREEN CLOTH YOU CAN BUY!’ 


“My costs are down — sales and profits up — since I switched to 
LUMITE exclusively.” 






HERE’S THE INFORMATION YOU'VE BEEN WANTING ! 






LUMITE BOX SCORE 


Compare Lumite with others, feature by feature, and you too will 
feature the features of Lumite! 



































LUMITE METAL “A"| METAL “B"| METAL “C” 
Resistance to weather longest- 
(weathering tests) lasting* 
Resistance to blows strongest 
(impact tests) 
Can it rust, pit, oxidize 
or corrode? NO YES Yves YES 
Harmed by humidity, 
salt air, smoke or fumes? NO ves Yves ves 
Can it cause stains? NO YES YES NO 
May it need protective 
painting? NO YES YES Yes 





LUMITE is ideal for every exterior use! 


*Under the worst exposure conditions. 
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NOW...TURN A 10c¢ PLUG OR OUTLET 
INTO A $1.25 SALE! 


for the first time 


A COMPLETE 
HOME CORD KIT 


Cat. #700 Big 10-in-1 kit includes 2 slide-on 
plugs; 2 slide-on outlets; baseboard outlet; 
Attach-a-lite candelabra; 10 ft. cord with 
plug and outlet attached; clamp-on cord 
switch. GUARANTEED SHOCKPROOF 





Here’s how Gilbert makes that multiple sale for 
you... 10 popular items packaged in one handy 
self-display box. A sensational volume seller! 
New Home Cord Kit supplies all materials for 
extensions, additional outlets, extra lights and 
switches. Yes...all of this plus the famous 
Gilbert Slide-On feature makes the Home Cord 
Kit the high powered $1.25 best seller you've 
been waiting for. 


WRITE TODAY FOR CATALOG, PRICES, DETAILS 
GILBERT Remote Controller Cat. #444 Turns TV, radio, 
lights, etc., on or off at a distance 


GILBERT TRIPLE Baseboard Outlet Extension Cord Cat. 
#779 New feature keeps cord off the floor 


GILBERT Baseboard Outlet Cat. #79 New feature attaches 
to wall, table, ironing board, etc. 


SEE THE COMPLETE GILBERT LINE AT THE SHOW...BOOTH NO. 444 


MANUFACTURING CO., INC. 





: LONG ISLAND CITY 3, N. Y 


Be Sure 
to visit 


us. at 
BOOTH 217 
National 
Hardware 


Show 
MINUTE 


Pritabla CED see 


This portable version of the famous Lux MINUTE MINDER 
is attracting more buyers than ever before! And small 
wonder: for it’s the perfect servant for timing dozens of 
household chores! What’s more, it’s a favorite shower, host- 
ess and all-occasion gift! For steady sales and profits, order 
your portable MINUTE MINDERS from your jobber today! 


We. 2428 Portable, single “ding”, white plastic, red numerals. Retail $3.95 
We. 1928 Long-Ring Minute Minder, white plastic, slanted face. Retail $4.95 


BEST-SELLING LUX ALARMS 












$4.95* No. 201 Claridge 
$5.95* No. 202 Luminous dial 


$2.85* 
$3.85* 


No. 510 Petite Alarm 
No. 520 Petite-luminous 









No. 221 Chilton-luminous $4.75* 
No. 220 Chilton $3.75* 


No. 231 Luminous dial  $4.25* 
No. 230 Harvester $3.15* 


Add Fed. Excise Taz 








* Suggested retail. 


Joc LUX CLOCK MANUFACTURING CO.. INC. 











Makers of alarm and novelty clocks and the world-famous Minute-Minder 
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cevag VEW PACKAGING... 
Pe WEW FEATURES... 


America’s finest Screen & Door Closer, in wide demand by the 
building trades and consumers everywhere. It has all the better 
features of more expensive models plus exclusive Oley designs 
and engineering to make this Model No. 1001 the most wanted 
closer on the market today. Package includes all fittings, screws, 


Packed: Individually boxed, 
1 dozen boxes per carton 
Shipping Weight: Approx. 24 lbs 


Copa (ele) 


ATTRACTIVE, COMPACT 
POINT-OF-SALE DISPLAYS 
FURNISHED 


dozens of 
wer, host- 
fits, order 


ties 


- : . COMPARE THESE FINE QUALITY 
Gl) 
Advanced Desig OLEY FEATURES 


fa chaging: oo 


Colorful, Practical, Sales Appealing 


e Easier, faster to install e Trouble-free valve control 


e Universal, for left hand or *® Heavier gauge metals, thor- 

A good package sells a good product right hand deors oughly weather resistant 

on sight. That’s what we’ve done at 

Oley ...to give you the most attractive e Automatic, positive closing 
“family” line of products you have 
ever stocked. The closer box is rigidly 
constructed and completely varnished 
to present a sparkling, stay-fresh pack- 
$4.25" age to your customers. Display it 
er $3.15" prominently in the window and on 


—_ your counter for fast turnover profits O© L ov p r fe) d U ct S, ? nc. 


See Your Local Distributor PA 
or write Today for Descriptive Literature OLEY, . 
to Our New York Office New York Office: 199 Wahl Avenue, Inwood, L. I., N. Y. 


e Fully guaranteed against 
defects of materials and 
e Accurate speed control workmanship 
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FOR EVERY SIZE AND TYPE OF STORE... 


speedy, accurate 
Price-Marking 
at low cost 





legible tickets, 
tags and labels 


The Monarch Junior Price- 
Marking Machine hand- 
operated; also available 
with motor drive 


Helps sell merchandise 

Keeps price-marking costs in line 
Tightens controls, saves money 
Prevents errors, misunderstandings 
Saves selling time 

Easy to learn and operate 

Pays for itself over and over 


Sturdy, yet easily carried wherever 
needed in the store See us at Booth 604 


NATIONAL HARDWARE SHOW 


New York, Oct. 6-10 
FILL OUT, CLIP AND MAIL 


For illustrated folders and free sample price-mark- 
ing tickets, tags and labels, use the handy coupon. 
the MONARCH 
ImonarcHig Marking System Company 
216 South Torrence Street, Dayton 3, Ohio 
We are interested in accurate, speedy, economical price-mark- 
ng. Please send sample Monarch Tickets, Tags and Labels; also 
folder about Monarch ‘“‘Junior'’ Price-Marking Machines. We 
understand there is no obligation. 





STORE NAME_____ ms 


ADDRESS__ 





POST OFFICE. ___ 


torr 
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WIRE 


UTS: ~ Sd 


MR. RETAILER... 


The ANCHOR small packages WIRE line is one you may be proud to 
handle. Not only is it beastifully packaged but the utmost in quality 
is used to assure complete consumer satisfaction. Steady repeat 
sales. ASK ected JOBBER ABOUT THESE FAST SELLING ITEMS. 


WIRE CORPORATION 


tt a 
NEW 


av % 


a ane | 
L YOR 


6 
i ee | ‘one 


Visit us at the Hardware Show, Booth 250. 

















~The CAPTAIN 


wants 
to ) meet you! 


SEE PAGES 296- 297 








The only reel with fixed drum 
for both casting and reeling-in! 


STARO 





CONSTANT 


comme OPINNING REEL 


SEE US AT MAT. HARDWARE SHOW, BOOTH 934 ORDER FROM YOUR JOBBER 
SPECIALTY IMPORTERS, INC., 242 4TH AVE., N. Y. 








HARDWARE AGE, SEPTEMBER 18, 1952 








HARDWAR! 


2€ Proud to 


Looking for a LIFT on 
Power Equipment Sales? 


Now, there's something new in the power equipment field 
— POWER PRODUCTS 2 CYCLE ENGINES. If you are really 
looking for an extra punch that will pack sales power— 
make sure you have Power Products equipped rotary 
mowers or chain saws — then try this on your next prospect 


1. Let ‘em lift it — Tell them it's designed for work 
not for muscle building. Show them the reason — the 
20 pound lighter Power Products engine 


y Pe They won't believe an engine 
can pull through so easy — start so quick 


3. Hit them with the clincher — no more lubrication problems 
no messy oil changing or checking — positive 
lubrication in any position or angle. 


POWER PRODUCTS CORPORATION, 
GRAFTON, WISCONSIN 


a 


Lri« 
f 


| yr | hh 2-CYCLE 
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WHAT'S NEW 








Latest Information on New Hardware Merchandise 


(Continued from page 13) 
vise, in open stock or in a unit, No. 
15X. A colorful window streamer 





and two new colorful envelope stuff- 
ers also available. Stanley Tools, 
New Britain, Conn. 


Gift Wrapped Chop Block 


This laminated hardwood block, 
11% x 11% x 2%, will be ready 
for the holiday trade in a special 
blue and silver Christmas gift 
wrap. The block is mounted on 





A prac- 
tical gift for the kitchen or out- 
door barbecue, it retails for $5.95. 
E. L. Bruce Co., Memphis 1, Tenn. 


lathe turned wooden legs. 


Gift Packed Pruners 
Christmas gift display packaging 
is given pruning equipment in con- 
junction with the standard display 
box of six Snap-Cut pruners, No. 
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119, and the box of six No. 118 
Snap-Cuts. The display cards and 
package inserts, in holiday red, say 
“Merry Christmas for A Gardner.” 
All orders of these two pruners 
which designate No. X119 and No. 
X118 will be shipped with the 
Christmas material attached. Deal- 
ers who have a supply of these 
pruners in stock can write for free 





Christmas Gift Conversion Kits. 
Seymour Smith & Son, Inc., Oak- 
ville, Conn. 


Auger Bit Special 


A special package promotion, the 
4-S Profit Special, is intended to 
step-up dealer sales of the more 





profitable 6, 10 and 13 bit wood 
chest assortments, and is timed for 
the Christmas season. Promotion 
consists of four 62T Irwin Bor- 
chests in the 6, 10 and 13 bit as- 
sortments. Each comes in sturdy 
hardwood chest, specially packaged 
in colorful gift box. Counter dis- 
play, handout folders and price list 


included in unit which is assembled 
in corrugated container for easy 
handling and storing. Irwin Auger 
Bit Co., Wilmington, Ohio. 


Tools for Christmas 


Here’s an answer to a man’s gift 
problem. These useful Murray 
tools, with a Pexto guarantee, are 
attractively pre-packaged at the 
factory by pressing the tool into a 
block of white Sno-Foam, then se- 
curely wrapped with colorful 
Christmas tape and tagged with a 
folding to-and-from card. Each 
Sno-Pak deal consists of 44 tools 
(19 varieties) retailing at $1 to 
$4.25. Several packages of best 
selling tools are included with no 
more than four packages of any 
variety. Shipping package con- 
tains an inner sleeve finished in 


S{O0.. 4, $425 





chimney design for use as display 
background; display card is also 
included. A complete selection costs 
a dealer, with chimney and card, 
$66.40, and retails for $99.59. No 
charge is made for the gift packag- 
ing. Peck, Stow & Wilcox (Co. 
Southington, Conn. 


Gift Packed Hammer 


Individually packed in attractive 
green box with red cover for Christ- 
mas sales, this carpenter’s nail ham- 
mer, No. E16C, weighs 16 oz, has 
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FRENCH SHANK 





FINGER TIP 
POSITIVE LOCK 


2 SPRINGS, FEATHER 
4 TOUCH ACTION 







STAY-TITE 
SET SCREW 










FOR SCREEN AND 
COMBINATION DOORS 







Easier to install — 






just bore two %” diameter holes. 






DEXTER LOCK COMPANY 
GRAND RAPIDS, MICHIGAN 


A SUBSIDIARY OF NATIONAL BRASS COMPANY 


Meanugectirors of Comecisaé Oipieal Tabelte Lote 


In Conada: Dexter Lock Conoda Ltd., Guelph, Ontario 
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LAWN and GARDEN TOOLS 
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WHAT'S NEW 








perfect balance and a one-piece head 
and handle. It has a genuine sole 
leather grip. Hunting and scout 
axe, No. E24<A, is also gift packed 
for the holidays. It has one-piece 
construction and a durable sole 
leather grip double lacquered for a 
lustrous non-slip finish, which in- 
sures against tarnish or rust before 
tool reaches customer. News mats 
and window streamers also avail- 
able. Estwing Mfg. Co., Rockford, 
Ill. 


Fire Place Screen 


As Christmas as Santa Claus, 
this new hooded type fire place 
screen, called Flexscreen, is a cur- 
tain screen that can be sold over 
the counter. Available in three 
sizes that fit 91 pct of all fire places, 








the hooded shape compensates for 
all but the most unusual heights. 
Just two questions take the order— 
“How wide is the fire place open- 
ing?” and “Brass or black finish?” 
Bennett-Ireland, Inc., 952 North 
St., Norwich, N. Y. 


Gift Wrapped Scales 


Christmas package No. 1952 con- 
sists of five scales individually 
boxed with the season’s colors. In- 
cluded are two household scales, No. 
2000, with a capacity of 25 Ib by 
ounces, a 614-in. diameter dial, fin- 
ished in white durable enamel on a 
red or black platform; two plastic 
body kitchen scales, No. 1308, in 
red or white, with a capacity of 8 lb 
by 2 oz; and one Silver Clipper, No. 
1371, with a capacity of 25 lb by 
ounces, having a 614-in. diameter 
glass protected dial and finished in 
durable white enamel. No. 2000 


eel 


lists for $4.75 each; No. 1308 for 
$3.45 each and No. 1371 for $6.95, 
Sales helps included in each package 





are two window posters, a display 
card, a package of stuffers and 
newspaper ad mats. Hanson Scale 
Co., 515-531 N. Ada St., Chicago 22, 
Ill. 


Hand Power Tool Kit 


Packaged in a clear plastic case, 
this hand power tool kit for hobby- 
ists contains a precision tool that 
is for operation on 110-volt A.C. or 
D.C. and has a speed of 25,000 rpm. 
Its transparent case gives it strong 
appeal to gift shoppers, making it a 
good Christmas item. Included in 
the kit are an instruction booklet 
and 40 accessories selected for their 
wide range of uses. It retails for 
$29.95. An extensive introductory 
advertising-merchandising program 
will be launched for the fall-holi- 
day season. Sales helps will include 
window and counter displays, con- 





sumer leaflets, special gift mailers 
and newspaper mats. Loyd Scruggs 
Co., 1022 N. Sixth St., St. Louis, 
Mo. 


HARDWARE AGE, SEPTEMBER 18, 1952 











UNITE 


HARD WARI 





TS 


lo. 1308 for 
1 for $6.95, 
ach package 





, a display 
uffers and 
nson Scale 
Shicago 22, 


Kit 

lastic case, 
for hobby- 
| tool’ that 
olt A.C. or 
5,000 rpm. 
s it strong 
1aking it a 
ncluded in 
on booklet 
d for their 
retails for 
troductory 
g program 
» fall-holi- 
rill include 
lays, con- 

















CE ——— 
YN 


WS St 








t mailers 
1 Scruggs 
t. Louis, 


1 18, 1952 


ih) 


——al 


) 





HARDWARE AGE, SEPTEMBER 18, 1952 








UNITED STATES RUBBER COMPANY 








See you at the 


National Hardware Show 


Booth No. 348 (Second Floor) 
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Your U. S. Hose profits are always growing 
and healthy because of these features...” 


A wide variety of plastic or rubber hose — to. satisfy 


*each customer, whatever his choice. 


Each length of hose is guaranteed for 
*15, 10 or 5 years. Guarantee folder 
also contains helpful suggestions on the 


care and handling of hose. 


3 National promotion, including fast- 

"selling advertisements in leading 
magazines. Local promotion with news- 
paper mats, giant reproductions of adver- 
tisements for window display, counter 


cards, streamers, leaflets, 


4 Valuable, handsome, sales-stimulat- 


*ing display rack available to you. 





MAKE EXTRA SALES: Tell your 
customers it wastes their time and energy 
to tote hose: Sell them several lengths te 
reach all parts of their grounds. 


The “U. S. Rubber” name is a 
household word. Your customers 
hear it on radio and television, and 
see it in newspapers and magazines 
all over the country. It's a name 
they're thoroughly familiar with... 
a name they associate with prod- 
ucts of the finest quality. That's why 
they'll be sure U. S. Garden Hose 
is the best their money can buy. 
That's why your U. S. Hose sales and 
profits will be way up there! 


AVAILABLE NOW THROUGH YOUR GARDEN HOSE DISTRIBUTOR 


ROCKEFELLER CENTER, NEW YORK 20, N.Y. 
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INTRODUCING 





MODERN MAID 


PLASTIC CLOTHESLINE 


It offers your 


customers a 
loop to hold! 


or 


by 
Good Housekeeping 


@ Wipes clean easily @ No wire center 
@ Fully guaranteed © Nationally advertised 
© Pure vinylite plastic with rayon center 
® Strong 


PURITAN CORDAGE MILLS, Inc. 


(Manufacturers) 
LOUISVILLE 6, KENTUCKY 





276 











| 
| 
| 





WHAT'S NEW 


Hammer Gift Box 
The Silver King nail 





holding 


hammer will be packed in a new, 
attractive Christmas gift box which 
features a clear-view plastic win- 
displays 


dow that the highly 





polished hammer. Background of 
the box is silver, with red and green 
Christmas figures, and can be used 
both as a display and a gift pack- 
age. The hammer has a long, 
double tapered eye and _ white 
hickory handle and a Never Slip 
Grip. Nail holding device permits 
one-handed driving of nails in over- 
head or side positions. Henry 
Cheney Hammer Corp., Little Falls, 
N.. 2. 


18-In. Power Mower 

This 18-in. rotary mower is 
powered by a 1.4 hp., 4-cycle engine 
and has a direct drive from engine 
to cutter bar. It is protected by 
spring-loaded friction discs which 
slip upon striking obstructions, thus 
eliminating the danger of impact 
breakage. Cutter bar is a suction 
lift type which draws grass up to 
provide a smooth cut. Two re- 
versible sickle section blades are 
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there 
are two 


JON-E' 


hand warmers 








Giant ee G. 1. Standard size 


Everyone’s a prospect! 
Servicemen, Hunters, Fishermen, Newsboyz, 
Outdoor sport spectators. 


@ Both models beautifully chromium plated and 
lone h polished—made of special steel alloy for 
fons at retention and durability. The GIA 





G.I. was designed for servicemen a 
od exposed to extreme cold for long periods. 
Heats for 2 days‘on one filling of Jon-e’ Fluid, 
Energine (naphtha) cleaning fluid, Naphtha, or 

“stove and lamp ’ gasoline. Famous STANDARD 
JON-E’ gives comforting heat for 24 hours oa 
each filling. American made. 

Both attractively packaged. Soft flannel bag incl. 
Counter display card packed with each 6 warmers. 


Giant Jon-e’ G. I. sells for.... 34% 


Famous Standard size Jon-e’. . 39% 
Exclusive, patented Jon-e’ Burners 


Only the Jon-e’ has this 

durable patented platinum 

heating element. 

Giant G.I. size. . .75¢ 

Standard size....50¢ 
= 


JON-E/ FLUID 


@Sell this fast selling repeat 
sales companion. For bot 

models. Fast heating, long last- 
ing. 

8 oz. can retails......+-++ 45¢ 
16 oz. can retails....--+ 75 





e America’s top selling 
outdoor item now adver- 
tised in True, Sports Afield, 
Field & Stream, Outdoor 
Life, etc. TV and radio is 
booming the JON-E’ to 
new sales records. 
ORDER NOW! If your job- 


ber can't supply you, write... 


IN LABORATORIES, INC 
esota 







ALADD 


Minnea s 15, Minn 


HARDWARE 





FISHING 


RODS Siti 


- MORE 


CHOICE FOR YOUR CUSTOMERS 


LILLIP 


tel alloy for 
The GIANT 
dred 1952 @ From coast to coast dealers 
ete Union sell more Union Hardware roller 
we! bag incl u exactly _ skates than any others. Newest 
need for addition to the Union Hardware 


“—e line are the Lilliputians — far 
), solid small fry from 2 to 7. And Model 
Tops in No. 5 is still the standard against 
packed which all other sidewalk skates 
ke them are measured. See your jobber or 
our job- write direct for catalog. 


omplete See our exhibit .... 


lling repeat NATIONAL HARDWARE SHOW 


eee 
IWIQJIIN F2ey 


TORRINGTON, CONNECTICUT 
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STEP-UP your 
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You don’t have to run around 
counting screws. and gathering small 
hardware when you have this Stanley 
Carded Hardware in stock. Each of 
the 55 popular items Stanley has 
carded is a complete sales unit. . 
identifies itself . . . has screws attached 

. saves salesman’s time, boosts your 
volume. Order from your wholesaler 

. . display it prominently .. . let 
it sell itself! 


The most famous doors in the world 
swing on Stanley Hinges 


The Stanley Works, New Britain, Conn. 


L STANLEY ] 


Reg. U.S. Pat. Off. 


HARDWARE ® TOOLS ® ELECTRIC TOOLS 
STEEL STRAPPING © STEEL 
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| nut and bolt for each blade. 
| an all-steel unit with heavy gage 








replaceable by removing a single 
It is 


deck and big air-cushion tires, and 
it has a fold-over handle for easy 
transport and storage. Johnston 
Lawn Mower Corp., Ottumwa, Iowa. 


New-Type Teamaker 

Called the Teakoe, this new-type 
teamaker has a removable stainless 
steel infusion basket that will take 
bulk tea or tea bags. The infuser 
controls the brewing operation and 
gives uniform results. The model 
shown here is made entirely of pol- 
ished stainless steel with black 
Tenite plastic handles. It is lined 


| with non-staining Pyrex glass and 


has Fiberglas insulation that keeps 


the contents hot for more than an 
hour. Its suggested retail price is 
$16.95. Another model has a bowl 
of heat resistant Pyrex glass and 
a stainles steel protective shell. It 
has an eight-cup capacity and a 
suggested retail price of $6.95. 
Teamakers, Inc., Chicago, IIl. 


Bare Lamp Series 

A bare lamp luminaire series, 
type BB, is designed for general 
lighting in stores and supermarkets. 
For use with two 40-watt fluores- 
cents or with two 38-watt, 58-watt 
or 75-watt slimline fluorescents, the 
fixture is easy to install because of 
a swiveled socket assembly and a 
mounting connector, for use when 
mounting in rows. It is equipped 
with the new lead-lag fluorescent 
ballast which has all the features of 
the series ballast but assures full 
rated lamp life and simple main- 
tenance. Westinghouse Electric 
Corp., Box 2099, Pittsburgh 30, Pa. 


3-in-1 Jig Saw 

This versatile jig saw, called the 
3-in-1, is also a sander and filer, |; 
is an electric power tool with 4 
built-in motor and cooling fan. A 
portable unit, it is made of light 





weight cast aluminum (weighing 
only 5% lb.). It is safe, being U. L. 
approved, and operates on regular 
110 volt-A.C. house current. The 
saw makes intricate scrolls, it 
sands flat or beveled surfaces and 
files the toughest materials quickly 
and smoothly. It cuts wood up to 
1% in. thick, light metals or plastics 
up to % in. thick, any length, any 
width, or to center of 16-in. circle 
at 3400 strokes per minute. Saw 
table tilts and rotates at any angle, 
sanding table tilts to 45 deg. Retail 
price is $16.95, including three saw 
blades, Allen Wrench and 4x9 in. 
piece of veneer. Atkins Industries, 
Inc., 1751 W. Devon Ave., Chicago 
26, Ill. 


Lightweight Rifle 

A featherweight version of the 
Winchester Model 70 bolt action 
rifle, this re-engineered rifle weighs 
only 61% Ib. as the result of a new 
22-in. barrel contour and by rede- 
sign of the stock. It features a free 


floating barrel of heat treated alloy 


j 
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New Selling Displays FREE! 


PRE-TESTED, THESE SALES MAKERS HAVE PROVED THEY 
SELL MORE — SELL QUICKER — SELL HER! 





AVAavVUEWworAY 


Every home in the country needs 
some Scissors or Shears—right now! 


let her know you sell them! 





A SIZE FO 





Make her remember your store as the place to buy Scissors 
and Shears by moving your selling display from place to 
place inside your store—Remember—she spends more 
than he does! Act NOW! Here's why— 


1. You invest only in fast-selling stock—these beautiful 
limed oak panels, silk screened in three eye-catching colors, 
are FREE! 


2. Because the patterns displayed are pictured on the 
boards, you can keep Scissors and Shears “on display” 
even when you are temporarily out of stock. 


3. Assortments all made up of best-sellers selected from 
hundreds of patterns. 


4. If ever there was a line in this world that sold on im- 
pulse—it's Scissors and Shears. These “self-service” units 
have everything it takes to move that impulse into a sale. 


5. Selling display is flexible—can be hung on wall, dis- 
played in window, or placed on counter. 


to 





d by a woma Pp 


6. These displays were desig 
to women, 


7. Light in weight yet durable, they can be easily moved 
from place to place. 


8. Because they are modern, open display—they outsold 
in actual test closed displays of all kinds. 


% By a proven record these attractive displays will get 
you more turns per year of your investment. 


10. One CLAUSS customer will send another—top quality 
at a lower price means you offer better value—sell faster— 
make more profit! 


ee 
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Comfort—balance—the silken 
“‘run"’ of cutlery steel 
blades—these things she can only 
find out by tricl—and these things 
moke sales! 








Ve 
stE US 
BOOTH 346 
3 8" Kitchen 250 7.50 
Hire ns a a 
Clauss 3 4. ie temeere a2s 975 
Products : Eee oe te 
sae 


HOT HAMMER-FORGED Sees 


FOR COMPLETE INFORMATION 
WRITE TO 


THE HENKEL-CLAUSS COMPANY 
FREMONT, OHIO 


NEW YORK OFFICE 1107 BROADWAY 
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NATIONALLY ADVERTISED 
TO CREATE @ @ @ @ 


@ MORE SALES! 
@ MORE PROFITS! 
@ MORE SATISFIED 
CUSTOMERS! 


FEDCO DRILL SAW attachments are the result 
of 25 years of Engineering Know-How! Precision 
Built to fit any 4" Drill . . . and ruggedly 
pene ag ie oe oe, service. Rips or 
crosscuts wood, plastic or wood with . 
STOCK—DISPLAY—SELL “FEDCO™ —o 


SPED Sau-RKtte 






FULL ONE 
YEAR GEAR 
GUARANTEE 


Has special 
chrome nickel 4'' 

combination saw blade. 
able from '4"' to I',". 
from 0 to 45 degrees. 


Retoil $10.95 


FEDC]] Sam-Zice 
Model “a oy 
500 tbe | 


Depth of cut adjust- 
Bevel cuts any angle 









Sturdily constructed, 
direct drive attach- 
ment with 4"' chrome 
nickel combination 
saw blade that 
stays SHARP under 
continuous use. Ad- wiet 

justable from '/"" to I'/4"" depth of cut. 


Retail $7.75 


STANZALL 
UNIVERSAL 
DRILL STAND 


Fits all 4" and % 
Power Drills. Adds safety 
to sawing, sanding, 
grinding, buffing, etc. 


Retail $2.95 


FEDCO REPLACEMENT BLADES 
AVAILABLE—COMBINATION— 
RIP & FOR SOFT METALS 


Send for Literature and Dealer Discounts. 








FEOrD 









" 




















FEDERAL ENGINEERING COMPANY 


37 MURRAY ST., NEW YORK 7, NEW YORK 






Visit our Booth 284 at the Natl. Hdwe. Show 
NOW! Listen to the ‘‘FEDCO'’ Message daily on the 
Red Benson “‘TAKE A NUMBER" Program over your 
lecal Mutual Broadcasting Station. 
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WHAT'S NEW 


steel that has a rifling twist of one 
turn in 12 in. The butt plate, trig- 
ger guard and floor plate are of 





aluminum. The rifle has sling 
swivels and flat top, open rear 
sights. The receiver is drilled and 


tapped for all conventional receiver 
sights and telescope sight top 
mounts. The front sight is the 
Winchester metal bead with sight 
protector. Available with standard 
stock for regular open sights, or 
with high comb stock for telescopic 
sights. Lighter, high-powered hunt- 
ing cartridges for use with the rifle 
have been introduced. Olin Indus- 
tries, Inc., New Haven, Conn. 


Juice Saver Pie Pan 

This stainless steel pie pan has a 
special Juice-Saver lip that catches 
juice and prevents it from running 


y 


, KE DE 





over and burning on the oven bot- 
tom. The pan has a 9-in diameter 
and is 1%4 in. deep. A large color- 
ful label on the pan describes the 
Juice-Saver feature and lists its 
features which include even brown- 
ing, durability, easy to handle, re- 
sistance to rust and that it will 
keep its shape. Federal Enameling 
& Stamping Co., Pittsburgh, Pa. 


Household Cleaners 

Four new household cleaners, 
which perform through a chemical 
action that minimizes the physical 
effort of the user, have the con- 
sistency of paste which economizes 
on waste due to absorption and 
spilling. KitchenKleen, shown here, 
is for porcelain enamel, formica, 
metals, ranges and refrigerators, 
tile, and glossy paint; CopperKleen 
is for copper and brass; Chrome- 
Kleen is for restoring lustre to all 
chrome-plated surfaces, including 
chrome on cars and white-walled 
tires; PanKleen removes cooking 
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INTRODUCES 





Red Devil 
now adds the newest 
type of floor machine to its 
complete line... a versatile 
floor conditioning unit that 
polishes, buffs, waxes, scrubs, 
“steel wools,”* and sands*. 
Twin 6” brushes — easiest 
to guide * Weighs 19 Ibs. 
* Powerful % H.P. motor 
Underwriters’ Approved 
* White plastic bumper. 
Backed by national adver- 
tising, complete merchandis- 
ing aids. 
*Unit in reconditioning kit 
at slight extra cost. 


. 


Bd 





Re keen ee ee 







A Product of 


Irvington 11, N.J., U.S.A 


Sgrene, 


Fire Extinguisher 
that lists 
for only 


READ ALL ABOUT IT 
ON PAGE 332-333 


*T.M, Reg. U.S. Pat. Off. 
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IT SELLS SETS - DRIVE TOOLS 
SOCKETS AND WRENCHES 


Tool Department, cafeteria style . . . where 
your customer sees it — wants it — buys itl 
Here’s the modern SALES tool to win Tool 
buyers to your cash register . . . a compre- 
hensive stock of fast-moving Tool Sets — 
5 low-cost carbon steel qnd 5 alloy steel Sets 
and the most sales active 1/2” and 3,” Square 
Drive Tools and Sockets, plus Box End, Open 
End and Combination Wrenches. Rack up 
bigger sales and profits with this NONE 
BETTER Display Rack! Write for the com- 
plete details. 









































Ten Sets and a selection of 90 fast-moving Tools 
. +. an eye-catching Hand Tool department occu- 
pying only two square feet of floor space. 

fe 


SEE US AT BOOTH NO. 91 
THE ND CENTRAL HARDWARE SHOW 





GRAND C PALACE « NEW YORK 
BER 6th - 10th 
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THE NEW BRITAIN MACHINE CO., NEW BRITAIN, CONN. 
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Sales are easier when you 
carry the complete line of 
STAR metal-cutting prod- 
ucts. Over the years, a com- 
bination of a good product 
along with consistent ad- 
vertising to your customers 
has made STAR hacksaw 
blades, frames, and metal- 
cutting band saws the easy 
brand to sell. 


Sold only through 
recognized distributors 


CLEMSON BROS., Inc. 


MIDDLETOWN, N.Y., U.S.A. 
Mokers of Hand ond Power Hock Sow Blades, 
Fromes, Metal Cutting Bond Sow Blades 
and Clemson Lawn. Machines. 


4 @ 10828 
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WHAT'S NEW 








stains and burned-on food deposits 
from aluminum cooking utensils. 
Each cleaner will retail for $1. 





Wolcott Co., 955 Asylum Ave., 
Hartford 5, Conn. 


Electric Clock 
Quartered-wood effect around the 
dial makes this electric clock, called 
Telegrain, distinctive. The overall 
wood-grain effect adds to its attrac- 
tiveness and makes it suitable for 
use in every room or decor. The 
case is satiny, mahogany color; the 
bezel and hands are gold color; 
hour dots are gray, numerals and 





other characters are tobacco brown. 
It also has a sure-waking alarm. 
Suggested retail price is $7.95 plus 
tax. Telechron Dept., General Elec- 
trie Co. 


Double Screen Sifter 

No. 792 Hand-i-Sift is a double 
screen flour sifter to retail at 
$1.19. This four-cup capacity 
model features sifting both when 
handle is squeezed and when re- 
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leased. Body is white lithographed 
tin plate, with handle and tulip 
pattern in either red or yellow, 
Also offered are new display bars 
and hooks for displaying kitchep 
tools in a manner that makes them 
easily accessible to customer. Tep 





degree tilt to hooks holds tools se 
curely. The Washburn Co., 2% 
Union St., Worcester 8, Mass. 


Dog Cleaning Cloths 
Shipped in compact sales-stimu- 
lating wire display racks, Chloro- 
phyll Dog Cleaning Cloths are be 
ing promoted by national advertis- 
ing. Recently introduced, the cloths 
are now available in quantity, 2 doz. 
to a display, and retail for 49. 
Cadie Chemical Products, Inc., 549 
W. 132nd St., New York, N. Y. 


Portable Broiler 

Two extra large cooking sur- 
faces, 9x14 in., make this portable 
electric broiler suitable for bak- 





ing, grilling and frying as well. 
Top grill has a lift-up cover; lower 
grill has removable broiler pan 
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Z from these HYDE assortments 
FREE DISPLAYS Hse «Full 50% Mark-Up 





ee] 

ithographed a 
> and tulip 

neces an Hyde offers you a wide choice of beautiful wooden displays, with 
oN profitable deals on a variety of fast-moving Hyde tools. Assortments are 
tomer. Ten priced as low as $17.59—up to $204, with profits as high as $102! Smaller 


displays take less than a square foot of counter space. Write for free 
booklet describing all assortments in full detail. Address Dept. HD-1. 


We will be in Booth 89 at the National 
Hardware Show Oct. 6 through_Oct. 10 
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HYDE NO. 7B 





Other Hyde Products Include: 
Linoleum Knives, Shoe Knives, Glass Cutters, Casing Knives, 
as well. | Butcher and Boning Knives, Seam Rollers, Paint Rollers, Wal!- 


riage Paper Removers, Wallpaper Pasting and Trimming Machines. 
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Nice Lines 
Turn Heads 


SHOP KING 


Built by WILTON 









Its Value Clinches The Sale! 


Trim, smart lines by a top industrial 
designer give SHOP KING a strik- 
ing beauty that lures the shopper 
for a close-up look. That look sells. 
SHOP KING’s removable pipe jaws 
and quality vise features plainly 
give the customer more for his money. 


Shoppers Like 
these 
Features 


1. Heavier body 
for greater 
strength 


2. Removable 
pipe jaws cannot drop out accidentally 


3. Larger, brightly polished anvil 

4. Body design covers and protects spindle 

5. Removable and Replaceable hardened 
steel jaws 

6. Positive locking swivel base rotates 200° 

7. Hardened steel cut-off tool 

8. Precision cut Acme spindle 


Shoppers Like Shop King Prices 
MOST COMPLETE SIZE RANGE 














Catalog Width Shipping List Price 
No. of jaws weight 

633 3° 14 Ibs. $ 7.50 
633% 3A" 18 Ibs. 9.00 

634 4° 30 Ibs. 13.00 

6351 5’ 34 Ibs. 15.00 

635 5° 44 Ibs. 26.00 

Prices slightly higher in Far West and South 
Ask your distributor for details 


WILTON 


TOOL MFG. CO. 


Chicago 14, Illinois 





925 Wrightwood Ave. — 





| with wire 
thickness insulation keeps the heat 


| for school children. 





WHAT'S NEW 


Double-walled 





grill. 


in and speeds cooking. Heavy, 
chrome-plated finish is easy to 
clean. The tray handle folds in- 
side when not in use. The overall 
size is 174%x11lx7% in. Capitol 
Products Co., Inc., Winsted, Conn. 


Lightweight Shovels 
Available in both long handle 

round point apd long handle square 

point types, these lightweight 











shovels, called Jet-Lite, weigh ap- 
proximately 31% lb. and are dura- 
ble enough to do heavy duty jobs. 
Blades are of high carbon steel, 
heat treated to resist distortion 


and abrasive wear. Blade construc- | 
tion is closed back style, with steel | 
back bone plate electrically seam | 
welded into back of blade making | 


it smooth and solid. Rolled shoul- 
ders stiffen and strengthen the 


| blade and provide a non-cutting 
| edge as step for shoe of worker. 


Handles are ‘of thoroughly sea- 
soned X grade, Northern White 


Ash and have steel I-beam handle | 


reinforcement. Wood Shovel & 


Tool Co., Piqua, Ohio. 


Junior Lunch Kit 

Light, sturdy, and compact, this 
Universal kit is specially designed 
Has rounded 
edges; 


corners, with no sharp 


lustrous flame red and gray case | 
with easily cleaned white interior. | 
| Half-pint Shur-Grip vacuum bottle, 


with Roc-Lite cup is securely held 
by clip. Extra long collapsible 
metal handle, with self lock catch, 
and air vents are design features 
of kit. Suggested retail selling 
price, $2.69. Vacuum bottle is one 
of a complete redesigned new line 
(Continued on page 288) 


REG. U. S. PAT. OFFICE 


SPINTITE 











ORIGINAL 
WRENCH 
WITH THE 
SCREWDRIVER 
ACTION 











@ ASSEMBLY WORK 
@ REPAIR WORK 

@ RADIO 

@ TELEVISION 

@ INDUSTRIAL 

@ AIRCRAFT 


i Fever 


STEVENS WALDEN, 
WORCESTER 4, MASS. 
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BILL GOGGIN 


GOES FOR Kite Clarke's 


More Business Plan 


C oj IEE 


— 
- 2 








William J. Goggin of the Goggin Paint Store, Kalamazoo, Michigan, 
always takes time to acquaint his rental customers with the operation of a 
Clarke sander, His 5 sets of Clarke machines are busy most of the time. 











‘“‘Renta Clarke’s More Business Plan really 
works,” says Bill Goggin. “It brings regular and 
dozens of new customers into the store. It creates 
‘double-sales’—because we always sell related 
items such as sandpaper, paint, varnish and 
stain, as well as merchandise from other depart- 
ments. In fact, we average about $1,000 a year 
in rental fees from each set of Clarke machines 
alone! Plus $3.00 worth of related items for every 
dollar in rentals. That is really profit. Our Clarke 
rental department more than pays our rent.” 


Remember, the Clarke Plan provides the most 
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complete selection of point-of-sale displays and 
promotional materials in the rental field—every- 
thing to build a profitable ‘rental department. 
You’ll find, as Mr. Goggin did, that Renta Clarke 
will increase your store traffic, win new cus- 
tofners and really pile up profit. Write for full 
details today! 





© SELL OR RENT 
CLARKE SMOOTHIE SANDER 





... for professional rough, medi- 
um or fine sanding. 5 to 10 
times faster than by hand. Many 
customers rent... then buy! 






SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 


larke SANDING MACHINE COMPANY 


309 CLAY STREET © MUSKEGON, MICHIGAN 


VISIT THE CLARKE EXHIBIT, NATIONAL 
HARDWARE SHOW, BOOTH NO. 325 
GRAND CENTRAL PALACE, OCT. 6-10. 
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Heddon’s Terrific TADpolly 


“Hotter than hot!” "Going great!” "Can't keep ’em in stock!” 

That’s the word from all over the country for the year’s 

bait sensation—Heddon’s TADpolly. Sweetest-selling FLOATING- 
wiggle you ever saw. For bass, pike, walleyes, muskies, ¥e oz.—12 colors 
large trout. Headed for a new sales record in ’53! Each $1.35 


LOOK! The TADpolly has a pup for spinning! 


TINY TAD Brand New for ’ 


Spinning version of the great TADpolly. Same tanta- 
lizing action, eight popular patterns. Sure to be a best 
seller. 1/5 0z.—price each $1.35. 


NOW COMES ANOTHER ewe a 
The unique new Heddon 9CISSORTAIL 


Another new Heddon bait—another smash hit! 
That’s the new Heddon Scissortail. A patented 
Heddon design—like nothing you’ve ever seen 
before. That split tail scissors through the 
water with an action that drives fish fighting 
mad. Coupled with a snake-like slither, and- 
top and bottom flash, it’s a triple threat, for 
all sportfish. Runs shallow on slow retrieve, 
deeper down on fast retrieve. Sure to be a best 
seller—get your order in early! 


SINKING 
Ye oz.—8 colors 
Each $1.50 


TINY TRIO Going Great for Spinning! 


— 
STILL AMERICA'S TOP SELLERS 


mast Onnroome” mune | RIVER RUNTC 


(Sinking) (Surface) (Floating-Diving) 


For ultra-light casting and trolling, too. All-time favorite baits for all sportfish. 
Weight each 1/5 0z.—price each $1.25. $1.35 and $1.50. 


And the new |!NY GO-DEEPER RUNT 


Spinning version of another 
great Heddon bait, with the 
same deep-running, fish- 

catching action. % oz. 
$1.35. 
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Terrific TADpolly - 4 Great New Baits 
24 New “PAL” Tubular Glass Rods 


New Spinning Reel + New Accessories 


Step ahead + Stock up « Order early from your jobber 


“a. 
Heddon’s OWN Spin Dl Spinning Reel 
4 Heddon Designed—Heddon Built! Foulproof Pickup Device! 


At last—the all-around spinning 
reel fishermen have been hoping 
for! It’s the great new Heddon 
SpinPal . . . with absolutely foul- 
proof pickup device. No more 
fumbling, no more line fouling— 
reversing handle automatically 
moves pickup device completely 
out of the way. 





ARE pe coma. Gd oe 


4 


Left or right hand 


(o 6 re ¢ ae 
—— 


Handle reverses to release line from foul- 
proof pickup device. 

Oversize clutch provides smooth, posi- 
tive drag. 

Anti-reverse button prevents handle re- 
versing when playing large fish. 


Spool properly beveled for smooth slip-off 
of line. 

Collapsible handle—no tools needed. 
Coin-slot plug for easy lubricating. 


Precision machined bronze gears for 


smooth, silent operation. 





Both left and right hand models. 


Cast aluminum frame, treated for com- 
plete protection in sa!t water. line capacity. 





Two spool sizes available for adequat 


Simple, lightweight, rugged. Soundly engineered by 
Heddon for years of service and fishing pleasure. A 
standout value that will practically sell itself. 


* 
Ky 4! 


America’s finest, most complete line rey j —6, 6% and 7-ft. lengths — from $17.50 to $45.00. Two one- 
piece models—light and medium actions—6, 6%2 and 7-ft. 


T U cb U L A Ke G L A sy Ss R Oo D a lengths—$17.50 and $27.50. One two-piece saltwater model— 
9-ft. length, $30.00. 


PAL TUBULAR GLASS FLY RODS. Four three-piece models — 8, 82 
and 9-ft. lengths—from $22.50 to $50.00. Three two-piece models 
‘an, what a line-up for '53! Twenty-four great new Heddon —7'2, 8, 82 and 9-ft. lengths—from $17.50 to $45.00. 
AL Tubular Glass rods—for every purse, for every purpose. 
And every one Heddon designed, Heddon built! That means is ¢ <<“ é 
imous Heddon quality and action—unmatched in any other trolling rod—light and medium actions— 9, 3/2 pide 
r ; P len al rom $18.50 to $22.: ml] OMENS elslelolaemetoliilels 
1, Better get your order in early! 
rod — two-piece mod el — 9-ft. ‘len ath — $27 be) 
bait rod—8'-ft. length— $27.50. 


PAL TUBULAR GLASS SPECIAL PURPOSE RODS. Riptide casting anc 


AL TUBULAR GLASS BAIT CASTING RODS. Three models— Super 


rd, Universal—with the finest casting action ever 


PAL TUBULAR GLASS SALTWATER RODS. 
Rods, for every kind of saltwater fish. Five 


4, 6, 9, 12 and 15-0z.—from $30.00 to $37.50 


d of any material. Extra light, light and medium 
2 folalome ft. le g hs—from $12.50 ike) $25.00 


dif 


AL TUBULAR GLASS SPINNING RODS. Specially designed reel- 


oMilolatel(-mm Aala-t-Mavzebd oll-14-Muslolel-1 tees ile lal melaleMul-cellelamelai lola: 


by the most powerful national advertising in Heddon history! 








HOLD-E-ZEE 


The Original 
Automatic Grip 


SCREWDRIVERS 


. easy because Hold-E-Zees 
have everything ... hand- 
ground bits, insulating, un- 
breakable handles, 
vanadium blades, the famous 


chrome- 
Gripper... yet retail for no 
more than ordinary screwdriv- 
ers. Take these ready profits! 


MODELS FOR 
ALL TYPE 
SCREWS 


ORDER THRU YOUR JOBBER 


K POINT-OF-SALE 
Mor DISPLAYS 
IN 4-COLORS 


UPSON BROS. INC, ROCHESTER 14, N.Y 











featuring corrugated cases, new 
improved sanitary construction, 
electronically pretested fillers, and 





brightly polished aluminum shoul- 
ders. Landers, Frary & Clark, New 
Britain, Conn. 


| Color Flood Lamps 


Eliminating the need for color 
caps and screens, 150-watt, R-40 
bulb, color spot and color flood lamps 
have a permanent, transparent bowl 
coating, making possible a wide or 
narrow beam distribution pattern. 
Red, yellow, blue and green bowl 
coatings are available. Retail price 
is $1.85 each. Westinghouse Lamp 
Div., MacArthur Ave., Bloomfield, 


| N. J. 





Twin Flashlight Set 

Called “Work and Warning” 
Twin Flashlight, set, the two lights 
in the set are completely separate 
and independent of each other. The 
red flasher light can be set on top 
of the car or placed down the road 
and at the same time the other light 
can be used for work. The “work” 
light is a compact, unit using four 
standard flashlight batteries and is 
adjustable to any angle. The “warn- 
ing” light is also a four cell unit 





with a double refiectored flashing or 
permanent red light, visible at any 
angle through a full 360 deg. It is 
easily converted to use as a white 
flood light by removing red lens 
and switching to a steady beam. 
Justrite Mfg. Co., 2061 N. South- 
port Ave., Chicago 14, Il. 


Indian Crafts Kit 

Authentic, colorful full-feathered 
Sioux Indian head dress kit, called 
Umaykit, is fun for youngsters to 
assemble. Attractively packaged, 
the prefabricated war bonnet kits 
come with full instructions. The 
No. 601, striped natural-feather 
bonnet kit, retails for $2.95; No. 
602, colored-feather bonnet kit 
available in red, green, yellow, white 
and blue, $3.95; No. 603, imitation- 





eagle chieftain bonnet kit, $5.95. All 
head dresses are also obtainable 
fully finished, ready-to-wear for $2 
additional each. X-Acto Crescent 
Products Co., Inc., 440 Fourth Ave., 
New York 16, N. Y. 


Drip Spoon Plate 

Made of anodized aluminum, 
color impregnated, this drip spoon 
plate keeps cooking spoons handy 
and off metal top of stove. It will 
not scratch or mar the stove top 
and will not chip, crack or peel. 
It is unbreakable and rust proof. 
Plate may also be used for egg 
holder, candy or relish dish. It 
comes in red, yellow and green, and 
has an eye-catching point-of-sale 
label. It measures 8% x 5% in. 
G & S Metal Products Co., 5209 
Euclid Ave., Cleveland 3, Ohio. 
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UP TO 10 TIMES LONGER WEAR 


Jaw surfaces are extra-hardened 


by Utica’s own process. Resist - 


nicking and burring up to 10 
times longer than ordinary ad- 
justable wrenches. 





, oa bi cleat icbitite cov- 
& cheery Christmas wrapper 


x a  whindortul heliday season gift for dad, 
hubby, brother, son and Uncle Pete 


* a fine profit for you. A top value for your 
customer. 


With each W-4 in Christmas wrapping is 
packed a sleeve for post-Christmas use 
on any stock that remains. Simply re- 
move the Christmas sleeve and substitute 
the other. 


Replacement guarantee on all parts. 


Visit us at the National Hardware 
Show — Booth #37 — October 6 thru 10. 





DROP FORGE AND TOOL 


CORPORATION 


UTICA 4, NEW YORK 
HARDWARE AGE, SEPTEMBER 18, 1952 


In Canada 
ADLAM TOOL & SUPPLY CO., LTD., MONTREAL; 
WALLS-IRONS, LTD., WINNIPEG 
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WHAT'S NEW 


Non-Sparking Screwdriver 

Beryllium - copper screwdrivers 
have non - sparking, non - magnetic 
and fatique - resistant properties 





3 été Pt ne o> Neon, 
SoH. b Gua: 
| 8 









“a 
SALES DOOR 


swings open 
for YOU Ji 





? 








HOLD 
EVERYTHING! 


Scru-Tite Screw Anchors Will 
Anchor Any Material to Any 
Solid Surface with Little Ef- 
fort and Lifetime Durability 















































SCRU-TITES quickly accepted 
and used by Home Owners, Building 
Trades, Communications Manufac- 
turers, Municipalities, Aircraft and 
many others, 


tronics and explosive atmospheres. SCRU-TITE ANCHORS 











which make them useful in elec- 


























made 
The blades do not affect the image from TENITE are tougher than or- 
"Ma when adjusting focalizers on tele- dinary anchors. is tn” 5 
HALF vision sets and, being non-ferrous, Dealers and wholesalers repeat larl 
SURFACE they do not require frequent re- orders prove easy sales and liberal popularity 
grinding. If bent, they can easily be | | Profits. ; Rugged, s 
Get your share of profitable returned to their original shape. Pras Rg Eg Agar prove = power sav 
s d hi | They come in % in., 3/16 in. and handy coupon to get full details, tion with 
creen coor hinge sales ¥, in. diameters in varying lengths You cat 
with blue plastic handles. Xcelite, style to p 
Year after year hinges are sold for Inc., 28 Bank St., Orchard Park, budget! 4 
new screen doors and for replace- Bs Es ever befot 
PEF ; : SEE US 
ment. It's a big, never-ending business. —can be 
You can build customer satisfaction L Sprinkl —_— petitive a 
when you supply Shelby Adjustable pinielis cneameed . P saad large cash 
Screen Door Hinges, either full or _ Lawn and garden watering 1s : Find ou 
half surface. Easily adjustable spring simplified with this flexible = ot pyettable 
tension keeps light doors closed and rsh ——- ae of 25 pate MASTERCRAFT PLASTICS CO., INC. plan—it 1 
flies out. They're fast sellers for real Vay ee a ee Soe 95-01 150th Street much not 
i with more than 1,000 tiny holes all Jamaica 4, N. Y. 
— around its surface. The holes pro- 
"et National Sales Representative 
It's time, NOW, to order your sea- 
son's stock from your jobber. - SURPLESS, DUNN & CO. 
wy Fe Ta New York Chicago Also Make 








asses eee eee eee ae eee eee eee = 


Send today for Valuable Profit Making Plan ; 
j Mastercraft Plastics Ce., Inc., 95-01 150th St. i 
j Jamaica 4, N. Y. 1 
CD Rush me full details on Profit Making Seru-Tite 1 
serew anchors. | 

1 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 


© My nearest wholesaler is...........-6ee0-000e ; 


PTRPEUPUTIOCOOOOSOOe ETO TT eee eee, 


O Please send me free samples. 
COMPANY WAME 2... .cccccccccccccccccees ; 














i 

n 

: 

' 

| Please Print 1 
| 1 
RENAE OE ; 
| OS I RIT ZONE ...... STATE .....- : 
HIE «S535. eau este nuepebnes? } 


SCREEN DOOR HINGES 
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_ Now! ATilting Arbor Saw 
; or need! 





Duro offers Circular 
Saws in 6 models, 2 sizes 
—14 variations! m4 j ye 
: See Duro Display at 


Booth 42—National 
Hardware 








Duro is now offering the largest, most complete line of 
popularly priced tilting arbor saws in power tool history! 
Rugged, streamlined, flexible they enable you to clinch more 
pewer saw sales—faster, and insure greater customer satisfac- 
tion with a minimum of sales resistance. 

You can offer just the right power saw for every job, in a 


style to please every prospect, in a price range to meet every o Gataek te + iia aieaien 

budget! And best of all—you carry a smaller inventory than struction design 

ever before! The 6 basic Duro power saws—in 2 popular sizes * Simple and easy to * Handy, convenient 

—can be varied in 14 different ways! This gives you a com- "operate . we 

petitive advantage second to none, eliminates the need for a * Ball bearing equipped c are ew 

large cash outlay and assures you a greater sales potential. * New safety—greater ° Greater precision 
accuracy versatility 


Find out today how the Duro Power Saw line can mean more 
profitable business for you—learn about the Duro Franchise 
plan—it will pay you to investigate today—it may cost you WRITE FOR FULL DETAILS 


much not to! Write today for full information and details on the great 
line of Duro Tilting Arbor saws and facts about the 
learn too, how you can bene- 


1) U R a E TA L P b ° D U i¢ T Ss <i me = inor tee dealer. 
COMPANY 
2659 N. KILDARE AVE., CHICAGO 39, ILL. 


Also Makers of Nationally Advertised Duro-Chrome Hand Tools 








JIG & SCROLL SAWS IN 3 SIZES— LATHES IN 4 SIZES—8"° x 27°, 10° x 31’, 
12", 15" AND 26’. 11° x 37", 14° =x 38". 








’ . / : 
priced right! Vs | at dai aoa ne 
LUS A COMPLETE LINE OF JOINTERS, SANDERS AND ACCESSORIES 
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Like any other skilled 
workman, a saw filer — gyyigy 
knows what he wants ° 

in a tool. And he CLEANER 
knows when he’s got 
it. As, for example, a aster 
HELLER Saw File. CUTTING 


Once a saw filer has = 
tried a HELLER, and BLL 
seen the keen, sleek = e e 


edge it puts on his RIGHT 
saw teeth, he’s sold TEMPER 
for good. 





Precision milling of the blank, 
uniform tooth structure; ad- 
vanced edge design minimizing 

breakage or shelling; exacting 
accuracy in texture and cut; the 
right temper that means lasting 
service and more effective filing 
— these and other features put 
a HELLER Saw File in a class 
by itself. 

Send for full information on 
these quick-selling files. Lengths 
4” to 8” in regular taper, slim, 
extra slim and double extra slim. 















* 
tx ‘3s ys 


Ask also about our complete line of 
ers; Masterenches; wy 
Trowels and other quality tools. 
















































duce a fine mist that saturates 
without run-off or erosion and will 
not damage the most delicate 
flowers. Newspaper ad mats, win- 
dow banners, sales literature and 
radio spot announcements are 
available free. Each length indi- 
vidually packed in colorful display 
carton that gives a complete sales 
story. Suggested retail price is 
$4.95. Gates Rubber Co., 999 S. 
Broadway, Denver 17, Colo. 


Rotary Power Mower 

This 1953 model rotary type 
power mower, Rotor Chief, has a 
20-in. cutting width and a 1.6 hp. 
Briggs & Stratton engine, type 6S. 
Designated Model 81, it has a one- 
piece spring steel blade, Sta-Temp 
hardened, with slip-joint fastening 
to prevent damage if the blade 
should strike an immovable object. 
The blade is belt-driven to prevent 





engine shock, and the frame is 
stamped-steel for greater durabil- 
ity. Savage Arms Corp., Lawn 
Mower Div., 86 Broadway, Chico- 
pee Falls, Mass. 


Glass Cutter Line 


Featuring a self-contained dis- 
play unit, a new line of glass cut- 
ters has handles with a wide, flat 
surface for the index finger, to pro- 
vide a firm, comfortable grip. The 
handles are also weighted and bal- 
anced to prevent side-to-side wob- 
bling, and they have a non-slip fin- 
ish. The wheel is tungsten alloy 
steel and revolves on a bronze bear- 
ing that is durable and long wear- 
ing. Cutters are finished in silver 
and black color combination and 
come 12 to a display unit. Hyde 








Mfg. Co., Southbridge, Mass. 
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Wood Chisel Gift Set 
Three chisels, % in., 34 in., and 

1 in., are included in a gift pack- 

age of Swedish wood chisels. They 





have machined Tenite II plastic 
handles, unbreakable and unaffect- 
ed by hot or cold weather. The 
blades are protected by a soft plas- 
tic coating, designed to prevent 
rust and chipping of the blade be- 
fore it reaches the customer. A 
size marking is stamped into the 
top of each handle, allowing easy 
selection of any of the 11 sizes, 4 
to 2 in., inclusive. They come 
packed in a metal edged display 
box. Genesco Tool Div., General 
Steel Warehouse Co., Inc., 1830 N. 
Kostner Ave., Chicago 39, IIl. 


High Speed Drill Set 


Four sizes of high speed drills, 
all with 44 in. shank, are featured 
in this metal working drill set, No. 
H-97. The drills are 5/16 in., % in., 
7/16 in. and % in. and can be used 
with drill presses or portable elec- 
tric drills with %4 in. chuck. Espe- 
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ift pack- 


"1 electric home tools 


BECAUSE electric tools are fast 
becoming as much a part of the 
home maintenance kit as hammer 


designed 


nationally 
advertised 


and saw... 


BECAUSE 40 mil- 
lion families com- 
prise one whale of 
a market... 


BECAUSE Fairchild 
tools are specifi- 
cally designed for 
family use around 
the house... 


BECAUSE Fairchild 
kits contain the ac- 
cessories that new 
electric tool owners 
need... 


BECAUSE Fairchild 
tools and kits are 
priced right... 


BECAUSE  consist- 
ent national adver- 
tising is building a 
huge demand for 
Fairchild products 


FAIRCHILD IS 
YOUR BEST BET. 








For Profits 


a cg uipe-MasTER 
Portable 


POWER TOOLS 








Standardize on the complete line of- 
fered you in Mall GUIDEMASTER Home 
and Hobby Tools, Mall Floor and Fur- 
niture Polishers, Sanders, Buffers, Port- 
able Saws — with a wide selection of 
attachments and accessories. Every sale 
you make is the beginning of a con- 
stantly expanding tool and accessory 
market for your store. 


Mall DRILLS 
30 Models— 
in capacities 
from 4" to 


Mall SAWS 
9 sturdy models— 
cutting capacities 
from 13/16” 
to 4-5/16”, 

Write for illustrated bulletins featuring Mall 

Guidemaster and other Portable Electric 


Power Tools and Attachments. 


Mall PLANES 
can 7 See Us at the 
speed wood NATIONAL HARDWARE SHOW 
— Booth 11, Grand Central Palace 
— 40 Factory-Owned Service Warehouses, Coast To Coast, 


and Th ds of Dealers. 





To Serve Our € 
this CHECK LIST for details 
4, 





Clip and mail 













Now—with this new Kellogg 
mass. display, you show 
brushes, not furniture . . 
get more sales, more profit, 
out of every inch of your 
brush department. 
Rent-free with Kellogg’s 


Assortment No. 2944—six- 


teen tested, sure-fire sellers. Modernize your brush department 


with this NEW mass display 


Put it in a good traffic spot and watch 
your brush sales and profits rise! 


@ Brushes 


Kellogg Brush Mfg. Co., Westfield, Mass. 


Ask your wholesaler to see 
that you get yours now—or 
write us for details. 








WHAT'S NEW 


—— 





cially designed for use in sheet 
metal, they can also be used in other 
types of metal and in wood. They 
center easily and require a mini- 
mum of feed pressure. Their 
shorter flute length provides great 
rigidity, minimizing drill breakage, 
The steel container has a slide cover 
and is compartmented. Drills also 
available individually. Cleveland 
Twist Drill Co., 1242 E. 49th St. 
Cleveland, Ohio. 


Medicine Cabinet 
Attractive and practical, this 

Bannockburn medicine cabinet, 

Model DFW, includes two large 











plate glass side mirrors, 8x22 in., 
and a large plate glass center mir- 
ror, 16x22 in. It has full length 
chrome-plated piano hinges on side 
mirrors which give “full view” use. 
All mirrored surfaces have full 
stainless steel rims. Ideal Cabinet 
Corp., 7722 Joy Rd., Detroit, Mich. 


Electric Range 

This 26-in. wide electric range, 
Model L301, has a divided top and 
three Chromalox surface units, a 
1250-watt, 2100-watt and a 6-in,, 
1600-watt High Power unit. The 
deep well cooker, of 6-qt. capacity, 





(Continued on page 298) 


294 HARDWARE AGE, SEPTEMBER 18, 1952 














la 
J 
\ 


HARDWAI 





TS 





in sheet 
d in other 
d. They 
> @ mini- 

Their 
des great 
breakage, 
lide cover 
rills also 
Cleveland 
49th St., 


val, this 
cabinet, 
vo large 





x22 in, 
fer mir- 

length 
on side 
w’’ use. 
ve full 
Cabinet 
-, Mich. 





oY 
re : i 





rg i 


The J&L trade mark 
is an 
invitation te 


buy at your store! 
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The Jal PROFIT LINE 
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VERY GALVANIZE 
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Wher people are passing your windows or inspecting the counters 





in your store, having products from the famous J&L line on display 













is good business. People know and recognize this trade mark . . . they 
buy it in preference to less well-known brands . . . it ties-in your 
galvanized ware with other reputable brands of merchandise. 

J&L Ware is sturdily built. It’s priced to cover the big volume market 
and yield a healthy profit. See your local hardware jobber. He will pro- 


vide you with complete information concerning prices and deliveries. 


JONES & LAUGHLIN STEEL CORPORATION 
CONTAINER DIVISION 


NEW YORK 17, NEW YORK 
galvanized ware plants: TOLEDO, OHIO and ATLANTA, GEORGIA T-1081 
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ALL THE KIDS LOVE SPACE CADETS 


SO...KEEP YOUR SALES 


“ON THE BEAM” 


with 


Captain Ray-0-Vac 


(He’s the greatest battery and flashlight salesman on earth!) 


ZOOM ... that’s what your sales will do when the _a rocket-ship package! And it’s priced so that Mom 


young fry in your town see the new “‘rocket-red” and Dad will be all in favor too. Be sure to have 
Captain Ray-O-Vac flashlight. All the kids love plenty of Captain Ray-O-Vac flashlights on hand 
Space Cadets . . . so they'll want to own this flash- and promotion material on display. Let the Cap- 


light with the space hero, Captain Ray-O-Vac, tain put a big rocket-push behind your Ray-O-Vac 
painted on it. Especially when they see it comes in flashlight and battery sales. 


Put Captain Ray-O-Vac on your sales staff today! 
He’s jet-propelled ... . has a fuel tank full of sales and merchandising helps 














GIFT for every youngster who Captain Ray-O-Vac is perched on You'll get power-house support 


buys the Captain Ray-O-Vac flash- the top of this big floor stand dis- from counter cards, a counter basket 
light: Captain Ray-O-Vac’s Adven- play. He's sure to bring your cus- display, battery tester, and a travel- 
ture and Game Book—it introduces tomers to a stop. A practical display ing window display. Get all the in- 
the captain. his three friends, and too, for it’s filled with Ray-O-Vac formation from your Ray-O-Vac 
his wicked enemy, the Sorcerer. LEAK PROOF flashlight batteries. representative. 


The Captain Ray-O- 
Vac flashlight uses 
famous LEAK PROOF 
flashlight batteries. 
Sealed in steel. 





’ RAY-O-VAC 
s\ flashlights + \EAK PROOF 





RAY-O-VAC COMPANY. MADISON, WIS. e RAY-O-VAC CANADA, LTD... WINNIPEG, MAN, 
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Craftsmen! 


Buck Brothers make the 
Best. Quality glows from 
the truly balanced, hand 
forged tool steel blades 
of Buck Chisels. Crafts- 
men know instinctively 
that these tools feel 
right and they want 
to buy. Buck makes 
the most complete 
line of Chisels, 
Gouges, Pattern 
} Maker's Tools and 
Mi} Carving Tools in 
the country. 


SEND FOR COMPLETE CATALOG 
Buck Ra 
Ry 











BROS. iwc. 


RIVERLIN WORKS 
MILLBURY, 
MASS 




















BETTER ON 


VOLKANO 


POFTABLE ELECTRIC 
HAND LANTERN 


With WESTINGHOUSE 
SEALED BEAM 


THROWS A POWERFUL BEAM 
FOR HALF-A-MILE 

aa 

SEALED BEAM MAKES BATTERY 

LAST UP TO 8 TIMES AS LONG 
» 

MADE OF NON-CORROSIVE ALUMINUM 
AND STAINLESS STEEL 


Visit us at space #440 and +447 
NATIONAL HARDWARE SHOW 





RICHBERRY ELECTRIC CO. 


45 WEST 





las oe 0 oe ler te CHICAGO 6 LLINOIS 














has a stationary heating unit. The 
banquet-size oven has automatic 
heat control and the broiler is ad- 
justable for high or low-speed broil- 
ing. A surface lamp-indicator il- 
luminates the entire cooking sur- 
face of the range. Ample storage 
space for utensils is also provided. 
Front, sides and top of range are 
finished in acid-resistant titanium 
porcelain enamel. Perfection Stove 
Co., 7609 Platt Ave., Cleveland 4, 
Ohio. 


Home-Care Kits 


Here is a series of kits for the 
do-it-yourself market. One kit con- 
tains necessary items for restoring 





worn furniture and retails at $3.95. 
Second kit is for refinishing floor 
of average sized room, and con- 
tains gallon of Liff remover, Wipe- 
On floor finish, 4 coater, steel wool 
and a how-to-do-it booklet. Retails 
for $5.98. Third kit contains every- 
thing needed for staining and fin- 
ishing average sized piece of furni- 
ture and includes brush. Retail 
price is $2.98. All kits are attrac- 
tively packaged. Embree Mfg. Co., 
Elizabeth 4, N. J. 


Waterproof Sandpaper 


Freeness of cut and ability to 
maintain the initial sharp bite nec- 
essary in wet sanding primer coats 
and fillers on both weod and metal 
are the features of this waterproof 
sandpaper. Called Tufbak, its tough 
backing permits maximum flexibil- 
ity and its increased body strength 
resists creasing, cracking and curl- 
ing. The paper is equally effective 


whether the sheet is soaked in the 
usual liquids for a few minutes or 
for hours. Behr-Manning Corp., 
Div. of Norton Co., Troy, N. Y. 


Spinning Tank Ball 


A new propeller principle causes 
this tank ball, called Pro-Pel, to 
spin into a positive seat after each 





flush of the toilet. It ends kinking 
or improper seating and resulting 
noise and waste of water. The 
propeller is made of plastic and the 
tank ball of genuine rubber. It fits 
most flush valves and is easily in- 
stalled without tools. Retailing for 
59¢, it is individually packed in cel- 
lophane-window boxes, 12 to a self- 
selling display carton. Chicago Spe- 
cialty Mfg. Co., 2954 W. Lawrence 
Ave., Chicago 25, IIl. 


Combination Tool Kit 


A combination Allen Type 
Wrench and Phillips Head Driver 
set in small sizes make up this 
PA-5 kit. The kit has five inter- 
changeable tools, No. 0 and No. 1 
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WITH THE FAST-MOVING 


SELF-CENTERING PUNCH 


Another amazing work-saver that’s ringing 
up record sales. Just place the spring action 
punch in hinge hole, tap with hammer, re- 
move punch . . . and Presto! . . . you have 
a perfect hole in which to set your screw 
accurately. Get an ample stock today and 
watch them move! 












A ty 

Set For Sales! 
Each dozen punches 
mounted on attractive card 
that tells and sells your 
customers. Display the card 
near your cash register and 
you'll keep it ringing. 


f 
/ Seep ce . 
j CEny 
| Psive FRING 
e 
~ I 


—<—S 





cuRat 


suave Wall SEL. 


iL 
SURE DRIVE enema 
ie HSER T wail 
VE Mee 
Pate suNHOR 


_ eh 


w 
of THe 


Nee 


\ ..-- AND THE FAMOUS 
~=="\\\\\ 7 SURE-DRIVE NAIL SET 


Insert the finishing nail at one end and drive it below surface 
For Profits! ‘ 
One dozen attractively Of wood with a hammer tap at the other end. Everybody 


displayed ‘ te 4 
— selfsell- Wants this time and money saver! Stock up today. 


























SEE THE AMAZING NEW 


PLASTIC 
WALL TILE 





Here! The new, improved double-bevel plastic wall 
tile your customers have demanded. Glorious 
new pearl-tone and marbleized colors designed 
to satisfy modern trends. Packaged with Arm- 
strong mastic and cleaner. Priced at popular level 
for fast sales. No finer plastic wall tile made! 





SEE THE ENTIRE STELRAY LINE AT OUR 
BOOTH 588-A AT THE NATIONAL HARDWARE SHOW 


PRODUCTS, Inc. Shelton, Conn. 


SOLD THROUGH DISTRIBUTORS ONLY 
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helps you 









PERFORATED 
HANGER 
IRON 






To match the 40 years of experience that Paine has in 
the manufacturing of fastening and hanging devices, 
we've built a big new plant at Addison, Illinois, 
western suburb of Chicago. Its facilities will en- 
able us to maintain the high standards of Paine 
products while producing quantities to satisfy 
all of your demands. 
Accurately perforated hanger iron with 
milled, burr-free edges is a Paine product 
of a thousand uses. It is easily bent or 
twisted to meet all job requirements. The 
hanger iron comes in five widths and gauges 
— ten foot straight lengths and ten foot coils. 
Write for a complete Paine products catalog. 


This eye-catching, sales-pro- 
ducing Paine Merchandiser 
holds 24 boxes of hanger iron 
in 10 ft. coils, % width. 
Many contractors buy it com- 
plete for handy storage and 
constant use. 


THE PAINE COMPANY, 5 Westgate Road, Addison, IIlinois 


The Best Craftsmen Always Take pAINE’s 














WHAT'S NEW 





Phillips head drivers, and No. 4 
No. 6 and No. 8 Allen type 
wrenches. Smartly packaged in a 
two-color point-of-purchase display 
carton, the kit is designed for im- 
pulse sales. Kit retails for $2.50. 
Moody Machine Products Co., Inc., 


42-46 Dudley St., Providence 5, 
mm. 1. 


Oven Cleaner 

Baked-in grease is dissolved in a 
matter of minutes with this quick- 
cleaner, 


acting oven called de- 





Grease-it. Being a thick, white 
paste, it was developed especially 
for cleaning ovens, but it can also 
be used for cleaning greasy pots 
and pans, barbeque grates, stove 
burners and other surfaces. It 
cleans baked enamel, metal, por- 
celain, stone, glass, wood, rubber 
or plaster without harming the 
surfaces. A 16-oz. (1 pint) Jar 
with its attractive blue and white 
label retails for 89¢. Window 
streamers newspaper mats and dis- 
play material available on request. 
Meirett, Inc., 184 Huguenot St. 
New Rochelle, N. Y. 


Portable Electric Mixer 
Weighing only 3 lb., portable elec- 
tric mixer has a handy key-hole slot 
in the bottom making it easy to 
hang on wall for storage; it also 
fits into a cabinet or drawer. It can 
be used with one or two beaters, 
depending on the size of the bow! 
The beaters, with no center part to 
which food can cling, are easy to 
wash and dry. Mixer can be ad- 
justed to high or low speed by @ 
finger-tip control and it is powerful 
enough for stiff cookie dough. De- 
signed with a rubber base guard, it 
can rest on the edge of a bow! with- 
out cracking it or marring the finish 
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Easy Way to BIGGER 
Wood Chisel Sales 


SEE US 
BOOTHS 205 & 206 
NAT. HARDWARE SHOW 





Gift Sets 


of 3 popu lar (Slightly higher West of Rockies) 


GEN Xe D swedish WOOD CHISELS 


PLUS THESE 


SELLING FEATURES 



















Now, an ideal combination set 
of famous Gensco Swedish wood 
chisels to boost your unit chisel 
sales and increase your profits. 

Set includes 14”, 344” and 1” 
widths packed in a colorful metal 
edge gift box with display saddle 
for identification and pricing. : 

This is the perfect starting set # 
for any home craftsman or an 
ideal gift for every man who 
works with wood. 

Ask your jobber salesman to 
include them in your next order. 





SEE YOUR JOBBER 


GENSCO TOOL DIVISION 


GENERAL STEEL WAREHOUSE CO., INC. 
1802 North Kostner Avenue e Chicago 39, Illinois 
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STANDARD OF 


For many years Star Brand Brass 

Escutcheon Pins have been recognized as 

standard by the trade. They are uniform 

in quality with sharp points, and are regularly 

packed one pound net in the package shown above. 
They are available in plain or nickel plated brass. 
168 standard sizes ranging in lengths from 3/16” to 2”. 
Contact your supply house or write direct to 

The Turner & Seymour Mfg. Co. 


Torrington, Connecticut 


Single prong glide Rubber insulated 
Three prong glide 


mw Ls; 


FOR THE FINEST IN FURNITURE GLIDES 
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You can meet EVERY | 
HOSE CLAMP NEED 


Sure Grip hose clamps will hold 
any pressure that any hose will 
stand. So, when a customer asks 
for a clamp, you don’t have to 

him what it is for—you 
know that the Sure Grip you sell 
him will do the job. 


Cash in on these 
Profit-Making 
Sales Features 


The bolt—the most important 
part of a clamp—has a cut thread 
—not struck or rolled. The bolt 
and nut, similarly made, are 
separately galvanized after ma- 
chining—no raw edges for rust 
and corrosion to attack. 


Heavy-gauge band is galvanized 
after forming—no rust or cor- 
rosion. 


Clamp can be removed and re- 
ae time after time—and still 
hold. 


Complete line—to fit any hose, 
domestic or foreign. No need for 
the expense and confusion of two 
lines. Widely used on locomo- 
tives and ships—by army and 
navy—for air, beer, steam, spray 
and other high-pressure hoses. 


No chain-store competition. 


For 54 Years—sold only through 
the Legitimate Hardware Trade. 


Order from Your Jobber. 


If he does not handle Sure Grip 
Clamps, write us 


J. R. CLANCY, INC. 


1011 W. Belden Ave. Syracuse 4, N. Y. 




















WHAT'S NEW 


of the mixer. It can stand by it- 
self because of a special heel rest, 
allowing drippings to fall back into 
the bowl. Suggested retail price 
is $19.95. Housewares Div., Gen- 
eral Electric Co., Bridgeport, Conn. 





Handy-Pans 


These new stainless steel Handy- 
Pans come in three sizes: 1 pt, 1 qt 
and 2 qt and can be sold individ- 





ually or as a set. Designed to per- 
mit stacking for space saving, they 
are equally usable as refrigerator 
dishes, or for baking, serving or 
molding. Will not crack, chip or 
break. Revere Copper & Brass Inc., 
Rome, N. Y. 


Rotary Power Mower 


Called the Rotor Master, this ro- 
tary power mower Model 810 has 
a full 20-in. cutting width and a 
stamped-steel frame. It has the 
ability to handle high grass and 
tough weeds at the same time that 
it gives a close and clean mowing 
to lawns of average-type grasses. It 
is powered by a type 6S engine, 1.6 
hp., made by Briggs & Stratton. 








PAINTIN’ THE TOWN | 
by Daggatt _ 2 
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“I’m no dope—I quit before they 
got my Rubberset!’”’ 


The odds are that no wise painter will 
gamble on his brushes. That’s one rea- 
son Rubberset is the nation’s most 
wanted brand, a Popular Mechanics 
Magazine survey of dealers proves. So 
for quality brushes, always choose 
Rubberset. 


FREE! New 20-Page Merchandising Book- 
let: “How to Up Paint Brush Profits.” 
SendpostaltoDept. H-92, address below. 


Russerset Co. 


Haynes Ave. & Lincoln H'way 


Newark 5, N. J 








Harrow 








T-32 GUN TACKER « 





REPLACES HAMMER 
AND TACKS AT 
TRIGGER RATE SPEED 


®@ Shoots 10 staples 
in time it takes to 
hammer 1 tack 
® More economical 
© Greater efficiency 
ON DISPLAY AT BOOTH 261 
NATIONAL HARDWARE SHOW 
o~ 
at Aaaow fasrener [a../n© 


) £ele) aaa, mer se 





NIUS STREET 
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Youre Missing a Get... it 


you're not handling... 
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@ Leverage Action Ratio — 20 to 1 

@ One-Piece Construction 

@ No-Squirting Louvers —Splash Proof 

@ Universal — Will Wring Any 7 a 
Mop from 12 Ox. to 32 Or. 

@ Tip-Proof Stainless Stee! Pail 





SQUEEZEE 
4 Ways Faster 


20 to 1 leverage ratio, increases squeez- 
ing effectiveness . . . wrings mop easier. 
Smarter appearance and lighter weight 
with no loss of strength. 

@ Back plate squeezes the mop with lateral 
downword pressure, forcing water into 
pail. 

@ Floating back plate slides forward to 

Round stainless steel pail as- wring thoroughly any mop from 12 to 

tures long life, will not cor- 32 ozs. : For The Most Complete Line 

tode — easier to maintain. of Auto-Top Carriers See Us 

At The Show, Booth #286, or 


— Market Forge’ (Aaa 


See Us at Booth #286 EVERETT 49 MASSACHUSE 





The new stainless steel Sky- 
Rod fishing pole carrier 
transports up to five rods 
easily and securely, 








Market Forge‘ 





EVERETT 49, MASSACHUSETTS 








Saér tuan EVER * Gefl@r tuan EVER 


NATIONAL 
HARDWARE 
SHOW 


NEW YORK 
OCT. 6-10 


SEE US AT 
BOOTH 25 
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BLOW TORCH 


You get added safety and added tom. The Wall blow-proof pump 
performance in Wall Blow Torches means added safety. Available in 
with the revolutionary new Pisto-Grip brass or steel. No extra cost for this 
handle. Drawn steel tank has brazed new handle. It will sell on sight! Write 
inserts and electrically seamed bot- today for complete catalog. 















COMPOUND KETTLES @ FIREPOTS © OILERS © SAFETY SHIELDS © SOLDERING IRONS 
e@ SOLDERS © Ol CARRIERS ¢ PAINT POTS e ACCESSORIES 


: WAL MANUFACTURING CO. .& WALLS 
Grove City, Pa. Pe Loan ‘se 4 >> 
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Waterloo boxes are COM- DE 
PETITIVELY PRICED. Made to 
outsell com- 


Stock your counters with 
eye-catching Waterloo 
Boxes. Write your jobber or 
send for free catalog. 





MORE BEAUTY 


= Waterloo Boxes have the exclusive WEIGHT SAVING 
IGN that catches and holds customers, first glance. 


MORE MODELS 


The Waterloo line is a COMPLETE LINE with a box for 
every job. No customer need buy a box unsuited to his 
specific requirements. 


MORE VALUE 

Waterloo boxes are PRECISION MADE—PRECISION 
ASSEMBLED-—PRECISION INSPECTED. Give cus- 
tomers the finest box money can buy. 








WATERLOO VALVE SPRING COMPRESSOR CO., WATERLOO, IOWA § 


Gentlemen: Please rush me the new 1952 Catalog. 


a 


ADDRESS 
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WHAT’S NEW 


The one-piece, spring steel blade 
is Sta-Temp hardened and is pro. 
tected from damage by the bel 
drive and the slip-joint type of 
fastening. Worcester Lawn Mower 
Co., Div. of Savage Arms Corp, 
86 Broadway, Chicopee Falls, Mags. 














Home Fire Extinguisher 


This all-purpose fire extinguish- 
er, adequate for almost any small 
fire emergency in home, workshop, 


¥he 


Km Pape 


Fite 


= 


$ TAR tay 


i dan + 








etc., has a stainless steel shell with 
a red plastic head, and discharges 
a 25-ft stream at touch of finger 
button. Unit is refillable and come 
individually packed in counter dis- 
play; a red wall bracket is included. 
Weight is 2% lb. Retails at $7.95. 
Pyrene Mfg. Co., 560 Belmont Ave. 
Newark 8, N. J. 


Heavy Duty Wrenches 


Two types of Proto heavy duty 
industrial wrenches—long slugging 
box and spud end box—have been 
redesigned. In the slugging 
wrenches points of greatest strain 
were strengthened and the straight 
handle was given a built-up strik- 
ing face to prolong handle life. The 
spud end wrenches were lengthened 
for better leverage and some head 
thicknesses were increased. Plomb 
Tool Co., Los Angeles 54, Calif. 








Os 


(Resume reading on page 13) 




















ras 


—< nemaemamy 5 - = . . ~ 
Ne ae TY Beat bacon name in power-lawn-mowing £02 thirty-four yeare 
r the belt ; en, 
t type of 
wn Mower 
‘ms Corp, 
alls, Mass. 

The Weed-Topper, on the Moto-Boy and Scout, is an 


sher F outstanding improvement over the conventional power lawn 
iff mower. A once-over cutting will leave a beautiful lawn— 
xtinguish- fas no obnoxious weeds, plantain, buckhorn or dandelions 


any small - j left uncut as the Weed-Topper cuts these ahead of the 
workshop, ata cutting reel . . . You, too, can have a lawn that is better 
why done with the “Moto-Boy” or “Scout” with “Weed-Topper.” 





shell with 


lischarges optional equipment at the 


of finger § ? x —1 a) — factory on the “Moto-Boy” and “Scout” 
and comes ; 7 : 


unter dis- 
, included. 
at $7.95. 
nont Ave., 


MOTO-MOWER, manufactured in the most modern 


hes . | plant in the industry employing all of the efficiencies 
avy duty fea “7 of progressive conveyor ptoduction, is the standard 
: a i} “= ee of value in the power lawn mower field . . . Specifi- 
lave been 7 Rees: a Lae , 

re gging er ae cations that all four reel-type MOTO-MOWER models 
ut 18” LAWN ACE have in common: Reel, 6” diameter; 5 crucible steel 
Pp stral ~ 

up. strik- blades, V-belt and chain drive; lever control at the 
7 < handle bar. Cutting heights: %” to 13%4” ... Two 
ng 

ome head Roto-Mower models 16” and 20” are driven by a 
d. Plomb 


vertical shaft engine which provides direct applica- 
tion of power to the horizontal whirl-blade of this 
| type of mower, greatly simplifying its design and 

manufacture ... The entire hardware line of MOTO- 


Calif. 


MOWERS consists of six different models; the four 
ROTO-MOWER 20” reel-types, sizes 1712” to 22” . . . There is a model 
to take care of every size and type of lawn—to meet 
all competition . . . send for complete information. 


e 13) i, 7 on -” e~ 
a | Se ee “/he MOTO-MOWER Company 
18. 


4600 Woodward Ave. « DETROIT 1, MICH. 
At Booth #68—National Hardware Show—New York Oct. 6, 7, 8, 9, 10 








Wrapping up a good sale 


\ hen you wrap up Griffin Hack Saw Blades, you 


can be sure your customer will be satisfied. 


He’ll like their long-lasting sharpness and the 
smooth straight cuts they give. 

The finest steels, accurate machining and careful 
heat treating are skillfully combined to solve your 
customers’ cutting problems. 

When you sell him Griffin Hack Saw Blades, you 
know he'll be back for more. 

For more information ask your jobber — or write 


to us. 


GW. GRIFFIN CO. 


General Sales Agent 


JOHN H. GRAHAM & CO., INC. 
105 Duane St., New York 8, New York 





ON 7a BD LOlURY 7 ai 


New Displays and Other 
Dealer Sales Helps 





(Continued from page 13) 


Christmas, feature a mobile Santa 
Claus as well as Christmas balls 
with illustrations of Utility tools 
on them. The mobile hung from 


the ceiling will continually twist 
and turn. Individual pieces display 
the %-in. drill, 5-in.  sander- 
polisher, %-in. drill, and a saw dis- 
play will hold any 6 or 8 in. utility 
saw. Each display is made of card- 
board and comes in four colors for 
use on counter or in window. Black 
& Decker Mfg. Co., Towson 4, Md. 


Christmas Tool Display 

A new window display consisting 
of six differently shaped units that 
can be used in a variety of ways is 
available for Christmas displays of 
Guild portable electric tools. Dis- 
play is also suitable for counter use. 
Eight sepia photographs, 13 x 20 
in. each, of tools in ‘Use, will also be 
supplied for background use. Book- 
let on “How To Decorate Win- 
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CHICAGO — 
National Builders’ 


Hardware Exposition 


BOOTH 82 
Sept. 29th — Oct 1st ° 


NEW YORK— 
National 
Hardware Show 


BOOTH 314 
Oct. 6th — 10th 


Xe 


HARDWARE MFG. CORP. 
WOODSIDE 77, N.Y. 
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NOW GIFT WRAPPED 
for those EXTRA 


CHRISTMAS SALES 
and PROFITS 


The new Dural 
POWER AUGER BITS 


For those extra Christmas Sales and Profits as 
well as throughout the year order your Dura- 
Bilt Power Auger Bits today. 

Each box comes attractively encased in a gaily 
Christmas decorated sleeve which can be re- 
moved after the Christmas season is over. 


Where these 
Christmas 
packages 

will be 
displayed 


6 Piece Set Self-Display No. 46-68 


Made of the highest quality Swedish tool steel, yet priced lower 
than any Power Auger Bits on the market. Sells readily to car- 
penters, cabinet makers, hobbyists, woodworkers, home owners, 
contractors, maintenance, electricians, etc. Bore 50% faster than 
other bits. Bore at any angle. Will not bind. Their precision 
machining assures accuracy. 


Set No. 46-6B shown in a 6 Piece Set of Sele eetley Fee a Sizes: 
— eae 


Dura -dsilt 
PLASTIC KIT SET 


Two reinforced eyelets 
ermit this Roll Kit to 
e hung over bench. 
Keeps tools in place, 
neat and orderly. Can 
easily be rolled and tied 
(tie lace attached) for 
outside work. Reinforc- 
ed plastic inside flap 
protects heads when not 
in use. Kit is of yellow 
background with blue 
binding and proves a 
very effective sales aid. 
Furnished in 6, 4 and 9 
Piece sets in all stand- 
ard size bits. 

Set No. 46-4K shown is 4 
Piece Set, “el Y%"*, 
Ya"', ¥e"", and 1 


Dura-Bilt Plastic Kit Set No. 46-4K 


OPEN STOCK SIZES & PACKAGING 


Power Bits are packaged in dozen boxes for open stock and 
are also packed individually. Sizes range from '/4" up to 2”. 
Bits are also manufactured with square shanks for bit brace 
use. Write for our catalog BB-I or inquire at your local 
wholesaler. 


Dura-b3:lh TOOL CO. 


NATICK * MASS. 

















TO HELP YOU SELL 


mm, 





dows” is also available, as ig a 
“Christmas Demonstration” wip- 
dow streamer. Tell-All tags will be 
attached to all tools shipped during 
Fall-Christmas season. Display is 
available as a special Christmas 
deal with a minimum tool order. 
Illustration shows several possible 
arrangements of display. Porter 

| Cable Machine Co., 1703 N. Salina 
St., Syracuse, N. Y. 


| Santa Display 

A face of Santa Claus, molded 

| concave from brightly colored plas- 
tic, gives the illusion of following 





pS yy Chota! 


you as you walk by. The smiling 
K face will be available either illumi- 
ESTER nated or unilluminated, with one 


style retailing for less than $1. 
METAL MENDER | The display can be used both in- 
doors and outdoors and is especi- 
ally suitable for use as a window 


decoration. Santa Follows You, 
Inc., 757 N. E. 79th St., Miami, Fla. 


Se reer eee 












IT SELLE for you 
IT SELLS again and again 


\ 


f 


Firearms Display 


To increase the sales of Win- 
chester firearms as Christmas gifts, 
these seven point-of-purchase dis- 
play items can be used in window or 





The original small package of Acid-Core Solder store displays, on counters, shelves 
introduced 30 years ago! Often imitated but never equaled. and throughout the store. Avail- * oh 08 
‘ Bisse ; } 
The flux is of the Kester proven formula . . . correct eS ee = abe Fe gd 
diameter (1/8th inch) for best work. four dangling cards, all in holiday p. Disple 
Remember, Kester is not a solder with /ess Tin colors. The streamer shows three WITH CUT" 
so that it can be offered to you at a lower price. es i WITHOUT ¢ 


World famon 


FREE: “Soldering Simplified” 16 page booklet on 
how to solder most anything. Write for your supply. "4 E STE R 


KESTER SOLDER COMPANY SOLDER 
4207 Wrightwood Ave., Chicago 39 


Newark 5, New Jersey © Brantford, Canada 
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The Greatest Name 
in locking 
molded Wrenches 


red plas- 
ollowing 


Rild 6 ER 
RATCHETS 
CLAMPS 
TWISTS 

TURNS 

HOLDS 


SEE US AT THE 
NATIONAL HARDWARE SHOW 


smiling 
r illumi- 
ith one 


han $1. g (i 
both in- | allies 


espe fan Pp TON-GRIP 
~<a a Ba] EVEN AT LARGEST 
é Oe JAW OPENING 


SPEEDY SPRAYER 890 
Famous diaphragm principle 
eliminates oily pistons—deliv- 
ers 2 cu. ft. of clean, oil-free 
oir at 30-40 Ibs. pressure 
Sprays anything from a toy to 


mi, Fla. 


of Win- i : j “ . . 
as gi ; a house. Operates with any 
a gifts, se : Ye h.p. motor. Never needs 
ase dis- oiling. Outfit with gun, less 
ndow or moter. $32.50 
shelves Retail 
aval SPEEDY SPRAYER 444 
19 @UR No other tool does so much so easily! LOCKS to any size work Doubles the spraying speed 
two g with Ton-Grip . . . won't slip. Has unlimited uses as an Adjust- and working area! No job too ADVERTISED IN 


d able End Wrench, Pipe Wrench, Locking Wrench, Pliers, Vise and . 
- = Clamp. Display ‘em ... Demonstrate ‘em ... You'll sell ‘em! big! Delivers 4 cu. f*. of clean, . 
holiday LOW RETAIL PRICES oil-free air at roy Ibs. pressure §) s | 
7s three WITH CUTTER. «00050005 No. 7W — 7-in. . ee Operated by 2 h.p. motor or 
: WITHOU orrTe No. 10W — 10-in 2.60 engine. Outfit with gun, less 
THOUT CUTTER....... No. 70 — _ 7-in +a soe -95 
i ee — Oe. ............. & motor. $59.50 
World famous Straight dew sete: Retail 
No 


AND OTHER MAGAZINES 


; | eee ee 
No. 10 — 10-in. 


ORDER FROM YOUR JOBBER 
Manufactured Only By W. R. BROWN lele} a Tele -Vile), | 


VISE 
PETERSEN “x” MFG. CO. INC. 
Dept. HA-9 DeWitt, Nebr, 
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8 FULLY VENTED HEATERS 
—15,000 BTU to 85,000 BTU 


Ce eee 


Over 45 years 
stove experience 


GAS SPACE HEATERS 


22 UNVENTED HEATERS 
—10,000 BTU to 50,000 BTU 


































Save that muscle! Don’t waste it threading pipe. 
There’s an EASY way... the “PIPE MASTER” way. 
All the hard work of cutting-off, reaming, and 
threading is EASY on the “PIPE MASTER”. Yes... 
even chucking is EASY with the new Oster “Auto- 
Grip” safety chuck. This exclusive Oster feature 
adds chucking speed to threading speed—a com- 
bination found ONLY on Oster machines. Standard 
range %” to 2” pipe. Extra range %*" pipe. Range 


with drive shaft 214” to OSTER} 


8” pipe. Bolt range %” 


to 1%”. 
AOE Re aaa AINE nn ET, PKS as 





NAME 

















THE OSTER MFG. CO. 2028 Eost 61st St,, Cleveland 3, Ohio, U.S.A. 


CD Rush copy of catalog bulletin on No. 502 “PIPE MASTER.” 
Rush names of Oster Distributors in our area. 









COMPANY 








ADDRESS 



























TO HELP YOU SELL 


Seema 





shooters, representative of three 
generations, each with his own 
choice of gun model. The streamer 
caption reads, “For Generations of 
Use.” Arms & Ammunition Div, 
Olin Industries, Inc., East Alton, 
Til. 


Saw Merchandiser 


A special merchandiser for deal- 
ers to promote handsaws for Christ- 





mas gifts. The unit consists of 
saws specially selected for the holi- 
day season, including the Junior 
16-in. models. Packed in individual 
green boxes with a decorative rib- 
bon, the saws will be shipped with 
a three-piece window streamer and 
a display stand printed in Christ- 
mas colors. Atkins Div., Borg- 
Warner Corp., 402 S. Illinois St.. 
Indianapolis 9, Ind. 


Repackaged Sash Cord 


Southgate solid braided cotton 
sash cord is the third in company’s 
line to be repackaged in the new 
100 ft. hank, window-type carton. 
The package, red and cream colored, 
illustrates basic uses for the cord. 
A continuous loop between cartons 
makes a 200 ft. sale likely and the 
loop can be easily cut to sell single 





packages. The loop also serves to 
allow a customer to inspect the 
cord. Puritan Cordage Mills, Inc., 
1205 E. Washington St., Louisville, 
Ky. 
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Rent HOLT Polishers 
and increase your 
wax sales, 





Rent HOLT Edgers for 
sanding edges, cor- 
ners, a cletets, 


HOLT 


669 - 20TH ST. 


OAKLAND 12, CALIF. 


HOLT 


tle SANDERS, 


EDGERS, 
POLISHERS 


+ 


Equipment Quickly Pays for 
Itself, Builds Store Traffic, 
Helps Sell Wax, Paint, 
Sandpaper, etc. 


@ HOLT Rental Sanders and 
Edgers rapidly find favor with 
“do-it-yourself” customers be- 
cause they sand floors so easily 
and quickly. In addition, you'll 
often rent HOLT Polishers for 
regular waxing, polishing, floor 
scrubbing and steel wooling at 
regular intervals. And every 
rental requires paint, varnish, 
wax, sandpaper, steel wool, etc. 
You profit two ways—(a) from 
rentals, (6) from related sales. 


Why let competition reap this 
rofitable, traffic-building trade? 
HOLT rental equipment is safe, 
simple to use, built to take rental 
abuse. For HOLT Rental Plan, 


catalog and prices, write your 


name and address in margin of 
this ad and mail NOW. 


MANUFACTURING 


COMPANY 





* 
*, 272 BADGER AVE. 
° NEWARK 8, N. J. 
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Look! It’s Really Portable— 
Riizaip 
“A400” POWER DRIVE 


On 
Wheels! 


Buy one to save 
work in your 
own shop! 










Sales tip—sell! them wheel 
legs and front handles to 


convert present ""400’s"’ to 
wheel models! 


Fast profit for you 

in this movable power 
for hand threaders, cutters, reamers! 

* Popular Rit@aiD “400” now gives your customers what 


they want—one man can easily wheel-barrow it close 
to the work—think of the’time and muscle saving! 


* And it stands still and delivers plenty of power — 
light socket plug, universal motor, forward, reverse, 
\%’"’ to 2” pipe or conduit. 


* ritaip design 3-jaw chuck, 6 adjusting pinions, one 
always handy; self-centering workholder in rear. 


* Sealed-in lubrication—no oil to spill. 
* 


Don’t miss your share of the “‘400”’ sales boom — 

order today! 

See us at NATIONAL HARDWARE SHOW—Booths 81-84 
THE RIDGE TOOL COMPANY « ELYRIA, OHIO 
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See what's behind 


— Ts 













@ 


Christmas Lighting Catalog 

The 1952 catalog of Royalites for 
Christmas illustrates a wide vari- 
ety of new illuminated Christmas 






















Gee e| 


Only Flexscreen 
Gives You: 


flexible folds of woven metal that 
glide open or shut at the touch 
of a hand. 


6 


graceful, traditional, adaptable to 
every fireplace. 


6 


j THE NEW HOODED TYPE... 


just 3 sizes fit 90% of all fireplaces 
— easy installation by customer. 


6 


COMPLETE PROFIT LINE... 


a full line of Flexscreens — with a 
full profit for you on every sale. 


6 


SALES ASSISTANCE... 

through regular Flexscreen adver- 
tising to your best customers . . 
a national service organization. . 
and aggressive merchandising 
geared to your selling. 


FEATURE THE TRUE... 


THE ORIGINAL CURTAIN SCREEN... 


ACCEPTED DESIGN LEADERSHIP . . 











VOLUME...PRESTIGE... 


AND PROFITS FOR YOU! 





Volume? The new Hooded Flexscreen and 
the improved Frame Flexscreen are especially de- 
signed for over-the-counter selling from your stock. 
No installation problems . . . no call-backs . . . no 
post-mortems. Just good, clean sales—and plenty 
of them—with these Flexscreen leaders in the 
“packaged” fire-screen field. And, in the “custom” 
types are volume 


trade -Flexscreen attached 


sellers, too! 


Prestige ? You don’t have to waste time on 
long-winded sales stories . . . your customers 
know, prefer and demand Flexscreen by name. It’s 
backed by 20 


years of forceful national advertising—and a 


the original flexible metal screen 


reputation for leadership in quality, design and 


utility that imitations canndt approach! 


Profits ? Flexscreen merchandising support | 
combines with Flexscreen national advertising 
to pull prospects into your store—and sell them! 
We provide all the sales tools you need to build a 
high volume, high profit business in a rapidly ex- 
panding market. 
Get the facts... 
tive-—or write us at 952 North Street. 


REG. U.S. & CANADA PAT. 4 - 


by 
BENNETT -TRELAND INC. 
1906 | 


see your Flexscreen representa- 







er 
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pieces. Featured are the Dandy 
Cane, “Starlite” Tree-Top and all- 
plastic candle sets, all shown here. 
The cane is molded of rigid poly- 
styrene plastic, measures 2 ft in 
length and glows with inside illumi- 
nation. It is trimmed with a hand- 
tied plastic bow and lists for $3.90. 

The tree-top combines white crys- 
tal and clear plastic, and the bulb 
inside the molded white star illumi- 
nates the entire halo; it lists for 
$1.32. The candle sets come in three 
five and eight-light units in rich 
ivory plastic. The 24-page catalog 
illustrates the entire line in full 
color. Royal Electric Co., Inc., Paw- 
tucket, R. I. 


Gift Wrapping Unit 


Containing eight rolls of beauti- 
fully colored gift ribbons, six rolls 
of paper (all of which can be of a 
Christmas design if desired), a 
book on how to gift wrap, and the 
stand itself, this gift wrapping unit 
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NEW HOUSEWARES... 


No. 330 
BREAD BOX 


a ‘ No. 333 
SOAP DISH 
or Follow the leader... ROGERS... for 


new items. A complete houseware line, 


attractively priced for volume sales and 
greater profits. The entire ROGERS 


line now available i w Y 
MAPLE LEAF ° ailable in new fast sell 


COASTERS — ing pottery colors of chartreuse, 
coral and aqua, as well as the usual 


Rogers’ quality colors. 
No. 328 TOMATO 
SLICER-SERVER 


in three 
in rich 
catalog 


in full for greater volume... 


c., Paw- 


beauti- Pe 


‘ix rolls NN te } Ae: 
be of a ls j & "y . J 
j af No. 318 J No. 336 
SPOON DRIP PLATE Ne: SUGAR DISPENSER ff 
ETHYLENE FREEZE-PAKS - j Neg ul 
eat aon . 4 ean | 
No. 1I5LT 16 oz gh Ss cineca 


No. 114LT 8 oz. 
=——— greater profits! 


-_ 


No. 327 
48 oz. PITCHER 4 7 
¢ FT 


ROGERS PLASTIC CORPORATION 
WEST WARREN, MASS. 
SEE US AT THE NATIONAL HARDWARE SHOW, NEW YORK, OCT. 6-10, BOOTHS 226-227 


HARDWARE AGE, SEPTEMBER 18, 1952 














ho this incredible 

















































_ RETAILS as0 


Here's THE thermometer ‘with 
every feature of durability, utility 
and quality that Mrs. America 
has always wanted. Unbreak- 
able construction of gp dan 
. sey tustproof — everlasting metal \ 
with stainless steel stem. Clean, 
| 4 white porcelain enameled dial 
i _ defies discoloration. 
ee Lin Fe rbd makes sales even 
h Thermometers individu- 
eto with complete in- 
this sell-on-sight 








r carton. of purchase power- 
house! This compact traffic- 
stopper included in each stand- 
ard package of six. 

3 Consider the market! Compare 
the features! Count the EXTRA 
cash that’s yours! Order this as- 
tonishing Cooper Roast Meat 
_Thermometer FROM YOUR JOB- 


complete Cooper DE-LUXE line. 
“Complete laheribstod: aineles. 
sheets, prices are yours by re- | 
turn: mail — contact Cooper 
P.. today! 












& 


SOOPER THERMOMETER CO 
Established IS 85 


EQUABUCK. CONNECTICUT 


tRIFIC_ TURNOVER 





new. 


Via ct ls 


yw UNBREAKABLE 
ALL METAL 
CONSTRUCTION 


%& STAINLESS ‘ 
STEEL STEM 


% PORCELAIN 
ENAMELED 
ROASTING 
CHART DIAL 


*% ACCURATE 
COOPER 
BI-METAL 
MECHANISM 


Xe INDIVIDUALLY, 
COLORFULLY 
PACKAGED 


% COMPACT 
POINT-OF-SALE 
COUNTER 
DISPLAY 


te TREMENDOUS 
| CONSUMER 
| DEMAND 


VISIT US AT BOOTH 586—NATIONAL HARDWARE “SHOW 














Jiffy’s Sensational New 


DOUBLE-PURPOSE 


PICTURE HOOKS 


Are Setting New Sales Records 
Over 20 Million Sold 


This is the revolutionary new Picture Hanger that has 

«become the sales sensation-of the nation. Now being 
featured in stores all over the country. Hangs pictures 
and wall decorations without hammer or nails. 
Adheres to plaster, tile, glass, metal, wood, point. 
If you are not already stocking (and selling like 
crazy) Jiffy Double-Purpose Picture Hangers, order 
@ quantity now. Be ready for bigger Fall demand. 
Cellophane wrapped. Good Housekeeping tested. 
Nationally advertised. Holds 15 pounds. 


Write for FREE Samples and Prices. 
BOOTH 520, National Hardware Show 





Retails at 
10¢ to 25c 


JIFFY ENTERPRISES, INC. 


Victory Building 
1011 CHESTNUT ST., PHILA. 7, PA. 
Canadian Dist.: Fireco Sales Lid. 
Toronto 9, Ont. 

















The original magic fabric cleaning brush 


Put this self-selling cleaning miracle to work for you 
today. Bright red plastic handle contours snugly into 
the hand. Smooth, strong crimped brass wire bristles 
lift out lint, dust and dirt. DeLuxe Lint-Chaser comes 
packed 1 dozen with this beautiful 2-color cutout coun- 
ter display. Requires only 9}x7} inches counter space. 

Mr. Retailer: If your jobber cannot supply you, fill in coupon and mail te Dept. DLHA 

National Brush Company, Avrora, Illinois. 
PLEASE PRINT 







YOUR NAME 







ADDRESS 





JOBBER 






ADDRESS 
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TO HELP YOU SELL 





is 22 in. wide and fits on a counter. 
The unit conveys to the gift-buying 
public the fact that the store is 
equipped to wrap merchandise as 
gifts. Total cost of the unit, com- 
plete with all parts, is $35.95. Ruby 
Products Co., 430 N. Water St., 
Milwaukee 2, Wis. 


Freezer Container Cartons 


Polyethylene Freeze-Paks with 
locktite covers are now packaged in 
attractive display cartons. The 





containers, for use in freezer or as 
refrigerator dishes, come in 8-o0z., 
16-0z. and 25-0z. sizes. They are 
available in red, green, yellow, blue 
and crystal, all with crystal covers. 
Rogers Plastic Corp., West Warren, 
Mass. 


Bike Lock Gift Kit 


Designed to assist dealers in sell- 
ing more No. 1517 combination bike 
locks, this Gift Kit for each No. 
1517 carton consists of six colorful 
gift sleeves for individual boxes 
and an eye-catching “Gift Tip” 
sign made to fit over the top of a 
display carton. A gift card is in- 
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Sales Volume 


with these ? Profit-Making 
G BLUE-STEEL LINES 


MASTR-LOK STOVE PIPE 
The first and still the fastest 
selling stove pipe with patented 
locking device. Snaps shut easily 

quickly. Made of famous 
Parkersburg Blue-Steel — the steel 
that’s treated to resist rust. Shipped 
nested 25 to a carton; wide range 


of sizes available 


MASTR-LOK ELBOWS 


Shipped nested 12 in an exclusive 


America's 
Largest Selling 














KITCHE . é octagonal carton insures lower 
: : “shipping costs... cleaner, dent-free 
elbows 
New 
THREE-PIECE 


PORT-E o)' STOVE-PIPE REDUCER 


“HEAT INDICATOR” gets 2% Specially developed shoulder 


<> back of seam prevents collapse 
: makes longer use doubly certain. 















top of stove potato baker 
food warmer and crisper 
in-oven roaster and baker 
all-purpose outdoor grill oven 
and baker 

Retails at about $1.59. Shipped nested. 


jce means 


RE PROFITS 


DRIPPING PANS 
8x 10x 2% 12x 17x 2% 


10x 14x2% 16x 17x 2% 
Packed 1 doz. to carton. Send for price list 







— 

DOUBLE: 

ROASTERS 

No. 2—8 x 12x 6 No. 6—11 x 164% x8 

No. 4—-10x15x7 No. 7—13x18x8 
Packed % doz. to carton 


THE PARKERSBURG STEEL CC 
PARKERSBURG, WEST VIRGINIA 
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Tackle Sense 





means 
Tackle Dollars! 


Your H-I man has the tackle sense that means extra 
profit for you. That's because his business is selling 
tackle—and nothing else. He's in a position to know 
what tackle will move for you...what items may not. 
He knows tackle merchandising and display.. 
you valuable sales tools that are proven volume-build- 


. offers 


ers. Best of all, he is one great source for all your 
tackle needs—the H-I line (29,000 items) is complete, 
with tackle for every fisherman and every kind of fishing. 


See your H-l man. Ask him about H-I’s outstanding 
1952 national advertising ...let him show you how eas- 
ily you can tie in for best results. Ask for his help, as 
a tackle specialist, in building your tackle business. 
He'll be glad to help—and you'll be glad he did! 


If you don’t know your H-I man, write us for his name. 


<I ORROCKS 


Manufacturers of the Largest Line of Fishing Tackle in the World 


UTICA, N.Y. 
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Roto- ow Roto-Edger 
No No. 20 


standard Universal 


$4.95 $5.95 





No. 


Roto-Edger 


Deluxe 


Visit BOOTH NO. 516 at the 
National Hardware Show and see 
America's No. 


) line of ... 


ROTO-EDGER 


Lawn and Garden 


EDGING, TRIMMING 
AND SHEARING TOOLS 


The Tools With The 


Exclusive 
FULL FLOATING 


(Compression Spring) 


KNEE ACTION 


Also Power Edging 
and Trimming 
Equipment 
TRADE MARKS REGISTERED 
PATENT PENDING 
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MANUFACTURED BY 


2 EARL L. CHADWICK CO. 
P.O. Box 4080 


Portiand 8, Oregon 

















> PARTS © 
‘FISHING 
STAMPS 
NOTIONS 
HOBBIES 
HARDWARE | 
TOOLS - 
BUTTONS 
i JEWELRY 
HAIR PINS 


* SEWING 
_ . NAILS 
é. COINS 
SUPPLIES 





TOUETRIES . 


PAPER CLIPS 
Etastics 


GILBERT 
~ PLASTIC BOXES 
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For Every 
Purpose! 


These transparent 
plastic utility boxes 
‘sell on sight! Your 
customers can use 
them for keeping 
small items neatly 
stored . . . easily 
identified. Available 
. in 6 sizes with a 
choice of 24 com- 
partment designs. 
_ Write for samples 
~ and prices. today! 
' Specialists in plastic 


BS packaging from planning 
“stage to finished package. 


_ > 
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TO HELP YOU SELL 


corporated as part of each sleeve. 
One kit will come with every carton 
between now and Christmas. Deal- 
ers desiring kits for locks now in 
stock can get them free on request. 
Master Lock Co., Milwaukee 10, 


Wis. 








Housewares Assortment 


Featuring an assortment of Uni- 
versal electric housewares, this at- 
tractive multi-color, life-sized, walk- 





around “Gift House” Christmas 
display is offered free to dealers 
with every $175 merchandise pur- 
chase. The unit is 57 in. from 
base to chimney top and has a 
32x16 in. table top which holds the 
full line of Universal products. 
Landers, Frary & Clark, New 
Britain, Conn. 





Glassware Guide 


A 56-page, six-color booklet en- 
titled “Proven Selers in Glassware 
—What to Buy and How to Sell 
Successfuly,” has simple and easy 
reference index in the back of the 
book. A tried and proven mer- 
chandising program is described in 
it. Pictures and important in- 
formation of a complete line of 
glassware is also contained in the 
booklet. Sales helps and displays 
are shown and explained. The 
booklet is available free. Anchor 
_ Glass Corp., Lancaster, 

io. 


New Tool Packaging 


Affording full visibility of its 
contents, these transparent acetate 
cases, called Vizidomes, house a 
series of tool sets. The knives, 
blades and tools are nested in a 
black plastic base and covered with 
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IF YOU WANT TO TAKE 
THE LEAD — CARRY 


_)\THE LEADER! 
‘Sl 


Nationally advertised in The 
Saturday Evening Post and 
Good Housekeeping. .a top- 

of-the-line quality product 


WHALE 
CLOTHES LINE 


extra-tough, solid 
braided cotton, 
smooth, glazed and 
pliable. 


Zane OR NTURD OS 


@ Guaranteed by 


Good Housekeeping 
+ hop w) 


4S apyenTistd ware 


CALL YOUR 
JOBBER 
ABOUT THE 
COMPLETE 
SAMSON LINE! 


All nationally adver- 
tised — Tite-Rope, the 
wire - centre, plastic- 
coated clothes line; Spot, 
Phoenix and Aetna sash 
cords; venetian blind, awn- 
ing, marine cords. 


OR 
WRITE US 


For Free Samples and 
Complete Information. 


CORDAGE WORKS 


Boston 10, Massachusetts 











No. 88 
Supplied i 
All Sizes 


Champion 


SS” GENE 


CHAMPION SHELF 





















BRACKETS 
are 
EASY to Apply 
Strong and 


Inconspicuous 







nm 


Affords more shelf room when 


used in a series of shelves 


brackets are good 


profit items 


The 


CHAMPION HARDWARE C0. 


VA, OHIO 














Serving 


INDUSTRY 


since 1887 





WASHERS ane 


Standard and Special Washers, 


kind of material, any desired 
finish . . . designed for every 
purpose ... utilizing more than 
22.000 Sets of Dies. 


Let us Quote on Your Needs. 


THE WORLD’S LARGES 
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STAMPINGS 


of every description, from every 


WROUGHT WA 


T 
2218 SOUTH BAY STREET . 
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+) 

ER mrc. co: 


PRODUCER OF WASHERS 

























MILWAUKEE 7, WISCONSIN 
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a transparent plastic dome, making 
an effective display in window or 
on counter. Featured in the newly 
packaged line is the No. 77 wood- 
carving set, consisting of six gouge 
blades, four regular blades, two 
3-in. blades and No. 5 knife handle 
which takes all blades. X-Acto 
Crescent Products Co., Inc., 440 
Fourth Ave., New York 16, N. Y. 


Rope Display Box 


Approximately 15 lb. of rope in 
100 ft. connected coils is now pack- 
aged in a corrugated display box. 





Printed in red and green, the:at- 
tractive box is easily set up and 
forms an eye-catching display and 
dispensing unit while occupying lit- 
tle counter space. It creates im 
pulse sales of clear factory-sealed 
mill-fresh Manila rope. Trade 
name, sales features and rope siz 
are printed on the box to assist 
sales clerks and help customers 
make a “self-service” selection. 
American Mfg. Co., Noble and West 
Sts., Brooklyn 22, N. Y. 


Lock Display Unit 

Made to resemble a miniature 
outdoor billboard and showing th 
Weslock trade mark, this _ illumi- 
nated electric flashing unit is con- 
structed of metal and plastic. It is 


ES[OC 


QUALITY RESIDENTIAL 
Lele) mhele 
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SUPERIOR TOOLS 


BOOTH 620... National Hardware Show 
T-PIECE SOCKET KEY SET KIT 


Most pular assortment of 
Short Series Socket Keys used. 

aja”, We", S/32”. 
, 7/32", and 1/4", across 
flat. This and other kits packed 
in colored plastic envelope kit 
with snap fastener, in long and 
short pattern in all sizes, plated 
or natural finish. All superior 
socket key wrenches are made 
_ of the finest analysis alloy 
-_ steel. 





11-PIECE SOCKET KEY SET 


Most accepted key set as- 
sembled. With this set a ser- 
vice man can tackle any job 
and have a wrench to take 
care of 99% of socket adap- 
tions. Sizes begin with .050 
to, and including 3/8"" across 
the flats. Kit is plastic with 
eleven pockets. Order by No. 
O51] Socket Key Set. 


* Viz 
4 3 1 





WRENCH SET 


Seven popular size 
wrenches, .050°° to 3/16", 
fitted in a steel case like 
pocket knife blades. Each 
wrench size can be used 
independently in any posi- : 
tion best suited for the job. { 

; 

f 


POCKET HEX KEY [ 
t 


‘ 


Wrenches are made of 
finest analysis Nickel 
Chrome Alloy Steel. Each 
Set is fitted into a sturdy 





deluxe transparent plastic (. 
pocket kit. Twelve wrench 
sets packed in 2-color display box. Order No. KW-7 Set. 


For use on 1/2’° and 5/8"" motor 
shafts. Chuck will take 0° to 
1/2" drill. Fitted with collars 
to hold grinding wheels, buffing 
wheels, and wire wheels. Unit 
can be attached to lathe or drill! 
J press. Chuck is fitted with 
three machine jaws. Chuck 
and arbor have 1/2’' x 20 thread. Order No. 3012. Both items 
also sold separately. 


i CHUCK-ARBOR COMBINATION 
| 


No. 200 FLARING TOOL 


Ideal for the tradesman for 
flaring 7 of the most popu- 
lar tubing sizes 3/16°’, 1/4’’, 
ye, ae, we. We", 
5/8"’. All of the steel parts 
are bright plated and the 
yoke frame, of Durable Mal- 
leable Iron, is finished in 
ang wrinkled baked enamel. 
Ox. 


No. 300 TUBING CUTTER 


The sturdiest one made... 
yet light in weight and low 
in price. Made of Hi-Test 
Titanium Aluminum Alloy. 
Every part precision made, 
and the threaded slide feed 
bar is fully enclosed to pro- 
tect it from damage. Indi- 
vidually packed in display 
Ox. 


WRITE FOR PRICE LISTS AND CATALOG SHEETS! 
See Us at the Show 


SUPERIOR TOOL COMPANY 





Individually packed in display 








5005 EUCLID AVE. CLEVELAND 3, OHIO 
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CAMPBELL-HAUSFELD 
SPRAY PAINTING OUTFITS 


AND 


PORTABLE AIR COMPRESSORS 


NM 


NATIONALLY 
ADVERTISED 


Hardware dealers 
from coast to coast are 
cashing in on the na- 
tional advertising of 
Campbell-Hausfeld 
Spray painting outfits. 


pressure maid 
model no. 50 


THE CAMPBELL-H 


215 RAILROAD AVENUE 


(ple Line 







Order them 
from your jobber. 
Show them in your 
_ department. 

our customers 
will buy them for 

ainting houses and 
am automobiles 
and tractors, lubri- 
cating automobiles 
and farm imple- 
ments, inflating 
tires, killing weeds, 
spraying poultry 
pens and live stock, 


Four models attractively 
rw Precision built for trou- 
le-free, lifetime service. Stock 
and display them all. Complete 
inventory means steady turn- 
over and good profits. 


Write for catalog and 
price list, giving your 
jobber’s name. 


See us at the National 
Hardware Show in 
New York, 
October 6-10, 
Booth No. 407 


tankmobile model no. 5-W 


AUSFELD CO. 
ELV Litie), Mme). ile) 
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to differen C/ 


WANS - RITE 


MANUFACTURING COMPANY 


se Or e 


SPECIALIZED LOCKS AND BUILDERS’ HARDWARE 


dale 4 Cofif 
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TO HELP YOU SELL 


finished in four colors with the 
trade mark as copy printed on 
transparent plastic. The display, 
supplied with a 6-ft. cord, bulb and 
flasher, measures 15x8°4x434_ in. 
It comes with a 6-ft. jack chain. 
Westwood Mfg. Co., 5960 Sepul- 
veda, Van Nuys, Calif. 





Laundry Items Promotion 


Featuring the fall promotion of | 


laundry equipment is the Westing- 


house Blessed Event Day — Sept. | 


23. Introducing its 1953 laundro- 
mat and clothes dryer, the manu- 
facturer will present free to the 
parents of twin babies born on 
that day a set of the laundry twins. 
A year’s supply of baby food and 
possibly other gifts by local deal- 


| ers cooperating in the promotion 


will also be awarded to the parents. 
Heavy national advertising will 
back the promotion. On a local level 
newspaper mats ranging from 420 
to 1,000 lines are being offered to 
retailers. Electric Appliance Div., 
Westinghouse Electric Corp., Mans- 
field, Ohio. 


Tackle Price List 


An eight-page booklet, called New 
Tackle and Price List for 1953, lists 
new products and prices of bait, 
rod, reel, lures, hook lines and other 
related items. Illustrated through- 
out and printed in two colors, the 
booklet is available free on request. 
Listed in catalog fashion, items are 
simple to find. Terms, descriptions 
and other pertinent data are also 
included. James Heddon’s Suwons, 
Dowagiac, Mich. 


(Resume reading on page 14) 











Hooks and Eyes 


WELL MADE! 


These "'little things” often have to do 
big jobs. Because of that "Brooks" has 
always made them well — of sturdy 
material with clean, sharp screws. 
You're safe when you sell “Brooks.” 


M. S. Brooks & Sons, Inc. 


CHESTER, CONN. 
Since 1848 


“BROGKS f HOGKS 


READ 
ALL 
ABOUT 


the big, new profit 


opportunity 


fyroe 


offers you 


on page 


332-333 


*T.M. Reg. U.S. Pat. Off. 
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1230 Avenue 


HARDWA 


“FASTEST SELLING 
ITEMS WE 
EVER CARRIED !” 


So easy to use. 
Applies just like 
toothpaste. Stays 
bright, white for- 


e to do 
oks" has 
F sturdy 

screws, 


Brooks. Easy to Use 


nc. with non-burning | MIRACLE TUB-CAULK 
ironing Board Covers of Squeeze bright, white Tub-Caulk right out of 


the tube—like toothpaste. Dries in one hour 


to tight waterproof seal that won't shrink 
or crumble. Keeps its bright, white satin- 
smooth finish even after repeated use of 


| harsh scouring powders. Your customers each , 
. " : bes will buy several tubes of Tub-Caulk to seal Packaged in Colorful, 
Women want nationally advertised As ton around bathtubs, to fill in cracks around Self-Selling Counter 
6. tia shower stalls and to seal cracks between sinks Display! 
@ it lies flat to speed work and give it a better end wells end between Gladew or deer teomes. 


finish—never wrinkles or bunches. 





P *One large retailer reports: “$12,816 Miracie Tub-Caulk sales in 
@ Woven from rock asbestos—Asbeston is fire- 30 days — Most successful promotion ever run!” 
resistant—safe for the home. 


@ it’s really durable— made of super-twist, two- 

ply Asbeston yarns that dry quickly and 

smoothly. 
. | Solves toughest 
MB gluing problems. 


arr >=>»7 


That’s why top makers of top-quality 
ironing board covers use ASBESTON 


to make the best covers. They’re now : ee 
in use in over 4 million homes. Asbes- 4 | MIRACLE Black Magic ADHESIVE 
" a * ae BRAND 
ton quality sells. " pee as described in Reader’s Digest 
‘ SHESI The rugged waterproof adhesive for heavy 
“SB duty jobs. Your customers will want Black 
Always display and feature * Magic Adhesive to replace loose tiles in 
this label—it gets walls, floors or mantels, to fasten rubber 
business and profits. ~i SI , 4 strips, gaskets, and bumpers on car doors or 
: =o & 4 refrigerators; and to attach furring strips 
IB , directly to concrete or masonry walls with 
Miracle Anchor Nails. 


Distribugjed Coast to Coast and in Conoda 


Made by the Textile Division @ | 


UNITED STATES RUBBER COMPANY 


1230 Avenue of the Americas, Rockefeller Center, New York 20, N.Y. ! 
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"This Demonstration 


SOLD ME’ 


- + « says Max Sparks of 
Sparks & Jordan Co., Tampa, Fla. 


it sells his 
customers, too! 


Mr. Sparks says: “We had several 
kinds of paint removers on our shelves, 
so I wasn’t looking for another one. 
But the Klean-Strip “Try-It-Yourself” 
Display was so convincing that I 
placed one on my counter. Now I’m 
sclling more paint remover than ever. 
I think Klean-Strip is the fastest-act- 
ing remover on the market. Customers 
also like its ‘no afterwash’ and ‘non- 
inflammable’ features.” 

Order a ‘‘Try-It-Yourself’’ Pack 
from your jobber and let your cus- 
tomers sell themselves. This pack 
comes complete with display, painted 
test panels, brush and 12 pints of 
Klean-Strip. (Dealer Cost: $6.36; re- 
sells for $10.20.) National advertising 
in The Saturday Evening Post, Popu- 
lar Science and Popular Mechanics 
helps you sell Klean-Strip Remover. 


For literature and free sample, write 


THE KLEAN-STRIP CO., INC. 
2340 S, Lauderdale, Memphis 6, Tenn. 


KLEAN-STRIP 


‘Peels Off Paint’’ 
HEAVY-BODIED KLEAN-STRIP ALSO AVAILABLE 
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Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 


National Events 


American Gas Association annual con- 
vention and exhibit by the Gas Ap- 
pliance Manufacturers Assn., Oct. 
27-30, at Atlantic City, N. J. Ameri- 
can Gas Association, 420 Lexington 
Ave., New York City 17. 

American Hardware Manufacturers 
Association, joint convention with 
the National Wholesale Hardware 
Association, Oct. 12-16, at Atlantic 
City, N. J. Hotel headquarters, 
Marlborough-Blenheim Hotel, Con- 
ference Booth Plan at Convention 
Hall. Arthur L. Faubel is secretary- 
treasurer of the manufacturers as- 
sociation with headquarters at 342 
Madison Ave., New York City 17. 


American Society of Architectural 
Hardware Consultants joint conven- 
tion with the National Contract 
Hardware Assn., and National 
Builders’ Hardware Exposition, 
sponsored by both groups, Sept. 28- 
30, Oct. 1 at the Palmer House, Chi- 
cago. A. W. Mathewson, executive 
secretary-treasurer of the Society 
and John R. Schoemer, managing 
director of the Association, both 
with administrative offices at 420 
Madison Ave., New York 17. 

Bicycle Industry, Jan. 18-23 at the 
Boca Raton Club and Hotel, Boca 
Raton, Fla. Sponsored by Bicycle 
Institute of America, 122 E. 42nd 
St., New York City 17. 

Industrial Supply Convention, April 
12-16 at Miami Beach, Fla. Confer- 
ence Booth Program and sessions at 
Dinner Key Auditorium. Sponsored 
jointly by the American Supply & 
Machinery Manufacturers’ Associa- 
tion, 814 Clark Bldg., Pittsburgh 22, 
Pa. R. Kennedy Hanson, general 
manager; the National Industrial 
Distributors’ Assn., 1900 Arch St., 
Philadelphia 3. H. H. Rinehart, ex- 
ecutive secretary, and the Southern 
Distributors’ Assn., 712 Volunteer 
Bldg., Atlanta, E. L. Pugh, secre- 
tary-treasurer. 


Motor Boat Shows: National Motor 
Boat Show, Jan. 9-17 at Grand Cen- 
tral Palace, New York City; Feb. 
6-15 at International Amphitheater, 
Chicago, and Sports, Travel & Boat 
Show, March 6-15 at Civic Aude 
torium, San Francisco, Cal. 


National Contract Hardware Assn 
joint convention with the American 
Society of Architectural Hardware 
Consultants, and Nationa! Builders’ 
Hardware Exposition, sponsored by 
both groups, Sept. 28-30, Oct. 1 at 
the Palmer House, Chicago. John 
R. Schoemer, managing director of 
the Association, and W. A. Mathe#- 
son, executive secretary-treasurer 
of the Society, both with adminis- 
trative offices at 420 Madison Ave. 
New York 17. 

National Hardware Show, Oct. 6-10, 
at Grand Central Palace, New York 
City. Sponsored by National Hard- 
ware Show, Inc., 331 Madison Ave. 
New York City. Frank M. Yeager, 
managing director. 

National Housewares and Home Ap- 
pliance Exhibit, Jan. 15-22 at Navy 
Pier, Chicago. Sponsored by Nation- 
al Houseware Manufacturers’ Assn., 
1140 Merchandise Mart, Chicago. 
A. W. Buddenberg, executive secre- 
tary. 

National Retail Hardware Assn. Con- 
gress, July 12-16, at Miami Beach, 
Fla. Headquarters, Casablanca Ho- 
tel. Managing Director, Russell R. 
Mueller, 964 N. Pennsylvania St, 
Indianapolis 4, Ind. 


National Sporting Goods Show and 
Convention, Jan. 25-28, 1953, at the 
Hotel New Yorker, New York City. 
Sponsored by the National Sporting 
Goods Association, 1 No. LaSalle 
St., Chicago 2. Marvin Shut 


secretary. 


National Wholesale Hardware Ass 
with they 


ciation, joint convention 
American Hardware Manufactur 
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Fortunately, when you sign up as an exclu- 
sive BPS Dealer, you can forget all about 
company-owned store competition... about 
direct selling, price cutting and all the other 
MoT la oltlelo] LekoS Mitel 4-1-1 Mb Zol Ricolume (Lille 
your full share! Under the terms of a far- 
sighted company policy that's been in effect 
more than sixty years, every BPS Dealer 
is guaranteed protected territory and 
protected profits! 
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But even more than that, this company 
policy means top-quality paints for every 
need ... every situation—paints in tune 
with the times. With Flatlux, the heartily 
ered -Toli-to Moll Meclo MilclM Zell Mole MmoliME Zolt ls 
shelves, you'll sell more . . . make more 
than ever before. Decide now.to break the 
bonds that tie-down your profit potential, 
and sign up with BPS .. . Best Paint Sold 
for Bigger Paint Sales! 
/ ) ° ) 
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The Patterson-Sargent Company 
1325 East 38th Street 
Cleveland 14, Ohio 


Please send me full facts concerning your exclusive 
territory BPS Franchise: 


Address 


City 





Sp MY yolae 


METALOID 
UPHOLSTERED 
STEP 
STOOLS 


MODEL NO. 423 U 





Capitalize on the modern, dual-purpose 
step stool that’s a boon to the busy 
housewife. A twist of the wrist and the 
“Swing-Ezy"’ rubber treaded steps pull 
out to form a sturdy, safety-perfect bal- 
ance step-ladder. As a handy household 
stool, the form-fit back and ample seat 
provide maximum comfort. Patented 
METALOID lock-feature holds steps se- 
curely in place when carrying. 


Constructed of heavy gauge steel, these 
colorful stools are upholstered in smooth, 
easy to clean Duran that's fade and stain 
resistant, All legs and back braces are 
chromium plated. Available in five bright 


decorator colors. 


NATIONALLY ADVERTISED IN 
LIFE onc (00D 
HOUSEKEEPING 


Write for complete, colorful catalog: 


he Yells P07 
> 


5815 KINSMAN ROAD 
CLEVELAND, OHIO 








ers Association, Oct. 12-16, at At- 
lantic City, N. J. Hotel headquar- 
ters, Marlborough-Blenheim Hotel, 
Conference Booth Plan at Conven- 
tion Hall. Thomas A. Ferney, Jr., 
is executive secretary of the whole- 
sale association with headquarters 


at 1900 Arch St., Philadeiphia, Ps, 

Paint and Wallpaper exhibit and con. 
vention, Nov. 12-15, at Chicago, 
Sponsored by the Retail Paint and 
Wallpaper Distributors of America, 
Inc., 4903 Delmar Blvd., St. Louis 
8, Mo. 


Regional Events 


Ace Stores annual convention and ex- 
hibit, Feb. 2-4, 1953, at the Conrad 
Hilton Hotel, Chicago. Sponsored by 
Ace Hardware Corp., 2355 S. Blue 
Island Ave., Chicago 8. 

American Hardware Supply Co., Mer- 
chandise Fair and Stockholders’ 
Meeting, Jan. 26-27 at company 
headquarters, 41 Terminal Way, 
South Side, Pittsburgh, Pa. Wm. M. 
Stout, executive vice-president and 
general manager. 

Coast-to-Coast stores annual meeting 
and merchandise exhibit, Feb. 8-11, 
at Minneapolis, Minn. Sponsored by 
Coast-to-Coast Stores Central Or- 
ganization, Inc., 29 Main St., S. E. 
Minneapolis 14. 

Cotter & Co. Spring show and annual 
stockholders meeting, Feb. 2-3, 1953, 
at company headquarters, 365 E. 
Illinois St., Chicago 11. 


Franklin Hardware and Supply Co, 
annual convention Feb. 3 at com- 
pany headquarters, 918-28 N. Dela- 
ware Ave., Philadelphia 23, Pa. F. 
Leon Herron, president and general 
manager. 

Hardware Wholesalers, Inc., annual 
convention and exhibit, tentatively 
Nov. 18-20, 1952, at company quar- 
ters, Fort Wayne, Ind. A. H. Ger- 
berding, manager. 

Northern Wholesale H ard ware Co. 
convention and merchandise exhibit, 
Feb. 15-17, at Portland, Ore. Spon- 
sored by Northern Wholesale Hard- 
ware Co., 805 N. W. Glisan St, 
Portland 9, Ore. 

Rehm Hardware Co. annual conven- 
tion and exhibit, Jan. 27-28 at com- 
pany quarters, Blue Island Ave. and 
15th St., Chicago 8. J. B. Moore, 
vice-president and secretary. 


State Events 


Alabama Retail Hardware Assn., con- 
vention and exhibit, April 19-21 at 
the Tutwiler Hotel, Birmingham. 
Secretary, Mrs. Euna G. Ramsey, 
1006-7 Frank Nelson Bldg., Birm- 
ingham 8. 

Arkansas Retail Hardware Assn., con- 
vention and exhibit, Feb. 22-23 at 
the Robinson Auditorium, Little 
Rock. Hotel headquarters, La- 
Fayette Hotel. Secretary, J. Wayne 
Tisdale, 908 Rector Bldg., Little 
Rock. 

California Retail Hardware Assn., 
convention and exhibit, Feb. 9-11 at 
the Fairmont Hotel, San Francisco. 
Secretary, Kreuger B. Jacobsen, 
1355 Market St., Suite 262, San 
Francisco 3. 


Connecticut Hardware Assn., conven- 


tion Jan. 21 at the Hotel Taft, New 
Haven. Secretary, Ned Russell, 
Southport, Conn. 

Illinois Retail Hardware Assn., con- 
vention and exhibit, Feb. 24-26 at 
Chicago. Convention headquarters, 
Sheraton Hotel; exhibit, Navy Pier. 
Secretary, William F. Ewert, 1194 
Merchandise Mart Plaza, Chicago 
54. 

Indiana Retail Hardware Assn., con- 
vention and exhibit, Jan. 27-29 at 
the Murat Temple, Indianapolis. 
Secretary, G. F. Sheely, 964 No. 
Pennsylvania St., Indianapolis 4. 
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Intermountain Assn., convention, Jai. 
25-27 at the Hotel Utah, Salt Lake 
City, Utah. Secretary, Leon L 
Weeks, 211 Continental Bank Bldg, 
Boise, Idaho. 

Iowa Retail Hardware Assn., convel- 
tion and exhibit, Feb. 10-13 at Des 
Moines. Meeting, Hotel Savery. 
Exhibit, Iowa Exhibit Bldg., Fair- 
grounds, Des Moines. Secretary, 
Philip R. Jacobsen, Mason City. 

Kentucky Retail Hardware Assn., con- 
vention and exhibit, Feb. 10-12 at 
the Brown Hotel, Louisville. Secre 
tary, D. W. Laws, 501-2 Republie 
Building, Louisville 2. 

Michigan Retail Hardware Assn., co- 
vention, Feb. 17-19 at Detroit. 
Meetings, Hotel Statler. Exhibit, 
Masonic Temple. Secretary, Harold 
W. Schmacher, 1916 Olds Tower 
Bldg., Lansing 8. 

Minnesota Retail Hardware Asst, 
convention, Jan. 20-22 at the Curtis 
Hotel, Minneapolis. Exhibit, Audi- 
torium. Secretary, C. J. Christe 
pher, 2110 Nicollet Ave., Minne 
apolis 4. 

Missouri Retail Hardware Assn., cole 
vention and exhibit, March 3-5 at 


the Jefferson Hotel, St. Louis. See-9 
retary, Harry Scherer, 1189 Arcade} 


Bldg., St. Louis. 
Montana Hdwe. and Impl. Assn., con 
vention Oct. 30-Nov. 1, 
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, Leon be j t= A new patented Hook for per- 
Bank Bidg., . 
fect, easy hanging of draw cur- 

n., convell ae tains. Invented by a practical 
-13 at Des a * curtain man, the Empire Slip-on 
“ a ig Hook now makes hanging pleated 
<. a — ga draw curtains a pleasure instead 
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ORDER NOW FROM YOUR JOBBER 
¢ 18, 1952 Bee AND SOLD BY Or write us for Illustrated Price List 


EMPIRE CURTAIN. 





Keep after 
this brand 







with its little 
“trade” man 





famous to 
so many nate 














for so many 
good reasons! 





They're worth waiting for! (Though 
today’s shortages have made them 
scarce, the situation is improving.) 
Keep identifying your store (with the 
popular, practical Bassick display) as 
headquarters for Bassick ‘“‘Diamond- 
Arrow” and “Diamond-Dart’ casters 


and rubber cushion 
glides. First in cus- 
tomer preference 
and satisfaction. THE 
BASSICK COMPANY, 
Bridgeport 2, Conn. 
In Canada: Belle- 
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Hotel Finlen, Butte. Secretary, Nor- 
man O. Blevins, P. O. Box 1152, 
Helena. 


Mountain States Hdwe. & Impl. Assn., 


convention, Jan. 27-29 at the Cos- 
mopolitan Hotel, Denver, Colo. Sec- 
retary, Francis W. Reich, 1233 
Spruce St., Boulder, Colo. 


Nebraska Retail Hardware Assn., con- 


vention, Feb. 17-19 at the Hotel 
Paxton, Omaha. Exhibit, Audi- 
torium. Secretary, C. A. McCoy, 
325 Insurance Bldg., Lincoln 8. 

New England Hardware Dealers 
Assn., convention and exhibit, Feb. 
23-25 at the Hotel Statler, Boston, 
Mass. Secretary, A. C. MacHardy, 
185 Dartmouth St., Boston. 

New York State Retail Hardware 
Assn., convention, Feb. 10-12 at 
Syracuse. Exhibit, Onondaga County 
War Memorial Auditorium. Secre- 
tary, Nicholas H. Kiley, Hills Bldg., 
Syracuse 2. 

North Coast Retail Hardware Assn., 
convention and exhibit, Feb. 1-3, at 
Olympic Hotel, Seattle, Wash. Sec- 
retary, D. D. Stewart, 741 Ameri- 
can Bldg., Seattle 4. 

Ohio Hardware Assn., convention and 
exhibit, Feb. 2-5 at Cleveland. Ses- 
sions, Hotel Statler; exhibit, Pub- 
lic Auditorium. Secretary, John B. 
Conklin, 198 S. High St., Columbus. 

Oklahoma Hardware & Impl. Assn., 
convention and exhibit, Feb. 3-5, at 


Municipal Auditorium, Oklahoma 
City, Okla. Secretary, Robert K. 
Thomas, 515 Midwest Bldg., Okla- 
homa City. 

Pacific Northwest Hdwe. & Impl. 
Assn., convention, Nov. 9-11, 1952, 
at the Davenport Hotel, Spokane, 


Wash. Secretary, J. Malcom Smith, 
614 Empire State Bldg., Spokane. 
Pacific Southwest Hardware Assn., 
convention and exhibit, Feb. 17-19 
at Long Beach, Calif. Meetings, 
Wilton Hotel. Exhibit, Auditorium. 


Secretary, A. C. Kammeier, 416 W. 
8th St., Los Angeles 14. 

Pennsylvania & Atlantic Seaboard 
Hardware Assn., convention and ex- 
hibit, Jan. 20-22, at Convention 
Hall, Philadelphia, Pa. Secretary, 
W. Glenn Pearce, 1616 Walnut St., 
Philadelphia 3. 

Seuth Dakota Retail Hdwe. Co., con- 
vention and exhibit, April 7-9 at the 
Sioux Falls Coliseum. Secretary, 
O. R. Baily, 1300 S. Jefferson Ave., 
Sioux Falls. 

Tennessee Retail Hardware Assn., 
convention, Feb. 22-24, at Peabody 
Hotel, Memphis. Secretary, Morris 
Jones, P.O. Box 784, Nashville, 2 

Texas Hdwe. & Impl. Assn., conven- 
tion and exhibit, Jan. 26-28 at the 
Shamrock Hotel, Houston. Seere- 
tary, R. M. Souder, 822-23 Texas 
Bank Bldg., Dallas 2. 

Tri-State Hdwe. & Impl. Assn., con- 
vention and exhibit, Feb. 9-10, 
Herring Hotel, Amarillo, Tex. Sec., 
M. D. Shepherd, Canyon, Tex. 

Virginia Retail Hardware Assn., con- 
vention and exhibit, March 24-26, 
at Roanoke, Va. Meetings, Hotel 
Roanoke, exhibit, American Legion 
Auditorium. Secretary, G. T. Omo- 
hundro, Jr., Scottsville. 

Western Retail Impl. & Hdwe. Assn. 
convention and exhibit, Jan. 19- 
21, at the Municipal Auditorium, 
Kansas City, Mo. Secretary, Wil- 
liam J. Shaw, 214 Werby Bldg., 
39th and Main, Kansas City 2, Mo. 

West Virginia Hardware Assn., con- 
vention and exhibit, March 16-18, at 
the Daniel Boone Hotel, Charleston. 
Secretary, James C. Fielding, 1628 
McClung St., Charleston. 

Wisconsin Retail Hardware Assn. 
convention and exhibit, Feb. 3-5 at 
the Auditorium, Milwaukee. Secre- 
tary, H. A. Lewis, 200 Strongs Ave., 
Stevens Point. 


Store Signs Offer Information 





Two large signs, like that illustrated, on each side of the Multhaput 
Bros. Hardware in Manistique, Mich., invite tourists to seek informo- 


tion, souvenirs, fishing tackle and gifts in the store. 


Considerable 


tourist trade is attracted by these invitations. As the store is a U. S. 
Post Office station these signs give good reasons for visiting the show 
room for complete service. 


HARDWARE AGE, SEPTEMBER 18, 1952 








HARDWA 


“ier, 416 W, 


> Seaboard 
tion and ex- 
Convention 

Secretary, 
Walnut St., 


e. Co., con- 
1 7-9 at the 

Secretary, 
erson Ave,, 


are Assn., 
at Peabody 
ary, Morris 
ashville, 2. 
n., conven- 
3-28 at the 
om. Secre- 
2-23 Texas 


Assn., con- 
Feb. 9-10, 
Tex. Sec., 
. Tex. 

Assn., con- 
irch 24-26, 
ngs, Hotel 
-an Legion 
:. T. Omo- 


lwe. Assn., 

Jan. 19- 
uditorium, 
tary, Wil- 
rby Bldg. 
‘ity 2, Mo. 
\ssn., con- 
h 16-18, at 
sharleston. 
ding, 1628 


re Assn, 
‘eb. 3-5 at 
ee. Secre- 
ongs Ave., 














IN ELECTRIC HEATERS 


Arvin, the world’s largest maker of portable electric heaters, presents 
the most sensational line in Arvin history—a heater for every purse 
and purpose—and every model packed with fast- song features! 
Get set for the peak season just ahead! 


Model 5600 Arvin Automatic— Thermostat Con- 
trolled! Set thermostat; 
temperature you want. O 
or 1650 watts. Safeguard 
heater is upset. 
Red si 


trim. 


Model 223 Arvin Cus- 
Fan-Forced 
an finish, 
on-off toe switch, car- 
handle. Safe- 
Switch cuts cur- 
upset. Under- 
$14.85 


tom-Safet 
Heater— 


ryin 
guar 
rent if 
writers’ listed. 


Arvin Lectric 
Cooks $24.95 
and $29.95 


Arvin Electric 
Irons $9.95, 
$10.95, $11.80 
$12.95 


ee maintains the 
rates at either 1320 
witch cuts current if 
No TV or radio interference. 
Bronze finish, 
eeton cre 1 year 


Model 224 Arvin De- 
luxe Fan-Forced Heater 
—Greenenamel finish; 


TV or radio interfer- 
ence. 
styled at a budget 
price. 


Top Billing! 


Model 5100 Hot-R-Cool Heater Fan, 1650 Watts 
—Extra capacity develops 5600 B.T.U.; moves 
200 cu. ft. of warm air per minute. Doubles as 
cooling fan in summer, moving 600 cu. ft. of cool 
air per minute. Exclusive Safeguard Safety 


ivory plastic Switch. No TV or radio interference. Finished 
$34.95 in bronze with bright metal base. Listed as stand- 
ard by Underwriters’ Laboratories, Inc. $21.95 
Model 5000 Hot-R-Cool—same features as above 
but 1320 watts, $2 





Model91A ArvinStand- Model 52B Arvin AC- 
ard Fan-Forced Heater DC Radiant Heater 
—compact, conven- —Most efficient radi- 
1320-watt unit. No _ ient, economical! 7%” ant heater, for use 
square, 5” deep. 1320- where DC prevents use 


Beautifully watts. Underwriters’ of Arvin Fan-Forced 


listed.World’s best Heater. Underwriters’ 


$12.95 heater value. $11.40 listed. $11.95 


Arvin Automatic 
Coffee-Perk 
$29.95 


Arvin Automatic 
Toaster 
$22.95 





Top Billing! IN ELECTRIC HOUSEWARES 


Make the most of Arvin’s 
great national advertising 
campaign! Get ready for 
the heavy spending season 
just ahead. Get this fast- 
selling, glamor-appeal, fat- 
profit Arvin line out where 
early holiday shoppers 
can’t resist it! Write for 
name of your Arvin dis- 
tributor! 


Electric Housewares Division ARVIN INDUSTRIES, INC., Columbus, Indiana 


(Formerly Noblitt-Sporks Industries, Inc.) 
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SALES-MAKING STYLE 
combined with practical utility. 
Happy combination that means 
more and more sales for you. 
Hall-Wessel hardware conven- 
iences are super strong. Have 
tremendous impact and tensile 
strength. Beautifully, smoothly 
finished in brass, chrome, bright 
zinc, cadmium or ebony. Priced 
to win customers—to give you a 
worth-while profit. New, better 
packing aids handy storage and 
handling; easier, faster identifi- 
cation, Write for jobber’s name 
—and new free catalog. 


| A \ashington 
| NEWS and Views 
| 


Reports on Events Affecting 
The Hardware Business 


(Continued from page 10) 


DPA Plans Move To 
‘Run War Plants 


A new bid for federal authority 
to build—and operate, as well—war 
plants is being readied for presen- 

|tation to the new Congress in 
January. 

Defense Production Administra- 

tion, long an enthusiastic sponsor 


of the idea that “national defense | 


| requirements” necessarily mean 


that Washington should be per- | 
| mitted to run certain war indus- | 
| tries, has begun laying the ground- | 
| work in its new campaign for such | 


authority. 


ber of Administration-backed re- 
| quests for wide and sweeping au- 
' thority to enter into virtually any 
type of defense production. The 


| new bid, however, is to be confined | 
to a specific request for authority | 


ITS 


| to build and operate only certain 
designated plants. Exact nature of 
these projects has not yet been 
made public. It is known, however, 
that they would be primarily mili- 
tary in nature. 


U.S.-Canada to Use 


Joint Custom Seals 


United States and Canada have 
agreed to begin the joint use of 
customs seals on rail carload ship- 
ments of goods moving in bond be- 
tween ports of one country via ter- 
ritory of the other. 

Yellow seals stamped “U. S. Cus- 


toms—Canada Transit” will be | 
placed on carloads of in-transit | 
merchandise at U. S. ports of exit | 


to Canada. The Canadians will 
place green seals market “Canada 
Customs—U. S. Transit’ on cars at 
Canadian ports of exit to the U. S. 

Actual dates for beginning this 
practice, designed to eliminate a 
second sealing of cars in the coun- 





Since the end of World War II, | 
| Congress has turned down a num- | 


STORM 
LLU AMLLZ 


The Hurricane-storm season soon will be 
here. Wires down—lights out—trees 
uprooted —all without warning. Don't 
be caught short—DIETZ LANTERNS sell 
out fast when emergencies come. 
Los DIETZ COMPANY 


SYRACUSE 1, N.Y. 
ORDER THRU YOUR FAVORITE JOBBER 





TRUE 


—read all about it 


on page 332-333 
This beautiful new 
rene” 


Fire Extinguisher 
lists for only 


HALL-WESSEL C0 


2116-26 W. NICHOLAS STREET, 
PHILADELPHIA 21, PA. 


try through which they are moving, 

| will be determined locally by cus- | 

toms collector at various points on 

In Canada: | the border. 

Georce s.Hauco. || Customs officials have announced | 
Toronto J two other changes in regulations to 


$7.95 


*T.M. Reg. U.S. 
Pat. . 
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American Gold Strand Insect Screening 


Available in Galvanoid, Bronze or Aluminum—screening 


that meets every customer requirement. 


Clinton Standard Hardware Cloth 


In all standard widths and meshes; unrolls flat for easy 
handling. Supplied in steel-banded rolls of 100 feet. 


Clinton Hex Mesh Netting 


Has a wide range of usefulness for poultry and fur farm 
enclosures, crab traps, stucco reinforcement, baseball and 
tennis court enclosures. 


Perfection Door Springs 


Made of selected wire, available in black japanned and 
galvanized finishes. 


Quick Hitch Gate Springs 


A rugged spring for heavy doors and gates. Made of oil- 
tempered wire. 


Wissco Flexible Wire Clothes line 


Long-wearing, strong, flexible, rust-resistant. Smooth, lus- 
trous surface. Coils of 50’, 100° or connected lengths. 


Wissco TV Guy Wite 


Makes a permanently taut guy wire for TV antennas; lends 
itself to quick and convenient installation. 


THE COLORADO FUEL AND IRON CORPORATION * Denver, Colorado 

THE CALIFORNIA WIRE CLOTH CORPORATION * Ookland, California 

WICKWIRE SPENCER STEEL DIVISION * Atlanta * Boston * Buffalo 
Chicago * Detroit * New York * Philadelphia 


\SSo, 
rah WICKWIRE 
(Fi HARDWARE PRODUCTS 


on \ 
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DESMOND - SIMPLEX 
" UTILITY VISES 


have all the features to appeal to 
every class of “home craftsman’, hob- 
byist, or shop man. They’re accu- 
rately made, rugged, convenient, ver- 
satile. Four sizes fit all needs. 


. give your customers 


EVERY VISE. VALUE 





1. Steel channel slide; 2. Square thread 
steel screw; 3. Replaceable steel jaw in- 
serts; 4. Cutoff tool; 5. Pipe jaws; 6. 
Swivel base; 7. One-piece non-pinching 
type handle. 


. and give you 


EVERY SELLING 
ADVANTAGE! 





write for full details on the 


DESMOND-SIMPLEX 


Vise Display Deal No. V-7 


The Desmond-Stephan Mfg. a. 
Urbana, Ohio 


! 

' 

| Gentlemen—Please send me, with- 
1 out obligation, Bulletin V-10 on 
: your sales-proven vise display deal. 
' 

' 

i 

' 

' 

' 

’ 


Coe eee eee eee eeeeeeeeseeeses 


ee ey 








vive formal status to practices 
sometimes permitted earlier. Trea- 
sury Decision 53085 allows a col- 
lector, after a single in-bond entry 
has been filed with Customs at the 


arrival port for a number of sepa- | 


rate entries for the several differ- 
ent lots. 





Decision 53086 permits carriers | 


to issue blanket carriers’ certifi- 
cates and release orders covering 
all shipments arriving in their fa- 
cilities in a given period, in lieu of 
issuing a separate certificate and 
release order for each shipment. 

Airlines moving international 
cargo reportedly have said they ex- 
pect “substantial benefits” from the 
two Treasury decisions. 


U. S. Factories Lack 
Skilled Workers 


Job openings for skilled workers | 


continue to go begging as industrial 


companies reach farther and far- | 


ther from plant sites to fill gaps in 
the employed ranks. 

In recent reports from State em- 
ployment services, the government 
found there was a lack of properly 
trained applicants for 51,400 jobs 
available through 1800 placement 
offices. The openings hardest to fill 
called for engineers, draftsmen, 
machinists, tool makers, die sinkers 
and setters, aircraft-plant workers, 
nurses, typists, and stenographers. 

By occupational groups, there 
were 20,964 local shortages among 
skilled workers; 12,731 in the semi- 
skilled category; 10,872 in profes- 
sional and managerial lines; and 
4,023 clerical and sales personnel. 
Remaining shortages were in ser- 
vice and unskilled groups. 

A further’ breakdown showed 
that within the skilled-worker cate- 
gory 3,567 machinists were re- 
quired in 25 States and the District 
of Columbia. There was a shortage 
of 2,636 toolmakers and die sinkers 
and setters in 33 States, while 25 
States reported a need for 
pattern and model makers. 

In the plane-building industry, 
jobs requiring semi-skilled workers 
are on the increase, government 
tabulations showed. About 70 pct 


of total demand for this group 
stems from Missouri and Cali- 
fornia. 


Of all iob openings listed, 82 pct 
specifically required men and 6.9 
pet were entirely for women, with 
the remaining percentage available 
to either. 

(Resume reading on page 11) 
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A BOX to hold your 
CONFIDENCE 














PARK 


TOOL BOXES 


PARK offers you a complete line of top- 
quality tool boxes .. . designed and 
priced to sell fast . . . and built to give 
years of service. All the features your 
customers want are built into the finest 
boxes made . . . by PARK. 


WRITE: For informati 1 line 
OR CALL YOUR JOBBER 


PAR 








MANUFACTURING CO 


GRANT PARK. ILLINOIS 























Accurately manufac- 
tured from high 
grade materials, of 

sturdy construc- 
tion throughout, 
and backed by 
more than seventy 
years of BLAIR 
experience ... 
this efficient, 
durable mower 
will make 
both friends 
and profits 
for you. 





Blazer 









LAWN MOWERS 


BLAIR MANUFACTURING [ 
Telephone 2-7449 


SPRINGFIELD 7, MASSACHUSETTS 
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This irresistible new PRO-TEX mat presents a beautiful full An unusual woven pattern with the familiar texture of a willow 
-) color reproduction of an original early American scene. As a basket. It’s simply beautiful . . . and remarkably low priced 
: sequel to Dutch Colonial, one of the largest PRO-TEX sellers, it for faster sales and greater profit! Choice of 3 popular colors 
ede mi offers you an outstanding profit potential. Five popular sizes. to blend with every kitchen—gray, red, willow yellow. 
an 
lilt to give Check your Jobber —or write for full-color catalog sheets 
tures your ty ° 
the finest _ 5 _ 
plete line Ballowoff mera PRODUCTS CO. 


2536 EUCLID AVENUE «+ CLEVELAND 15, OHIO 


In Canada: Canadian Housewares Ltd., 20 Wellington St., Toronto, Ont. 


RING CO 
ILLINOIS 


anufac 
) high 





CAMPRO makes the “DIFFERENTS” 



























e - * ] 
in profitable merchandising 
ials, of “SiR NEW TURF TENDER LAWN RAKE 
1struc- MOLDED OF TOUGH, FLEXIBLE PLASTIC 
—s First major improvement in lawn rakes in P 
—t 50 years. Weighs less than 16 OUNCES... + 
BLAIR light and easy to use. . . full 18” sweep, \ 
eS Sx 100% rust proof. Supplied in ruby red or 
cient, ‘ 
mower emerald green. 
make | CLIPS TO ANY STAND. ’ 
tom HINGE NOR CAN Campro makes the famous Lhe ae. 
( BE USED ia = 
l. ae — i SS wc J { - F Y 
oust wer... CABINETS 
» . Sturdy Steel Frame 
| JN USE Solid Aluminum Drawers 
Removable Compartments 
The Ideal Storage Place 





for Small Items in the 
Home, Shop, Garage, | 
Office, etc. 








NF ae 


“C-UR-MAIL” 


PLASTIC 
KIDDIES TOILET SEAT man Boxes Crate “DirreRENTS” — AT THE 
oii Rea Te San) with thermometers NEW YORK SHOW — BOOTH 601 


home or traveling’’ kiddies’ seat is 
for ure AFTER THE TRAINING C A M * ? SALES 
AGE by kiddies two years and over. co. 


AGI 
a 1500 4TH ST. S. W., CANTON, OHIO 


strong heavy weight plastic 
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Hess the Button 


AN, 


a genuine 


Sree for only 
$7795 


RETAIL 





.. Instant Action | 


DISPLAYS 


as exciting as the 
extinguisher itself! 


Two-piece box with stand-up card, 
in color, forms €ye-compelling minia- 
ture display. It's only 34%4""x 10%"! _ 
Ond it's a virtual sales-clincher in itself! 
Three individual boxes to carton. 
With each carton, you get attractive 
circulars and this eye-catching 4a 
Streamer in fyli color. Y 
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NEW 


KILGORE GUNS 
EN | 11 


= @ Impulse Sales 


When a small fry puts up a big sales talk 
for another cap pistol, ‘‘Mom” will give 
in to his demands if she can do it with a 
bit of pocket change. That's the market 
the PAL is designed to meet. While eco- 
nomically priced, the PAL is a handsome, 
sturdy little cap pistol that will delight 
any youngster’s heart. 





IT’S HARD TO BELIEVE THAT THIS 
ata VALUE CAN RETAIL 


i LOW AS 29¢ 


Slightly higher west of the Rockies. 


Kilgore’s 


ACTUAL SIZE 


Single Shot 
CAP PISTOL 


The PAL is ideally sized for the ‘‘little fellow’ and yet its realistic 
western design and sparkling ‘‘silver’’ finish will make him proud 
to own one. The PAL will take a lot of rough treatment from the 
most energetic and tireless youngster, for it is permanently as- 
sembled. Unlike many single-shot cap pistols, the PAL will accept 
only one cap at a time. 






New York Office Chicago Office 


4 —_ WESTERVILLE, OHIO Room 751 Room 14-102 


Fifth Ave. Mdse. Mart 
U.S.A. : a 
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Sell “Play Appeal” 


Here is the cap pistol every young “good 
guy” will want as in flights of imagina- 
tion he tracks down “Public Enemy No. 1"’. 
Television programs have prompted great 
movement of merchandise as the young 
fry follow their heroes through exciting ad- 
venture. Kilgore has always been prompt 
to lead the latest trend. The PRIVATE 
EYE has been especially designed to cap- 
italize on that demand, 











talk 
give 
tha 
irket 
eco- 
me, 
light 








ACTUAL SIZE 


HIS 
All 


Cc 


Rockies. 










The New Kilgore 


Private Eye 


50-SHOT REPEATING CAP PISTOL 


The PRIVATE EYE is cleanly designed with balanced engraving 
and knurled grips. Its realistic “38 caliber design” will make 
every youngster want one on sight. 

The PRIVATE EYE has a double-action of trigger and hammer 
which permits the hammer to be pulled back into locked posi- 
tion while the cap pistol is being loaded. Its bright, sparkling 
finish will stay so even after many months of hard play. 

The PRIVATE EYE is a handsome, 
sturdily-built cap pistol and yet 


it retails for only about BQe* 


The PRIVATE 
EYE gives every 
retailer the op- 
portunity to sell 
Kilgore asso- 
ciated mer- 
chandise— 
holsters, spurs 

















g 
Ge 


Each PRIVATE EYE is individually packed 
in a bright, sales-producing, 3-color car- 
ton with special feature of a ‘‘push-out"’ 














PRIVATE EYE badge. and cuffs. 
*Slightly higher west of the Rockies. 
‘hicago Office New York Office Chicago Office 
om 14-108 2 INC. WESTERVILLE, OHIQ oom 751 Room 14-102 
se 


U.S.A. —— Mdse. Mart 
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Priority and Price Digest 





News and Interpretations of Government Orders 


OPS Throws Price 
Decontrol Program 
Into High Gear 


Hardware retailers should not be 
surprised if they find that by 
Christmas price controls will no 
longer plague their merchandising. 

In the past few weeks, lids were 
lifted from radios, TV sets, china- 
ware, fireplace fixtures, and some 
items of lesser significance to hard- 
ware dealers. 

In addition, Washington sources 
indicate that housewares may be 
the next major merchandise cate- 
gory to be freed from government 
price controls, and that the service 
regulation, CPR-34, may also get 
the axe. 

And there are rumors going 
about official circles that complete 
freedom from all price control, 
other than the control exercised by 
the laws of supply and demand, is a 
strong possibility. 

News from the production front, 
while not equally as good, indicates 
that there are no major crises 
ahead in the supply of the once-so- 
critically short metals — copper, 
steel, and aluminum. NPA Chief 
Fowler feels that unless any “un- 
foreseen emergencies” arise, sup- 
plies of all three metals in 1953 
should be equal to demand. 


Nickel Controls To 
Continue During 1953 


The supp!y situation for nickel is 
unchanged and relaxation of con- 
trols definitely is not likely, at 
least during the next year, mem- 
bers of the Stainless Steel Industry 
Advisory Committee were told re- 
cently by NPA. 

Any apparent improvement that 
may exist in the supply of nickel, 
NPA said, is the result only of 
temporary adjustment and changes 
in certain types of demands and 
programs. 


Plan Further Easing 
Of Building Curbs 


Proposed relaxation of construc- 
tion regulations, to become effec- 
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tive April 1, 1953, are planned by 
NPA, it was announced following 
a meeting of the agency with the 
Construction Industry Advisory 
Committee. 

NPA said that regulations would 
be amended in the immediate fu- 
ture with the relaxation provisions 
to become effective on April 1, 1953. 
However, it was agreed that at an- 
other meeting, scheduled for Oc- 
tober 29, consideration would be 
given, in the light of the materials 
supply situation at that time, <o 
making the relaxations effective at 
an earlier date. 


Lack of Special Steel 
Threatens Gun Makers 


Urgent need for immediate de- 
livery of small quantities of special 
steel to avert shutdowns or fur- 
ther layoffs was described by gun 
makers to NPA. 

Several members of the Small 
Arms Manufacturers-Civilian In- 
dustry Advisory Committee said 
the effect of the steel strike is cur- 
tailing their primary operations 20 
to 25 pet. The impact will progress 
through the manufacturing proc- 
ess, one large firm’s representative 
forecast, until it forces the shut- 
down of his assembly line. 


OPS Lifts Ceilings 
From Radio, TV Sets 


OPS on Aug. 28 suspended eeil- 
ings on many consumer durable 
goods including radios, TV sets, 
record players, vitrified chinaware, 
handmade household glassware, 
Christmas home decorations, dis- 
play and display fixtures, fireplace 
equipment, artists supplies, and 
some other goods. The suspension 
was made effective immediately. 

Commenting on the market con- 
ditions existing in the radio and 
TV fields, OPS said that current 
selling prices reflect a decline be- 
ginning in June, 1950, and based 
on BLS figures, a composite 
weighted average wholesale price 
index using June, 1950, as 100, 
show a decline to 96.1 by January, 
1951, and to 89.8 in June. 

Radio and TV producers’ selling 
prices average 10.2 pct below ceil- 
ings in use or available to manufar- 
turers, and retail prices have de- 
clined even more, the agency 
pointed out. Price of phonographs 
and other related commodities have 
declined to a lesser extent, but have 
remained at the same level for the 
past 15 to 18 months, OPS said. 


OPS Tightens Herlong Amendment by Ruling 
On Application of List Prices by Resellers 


OPS on Aug. 27 tightened up its 
administration of the Herlong 
Amendment and ruled that retail- 
ers’ customary pre-Korean margins 
or charges must reflect actual se:!}- 
ing prices of commodities, rather 
than “list” prices to which they 
apply customary trade discounts. 

This action was taken in General 
Overriding Regulation 33, effective 
immediately. 

GOR also permits any retailer 
who claims that existing reguia- 
tions do not provide his industry 
with its customary pre-Korean 
margins or charges may apply to 
OPS, Washington 25, D. C. The 
application must contain evidence 
to establish the proper margin or 
charge. 

Adjustment will be granted, how- 


ever, for groups of sellers compris- 
ing an industry, or for groups of 
products sold by an industry. This 
follows the intent of Congress, the 
agency said, in not providing Her- 
long adjustments for individual 
sellers on individual products. 
GOR 33 defines a customary pre- 
Korean markup or charge as one 
which was “actually used by resell 
ers generally in determining selling 
prices and is not a nominal or fic 
titious margin or charge used to 
establish prices which few buyers 
actually paid.” : 
The agency offered the following 
illustration: A group of distribu- 
tors had a list price representing 
a 40 pet markup over cost of cer 
tain goods. However, all sales of 
the goods in the base period were 
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Large or small, light or heavy—you coll hom all 
when you handle the McKay line. ‘‘There’s a 
McKay Chain for every use” . . . from hoist, block 
and sling chains to dog, log and tie-out chains. 
Stock McKay . . . it’s the complete chain line! 


THE McKay company 


Since 1881 440 McKAY BUILDING + PITTSBURGH 22, PA. 
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DRIVING FURTHER 


Craig Wood, American, playing 
in the 1938 British Open on 
the famed St. Andrews Course, 
Scotland, drove a ball 430 
yards unaided by wind or roll on 
hill, for a distance record. 








GUARANTEED FOOTAGE — You get full meas- 
ure with every roll. Tapes up tight to the last inch. 


NO WASTE— Gold Sec! Friction Tape tears 
evenly, won't ravel, molds to uneven surfaces. 
HIGH DIELECTRIC — Less footage is needed per 
job. No pinholes; one thickness insulates. 


LASTING “TACK’’— Gold Seal sticks to the job 
under toughest conditions of cold and moisture. 


EASY HANDLING — Gold Seal does not peel, | 


dry out or smear the hands in hottest weather. 








FRICTION and RUBBER TAPES 
In either 10-roll cartons or single 
rolls. Every roll sealed in cello- 
phone, stays fresh. Jenkins Bros. 
(Rubber Division), 100 Park 
Ave., New York 17. 


STOCK AND SELL GOLD SEAL TAPE 
for fast turnover — for steady profit 


Jenkins Bros. moke Diamond Seol Friction and Rubber Tapes 
which also meet ASTM and Federal Specifications. 
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made at prices representing a 30 
pet markup over cost. Their cus- 
tomary margin is 30 pct. 

Another example given by the 
agency was: The net invoice cost 
of an item to retailers was 40 
cents in July, 1947; 42 cents in 
October, 1948; 44 cents in January, 
1949; and 42 cents in May-June, 
1950. For the same periods their 
prices generally were 80 cents, 84 
cents, 88 cents, and 84 cents. This 
would indicate a customary per- 
centage margin of 100 pct. 

Where the May 24- June 24, 
1950, period is not considered rep- 
resentative of normal sales of a 
retailers’ industry, GOR 33 permits 
selection of a nearest alternative 
period of industry sales. A seller 
must substantiate in his applica- 
tion the contention that the May 
| 24- June 24, 1950, period is not 
representative of normal operations 
for his industry. 





| Metal Price Increase 
| Pass-Through Allowed 


| While a formal order is being 
prepared for permitting manufac- 
| turers who process steel, aluminum, 
| and copper to pass through, at each 
| stage of fabrication, the increases 

in ceiling prices which recently 
| have been authorized for those 
| metals, an advance statement of 
| policy has been announced by OPS. 
| The forthcoming general order 
| will permit the price increase for 
| these three primary metals to be 
passed through at subsequent 
| stages of fabrication without ab- 
sorption, and without the addition 
of any markup over the actual 
amount of the increase, the agency 
made known. | 

This will, in effect, restore the 
operating position of each subse- 
quent fabricator to the same level 
which he would have experienced 
if it had not been necessary to in- 
crease the ceiling prices for those 
basic metals, OPS said. 

A manufacturer will be per- 
mitted, at his option, to adjust his 
ceiling prices step-by-step as soon 
as he is affected by any particular 
pass-through increase, or he may 
postpone his adjustments until he 
can reflect the full impact of pass- 
through increases. Two general 
methods will be available for cal- 
culating adjustments. 

The order is not intended to pro- 
vide or permit any ceiling price 
adjustment for other changes in 
cost for labor, other materials, 





freight, etc. The effect of any other 
kind of cost increases on industries 
or individual concerns will continue 
to be considered on the basis of ex- 
isting agency standards. 


Karsten Named Head, 
OPS Consumer Goods 


Thomas L. Karsten has been 
named director of the reorganized 
OPS Consumer Goods Division. 
Lester A. Ferguson has been named 
an assistant director of the new 
division. J. Hepner Randolph has 
resigned effective Aug. 29. 

Mr. Karsten joined OPS in Jan- 
uary, 1951, and has served as spe- 
cial assistant to Edward F. Phelps, 
director of Price Operations. Mr. 
Ferguson has served as chief of the 
Wholesale and Central Pricing 
Branch, and was recently appointed 
acting assistant director of the 
Consumer Goods Distribution, Tex- 
tile, and Apparel Division. 

The new Consumer Goods Divi- 
sion results from a merger of the 
Consumer Durable Goods Division 
with the Consumer Goods Distri- 
bution, Textile, and Apparel Divi- 
sion. 


NPA Chief Forecasts 
Good Copper Supply 


Manufacturers may be able to 
get all the copper they want by the 
second quarter of 1953, barring un- 
expected emergencies, according to 
NPA Chief Henry Fowler. 

Mr. Fowler, however, was not so 
optimistic about expected supplies 
of steel and aluminum. The supply- 
demand situation in steel should 
return in the first quarter of next 
year to the balance “existing prior 
to the strike for most steel items,” 
Mr. Fowler said. He emphasized, 
however, that this prediction hinges 
on adequate supplies of scrap and 
iron ore between now and April 1. 

The aluminum picture was dark- 
ened considerably by the steel 
strike, the NPA chief reported. By 
January, 1954, he said, aluminum 
“should be in quite easy supply.” 


Name New Chief, OPS 
Building Materials 


Irving Rubenstein has _ been 
named chief of the OPS Building 
Materials Branch, succeeding Wal- 
ter H. Acheson. Mr. Rubenstein 
has been with OPS since March, 
1951. 


HARDWARE AGE, SEPTEMBER 18, 1952 





<9 
A 


$f 


There is 
Nothing Fi 
Than a Di 


DIAMALLO' 


\ @& 
<A : 
Drop forge: 

and much str 
wrench. Roc 
and every too 
fully electrop! 
D76, size 6", 
D78, size 8", 


DIAMAL 


Advanced d 
Diamalloy st 
extreme toug! 
vides a parall 
are positively 
roove joint. 


deal for aut 
general utility 
chromium pla 


HLI9%, size 








any other 
ndustrieg 
| continue 
sis of ex- 


lead, 
100ds 


1as_ been 
organized 
Division, 
2n named 
the new 
lolph has 
} in Jan- 
1 as spe- 
. Phelps, 
ys. Mr. 
ef of the 

Pricing 
ppointed 

of the 
ion, Tex- 


ds Divi- 
r of the 
Division 
| Distri- 
‘el Divi- 


ists 
ply 


able to 
t by the 
ring un- 
rding to 


s not so 
supplies 
- supply- 
should 
of next 
ig prior 
items,” 
hasized, 
1 hinges 
rap and 
April 1. 
is dark- 
e steel 
ted. By 
minum 
ply.” 


OPS 


. been 
‘uilding 
ig Wal- 
enstein 
March, 


8, 1952 









There is 
Nothing Finer 
Than a Diamond 


f 


DIAMALLOY FEATHERWEIGHT ADJUSTABLE 
WRENCHES 





Drop forged of the finest alloy steel, light, thin 
and much stronger than the ordinary adjustable 
wrench. Rockwell diamond tested for hardness, 
and every tool tested for tensile strength. Beauti- 
fully electroplated with chrome nickel. 
D76, size 6"', capacity 34", list 
D78, size 8", capacity }}"', list 


-------$1.78 
...$2.10 


DIAMALLOY GROOVE-JOINT PLIERS, 





Advanced design, drop forged of special analysis 
Diamalloy steel. Hardened and tempered to 
extreme toughness. Five-position lock-joint pro- 
vides a parallel opening of 0 to 114 inches. Jaws 
are positively loc into position by rib and 
(eer joint. Cannot slip under any pressure. 
deal for automotive, electrical, household, and 
general utility service in the shop or home. Nickel- 
chromium plated. 

HLI914, size 914", weight 11 oz., list._........$2.90 
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——————IAMALLOY GIFT TOOL SETS 


DIAMALLOY METAL CUTTING SNIPS 





Drop forged of special analysis Diamalloy too' 
steel, heat-treated and tempered to extreme 
toughness. The cutting edges are hardened by 
induction process, making them exceptionally 
hard and long wearing. Nickel-chromium plated. 
This size in the circular pattern, is a most popular 
number for home use. 

DC7, over-all length 7", cutting length 13", 

SO i, Ci ccnlateciitceteittmininitaninss ..----$2.00 


DIAMOND MOTOR SPECIAL COMBINATION 
PLIERS 


A highly finished chrome plated plier, drop 
forged from special steel, machined and hardened 
for particular users. The bolt and nut is turned 
from solid bar of steel and case hardened. Handles 
are knurled. 

K15, size 5", capacity 34"', weight 4 oz., list. $0.94 
K 16, size 6", capacity !"', weight 7 oz., list....$0.94 


It will be hard for your customers to resist the holiday suggestion 

x of these attractive Christmas gift wrappers with space for the donor's 
name and greeting. Make your own selection from the popular 
Diamalloy numbers below. Each tool is finely finished, individually 
boxed and will make a holiday gift that will be a delight both to 
giver and receiver. Place your order now and be sure to have your 
supply before the early holiday buying starts. 





These sets are packed in attractive gift 
boxes, suitable for any time of the year. Tools 
are all nickel-chrome plated and buffed to 
high finish. 


Z-2—-Includes one each 6-inch single end 
adjustable Diamalloy Wrench and 6-inch 
Thin Straight Nose Plier. List price........$2.78 


Z-1—Includes one each 6-inch single end, 
adjustable Diamalloy Wrench; 5-inch Motor 
Special Plier and 6-inch Motor Special Plier. 
List ” nest $3.66 

Z-4—Includes one each, 6-inch Motor 


Special Plier, 6-inch Thin Straight Nose Plier, 
and 6-inch Thin Bent Nose Plier, List...$3.34 
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DIAMALLOY DIAGONAL CUTTING PLIERS 





Diagonal Cutting Pliers are forged from tough 
Diamalloy steel. Electronically hardened cutting 
edges with extremely strong handles and jaws 
Handles have gun metal finish. Head is polished 


S56, size 6", weight 6 oz., list._ $2.80 


DIAMALLOY LONG NOSE SIDE CUTTING 
PLIERS 


For reaching into difficult places. Fine cutters 
with electronigally hardened edges will cut any 
kind of wire. Handles and jaws are extremely 
tough. Forged from Diamalloy steel. Handles 
have gun metal finish. Head is polished. Indi- 
vidually inspected and tested. 


SN56, size 6"', weight 5 oz., list $2.72 


DIAMALLOY HANDIMAN 


— 


A slip joint plier, screw driver, wire cutter and 
adjustable wrench, all in one very high quality 
tool. Drop forged of Diamalloy steel osteoma 
ally hardened cutting edges. Handles and jaws 
extremely strong and tough. Nickel-chromium 
plated. 

DHI6, overall length 644"', capacity plier !"', 


capacity wrench '4"', weight 5 oz., list $3.10 
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How to Sell 


Holiday Lighting with Profit 


Don’t neglect any opportunity 
for extra holiday profits. Here 
are some suggestions for promoting 


your store’s share of an $85,000,000 
market—Christmas lighting decorations 


The hardware store is one of the 
best possible market places for 
Christmas tree lights and illumi- 
nated holiday decorations for the 
home. Unlike many other outlets 
where lights are sometimes sold, 
the hardware dealer enjoys a closer 
relationship with his customer in 
matters pertaining to the home. 
That puts you in a better position 
to sell because you are the person 
who can best advise home owners. 





Editor’s Note: This article was spe- 
cially prepared for HARDWARE AGE 
by Joseph H. Ward, executive vice- 
president, Noma Electric Corp., 55 
W. 14th St., New York 11, N. Y. 
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And with the tremendous in- 
crease in new home ownership 
there’s real, new profit in selling 
holiday lighting—especially in out- 
door home lighting! Remarkable 
as it may seem, one out of every 
three incandescent lamps sold last 
year for home usage was a Christ- 
mas tree lamp. 

It is also conservatively esti- 
mated that annual sales of all types 
of lighted holiday decorations are 
well in excess of $85 million an- 
nually. That’s quite a bit of busi- 
ness considering the shortness of 
the selling season. 

With proper promotion the hard- 








Set up mass or 
of each type of holi- 
day lighting decoro- 
tion in a good traffic 
location. 


ware dealer should get the “lion’s 
share” of local lighting sales. First 
plan to set up a mass, single unit 
display of lighting sets and illum- 
inated decorations. 

When placing your order with 
your supplier, bear in mind that 
sales experience has proved that it 
is better to stock a wide variety 
of items in lesser amounts than it 
is to stock a large amount of just 
a few items. Individual tastes vary 
and customers like a selection to 
choose from. 

Leading lamp manufacturers 
make available valuable merchan- 
dising aids, such as colorful dis- 
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Harvest Time 
means a 







Harvest time always brings a spurt in sales for 
American Fence . . . and the alert dealer can 
reap a bigger harvest with a little extra pro- 
motion of his own. 

Fall is the time to display American Fence 
where customers can see it. Farmers have more 
money and want to put up new fence before 
winter sets in. 

Be sure you have plenty of American Fence 
folders to send out over your mailing list or to 
hand out to prospects. We are backing you up 
with strong advertising in leading farm papers 
having a circulation of more than 6,777,000 
readers. The best farmers in your area are the 
ones who read these magazines. 

Take a few minutes time now, while you are 








thinking about it. Contact our nearest sales 
office for the necessary literature and signs to 
help you start your own “Harvest of Sales.” 





AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL COMPANY, GENERAL OFFICES: CLEVELAND, OHIO 


COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO + TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


U°S°S AMERICAN FENCE 


Theres more American Fence in ase Than any other brand / 
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plays, which designed were to help 
the dealer increase sales. Insist 
that your distributor supply you 
with these aids and make sure that 
they are effectively put to use. 

In setting up the display, it is 
important that as many items as 
possible be shown lighted, and good 
traffic location is equally important. 
Since most hardware customers are 
familiar with the store’s year 
’round stock, it will not be detri- 
mental to regular sales if sufficient 
numbers of these items are placed 
in the background so Christmas 
lights can have the “spotlight.” 


Don't Buy on Price Alone 


When placing your order for 
Christmas lights, don’t buy on price 
alone. Things have changed. The 
average consumer has come to re- 
gard Christmas lights with a more 
critical eye than ever before. Nu- 
merous messages in the press, mag- 
azines, on the radio and on televi- 
sion have pointed-up the hazards 
inherent in inferior quality lighting 
sets and illuminated decorations. 
The warning is being heeded. 

Today, most people are willing to 
pay the extra few pennies neces- 
sary to guarantee safety. Conse- 
quently, it is practically mandatory 
that you do not stock any Christ- 
mas lighting product that is not 
listed with the Underwriters’ Lab- 
oratories. Their label packs a pow- 
erful sales-punch at the counter. 

Since the actual selling season 
is of short duration, choose a dis- 
tributor who can offer the fastest 
possible delivery on reorders, and 
you will find that many distributors 
offer one day service. 

The best way for you to establish 
your store as “Christmas Lighting 
Headquarters” for the neighbor- 
hood is to decorate your own prem- 
ises so it looks like “Christmas-Is- 
Here.” There are no more effective 
and festive in-store and outside-of- 
the-store decorations you can use 
for this purpose than the very same 
items you are selling over the coun- 
ter for a well decorated store not 
only results in larger sales of 
Christmas lights, but also helps to 
sell other products as well. 

Christmas sales announcement 
flyers should be distributed by mes- 
senger or by mail. Large window 
signs should be set up well in ad- 
vance of the holiday season. In 
local newspaper ads, space should 
be reserved to announce your hard- 
ware store as “Christmas Lighting 
Headquarters.” 
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And you should remember that 
lay-away plans are made to order 
for Christmas lighting sales, es- 
pecially for higher priced specialty 
items. A lay-away plan makes it 
possible for you to display single 
samples of more expensive items 
without too great an investment 
for these customers can place their 
orders for delivery well in time. 

With the development of new 
and inexpensive plastic materials, 
illuminated specialty items are 
really coming into their own. Large 
illuminated Santa figures, snow 
men and other designs are now 
available at moderate cost. There is 
a real demand for these items and 
the margin of profit per unit sale is 
larger too! 

The wide-spread interest in out- 
door community lighting programs 
can be a real “bonanza” for your 
hardware store, especially in com- 
munities where most people own 


their own homes. With the rapid 
growth in new home ownership, 
there is hardly a section of the land 
where real sizable profits do not 
await the local dealer. 

You should be in a position to 
offer suggestions for lighting the 
outside of your customers’ homes. 
Highly lucrative sales go hand-in- 
hand with good outdoor home light- 
ing ideas. Leading lamp manufac- 
turers are happy to supply you 
with literature which explains and 
illustrates many colorful ways to 
light the outside of the home, and 
your customers will welcome the 
information. 

No matter the size of your store, 
there is an extra worthwhile profit 
on Christmas lights and illuminated 
holiday decorations providing you 
are willing to make the small effort 
necessary to do a proper merchan- 
dising job. The profits involved 
make it more than worthwhile. 
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Christmas 1951 


With all sincerity we want you to know that 
, you are one of our most valued customers. We 
appreciated the business you favored us with during 
the past year and hope that you were pleased with 
our merchandise and our service. 


But more than that we consider you a friend and 
value your friendship immensely. And as one friend 
to another we wish you a Merry Christmas and a 
healthy and Prosperous New Year. With a fervent 
hope that Peace on Earth may soon be a reality 


rather than only a prayer. 


With all good wishes for the coming year, 


we are, 





P & G STORES, INC. 
Eugene I, Weaver 
Larry Weaver 

Jane Cape 

Louise Henry 

Gene Sturzenegger 
Steve Rudan 

Skip Skowronski 


The well worded Christmas letter of P. & G. Stores, Inc., hardware dealers 

in Kenosha, Wis., carried the names of its owners and their employees. Printed 

in color this 8 by 10!/, letter head showed an old-time Christmas home scene 
around the hearth in which was a blazing log. 
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Take a good look at the clean, smooth surface 
on a Bethlehem Bolt. This neat-looking surface 
is the result of using modern equipment and 
quality steel for bolt manufacture. Besides their 
pleasing appearance, Bethlehem Bolts have 
well-formed threads for accurate assembly, and 
heads which are easy for the wrench to grip. 


They're good bolts to offer your customers. 


BETHLEHEM STEEL COMPANY. BETHLEHEM, PA. 


On the Pacific Coast Bethlehem products are sold by 
Bethlehem Pacific Coast Steel Corporation. Export 
Distributor: Bethlehem Steel Export Corporation 
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MILFORD 


HACK SAW 
BLADES 


NATIONALLY 
ADVERTISED 


THE HENRY G. THOMPSON & SON CO. 
Saw Specialists Exclusively For Over 70 Years 
NEW HAVEN 5, CONNECTICUT, U.S.A. 


MILFORD 


Profile and 


<4 


In Candystick Lane— 
(iit Sales Increased One-Third 


How a unified Christmas promotional 


theme spotlighted customer interest 


A four-point Christmas merchan- 
dising program with all points tied 
neatly together by a unifying store 
promotional theme brought a sales 
increase of approximately one-third 
in giftwares, housewares, and tools 
during the 1951 Christmas shop- 
ping period compared with the pre- 
vious year. 

The theme used to achieve these 
results for the Braman Lumber & 
Hardware Co., Seattle, Wash., was 
Candystick Lane, which made its 
bow in the store’s interior decora- 
tions, its window displays, and its 
gift wrapping service. 

To carry out this promotional 
theme the firm built a number of 
oversize, imitation candy sticks 


which were mounted at the corners 
of the display islands in the gift- 
wares, housewares, and tool depart- 
ments. Once mounted the candy 
sticks formed a lane _ running 
through the store. 

The candy sticks were inexpen- 
sively and easily made from lino- 
leum tubes, which had been cut in 
half. Each half tube was then 
wrapped with white shelf paper, 
and overlaid with spirally wrapped 
red ribbon. They were then covered 
with cellophane, twisted at the top, 
to complete the effect. 

Signs in the store’s window dis- 
plays, attractively decorated with 
a jolly Santa Claus head, contained 
the invitation: “Hi Folks! Come see 


A view down Candystick Lane which marked the Christmas gift, 
housewares, and tool section of the Braman Lumber & Hardware Co. 
Candystick props were home-built of linoleum tubes. 
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the windows were gift-wrapped 
dummy packages to advertise that 
phase of the firm’s holiday mer- 
chandising service. 


Christmas advertising was run 
in each of the four pre-Christmas 
issues of the local newspaper. The 
ads, varying in size from 24 to 48 
inches, had an identifying “Candy- 
stick Lane” cut. Three of the ads 
featured giftwares and housewares, 
and the fourth promoted tools as 
Christmas gifts. 


An idea, which Braman Lumber 
& Hardware has used successfully 
during past pre-holiday shopping 
seasons, is to classify its adver- 
tised gift merchandise according to 
its price range. For example, in 
one ad, merchandise was listed for 
$1.00 and less, $2.50 and less, $5.00 
and less, and $10.00 and less. This 
is a resourceful means of telling the 

(Continued on page 358) 









unit or pull off any cut length— 


without kinking. The Waterbury Rope Retailer eliminates the 


fuss and bother of hauling rope up from the 
cellar through holes in the floor. It brings your 
complete rope department upstairs where your 
customers can see it. 


eatbcctiens 


The Retailer is a labor saving device. Packaged 
reels enable you to sell 50, 100, 200 feet or more 
with no awkward winding or wrapping. For cut 
lengths, simply unreel as many feet as your cus- 
tomer desires. 


Se Ne | 


—_ 





ss 
SS 















Waterbury “Blue Marker’ rope means high 
profits. Why?—because Waterbury rope is a high 
mark-up item that turns over exceptionally fast. 
The Waterbury Rope Retailer is loaned to you, 
free of charge with your initial order 


Ask Your Jobber Today! 


WATERBURY ROPE CO.inc. 
Quality Rope Makers Since 1816 


88 WALLABOUT STREET, BROOKLYN 11, NEW YORK 
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Nales of Records Grew With 
Shift to New Location 


The move of its profitable record 
business from a separate store loca- 
tion to a new streamlined spot on 
the second floor of its State St. 
store is helping Wolff, Kubly & 
Hirsig Co., Madison, Wis., hard- 
ware department store, to maintain 
its standing as the third largest 
record outlet in the state. 

With greater display and sales 
promotion facilities in less space 
than before—the record department 
may surpass previous sales. 


More Space for Stock 


The new second floor location has 
about 20 pct less floor space than 
the previous location, but it actu- 
ally provides more space for stock 
because of better arrangement and 
redesigned fixtures 

A major reason for placement of 
the department on the second floor 
was to put it next to the sizable 12- 
month toy department. The man- 
agement felt that each department 
would draw traffic from the other 
during much of the year. 

The toy section stocks low-priced 
children’s records and _ players, 
while a more diverse stock of chil- 
dren’s quality records is main- 
tained in the record department. 
Thus, the children’s trade is shared 
by the two departments. As today’s 
children mature they will probably 
spend more money in the record 
department. 

Almost one-third of the record 
department’s sales in recent years 
has been on children’s records. 
Once a child has a player, relatives 
and friends know what to purchase 
as suitable gifts for birthdays and 
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Move gave Wolff, Kubly & Hirsig better turn- 
over with a smaller inventory. Store ranks 
third in state in dollar sales of records 





Donald Knick, record department manager, and his assistant 
check recording listing notebook for customer's receipt. 


- 2 i ne | igs 


New second floor department has better record displays. 
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Investigate this popular pick 
and others in the complete 
Klein-Logan line now! 
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KLEIN-LOGAN RAILROAD . 
OR CLAY PICK NO. 30 


You can recommend this pick to 


er turn- your customers with complete con- 
>» ranks fidence. With point and chisel ends, 
records it’s the pick of all-around utility. 


Produced in various lengths from 
21” to 27” and corresponding 
weights from 5 to 9 lbs. Packed a 
half-dozen to the carton. 


Also available in 10 lb. weight, too. 


Strong, handy 
FORGED PICK MATTOCK 


Husky mattock of fine grain forged 
tool steel suitable for the most 
grueling day-after-day field work. 
In 5 and 6 lb. weights, 19 or 20 
inches long with 344 and 4 inch, ——_ 
blade widths. \ ‘a 


CONTRACTORS’ PICK NO. 40 nil 
FOR HARD ROCK AREAS 


The long-tapered points of this 










~ Packed in handy 
half-dozen unit 
cartons for easier — 







sturdy, 8 lb. pick of forged tool warehousing. 
steel slips easily between rocks. Saieae, daeaitin 
- Made 30 inches long for longer life, FORGED CUTTER MATTOCK 


more re-sharpenings. When one 


a end dulls, there’s a new.sharp point The field mattock with high sales 
for use before regrinding. / appeal, forged from fine grain tool 
steel. 3, 5 and 6 lb. weights with 3, 

 Y 31% and 4 inch blades. 
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SALES REPRESENTATIVES 


Surpless, Dunn & Co. E. R. Palmtag Co. 
y 7 NY Tel ddslalat iceman lib 


The 
Klein-Logano. vi... 22 


le 1, Wash 


South 13th and Breed Sts. - Pittsburgh 3, Pa. The Austin Co., Albuquerque, N.M 





PICKS © MATTOCKS © HOES © HAMMERS © SLEDGES © BARS © WEDGES © MINING AND RAILROAD TRACK TOOLS 
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MR. HARDWARE DEALER! 


Day after day, the people in your territory 
who are about to build their own new homes are located 
by the world’s largest construction news gathering organization. 


Then . . . a book of catalogs, illustrating and 

describing the varied products needed for new homes, 

is mailed to these prospects of yours. This book— 

Home Owners’ Catalogs—is used and kept 

while these prospects are planning what they will want 

to buy for their new homes. It is important to you 

that the products you stock, show and sell are completely 
described to these buyers before they make their final decisions. 


/ That is why so many leading 
manufacturers of the products that 
are bought for new homes 
distribute their consumer catalogs 
in Home Owners’ Catalogs. These 
companies know that this is the 
way to do a thorough pre-selling 
job for you. They now these 
people are/prospects for you 
because home-planners must buy 
the kind of things you sell. 


Whatever you sell you can get the 
names and addresses of hand-picked 
prospects in your territory. 


Tell me how I can get the names and addresses of prospects 
for new-home products .. . in my territory (Available in 
local marketing areas within 37 Eastern States only). 








| 

| 

| 

| 

! 
COMPANY. a | 

l 

! 

kL 


NAME 
seis iteiinhntiintinlaiibiingingesTecatipianibiadaiains — = 
> A —ZONE_.___STATE. = 


HOME OWNERS’ CATALOGS 











other occasions. Many children 
build sizable record libraries in one 
or two years. 

Since the 45 and 33 r.p.m. records 
have been steadily increasing in 
popularity to the disadvantage of 
78 r.p.m. records, the store has 
sharply curtailed its stock of the 
conventional type. 


Increased Inevntory 


The record department has in- 
creased its inventory of the newer 
type records and is now limiting 
its stock of 78 r.p.m. records to the 
20 top tunes. However, it will order 
any other 78 r.p.m. records for cus- 
tomers. This has resulted in lower 
overhead for the department. 

Donald Knick and an assistant 
handle the record department, with 
the help of two others from the toy 
department when record sales are 
heavy. 

The keeping of business records 
in a department like this helps 
save time and also aids sales, ex- 
plains Mr. Knick. For example, he 
lists records, by artists, on separate 
sheets of 8% by 11 in. notebook 
sheets, along with the numbers of 
each record on hand. 

When a customer asks for a rec- 
ord of a certain artist, it can be 
quickly determined whether the 
record is in stock by turning to the 
sheet for that artist’s listings. The 
customer often notes other records 





Customer makes use of one of the 

open type booths. Soundproofed 

booths are also available for clas- 
sical record players. 
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Window displays like this one help 
store rate third high in Wisconsin 
in dollar sales of records. 


by the same artist and orders 
them. 

Similarly, a special record is 
kept on all new records received. 
These are typed on 84% by 11 in. 
sheets and placed in a notebook. 
Then, when a prospect asks for new 


records, the clerk can turn to these |. 


listings and read the names of | 
some of the latest numbers. Also, 
while the salesman is getting a 
record the customer can glance at 
the list to check it for other num- | 
bers he may want to buy. | 

Individual record cards, 5 by 7 
in., are also kept on all long-play- 
ing records, showing purchases and 
sales. Thus turn-over rates on these 
records can easily be determined. 


Must Watch Turn-over 


“Turn-over on records must be | 
watched very closely,” says Mr. 
Knick, “for otherwise a great deal 
of slow-moving stock can be ac-| 
cumulated. Our new display shelves 
for 45 and 33 r.p.m. stock helps 
keep these albums out where the 
public can see them, and this pro- 
motes their sale.” 

Mr. Knick says that following the 
popular song listings in profes- 
sional music magazines gives im- 
portant buying and promotion 
clues. Also, when songs are played 
on radio broadcasts, they boost 
record sales. 

Wolff, Kubly & Hirsig has been 
sponsoring a 15-minute Disc 
Jockey Corner Show at the store 
from noon until 12.15 p.m. each 


PIPEMASTER Wrenches are made with 
hook and heel jaws that are triple-heat 
treated to the correct hardness. The free- 
action hook-jaw provides a positive grip, 
prevents locking. Special alloy handle and 
integral housing are scientifically balanced 
and weigh less, means less fatigue per-man- 
hour. Each Erie PIPEMASTER is per- 
formance-tested to exceed Government 
specifications and is fully guaranteed. 

In 6, 8, 10, 14, 18, 24, 36, and 48 inch 
sizes. Look for the Erie Green finish on 
every tool you buy. 


735 WEST TWELFTH STREET, 


Write today for 
complete information 
about the Erie Tool 
advertising and 
sates promotion 
campaign that will 
help you make 

more money on 


Tool Sales in ‘53! 


R 


ERIE, PENNA. 


Manufacturers of Plumbers’, Steamfitters’, Machinists’ 


(Continued on page 384) and Home Workshop Tools since 1902 
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Fall Open House Gives 
Kick-off to Holiday Season 


Rochester, N. Y., firm, celebrating its 25th 
anniversary, will hold 16th Open House 

in November, to usher in Christmas 
selling season 





The Rochester store has 6400 sq ft of selling area. 
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Preparations will soon be under- 
way for the 16th annual Fall Open 
House promotion at Alhart’s Elec- 
trical Hardware, 1110 Culver Road, 
a store in Rochester, N. Y. 

This merchandise fair will be 
staged on a Thursday, Friday and 
Saturday, in mid-November, and 
will mark the kickoff of the firm’s 
holiday selling season. It’s the 
store’s major annual promotional 
event. 

The event is staged by the four 
Alhart Brothers, Clarence, Eugene, 
Richard and G. Robert, and their 
mother, Mrs. Bertha Alhart. 

These big fall events have been a 
major factor in the three-fold in- 
crease in volume since the family 
built its new large store in October, 
1949. 


Ample Promotion 


Alhart’s promotes the Open 
House with double-truck newspaper 
ads in the daily Times-Union and 
in a widely circulated neighborhood 
weekly. Teaser ads are used be- 
forehand. They also send out 3,000 
to 4,000 envelope stuffers and post 
cards to registrants at previous 
events. 

Last November, 2,500 persons 
registered at the Open House and a 
look at the names and addresses 
shows that the promotion attracts 
people from all over Rochester and 
rural areas within a 25-mile radius. 

To handle the extra traffic at the 
three-day event, the brothers pull 
in all servicemen, and the wives of 
salesmen and other employees also 
assist. 

The store during Open House has 
the appearance of a one-store home 
show. Wholesalers’ salesmen and 
manufacturer’s representatives are 
present to make demonstrations and 
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‘STOCK... 


Campseit CHAIN comes to you in tough 
fibre-board containers—made to withstand 


DISPLAY... 


the roughest handling. 


No wood fo splinter . . . no nails to 
snag hands or clothing . . . takes less 


AND SELL 


CAMPBELL CHAI 


storage room... in many cases, saves you 


cost of re-packing for re-shipment. 


Size, Grade and Working Load Limit is 
printed on label for quick, easy identification. 





more easily and 





profitably with 


"“CAM-PAK” 






Can Cah -<- 


Campbell Campbell 
"Cam-Pak” , — “Lever-Pak"” 
standard aaa. for all grades 
package unit of Campbell 
for Proof Coil Chain 
Chain and 
BBB Coil Chain 


AVAILABLE IN 


These sizes and quantities, in self- These Fibre Drums—capacity 600 Ibs. 

colored and hot galvanized finishes —can be re-used. Lever action metal 
3/16”—250 ft. 5/16”—100 ft. head is easily replaced after opening. 
1/4” —150 ft. 3/8” — 75 ft. 


Chain for everyneed...INDUSTRIAL.,.MARINE... FARM... AUTOMOTIVE 


CAMPBELL CHAIN (Comsauy 





MAIN OFFICE —YORK, PA. « Factories —York, Pa., and West Burlington, lowa 


MAKERS OF FAMOUS CAMPBELL LUG-REINFORCED TIRE CHAINS 


HARDWARE AGE, SEPTEMBER 18, 1952 





YOUR CUSTOMERS 
KNOW..... 


Nationally Advertised 
STERLING ELASTIC 


GLAZING COMPOUND 


Across the nation 
when glass setting is 
the job.. STERLING ; 
ELASTIC GLAZING @ 


everywhere. 


The ‘On Location’ Sterling Elastic Glazing Com- 
pound counter card and the new handy customer 
Weatherproofing and Seating Guide are your 
automatic salesmen. Send today for information 
on colors, packages and price lists on Sterling's 
Complete Caulking and Sealing Service. 


TERLIN 


Another national 
leader! — Sterling 
Elastic Caulking 
Compound. The ac 
cepted all-purpose 
Caulking and Seal- 
ing Compound .. 
Known home 
owners 3 con- 
tractors from coast 
to coast. Positive 
protection against 
moisture and dirt 
Prevents rot and 
deterioration. 


Sterling Elastic Caulking Compound 
is packaged for home utility and for 
many industrial uses. Send today for 
full information on Sterling’s 

plete Caulking and Sealing Service. 
Make friends, customers and profits! 


The Nation's Most Complete Caulking 
And Weatherproofing Service. 


Price lists — dealer aids available. Write today. 


STERLING PAINT 
& VARNISH CO. 


180 Commercial St. Malden, Mass 


One corner of the 40 ft long paint display. 


help in other ways. Explanations 
by experts lend authority to the 
demonstrations on power tools and 
numerous electrical appliances. 
The entire store has a holiday 
atmosphere. Saleswomen wear cor- 
sages. Coffee and doughnuts are 
served from 3 to 5 p.m. and from 7 


The Alhart broth- 
ers are, from left 
to right, Clar- 
ence, Richard, G. 
Robert, and Eu- 
gene. 


to 9 p.m. Customers are given 
gifts and souvenirs, including yard- 
sticks, candy, samples and balloons. 
Mrs. Bertha Alhart is hostess. Toys 
are featured in the Open House 
advertising. 

A 15 by 50 ft auditorium up- 
stairs serves as a place to hold cook- 


Tools are suspended by brackets on perforated steel panels. 
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square, 
former 
power 
has a 
tools, a 


ing schools and home demonstra- | 
tions. The Alhart brothers also | 
use this room for monthly staff 
meetings. 

The new Alhart store is 80 ft 
square, double the size of the 
former store. In addition to a large 
power tool department, the store 
has a 15-ft wall display of hand 
tools, and a 40-ft paint section. 







NEN Y \ 
Meet Every Wednesday 


The four brothers meet every 
Wednesday afternoon, after the 1 
p.m. closing, to outline methods for 


merchandising and other opera- 
tional matters. 

About 90 pct of the firm’s volume 
is done with consumers, and the re- 
mainder with contractors. 

The store is cooled by a 15-ton 


air conditioning unit. , 
et Reems » | TERRY © ES PROFITABLE HARDWARE FEATURES 
Jlarence Alhart, who also is man- 
ager of electrical contracting and 






















re given installations. Eugene Alhart is 
ing yard- vice-president, general manager, ap- 
balloons. pliance buyer and air conditioning AMERICANA 
ess. Toys engineer. Richard is  secretary- 
n House treasurer and manager of hardware KNOB 
: and paint departments. The young- with screws 
‘lum up- est brother, G. Robert Alhart is _ 
old cook- sales promotion and advertising 
manager and assistant manager and 
buyer of hardware and paints. mm mom Teo 
AMERICANA 





“HL” HINGE 


with screws 
#320—for flush doors 
#317—for %"' offset doors 


Shows Water Systems 


AMERICANA 


“H" HINGE 


with screws 
#318—for %'"* offset doors 
#319—for flush doors 


AMERICANA 


DRAWER PULL 


with screws 
#394 











The hardware people are 
looking for . . . the mest 
popular line you can feature! 
Every ‘Americana’ item is 
beautifully formed 
in hammered steel 


WRITE TODAY 
FOR COMPLETE CATALOG 









opuctTs ©° 


finished in “Star 
Because its housewares section draws Brite” Black, An- 5 TAR METAL gee 7, N. ¥- 
heavy farm and town traffic, Swift tique, Copper and Kemet | Brooklyn We 
Hardware in Houghton, Mich., uses Brushed Brass. 370 Butler vad 





part of that second floor depart- 
ment to feature a water systems 
display. 





Sold through wholesalers only 





8, 1952 
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The pictures of the new branch 
gift store of Caswell’s Hardware, 
Rapid River, Mich., are a testi- 
monial to the business acumen of 
Les Caswell, who started his hard- 
ware business in the small town of 
Rapid River, 18 years ago. 

Mr. Caswell realized that thou- 
sands of dollars of potential tourist 
trade was flowing along Highway 
2, which carries a heavy stream of 
tourists about nine months of the 

Adequate parking space encourages quick stops. year. 

He tried to divert some of this 
tourist trade to his hardware store 
only a_ block-and-a-half from the 
busy highway, but he was only 
getting a dribble. 

e Two years ago he decided to open 

it h B a small branch store on Highway 
Gi Op rane ll q 2, when it seemed impractical to 
move his entire business from its 

present location. An old building 


° : was renovated and a sizable gift 
OUrIS ] ee ers stock was placed on the shelves. 


Success Instantaneous 





The success of the move was in- 
stantly evident when as many as 


When Caswell’s Hardware couldn’t divert 15 cars would be parked in front of 
° . z the store at a time. 

enou t 
gh ig son traffic ite ts store Within two years the gift store 
near a busy highway it opened a small was too small for its potential and 
. Mr. and Mrs. Caswell decided to 
branch store. Traffic increased so welll a lence aft tam Tite 
that a model gift emporium was built spring the new building, shown on 


these pages, was opened. 
The new branch store of the 
hardware firm is 26 by 32 ft, and 

_ has a 28 x 42 ft garage-warehouse 
XN) /—— attached. 

\ dik The exterior of the frame build- 
on . ing is painted white and is very 

ES. Sie oa be 7 ‘ conspicuous. Large signs, adver- 
tising the line stocked, are placed 
on the ridge of the roof and under 
the eaves, as well as on the front 
of the building, so as to attract 
fast-moving motorists. 

“These signs, large black on white 
lettering, set forth that the store 
carries souvenirs, gifts, jewelry, 
imports, China, novelties, beaded 
belts, car decals, Italian pottery, ——| 
and other gifts. 

The interior, which is as bright 
as the exterior and filled with 
brightly colored wares, evokes much 
comment from the tourists who 
stop. The interior color scheme is 
Iceland blue and light yellow. 


China and glassware table settings in one corner of the store. Twelve spotlights in various 





3 CGeEec ‘) }I 
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fom GRIFFING 
BUTTS 


When you sell high quality Griffin Butts you 
produce a satisfied customer ... and satisfied 
~— customers mean repeat business. Griffin Butts 
are produced from fine steel, carefully rolled in our own mill 
and finished by experienced craftsmen. 
The entire line of Griffin fine builders hardware is designed 
to help you—by offering the best to your customers. 


Ld 
af 
A iJ 
aw te: 
FFI Me 
. Y > E. 
RI OLY] Every DOOR NEEDS THREE 
ERIE © PENNSYLVANIA 
REPRESENTATIVES 
WILBUR H. DAVIS CHARLES L. LEWIS R. F. BEVERS H. C. GLOVER 
1639 W. Fargo Avenue 1355 Market Street 4524 East 60th Street 2611 Garrison Bivd. 
Chicago 26, IIlinois San Francisco 3, Colif Seattle, Washington Baltimore 16, Maryland 
GEORGE A. GREGG WALTER S. JOHNSON & SONS L. G. FULLER, JR. ROY L. ROGERS 
17134-6 Wyoming Avenue 917 St. Charles Avenue 644 Wellington Road 1620 Garfield Street 
Detroit 21, Michigan Atlanta, Georgia Jockson 6, Mississippi Denver 6, Colorado 
THE B. S. ALDER COMPANY AUSTIN & EDDY INC. E. H. FARRAR HARVEY D. RUSH & SONS W. C. MEIBAUM & CO. 
45 Warren Street 115 Broad Street 6637 Golf Drive 4638 Nichols Porkway 6954 Oleatha Avenue 
New York 7, N.Y. Boston, Massachusetts Dallas 5, Texas Kansas City, Missouri St. Louis 9, Missouri 
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tue Standard 
of Comparison 


BY WHICH OTHER 
PLIERS ARE JUDGED 


“Since 1857’’ Klein 
Pliers have been the 
standard of quality with 
men who know good 
tools. Today, Klein 
offers the most complete 
line of quality pliers for 
standard or specialized 
service. Keep a repre- 
sentative stock on hand 
for your customers who 
want the best. 







Guide today! 


DISTRIBUTED 
THROUGH 
JOBBERS 







Write for your free copy 
of the Klein Pocket Tool 





ALND 








Glass shelves built across the windows display 
merchandise both inside and outside the store. 


parts of the store augment the 
fluorescent lighting. 

Instead of having numerous small 
island units, the store has been laid 


The lower shelf on all wall fix- 
tures is at a 25 in. level. Mr. and 
Mrs. Caswell believe this is an 
ideal height at which to begin 





=. oe 


ee 


fi 
fi 
: 





out in such a way that traffic showing merchandise. They use 
moves, uninterrupted, from front lower levels for stock drawer stor- 
to rear. age. There are 34 such storage 
Mr. Caswell built his own fix- drawers built into the fixtures. Mail & 
tures. Much of the wood used was The building has a concrete floor service 
Y,-in. plywood, which was bent to on which brown-flecked asphalt tile 
give rounded corners. has been laid. Mr. Caswell did 
Where the center of the store much of the work on the building in price : 
display fixtures project from one himself, and estimates the cost at piece sets. 
wall, there are see-through shelf around $10,000. When 1 
levels, which attract browsing cus- The average sale at this store to like this 
tomers towards the rear of the tourists is about $6.00, says Mr. cards, sta 
store. Caswell, but some families spend cards to ré 
There is an acoustical board ceil- as much as $50. the front 
ing, and the walls are of a wall- In addition to souvenirs and stamp ven 
board which permits merchandise giftwares the store also sells glass- is remove 
to be hung from it. ware and dinnerware sets ranging office seve) 
a writing 
store for 
tomers. 
“Busine: 





Foreign Distributor: 
InternationalStand- | 
ard Electric Corp., | 
New York. 

| 










All the fixtures were designed and built by the owner. This one 
projecting from a wide wall gives a pleasing break in the long 
length of the store. 
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Mail box and stamp machine 
service near the front door. 


in price from $25 to $75 for 32- 
piece sets. 

When tourists stop at a store 
like this they usually want post- 
cards, stamps and a place to mail 
cards to relatives and friends. Near 
the front door is a mailbox and a 
stamp vending machine. The mail 
is removed and taken to the post 
office several times a day. There is 
a writing table in the rear of the 
store for the convenience of cus- 
tomers. 

“Business in the new store, this 





One of the small side windows 
utilized for display. 
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No. 12, Ratchet 


% 


Toledo Power Drive 
operating No. 25BR 
Geared Threader, 214” 
to 6” pipe. 


No. 00, Ratchet 
%”’ to %”’ pipe 





to 2” pipe 


SAVE LABOR... CUT COSTS 


Advanced features throughout the line of Toledo Pipe Tools and 
Power Pipe Machines help you do the job right! 

*% Better workmanship . . . you can depend on Toledos to produce 
smooth, clean-cut threads . . . assuring trouble-free jobs and all- 
around satisfaction. 

% Faster production . . . whether it’s hand tools or power, you'll 
find Toledos unbeatable for easy cutting and easy handling. All 
Toledos designed to speed the work! Especially you'll like Toledo 
Power Drives to operate the large geared tools... Toledo Power 
Pipe Machines for pipe up to 4”” 

% Lower costs... you can use the finest — Toledo Tools — and be 
ahead in economy, because of the extra long life and low mainten- 
ance with Toledo dependability. Write for catalog. The Toledo 
Pipe Threading Machine Co., Toledo, Ohio. New York Office: 
165 Broadway, Room 1310. 


50 YEARS OF 
LEADERSHIP 


PIPE TOOLS .. . POWER 





PIPE MACHINES ... POWER DRIVES 
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Sell the Spiral 
Screw Driver 


that's enclosed... 
for long life, safety 


boost hand tool department 
profits with this Greenlee 
high-quality tool 


Here's the Spiral Screw Driver that immediately 
takes the customer's eye. It’s easy for him 

to see how well he’s protected . . . fingers can’t 
get pinched when working with this fine 
tool. And since it is enclosed it stays dirt and 
grit free for long years of good service. A glance 
at the Greenvee Enclosed Spring Return 
Spiral Screw Driver also tells that it is of high 
quality through and through. All parts are 
made to stand up under hard use . . . inside and 
outside sleeves and nose of stainless steel, 
drive nuts of phosphor bronze, other parts of 
high strength aluminum and steel. Hard- 
Wear handle of attractive, durable green 
plastic. Made in small and medium sizes. . . 
individually packed with three sizes of 

bits in handsome package. Get complete 
details on this sales-maker now. 


TOOLS FOR CRAFTSMEN 


a _ 


STOCKED BY LEADING WHOLESALERS 


GREENLEE TOOL CO., 1809 HERBERT AVE., ROCKFORD, ILLINOIS 
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year, has been running close to 50 
pet ahead of the previous year,” 
Mr. Caswell reports. “We are show- 
ing much more merchandise and 
the lighting is much better.” 

Both Mr. and Mrs. Caswell were 
amazed that such a short distance 
as a block-and-a-half from the hard- 
ware store to the highway, would 
make such a tremendous difference 
in their gift sales. 

This branch store serves to in- 
crease the trade of the hardware 
store, for many of the tourists who 
stop at the highway store frequent- 
ly ask where they can buy fishing 
tackle or other vacation needs, and 
they are referred to the hardware 
store. 


In Candystick Lane 


(Continued from page 345) 


shopper, who may be price-con- 
scious, just what he can buy at the 
store for the money available for 
Christmas gifts. 

The store’s gift-wrapping service 
is one of the high-points of its holi- 
day merchandising. Though a year- 
’round service, its promotion is in- 
tensified during the Christmas 
season, when a special wrapping de- 
partment is set up at the rear of 
the display area and one full-time 
employee assigned exclusively to 
wrapping purchases. 


What Happens 


Procedure is for a customer, after 
he has made his purchase, to take 
the merchandise and sales slip back 
to the wrapping table for that extra 
holiday treatment. Good quality 
materials are used and no extra 
charge is made though to support 
this service in part, an additional 
mark-up of 15 to 20 cents is taken 
on giftwares (not housewares) 
items only. From the store’s experi- 
ence, it’s the men customers who 
are particularly happy to be re- 
lieved of the laborious gift-wrap- 
ping chore. 

An experiment of the Braman 
store which had a marked success 
last year was to set up a special 
display table for imported merchan- 
dise. Decorated and with a shake 
roof over it, the display was a simu- 
lation of an old-country gift shop. 
This display proved so popular, it 
was sold out more than a week be- 
fore Christmas. 
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| Round CHAIN COMPANY 
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a als right in your territory! 
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ping de- a - 
rear of | 
, an important link in the nationwide Round Chain 
ively to es . : ; 
organization — is under the direction of J. D. 
Cavan, a Round veteran of 15 years. Like all other 
Round Chain Companies, Round California sup- 
| plies a complete line of welded and weldless 
er. after chain, slings, chain hoists, electric hoists, trolleys 
ae holed and winches. Sold exclusively through w ‘holesalers p 
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yecoonar Compact but durable is this fish- 
ti ing rod display at Caswell Hardware 
sige ze in Rapid River, Mich. It holds 15 
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ARMSTRONG BROS. 


Better PIPE_TOOLS 


WARE ORT Ol ER AG + oe ee 


Reversible Ratchet STOCKS 
and Adjustable DIES 


Exceptionally convenient where space is 
limited, this stock simplifies pipe threading 
close to walls, in corners and wherever oper- 
ating room is restricted. With adjustable dies 
(cut exact, over or under size threads) it is 
an ideal tool where valves and fittings are 
being installed or maintained. 

“ARMSTRONG BROS,” Adjustable Dies are 
of special Vanadium Tool Steel, have “backed- 
off” teeth, correct cutting angle, ample chip 
clearance and correct throat 
angle. They start and cut easily, 
hold their sharpness and “spin” 
off pipe without jamming or 
tearing threads. 


Overflow of packages from the Lay-Away storage bins makes it 
necessary to use the ledges above the sidewall sections to accom- 
modate the packages awaiting customers. 


Write for 
Coatelog 


ARMSTRONG BROS. TOOL CO. 


“The Tool Holder People” 
5214 W. ARMSTRONG AVENUE + CHICAGO 30, ILL. 


$20,000 in Christmas 
Lay-Aways 








BACK 
— AGAIN! 


Bright kitchen colors, quality 
cess. Sturdy zinc alloy finished 
in white, yellow, red, blue, 

See Your Jobber Today for Immediate Delivery 

Jobber Inquiries Invited 


Christmas Lay-Aways at Rose’s 
new hardware store in Long Beach, 
Calif., rang the cash register to the 
tune of more than $20,000. 

Three Lay-Away storage rooms 
with a special shelving could not 


take care of the 1,200 to 1,500 pur- 
chases that were stored, and pack- 
ages began to spread all over the 
store and the rear patio which is 
used for the garden section. Rose’s 
even ran out of Lay-Away tickets 





IN gl yg 
Fs COLORS green, nickel, brass. 6 hooks 
to the card. 
GRIES REPRODUCER CORP. 
789 E. 132nd St., New fork 54, N. Y. 


sons for consistent sales suc- 
Alse mickel or brass finish, 1 gross to the box. 
Phone: MOTT Haven 5-7400 





Lay-Away storage bin space is divided into 10 major sections and 
individual purchases are put away cig ager | using the initial 
letter of customer's surname as the alphabetical key. 





360 HARDWARE AGE, SEPTEMBER 18, 1952 





E oe Square “Gee” 


Repeat Business... 


dle—Easier to Store— 
Easier to Sell 


which is 
1. Rose’s 
y tickets 


HE REPEAT BUSINESS that comes with Grabler Square “Gee” Unions is a result 

of the ease with which they assemble and the perfect alignment they assure in 
the pipe line. They disassemble and reassemble time and time again just as easily 
because each of the three parts is concentric with the others. Grabler Unions are 
package-protected from dirt, rust, loss and damage—packaging saves valuable time 
and effort and makes unions instantly usable —no fussing or cleaning necessary. 
Grabler Unions are packaged in small cartons; label clearly indicates type, size and 
number of pieces. Grabler’s 35 years of packaging experience has determined the 
correct quantity of unions for each size of carton. Cartons are shipped in master 
containers for easy handling and storing. Order Grabler Package-Protected Unions 
from your wholesaler. They'll give you more profit and more repeat business. 


THE GRABLER MANUFACTURING COMPANY ¢ 6565 Broadway, Cleveland 5, Ohio 


THE SQUARE “GEE” LINE INCLUDES: Malleable Fittings « 
AAR Fittings * Unions « Rail Fittings * Cast Iron Steam and 
Drainage Fittings * Patented Drainage Fittings * Copper 
Tube Solder-Joint Fittings * Steel Pipe Nipples » Hangers 


ae camer Per a 
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and had to improvise forms of their 
own. 

It all started in August when the 
store began promoting the Lay- 
Away idea to prevent its customers 
from hunting gifts in competitive 
stores. The program was set off 
with a newspaper advertising cam- 
paign that gave customers all the 
details. 

Operation of the plan was simple. 
All merchandise valued at $5.00 
and over was eligible for Lay- 
Away, and customers were asked 
for a minimum cash deposit of 10 
pet. If the purchase had a large 
value, regular payments were re- 
quested, but if the purchase price 
was small, full payment wasn’t nec- 
essary until the customer was 
ready to pick up his package. It 
was also understood that Lay- 
Aways had to be picked up not 
later than Dec. 1. ; 

It wasn’t necessary to enforce : 
the time limit, reports R. H. Quinn. 
The idea was to bind customers to 
their contract and to avoid the 
trouble of having to return Lay- 
Away purchases to stock too late 
| to be resold. 


OTL Ee ROOT Le 


SO REY 
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| Customers Followed Up 


| 
But says Mr. Quinn, “As far as 
| I know, we never ran into any of 





those people. There was a hurried 
scramble for Lay-Away around our 
deadline, however. Our store tele- 4 
| phones buzzed with calls from Lay- 
| Away customers telling us when 
| they would be in. Only about 15 
| pet of the packages were picked up 
after the Dec. 1 deadline.” 
Storage preparations, which, 
alas, proved to fall short of the 





with these 
resultinl ads 












HESE single- and double-column newspaper ads are tailor- tuall — t 
l i . ; 5 - ‘ ui w set u 
made for your activity on Pennvernon Window Glass. tea ngs a lat tegatere Ace Mapa 
Thabv ave tite enact that will ‘ ea well in advance. By consolidating 
icy are the spark that will keep your promotion,clicking on ° ee 
all cylinders. They should form the keystone of yc Ili some of the stock in the up-stairs 
ce? Ph Po . a4 ce Is ) f « 
prt ) ) ae TORS CEs warehouse room, enough space was 
; found to build a special wire cage 
If you don’t have a copy of our mat sheet on these news- | in which about 400 sq ft of new 
paper ads, send for one right away. Then, select the ones you shelving was installed to hold Lay- 
want and order the mats from your local Pittsburgh branch Away purchases exclusively. Addi- ( 
or jobber. ‘These mats are supplied free. And while you’re tional space in another section of 
about it, ask about the complete array of sales the floor was also cleared for Lay- CURVED TI 
helps Pittsburgh has produced to assist you in | Aways. 


Then a system, using letters and 
numbers, was set up for filing 
packages away so that they could 
be found without difficulty. All of 
the. Lay-Away storage space was 
divided into 10 major sections. 
Each one was identified according 


Pennver 07 nin glass at its best / | to the last number on the store’s 


planning a well-rounded promotion activity 
on Pennvernon Window Glass. Pittsburgh 
Plate Glass Company, 2232-2 Grant Building, 
Pittsburgh 19, Pennsylvania. 








regular Lay-Away tickets. 
Ip PAINTS » GLASS - CHEMICALS - BRUSHES - PLASTICS Individual purchases were put ( 
UG away alphabetically. Using the ini- smmaseur 1 
PITTSBURGH PLATE hence COMPANY tial letter of a customer’s surname, 
the packages were filed away be- 
HARDWAI 
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easy to operate...easy to sell 


CURVED TRACK 





STRAIGHT TRACK 






Smooth, easy operation and simple in- 
stallation make Coburn Sliding Door 
Hardware a popular and easy-to-sell 
item with home owners and farmers. 
You get the advantage of broader cus- 
tomer coverage, too, because Coburn 
Sliding Door Hardware is available for 
doors of all the following types: garage, 
barn, overhead, straight-sliding, sliding- 
folding, around-the-corner, roundhouse, 
folding partition and fire doors. 
Typical of the sales opportunities 
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offered by the Coburn line is the new 
#5916 Sliding Door Set—easy to stock 
and handle because it comes complete 
in one convenient package—easy to sell 
because its moderate price appeals to 
economy-minded buyers. 

Why not get the full story on 
Coburn Sliding Door Hardware. Write 
for catalog and price list, to Coburn 
Products Department, Sales and Engi- 
neering, 56 Sterling Street, Clinton, 
Massachusetts. 


THE COLORADO FUEL AND IRON CORPORATION © Denver, Colorado 

THE CALIFORNIA WIRE CLOTH CORPORATION © Ookiand, California 

WICKWIRE SPENCER STEEL DIVISION © Atlanta * Boston * Buffalo 
Chicago * Detroit * New York © Philadelphia 


COBURN PRODUCTS 
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THERE’S A THOUSAND AND MORE CUSTOMERS 


WHO'LL BE J ® 
, Kit 


LOOKING FOR 


PRECISION SMALL TOOL SETS 











Ten of the top national consumer magazines 


are telling the world about our line. 


Every man and woman is a potential cash 





customer for Moody Kit small tool sets. Try a 
trial order near your cash register—see how 
fast they ring up profits for you. Here's the 
SC-5 and PA-5 Moody Kits in use. Ask your 
jobber to show you the complete Moody line 
of small tools. If he doesn’t stock them give 
us his name and address, with your own and 
so we'll see he gets them for you along with a 


free catalog. Write Right Away. 


Visit us at Booth #288 — National Hard- 
ware Show, Grand Central Palace, New York, 


AGAIN IN ‘52 THE 
MOODY LINE HAS BEEN October 6—10. é 


AWARDED THE 






2 CULVER STREET, PROVIDENCE 5, RHODE ISLAND 


FEATURE ARCO TOOLS 


@ PRICED RIGHT e BUILT RIGHT @ NATIONALLY ADVERTISED 
for ‘today market! They (ole) aa)e)ial: big selling 
The are tk tools most wanted in 








Here are tools that are made 
features with down-to-earth retail prices. 
the Home Workshop, Factory and on the Farm. They are backed by an intensive 


ELitolarl Melo a-laditialemeslaalelltelalmlalasl-ler-P4is 1 newspapers. Yes, here are the 
e tools for 


you to feature for mass turnover and big profits. 
“ARCO SAFECUT™ 


THE ONLY 
TOP QUALITY ! 
SAFETY 












JOO IIIA IID IAAI 


Be Sure to Visit Us at the 
National Hardware Show 


Oct. 6-10 BOOTH 607 


ONE OF THE BIGGEST! 4 
* 
* 
to see these as well as : 
* 
* 
- 
$ 


SELLERS in the WHOLE! 
POWER TOOL FIELD!! 
SEVERAL NEW ITEMS 

WE ARE SHOWING FOR 


THE FIRST TIME! 
psepeeeeteseseeesr 


ARCO "HYCARBON” 


FOO ok toto 


‘dauanan 





% 





remember, when you sell a drill—sell an "ARCO- 
SAW", too! 

Fair Trade Retail Prices (Dealer's Disc. 33-1/3%) 
No. 445 “ARCO-SAW" o— $ 50 


DEALER'S DISCOUNT—33-1/3% 
COMPARE THESE QUALITY FEATURES WITH BLADES COST- 


DEALERS: Don't put it offi Order 


from your Jobber today or write 
direct for our latest catalog sheets. 


turning ‘ 
700,009 «8 
over. ,00 
pitas ' CIRCULAR SAWBLADES 
“— REFILING saan , : Made of finest, heavy gage TEMPERED 
CONVERTS! TOOL STEEL, HANDFILED. 
ARANTEE ' 
ncaigua tag ° ANY 1/4"f COMBINATION, CROSSCUT or RIP 
‘ STYLES. 
these LOW LIST } ppt into a POWERFUL PORTABLE SAW " compare 4" Biode ..... $1.00 
. Has PRECISION DEPTH-BEVEL-RIP GAGES , THESE LOW ade. U8 
PRICES: "ARCO-SAW" is the toe mane oad more deolers g LIST PRICES: ” rer weer 
P “ are displaying for easy selling and bigger profits! g (Dealer’s Disc. IE «0000 ‘ 
6-inch $175 7-inch $195 8-inch $215 Its fouberas and price are unsurpassed by any § 33-1/3%) 8" Blade ...... 2.15 
Blade.... Blade.... Blade.... other saw attachment on the market. And, H ALL BORES AVAILABLE 
a 
‘ 
# 
8 








ING CONSIDERABLY MORE: Tempered Tool Steel—Hand- 
filed, Real Safety—No ‘'Kick-back'’ Accidents, Easily Re- 
sharpened with Ordinary Handfile, Uses 30% Less Power— 
Smaller Motor Can Be Used, Has %'' Bore and Includes !/,"' 
Reducing Bushing. 


with ALL GAGES and 4 incl 
"HYCARBON" Crosscut Blade... 
No. 444 "ARCO-SAW"''— 
same as above, less 
gages. Has accurate $995 
visual guide ........++. 








ARROW METAL PRODUCTS CO. 
140 WEST BROADWAY, NEW YORK 13, N.Y. 
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ginning from the top right of each 
main section and working down. 

Employees in the store were also 
schooled in the operation of the 
system and how to handle Lay- 
Away purchases. All sales person- 
nel were instructed to box pur- 
chases if possible, and if not, to 
wrap them well and seal them se- 
curely in front of the customer. 
The top part of the Lay-Awuay 
ticket was then affixed to the parcel 
with tape. 

While employees themselves took 
packages to the storage room, they 
did not enter the Lay-Away sec- 
tions, which were always under 
lock and key. They just handed 
them to stock girls who had been 
assigned to store the packages and 
to check the tags to insure that the 
parcels were stored in their proper 
places. 

The plan as conceived by Rose’s 
worked smoothly until the begin- 
ning of November when the Lay- 
Away storage bins were completely 
filled up. Then the main floor dis- 
plays had to do double duty, with 
the ledges above wall sections 
turned into storage space for Lay- 
Away packages. But since these 
were largely wrapped in Christmas 
wrappings, they themselves had ad- 
vertising value. 

Giftwares was the first depart- 
ment to start handling its own 
surplus Lay-Aways. The top ledge 
of the wall fixture was cleared and 





l 
| 


| 





STOCK 





ORDER 


your bolts, nuts, rivets and other 
fasteners easier and faster... with- 
out confusion or error. Buffalo 
Bolt’s latest catalog NO. 51— 
gives you the information you 
need... ina hurry. It’s clear, con- 


cise .. . and complete. 





top quality Circle © Bolts in 
clearly-labeled, sturdy, corrugated 


| board Handy-Pack containers. 





Simplify your handling problems. 
Write for folder explaining types 
of bolts, quantities and weights 
available in Handy-Pack cartons. 


SELL 






























RTISED = 
packages were stacked neatly in ° ° 
selling alphabetical order. a high quality of the soengtone 
— For the bulky items such as large line of Buffalo Bolts which has 
are the a age wwe had to take over | never been surpassed. In com- 
alf its garden equipment depart- set : 
ment which is a separate section in bination with Handy-Pack car- 
Selalalel § the patio at the rear of the store tons, they offer a superior prod- 
t the F building. uct at a price no 
Show »% P 
~ ye ef higher than that 
i as » | ‘ 
| 
‘st HARDWARE HUMOR __|s °F °Fdinary bolts. 
* 
* By Hardware Age | 
ent 
ON" | 
ADES 
EMPERED 
- or RIP 
$1.60 | 
1.75 
1.95 } 
: : PANY 
- ~XSS= | 
m Order Ss | Division of Buffalo-Eclipse Corporation 
heets. 
Pe hen | North Tonawanda, N. Y. 
Meg | Sales Offices in Principal Cities 
"Gladys!" | PRODUCERS OF CIRCLE ® PRODUCTS — BOLTS e NUTS © RIVETS AND SPECIAL FASTENERS 
8, 1952 
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VICTOR 
MOUSE AND 
RAT TRAPS 


Metal bait pedal; 
release four ways. 


HOLDFAST 
MOUSE AND 
RAT TRAPS 


Wood bait pedal; 








AUTO-SET 
MOUSE AND 
RAT TRAPS 


Rolled metal bait 
pedal; automatic 
setting style. 


Holdfast —Auto-Set 
MOUSE and RAT TRAPS 


These Popular Brands 
are Profitable Brands 





VICTOR 
BLACK CAT 
MOUSE TRAPS 


Plastic, 4-hole 
choker trap; 
“silver” wire 
work; special 
safety construc- 
tion. 





VICTOR 
LITTLE CHAMP 









sensitive release. 


Shopping Center Store 


Rearranges Displays Each Season 


Frequent change of display loca- 
tions at Bain’s Hardware in the 
Lincoln Village shopping center on 
Chicago’s northwest side, makes 
customers think that there is con- 
stantly something new in the store. 
This policy helps increase volume 











MOUSE TRAPS 


Plastic, I-hole 
trap; Auto-Set 
mechanism; 
choker action. 










EASY-SET 
MOUSE TRAPS 


All metal trap; 
Auto-set mech- 
anism; hand or 
foot setting: 
rolled bait 
pedal. 


Because Victor, Holdfast and Auto-Set Mouse 
and Rat Traps feature proved design and 
sturdy construction, they are the traps your 
customers know and buy. Order a full stock of 
these profitable brands from your wholesaler. 





ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Penna. * Pascagoula, Miss. | 
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in seasonal and non-seasonal mer- 
chandise. 

Roger Starnes, owner of the store 
with its 15,000 sq ft of selling space 
on two floors, uses his rotation dis- 
play idea to make customers come 
in and say, “what’s new?” 


Since 





Second island from the window is this three-level unit 
given to fast moving kitchen items. 





Cutlery, thermometers and barometers are shown in this section. 
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Sporting goods are in a front-of- 

the-store position. Glass case is 

one of few sections that is not en- 
tirely given to open display. 


the store adjoins major food mar- 
kets it attracts many women cus- 
tomers on their daily shopping 
trips. Rotation of displays makes 
a big appeal to these shoppers. 

With more women buying house- 
hold hardware these days Mr. 
Starnes runs his store in a manner 
to make them want to be constant 
visitors to his establishment. 

Today four major brands of 
kitchen ware offer women the larg- 
est variety of such goods for quite 
some distance. 


Mr. Starnes has found that the 


man of the house is more likely to 
spend time browsing and shopping 
if his wife can be kept happy look- 
ing through extensive displays of 
interest to her. 

In the spring and early summer 
all garden hose, rakes, grass seed, 
sprinklers, rollers and other out- 
door goods are shown in the pri- 
mary selling area—the front of the 
store. In the summer sporting 
goods including hunting and fishing 
equipment and playground equip- 
ment, beach and picnic supplies and 
outdoor furniture. For the Yule- 
tide season toys, Christmas tree 
lights and ornaments and other 
holiday lines get front-of-the-store 
showing. 

Seasonal lines are shown on 
islands 15 ft long, 5 ft wide and 4 
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Here’s the 
real Adams 


Road Grader 
. at work... 








to boys 


OPS Ceiling Price $13.95 
11 Western States $14.75 


REALISM is the big factor in the success 
of Model Toys. Realism in appearance. 
Realism in operation. 

Like all Model Toys, the Model Adams 
Road Grader is an authorized working 
model of the real machine. Look, for ex- 
ample, at the scraper blade. It adjusts three 
ways to every conceivable position. The 
front wheels steer and the rear wheels are 
tandem mounted for travel. over rough 
ground. 

Like all Model Toys, the Model Adams 
Road Grader is built to take rough treat- 
ment. Like all Model Toys, it will outlast 
ordinary toys 3 to 1. 

Imitations? At lower prices? Sure. But 
not one that has come even close to equal- 
ling this proved seller in performance or 
in long life. 


Vertical blade adjustment for hori- 
zontal surface scraping or deep 
scraping. 





Vertical blade adjustment for bank- 
ing turns and all non-horizontal 
operations. 





Horizontal blade adjustment al- 
lows earth to be piled up on either 
side of machine. 


THE CHAS. WM. DOEPKE 
MANUFACTURING CO.,Inc. 
ROSSMOYNE, OHIO 












of a 


VERY 
SPECIAL 


DEALER _ 











+> NON-COMPETITIVE TRAD- 
ING AREA — only one Pris- 
cilla Ware dealer in a given 
area; your assurance of a 
favorable competitive posi- 
tion, 


> UNCONDITIONALLY GUAR- 


ANTEED — conclusive proof 
of Priscilla Ware quality; 
positive protection for you 
and your customers. 


4} COMPLETE SELECTION — 
choose from a wide range of 
good looking aluminum cook- 
ing utensils designed for the 
modern home kitchen. 


+> OPEN STOCK BUYING — buy 


what you need in the quanti- 
ty you need to assure maxi- 
mum turnover with a mini- 
mum investment. 


PRISCILLAS 


WARE 


Speaks for Itself 





© 


oe 


vesueacno _ 
SS Se 


sbeasg eeu 





CS PAE SOREN kt 





2] if ‘ 4 





He’s the dealer who sells 
Priscilla Ware. Happy? You 
bet! He enjoys benefits seldom 
experienced in retailing 
aluminum cooking utensils. For 
instance, he doesn’t fret over 
his competitive position, 
because he’s the only Priscilla 
Ware outlet in his neighborhood. 
He isn’t concerned about 
Priscilla Ware’s salability or 
quality, either, for he knows 

all about the unique, customer- 
convincing Unconditional 
Guarantee that covers every 
utensil in the liné. And he buys 
on an open stock basis from a 
wide selection of modern 
aluminum cooking utensils. You 
just can’t beat a proposition 
like that! 


LEYSE ALUMINUM COMPANY 


Kewaunee 2, Wisconsin 











ft high, these being the idea of 
Mr. Starnes. Ray Berckes, store 
manager built 14 of these units for 
seasonal lines. 

All appliances and hardware are 
arranged on either the open island 
displays or on regular hardware 
tables with glass dividers between 
the small items. Point of purchase 
display pieces and other sales aids 
such as_ special demonstration 
models and cut-aways are effectively 
used. 

An all-glass visual front and 
large side display windows give the 
store a light and airy atmosphere 
that emphasizes even more its vast 
floor area—76 ft by 112 ft. The 
basement which is used for hard- 
ware and plumbing supplies and 
will later include home power tools 
is almost as large. A wide stair- 
case from the main floor gives con- 
venient access to the lower selling 
| level. 

Save Wall Space 

Economical use of wall space is 
made by the use of special shelves 
in one corner of the store where the 
paint department is located. Ray 
Berckes found he could greatly in- 
crease the capacity of the paint sec- 
| tion by making his shelves to fit 
| exactly standard size paint cans. 
| 





Thus shelves are set to receive two 
cans in the one quart and one gallon 
sizes, one on top of the other. Vir- 
tually a full stock of two lines can 
be displayed in this small section: 

Another custom-built installa- 
tion is a demonstration table. It is 
used by manufacturer’s representa- 
tives when they come in to show 
their new food mixers, coffee mak- 
ers, toasters, roasters and other 
electric housewares. The unit per- 
mits permanent display of merchan- 
dise on three sides with a clear 
working area on top for the demon- 
strator to use. All lines carried by 
Bain’s are top-quality nationally ad- 
vertised products. 

Gift sales are effected through 
an exceptionally wide selection of 
quality cutlery plus barometers and 
other weather instruments. 

Advertising is generally concen- 
trated in community newspapers. 
Full page ads are frequently used 
to call consumer attention to spe- 
cial sales and seasonal merchandise. 
A direct-mail campaign is now be- 
ing planned as a further expansion 
of the firm’s operations. 

In establishing in Lincoln Vil- 
lage originally, Roger Starnes 
recognized a growing trend toward 
such centralized shopping centers 
which offer customers acres of free 
parking space. 
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Here’s What I Need in a Bolt: 
front and 
vs give the “Tt should have a true shaped head with tough corners 
neg + that my wrench can grab and hold firmly ...strong, 
) SV E ; . 
> ft. full bodied shanks, clean threads that will fit with close 
for hard- tolerance yet take the nut readily. 
pplies and 7 ’ 
ower tools It ought to have the tensile strength to prevent snap- 
vide stair- ping when the pressure is on and to stand up 
gZlves con- _ 
ver selling under tough conditions. 
“T want to be able to count on it for a good tight 
" space is fastening that will hold for years. ” 
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merchan- 
| a clear You can count on Sheffield Bolts and Nuts the high quality level established for Sheffield 
here a for uniform high quality in every carton and Bolt and Nut products. 
nally ad- every shipment. , Three words tell you why— And speaking of cartons, be sure to note 
. “Statistical Quality Control.” how Sheffield’s new handy package a. — 
through . i , . time and effort in identifying and selling bolts 
ection of “+ efly, — ee rset oa — — and nuts. See how contents are illustrated and 
eters and yer atee o— actur into bolt and nu clearly marked on the end of each package. To 
products, inspection data is recorded at every open, you just cut and lift the hinged lid—no 
r concen- step. This data is then analyzed by exact statis- covers to pry off and ease on again! You'll be 
vspapers. tical methods that show up any variation from surprised how much quicker and easier it is. 
itly used ° 
acai Sheffield Steel Is Finished | 
s=handise. effie eel Is Finished In 
ao rs H E FFI E L Many Forms For Farms 
xpansion Through the years, thousands upon —. 
. ds of f have looked to Sheffi - 
STEEL ee 
7il- d f ly for bolts, rivets, ay Wao wi it 
"Starnes CORPORATION ce etc ff | 
race *Telthbael.| KANSAS CITY tie wire, barbed and woven wire fence, etc. pr Ey 
1 toward TULSA Ever growing tonnages of such finished 
centers Sip at steel products have been made available. 
3 of free ‘ARY OF aemco sree Conroe” 











What Do You Mean by ‘Quality ?° 


Let the Man Who USES Bolts 








Give You an Answer! 
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ASK YOUR 
JOBBER 
SALESMAN 


About the 


TV. Tyey,' 


CHRISTMAS 
PACKAGE 


No. 1952... Five popular 


scales individually boxed with 
Christmas colors. Special terms 
.. . Special sales helps. 








PU bie], Bila .\5 wae 


Est. 1888 
525 N. ADA ST., CHICAGO 22, ILL. 


new design, 
kitchen shear 


new package— 
marvel of modern, 


self-selling of 100! home uses 


new plan 
gives you 
idea for 
“gift tradition” 
sales! 


fully paid ads in 
your newspaper 


Going like hotcakes—see your 
wholesaler or write, wire, or phone... 


always look to 


MIDWEST 


TOOL and CUTLERY Co., Sturgis, Mich. 
for money making ideas 
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Bicycle Promotion Pulls 
Holiday Traffic 





Santa Claus on a throne was the focal point of this toy window. 
Note the large sign encouraging early shopping by inviting shoppers 
to use the store's Lay-Away plan. 


Last December, Kelley Bros., 


| Syracuse, N. Y., hardware dealer, 


built its Christmas merchandising 
promotion around its House of 
Gifts, and to create traffic for its 
gift center used direct mail to her- 
ald a drawing for a bicycle. Then 
within the store the stage was set 
for Christmas buying by arranging 


fine displays decorated with holiday 
atmosphere. 

The response to the drawing was 
phenomenal—3,000 youngsters reg- 
istered. One of the inducements for 
registering was the fact that no 
merchandise had to be purchased, 
though children under 16 years of 
age had to be accompanied by a 


#4 


1 sf eR 


/ 
i i j 
/, CAM») 
fl 


LAYAWAY PLAN 


A section of Kelly's toy department. Again prominence was given 
to a sign advertising the store's Toyland Lay-Aways. 
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Swings open for 
quick, sanitary 
cleaning! 


Non-drip con- 
struction — Full 
length trough 
carries all juices 
right into bow!l! 


Detachable ped- 
estal for easy, 
compact storage! 


No clamp to fuss 
with — Ready to 
use in seconds! 


UNIVERSAL 742-2707 Food Chopper 
. Challenges 


a 













Aust 


2m 


ma 
igs 


& 


omparison! 


Compare TAB-L-TOP with any other 
“No-Clamp” chopper. Compare it for 
convenience . . . for modern styling . . . 
for easy, sanitary cleaning . . . for 
durable construction. You'll see why 
TAB-L-TOP is fast becoming America’s 
favorite food chopper. Order from your 
distributor or Landers, Frary & Clark! 


Retails at only $5.95 


CAIN 5. 


er 

















HOWARD B. RICH, INC. 


P. O. BOX 187 
CARROLLTON, KENTUCKY 


Your Manufacturer For SAFE 


Heavy Duty Step Ladders 
Extension Trestles 
Painter's Trestles 
Platform Ladders 

Ironing Tables 
Clothes Props 
Step Stools 
Extensions 
Scaffolds 

Singles 
Planks 
Steps 

























Phone 116 
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ON THE RIGHT TRACK . - - 
“BIG CHRISTMAS SALES 


Sell the $1,060,000. electric 
train market with 

Hancock Rubber 

Track Beds! 





#40 Straight 
Retails at 
approx. 10c ea. 







; ¥ Z 
. #50 Curved 


Retails at 
approx. l5c ea 









) 


Just slip 
under tracks 
Die-cut to standard 
track lengths— 
straight or curved 
@ Reduces vibration and clatter. 
e Shockproof—insulates 
against electric shock 
e Green color blends 
with grass 
















FOR GUARANTEED SALES— 
STOCK UP TODAY! SOLD THROUGH 
AUTHORIZED DISTRIBUTORS 

AND JOBBERS 


Write for catalog sheet on all 
Hancock Sponge Rubber Mats 





: 
Pre. 


Ale D 


ina 
LER 
—— 135 S Second Street °¢ Philadeiphia 6, Pa 


StE US AT NAT. HARDWARE SHOW NeW YORK wiir, 
OCT. 6-10, BOOTH 633-34 








SELL WINDOWS 
IN ROLLS 


Now, a completely 
new 5-roll mere 
chandising displa 
that moves Sal-o 
Lite Window Ma 
terials off the floog 
into customers’ 
hands in a hurry. 
Colorful, compact 
and designed to 
attract prospective 
customers. Fits 
right into your 
plans forother prod- 
uct displays. Prome 
inently shows 
names of products 
and their many 
uses. A special 
dealer plan brings 
you this handsome 
merchandising 
equipment. 






















WINDOW 
MATERIALS 











‘ow 
a Plas 





New color 
fully packe 
aged storm 
p--agh on 
crease 

individual 
sales tre 
mendously, 
Highly com. 
petitive. $9 
price. 


SEE YOUR JOBBER OR WRITE DIRECT 
FOR FREE DEALER PROFIT PLAN 


SOL-O-LITE 


MANUFACTURING COMPANY 


4303A W. North Ave., 





JOB-TESTED 
FLOOR SWEEPS 


Get the right 
sweep for every 
job- Costs less per 
sq. yard cleaned 
















\ . 





, a 

he Bs sweeps in over 

7 ae ’ 100 different com- 

- THE mSIOE 2 binations of filler, 

s, STORY L filler arrangement and 
~~ a construction. Sizes 12’-36” 


ad 


MAIN TYPES JOB-TESTED SWEEPS 
LIST - 

SUPREME 614 LINE for medium and 
smooth floors to remove light and 
medium dirt $5 
WIRE-CENTER $-2714 LINE for smooth 
unpolished surfaces to remove light 
and medium dirt 
3014 BORDERLINE for smooth unpolished 
surfaces to remove light and medium 
dirt 
SAMBO LINE for rough unpolished 
surfaces to remove wet or dry, medium 
to heavy dirt 2) 


See Supplier - 


14” 


or write us 








LAITNER BRUSH CO. 
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| covers 


parent. Thus adult traffic was as- 
sured. 

Invitations to register were in 
the form of a four-page offset cir- 
cular, red on the front and back 
and black on the inside 


spread where merchandise was 


| Shown. The cover carried the mes- 


sage—“Your House of Gifts for 


| All Your Friends and Family”— 


and on the inside was a large an- 


/ nouncement illustrating the bicycle 


Chicago 39, Illinois | 


and telling children how to register 
for its drawing which was held 
three days before Christmas. 

Distribution was to all homes 
within a radius of 114 miles of the 
store. Total number distributed 
was 13,000, and the cost of the cir- 
culars, which were sent out during 
the week of Nov. 19, was $211.90 
for reproduction and art work and 
a total of $150 for hand delivery 
and postage. 

The early mailing was made to 
enable shoppers to take advantage 
of the firm’s Lay-Away plan, which 
was prominently featured in the 
Christmas windows and in various 
departments throughout the store. 


Big Lay-Away Business 


“A big Lay-Away business was 
written,” reports Martin Kelley. 
“Only a very few items were not 
paid for by Christmas.” The plan 


| was operated on the basis of a 


/ minimum 10 pet down 


| pose. 


payment. 
Sales tickets were made out in 
triplicate; one for the customer, 
one to be affixed to the package, and 
the third for the Lay-Away file. 
Another traffic draw for the 


store was presentation of more 
than 1,000 free balloons to young- 
sters attending mearby schools. 
These were distributed from a 


pony and cart hired for that pur- 
Each balloon carried an ad- 
vertising message for the store and 
its toy department. 

Street traffic was attracted by 
the window displays which were 
trimmed with appropriate Christ- 
mas decorations. Center of interest 


| was a Santa Claus on a throne 
| around which was grouped a wide 


| variety of toys. 


The Santa figure 
was the handiwork of Miss Kath- 
leen Kelley who used an old union 
suit, dyed red, trimmed with cotton 
and padded with scraps of cloth. A 


| Hallowe’en mask provided the face 


and piano wires held Santa’s arms 


| in position. 


| 


/ 


Tinsel snow crystals were sus- 
pended at varying levels from the 


Make an Extra Profit on 
Grainger’s Lower Prices 


SUMP PUMP 
PROFITS 


Are Biggest on 
Low-Priced Pump 


The VALE Sump Pump 
gives you fast turn-over 
and profits. No. 1P234 (il- 
lustrated) has features of 
high-priced pumps—yet 
lists for only $45.00. Your 
discounts are generous. 


Westinghouse 1/3 HP Mo- 
tor. Ball-bearing impeller 
shaft. Non-clogging bronze 
impeller. 2650 GPH at 5 ft. 
Long-life switch. 38” high. 
Rugged construction. Won’t 
fail when needed. 


Immediate delivery from 
your nearby Grainger 
Warehouse — less 
than 24 hours away 
from you. Order a 
floor sample. 








WHOLESALE CATALOG 


Request on Letterhead 


W.w. GRAINGER 


43 wARtnousts aenene TO-COAST 
GENERAL OFFICE: 740 W. ADAMS, CHICAGO 6 


























it’s new 






it’s well made 





it’s low priced 
VES fjoee 


it’s fully 
described on page 332-333 


*T.M. Reg. U.S. Pat. Off. 
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PIN UD): 
SHARPENERS 


Dew! 


COMBINATION 








KNIFE RACK and 
SHARPENER 





reps Knives: ALWAY! 
ALWAYS SHARP! © 
Here’s a welcome addition to any 
kitchen! The Aladdin Knife Rack and 
i Sharpener holds six knives, any 
size. Safe, secure grip is assured by 
concealed spring load in each slot. 
Famous Aladdin carbide jewel sharp- 
ener in center puts a professional cutting 
edge on regular, hollow ground or 
stainless steel knives in just 4 light Retail Price 
downward strokes. $4 98 
Easily and permanently attached to ‘ 
any flat surface. ‘“‘Magic-Back’’ Pad 
permits attachment to wood, tile, metal 
or glass surfaces — painted or unpainted. 
In ruby red. 










Gift Packaged to Attract | 
Attention and Create Sales 























») 











- ® 
Araddin 
Scissors Sharpener 


i - a pro- 

ickly, easily, safely puts 4 

en edge on ang oe 
scissors or shears, garden, 


or pruning shears. pee 
retail $1.95 aco 


DISPLAY CARD for 7 77, 


6 Knife or Scissors ? 
Sharpeners. 4 79? 
—— 


Apraddin 
Knife Sharpener 


i 2asi fely puts 4 
uickly, easily, Sa , 
Qefessronal edge “, aed 
Pnife — regular ground, we 
low ground or stainless steel. 


Retail $1 95 


CONTAINER for 


12 Knife or Scissors 
Sharpeners. 


a 


Wew Euglaud Carbéde root co., inc. 





















60 BROOKLINE STREET, CAMBRIDGE 39, MASS. 
Order From Your Jobber Today —Or Write Direct For Full Information! 
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and WITT CANS 
are tough, too! 


Long on service, strong in structure, WITT CANS have an 
“iron jaw” ruggedness that assures low cost in use. You'll 
see visible proof of WITT’S superiority and popularity 
on sidewalks, shops, schools, hotels, parks, etc . . . wher- 


ever Cans are used. Closer examination will reveal why 
WITT CANS are guaranteed to outlast 3 to 5 ordinary 
Cans. Here are just a few reasons: 


















“Originators of the 
Corrugated Can" 


STRAIGHT SIDES—assure extra ree 
sistance to rough handling. 

DEEP ROLLING CORRUGATIONS — 
run full length of can, adding further 
rigidity. : 

HEAVY GAUGE STEEL—provides bat- 
tleship ruggedness. 

STRUCTURAL STEEL BANDS—protect 
fop and bottom of can and act as 
shock absorbers. 

HOT DIP GALVANIZING—a hand pro- 
cess after fabrication insuring 
heaviest possible rust-proofing. 

PINCH-PROOF HANDLES—for easy 
handling. 

STURDY LID—snug-fitting, yet easy 
to remove. 

Compare WITT CAN and PAIL features 

with others .. . you'll see why jobbers, 

dealers and users say .. . 


THE WITT CORNICE COMPANY 
Cincinnati 14, Ohio 


ae | 
inact 











ceiling of the display windows, and 
two giant Christmas candles, made 
from cardboard and topped with 
aluminum caps and tin foil, com- 
pleted the holiday appearance of 
the window. 

The Kelley organization dates 
back to 1886, but it was not until 
1949 that a hardware store was 
operated in addition to the coal 
business. Now hardware and re- 
lated lines are displayed in the 
front portion of the building which 
houses the coal business. 


Causes 23% of Mishaps 


The greatest single cause of in- 
juries to workers in hardware 
stores, 23 pct, is improper lifting, 
according to a study made by 
safety engineers for the Kemper 
group of insurance companies. 
Such accidents occur’ because 
someone is trying to lift something 


| that’s too heavy for him to handle 


or is lifting the wrong way. 
W. Dean Keefer, director of 


| safety engineering for Lumber- 


mens Mutual Casualty Co. and 
other companies in the Kemper 


| group, said the study was based 


on an analysis of more than 1,000 
typical injuries to hardware store 
employees. Each of these acci- 
dents was serious enough to fall 
under workmen’s compensation. 

Hardware store employees must 
be taught that they will not be 
considered weaklings if they ask 
help in lifting. They must under- 
stand that the proper way to lift 
is with the legs instead of the 
back. 

Among other injuries cited as 
the result of mishandling objects 
and materials were: injuries from 
knives or glass, mostly broken 
glass, 6 pct; splinters, 2 pct; and 


| misuse of hand tools, 2 pct. 


Other mishaps occur because 
workers are careless when moving 
objects, allow their hands to be- 


| come pinched while handling ob- 
| jects, do not stack and store prop- 


erly, fail to take advantage of 
safety equipment, stand, walk or 
carry things in unsafe and 
crowded areas. 

Mechanical conditions can be 
changed readily, he said, but the 
difficult part of the safety pro- 
gram often is to teach others the 
proper attitude toward safety so 
that they will practice it of their 
own accord. 
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Files Balk! 
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not soil | 
or stain 
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RUB iton -Friction’s GONE 


DIECTO 
4 Of ERY SLOLEY Bah 


LUBRICATING STICK 


A light-colored STICK that lubricates 
, stubborn windows, of- 
fice files, doors, door- 
latches, zippers, bi- 
cycle chains, autos, ... 
anything that sticks, 
by just a4 .. 
rubbing 
it on. 















Files Balk! 
No messy fluid. Will 
not soil hands nor mar 
or stain wood, plastic 
or metal surfaces. 


Windows Stick! 
Bright colored Display Case, holding 12—25c sticks, 
for either counter display or hanging dispenser. 


SOLD THROUGH JOBBERS 


Decto Products Co 
SALEM7 MASS 


Makers alse of DECTO-STICK, which Fills and Colors 
NICKS, DENTS and GOUGES in natural-finished 
or stained woodwork, leather or plastics. 








YOUR CUSTOMERS 

















: AND BUY 'EM 
3 4 


MOORE pusutess 





PICTURE HANGERS 
For hanging mirrors; pictures; ( 
heavy wall decorations 

—SAFELY 


MOORE pusu-pins 


For drapery and curtain tiebacks; 
lighter wall: decorations 





NATIONALLY ADVERTISED 
MOORE PUSH-PIN CO. 





Since 1900 


113-25 BERKLEY ST., PHILADELPHIA 44, PA 











How to turn on 
PY.) (- 






Just turn on a KitchenAid Food 
Preparer and watch how “round the 
bowl’’ mixing practically sells itself. 
A “live”? demonstration immediately 
lets customers see for themselves 
why KitchenAid is so superior... 
why it assures far more thorough 
mixing, whipping and blending. 

The single beater traveling R 
around inside surfaces of the " 























ei Ce PR A @ . ie” 
® oe 

stationary bowl... rotating as 

it travels .. . immediately marks f 
KitchenAid as different from all 
other food mixers. With 
KitchenAid, you're selling on 
tangible, visible advantages. 

Then, too, they can see 
the handy, ‘‘up front’’ 
mixing guide, the Pyrex 
brand bowl, the wide variety 
of useful attachments... 
see how KitchenAid will 
operate all attachments 
without need of expensive 
power boosters. 

To turn on your sales... 
turn on KitchenAid for more 
profit per sale. KitchenAid 
Electric Housewares 
Division of The Hobart 
Manufacturing Co., Troy, Ohio. 


a 
















Another sales-making demon- 
stration...the KitchenAid Electri 
Coffee Mill. Just show them how 
they can get truly fresh, flavor- 
filled coffee at the touch of a 
Grind whole bean coffee 
them sniff that taste 

aroma. You’ve 


switch 
and let 
appealing, fresh 
made a sale 


Giweatorvavie 


The Finest Made... by pele 
as 


World's Largest Manufacturer of Food and Kitchen Machines 
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Keep Sales High 


Douglas Hardware has always It’s the frequent change of dis- 
had an attractive housewares de- play and the use of color that create 
partment, but it is only so because maximum traffic for the depart- atten 

it is constantly changed in appear- ment, and the type of traffic ‘that stairv 
| ance and merchandise so that it al- is most productive of sales—the ware 
ways hits shoppers with a fresh homemakers. And at this Janes- 
sales impact. ville, Wis., hardware store, the 
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One of the most popular section of the homewares department is 
the gadget bar, where homemakers find numerous new items that 
ease their kitchen tasks. 
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ladies have all the inducement to 
shop through the well-arranged, at- 
tractively displayed lines of gifts, 
gadgets, and housewares. 

These lines are called homewares 
at the Douglas store, and in its sec- 
ond floor department, a recent re- 
modeling resulted in new displays 
and color arrangements that are 
winning more traffic and sales. 

To get people up to the second 
floor, on the stair landing, half way 
up is an attention-compelling free- 
design motif in two contrasting 
colors around a shadow-box display 
of china giftwares. Readily visible 
from all parts of the main sales 
floor, this device is a strong invita- 
tion to the ladies. 





ONLY 
PORTAB CTRIC TOOLS 
give your customers ALL 3 
better quality — longer life — for less money 





Handy-Man’s Favorite 
The S-114 Milwaukee Y/," electric drill 
is the rugged, powerful tool for men 
who prefer quality — to in- 
crease your holiday sales. 


V4” Drill Accessories for Home Workshops al 


|\@@3703 & 


ar Wire Cloth 
Grinding Wire cleaning buffing —- ys 
brush wheel — o~ 








As modern as the homemakers de- 
partment itself is this free-design, 
attention-getting device on the | 
stairway to the Douglas Hard- | 


file wheel brush 


ware's second-floor sales room. | $2.50 $1.75 $1.20 brace nee a5¢ $4.75 “ 





Tapered 


Model 650 Milwaukee 61/2” Power Saw 


Preferred for its “BIG SAW” features .. . miters 2” 
dressed lumber . . l'y, H. P. Milwaukee-built motor 
. .. lifetime lubricated . . . complete with adjustable 
rip-guide. 


Once on the second floor, custom- 
ers find themselves amid a colorful 
array of china, glass, gadgets and 
kitchen needs that make homes 
more pleasant. Against one wall is a 
gadget bar, over which is a canopy 
on which is stated that “Them that 
works hard eats hearty.” 

Under the canopy, affixed to a 
wall panel are white plywood 
squares, set at an angle, each square 
showing a new kitchen gadget. On | 
each square there is also an illus- | 
tration of the use of the item. On | 
a shelf below the panel are nu- | 
merous other gadgets for use about 
the home. 

Another step in presenting a 
fresh front to customers was the re- | 
arrangement of the dinnerware and | 
glassware sections. Large table | 
settings were arranged toshow the 
various patterns and how they 
would appear in actual use. Spot- 


Ball and roller 
bearings throughout 





Write for Special Bulletin HA-9 8 =} 
Don't miss your BIG opportunity for }% | 
quality-tool sales this Christmas. 





MILWAUKEE ELECTRIC TOOL CORP. 


5312 W. STATE STREET © MILWAUKEE 8, WISCONSIN 
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HERES EVERYTHING 


FOR HOUSEHOLD LUBRICATION 


GRAPHITED 
LOCK FLUID 


Protects 

all kinds 

of locks 

against 

freezing, 

sticking, “j= 

rust and wear. 

loidal graphite in a fluid car- 
rier. Helps free stubborn or 
frozen locks. List 35c for 4 oz. 
“controlled flow” can. Display 
merchandiser, as shown, with 
each dozen cans. 


sraincess DOOR-EASE 


STICK LUBRICANT 


Nationally known, steady 10c 
seller. Stops squeaks, prevents 
sticking of drawers, doors, win- 
dows, zippers and other ex- 
posed surfaces. Packed one 


dozen in display 
box, as shown, 
or on individ- | 
ual cards. Al- /% 
so large 
39c sell- 
er, push- 
bottom 

metal container, 

packed six to display box. 





Penetrates, 

lubricates, 

rustproofs 

— the finest 

oil on the 

market for 

home and ‘ 

shop. “Runs in— will not run 
out.” Display card with each 
dozen cans. List 25c for 4 oz. 
“controlled flow” can. 

Ties in perfectly with DOOR- 
EASE and LOCK-EASE to give 
you everything your customers 
need for household lubricating 
jobs. ORDER FROM YOUR JOBBER. 


AMERICAN GREASE STICK COMPANY 


Muskegon, Michigan 
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lights are used on the settings to 
accent the merchandise. 

Wall displays of dinnerware, 
glassware, pottery and_ related 
items have been finished in dif- 
ferent colors. 

One of the features of the de- 
partment is the gift wrapping ser- 
vice. The store offers two types of 
wrappings, one a neat, attractive, 
but simple wrapping for which no 
charge is made; a fancy package, 
carries a charge of from 25¢ wp. 

Explaining cause and effect as 
demonstrated by the homewares de- 
partment, Donald Staven, its man- 
ager reports, “Women customers 
love to browse about well-arranged, 
clean, and well-stocked departments, 
and the longer they stay the more 
they buy.” 


Holiday Sales Accents 





Christmas decorations at Butter 
Hardware, Milwaukee, Wis., did 
double duty. They filled the store 
with holiday atmosphere and height- 
ened interest in spot displays such as 
this decorative motif used on a sup- 
porting column. Red metallic paper 
covering the post, fawn heads and 
Christmas bows centered attention 

on vacuum cleaners as gifts. 

















PROTSMI 


SK O T Gane 
wi 


A Steady 
Profit Puller 
Every 


N 


J 8” x 10” carton display 

printed in red and black 
or on cards for bin display 
Here's a wood joiner that really 
HOLDS . .. and holds without [SCREENS 
cutting or splitting wood fibers. 
Applied like a nail. Patented 
prongs pull wood together for 
tight strong joint. Works equally 
well on square, mitre, "T", split or 
dado joints. Perfect for repairs, 
making screens, etc. Easily dis- 
played on counter or in self-ser- 
vice bins. 


Free Sales Helps ... 
Sonate wood joints that show use: 
of SKOTCH Wood Jolners plus a nev 

CHAIRS 


counter folder are yours FREE. Asi 
your Jobber or write direct for gen 
erous supply. Dept. HAI. 


SUPERIOR FASTENER CORP. 


2949 ELSTON AVE., CHICAG® 18, ILL. 










TABLES 











GRIPS LIKE A VISE 














McGill Brand 
mouse and rat 
TRAPS 





@ BRIGHT 2-color printing 
@ CLEAR selected wood 
@ AUTOMATIC or slot set 


McGILL METAL PRODUCTS CO. 


MARENGO, ILLINOIS 
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BIGGER PROFITS 
| ™ Lesr/ 


SS 


STOCK and SELL 


BRUSHES 


by the ORIGINAL manufacturer 


“ONTELL 


Wothiug Cut the FINEST ! 


From N. J. to California, increased paint brush 
profits are being made by buyers of Ontell 
brushes. Our OWN large plant and production 
lines are equipped to give service 

and prompt deliveries. We _ invite 

your inquiries on Wall, Varnish, Glue 

and Stencil brushes. 


Member Amer. Brush Mfrs. Assn 


ONTELL BRUSH CO. 77ST. FRANCIS st 


NEWARK : . 

















~A[BR> “COMBINATION” 
CAULKING CARTRIDGES 


USE THEM TWO WAYS! 








WITH SNAP-IN 
PLASTIC NOZZLE 
FOR ALL GUNS 


STANDARD HOLE- 
IN-CAP WITH 
METAL NOZZLE GUNS 





Now more popular than ever with contractors, builders and 
home owners! So easy to use .. . either way the caulking 
compound never touches the sides of the gun. No after- 
cleaning required. Plastic nozzle supplied with each 
cartridge of non-staining, non-hardening, CALBAR 
Caulk-O-Seal Meets all specifications! 


NO INCREASE IN PRICE! 


simplifies inventory . . answers all needs! 
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when you show the 
‘bathroom jigglers’ HOW ! 








les a fact! From coast to coast, 
dealers report phenomenally increased 
sales of the ‘“‘ALERT’’ Friction-Free Flush 
Valve Guide, when this silent salesman 
display is used to attract the “bathroom 
jigglers’”’ attention! 

The ‘‘ALERT”’ stops leaky toilets, ends 
water waste and aggravation, by eliminat- 
ing friction, the real cause of most flush 
tank troubles. Over 1,000,000 ‘““ALERTS”’ j 
are in use today, the most convincing 
proof that ‘““ALERT”’ can be a real profit- 
maker for you. 

Ask your jobber now about the “ALERT” 
and ‘‘ALERT’s’’ money-back display offer 
...or write for full details to ARDMORE 
PRODUCTS CO., Ardmore, Pa. 











{ 
isfaction: 
tee Assures Customer Sat 
arantee 


3 Yeor Gu 


Approved by the T "A 
LE 


American Society of 
Sanitary Engineering 
Anyone can install the 
“ALERT” in only 10 
minutes! Retails for 
only $2.15 (slightly 

higher in West). 


for 6 month Rr’ 
ot com J] ’ 
hat F Dp. etely con 


READER'S DIGEST - 
POST, BETTER HOMES & GARDENS 
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SELL BEST because 
they’re REALISTIC! 


Experienced hunters can’t be fooled— 
that’s why they buy realistic Victor 
Veri-Lite decoys time and time again. 

These light-weight decoys are made of 
sturdy, water-proofed molded pulp. 
They’re pre-balanced, equipped with 
anchor line swivel and finished in life- 
like, glare-free colors. Advertising in Field 
& Stream, Hunting & Fishing, Outdoor 
Life, Sports Afield and Ducks Unlimited 
builds profitable business for you! 

The Victor decoy line includes Victor 
Veri-Lite, Victor Wood and Victor Majestic 
(plastic), each available in several species 
and shipped promptly from either of our 
two plants. Order money- 
making Victor Decoys 
from your 


Se wholesaler. 
5 eee 












ANIMAL TRAP COMPANY OF AMERICA 


LITITZ, PA, a PASCAGOULA, MISS. 











HEALTHY 
PROFITS 


From the New 
1953 Electric 


MARS 


JUICE -ALL 
Vegetable and 
Fruit Juice 
EXTRACTOR 


Let these features 
do your selling 


@ Giant size and sturdy 





@ New style disc-shaped cutter (fast- 
er operation) 


@ More juice 


@ Heavy duty, all ball bearing motor 
needs no oiling 

@ Easily 
cleaning 


detachable bowl for fast 


@ Only one moving part 
AC 105-115 Volts 


$69.50 


Retail Price 


Maximum Mark-up 
for Retailers 
Shipping Weight 
Approx. 20 Ibs. 


(Dealers and jobbers write for discounts) 
MARS MANUFACTURING CO. 
8554 Wilshire Blvd. . Beverly Hills, Callf. 


Member of Los Angeles Chamber of Commerce 
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A $50 investment in gift wrappings 

is a holiday business booster for 

this store. Last year 600 packages 
got the decorative treatment 





Boosts Holiday Sales 10% 





ee a 


ea 


Jerry Goldberg whose Acme Hardware offers a free gift wrapping 
service with some of the samples he offers customers. 


Jerry Goldberg’s gimmick for 
getting more Christmas shoppers 
into his Acme Hardware at Lyn- 
wood, Calif., and running up their 
purchases is his free gift wrapping 
service. 

For a number of years he has 
used this method, taking more 
pains and more time with the spe- 
cial paper, ribbons, and ornaments 
used to decorate each Christmas 
package because right from the 
start business picked up as a direct 
result of this service, and showed a 
10 pet increase. And in the last 
two weeks of the 1951 Christmas 
season, Mr. Goldberg estimates he 


| “did up” 600 gift packages. 


Aside from the labor involved, 
total expenses in gift wrapping ma- 
terials come to less than $50. Three 


| rolls of Christmas paper cost $25; 


decorative ornaments, $18 (Two 
types are used at a wholesale cost of 
$2.15 and $1.40 a dozen.) ; and rib- 
bons cost about $4.00. Transparent 
tape comes out of stock. 

But not only does this smal] in- 
vestment result in a business pick- 
up during the pre-Christmas buy- 
ing season, it also makes regular, 
year-’round customers of those 
“one-timers” attracted by the free 
service. But all shoppers, as long 
as they can get their parcels holi- 
day-wrapped, tend to do as much 
of their gift buying as possible in 
the hardware store. 

Mr. Goldberg’s holiday packages 
are achieved by artistic, yet eco- 
nomical use of different colored 
ribbons; by attaching ornaments 
such as Christmas bells, grape clus- 
ters, holly or evergreen leaves to 
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the packages. He also offers three 
different patterns of white and 
green paper. 

Economy in gift wrapping is ob- 
tained by using only one face of 
the package for decoration with 
ribbon and whatever ornament is 
used. The wrapping itself is sealed 
with transparent tape. Tissue is 
used where necessary to fill-out the 
package. ° 

Preparations for this service be- 
gin generally about six weeks be- 
fore Christmas, when a long table 
is set up at the rear of the store 
and all the trimmings handily 
stored nearby. 

But then Mr. Goldberg doesn’t 
wait for customers to discover his 
service. He actually stages a pre- 
view of what customers can expect 
if they buy their gifts at his hard- 
ware store. 

Dummy Christmas packages are 
shown in the window disvlays. In- 
side the store, they are suspended 
from the ceiling, hanging down in 
front of the gift department. 

This method of showing the 
dummy packages inside the store 
serves a two-fold purpose. It not 
only advertises the gift wrapping 
services, but it is a method of mak- 
ing it easy for the customer to se- 
lect the type of wrapping preferred. 

Then to complete the promotion 
of the free gift wrapping service, 
home-made sign cards are lettered 
—“Every Package Gift Wrapped 
With Purchase”—and these are put 
in the display windows as well as 
on the gift department counters. 

Now, when Christmas comes 
around, customers expect and de- 
pend on the Acme Hardware for 
real fancy package trimmings, and 
as long as they can get that service 
there, they buy their gifts there. 





HARDWARE HUMOR 
By Hardware Age 








“Without hesitation | promised 

her a new washer. | thought she 

meant the one that was in the 
leaky faucet." 
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Industrial users appre- 
ciate the dependable 


extra strength 


of Cleveland High Carbon 
Heat Treated Cap Screws 


@ For customers who ask for fasteners of high tensile strength, be 
sure to recommend popular Cleveland High Carbon Heat Treated 
Cap Screws, those accurately formed, extra strong screws. They're 
toughened by heat treating —but that’s not the whole story of their 
dependable holding quality. They’re notably stronger because made 
of high carbon steel by the Cleveland-developed Kaufman Double 
Extrusion Process of cold forging—a method that produces fasten- 
ers in which the steel’s grain flow conforms to the contour of the 
screw. Controlled high temperature hardening and drawing give 
them the extra benefits expected from heat treated parts. Be sure 
to stock and sell Cleveland High Carbon Heat Treated Cap Screws. 


CLEVELAND 7 2“ FASTENERS 














BEST BUY Chi 


A Double Play 


Your customers 


is bound to be your BEST SELLER! 


mail | 














































Schlitt’s Hardware trained a custo 
feature genuine heavy barrage of direct mail pro- At 
motion on customers and prospects the fi 
to center their attention upon the sage 
firm’s three stores in Springfield, now. 
| Bloomington, and Jacksonville, IIl., “Sele 
| as the headquarters for Christmas tract 
SNOW SHOVELS | gifts of all types. mas.’ 
Z Newest of the media mailed was was | 
Ze \ St ee see ae shane Sele wat a gift folder entitled, “Gifts for all sages 
A \% socket with sides and top crimped to ho a . 
Z the snow and Provide, added strength. for Christmas.” Used for the first oe C 
(zs eight of handle is higher, re ing less . ot ; r gee. e 
A stooping. Blade 15xl8*’, 18 on hi tne time during the 1951 holiday sea U 
Az a ae = | son, the folder was sent to 5,000 liver 
Z with pressed steel ‘'D*’, at. No. , sa: . ‘ 
Z Weight per doz. 60 lbs. customers on the firm’s mailing list. Mi 
1 
CENTER Iwan “Economy” Snow Shovel The cover of the folder, an at- > 
ow priced serviceable tool. ga. 15x18*’ . * ; a! 2 
blade ribbed for added strength. 36" tractive three-color job — black, earls 
long—l-1/16xl-7/32"' square hardwood han- red, and green—was obtained from ae 
dle securely riveted to blade. Sturdy . ° Goods A Tr 
steel D’. Cat No. IJS, Weight per doz. the National Sporting Goods Asso- ae 
x ciation. Contained between the a : 
BOTTOM Iwan “Senior’’ Snow Shovel— i rinted in red coro 
A Top = tool of this type. 15x18’ rib- covees seca inserts, P scrib A. t 
Z —, — A siighoarbon stool— and green, illustrating and describ- aia 
stee p ardwoo a 3 ° * y 
Z 11/Iéx1-7/32"" "square, securely MP ing tools, electric housewares, toys, pier 
\ n tight-fitting socket on back of blade. i i in | 
ZG Cat. No. 188, Weight per doz. 62 Ibs. sporting goods, and various lines anit 
AZ which the store was promoting as the 
Z . . Oo 
Christmas gifts. 


1503 PRAIRIE AVENUE 


SOUTH BEND 14, INDIANA 











3 POINT PROGRAM- 


Over half a century of manufacturing 
experience plus Bendix’ tremendous 
resources is your assurance that the 
Bendix* Coaster Brake will continue to 
be the outstanding value in its field. The 
Bendix Three Point Program of quality 
of product, helpful advertising and de- 
pendable service is designed to maintain 
this reputation for value and to help 
manufacturers, jobbers and dealers to 








A QUALITY PRODUCT 

You can sell Bendix Coaster Brakes with 
the assurance that they are unmatched in 
performance and quality. 


OUTSTANDING ADVERTISING 


Millions of readers of national maga- 
zines, comic books and special youth 
publications will see Bendix Coaster 
Brake advertising—the advertising that 
sells bicycles as well as coaster brakes. 


DEPENDABLE SERVICE 
Over fifiy years experience, plus the 




















There were eight inserts, 5 in. 
wide by 8 in. high, printed on both 
sides. Illustrations and product in- 
formation was supplied by manu- 
facturers or taken directly from 
their catalogs. Each of the items 
was numbered to correspond with 
a numbered illustration to facilitate 








“Keep ‘em rolling.” You can count on ment ing facilities, 
this—there will be no restrictions on value re age of dependable cerv- 

when you sell Bendix Coaster Brakes. a iain bri 

*REG. U.S. PAT. OFF. PIPS 

plur 

ECLIPSE MACHINE DIVISION of and 

Cover of the 16-page folder = 

aviation conrokation used by Schlitt's tor the pro- tree 

ELMIRA, NEW YORK motion of gift sales. It is le 

Ta Fith Avonee Now ver Il, Now Vox | a & Som colors—red ° 
ack and green. 
HA 
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Christmas Business 


mail orders and identification when 
customers shopped at the store. 

At the bottom of each insert was 
the firm’s logotype and also a mes- 
sage such as “Select your gifts 
now. Use our Lay-Away Plan,” or 
“Select your gifts now. We will at- 
tractively wrap them for Christ- 
mas.” The idea of early selection 
was repeated in each of those mes- 
sages, which suggested also that 
the customer might care to charge 
the purchase, or have them de- 
livered free just before Christmas. 

Mailings of the folder were made 
the Tuesday before Thanksgiving, 
hence the constant repetition of the 
early shopping theme. 

Then as a follow-up, the firm 
also sent out a special four-page, 
color toy circular obtained from the 
A. C. McClurg Co. This circular 
went out to 25,000 homes, and was 
mailed about Dec. 1. Both direct 
mail pieces were tied-in with all 
other advertising of the store. 





A Plumber's Tree 





This unusual Christmas tree was 
constructed entirely out of pipe and 
pipe fittings, valves, ae similar 
plumbing equipment. Then with red 
and green plastic garden hose 
draped over its “branches,” and sur- 
rounded with conventional Christmas 
tree lights, it went to work at getting 
a lot of attention for i Hard- 

ware, Sequim, Wash. 











Whether playing games or 
selling chisels the hardware 
dealer still chooses a time- 
tested winner rather than 
gamble on a substitute. 


“Shark” Brand Swedish 
Charcoal Steel Chisels, al- 
though often imitated, have 
never been equalled in 
workmanship, steel or per- 
formance. 


So why take chances with 
your customer’s goodwill ? 
Offer them “Shark” Brand 
Swedish Chisels, sold na- 
tionally for over half a 
century. You'll find they’re 
not only dealer’s choice, 
but customer’s choice 

as Well. 















WRITE FOR 
INFORMATION ON 
“SHARK” BRAND 
CHISELS 


ALL PATTERNS 
AND SIZES. 








47 WARREN STREET 


Sandvik Jaw é Jo0/ NEW YORK 7, N. Y. 


\ Division of Sandvik Steel, inc | 
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NATORAL FAST 
SELLERS! 





Household Tool Kit #A441 


AMALITE §221°ci" 
Tool Kits 
Place these fast selling Amalite Kits to work for 
you! Watch how they actually sell themselves! 
The complete Amalite Line is packed in beautiful 
eye-appealing, red, blue, and green kits. Blades 
are interchangeable and are made of hardened 
and tempered tool steel. The extra-large handle 
is made of attractive durable plastic and is com- 
fortable to the grip. 


Write today for our complete catalog. 
“SET YOUR SIGHT ON AMALITE” 


Chic (6Tow. 
1884 PITKIN AVENUE, BROOKLYN 12, M.Y. 


Manufacturers of hardware specialtios 





Ww ¢ ‘ooDw: IRKERS 


Wes "’ The mag irreenteee WATT 7 Mfg. ¢ Co 
d4 Ih 
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Turns All Year Stocks Into Holiday Giftwares 





This island display attracted Christmas shoppers and built sales. 


By the addition of some Christ- 
mas gift wrap materials McFar- 
land Hardware Co. of Niagara 
Falls, N. Y. turned this 14-ft. island 
into an effective though simple holi- 
day display. Electric housewares, 
kitchen cutlery, bathroom scales, 
hampers, table radios and figurines, 
from the firm’s regular stocks were 
given emphasis as gift suggestions 
by this simple addition of decora- 
tive materials. 


Each item was accompanied by 
an easily read price tag and nu- 
merous sales were made on a self- 
service basis. After Christmas the 
island stayed where it was and by 
the simple expedient cf removing 
crepe and other paper materials the 
section was all set for service as 
an all year display. It is located 
just inside the store’s entrance and 
runs back toward the firm’s appli- 
ance, radio and TV displays. 


Sales of Records Grew 


(Continued from page 349) 


Saturday over the local radio sta- 
tion, and this is a popular program. 
Not only does it bring many specta- 
tors and special requests but a 
great deal of fan mail as well. 


The Wisconsin store’s record de- 
partment receives mail order busi- 
ness as a result of radio advertis- 
ing for such distant points as Rock- 
ford, Ill., Ames, Ia., Decatur, III., 





Recordings are displayed so that customers can 
inspect albums, and players are handy. 


HARDWARE AGE, SEPTEMBER 18, 1952 





and Os} 
custome 
store to 
mail orc 
sult fro1 

A wil 
the reco 
that ple 
the stre 
music il 

The s 
son thea 
songs W 
rent mo 
sheet m@ 
record ¢ 
and dur 
In retu 
the reco 
tre lobb 
hardwal 
player | 
continu 
turing s 
adjacen 
and adv 

News 
spot an 
the rec 
tention 


The 
open so 
baffle b 
prospec 
players 
the adj 

Thes 
useful 
and col 
four cl 
are ma 
records 

Olde 
intent | 
use the 
have w: 
proper 
the cei 
and at 
sound 1 

Seve 
tended 
newly-] 
Februa 
dren, s 
a jing] 
and ne 
tuted e 

Abou 
jingle 
The re 
feature 
radio s 
several 


HARD‘ 


fares and Oshkosh, Wis. Many record 
customers eventually drive to the 
store to look over the stock. Repeat 
mail order business frequently re- | 
sult from such calls. 

A wire is run from a player in 
the record department to a speaker 
that plays modulated music into 
the street, all day and also plays 
music in the department. 

The store cooperates with Madi- 
son theatre managers in promoting 


songs which are featured in cur- | WITH \ \ a CAULK GU NS 


rent movies. Theatre placards and 


sheet music are displayed in the 

record department a week prior to, N \ ee AND CA hand DGES 
and during the run of the movie. | 
n return the theatre advertises : : : 

the record department in the thee. | AGM CHALOM MSM ag mL Co 
tre lobby. In several instances the | 
hardware store has set up a record | 
player in the theatre lobby, with | 
continuous playing of records fea- 
turing songs in the movie, and with 








HANDY VUiczZal CAULKER 
(BAIL OR HALF BARREL TYPE) 














nied by adjacent signs explaining the show | 
and nu- and advertising the hardware store. Two of the fastest selling caulk guns 
a a Newspaper, direct mail and radio on the market—at a price that 
mas the ‘ : 
pase spot announcements also mention can't be beaten! Disposable car- 
Pi the record department and call at- - : . 

emoving tention to current hits. ( F tridges end messy caulk handling. 
rials the Just insert load and start caulking ! 
rvice as ; : 

Sells itself, get a display and watch 
located Three Sound Booths J 
nce and sales grow, as thousands of deal- 
s appli- The new department has three ers have done — ORDER TODAY! 
:. open sound booths, with acoustical 


baffle board ceilings. This enables 
prospects to gain easy access te the 
players without disturbing users of 
the adjacent open booths. 

wed de- These facilities are especially 
useful in handling the high school 












*r busi- 

“Reeel and college trade. There are also PROFESSIONAL CAULK GUNS 

s Rock- four — page owe sd era Bulk orcartridge load from 
ur, Iil., ah sagan ee. Se I pt. to 2'2 qts. Finger-grip 


records only.” 

Older persons, or those requiring 
intent listening to classical records, 
use these closed booths. The latter ton. Quality built for years 
have walls and ceilings that provide .. of service. 
proper acoustics. Open spaces in QQ 
the ceiling permit air circulation, & cs o ¥ * oo © e o a 
and at the same time confine the 


triggers, contoured han- 
dles.Built-in cartridge pis- 

















NNED NOZZLES 
sound to the booth. 7fon, vital cAWMKING OS, NOZZLE 
* ‘ _ a 
Several thousand music lovers at ASSORTMENT 


tended the grand opening of the 
newly-located department in late 
February. Novelty gifts for chil- 
dren, special prices on records, and 
a jingle contest plus heavy radio | 
and newspaper advertising, consti- | 
tuted effective sales promotion. 
About 1500 persons entered the 
jingle contest, reports Mr. Knick. 


| 
The record shop opening sale was | PRODUCTS MANUFACTURING CO. 


Attractive self-selling display 
—10 popular shapes — inter- 
changeable for all Vital pro- 
fessional guns. 





Manufacturers of Every Type of Caulk Equipment 





ESTABLISHED 1909 
7500 QUINCY AVENUE e CLEVELAND 4, OHIO 


featured for one week, with five 
radio spot announcements daily on 
several local stations. 
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Stanley J. Roush Elected 
President of Atkins Saw Div. 


Stanley J. Roush was re- 
cently elected president and 
general manager of the At- 
kins Saw Div., Borg-Warner 
Corp., Chicago, II. 

Mr. Roush previously was 
president of the Kerotest 
Mfg. Co., Pittsburgh, Pa. 

Borg-Warner’s acquisition 
of the century-old Indiana- 
polis firm, E. C. Atkins Co.— 
which now will be known as 
the Atkins Saw Div.—was 
first announced on Aug. 19. 

Following a meeting of the 
newly formed board of direc- 
tors of the division in In- 
dianapolis, R. C. Ingersoll, 
president of Borg-Warner, 
also anounced the names of 
other new officers of the At- 
kins organization. 

Vice-presidents will be H. 
G. Ingersoll, who also is a 
vice-president of Borg-War- 
ner and president of its In- 
gersoll Steel Div., and L. G. 
Porter, who is treasurer of 
Borg-Warner. D. H. Potter, 
secretary-treasurer of the 
company prior to its acquisi- 
tion by Borg-Warner, will 
continue in the same ca- 
pacity. 

Elias C. Atkins, who is re- 
linquishing the presidency of 
the company which his 
grandfather founded, and W. 
A. Atkins, previously a vice- 
president of the company 
were elected members of the 
new board of directors. Other 
directors, in addition to the 
officers of the division previ- 
ously named, will be C. S. 
Davis, who also is chairman 
of the board of Borg-War- 
ner, and Robert W. Murphy, 


general counsel of Borg- 
Warner. 
“We look forward with 


pride and enthusiasm to our 
future stewardship of this 
world-famous saw-manufac- 
turing company,” president 
R. C. Ingersoll said. 

“As producers of specialty 
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steels, we long have been 
associated with the Atkins 
organization and well know 
its world-wide reputation for 
high-quality products. This 
reputation we intend to 
maintain. We are proud that 
the Atkins company now be- 
comes Borg-Warner’s fifth 
division in Indiana.” 

Borg-Warner’s other plants 
in Indiana are the Warner 
Gear Div. at Muncie, the 
Ingersoll Steel Div. at New 
Castle, the Warner Auto- 
motive Parts Div. at Auburn, 
and Marbon Corp. at Gary. 

Mr. Roush, the newly 
elected president of the At- 
kins Saw Division, is a wide- 
ly experienced industrial ex- 
ecutive. He joined the Kero- 
test Mfg. Co. in 1940 as vice- 
president and rose to the 
presidency. 





Carborundum Co. Names 
Assistant Sales Head 


The appointment of Wil- 
liam J. Kingsley as assistant 
general sales manager of 
The Carborundum Company, 
was recently announced by 
F. J. Tone, Jr., vice-presi- 


dent, sales. 

In his new position, Mr. 
Kingsley will assist the gen- 
sales manager 


eral in all 





WM. J. KINGSLEY 


general sales activities of 
the company which has dis- 
trict sales offices in 12 prin- 
cipal cities throughout the 
country. 

“Mr. Kingsley’s appoint- 
ment is purely an adminis- 
trative change made in rec- 


ognition of Carborundum’s 
growing sales_ responsibili- 
ties,” explained Mr. Tone. 


“It is intended for more effi- 
cient administration of the 
company’s growing sales 
volume and diversifi¢ation of 
product lines.” 

Mr. Kingsley has 
with Carborundum 


been 
since 


1922, when he joined the 
sales engineering depart- 
ment. He transferred to the 


sales department in 1936 and 
covered the Syracuse, New 
York, area until 1950, when 
he became assistant sales 
manager of the bonded prod- 
ucts and grain division. 


Skilsaw, Inc., Changes 
Name Effective Oct. 1 


Skil Corp. is the new name 
of Skilsaw, Inc., Chicago 
manufacturer of portable 
electric and pneumatic tools. 
The change will become effec- 
tive Oct. 1. 

In announcing the change, 
company president Bolton 
Sullivan explained, “We have 
simply outgrown the name 
Skilsaw. During our 28 years 


———_ | 


history, the Skil product line 
has expanded from one port- 
able electric saw to over 150 
different Skil tools. This 
enormous expansion has left 
the name Skilsaw limiting in 
its descriptive value since we 
manufacture not only saws, 
but also many other types of 
portable power tools includ- 
ing drills, sanders, grinders, 
drivers and polishers.” 

The name Skil Corp. ties in 
directly with the Skil trade- 
mark used on the company’s 
construction, industrial, auto- 
motive and home shop tools. 
Company stockholders ap- 
proved the new name at a 
special stockholders’ meeting 
on July 28. 





Joins New York Office 
Bridgeport Chain Co. 


George E. Campbell has 
joined The Bridgeport Chain 
& Mfg. Co., Bridgepor-*, 
Conn., as district salesman 
in the New York office of 
the company. He previously 
was employed in a sales ca- 
pacity by Yale & Towne Mfg. 
Co. for several years. 


Bridgeport Chain is one 


of the Round Chain Com- 
panies. Other companies in 
the group are located in 
Trenton, N. J.; Cleveland, 
Ohio; Chicago, Ill.; Birming- 
ham, Ala.; Seattle, Wash.; 
So. San Francisco and Los 


Angeles, Cal. 











Power Mower Sales Outlook Bright If Real 


Selling Effort Made, 0. T. Jacobsen Reports 


“1953 will be a year both 
of challenge and opportunity 
in the power mower field,” 
O. T. Jacobsen, president of 
Jacobsen Mfg. Co., stated at 
the 1953 sales meeting of the 
Racine, Wis., firm. 

Mr. Jacobsen pointed out 
that more and more, the buy- 
ing public must be told to be 
sold and that the best teller 
will be the biggest seller. The 
opportunity lies in the fact 
that the power mower mar- 


ket is a rapidly expanding 
one, he said. 

M. J. Walker, director of 
sales, introduced the new 
Jacobsen 16-in. snow blower 
and told of the newly de- 
signed Lawn King and 
Estate 24 models. 

The four-day session con- 
cluded with a review of the 
important points by C. A. 
Livesey, Jacobsen sales man- 
ager. 
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9m one port- 


Bryan Gets Peden Co. 
Sales Promotion Post 


and in it Mr. Bryan will de- 
vote himself completely to 


Tracy-Wells Names Ross, 


to over 150 sales promotion activities. He 
_—. ~~ ha Sie ee a will work in cooperation with W 
as left 2, ’ 
named egies Promotion man the firm's two sales mene- Leman, Watson as Buyers 


7 limiting in 
lue since we 


gers. 


Three new men have been 


was engaged in sales work. 


only saws, — A 
her types of added to the purchasing staff He attended Ohio State Uni- 
ools includ- of the Tracy-Wells Co., Co- versity and was a bomber 
‘8S, grinders, C. B. Oakley New Sales pilot in World War II. 
hers.” Manager of Temco, Inc. The new assistant sport- 
Jorp. ties in Guts O Me tee ing goods buyer, Mr. Leh- 
Skil trade- — 2 ee man, joined the company in 


> company’s 


appointed sales manager of 


1946 in the shipping depart- 


strial, auto- remco, Inc., Nashville, Tenn., ment and later became an 
shop tools. gas appliance manufacturer, outside salesman. He will 
olders ap- it was anounced by W. B. sails j E M ee sportin 
name at a Evans, president. eater sept iy ; 

my ; : goods buyer. He was well 


rs’ meeting 








Mr. Oakley has been pro- 
moted after having served as 
field representative for the 








known as a high school foot- 
ball, baseball and track star 
in Columbus and _= served 





Office J. D. BRYAN, JR. company for the past six Suit wanes ts Un adi. 

in Co. years. He will establish his 

:pbell has | Co., Houston, Tex., whole- “fice at the factory head- 

ort Chain saler. quarters in Nashville. J. H. owsenr &. aees 

sridgepor:, The position is a newly Holliday will serve as assist- 

oy created one in the company ant to Mr. Oakley lumbus, Ohio, hardware 

Ball ae ———— - wholesalers, according to an 

gales ca- ° ’ announcement by C. O. 

Povey Builders Hardware Classes Open Nov. 6 Tracy, vice president and 

rs. at New York: Other Courses to Oct. 1 &"¢r*!_ manager. Dwight 

n is one man E. Ross is the new house- 

ain Com- The City College Midtown dences, office buildings, hos- wares buyer, Robert S. Leh- 

panies in Business Center, New York pitals, and hotels. man is assistant sporting 

cated in City, is offering a course in As in the retail course, goods buyer, and W. E. Wat- , 

leveland, Builders’ Hardware, start- guest lecturers, aid the full- son is assistant toy buyer. : 

Birming- ing November 6, in addition time staff in the intensive Mr. Ross will buy house- ee 

, Wash.; to its regular 150-hour course training in which lectures, wares, including electric w. E. WATSON 

and Los in Retail Hardware, which workshops, field trips and cecieieiantie plastics and 
cos October 1. eniteucters ee films play their household utensils of all Mr. Watson was a sales 

a we include hardware indus- ed — Site types. Prior to his associa- representative in Cleveland 
«dpa st manufacturers Ke: : - poh nia sed tion with Tracy-Wells he for Tracy-Wells since 1949 

Peal and retailers. course is a -hour course and was in the Air Corps as 


In the Builders’ Hardware 


which meets one evening a 





an aerial gunner. He will 


course, the intention is to week from 6:30 to 10 for 15 ae : 
eports provide a basic knowledge of weeks. Fee for the course assist A. H. Schueddig. 
kpanding hardware for men in sales is $60. — 
and administrative work The 150-hour Retail Hard- 
rector of with dealers and wholesalers ware course is designed to 
he new doing a substantial business teach students to lower costs Yadgi & Co. Holds 
v blower in this line. and increase sales by im- Show, Oct. 5-7 
wly de- Blueprint reading, con- proving store arrangements : ’ 
ig and struction details, take-off and and displays; keeping effec- Yadgi & Co., wholesalers, 
scheduling, and product tive records; proper pur- 1441 Okie St., N.E., Wash- 
ion con- knowledge are emphasized. chasing; establishing waste- ington 2, D. C., will hold its 
vy of the Students will be taught to eliminating store systems; annual show in its warehouse 
re. & understand the function and using “suggestion selling on Oct. 5, 6 and 7. Souvenirs 
es man- installation methods of hard- techniques;” by increasing and refre3hments will be dis- 
ware items used in resi- (Continued on page 389) RORERT S. LEHMAN tributed to visiting dealers. 
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most attractive 
WHITE steel rule 


tapes at 


most attractive 


prices... 


No. 380W (6 foot) 
No. 388W (8 foot) 
Inside-Outside 
Pull-Push 

Steel Rule Tape 








Boost sales with colorful cases... 


Copper Tone — Silver — Powder Blue — Bright 


plate finishes. Built-in, automatic brake prevents 


creep. Available with same, fine quality WHITE 


TAPE as Walsco #406W ... 


finish steel blade. 


No. 406W 
WHITE TAPE 
Die Cast Case 


WALSCO design at a 
new, sales- stimulating price. 
Made in 6 foot (No. 406W) 
8 foot (No. 408W) 


or with natural 








Each tape individually 
boxed. Packed one dozen in 


this attractive counter display carton. 


These steel tapes will build sales. 
Write for catalog and prices. 


The Waterbury Lock & Specialty/Co, 


MILFORD, CONN., U.S.A. 








| 








News of the Trade 





Worcester Appoints Bauman, McFarlane, 
Brown, Three Others, As Representatives 


The Worcester Lawn Mow- maintain 


headquarters in 


er Co., Chicopee Falls, Mass., Cartersville, Ga. 


has appointed Gerard M. 








GERARD M. BAUMAN 


Bauman and W. Lewis Brown 
sales representatives and re- 
appointed three others to 
similar posts, according to 
A. W. Schenck, company 
sales manager. 

Mr. Bauman, who for the 


| past five years has been ac- 


tive in the firm’s sales depart- 
ment, will cover the states of 
Illinois, Indiana, Iowa, Michi- 
gan, Minnesota, North Da- 
kota, Ohio, western Pennsy]l- 
vania, South Dakota, West 
Virginia, Wisconsin, and St. 
Louis, Mo. His headquarters 
will be in Chicopee Falls. 
Mr. Brown, who formerly 
represented the arms division 
of the Savage Arms Corp., 


| will travel the states of Ala- 
| bama, Florida, Georgia, Ken- 





W. LEWIS BROWN 


tucky, Mississippi, North 
Carolina, South Carolina, 
Tennessee and Virgina. He 
will continue to represent 
Savage Arms as well as 
Worcester Mower and will 


The re-appointments in- 
clude William MacFarlane, 
formerly service manager, 
Charles W. Adams and Paul 
A. Shepherd. Mr. MacFar- 
lane will represent the com- 
pany in the states of Con- 
necticut, Delaware, Maine, 
Maryland, Massachusetts, 
New Hampshire, New Jersey, 
New York, eastern Pennsyl- 
vania, Rhode Island, Ver- 
mont and the District of 
Columbia. He will work out 
of his office in Chicopee Falls. 

Mr. Adams, headquartered 
in Los Altos, Calif., will con- 
tinue to cover the West Coast 
states for both Worcester and 
the arms division of Savage. 





WILLIAM MacFARLANE 


Mr. Shepherd, located in 
Tulsa, Okla., will also repre- 
sent both firms and work the 
states of Arkansas, Kansas, 
Louisiana, Missouri, except 
St. Louis, Nebraska, Okla- 
homa and Texas, except El 
Paso. 


Vaco Products Opens 
Dallas Factory Branch 


The opening of a new fac- 
tory branch in the southwest 
area has been announced by 
Vaco Products Co., manu- 
facturer of screw drivers, nut 


drivers, and special small 
mechanics tool kits. 
The new branch, located 


at 1325 McKinney Ave., Dal- 
las, Texas, will warehouse an 
adequate stock of the more 
than 250 styles and sizes in 
the complete Vaco line. L. C. 
Heilman is branch manager. 
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News of the Trade 





New York Cloth Names New Vice President 
And Elects Four New Members to Board 


Promotion of Robert P. 
Turner, Jr., to the post of 
vice president in charge of 





ROBERT P. TURNER, JR. 


manufacturing in the York, 
Pa., plants of the New York 
Wire Cloth Co., has been an- 
nounced by Louis D. Root, 
Jr., president. At the same 
time, Mr. Root anrfounced 
enlargement of the organi- 
zation’s board of direc- 


tors from three to seven. 

New members of the board 
are: Stuart M. Jones, vice 
president in charge of sales; 
Robert P. Turner, Jr.; Wil- 
liam J. Price, partner in 
Alex. Brown & Sons; and 





STUART M. JONES 


Alonzo G. Decker, Jr., vice 
president of Black & Decker 
Mfg. Co. 








Howey Appointed Head 
Of Giamorene Sales 


John B. Howey has been 
appointed general sales man- 
ager of Glamorene, the new 
rug cleaner, it was an- 
nounced by B. M. Hulsh, 
president uf Jerclaydon, Inc., 
manufacturer of Glamorene. 
Mr. Howey will make his 
headquarters in New York at 
10 East 44th Street. 

Mr. Howey was with the 
Addressograph Co. in New 
York for 11 years. In 1943 
he joined G. N. Coughlin Co. 
as general sales manager of 
houseware chemicals. When 
the Spandy Co. was formed 





JOHN B. HOWEY 


seven years later to manu- 
facture the former Coughlin 
household _ disinfectant, 
“Spandy,” Mr. Howey was 
made general sales manager 
cf the new company. He held 
this position until his recent 
appointment to the Glamo- 
rene organization. 





Builders' Hardware 
Classes Open Nov. 6 
(Continued from page 387) 


and 
and 


product knowledge, 
learning advertising 
promotion techniques. 

The retail hardware course 
meets Monday and Wednes- 
day evening from 6:30 to 10 
for 17 weeks. The fee is $85. 

A course titled Hardware 
Consultants is also given 
upon receipt of a sufficient 
number of requests. 

Inquiries concerning hard- 
ware courses may be ad- 
dressed to Victor Musso, 
supervisor Hardware Unit, 
The City College School of 
Business, Midtown Business 
Center, 430 West 50th Street, 
New York 19, New York. 
Registration closes 10 days 
prior to the course’s start- 
ing date. 
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CAN'T KID US 
WITH “DOUBLE” TALK 
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L~ 
>: 
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SOUTHERN 
woo SCREWS 




















(Slotted or Phillips Heads) 
feature single-thread construction 


Southern produces only wood screws with rugged 
single-thread construction. For the Federal Bu- 


reau of Standards, in exhaustive tests, has 
proved beyond a doubt that single-thread screws 
with full-size shanks haye far greater holding 
power than any other type. Government Spe- 
cifications insist on single-thread, full-shank 
screws. Manufacturers using other types are dis- 
qualified from receiving government orders. 
Southern brings you screws with sturdy, full- 
size shanks; sharp, cylindrical, cut threads; gim- 
let points with plenty of “bite”; and clean, pre- 
cision-milled slots. Made in a full range of types 
and sizes and a wide variety of finishes. Large 
stocks available for immediate shipment. Write 
for our catalogue today. 


FACTORY WAREHOUSES 
325 West Ohio Street 


4100 Del! Avenue 
Chicago 10, Illinois 


North Bergen, N. J. 
280 Decatur S.E. 


Atlanta, Georgia 


SOUTHERN 


SCREW COMPANY 


104 RICKERT STREET 
STATESVILLE, NORTH CAROLINA 
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SALES LEADERS Sx 


= for bigger tape 
profits now and 
for the future! 


SALES HAVE BEEN Goinc UP—UP—UP 
EVERY YEAR FOR OVER 30 YEARS! 


° 
1 
| 
{ 
| 
{ 
! 
! Every year—for more than 30 years—sales of 
| ACCURATE TAPES by dealers and distributors 
| have increased. That’s why you can count on 
y big profits now and even greater profits next 
year. It’s good business to stock and sell ACCU- 
i RATE TAPES. If you do not carry them — join 
; the big parade of dealers cashing in on this 
| Nationally advertised, nationally accepted line 
| of proven profit-makers! Don’t delay — get all 
| the details, now! 
WAREHOUSE STOCKS AND AGENTS strategically 

located throughout the country. Write for name of 
1 wholesaler nearest you and new illustrated catalog. 
i Address inquiries to: ACCURATE MANUFACTURING 
' COMPANY, .Garfield, New Jersey. 

a . + iy 

__ Af IT'S TAPE. ..1T WILL PAY YOU TO. MAKE SURE 
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News of the Trade 





Industrial Distributors Offer Awards 
For Ads on Benefits of Their Services 


To encourage manufac- 
| turers to capitalize more 
fully, in their advertising 


and sales promotion, on the 
importance of distribution 
through industrial distrib- 
utors, the Joint Advertising 
Awards Committee of the 
National Industrial Distrib- 
utors’ Association and the 
Southern Industrial Distrib- 
utors’ Association, has an- 
nounced its second annual 
advertising awards. Awards 
will be presented April 13, 
1958, at the opening joint 
meeting, of the Triple In- 


dustrial Supply Convention 
in Miami, Fla. 
Awards will be in the 


form of plaques for those 
judged best in the six entry 
classifications. Engraved 
certificates of honorable men- 
tion will be given the runner- 
up in each classification. 


Five of the awards will be 


| for stating benefits to users 


, tributors. 


buying from industrial dis- 
Class A is for a 
mail piece; 


single direct 


| Class B for series of two or 


D for 


| for 
| manufacturers’ 


| 
} 
7] 


more direct mail pieces; 
Class C for a single business 
paper advertisement; Class 
a series of two or 
more business paper adver- 
tisements and Class E for a 
manufacturers’ catalog best 
stating those benefits. 

The award for Class F is 
the manufacturers’ or 
association 
house organ, distributed pe- 
riodically to users, that is 
judged to be the best pro- 


' motion of the benefits to 


| 


users buying from industrial 
distributors. 
Advertising to be consid- 


| ered for the awards must be 


} 


used during the year 1952 
and must mention at least 


| two of the benefits to users 


| 
| 


buying from industrial dis- 
tributors. Any number of 
advertising pieces may be 
submitted, but the entry of 
any piece of advertising is 
limited to one classification. 
Advertising addressed to in- 
dustrial distributors is not 
eligible. 

Entries must be submitted 
flat and unmounted and in 
duplicate. They must be ac- 
companied by the official en- 
try blank and should be 
mailed to H. R. Rinehart, 


secretary, Joint Advertising 
Committee, 1900 Arch St., 


Philadelphia 3, Pa. All en- 
tries must be postmarked 
not later than midnight 


March 14, 1953. 





Nelson Heads Sales 
Of RPM Mowers 


Curt Morris, president, 
R P M Mfg. Co., announces 
the appointment of Roger 
W. Nelson as sales manager. 





ROGER W. NELSON 


Mr. Nelson has been in 
charge of buying and mer- 
chandising the hardware and 
tool lines and outboard 
motors at the Goodyear Tire 
& Rubber Company for the 
last 8 years. 

Before coming to Good- 
year, Mr. Nelson served at 
Montgomery Ward as re- 
buyer and merchandiser in 
the hardware and sporting 
goods departments and as 
junior buyer of hardware 
lines in Chicago. 

RPM manufactures rotary 
power lawnmowers at La- 
mar, Missouri, and is a sub- 
sidiary of Outboard, Marine 
& Mfg. Co. 





Hamilton Names Grayson 


Herbert Piker, president 
of the Hamilton Metal Prod- 
ucts Co., New York, an- 
nounced the appointment of 
Mrs. Betty Grayson as assis- 
tant to Myron Piker, execu- 


tive vice-president of the 
company. 
Mrs. Grayson will be in 


charge of advertising, pub- 
lic relations, sales promotion 
and research for the com- 


pany. 
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WICKWIRE 


quipment such as: 





for all types 


@ Padlocks 
@ Window sash locks 





®@ Curtain springs 
@ Window screen springs 
®@ Screen door closer springs @ Door check springs 


@ Perfection door springs @ Wiring nut springs 


Let us know your requirements for springs in any 
size, shape or design. Write to Sales and Engineer- 
ing, 2 New Bond Street, Worcester, Mass. 


WICKWIRE SPRINGS 


AND FORMED oe gs (Fl 




















. always look to the Wilcox-Crittenden 
1952 Catalog “L”. It is the industry’s most 
informative book on Heavy and Shelf 
Hardware, including pulleys, wire rope 
sockets, connecting links, 
thimbles, shackles, blocks, 
hooks, turnbuckles, ring 
bolts, and other “Depend- 
able” W-C fittings. Cat- 
alog “L” is yours for the 
asking. 

















WILCOX-CRITTENDEN 


“A Century of Dependability” 
77 South Main Street, Middletown, 





Connecticut 
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TURNER 














a QUALITY TORCH AT A 


COMPETITIVE PRICE... 
\ Well known to the hardware trade! / 


ering, 
"tan ace 


This nape ereeas priced blow torch is powerful, depend- 
able, safe! It has been honestly engineered to give the 
user maximum service ...,is backed by more than 80 
years of manufacturing experience with liquid fuel 
appliances. The massive cast bronze burner with wind- 
shield produces a hot blue blast in any weather. It will 
handle the heaviest kind of a job. The improved valve 
eliminates orifice enlargement. The larger undervein 

means longer service without necessity of 

cleaning. The cool composition valve wheel 
has a deeply corrugated never-slip grip. The 
pressure pump is effective and blow proof. 
Tank is Terne plate steel with sprayed bronze 
finish ... one-quart capacity. Get complete 
details now on this quality torch at a 







competitive price; be sure you have full 
information on other Turner terches, 
too, as well as on Turner’s popular 
line of fire pots.... 


SEE YOUR JOBBER 


HE TURNER BRASS WORKS 


tLernNorsy. 


1871 


bo pe ao 
3 oth zz af oil 
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this new display idea 
BOOMS SALES of 
TWNER SEAL 


eam 





| 
| 
| 
STRIPPING! 






































Dealers who have weather -stripped their store doors with 
Inner-Seal have found that this product-in-action display 
idea sells customers FAST, by showing them how effective | 
Iuner-Seal is, and how simple it is to install. 

Numerous tests of this door installation display were con- 
ducted in hardware stores of all types and sizes, in big cities, 








with this type of display, Inner-Seal SELLS ITSELF! 

To help you get maximum results from your Inner -Seal 
door installation promotion, we'll supply you with a new 
1952 merchandising kit, especially created to help you do a 
bang-up sales job. 

We asked Jobbers and Dealers everywhere to tell us what 
kind of promotional aids they'd like to have to help them 
sell Inner- Seal. This fine new merchandising kit is the result, 
for it’s based on their ideas. It includes a 
variety of attractive display pieces that are 
loaded with “‘sell,” plus copies of an in- 
formative, interesting booklet —“ Why & 
How to Weather-Strip—for you to dis- 
tribute to your customers. 


© TOUGH, RESILIENT, DURABLE sponge 
rubber bead 


© FLEXIBLE spring wire construction 


@ WATERPROOF neoprene coating 


Wwe ES WeameR STRIPPING 


pit Heat IN... Seals Cold OUT 
BRIDGEPORT FABRICS, INC., BRIDGEPORT 1, CONN. 
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Johnston Mower Corp. 


News of the Trade 





Adds Two Salesmen, 


Lists Expanded Sales Program for 1953 


Val H. Rhodes and Richard 


H. Keech have been added to 
the sales staff of the Johnston 





VAL H. RHODES 


Lawn Mower Corp., Ottum- 
wa, Ia., it was announced 
recently. 

Unveiled at the company’s 
recent sales conference was a 
new 18-in. rotary power mow- 
er of all-steel construction 
that will be added to the 
Johnston line. R. M. Wiley, 
sales manager, stated that 


| the 1953 expanded sales pro- 


gram of the company would 
be marked by a substantially 
accelerated merchandising 
and advertising campaign. 
He added that the Johnston 
message will be carried from 


| coast to coast by virtue of a 


stepped-up campaign in lead- 
ing national consumer maga- 
zines, while a new trade 
paper and direct mail pro- 
gram will keep dealers fully 
informed on new Johnston 
developments. 

Also discussed at the meet- 
ing was the new plant now 
under construction in Brook- 
haven, Miss., which the com- 
pany had specifically designed 
for assembly line production 
cf power mowers. 





RICHARD H. KEECH 


Mr. Rhodes, who is taking 
over the southwest territory 
in his new position with the 
firm, was at one time a sales 
representative for Peden Iron 
& Steel Co., Houston, Tex. 
Prior to joining Johnston, he 
was a district sales manager 
for eight years with Pur-0- 
Lator Products, Inc., New- 
ark, N. J. 

Mr. Keech, who will handle 
the southeast territory for 
the company, had previous 
experience in advertising and 
sales promotion in the hard- 
ware trade. 





Heads New District 
For Chi-Namel 

Frank M. Hurst, of Bos- 
ton, has been appointed as 
District Manager of the 





FRANK M. HURST 


newly formed New En- 
gland district of the Chi- 
Namel Paint & Varnish Co., 
Minneapolis, Minn., as an- 
nounced by James S. Begg, 
general sales manager of 
the company. 

Hurst joined Chi-Namel in 
1944. In 1945 he was pro- 
moted to district sales man- 
ager of the New England 
area, a position he held until 
his recent appointment. The 
New England district was 
formerly a part of Chi- 
Namel’s central district. 





Dexter Lock Expanding 

Dexter Lock Co., subsidi- 
ary of National Brass Co., 
Grand Rapids, Mich., is now 
completing its 14th plant ex- 
pansion to add 25,000 sq. ft. 
of manufacturing floor space. 
With completion of the addi- 
tion the plant will occupy 
about one half of a full city 
block. 
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Famous Rogers Gorilla om , 
= coaoree” a. To insure you 

full profit on every sale, — 
lis to grou buyers, ae 
oo il a houses. i 
firm Rogers policy poorects | _ 
rofits ..- it's your guarantee 4g 
Pit-rate competition. 

that is backed by con- 

= “4 a advertising = ; = 
oeiee er publications. Se 


glue that is popular in the home and 


Jue that 
in the workshop. wk on - 


: . work . 
is easier to lid joint or mend. 
i 

stronger, more SOs J, -e-Protect 





Rogers Prote 
ioe py on his fast-moving item. 
' jobber of | 


Order today through your | 
write direct to: 


SE” ROGERS 


ISINGLASS & GLUE CO. 
GLOUCESTER, MASS. 








3,885 Ibs. Eosortes 
Strength per Square Inc’ 








AEROSOL 
BOMB TYPE 
FREON 
PROPELLED 


Instant cus- 
tomer ap- 
peal. Just 
shake can and paint— 
no mixing, no clean-up, 
no compressor or hose 
needed! Guaranteed 
non-clogging, removable 
spray valve. Ideal for 
1001 paint and touch- 
up jobs around the home 
or garage.Colors include 
Chrome Aluminum, Gloss 
White, Gloss Black, 
Meadow Green, Bright 
Red, Medium Gray, 
Royal Blue, Ivory, Bright 


Gold, Clear Plastic, Copperplate and Yellow. 


«++ complete line 

of ready mixed paints 
assures perfect results for 
every painting need. 
















ST Highest test lacquer thin- 

- ners,non-inflammable and 
Ww En- e a ’ 
ie Chi- Quality m PLASTER and liquid paint removers, 
ish Co., clear gloss lacquers, lac- 

’ 
= se: |W CEMENT FINISHERS’ TOOLS Seer cste- sou, coe 
cw = When plasterers and cement finishers want the per and colored bronze 
best, they demand powders and aluminum 

ies HARRINGTON. For salt ‘a dale denial 
pe A greater profits, quicker paste in graces. 
oe turnover, and oye Shipments from stock 

S tisfaction, st HAR- 
ingland RINGTON. — from Y% pints to 55 gal- 
ld until lon drums. 
it. The 
roe A quality line at com- 
ot. petitive prices for 
, profitable, steady 
sbeldl- repeat sales. 
s Co., Many other Write for color cards, literature and prices. 
is now Quality Harrington 
nt ex- Tools in free catalog. REPRESENTATIVES: 
sq. ft. Send for your copy. Some territories still open. 
"7 ; Write for details. 
- addl- 
ecu E. M. HARRINGTON CHAMPION BRONZE POWDER & PAINT CO., Inc. 

city 4316 Alger St., Los Angeles 39, Calif. Dept. , 2526 W. Van Buren, Chicago 12, Ill. 
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LEADERS 


ATLAS wicks are pre- 
ferred by more dealers 
in America than any 
other brand. They are 
the choice of custom- 
ers everywhere be- 
cause of their superior 
quality and depend- 
able service. 


GLASWIK The leader 
reputation and distribution. 
The original spun glass wick 
and the only wick that is 
free of wire. Outlasts several 
ordinary wicks. 


FLAMEMASTER America's 
leading asbestos wick. 
Woven of wire reinforced 
high grade asbestos yarn. 


BESWIK A woven asbestos 
wick that gives long depend- 
able service. Economical in 
price but equal in quality to 
other wicks. Attractive dis- 
play cartons make a favor- 
able impression on customers. 


TOP NOTCH Perfectly woven 
of highest quality cotton fitted 
into a metal carrier. Fits Per- 
fection, Miller, Nesco and other 


in 





cook stoves and room heaters. 
A good "repeater." 

FASTHEAT “Accordion fold" 
construction makes FASTHEAT 
a universal wick . . . fits any 
standard range burner. It is a 
fast seller and strong repeater. 


SAY 
SSS AT SS 
SS Sek 
© .‘ 


WRITE FOR 
COMPLETE DESCRIPTIVE 
LITERATURE 


ROOM 502 
GENERAL OFFICES 


aS 


ATLAS * 


A 
C 








SBESTOS 
UN ee 


NORTH WALES, PA. 


30 YEARS OF PROGRESS IN ASBESTOS TEXTILES 
NANA LANL ALANA LALA LALLA AS 
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HOPPE’S 


LUBRICATING 
ee 


Win The Shooter's Trade 
with Hoppe’s Products 


Recommend Hoppe’s No. 9 and Hoppe’s Patches for 
removing primer, powder, lead and metal fouling and 
for protecting guns from rust. Push Hoppe’s Lubricat- 
ing Oil for guns and reels — and for long time gun 


| protection sell Hoppe’s Gun Grease. These long estab- 





lished, fully proved and dependably efficient gun 
cleaning essentials are known and used by millions 
of gun owners — everywhere. Ask your Jobber — 
HE sells them. 


FRANK A. HOPPE, Inc. 
2314A North 8th St.. Philadelphia 33. Penna. 











( CARLSON 










CHIEF 


¥% INCH WIDE 10 FOOT 
WHITE BLADE 





| PREPARE FOR QUICK SALES 
on the NEW CARLSON RULE! 


It’s a real promising seller for all measuring needs... because 
it offers more. The new BIG CHIEF is especially designed fer 
extended overhead and reach-in measurements. Its 34 wide 
blade has extra rigidity...extends farther horizontally and o 
full 10 feet overhead without buckling. The easy-to-read white 
blade automatically converts inches to feet at a glance. It's a 
more useful rule...and you offer these additional CARLSON 
FEATURES that always spell more S-A-L-E-S: 


\ as * Double graduations in feet and inches 


* Ten d blade chang 

¢ Easy-to-read crackproof white face 
* Built-in automatic brake 

* Easy-action swing-tip 


ORDER FROM YOUR JOBBER 
Produced under patents 2089209, 2510939 











CARLSON & SULLIVAN, Inc. 


COLI © Onmrta 


MONROVIA, 
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News of the Trade 





Newman Gets Selck's manager; Dave Broderick, 


Sales Post assistant sales manager on 
yep a dealer accounts, and Ed 


Walter E. Selck, president, Kein, assistant sales man- 
Walter E. Selck and Co., ager on distributor accounts. 
Chicago, announces the ap- Louis F. Landon has re- 
pointment of Jerry Newman signed to start his own busi- 


ness. 





Johnston Building Plant 
In Brookhaven, Miss. 


The Johnston Lawn Mower 
Corp., Ottumwa, La., is build- 
ing a plant in Brookhaven, 
Miss., which will have 100,000 
sq. ft. of manufacturing 
space, plus an extra 4,000 sq. 
ft. for general offices. 

Construction began June 
12 and at present is going 
forward 2% weeks ahead 
of contemplated completion 

JERRY NEWMAN schedule, according to com- 

pany officials. Initial produc- 

as general sales manager. tion is planned for late fall. 

Mr. Newman has been dealer 

sales manager for the Selck 4 ©, Smith Corp. Moves 
organization. 

Mr. Newman in his pre- Boston Sales Office 
vious associations with Headquarters for A. O. 
Young & Rubicam Advertis- Smith’s New England sales 
ing Agency and Union Fork operations have been moved 
& Hoe Company has been re- from Boston to Springfield, 
sponsible for merchandising, Mass. 
advertising and sales. The new office, under the 

He will be assisted by direction of W. T. Halket is 
Frank H. Williams, adver- located at 95 State St., in 
tising and sales promotion Springfield. 














Hand Tool Display Room on Wheels 





New Double-Duty “Wet-Pack’ 





Chamois-Substitute 
Sells on Sight 


co ® 
mirad=-snam 
| 








A show case on 
wheels is this new 
full-sized coach to 
be used by Stan- 
ley Tools, New 
Britain, Conn., to brine to dealers a better knowledge and | 
understanding of the company's products. Staffed by factory- 
trained personnel, the coach will make its first tour in the | 
New England section. More than 9:50 items are displayed ir | 
the coach. See story on page 424. 
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No “break in” needed! Marvelous mira-sham comes damp- 
packed in a sealed plastic bag—all ready to use. Doubles as a 
sponge; a whiz for streak-free, lint-free wiping. Lasts up to 3 
times as long as an ordinary chamois, yet sells for not $4, not 
$3, but only 98c. 


You Start Cashing In the 
Instant You Set Up a Display 


Unlike ordinary chamois, mira-sham (made of non-woven 
fabric and latex) is not hurt by soaps, detergents, paint remover, 
solvents, benzine, alcohol, gasoline, naphtha, or other harsh 
cleansing agents. It’s plenty tough-—has great resistance to 
abrasion and hard use. Ideal for WASHING surfaces of glass, 
wood, metal, most others, too. Simply rinse and wring out after 
WASHING, then mira-sham wipes surfaces dry, leaves no lint or 
streaks. Doesn’t get hard or shrink, even when boiled or washed; 
actually improves with use. At its,low price, mira-sham is far 
superior in value offered to anything now on the market. 

“‘Wet-Pack”” mira-sham sells itself on sight. We furnish 
target display as shown. 18” x 19” size, retailing at 98c, is pack- 
aged in attractive, self-selling consumer cartons, 24 to a case. 
Your cost only $14.16 per case! Order from your jobber—or 
send coupon below. . 

Further details on these (and other larger sizes) on request— 
or ask your jobber. 


miracloth Corporation 
Daily News Bidg., 400 West Madison Street, Chicago 6, Il. 








miracloth Corporation 

Daily News Building, 400 West Madison Street, Chicago 6, Ill. 
Gentlemen: Please ship me — cases of 18” x 19” size mira-sham in 
eye-appealing packages, 24 packages to a case at $14.16 per case. Orders of 
12 or more cases shipped prepaid, except west coast. Terms 2%, 10 days—net 30. 
Firm Name 

Address — — 
City and Zone = State — 
Jobber's Name . , — — wov-35 
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SINCE 


THE BEST CABINET 
LINE TO CARRY 


Sdleal ror BATHROOM BEAUTY 


Saleal ror BETTER VALUES 
Sdeal FOR GREATER PROFITS 


SPECIAL LOW PRICED 
Model “RC-DS” 


Here’s the most popular 
and fastest selling cabi- 
net in the entire IDEAL 
line. Anexceptional value 
of IDEAL dependable 
quality, offering features 
of the finest cabinets made! 


A Big Profitmaker 
with Fast Turnover 








Model “DF-SS” 


Model “RC-DS” 


ECONOMICALLY PRICED 
Model “DF-SS” 
Stainless Steel Rim 


Outstanding bathroom 
beauty and high quality 
utility is built into model 
““DF-SS” recess type cab- 
inet. Stainless steel mir- 
ror rim gives safe, sturdy 
door construction. 
Here’s another IDEAL 
cabinet favorite . . . eco- 
nomically priced for 
faster turnover and 
greater profits, 


OUTSTANDING FEATURES OF “RC-DS” AND “DF-SS” 
Chrome spring, rod, and ball door check @ Quality bullet type door 
catch @ Heavy gauge welded cabinet ¢ Chrome plated tooth brush 
holder @ Non-yellowing baked-on white enamel © Razor blade slot 
Full length chrome plated piano hinge @ Bulb edge glass shelves 


STYLE, QUALITY AND ECONOMY SINCE 1888 


Ideal Cabinet Corporation has been a leader in bath- 
room medicine cabinet design for many years. Distribu- 
tors and dealers from coast to coast sell the IDEAL line 
for better values and greater profits. 


WRITE TODAY—FOR ILLUSTRATED CATALOG AND PRICE LIST 
IDEAL CABINET CORPORATION 


Division of Deslaurier 


7722 JOY ROAD e 





Column Mould Co 


DETROIT 4, MICHIGAN 




















Hamlin Heads Sales 
For DeWalt, Inc. 

Conde Hamlin, formerly 
assistant to the director of 
sales of American Machine 





CONDE HAMLIN 


& Foundry Company’s gen- 
eral products group, has been 
named general sales man- 
ager of DeWalt Inc., AMF 
subsidiary, it was announced 
recently by Morehead Patter- 
son, AMF board chairman 
and president. Lotated in 
Lancaster, Pa., DeWalt Inc., 
manufactures power cutting 
tools. 

Mr. Hamlin joined AMF 
in March, 1952, as assistant 
to the director of sales of 
the general products group 
after seven years with the 
Ozalid Division of the Gen- 
eral Aniline & Film Corp., 
during which he was succes- 
sively Ozalid’s export man- 
ager, supervisor of the Chi- 
cago office and regional sales 
manager with headquarters 
in Detroit. 

He was released from the 
U. S. Army in 1945 as a 
lieutenant-colonel after seven 
years of service in the United 
States and middle east. Out- 
standing among his assign- 
ments during his Army ¢a- 


| reer were his tours of duty 


as Chief of the Administra- 
tive Division, Office of the 
Administrator of Export 
Control in Washington, as- 
sistant Chief of Staff, U. S. 
Army Forces in the Middle 
East, and executive officer, 


Supply Division, War De- 
partment General Staff in 
Washington. 





Kilgore, Inc., Moves 
N. Y. C. Sales Offices 
New York City sales offi- 


ces for Kilgore, Inc., have 
been moved from 11 W. 42nd 


News of the Trade 





St., to Room 751, 200 Fifth 
Ave., it was announced by L, 
M. Collier, sales manager, 

Mr. Collier added that A, 
A. Rappaport and Stanley C, 
Juster will be the direct fac- 
tory representatives in New 
York City. 


McCullough Appointed 
To Capewell Sales Post 


William E. McCullough 
has been appointed Tri-State 
sales engineer for the Cape- 
well Mfg. Co., Hartford, 
Conn., maker of hack and 
band saw blades, ground flat 
stock, pipe fitters’ todls and 
machines and specialty nails. 

Mr. McCullough will be in 
charge of sales for western 
Pennsylvania, eastern Ohio 
and northern West Virginia. 
He succeeds C. D. Libby 
who has served in this capac- 
ity for Capewell for 26 years. 

Mr. McCullough previous- 
ly was sales engineer in the 
Welding and Heating Div. 
of the A. O. Smith Corp. with 
headquarters in Pittsburgh. 





Minnesota Mining Names 
Thomson Western Head 


Appointment of E. B. 
Thomson, Burlingame, Calif 
as western regional manager 
of the cellophane tape divi- 
sion was anounced by Minne- 
sota Mining & Mfg. Co., St. 
Paul, Minn. 

Mr. Thomson who joined 
the firm in 1933, had been 
San Francisco sales mana- 
ger of the cellophane tape 
division since 1944. He will 
continue to headquarter in 
San Francisco. 

His newly-created sales re- 
gion includes branch offices 
in San Francisco, Seattle and 
Los Angeles. 





E. B. THOMSON 
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Smith to Head Sales 
For Moto-Mower Co. 


M. S. Ramsey, president of 
the Moto-Mower Co., Detroit, 
Mich., announced the appoint- 





SMITH 


JOSEPH R. 


ment of Joseph R. Smith as 
general sales manager of the 
company. 

Mr. Smith had formerly 
been one of the buyers for 
the Z.C.M.I. Wholesale Dis- 
tributors of Salt Lake City, 
Utah. Previous to that, he 
had gained valuable expe- 
rience in sales and _ the 
manufacturing industry. 

Mr. Smith’s duties with 
Moto-Mower will be the di- 
rection and promotion of na- 
tional sales and national ad- 
vertising. 





Mirro Names Pacific 
Coast Manager 


A. J. Vits, Jr., has been 
named Pacific Coast sales 
manager for Aluminum 
Goods Mfg. Co. of Manito- 
woc, Wis. He succeeds M. C. 
Hermann, who is retiring 
after 41 years with the 
Mirro cooking utensil or- 
ganization. 

Mr. Vits joined the com- 
pany as a sales correspondent 
at the general offices in 1928. 





A. J. VITS, JR. 


News of the Trade 





Following extensive experi- 
ence in sales to wholesalers, 
syndicates and retailers he 
was named sales representa- 
tive in California, Nevada 
and Texas in 1937. During 
the war he had numerous 
special assignments in con- 
nection with defense work. 
Mr. Hermann, in years of 
service, was the oldest sales- 
man of the company, having 
been employed since 1911. 
The company has_ also 
named a new representative 
in New Jersey. Alan S. 
Gura, son of Sam Gura, a 


sales representative for 
Mirro. He was a credit in- 
vestigator for a large na- 


tional concern and has had 





ALAN 8S. GURA 


considerable housewares exX- 
perience with a large house- 
wares wholesaler in New 
York City. 





De Baene Made Manager 
At Otto Bernz, Inc. 


Appointment of Donald 
De Baene as sales promotion 
manager of Otto Bernz, Inc., 
has been announced by Sidney 
J. Reich, president of the 
firm. 

Mr. De Baene’s appoint- 
ment to this newly-created 
position is part of an overall 
expansion program to keep 
pace with the increasing de- 
mand for the company’s 
products, according to Mr. 
Reich. 





Wilson Resigns Sales 
Post at Thor Corp. 


Thor Corp.’s_ president, 
John R. Hurley, recently an- 
nounced the resignation of 
M. R. Wilson, general sales 
manager. 

The president of the home 
laundry manufacturer stated 
that a successor has not been 
named as yet. 
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THE SCALES 
WITH 


EXCLUSIVE 
FEATURES 








No. 239 with 
LITE-O-MATIC DIAL 


AND 


LINE-O-SITE LENS 


| New streamlined design with smart center strip in chrome 


marbleized 


$795 


baked enamel finish in choice of seven colors... 


I I OI a rece cnctenaweeeeecen Retail 


No. 279 Same scale in all-chrome finish with Black mar- 
$995 


I Sc a bone atnededesteseneeeene Retail 







No. 222 with 
LINE-O-SITE LENS 
| 


An outstanding value at a 
| popular price. Low-boy 
style with large platform 
and chrome headplate. 
Finished in baked en- 
amel with a choice of 
seven colors and mar- 
bleized rubber mats to 
SE os de ciniceawes Retail $695 


No. 227 Same scale in all-chrome finish with Black mar- 
I cg op ccined eeu suve :...Retail $9895 
(All Prices Denver and West, 50c Higher) 





WRITE TODAY for complete information on the scales 
with the latest improvements, the smartest styling, and the greatest 
values dollar for dollar. 


PerEtamitne > Dd 





"> 


"Guranteed by 


THE BREARLEY COMPANY Sod eset 
ROCKFORD, ILLINOIS Se sovcorate 
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Brinker Gets Executive 
Post With A. O. Smith 
J. H. Brinker has been ap- 


pointed assistant executive in 
charge of distribution at A. 





J. H. BRINKER 


O. Smith Corp., Milwaukee, 
Wis. 

Mr. Brinker moved into 
the new position from his 
former assignment of general 
sales manager for the firm’s 
southwest district, with head- 
quarters at Houston, Tex. 

Mr. Brinker will “coordi- 
nate all matters related to 
distribution of our company’s 
products,” according to L. B. 
Smith, president of A. O. 
Smith Corp. 

He also will provide gen- 
eral management service and 
direction to the manufactur- 
ing divisions in the distribu- 
tion and marketing field. 

In his new position Mr. 
Brinker will supervise ad- 
vertising and sales promo- 
tion, exhibits and displays 
and market analysis. 

Prior to his association 
with A. O. Smith, he worked 
for the Pfaudler Co. from 
1987 until 1942 when he went 
into Naval service for four 
years. 





McKay Made N. Y. Sales 
Representative for GE 


The appointment of Ed- 
ward C. McKay as New York 
district sales representative 
for ranges and water heaters 
has been announced by L. D. 
Nutter, New York district 
manager of General Elec- 
tric’s major appliance di- 
vision. 

Since 1947, Mr. McKay 
had served as sales counselor 
and, later, special represen- 
tative for General Electric 
Appliances, Inc., in Bloom- 
field, N. J. Previously he had 
been an appliance salesman 


398 


for the Thuron Distributing 
Co., Tampa, Fla.;_ senior 
sales correspondent and later 
allocation manager of the 
Electron Tube Div. of R.C.A.; 
and salesman for the Public 
Service Electric and Gas 
Co., Newark, N. J. 





A. Jacs Joins Star 
Brush, Whiting Adams 


Alphonse Jacs has joined 
the Star Brush Mfg. Co. and 
the Whiting Adams Co., Bos- 
ton, Mass., as merchandise 
and sales promotion mana- 
ger. 

The Star Brush Co. plans 
more aggressive selling to 
and through its many estab- 
lished outlets in the paint 
and hardware field and 
through chain stores. Previ- 
ously Mr. Jacs served as 
chain store sales manager of 
the Gaylord Products Inc., 
Chicago. 


Mastic Tile Appoints 
Two to Mid-West Area 
Albert J. Spaulding has 
been appointed a sales rep- 
resentative in the Missouri 
and southern Illinois areas 
for the Mastic Tile Corpora- 
tion of America, it has been 
announced by Carl Resnikoff, 


News of the Trade 





Mastic Tile Corporation’s 
vice president in charge of 
sales. William J. Weber was 
appointed sales representa- 
tive for the northern Ohio 
area. 


Yale & Towne Appoints 
Young General Manager 


James D. Young, who dur- 
ing his 11 years with Yale & 
Towne rose to become one of 
the national sales managers 
in its materials handling di- 
vision, has been advanced to 
the position of general sales 
manager fer Yale locks and 
builders’ hardware products, 
it was announced by Leo J. 
Pantas, general manager of 
the Stamford Div. of the 
Yale & Towne Mfg. Co. He 
succeeds A. Charles Amann 
who resigned Aug. 15. 

In his new post, Mr. Young 
will direct all sales opera- 
tions involving Yale locks, 
door closers, builders’ hard- 
ware, Tri-rotor pumps, and 
hardware components sold to 
other manufacturers. These 
products are now being man- 
ufactured at Yale & Towne’s 
plants at Stamford, Conn. 
and Salem, Va. 

Mr. Young joined Yale & 
Towne’s hoisting equipment 
sales staff in 1941 at the 








Philadelphia Div. After serv- 
ing as a district sales mana- 
ger for Yale hoists, he served 
as national sales manager 
for Yale scales and, most re- 
cently, he was national sales 





JAMES D. YOUNG 


for Yale powered 
and _shandilift 


manager 
handtrucks 
trucks. 
His apprenticeship in sales 
was carried on in Chicago 
with Joseph T. Ryerson & 
Son, steel and machinery dis- 
tributor, and then he served 
on the sales staff of Ameri- 
can Chain & Cable Co. of 
York, Pa., and as a district 
sales manager of the Kron 
Seale Co. of Bridgeport, 
Conn., before he joined Yale 
& Towne in 1941. 


Nicholson Steps Up Promotion Program 





An expanded promotion pregram, including extensive consumer advertising, to spur the 
purchase of files by consumers and industrial users was described at a general sales meet- 
ing held recently by Nicholson File Co., Providence, R. 1. Theme of the company’s effort 
will continue to be to produce the highest quality possible, at a fair price, and sold 
through a forthright distributor program. Shown in this group picture of the salesmen 
attending the meeting are, left to right, kneeling, E. A. Neal, domestic sales manager and 


Paul J. Roddy, assistant domestic sales manager. 


Standing, front row, left to right are 


R. J. Gibb, R. W. Knowles, Jr., J. P. Casey, F. H. Horton, E. R. Burkardt, W. C. Gettemy, 


F. J. Knowles, W. 


W. Lemmer, F. |. Desilets, J. C. Berthiaume, H. D. VanDemark. Second 


row, left to right, J. E. Sheridan, J. M. Jaques, E. A. Fuller, W. E. Vaughn. Third row, 
left to right, L. C. Smith, E. J. Forbes. W. A. McCullough, Jr., M. V. Horgan. Fourth row, 
left to right, G. W. Hughes, L. F. Reeney, G. H. Montgomery, Jr., J. M. Doran. 
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ANOTHER LYFAYN sales MAKER! 





AN ACCURATE HIGH QUALITY STEEL TAPE 
MADE TO RETAIL AT POPULAR PRICES! 


onl’ $50 


25-FOOT LENGTH 


HIGH n QUALITY © 











© LOW wn price 





REGULARLY FURNISHED WITH 
HOOK RING—NO EXTRA CHARGE 


WITH WITH 
STANDARD HOOK 

RING RING 
25 FEET 430 H430 
50 FEET 433 H433 
75 FEET 435 ~H435 5.50 
100 FEET 436 H436 6.50 


PRICES SLIGHTLY HIGHER WEST OF ROCKIES 


PRICE 
EACH 


$3.50 
4.50 


LENGTH 





“ROYAL” Ni-CLAD 


Dependable Lufkin quality available in the lowest-priced quality steel tape on the 


market. Long wearing line of hard nickel-plated steel resists rust and corrosion. Because 
the line is metal throughout it will outwear soft-coated tapes many times. Durable black 
markings stand out sharp and clear for easy readings. Rust resistant welded metal 
case liner is covered with tough, dark green vinyl. Plated trim. Folding flush handle 
opens with push pin. Market unlimited—make every home owner a tape owner. Your 


jobber has the Royal Ni-Clad in stock—order your supply today. 


ON LUFKIN SALES PROMOTION AND ADVERTISING. NEWS, PUBLICITY RELEASES. AND ADVERTISING 
WILL APPEAR IN HUNDREDS OF TRADE AND CONSUMER MAGAZINES. MILLIONS OF BUYERS WILL BE 
REACHED. FOR NEWSPAPER MATS. COPY. AND ENVELOPE STUFFERS ON THE NI-CLAD TAPE WRITE 
THE LUFKIN RULE COMPANY, SAGINAW, MICHIGAN, DEPT. HA. 





UFKIN 


THE LUFKIN RULE CO., SAGINAW, MICHIGAN ~- 


IT PAYS TO SELL TAPES « RULES ¢ PRECISION TOOLS 


132-138 Lafayette St., New York City ¢ Barrie, Ontario 
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rubber 
& 
friction 










friction 
tape 


Look for 
the Yellow Core 








SOLD ONLY THROUGH RECOGNIZED WHOLESALERS 


made by OK ONITE Ff 








FITLER ROPE 
FITS THE JOB 


Consult your Fitler Dealer on 
all rope requirements. Whether 
the need is purely for rugged 
strength or one that calls for 
whip flexibility, your Dealer is 
ever ready to guide you. For one 
hundred and forty-eight years 
Fitler has supplied industry with 
dependable rope that is de- 
signed to fit the job. 


*"WATERPROOFED"' 








Look for the blue and 
yellow registered trade- 
mark on the outside of % 
inch diameter and larger 
sizes and on the inside 
of all smaller sizes. 


THE EDWIN H. FITLER CO. 
PHILADELPHIA 24, PA. 


Sold by dealers everywhere 
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Anderson Named Sales 


| Head for Camfield 


| been 
| Sanger, 
| Mr. 
| leave of absence 


The appointment of W. H. 
Anderson as general sales 


manager of the Consumers 





W. H. ANDERSON 





R. H. SUTCLIFFE 


| Products Division of Cam- 


field Mfg. Co., Grand Haven, 


| Michigan, was announced by 
| Lawrence V. 


Meyering, 
president. He has previously 
assistant to A. C. 
vice-president-sales. 
Sanger, who has been on 
since the 
early part of the year, has 
taken up residence in South- 
ern California. 

R. H. Sutcliffe, formerly 
eastern sales manager, has 
been promoted to the posi- 
tion of sales manager, Elec- 
tric Housewares Division. 





Harrocks-Ibbotson Holds 
Annual Sales Meeting 
Horrocks-Ibbotson Co. 


| sales are 12 pct ahead of last 


year, despite the fact that the 
tackle industry’s business, as 
a whole, shows a drop of 12 
pet, according to government 
tax figures, it was announced 
by Richard H. Balch, presi- 
dent of H-I, at the company’s 
annual sales meeting’ in 


News of the Trade 





Utica, N. Y., held recently. 

Mr. Balch also announced 
price reductions on 550 of the 
company’s 3000 tackle num- 
bers for 1953. 

A feature of the three-day 
sessions, attended by H-I 
salesmen from coast to coast, 
was a preview of the new 
line, highlighted by H-I 
power glass rods, 

Besides Mr. Balch, speak- 
ers included: E. D. Ibbotson, 
chairman of the board; 
Myron T. Ibbotson, vice- 
president; W. N. Macartney, 
treasurer; J. M. Brennan, as- 
sistant treasurer; E. S. Cook- 
inham, assistant secretary; 
A. C. Delmont, chief engi- 
neer, and G. K. Burnap, 
credit manager. 

The advertising program 
for 1953 was presented to 
the group. 

At the banquet, which 
rounded out the program, 
Messrs. Ibbotson and Balch 
congratulated the sales force 
for a year of outstanding 
achievement and made these 
awards: 

First prize: John Stewart, 


California, $500.00; Second 
prize: William C. Block, 
Washington, Oregon, Idaho, 
$250.00; Third prize: Rich- 


ard O. Billings, New York, 
$150.00; Fourth prize; James 
C. Miller, New York, $100.00. 





Covers Sales Territory 
For Swan Rubber Co. 


The appointment of W. P. 
Gulliford as representative 
for Swan Rubber Co., in the 
territory including Minne- 
sota, North and South Da- 
kota, the north half of Wis- 
consin, and Central Canada 
from Winnipeg to Toronto, 
has been announced by M. W. 
Miller, sales manager of 
Swan Rubber Co., Bucyrus, 
Ohio. His headquarters will 
be in Minneapolis. 








W. P. GULLIFORD 
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.in a soldering 
iron you can 


SELL! 











You make more 
money selling 
DEMPSTER because 
it’s America’s 
quality water system! 







DRAKE 


pistol-grip 
SOLOER ES IRONS 


ed, easier to use, Drake 






No wonder the farmer won’t have anything else! Dempster 
offers him a tried-and-tested water-supply system—backed 
by the 73-year-old Dempster reputation for unquestioned 
ony. It’s just plain sense that you can sell more Dempster 

ater Systems. In a day of increasing shortages, with 
replacement materials harder to get, your customer is more 
quality-conscious than ever before. You sell quality when 
you sell the Dempster Water System—it’s America’s finest! 


every purt 


SURPLESS, DUNN & co 


DRAKE ELECTRIC WORKS, Inc. 


3656 N: LINCOLN AVE., CHICAGO 13, ILL. 


These Dempster Pumps are star 
members of America’s finest line... 


Pb RS: dis eee fa 
ae 
ce 


<9 


THE RUGER COMPANY 






PRICE $385.00 
1/2 to 2-Inch 








sy! 
‘ 
t aii 
DEEP-WELL JETMASTER 
— Ideal for offset installation or 
to be set directly over the well. 
Unusually simple in operation — 
only one moving part. 








SHALLOW-WELL JET- 
MASTER — Only one moving 
part. No special pressure tan 
needed. Easily installed and 
exceptionally efficient. 








=4 





MODEL “E” 
give 2M bolt machine 


@ Cuts, threads and reams all kinds 
of pipe from % to 2-inch. With a drive 
shaft and geared tools cuts and threads 
pipe up to 8-inch. Cuts off bolts and 











ET NM, 








rods up to %-inch. Threads bolts and 
rods to 1'%-inch in one cut; up to 2-inch 
in two cuts. 
Write Beaver for detailed bulletin—or 
order through your supply house! 
“Over 50 Years of Friendly Service” 
BEAVER PIPE TOOLS 


234-300 Dana Ave. 
Warren, Ohio, U.S.A. 








a 























RUGGED STAND 
AVAILABLE 























Tel BEAVER way —— CLimuinares ani \ 
? bei Cee) E 
| if} P icy men NST 
oR, “WHIP” AND WORM BEARINGS | SF sf 
NO SPINDLE WHIP SAFETY — RENEWABLE 
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BRONZE BEARINGS 


DEEP-WELL WATER SYS- 
TEM — Positive lubrication. 
Modern design. Available for 
— motor or gasoline engine 

Can be supplied with 
cine attachment. 


convuarved PUMPS — 
impellers are semi-enclosed 
for greater efficiency. Balanced 
drive shafts ride on double Tim- 
ken Bearings. There are no bet- 
ter irrigation pumps made than 
Dempster Centrifugal Pumps. 


America’s Quality Line of Farm 





Water Systems 


Irrigation Equipment 


DEMPSTER 
MILL MFG. CO. 
Beatrice, Nebraska 


Pumps ¢ Tanks © Windmills @ 
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Gering produces 


PLASTIC 
EXTRUSIONS 


for the 


TOOLS 


OU 
MAKE 


30 years in plastics — 10 years designing 


extruding Flexibic 
channels and strips for a thousand 
Based on 
product needs- 


and Rigid rods, 


this know-how, if your 


INSULATION 
EYE-APPEAL 
LOW COST 
RE-DESIGNING 
GRIP-EASE 


—we are equipped in plant and personnel 


to de 
for your 


WARES, 


sign and extrude any shape extrusion 


TOOLS, APPLIANCES, HOUSE- 


etc., 


at a cost to permit competi- 


tion for mass-sales 


bell 


‘ BPpyryyticls e Suu 
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News of the Trade 


| Stanley Electric Tools 
| Moves Frank Lucier 


| and manufacturing 


) 
Continental 


| Mid-Central 
| includes plants in Chicago’s 


| and Elwood, Ind., 


Stanley Electric tools, Di- 
vision of The Stanley Works, 
New Britain, Conn., an- 


FRANK P. LUCIER 


nounces the transfer of 
Frank P. Lucier from the 
metropolitan New York to 
the New Jersey and Eastern 
Pennsylvania territory, ex- 
cepting Philadelphia. During 
World War II, Mr. Lucier 
served two years in the Navy 
Air Corps and later com- 
pleted an extensive sales 
training course on electric 
tools at New Britain. Mr. 
and Mrs. Lucier make their 
home at 133 Randolph Place, 
West Orange, New Jersey. 


Continental Can Names 


|New General Managers 


Three new general mana- 
ger posts, each carrying full 
responsibility for all sales 
opera- 
tions within a given district, 
have been created within 
Can Co.’s Cen- 
tral (Metal) Div. in a move 
to decentralize supervision of 


| plants and sales offices and 
| thereby provide better serv- 


ice to customers, according 
to W. M. Cameron, division 


| vice-president. 


The new appointments are: 
R. S. Hatfield, general man- 
ager of the North-Central 


| district, a territory that in- 
| cludes plants in Milwaukee, 


Mankato, Minn., and Chi- 
cago, and district sales offi- 


| ces in Minneapolis, Milwau- 


kee and Chicago; Frank I. 
Gill, general manager of the 
district, which 


Cincinnati, 
and district 
sales offices in Chicago (Tri- 


Clearing section, 


| State), Cincinnati, and Des 


Moines; and John L. Hein- 
lein general manager of the 
South-Central district, with 
plants in Denver, Harvey, 
La., Houston, St. Louis, East 
St. Louis, Ill, and Coffey- 
ville, Kan., and district sales 
offices in St. Louis, Kansas 
City, Kan., New Orleans, 
and Houston. 


Elect Collier President 
Of Root-Lowell Corp. 


George H. Collier has been 
elected president of the root- 
Lowell Corp. of Chicago, III. 

Mr. Collier, formerly vice- 
president of Dobbins Mfg. 
Co., will make his _head- 
quarters in Chicago. 

Other recently elected offi- 
cials of the Root-Lowell Corp. 
are C. C. Allen, vice-pres- 
dent for sales; Ray J. Berg, 
secretary and _ treasurer; 
Richard F. Brush, sales man- 
ager and Robert W. Merritt, 
assistant sales manager. 

The Root-Lowell Corp. is 
the sales department for 
Root Mfg. Co. of Malta, 
Ohio, and Lowell Mfg. Co. of 
Lowell, Mich. 


Coleman Names Yeoman 
As Representative 


Coleman Co., Inc., Wichita, 
Kan., is now represented in 
Arkansas and southern Mis- 
souri by Charles E. Yeoman, 
Ava, Mo. Before assuming 
his new position as district 
representative for the open 
market division, Mr. Yeoman 
completed an intensive course 
in sales and service training 
at the Wichita factories of 
the company. 

During World War II, Mr. 
Yeoman served four years 
with the USAAF and flew 
43 missions as a bombardier 
with the 14th Air Force in 
China. 


CHARLES E. YEOMAN 
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National’s Fast Moving 


Packaged 


WEATHER STRIP 
For DOORS - For WINDOWS 


These are the sets that have made 
weatherstrip installation a lazy 
husband’s job. Package contains 
heavy, “post-war” bronze strip- 
ping cut to the required length, 
nails or screws and simple in- 
structions for installing. 


Packed in two standard door sizes 
and four standard windows. Dis- 
play them anywhere and let the 
package do the selling. No cut- 
ting, rolling or wrapping. Just 
drop in a bag and ring up the sale. 


Price lists and literature 


by return 


mail at your request. 


NATIONAL METAL 


PRODUCTS COMPANY 
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MANUFACTURERS OF 





~~ - 


* Zinc and Bronze Weatherstripping 


* Stampings * Bronze and 
Aluminum Thresholds 

* Window Guord Units 

* Special Rolled for Mobile Machine 
Mouldings Shop 


* Metal Frame Screens 


* Aluminum Awnings 
* Zinc Products 
* Quonset Hut Window 


Units 


* Industrial Polishing 








There’s 


~ MAIL BOXES 


Money 


Home building is still on the upswing. That 
means a growing and profitable market for mail 
boxes. Check the features on these two popular 
models, and order today. Right now we can 
make good delivery. 

left: No. 703, black and silver. 11/2” x 5” 


x 142”. Cast aluminum front and top; sheet 
zinc back. Paper holders; provision for padlock. 











Below: No. 700, black and silver. 15/2” x 
5%” x 1%”. Cast aluminum front and cover; 
sheet zinc back. Brass paper holders. Ready 
for padlock. 





in CURTAIN RODS, too 


With ruffled curtains in big demand, you can 
cash in with thimble rod sales. Off-white enamel 
on folded-edge steel; “Walls of Troy” design. 
Individually packed in attractive box. 


Household. 
Hardware 


H. L. JUDD COMPANY, 87 Chambers St., New York 7. 
Wallingford, Connecticut 
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Meiners Covers West 
For Sandvik Lines 
William H. Meiners has 


joined the sales organization 
| of Sandvik Saw & Tool, Di- 


| vision of Sandvik Steel, Inc., 





WILLIAM H. MEINERS 


47 Warren St., New York 
7, New York, importer of 
Swedish hardware _special- 
ties. He succeeds Elmer G. 
Sammann. 

Mr. Meiners will work in 
the 11 far western States 
for Sandvik Saw & Tool, con- 
centrating his efforts in Cali- 
fornia, Oregon, Washington, 


| Idaho, Montana, Utah, Ne- 
| vada, and Arizona. 


He will 


make his headquarters in 


| Santa Ana, Calif. 


He will devote his time 
exclusively to the promotion 
of Sandvik hand saws and 
bow saws, Shark Brand 


| Swedish chisels, pliers, and 


cutlery, Banko Swedish 
scythes, and the other Swed- 
ish hardware specialties for 
which Sandvik is exclusive 
importer and representative 
| in the United States. 

Although having previous- 
ly spent some time with 
Sandvik Saw & Tool in the 
same western territory about 
15 years ago, Mr. Meiners 
until recently had been asso- 
ciated with another tool man- 
ufacturer as general sales 
manager during the past 
four years, working out of 
Chicago. 


Housewares Show Set 


For April 12, 13, 14 


Dates for the 20th annual 
New England Housewares 
Show have been set for Sun- 
day, Monday and Tuesday, 
April 12, 13 and 14, 1953, it 
was announced by Jack R. 
Hildreth of Hildreth-Baker, 


News of the Trade 





nec., show committee chair- 
man for the Housewares Club 
of New England, sponsors of 
the event. 

Customarily held in Feb- 
ruary, the new dates are ap- 
proximately two months 
later. The show committee, 
Mr. Hildreth explained, made 
this decision after an exten- 
sive “sounding out” of the 
trade. For the past few years 
the February dates have coin- 
cided with some of the worst 
weather of the New England 
winter. A survey of “open to 
buy” periods also seems to 
favor the April dates. It was 
also pointed out that April 
strikes a better balance be- 
tween the two national house- 
wares shows in January and 
July. 


— 


New Bedford Cordage 
Appoints S. Heldon 


New Bedford Cordage Co., 
New Bedford, Mass., an- 
nouneed the appointment of 
Sydney Heldon to the terri- 
tory of eastern Pennsylvania, 
New -Jersey, Maryland, and 
Washington, D. C. He will 
operate out of Philadelphia 
and will replace H. C. Conk- 
ling, Jr. who was moved to 
assistant sales manager in 
New Bedford. 


Heads Martin-Senour 
Chicago District 


Promotion of William F. 
Burns to be manager of the 
Chicago sales division of the 
Martin-Senour Paint Com- 
pany of Chicago has been 
announced by William M. 
Stuart, president. Mr. Burns 
has been director of field 
operations for the past two 
years, and has represented 
the company in a sales ca- 
pacity for the past 27 years. 


Johnson to Represent 
Crown Stove Works 


The Crown Stove Works 
has announced the appoint- 
ment of Willard W. Johnson, 
St. Paul, Minn., as a direct 
factory representative for 
the company. 

Mr. Johnson, who main- 
tains his headquarters at 
2200 University Ave., in St. 
Paul, wil cover the states of 
Minnesota, North Dakota and 
South Dakota for Crown. 
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IN ALL PLASTIC TOILET SEATS 


rdage 
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7 years. 
’ %& Each PURITAN plastic toilet seat is so fine 
. so beautifully finished — that they should be packaged 
+ in jewel cases. Truly, they are the finest and 
n 
ks 
Works 
ppoint- 
oe We of the finest materials in beautiful marbleized colors 
airec 


there is a complete range of types to fit each budget, 
and designs both-traditional and modern. All are 


monufactured under the closest supervision 


ptive Literature, please write 


CENTURY PLASTIC PRODUCTS, INC. 


8219 ALMIRA AVENUE e CLEVELAND 2, OHIO 


HARDWARE AGE, SEPTEMBER 18, 1952 











IT'S MODERN IN DESIGN 
THE 







MAIL 
BOX 


NO. 88 


A triumph of mail box styling 

with superior craftsmanship 

providing beauty, distinction 

and general utility in a practical 

mail receptacie to adorn the 

modern home. 

Adequate in size to accommo- 

date large envelopes and circu- 

lars. 

IT HAS SO MANY FEATURES 

® Distinction in every line. 

@ Mechanical improvements 
that appeal to the postman. 





e® Gravity letter slot—always 
closed. 

® Dualock— combination lock 
and latch. 

® Top hinged door — always 


© Thin—not obtrusive. 
DESCRIPTION 

Size: 11 x 6 x 2% in. 
Material: 26 Gauge 
Packed: One in carton. 
AVAILABLE FINISHES 


Atuminum, 





tt 


(a eben today 


literatur Black Enamel 
oe ae Brushed Brass, Hammered 
Bronze and Hammered Alumi- 
num. 


PATENT NOVELTY CO. 


Dept. HA FULTON, ILLINOIS 



















“THERE’S AN R. MURPHY & 
-STAY-SHARP KNIFE TO} 
PLEASE EVERY 
CUSTOMER’’ 












Whether for everyday kitchen or | 
tooling needs... for specialized | 
trade or precision work—there’s | 
an R. Murphy knife specially de- 
signed, honed and handled to do 
its particular cutting job to per- 
fection. That’s why you can be sure 
to satisfy any and every cus-_ 
tomer when you carry the com- | 
plete R. Murphy “Stay-Sharp” 
line—blades made of the finest 
tempered steel, precision joined | 
to proper-grip handles. | 
Order your complete stock now. 
Write for Free catalog showing 


MANUAL 
TRAINING 


caston full line. 
TESTED 
yuu R. MURPHY {200/25 
FOR OVER 
100 YEARS 





ROBERT MURPHY SONS CO) 
AYER, MASSACHUSETTS 











Detroit-Michigan Stove 
Names Sigety, Conrad 


Appointment of G. Louis 
Sigety as district sales mana- 
ger for western Pennsylvania 
and all of West Virginia, and 
Frank N. Conrad as district 
sales manager for southern 
Ohio and northern Kentucky, 
was announced by L. E. 
Clancy, director of sales for 
the Detroit-Michigan Stove 
Co. 

Mr. Sigety comes to De- 
troit-Michigan Stove Co. 
from the Kalamazoo Stove 
and Furnace Co., having 
served that organization as 
regional sales manager for 
Pennsylvania and West Vir- 
ginia. 

He had also been previous- 
ly associated with Landers, 
Frary and Clark of New 
Britain, Conn., in its electric 
range and water heater di- 
vision, 

Mr. Conrad who will head- 
quarter at the Sheraton-Gib- 
son Hotel, Cincinnati, was 
formerly associated with 
Personal Products Corpora- 
tion, a subsidiary of Johnson 
& Johnson. 

Both new managers will 
handle both commercial and 
domestic lines of Detroit- 
Michigan Stove Co. 





Appoint Hughes-Peters 
Arvin Distributor 


Appointment of Hughes- 
Peters, Inc., Columbus, Ohio, 
as exclusive distributors of 
Arvin radios and television 
receivers in Columbus, Day- 
ton, Cincinnati and adjoining 
towns and cities, has been 
announced by Raymond P. 
Spellman, radio and televi- 
sion sales manager of Arvin, 
Industries, Inc. 

A well-known organiza- 
tion on the national distribu- 
tion scene, Hughes-Peters is 
headed by William Wilson, 
president. 





Quaker Rubber Opens 
New Branch Warehouse 


A new stock - carrying 
branch warehouse and sales 
office has been established by 
Quaker Rubber Corp., Div. of 
H. K. Porter Co., Inc., at 
2201 N. Washington Ave., 
Minneapolis, Minn. 

The new warehouse has 
4200 sq. ft. of floor space de- 
signed to carry a complete in- 
ventory of industrial rubber 





News of the Trade _ 


products. Under the over-all 
supervision of T. H. Olson, 
midwest district manager, 
the warehouse will be man- 
aged by Alex Rogan. 





Covers Southern States 
For Stanley Tools 
The appointment of Frank 


W. Blackston as senior sales- 
man for Stanley’ Tools in 





FRANK W. BLACKSTO 


the Arkansas, Mississippi, 
Louisiana, and Oklahoma 
territory was recently an- 
neunced by C. K. Freedell, 
general sales manager of 
Stanley Tools, New Britain, 
Conn. Mr. Blackston suc- 
ceeds Ted* Steinke who will 
concentrate on the Texas 
territory: 

Mr. Blackston brings ‘a 
well-rounded sales back- 
ground to his new territory 


including experience with 
several companies, among 
them Johns-Manville. After 


thorough factory training, 
Mr. Blackston sold Stanley 
Tools as a missionary sales- 
man in the southern states. 
He will make his _head- 
quarters in Little Rock. 





Raybestos-Manhattan 
New Denver Warehouse 


Announcement of the re- 
cent opening of its new Den- 


ver, Colo., warehouse has 
been made by Raybestos- 
Manhattan, Inc., Passaic, 
N. J 


The new warehouse will 
serve the entire Rocky Moun- 
tain region with industrial 
rubber products and pack- 
ings, as well as the Rocky 
Mountain and western Cana- 
dian oil fields with hose, belt- 
ing, packing and friction ma- 
terials. 

Elton T. Fair, Jr., sales 
representative for the terri- 
tory, is in charge of the new 
warehouse. 
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e Everyone needs a 
tree holder! Get your 
share of this business -¥ 
© with the HANDY CHRIST- 


e MAS TREE HOLDER. User can & 
* set up his tree in less than a “ 
ER: minute. Holder is sturdy, well- “4 
balanced — will last a lifetime. Na- 
tionally advertised in BETTER HOMES & * 


| There’s no freeze 
on profits with 








GARDENS, HOUSEHOLD MAGAZINE and °° 
ROTARIAN. Sells on sight! 


West C 
slightly higher | 


8: Comes in fou oast prices . 
Retails fr 


to $2.50 


sizes 
e = $7.00 





Ask your distributor or write direct for descriptive folder. 


handy things mfg. co. | A ludington, michigan 








Tough! Absorbent! Economical! 
Always in demand because of their 
long-wearing durability on the most 
rugged Cleaning jobs! High quality — 
low price! Expertly assorted and 
packed for shipment. Complete stocks 
of Cuba and Florida sponges available. 





DUET double-action CLEANING CLOTH 


Ideal for washing walls, far cleaning 





4 
Wy Ve 
& WA, (tok Atsers' 
seme 


N°? indeed. Cold weather puts the heat on Jack- 
n-Jill sled skates sales, Jack-n-Jill skates are 
easily adjusted from 6” to 8” to fit any child’s shoe. 
More, they’re rust resistant, welded for extra 
strength and come equipped with web straps. So 
display, feature and sell these handsome, sturdy 
skates in their traffic-stopper boxes and watch 
your Christmas profits go to town. 


Most complete line of Roller Skates 


Globe offers the widest range of skates designed 
for every age. Seven top-quality models — includ- 
ing the famous No. 84, now guaranteed 
for 600 miles! Globe skates 
have universal acceptance, 








and polishing! Won't tear or unravel! 
Many Hardware Supply Dealers claim 
DUET to be the best all-around cloth on 
the market! 


For the finest imported chamois skins... 
Be sure to demand the nationally known 
AMSCO brands: British Lion, Britannic, 
Joan of Arc and DuBarry. Prepared by 
the oldest and best-known tanneries 
in England and France. 

ORDERS FILLED PROMPTLY FOR SPONGES, CHAMOIS, DUETS! 


Ask Your Dealer for These Famous Brands. If He Can't Supply You Write Direct 


“AMERICAN SPONGE & CHAMIOS 0. ne. <= 
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your assurance of proved 
quality, prestige and fast 
turnover. Write today for 
illustrated catalog and 
complete information. 


MILWAUKEE 1, WISCONSIN 


Eastern Display Office: The New York Toy Center 
Solimann & Whitcomb, 200 5th Ave., New York 10, N. ¥. 














JUST A FEW OF THE 


Copyright 


MANY 


Primedge 


EXTRUDED ALUMINUM 


THRESHOLDS 
. 


Tones hele di ic 








* Prevent Heat Losses — 
Save Fuel 


* Keep Out Cold Drafts, 
Seepage 


%* Protect Against Rain 
and Snow 


* Stop Crawling Insects 


Shown above are some of the Interlocking 
Thresholds developed by Trimedge to fill a 
very definite and urgent need. Their use 
assures year-around all-weather protection. 
Their manufacture adds to the completeness 
of the Trimedge line of extruded aluminum 
mouldings and brings to dealers a wide 
range of the latest and most outstanding 
designs in these Interlocking Thresholds. 
Installation is simple, and sections are de- 
signed to fit all types of doors and thresholds. 


NON-INTERLOCKING THRESHOLDS 


are also available in twelve different designs. 


1952 Trimedge, Inc. 


TRIMEDGE, INC. 


Send for new illustrated folder. 


4021 MAHONING AVE., YOUNGSTOWN 1, OHIO 
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HARDWARE BRIEFS 








Arkansas 

Garrett’s Hardware, Brink- 
ley, was recently compli- 
mented by the state Hard- 


| ware Dealers Association as 


| Jackson, 


being the first hardware 
store in the state to install 
air-conditioning. Garrett 
Warblow is the owner. 





California 

The Midway Hardware & 
Variety Store, First St. and 
Midway, recently 
held a grand opening. Pro- 
prietors are Mr. and Mrs. A. 


| Just. 





The James Young Hard- 
ware Co., 1533 Market St., 
Redding, owned by F. W. 
Getman, is sporting an at- 
tractive new front. 





| Colorado 


The Keatney Hardware 


| Co., on its third anniversary, 


has opened another store at 
1407-1409 Krameria and 14th 
Ave., Denver. The firm is 
owned by Jerry Bartscherer, 
Joe Casper and Morgan 
Cline. 


Illinois 

Remodeling of the interior 
of the Goff hardware store, 
Pontiac, has been completed. 
Each of its nine departments 
is distinguished by an indi- 
vidual color and a complete 
new system of fluorescent 


| lighting has been installed. 





lowa 
George Lauser of Des 
Moines has purchased the 


Krotz Hardware Store, 


| Anita, from L. W. Krotz. The 


business is now known as the 
Anita Hardware Store. 





The McClelland Hardware, 
2659 Beaver Ave., Beaver- 
dale, will open in the very 
near future. It is owned by 
Robert McClelland. 


N. H. Seela, of Seela & 
McCain Appliance & Hard- 
ware, Jefferson, has sold an 
interest in the store to his 
son, Ted, who is now a part- 
ner with his father and C. L. 
McCain. 


Indiana 

The Chitwood Hardware, 
Ellettsville, has moved to the 
new Roy McNeely building 
on the state highway. It oc- 
cupies a 40x60 room in the 
North end of the building. 





Charles McCarter, owner 
of the Handy Hardware, 425- 
427 W. North St., Kokomo, 
recently doubled his floor 
space and has remodeled the 
store. 

Kansas 

Stillings Bros. Hardware 
and Feed Co., 2100 Main St., 
Atchison, recently opened its 
store, the former Tatge 
Hardware Co. 





Maryland 

A new hardware store, 
owned by R. B. F. Green, has 
been opened at 830 Virginia 
Ave., Hagerstown. 





Massachusetts 

Chris P. Dalis is the man- 
ager of the Dalis Hardware 
& Supply Co., 200 Broadway, 
Chelsea, which has opened re- 
cently. 





Minnesota 

The Thomsen Hardware & 
Furniture, Dundee, held its 
opening recently and drew 
the largest crowd that had 
ever been in town at one 
time, according to some of 
the townspeople. M. R. 
Thomsen is the store’s man- 
ager. 





Mr. and Mrs. J. E. Pecore 
are planning to open a store 
at Schroeder in the near fu- 
ture. It will be known as the 
Northland Hardware Co. 








Whirlpool Names Grimes 

Frank T. Grimes has been 
appointed director of sales 
training for Whirlpool Corp., 
St. Joseph, Mich., it was an- 
nounced recently by sales 


manager John M. Crouse. Mr. 
Grimes recently returned 
from his position as_ sales 


manager at the LaPorte, Ind.,: 


Aircraft Div. plant of Whir'l- 
pool. 
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The new Wallace warehouse 


New Warehouse for Wallace Hardware 


Wallace Hardware Co., wholesalers of Morristown, 
Tenn., recently completed a new warehouse. The new, 
modern warehouse has three large doors that permit un- 
loading three railroad cars at one time. The new building 
also has large loading docks that permit handling three 
trucks simultaneously. 

The new warehouse joins two other warehouses. One of 
these is located on a railroad siding that can handle two 
freight cars. The other warehouse is known as the com- 
pany’s No. 1 warehouse and fronts East Main St., con- 
necting to the new warehouse that extends to the railroad 
siding and runs the entire city block. 








A section of the new warehouse 














See America’s 
fastest growing fishing tackle 
and sports accessory line 


WALTCO PRODUCTS 
BOOTH 835 
NATIONAL HARDWARE SHOW 


GRAND CENTRAL PALACE * NEW YORK 
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Warm Up Sales with this Hot Seller! 


WALTCO 


POCKET HAND WARMER 








HUNTERS 


FOOTBALL 
FANS 


SKATERS 
SKIERS 
FISHERMEN 
CHILDREN 
POLICEMEN 
MILKMEN 

ari 


25,000,000 C# 


Outdoor Workers and Sportsmen 
Want the Sportsman Hand Warmer 
V High lustre, chrome plated brass 
Check V High quality, low priced for volume sales 
these flame 


<V Unique thermal principle—heat without 
V Convenient size—only 37%” x 234” x 14" 

















all-star Vv Weighs only 5 ounces Ris 
: <V Laboratory tested to maintain constant 
° even heat 
fast selling V Works up to 20 hours with one filling 
of lighter fluid 
features V Absolutely safe and foolproof 


V Easy to operate 


Self-selling Display 


for impulse Sales! 


Sportsman Hand Warmers are individually 
stched in a bright three-color carton com- 
plete with velveteen =“: bag, filler cup 
and instruction s) 24 Warmers master 
packed in an topper, ee three- 
color ro isplay ... takes less than a 
foot of s; 


A natural for holiday 
and gift sales 
WALTCO’S 

Sportsman 
HAND WARMER 
22 Kt. GOLD PLATED 


individvall 
eit pee de $350 
RETAIL 








2300 W. 49th STREET 


WALTCO PRODUCTS CHICAGO 9, ILLINOIS 
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GIMBEL '} sTix, BAER & FULLER 


JORDAN MARSH BROTHERS 


WOODWARD & LATHROP 
° HAMMACHER SCHLEMMER 


KITCHEN TRENDS Throughout America 
are definitely towards a 
GENERAL SLICER IN EVERY KITCHEN 


MODEL 300—Chip-resistant 
porcenamel...$17.95 retail 
DeLUXE ''400"'"—plated in 
beautiful chrome... .$24.95 
retail 

MODEL 319 — comparable 
to a $100 machine. ..$29.95 
retail 

UTILA BOARD—the porta- 
ble ledge for all appli- 
ances... .$2.49 retail 

Dept. 


SLICING 7 MACHINE CO., INC. WALDEN, NEW YORK 


“IT WONT BE LONG NOW" 


said the monkey when he got his tail caught in the lawn 
mower! 

Yes, and it won't be long until the winter months will again 
be with us, with weather conditions (rain, snow and sleet) 
creating a bigger demand for floor cleaning equipment. 
NOW IS THE TIME TO PUT YOUR STOCK OF “EAGLE” 
and “VICTOR” MOP BUCKETS IN SHAPE TO MEET THIS 
INCREASED DEMAND. 


BLOOMINGDALE’s 
B. ALTMAN & CO. 











REMEMBER .. .’ 
there's a size and 
style “EAGLE” or 
“VICTOR” mop 
wringer for every 
type of floor clean- 
ing need (with both 
wooden and_ gal- 
vanized pails, and 
mounted on casters 
too) AND YOU CAN 
BUY THEM AT 
MONEY SAVING 
PRICES! Consult 
your Jobber for com- 
plete details. 





Manufactured by 


THE EAGLE WOODENWARE MFG. CO. 


Hamilton, Ohio, U.S.A. 
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NEWS OF 
MANUFACTURERS’ AGENTS 








including the area north of 
Fredericksburg, Va. 

The Spurgeon Co. will han- 
dle Illinois, Wisconsin, Min- 
nesota, Missouri, except for 
house accounts in St. Louis 
proper, Iowa, North Dakota 
and South Dakota. 


Sable to Represent 
Markel, La Salle 


The appointment of Mor- 
ton Sable as New England 
sales representative for Mar- 
kel Electric Products, Ince., 
Buffalo, N. Y., and La Salle 
Products, Inc., also of Buf- 
falo, was announced recently. 

For Markel, Mr. Sable 
takes over part of the terri- 
tory handled for the past 30 
years by Louis I. Stark. 
Markel manufactures light- 
ing fixtures and portable and 
built-in Heetaires. 

The La Salle 
makes Wallamps, 
and Streamlites. 





Pitt Company Moves 


C. W. Pitt Manufacturers’ 
Agency has anounced that 
after Sept. 18 the company 
will no longer be located in 
the McClatchy Bldg. The 
firm’s new address will be 
8601 West Chester Pike, Up- 
per Darby, Pa. 


company 
Pullups 








Mr. Sable will maintain 
headquarters in Boston, Metzger to Handle Gries 
Mass. . : 
Products in Florida 
. Gries Reproducer Corp., 
Dawson & Kinney Get New York, has appointed 


A. P. Metzger, Perrine, Fla., 
to represent the company in 
Florida, according to Joseph 
Saks, Gries sales manager. 
Mr. Metzger will handle 
GRC die cast products, in- 
cluding wing nuts, cup hooks 
cap nuts, screen clips and 
rivets, 


Allan Fishing Rods 


Dawson & Kinney, manu- 
facturers’ representatives for 
athletic equipment and sport- 
ing goods, will call on south- 
ern wholesalers during the 
next three months for the 
Allan line of fishing rod 
mountings. 

Ellis Kinney, Birmingham, 
Ala., will cover Florida, 
Georgia, Alabama, Mississip- 
pi, and Louisiana. 

Tom Hambrick, Nashville, 
Tenn., will cover Tennessee, 
Kentucky, West Virginia, 
District of Columbia, and 
Virginia. 

P. F. Dawson, Charlotte, 
N. C., will cover the Caro- 
linas. 





Name Leander, Ravenel 
To Represent Flambeau 


W. T. Leander, Des Moines, 
Ia., and the Jim Ravenel Co., 
Atlanta, Ga., have been 
named to represent the Flam- 
beau Plastics Corp., Baraboo, 
Wis. 

Mr. Leander will cover 
North and South Dakota, 
Minesota and northern Iowa. 

Mr. Ravenel will handle 
North and South Carolina, 
Georgia, Florida, Tennessee 
and Alabama. 





Richbilt Mfg. Names 
Two Representatives 


C. W. Pitt Manufacturers 
Agency, Upper Darby, Pa., 
and N. B. Spurgeon Co., 
Chicago, IIll., have been ap- 
pointed to represent the Rich- 
bilt Mfg. Co., Cincinnati, 
Ohio, manufacturer of lad- 
ders and woodenware. 

The Pitt firm will cover 
eastern Pennsylvania, from 
Harrisburg to Williamsport; 
south New Jersey to Trenton 
on the North; Delaware, 
Maryland, Washington, D. C., 





Southwester Appoints 
Jack Waddell & Son 


The Southwester Co., Chi- 
cago, Ill., manufacturer of 
Magicglas fishing rods, has 
named Jack Waddell & Son, 
Nashville, Tenn., to repre- 
sent the company in six 
states. 

Waddell & Son will cover 
North Carolina, South Caro- 
lina, Alabama, Mississippi, 
Georgia and Tennessee. 
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THE FASTEST-SELLING $3.98 ITEM IN THE 
HOUSEWARES FIELD BECAUSE IT’S THE 


ONLY POTATO CUTTER with 











































Moves +4 ‘ 
ufacturers’ HEAVILY ADVERTISED j c Qe * 
unced that in All Leading Magazines > ae ee ae 4 : Safe, Clean Sidewalks 
e co P43 . 
lesnted te © House Beautiful @ House& Qi X. = = Mean Extra Goodwill, 
farden @ Better Homes & Gardens . : : 
a @ Esquire @ Today’s Woman OO" : Extra Profits 
- Pike, Up @ American Home @ Redbook se ~, 
. © Country Gentleman @ House- that’s right! The fastest-sclling Potato JUST AS SURE as you’re reading this, it’s the store with 
hold @ Extension @ True Cutter on the market because it’s ii 1 fe. ice-f id Iks th h 
© Argosy © New York Times oy DOUBLE-ACTION Cutter: Com clean, safe, ice-free sidewalks that gets the trade every 
Magazine Section © Parents’ French” rics OR  Shocsirings in one time . . . that builds goodwill and sales. 
dle Gries Magazine @ Moose @ Elks @ stroke. And our heavy advertising sched That is why so many successful, alert operators have 
‘ida imerican Rifleman @ Sunset @ we” ee Cen a standing rule. “At first sign of sleet or ice or snow, 
io al _ ‘a ae a. —— age Be, saad from your job sprinkle the sidewalk with STERLING Auger-Action 
: orp., makers ion orkbasket — : Se wee D ” . ; 
appointed | pls many, many others! JOBBER INCUIRIES INVITED BO IE SS ee a eS 
rine, Fla. 99.3 Treat Place ST ERLING’s handy 10-pound bags for your customers 
ympany in DA MAR PRODUCTS INC Newark 2. N. J to take home then and there—when they need it. 
to Joseph § __ Sei roel sab aiid dl 4 hare, It’s a natural to build goodwill and profits. And you 
manager. ‘ " can double your sales by offering 2 bags as a unit sale 
andle 28 ... one for keeping sidewalks and driveways clear ... 
1 hande | Protection for dishes for keeping sidewalks and dri 
ducts, in- » ’ one for the car to free wheels when they get stuck. 
cup hooks P rofits for you. | So order STERLING Anger-Action ROCK SALT 
clips and now. Keep it handy for your own use... and for quick 
display when storms hit. You'll be glad you did. 
33 radio stations pre-sell your customers STERLING 
favenel ROCK SALT before winter storms. 
imbeau 
= ~ STERLING: ROCK SALT 
venel Co., f © CHECK THIS BEST VALUE — 
- BR e NOW WITH SOLID RUBBER LEGS Family Size | sill We keep our sid 
x ouble Duty 4 ~ae r si 
Baaben f 1O RETAIL AT $1.19 AND $2.69 ee FREE safe and clear mint’ 
ill cover . . Peers re ; | DISPLAY 
Stale Practical Kitchen Aids ‘Vinylite’ Kushion Koated POSTER! STERLING 
2rn Iowa. | ® ocK SALT 
1 handle P “ , Send for a 
Carolina, I'm ARTWIRE . . . pioneer manu- yours today! Why don’ 
‘ennessee wy facturer of Rubber Covered Wire | att. nt you? 
2 Kitchen Aids. | 
Zz] 7 up y x60 oe ye gare i International Salt Company, Inc., Dept. H, Scranton 2, Pa. | 
7 ay a Complete line of colortu : , 
oints P _ . ° | C] Please send me free display material for STERLING Axger- | 
son 7 Artwire Kushion Koated Kitchen Action ROCK SALT. [J Please have your representative con- 

, Aids. | tact me. | 
wi ge Star of the line is the New Family | | 2 | 
og = Size "Double Duty" dishdrainer with | | Pe ene en re 
1 & Son, ample room to dry all the dishes without wiping. | oii india oy panes 
> repre- Housewives have recognized this line as the "Pioneer" | | 

p ; g s 
in six for 18 years. Give them the opportunity to choose. | j Sreet end sumber___— 
ill cover Contact our local representative or write for catalog. | City’ eee eS ee 
th Caro- 
sissippi, ARTWIRE CRLATHONS UNC. surren sy | Oe tet ca oll Geeeas oa aula Td al 
see. 
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Charles E. Maloy, Jr. 


Charles E. Maloy, Jr., 45, 
secretary-treasurer of the H. 
C. Prutzman Co., Inc., Al- 





“ — 


CHARLES E. MALOY, JR. 


toona, Pa., hardware whole- 
saler, died suddenly of a 
heart attack Aug. 27 at his 
home in Altoona. 

Mr. Maloy served as secre- 
tary-treasurer of the Prutz- 
man Co. since 1935, following 
the death of his father who 
was president and treasurer 
of the firm for many years. 

He was a director of the 
Pennsylvania Wholesale 
Hardware & Supply Associa- 
tion and served as its presi- 
dent in 1945-46. He also 
was a member of the Nation- 
al Wholesale Hardware As- 
sociation. 

Survivors include his wid- 
ow, mother, three daughters 
and a son. 





John F. Small, Sr. 

John F. Small, Sr., 70, 
owner and president of the 
Small Hardware Co., Inc., 
Norfolk, Va., died of a heart 
attack July 27 while on vaca- 
tion in Asheville, N. C. 

President of the Retail 


Hyde Mfg. Co. Opens 
Chicago Sales Office 


Hyde Mfg. Co., South- 
bridge, Mass., manufacturer 
of precision cutlery and 
painting and paperhanging 
equipment, has opened a new 
sales office and warehouse in 
Chicago, at 2934 W. Fuller- 
ton Ave. This replaces the 
previous Chicago headquar- 
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Merchants’ Association of 
Norfolk and past president 
of the Retail Hardware Deal- 
ers Association, Mr. Small 
was one of the organizers and 
charter member of the Vir- 
ginia Retail Hardware Asso- 
ciation. At his death he was 
next to the oldest member of 
its advisory board. 

Mr. Small was in busi- 
ness in the same location for 
33 years. He took over the 
old Merritt Hardware Co. 
in 1939. 

During the first World 
War he worked for the Em- 
pire Machinery Co. and the 
Taylor Parker Co., mill sup- 
ply houses in Norfolk. 

Survivors include his wid- 
ow, a daughter and a son, 
John F. Small, Jr., who is 
the firm’s new president. 


Harry G. Shulman 


Harry G. Shulman, 56, 
president of Baker Brush 
Co., Inc., New York, died in 





HARRY G. SHULMAN 


an automobile accident near 


his home in Chappaqua, 
N. Y., Aug. 24. 

Mr. Shulman was presi- 
dent of the Metropolitan 


ters at 1212 Belmont Ave. 

The office and warehouse 
will be in charge of Fred 
Edgren, who is sales man- 
ager of the midwest area. 
Mr. Edgren, who was largely 
responsible for the develop- 
ment of Hyde’s comprehen- 
sive line of painting and 
paperhanging equipment, has 
served the midwest area for 
Hyde since 1928. 


News of the Trade 





Brush Makers Association 
and was a long time mem- 
ber of the N.P.A. Paint and 
Varnish Brush Industry ad- 
visory committee. 

Coming to Baker Brush 
Co. about 40 years ago, he 
built the company from a 
local firm specializing in 
artists’ brushes to a national 
enterprise selling all types of 
paint and varnish brushes 
through dealers and distribu- 
tors throughout the country. 

Surviving him are his 
widow and two sons, Walter 
and Stuart, both vice-presi- 
dents of Baker Brush Co. 


W. Bert McDonough 
W. Bert McDonough, presi- 





dent of the W. Bert Mc- 
Donough Co., Inc., manu- 
facturers’ representative of 


Jacksonville, Fla., died Aug. 


‘. 
Mr. McDonough, well 
known in the southeast area, 
had been in the manufac- 
turers’ agency business for 
nearly 30 years. He super- 
the firm’s main office 


vised 
and traveled and worked 
with the salesmen in all 


areas covered by the com- 


pany. 


John J. Blauvelt, Sr. 


John J. Blauvelt, Sr., 52, 
credit manager and assistant 
treasurer of the Loizeaux 
Builders Supply Co., Eliza- 
beth, N. J., died Aug. 25 at 
his home in Milburn, N. J. 
' Mr. Blauvelt had been with 
Loizeaux since 1926. 

He is survived by his 
widow and two sons. 


Joseph B. Beach 


Joseph B. Beach, 54, secre- 
tary of Hardware Mutuals, 
Stevens Point, Wis., and 
head of its legal department, 
died of a stroke Aug. 24 in 
Madison, Wis. 


Mr. Beach joined Hard- 


Raybestos-Manhattan 
Opens Texas Warehouse 


Raybestos-Manhattan, Inc., 
Passaic, N. J., announced the 
opening of a new Houston, 
Tex., warehouse which offers 
larger quarters with ample 
stocking facilities for servic- 
ing the expanding Gulf Coast 
industrial area. 

The new warehouse is in 


ware Mutuals in December, 
1930 and was elected sec- 
retary of the firm six years 
later. 

He is survived by his 
widow and a son. 





James C. Shepherd 
James C. Shepherd, 57, ex- 

ecutive vice-president of 

Sheffield Steel Corp., subsidi- 





JAMES C. SHEPHERD 


ary of Armco Steel Corp., 
Kansas City, Mo., died on 
Aug. 25. 


Mr. Shepherd had been as- 
sociated with steel firms since 
1917. Before joining Shef- 
field, he worked for the Val- 
ley Steel Co. at East St. 
Louis, and for the LaCled 
Steel Co. which absorbed Val- 
ley Steel in 1919. 

In 1923 he joined the Kan- 
sas City Bolt & Nut Co, 
which became the Sheffield 
Steel Corp. in 1925. 

In more than 25 years at 
Sheffield, Mr. Shepherd 
served in production, re- 
search, sales and distribution 
phases of operation. His first 
position with Sheffield was 
sales engineer. He was ap- 
pointed sales manager in 
1924, and was made general 
manager sales in 1927. In 
1928 he was elected vice-pres- 
ident, and since March 31, 
1941, he held the position of 
executive vice-president. 


charge of M. C. Nugent and 
operates under the Dallas of- 
fice, of which E. W. Nagel is 
manager. 
Raybestos-Manhattan also 
announced the appointment 
of the Webster - Robinson 
Machinery & Supply Co, 
Inc., as a new distributor of 
belting, hose and other in- 
dustrial rubber products in 
the Tacoma, Wash., area. 
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Product knowledge was the purpose of the visit of 
these salesmen of Morley Brothers, wholesaler of 
Saginaw, Mich., to the offices of Ekco Products Co., 
Chicago. Shown discussing the Ekco line are, left . 
to right, J. G. Brooks, Ekco vice-president, and Mor- 

ley men M. E. Luethjohann, D. Bolthouse, H. Bosscher, 

H. Woltjer, Jr., and E. P. LeDuc. 
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Sheffield John Alden Sales Co. men pause during a sales meet- 
ing at which new merchandising plans of Palmer Wel- 

years at loct and Fence Master tools were unveiled. Shown, 
left to right, are, front row, Bert Long, H. Mather, & 
C. Buckley, D. Ralicki. Back row, Jerry Abt, F. Bar- 

tribution ringer, A. Stevens, A. Phelps, P. Buckley, J. C. 
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Announcement of 
several new items 
and plans to step 
up output of salt 
water glass rods 
highlighted the re- 
cent sales confer- 
ence of the Shakes- 
peare Co., Kala- 
mazoo, Mich. The 
meeting pauses 
here for a group 
picture. 
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BELRUSS CORNER-CLAMP 
N E wi For home workshops: now a simple, eco- 


nomical way to make screens, picture frames, small boxes, etc., 
me at home, for 

maintenance | | 
departments in 
factories, public 
buildings, ete. | | 
Quick, easy 








HOT WATER FAST 









































repairs wherever | | with Feat 
found o 
sturdy, accurate much bi 
priced 
required. FIG. 
* America's Favorite 
Retail Electric Water Heater 
” 
Price Just put the unit in a container of water and plug into 
electric circuit (110 volt AC or DC). Weighs 1 Ib. 2 oz. 
$1 gh Heats water in record time. 
” 
Has many uses, such as: Heating water for laundry, 
Slightly higher bath, shaving, warming baby’s milk, sterilizing bottles, 
heating canned foods, etc. Ideal for homes and farms 
West of not having any other good way to heat water fast and 
the Mississippi conveniently. 
" 5.95 
‘ Ba aide. 5 ; Patent Pendi ONLY ° LIST SOLD ONLY 
es ypc ie THROUGH JOBBERS 
BELRUSS MANUFACTURING, INC. G. L. ELECTRIC CO. Write tor 
4 ROGERS PLACE, MANCHESTER, CONN. N 20725 Harper Detroit 24, Mich. Literature 

















New LOW COST Store Fixture A COMPLETE LINE OF 


a... gQ0R STOPS 





© Impulse Buying 
e SELF-SERVICE | 


e a agg | / 














This sturdy FLEXO-SPACE Store Fixture for mass displays has 
adjustable shelves to feature all types of merchandise regardless 
of size or shape. It occupies only 12!/2 square feet of floor space, | 


























yet you get 50 square feet of selling space. FLEXO-SPACE 
displays four times more merchandise than conventional flat type 
counter. Self-Service sales, Impulse-Buying and Related-Item sales 
climb sharply. You make more money immediately and you 
build for the future. FLEXO-SPACE has been tested and proved 
a profit-maker by thousands of retailers. N 
lo. S5 
ADD SALES CO. 724 COMMERCIAL ST. MANITOWOC, WIS. 
HIGI 
1 avo saves ee ra ; | Write for our New Catalog No. 12 illustrating our Grout 
WEEE, WIRE OR | cunsewes, ais. bneni eces) : line of builders Hardware Specialties. — 
USE THIS | PLEASE SEND ME FREE ILLUSTRATED 8 — 
| CIRCULAR ON FLEXO-SPACE store ! 
couron ron | iit si sas SACO | MOE | ... 
MORE SALES j 7" MANUFACTURING CO. sucesso 
H ROCKWOOD, PENNA. 
2 cITY. i 
beeeeeeae wees eee ee eee ee ee eee RN 
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Bw NEW FAST-MOVING LINE 
ahs OD LOW COST GENERAL PURPOSE 


LOAD BINDERS) 


FIG. A—NEW ROCKET LINE with CAN’T SPREAD 
CLEViS—Greater strength, faster turnover, bet- 
ter profit than any line ever on the market. | 
Available in three sizes. 








WICKWIRE 
oP 


pes of hardware equipme 
















Features 
found only in 
much higher 

priced binders 


(Fig. B) CANTON CONTINUOUS ACTION | 

—Enables user to take additional “bites” for all ty 
on chain as desired. Individually rated, 
» 100% Factory tested, guaranteed against z 2 
spreading or breaking. 7 sizes this model. @ Padlocks @ Curtain Springs 








FIG. 
i h lock @ Window scre rings 
. (Fig. C) AFM RATCHET TYPE—Versatile © Window sash locks ee ae 
turnbuckle principle gives complete safety @ Screen door closer springs @ Door check springs 
in binding, releasing loads. 3 sizes, plus : 
special model for trueing construction, @ Perfection door springs @ Wiring nut springs 
na.C (Fig. D) NEW SPRING MODEL Let us know your requirements for springs in any 
—Compression spring assures size, shape or design. Write to Sales and Engineer- 





constant tension; prevents " 
chain breakage. 4 sizes have | 125 «ing, 2 New Bond Street, Worcester, Mass. 


take-up feature. 


Re wal WICKWIRE SPRINGS 
CANTON CAST PRODUCTS CO. [AdUMGIGO Oe 


Makers of CANCAP Wickwie PEN CER ST Div y (FJ 
EXHAUST PROTECTORS 2900 13th St. N. E., Canton 4, Ohic sys coy eten : 


Order from your wholesaler or write for information | 














RUSSELL } 


™ Russell Professional Cutlery 


With Fikkawood Handles 


Now available for Household Use 


No. 9655-6 or 8 
Sets consist of 
6 or 8 knives 
Also available in 


Rosewood Handles 





Serrated 
blades 





* Clip this coupon to get your share of Christmas profits 
No. S89 HG-8 piece household set Many other Gift Itemsavailable ... LIBERAL DISCOUNTS APPLY 
No. S59 HG-5 piece No. $39 HG-3 piece ae a a ee ee ee ee ee ee 


CO., Southbridge, Mass. 
HIGH CARBON Stainless Stzel blades. Hollow RL rene Conny nastics cinsicind wa 


Ground and Hand Honed. Handles of Pakka- 


wood, impervious to burns, moisture, food bacteria 


Please send me further information on Christmas Items 











and fruit acids. Natural cherry blocks. — 
>RUSSELL HARRINGTON (CUTLERY (0. | Street * 
SUCCESSOR TO JOHN RUSSELL CUTLERY CO + HARRINGTON CUTLERY CO 
SOUTHBRIDGE, MASS. Ee ee SE Se eee State 
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GLASS RODS 


With “raditional Premaxr 
STYLE AND VALUE LEADERSHIP 


See Them tu Booth 74/ 
PREMAX PRODUCTS 


INC. 


A 
| 
= 





DIVISION CHISHOLM RYDER CO., 





The famous WRIGHT rooster trade- 
mark means repeat sales from experi- 
enced users. This colorful rooster 
trademark gives your hexagonal net- 
ting stock attractive display. 


STEEL & 


¢.- WRIGHT wire co. 








FRANK A. FEYDER, 
buyer of sporting goods, 
tools and cutlery lines for 
Our Own Hardware Co., 
Minneapolis, started work 
at the age of 12 in his 
father’s retail hardware 
store at Osceola, Wis. 
From 1905 to 1927 he was 
with Simmons Hardware 
and Winchester Simmons, 
Minneapolis branch. He 
started in the stock de- 
partment and was vice 
president of the branch 
when he left in 1927 to 
join the Hall Hardware Co., which later became 
Our Own Hardware Co. Mr. Feyder is past presi- 
dent of the Northwest Hardware Club. He is 
active in Masonic circles and is a 33rd degree 
Scottish Rite Mason. He is past master of Lynn- 
hurst Lodge 317, A. F. and A. M. and is a mem- 
ber of the Shrine. One of his sons is in the cut- 
lery brokerage business, and another son is in 
the electric supply business. Mr. Feyder’s hob- 
bies are golf, fishing, and manicuring a well-kept 
lawn. He plans to retire on Dec. 31 so he can 
“do considerable traveling and a lot of other 
things that I have wanted to do and have not had 
the opportunity to do heretofore.” Mr.. Feyder 
will observe his 65th birthday on Sept. 24. 


FRANK A. FEYDER 
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JNO. WORNER, SR., NEW TYPE MAIL BOX 


senior partner of Jno. 
Worner & Son, building 


hardware distributors of 
New Orleans, in early 
June of 1902 was marched 
by his father into a retail 


hardware store where he 


was introduced to the 
owner, who was asked to 
put him to work without 
pay. Starting as a clerk 
he gradually moved up to 


be shipping clerk and 








JNO. WORNER then to the head of the THE 
house, where he later became head of the depart- | 
ment. The business which he presently operates | 


builders’ hardware de- 
partment. After about 10 years he moved to a oe A i a 
with his son, Jno. Worner, Jr., was organized in 
1932. At present he is president of the Architec- | EVEN MAGAZINES AND NEWSPAPERS 


position as assistant to the builders’ hardware 
section head of a New Orleans hardware jobbing 
tural Hardware Consultants and is past president 
of the National Contract Hardware Association. 









FRED B. EVENSEN, 
who was elected to the 
presidency of the Virginia- 
Carolina Hardware Co., 
wholesale hardware firm of 
Richmond, Va., in Janu- | 
ary, completed 50 years’ | 


with the company in June. Ren R,, 
He served successively as - ‘e) 

order clerk, salesman, buy- FULL DUTY (<4 
er, and vice president be- : 
fore becoming head of the ie AIL BOX 
firm. On his 50th anniver- ‘4 

sary he was presented with | 

a handsome Omega watch 
to which every employee 
had contributed. Mr. Evensen observed his 66th 
birthday on March 3. 






FRED B. EVENSEN 


Mailmen Love It! 
Home owners prefer It! 


 —no wonder IT SELLS! 


Here's a mailbox designed as a mailbox should be! Long 








EMIL H. VANSTEEL, enough to hold EVERYTHING, including large magazines and 
dean of hardware sales- newspapers. A perfect item to feature because it is different 
men of the Tenk Hard- and better than any other! 
ee ae eee @ OPENS and CLOSES WITH A TOUCH—Mail 
ware firm of Quincy, IIl., can be placed in box or removed-with one hand. 
‘YDER now in his 84th year, con- 

tinues to make dealer @ NO CATCHES OR SPRINGS—No danger of 
became calls in Quincy. Mr. Van- injury to hands. 
: steel has been connected 
He is with the hardware trade | © STORM rotecting’ mail from rain’ or snow. 
degree for 62 years and was first cover, Tully p g 
Lynn- employed by the Gunther @ DURABLE—Made of heavy sheet steel, electri- 
_ mem- Hardware Co., Quincy, cally welded. Will last for many years. 





1e cut- where he worked in the 
EMIL H. VANSTEEL hardware store as a sales- 


@ ATTRACTIVE FINISH — Beautifully finished in 





‘ pee man for five years. Later green wrinkle baked + pote Harmonizes with 
ll-kept he joined the Cottrell Hardware Co., Quincy, a exterior color scheme of any house. 
“Paya firm no longer in business, as a retail clerk and @ RETAILS for only $3.98. 

iis then started traveling a nearly territory. Mr. 
* had Vansteel joined Tenk Hardware on Jan. 1, 1901, Order From Your Jobber Now! 
= ; and his first job was the preparation of the firm’s 
irst catalog. er the completion o is job he om ° 
eyder first catalog. After th letion of this job h DUTTON-LAINSON CO 

(Continued on page 418) | Dept. A-4 Hastings, Nebraska 
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Cur fencing costs, save time, 
labor, money by using U. S. 
STRAITLOK Poultry Netting ... 
It stretches like farm fence to 
wood or steel posts... Needs no 
top-rail, no baseboard . . . Requires 
fewer posts. It is ideal for build- 
ing poultry runs because it can be 
moved and restretched. 

Furnished in one-inch and two-inch 
mesh No. 20 wire, galvanized bhe- 
fore and after weaving, in standard 
widths 12 to 72 inches. Rolls con- 
tain 150 lineal feet, guaranteed full 
length and weight. 

Ask your jobber to see these modern nettings! 


Tue perfect hexagon mesh poultry 
netting... Made with the improved 
Locktwist Weave . 
uniform, more rigid . . . Lies flat 
when unrolled . . . Easier to handle 


oF 


POULTRY NETTING 


. . Stronger, more 


and cut .. . Stretches better 
. . . Neater in appearance . . 
More satisfactory in service. 
U. S. HEXLOK Poultry Netting 
is furnished in one-inch and 
two-inch mesh No. 20 wire, gal- 


vanized before and after weav- 
ing, in standard widths 12 to 


72 inches. 
lineal feet, 


length and weight. 



































Rolls contain 150 
guaranteed full 

































































Stock Up Now! 
Imperial 
Calf and Cow Weaners 


Now’s the time to capitalize 
on the seasonal demand for 
Imperial Calf and Cow 
Weaners. Scientifically con- 
structed, they do a complete, 
thoro-efficient job. What's 
more—Imperial’s quality 
builds repeat business 
through customer satisfaction. 
Order from your jobber now! 


IMPERIAL 
BIT AND SNAP COMPANY 
RACINE, WISCONSIN 






















Eureka Calf 
and Cow 7260 





Aluminem 2345 


Sizes 1-2-3 


Sure Cure 


Calf Size #205 
Cow Size #206 


Sure Cure 

Dull Disc Type 
Calf Size #203 
Cow Size #204 
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was assigned a territory, calling on dealers in 
Lynn, Sullivan, Macon and Adair Counties, Mis- 
souri, which territory he covered for a quarter 
of a century. In 1926 he assumed the territory 
of Quincy, IIl., and Hannibal, Mo., and continued 
to call on dealers until 1941 when he relinquished 
the Hannibal territory. He is a charter member 
of the Quincy Council of the United Commercial 
Travelers and until recent years was active in 
this organization. He is recognized as an expert 
angler. His other hobby is flowers. His birth- 
day is July 30. 


FRANK G. ARM- 
STRONG, who is a con- 
tract builders hardware 
man for the Isaac Walker 
Hardware Co., wholesaler 
hardware firm of Peoria, 
Ill., started his career 53 
years ago with Edson 
Smith, Elmwood, Il. From 
1902 to 1914 he was em- 
ployed by the O. T. John- 
son Co., Galesburg, IIl., and 
later he was with Cass- 
Smurr-Damerel, Los An- 
geles, from 1915 to 1917; 
with Murphy Bros., Gales- 
burg, Ill., from 1918 to 1921, and with the E. E. 
Johnson Co., Peoria, IIll., from 1922 to 1946, when 
he joined the Isaac Walker Hardware Co. He has 
been active in civic, fraternal and business organi- 
zations. His favorite diversion is singing with 
male voices. “Army” says there is one thing he 
has always tried to do with every customer and 
that was “to so sell him that he wanted to come 
back to our store.” Mr. Armstrong’s 74th birthday 
will be on Dec. 12. 





FRANK G. ARMSTRONG 
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C. W. SWANN, owner 
and manager of the Reids- 
ville Hardware Co., Reids- 
ville, N. C., has been in the 
hardware business. since 
1898, having started at a 
salary of $20 per month. 
He has been a constant 
reader of HARDWARE AGE, 
having read it when it was 
published as part of Iron 
Age. After five years with 
Giles and Mims Hardware, 
Reidsville, he joined Neal 
Hardware in 1903 and 
Giles and Montgomery, 
Reidsville, in 1905. He traveled three years for 
Todd-Donigan Iron Co., Louisville, Ky., and an 
equal length of time for the Majestic Mfg. Co., 
St. Louis. In 1912 he took charge of the Miller 
Hardware Co., and changed the name to Reidsville 
Hardware Co. His son has an interest in the busi- 
ness. He will observe his 77th birthday on Dec. 28. 





Cc. W. SWANN 











Mr. Swann has been a director of his local hospital 
for 16 years, and for 30 years has been deacon 
in his Baptist church. He collects cutlery and ties 
as hobbies. 


OSCAR G. MUELLER, 
builders’ hardware con- 
sultant of the Vonnegut 
Hardware Co., Indianapo- 
lis, has spent 5112 years 
in the hardware business 
with just two firms. He 
took his first job in April, 
1901, with Francke & 
Schindler, former em- 
ployees of the late Clem- 
ens Vonnegut, Sr., founder 
of Vonnegut Hardware 
Co. He later joined the 
latter company and Carl 
Prinzler selected him as 
his assistant in the builders’ hardware depart- 
ment, where he learned how to be a hardware con- 
sultant. He is a member of the American Society 
of Architectural Hardware Consultants. He and 
Mrs. Mueller find their greatest pleasure in long 
automobile trips, and they have traveled in every 
state, and in Canada and Mexico. He observed 
his 76th birthday on May 26. 





OSCAR G. MUELLER 


J. WARD ZWICKER, 
salesman of Bigelow & 
Dowse, wholesale hard- 
ware firm, has completed 
54 years of service with 
the Boston firm. Mr. 
Zwicker, who was born on 
Feb. 4, 1886, enjoys fish- 
ing during his spare time. 





J. WARD ZWICKER 
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..-bring you increased volume on 















LARGER ADS in Better 
Homes and Gardens and 
, Good Housekeeping 


NEW GIFT BOXES to 
pull sales in all Gift 
Seasons — Christmas, 
Weddings, etc. 





ORDER NOW — check 
your stock and order 
direct or, Phone your 








Ste on wet oe 


Largest selling of all top- 
of-stove ovens. 


—— $3.19 














becom E-qyevf. 


Fries bacon and eggs; serves ‘em 


a » Retails at $2.85) 


je 









everery Moar 


Keeps cakes and pastry fresh and 
tasty. 


Retails at $3.69 = ee 
EVEREDY Ort Popper 


Pops 2 quarts in 6 minutes. 


Retails at $2..65' 


{Prices higher Denver and West 
*T. M. Reg. App. For 


HOUSEWARES 


THE EVEREDY COMPANY @ FREDERICK, MD. 
World's Largest Makers. of Chrome Kitchen Utensils 














ac Tae 


the Popu lar PAINT THINNER! 


‘TanproTINE is preferred by both painters and 
home-owners for use wherever a high grade 
paint, enamel, or varnish thinner is needed. 


That is because Tan- 
DROTINE is such an excel- 
lent thinner and cleaner 
of brushes, as well as a 
remover of grease. It 
also dissolves wax and 
does a _ hundred other 
household tasks. Tan- 
DROTINE has a high flash 
point, a pleasing odor, 
long leveling and even 
flow. It is slow drying. 


IT’S PROVEN 
IT’S ECONOMICAL 
IT’S a Quality THINNER 






ORDER 
TANDROTINE Today! 


Get ready for 
EXTRA Sales, 
MORE Profits. 


& 
TURPENTINE & ROSIN FACTORS, INC. 
SAVANNARM, GEORGIA 
de A 













Get your supply now! 











} 











SPRING 

HINGES 

ARE THE 
BEST 


BUTTON TIPS 
STANDARD 
TYPE 

NO. 29 
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MOLINE SELF-LOCKING 





Roller Bearing ROPE HOISTS 


Easy operation and durability are built into 
Moline Hoists. Sheaves revolve on hardened 
steel rollers. Body and fittings are high 
strength malleable iron. Positive locking de- 
vice prevents slipping, yet releases instantly 
for speedy operation. Heavy steel side 
plates and hardened steel axles add rug- 
gedness. Available either with rope reaved 
or without rope. Finished in bright alum- 
inum enamel. Write for Moline Bulletin 249, 
which describes these hoists and other 
Moline hoisting accessories including pulleys 


and blocks. 


All - purpose rope 
hoists for Farm, 
Shop and Con- 
struction. Twelve 
models, four and 
six sheave, for 
rope %" to %". 




















Step Up Xmas Business ‘| 


with the line that pays 
MORE PROFIT IN EVERY SALE 


WELLS “eye appeal" packaging will 
mean more gift sales at your counter—with 
larger profits—because you double your 
investment on every WELLS sale you make. 





Wtus » «a > 
01 
tteaes tourna 3 
tp 
rag. 





Two WELLS Tap Assortments showing case of colorful red 
plastic and attractive work bench tap holder of hardwood. 


Write or wire for complete information. 





See us at the Hardware Show 
Booths 318-321 incl. 


WELLS TOOL COMPANY 


100 HOPE STREET GREENFIELD, MASS. 


























HARDWARE AGE, SEPTEMBER 18, 1952 

















weg 
¥ 





VO 
. 
> 


mun 
lett 
sigh 


BEST 
KET! 
enam 
Won" 
-apart 
peal. 
able 
READ 
night. 
REFLI 
Regul 


Repel 
tects 
ishes. 
For u 
fee p 


HARDW 


HOISTS 


e built into 
n hardened 
; are high 
locking de- 
2s instantly 
steel side 
;} add rug- 
pe reaved 
ight alum- 
ulletin 249, 
and other 


ng pulleys 








B, 1952 


_ A, Kimble Button-End Glass Bars— 
crystal or opal glass with adjustable 
metal fittings. 18°” long. 

_B. Kimble Glass Bors—_ 
érystal gloss with adjustable : 
fittings for partial or full-length 
use. 24” long. 

_ Cy. Kimble Bent-End Glass Bors— 
¥," erystal or opal glass with — 


I PII 











strong, modernistic metal fittings 
18’ and 24" lengths. 


D. Kimble Deluxe Glass Bors— 
: 34," crystal-clear glass with heavy, 
streamlined metal fittings. 18° 
and 24" lengths, 
Subsidiary of Owens-Illinois G 





* 





You pay less . . . make more when you 
sell Kimble Glass Bars. 

Tremendous production facilities at 
Kimble make it possible for us to sell at a 
low price to give you a big profit margin. 

Stock Kimble Glass Bars, display them 
in your window and on your counter. 
You'll see how quickly shoppers snap 
them up once you point out how helpful 
Kimble Glass Bars can be in bathrooms, 


: KIMBLE GLASS BARS WON’T RUST... 
ae STAY NEW-LOOKING! 


_KIMBLE GLASS COM 


‘ o a small investment with a big return! 









bedrooms, kitchens, and nurseries for 
curtain ties, towels, dish cloths, and 
shoe bags. 

With their sleek crystal-clear glass 
and polished, gleaming metal fittings, 
Kimble Glass Bars are attractive in any 
room... stay clean . . . never rust. 

Order Kimble Glass Bars—the quality 
line with quantity demand—from your 
wholesaler, today, or write to us direct. 














REFLECTING 
numbers 
letters 
signs 


BEST SELLERS ON THE MAR- 
KET! Highest quality aluminum, 
enamel and light-reflecting beads. 
Won't rust, break, fade or fall 
-apart. Styled for tops in eye-ap- 
peal. Numbers are reversible; avail- 
able in midget sizes. EASIEST TO 
READ SIGNS—inside or out; day or 
night. Over 70 popular standard signs. 
REFLECTING ALUMINUM LETTERS— 


Regular and Jumbo sizes. 


HOT PLATE 


Free... 
Merchandising Aids, 
Display Racks, 
Window Cards. 


Aluminum-Covered 


Repels heat, cold and water. Pro- 
tects high polished furniture fin- 
ishes. Attractive new designs. 
For use under appliances, cof- 
fee pots, flower pots, etc. 


end name of nearest jobber 


)) Products Company 
Cleveland, O. 
See us at the New York Show — Booth 588-B 


1260 West 4th St. 
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MATS 


Air Cushioned—Insulated 











+ WOODRUFF KEYS 
* MACHINE KEYS 
*MACHINE RACK 
*TAPER PINS 


COTTER PINS 
- SPECIAL PARTS 


and other Stanho products 
Bulk or Packaged 


WRITE for CATALOG 
and PRICES a 


ORSE MA/ZL CORP 


NEW BRIGHTON, PA 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 


from the previous month. Sales 
were off almost 20 pct from June to 
July in the automotive group, on 
an adjusted basis. 


Industrial Production 
Showed August Gain 


The Federal Reserve Board’s 
output index declined further in 
July to 191 pct of the 1935-39 av- 
erage, but is estimated to have 
recovered in August to about the 
May level. Steel and iron ore pro- 
duction have increased rapidly 
following settlement of the dispute 
at the end of July, and gains in 
other industries have been fairly 
widespread. 


Chain Stores Showed 
July Gain Over 1951 


July sales of chain store and mail 
order houses were estimated at $2,- 
700,000,000, a rise of about 8 pct 
over the same 1951 month, reported 
the Commerce Department. Part 
of the rise was held due to an addi- 
tional trading day this year. After 
adjustment for this and for sea- 
sonal factors, there was a slight de- 
cline in July from the June sales 
total. 

There were declines of from 7 to 
11 pet among durable goods groups 
after adjustment for seasonal fac- 
tors. These included building mate- 
rials, furniture and house furnish- 
ings and parts and accessories 
stores. 





Urges Sales Support of Fair Traded Lines 
As Means of Combatting Price-Cutters 


Putting strong sales efforts be- 
hind Fair Traded merchandise as 
one means of supporting Fair Trade 
is suggested by Floyd Atkins, sales 
manager of Henkle & Joyce Hard- 
ware Co., wholesalers of Lincoln, 
Neb. 

Writing in a recent sales bulletin, 
Mr. Atkins points out that “It’s 
awfully easy to forget, to sit around 
and complain about competition cut- 
ting prices. Yes, it’s easy to pass 
up opportunities that are right at 
our door. 

“Never has the independent 
dealer had such an opportunity as 
is now offered by the Fair Trade 
laws. Now is the time that all of 
us must support, display and sell 
Fair Traded lines. 

“Since the cut-price artists lost 
their battle in Congress on Fair 
Trade legislation, you will see them 
featuring unknown items (similar 
to Fair Trade items) in order to 
draw traffic. 

“You will also find manufacturers 
whose business is built around the 
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big chains, making an effort to slip 
up on the blind side of independent 
retailers and distributors in an ef- 
fort to get them to feature inferior 
and Non-Fair Traded lines. 

“One of the main approaches that 
this type of manufacturer will use 
is the discount house, the outfit that 
uses circulars to both dealers and 
consumers. 

“The survival of Fair Trade is 
now in the lap of Mr. Independent 
Businessman. Whether he be re- 
tailer or wholesaler, he must give 
the big break to fair traded lines.” 


Oster Negotiating 


Fair Trade Contracts 


Negotiation of dealer Fair Trade 
contracts covering Oster brand 
products will begin immediately, it 
has been announced by John Oster, 
Jr., executive vice-president of the 
John Oster Mfg. Co. These Fair 
Trade agreements will cover deal- 
ers in the 45 states now having per- 
missive legislation. 


Cory Mails Fair Trade 
Price List to Dealers 


Cory Corp., Chicago, manufac- 
turers of Cory, Fresh’nd-Aire and 
Nicro home appliances, has notified 
retailers of its intention to aggres- 
sively enforce retail prices under 
the new Fair Trade laws. Its first 
step in such notification proceed- 
ings has been to mail current retail 
price schedules to all dealers with 
whom the company formerly had 
actual signed Fair Trade contracts 
in its files. 

In a company letter signed by J. 
W. Alsdorf, president, the company 
advised such retailers of the rein- 
statement of Fair Trade laws—no- 
tified them of Cory’s intentions to 
vigorously pursue Fair Trade prac- 
tices and informed them that all 
Cory products should, effective 
immediately, be offered for sale in 
strict accord with the recommended 
retail prices shown in the accom- 
panying price lists. 


Gladding Fair-Trades 


Its Fishing Lines 


The B. F. Gladding Co. of S. 
Otselic, N. Y., has announced that 
its fishing lines will be marketed 
under the new Fair Trade law, in 
those states having Fair Trade 
laws. Fair Trade laws in Florida, 
Michigan and Minnesota do no! 
obligate non-signers and Missouri, 
Texas and the District of Columbia 
do not have Fair Trade laws. 


Consumer Instalment 
Sales Rise Sharply 


There was a $327,000,000 rise in 
the amount of consumer instalment 
credit outstanding at the end of 
July from the month previous, re- 
ported Federal Reserve Board. The 
$14,732,000,000 outstanding at the 
end of July was also a gain of $1,- 
829,000,000 over the July, 1951 
level. 

Total consumer credit outstand- 
ing at the end of July amounted to 
$21,200,000,000, a $242,000,000 rise 
for the month and $2,060,000,000 
over the previous year. Sale credit 
totaled $8,021,000,000 at the end of 
July, a $208,000,000 rise for the 
month and $848,000,000 over a year 
earlier. 

Automobile credit, amounting to 
$4,602,000,000, showed a $156,000,- 
000 increase from June and $541,- 
000,000 over July, 1951. Loan 
credit total $6,711,000,000, a drop 
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SOUTHINGTON SQUARES 
ADD UP TO DEALER 
PROFITS 


BUY ‘EM! STOCK ‘EM! SELL ‘EM! 
See for yourself how Southington high quality squares win 
customer acceptance for you. Complete line of aluminum 
and steel squares in various finishes. 
ALSO TRY SQUARES, MITRE SQUARES AND BEVELS 
Export Office: 
Joseph A. Gross Co., 25 Beaver St., New York 4, N. Y. 


THE SOU 


Sin 


THINGTON HDWE. MFG. COMPANY 


foley, 





64 20 02 16:0. 13:02 0 60 
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SIRI 


GES 


BALANCE AND STRIKING POWER go 

hand in hand in Palmer Hammers and 

result in MORE nailing accomplished with Csi 9 ond “DEALER 
LESS effort. Full line of weight, finishes, _ 

claw and face styles for all price ranges. 


JOHN ALDEN SALES CO 


PALMER WELLOCT TOOL CORP 


MEADVILLE, PENNSYLVANIA 
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a complete AJAX line gc» Cie 


foy,o) 


of DRAWER KNOBS 
DRAWER PULLS 
and BACK PLATES 














Every size and style — for every 
job need.....concave and con 
vex drawer knobs, ranging from 
1” through 242” in diameter 





drawer pulls in popular curved 
and streamlined models... back 
plates from 142” round to 6” oval 
Available in all standard finishes 
AJAX display board showing all 
knobs, pulls and back plates, in 
all finishes, is now available. AJAX 





products are famous for top qual 
ity and top value. 
It's yours for the asking! .. . Want 


additional AJAX product information? 


Write for our interesting brochure 








#530 
SAX with +053 backplate 


HAROWARE OF PRESTIGE 


Ajax Hardware Manufacturing Corporation 
4351 Valley Blvd. e Los Angeles 32, Calif. 





TOPS FOR 


Dealers everywhere 


have found they can recom- 

mend with confidence—and 

sell with profit—Keystone Metal 
Insect Screening! Has the uni- 
formity and qualities that make 
it easy to handle and install either 
in today’s big replacement mar- 
ket or new work. Outstanding eye 
appeal, combined with strength 
and durability are extra pluses. 


A full range of meshes, gauges 

and finishes in Galvanized 

Steel Wire Screening, Bronze 

and Clad Aluminum. Send 

today for details and 
prices. 




















of $85,000,000 from the previous 
month and a $239,000,000 rise over 
a year earlier. 

Charge accounts were off $89,- 
000,000 from June, amounting to 
$3,891,000,000. However, this was 
a $148,000,000 rise over the pre- 
vious year. 


New Home Sales 
Expected To Be High 


Sales of new houses in coming 
months “will continue at a high 
level or increase,” reported the Fed- 
eral Reserve Board. It noted an in- 
crease in starts since last winter 
while credit regulations have been 


| eased and personal incomes have 


remained high. 

The board said that construction 
costs, materials prices and real 
estate values have been stable at 
close to record levels, adding that 
contract awards for business and 
governmental construction plans 
and consumer buying intentions all 
point to continued market strength. 

“The physical volume of new con- 
struction remains at a record level,” 
the board said. “Output of build- 
ing materials and employment in 
the construction industry are 
large.” 


Arvin Housewares Sales 


Set Record in August 


Wholesale orders for the month 
of August were the largest in the 
history of electric housewares 
division of Arvin Industries, Inc., 
Columbus, Ind., Gordon T. Ritter, 
division sales director, announced 
recently. This upswing was at- 
tributed to “a virtual cleaning out 
of distributors’ and dealers’ in- 
ventories in/‘all parts of the 
country caused by an emphatic 
return of consumers to the elec- 
tric housewares market.” 

Mr. Ritter said that Arvin man- 
ufacturing facilities are in good 
position to fill the orders within 
30 days and that expected heavy 
orders through September and 
October will be filled promptly 
“despite some concern over the 
availability of materials.” 


Linoleum Price Rise 


Congoleum-Nairn, Inc. has in- 
formed distributors of a 4 pct in- 
crease on its Jackstraw pattern of 
Gold Seal Nairn linoleums, effective 
Sept. 2. Other linoleum lines of 
the company are not affected and 
prices on them remain unchanged. 
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Stanley Tools Go 
On Nationwide Tour 


Starting on the first leg of its 
initial trip is the new Stanley 
Tools on Tour display operated by 
Stanley Tools of New Britain, 
Conn., in a specially constructed 
chassis of a new full size passen- 
ger coach. The display bus will 
show more than 950 different 
items during its continuous nation- 
wide tour. 

Factory-trained sales personne] 
staffs the showcase on wheels. 
Tools on exhibit range from small 
line levels to large Bailey planes, 
each individually mounted within 
its group on display panels. Cur- 
rent Stanley promotion and point- 
of-purchase material for dealers 
is featured together with a dis- 
play of company direct mail and 
educational material for dealer 
use. 

The air-conditioned display bus 
will tour the midwest following a 
shake-down trip through New En- 
gland. 


Construction Awards 
Showing an Increase 


July construction awards in the 
37 states east of the Rockies 
amounted to $1,511,285,000, a 2 pct 
rise over June and a 10 pct in- 
crease over July, 1951 F. W. Dodg: 
Corp. reported. For the first seven 
months of the year the total was 
$9269,863,000, a 9 pet drop from 
the $10,100,000,000 in the corre- 
sponding period of 1951. 

Non-residential contracts in July 
totaled $562,686,000, a 2 pct in- 
crease from the previous month and 
5 pet above a year ago. For the 
first seven months of this year 
awards in this category amounted 
to $3,261,661,000, a 29 pct drop 
from a year ago. 

July residential awards amounted 
to $608,078,00, 5 pet above June and 
11 pet over July, 1951. For the 
seven months the total was $3,952,- 
115,000, up 2 pct over last year. 


Fewer Retail Failures 


Retail business failures totaled 
67 in the week ended Aug. 28, as 
against 73 in the previous week, 
Dun & Bradstreet, Inc. reported. 
Failures among wholesalers made 
a sharper decline, falling to 11 from 
25 the week before. Total business 
failures for the week amounted to 
132, compared with 154 in the pre- 
ceding week. 
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Would YOU like to be 


the most TALKED-ABOUT 


HARDWARE DEALER 
in the country? 












RETAILING’S MOST COVETED AWARD! 
WILL ONE OF THEM BE YOURS? 
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rH... is a sure-fire way to cash in on the out- 
standing job you're doing in promoting manu- 
facturers’ brands to the public. A way that can 
mean: 1) NEW PRESTIGE WITH YOUR 
CUSTOMERS; 2) A REPUTATION WITH 
SUPPLIERS AS ONE OF THE BEST DEAL- 
ERS ON THEIR BOOKS ;-and 3) NATIONAL 
PUBLICITY. 














Enter your firm now for one of Brand Names 
Foundation’s 5th annual “Brand Name 
Retailer-of-the- Year” awards to be presented in 
the presence of more than 2,000 civic and busi- 
ness leaders at the Waldorf-Astoria on BRAND 
NAMES DAY—1953. 

A “Brand Name Retailer-of-the-Year” plaque 
and up to 4 “Certificates of Distinction” will 
go to 5 top winners in your field and in each of 
21 other categories. 110 AWARDS IN ALL! 

Big city, small town... size of your firm 
makes no difference. It’s what you do in °52 to 
tell the brand story to your customers and 


employees that counts . . . not what you spend! 


AMONG LAST YEAR’S TOP WINNERS 


“Brand Name Retailer-of-the-Year”’ 
VONNEGUT HARDWARE COMPANY 
Indianapolis, Indiana 


“Certificates of Distinction” 
SCHLAFER’S 
Appleton, Wisconsin 
WARNER HARDWARE CO. 
Minneapolis, Minnesota 
H. H. BENNETT HARDWARE CO. 
Easton, Pennsylvania 


BROWN BROS. HARDWARE 
McKeesport, Pennsylvania 











There’s no cost or obligation. Just mail the 
coupon below for a kit containing full details, 
an official entry blank and samples from the 


presentations of last year’s, winners. 


BRAND NAMES FOUNDATION, INCORPORATED 
: 37 West 57th Street 
New York 19, N. Y. 


Our firm would like to enter the competition for the 
“Brand Name Retailer-of-the-Year” awards. Please send 
a kit containing complete details and entry blank to: 


Name__—_ 
Title 
Firm Name_— 


Address _— 


Type of Retail Firm 















Your emergency re- 
quirements are our 
special concern. 





204 CONNELL AVE. 
\ JOLIET, ILLINOIS 


* 
STEEL WASHERS 


FOR EVERY NEED 


A DEPENDABLE SUPPLIER 
FOR 38 YEARS... 


Your requirements for standard and 
special steel washers are sure to be 
satisfied at Joliet. A bank centaining 
thousands of special dies in many 
shapes and forms, 9/32” to 8” O.D., 
gauges No. 28 to 3/8", stands read 
to answer your needs. A VARIET 
OF FINISHES IS AVAILABLE to 
meet your special needs, including: 
Electro-plating, Galvanizing, Parker- 
izing, and Cyanide hardening. 


After All/ 
THERE'S NO SUBSTITUTE 
FOR QUALITY AND SERVICE 

















© Adjusts in a jiffy 
© Popular prices 
© Spring steel . . 


- holds shape 
permanently 2 








Order from your jobber or write 
ARTHUR I. PLATT & CO. 


170 Kenweod Ave. Fairfield, Conn. 





Original Platt Adjustable 


FINGER GRIP CLIPS 


IN SIZES FOR EVERY NEED! 


@ Millions in use for ‘parking’ tools, uten- 
sils, brushes, implements, stamps, golf 
clubs—anything with a handlie—in the 
kitchen, factory, hobby shop, office, 
garage, etc. 


ASK YOUR JOBBER 


“FINGER G 


os 
So 





Famous PLATT Self-Displays like 
#1B with its 4 dozen medium size 
clips, is your short cut to bigger 
“clip" profits. Order yours now! 
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industry Production 
Snapped Back in August 


Industrial production in Augugj 
snapped back to where it had stood 
prior to the steel strike, reporte; 
the Federal Reserve Board. Over. 
all production during the mon 
was estimated at about 212 pct , 
the 1935-39 average, the level of 
last May, In June, the first mont} 
of the steel strike, the indg 
dropped to 204 pct. It was dom 
to 191 pct in July, a two-year low 
The strike ended late in July. 

The board reported that the stee/ 
industry operated at 99 pct of ca- 
pacity in the week ended Aug. 30, 
It stated that production of irop 
ore has “increased rapidly” sineg 
the end of the strike and that gains 
in other industries have bee 
“fairly widespread.” 

Reporting on its national survey 
of business conditions, the boaré 
stated that department store salej 
rose in early August but sales oj 
automobiles “apparently” remained 
near the July levels. 

Wholesale prices have risen 
“slightly” since early July, the 
board declared. It reported con- 
sumer prices touching a new high 
of 190.8 pct of the 1935-1939 
average. 

















Upturn in Coleman 
Heating Item Sales 


In a report to the directors of 
the Coleman Co., Inc., Wichita, 
Kan., Sheldon Coleman, president 
and general manager, noted a 
strong seasonal upturn in sales of 
the company’s home heating and 
air conditioning equipment. De- 
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creased production due to the steel 
shortage and increasing consumer 
demand will tend to lower inven- 
tories of many types of heating 
appliances at manufacturer, dis- 
tributor and dealer levels, he said. 

Combined net sales of civilian 
products and military equipment 
in the first half of 1952 were $18,- 
494,661, a gain of more than $1, 
960,000 over the same period last 
year. Net sales for July were 
nearly 17 pct over the same month 
in 1951. 


Refrigerator Increase 


Phileo Corp. announced a $10 in- 
crease in the price of four refrig- 
erator models on Aug. 26. The in- 
crease was attributed to higher 
manufacturing costs. 
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1- DURABLE. Will give years o 
‘ than $1, use to the home mechanic or 
period last shop man who has occasional 
July were soldering jobs. 
ame month DISPLAY BOARD. Free with |}, 

an order for one each of the 
three sizes. 
ASK YOUR JOBBER 

deepens: VULCAN ELECTRIC COMPANY 
d a $10 in- DANVERS 3, MASS. 
ur refrig- Electric Soldering Tools — Screw Tip, Plug Tip, Pygmy 
|. Th in- and Mercury. Electric Solder Pots, Glue Pots, Branding 
ie higher Irons and Heating Units. 
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>| CUT YOUR SPECIAL BOLTS 2 
FOR ON-THE-JOB REPAIRS 





FREE — 

Self Merchandising 
Display given with 
26-Rod Assortment 


RED OUT, 


THREADED STEEL RODS 
NO NEED TO STOCK SPECIAL BOLTS 


...Your Customers can heat, bend, and 


cut REDI-BOLT to any size or shape. 


REDI-BOLT is a new repair and 
construction material — tough, cold- 
drawn steel rod, threaded the full 36- 
inch length. ‘It has a special rust-re- 
sistant finish. Available in seven sizes 
yn” 5/16”, 3%”, 7/16”, 34”, 54”, and 
Se 

REDI-BOLT has a great appeal to 
everyone who walks into your store, 
because it has thousands of uses every- 
where. It can be cut into long straight 
bolts, in any length up to 36 inches. 
It can also be easily bent, after heat- 











: / - ADVERTISED 
ing with a blow torch, into U-bolts, IN LEADING 
L-bolts, Eye-bolts, or any one of a PUBLICATIONS 


dozen other useful shapes. Many uses 
in your own shop. 
ASK YOUR JOBBER or WRITE... 


REDI-BOLT, INC., Dept. HA, 5248 Hohman, Hammond, Ind. 


NOW... 





the popular Ny6'S1Z E 
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*T.M. Reg. U.S. Pat. Off. 


A genuine 
pene, 
Fire Extinguisher 


at a mass-market | 
price 


on page 332-333, 


perpaman | 


GENERAL 
CATALOG 


Ya 





@ The most complete Industrial Jack line 

@ Full data on all types and sizes 

@ Time and money-saving use a 
tion recommendations 

@ Shows all construction featu: 

specifications 








Write for your copy of this valuable free f 
[ Simplex 
“cs LEVER ~ SCREW . HYDRAULIC 
: Jacks | 
and Center-Hole ~ Hydraulic Pullers 





TEMPLETON, 
1056 So. Central 


KENLY & CO. 
Ave., Chicago 44, Wi. 
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Consumer Prices 
Continue Rising 


Consumers’ prices rose 0.8 pct 
from June to July, touching an all- 
time high, according to the 10-city 
index of the National Industrial 
Conference’ Board. Purchasing 
value of the dollar was 55.4¢ for 
July, 1952. This estimate uses the 
dollar value of January, 1939, at 
100 cents as a base. 

Purchasing value of the dollar 
was down 3.3 pct over the year. The 
dollar in July, was worth 57.3¢ in 
terms of the 1939 base figure. 

The board’s index for July stood 
at 180.4, compared with 179 (re- 
vised) in the previous month and 
174.5 in July, 1951. In the com- 
ponents of the index house furnish- 
ings was down 0.4 pct from June 
and off 4.7 pet from July, 1951. 


July TV Output 
Showed 34% Rise 


A 34 pct increase over July, 
1951 in the production of tele- 
vision receivers was reported for 
July by the Radio-Television Man- 
ufacturers Association. Radio set 
production declined by 5 pct in 
the same period. 

It is estimated that the industry 
produced 198,921 video sets in 
July as compared with 148,926 
units in the same month in 19651. 
July radio receiver output totaled 
441,736 sets compared with 465,- 
067 last year. 

TV receivers numbered 2,517,- 
157 in the first seven months of 
1952. It is estimated that 5,286,- 
079 radio sets were manufactured 
in the same period. 


Shipments Declined 
While Backlogs Grew 


Manufacturers’ shipments. de- 
clined somewhat more than sea- 
sonaly and inventories were fur- 
ther drawn down during July, the 
U. S. Department of Commerce an- 
nounced on Aug. 28. However, un- 
filled orders continued to rise dur- 
ing the month. 

Sales or shipments, are estimated 
to have dropped one per cent after 
seasonal adjustment as the con- 
tinued pick-up in nondurables par- 
tially offset the loss due to the lack 
of steel production, according to 
the Department’s Office of Business 
Economics. Shipment of durable 
goods was off more than five per 
cent from the June rate with the 
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sharpest declines centered in motor 
vehicles. 

New orders for July, estimated 
at a total of $21.3 billion, were 
smaller than the record June vol- 
ume but exceeded July deliveries by 
$1.6 billion. Nearly all of this rise 
in backlogs was in durables, but 
unfilled orders for nondurables were 
up nearly $150 million for the sec- 
ond consecutive monthly advance. 


July Washer Sales Made 
Gain Over Last Year 


An increase of 48.1 pct in fac- 
tory sales of household washing 
machines was reported for July, 
as compared to the same month in 
1951, by the American Home 
Laundry Manufacturers Associa- 
tion. Sales totaled 207,593 units 
compared with 139,799 sold in 











July, 1951, but were down 24.4 
pet from June sales of 274,457 
units. Automatic tumbler dryer 
sales in July showed a 6.7 pct in- 
crease over the 31,720 sold in June 
and a rise of 28.9 pct from the 
26,268 sold in July, 1951. 

July sales of automatic ironers 
totaled 15,025 or a decline of 149 
pet from the 17,654 sold in June, 
1952. Sales were 35.4 pct over 
the 11,199 for July, 1951. 


Budget Guide For 
Retail Advertising 


How to plan and budget retail 
advertising to take maximum ad- 
vantage of selling opportunities is 
detailed in the revised edition of 
the Retail Advertising Budget, 
published for retailers’ use by the 
Bureau of Advertising, American 
Newspaper Publishers Association. 
Copies of the book will be dis- 
tributed to retailers only through 
the advertising departments of 
ANPA member newspapers. 

Designed as a guide to retail 
stores of all sizes and types, the 
book examines budgeting problems 
in terms of such factors as: age, 
policies, size and location of the 
store, size of the trading urea, com- 
petitive conditions, circulation and 
rates, general business conditions, 
sales expectancy, past advertising 
and sales experience of the store 
and others of its type. 

First thought, the book says. 
should be given to allotting the ad- 
vertising fund according to the 
peaks and valleys of month-by- 
month sales. The next step is ex- 
amination of sales of various de- 
partments in the merchandise clas- 
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BEST RAKE NEWS IN YEARS! 
A WIRE 


BROOM RAKE 


with one-piece 
interlocking 
construction 


Customers take one look at the vastly 
improved construction of this broom rake 
and buy it! You can sell it with complete 
assurance that it will give the customer useful 
service for the life of the steel. 





The frame is of one piece and will 
always retain its shape. The tines, 
made of high carbon, tempered cold 
rolled flat wire with rounded edges, 
5/16" x .029"', interlock into the 18- 
gauge steel neck. The cover plate is 
permanently secured to the frame by 
both horizontal and vertical tabs. The 
semi-circular depression in the plate 
positively traps the tines — they can 
never become loose. This same plate 
extends into the frame at the neck, 
adding materially to the strength. 

The Handle is No. | hardwood, clear 
lacquer finish, 42'' long, packed 6 to 
bundle. Heads packed 6 to re- -ship- 
ping carton. Combined shipping 
weight, 23 Ibs. per dozen. 











UGGED 
Wire Products OBE! 


Member, American Hardware Manufacturers Association 


Company 


Birmingham, Ala. 
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to install HELLER 
STORE FIXTURES 


The lowest priced, highest quality, sectional and 


Write 


interchangeable store fixtures available, 


huge catalog No. 525A | 


today for 





HARDWARE AGE, SEPTEMBER 18, 1952 


Vy ne 


WNW Ww 






























Dealers can get all popular 
makes of guns, rifles, pistols 
and ammunition from 
TRYON... 


needs from a single source. 


ordering all 


@REMINGTON @ WINCHESTER 


@ MARLIN @ ITHACA 
@ MOSSBERG @SAVAGE-STEVENS 
@cOLT @SMITH & WESSON 


@ HI-STANDARD @IVER JOHNSON 


Shotguns, Automatics, 22’s and 
High Powered Rifles, Revolvers and Pistols... 


® REMINGTON @ PETERS © WINCHESTER © WESTERN 
Ammunitien—in all loads. Guns and ammu- 
nition are shipped prepaid freight. 

¢ Also all hunting and shooting accessories —Traps, 
Targets, Scopes, Gun Cases, Oils, Solvents, Greases — 
and Hunting Clothing. 
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BETTER BUY NOW FOR 
FALL and WINTER SELLING 


Some models in guns and 
rifles may be in short supply 
..The EARLIER your order, the 
SURER the delivery. Don’t delay. 







Order your requirements NOW! 
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EDW. K. TRYON CO, 


815-819 ARCH ST., 


PHILADELPHIA 5, PA 
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SOIL CONDITIONER 


Rhinehart soil conditioner is the latest “miracle” chemical 
which changes hard-packed problem soil into smooth, 
easy-to-work loam. It lets the air, moisture and foods 
in the soil get to plant roots. 


HERE’S WHY YOU PROFIT! 


Newspaper and magazine articles have 
created tremendous demand. 

Rhinehart soil conditioner is fully tested. In 
popular liquid form. 

Suggested retail price is competitive in 
your favor. 

National and dealer promotional program 
geared to sell for you. 


mm OF NS = 





- « « « Attractive dealer discounts make this the selling 


[Rhinehart 


Write today 
CHEMICALS 





discount schedule. 





for complete data and 
1133 POLK ST., FORT WAYNE, INDIANA 
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sification. Advertising pressure 
should be allotted to each group ac- 
cording to its share of each month’s 
total sales. 

Considerable space is given to ac- 
counting problems in connection 
with ad budgeting. The book shows 
how promotion costs may be clas- 
sified, under such headings as pay- 
roll, newspaper advertising, direct 
advertising, supplies, etc. 


Westinghouse Makes 
Heavy Appliance Sales 


A sharp improvement in the ap- 
pliance business of Westinghouse 
Electric Corp. is reported with in- 
dications that final figures will 
show that volume in July and Au- 
gust was more than double that of 
the same 1951 months. T. J. New- 
comb, in charge of sales for the 
company’s appliance division, esti- 
mated that 1952 volume would be 
less than 10 pet under the 1950 
total. In the last half of that year 
outbreak of the Korean war swelled 
volume to abnormal levels. 

Mr. Newcomb said that the divi- 
sion is far behind orders on roast- 
ers and toasters, washers and dry- 
ers, refrigerators and ranges. He 
attributed the spurt in sales to a 
number of reasons, including in- 
creased advertising and promotion 
activities. Another factor he cited 
was fear of increased prices. 

According to J. H. Ashbaugh, 
vice-president in charge of the ap- 
pliance division, estimated output 
has been retarded about 20 pct by 
the steel strike. He said that di- 
vision has not yet been able to lift 
output as it would like to and as a 
result is running on low inventories 
for all products. 


Predicts Rise In 
Gas Range Shipments 


Factory gas range shipments in 
July amounted to 124,500 units, 
compared with 116,400 a year ago, 
a 7 pet rise, reported the Gas Ap- 
pliance Manufacturers Association. 
In June shipments totaled 178,900 
units. Edward A. Martin, market- 
ing statistics director, said that 
July traditionally was the lowest 
month in the year for shipments. 
He predicted a marked rise in ship- 
ments as retailers stocked up for 
fall sales. 

Shipments in the first seven 
months of this year amounted to 
1,166,000 units, compared with 1,- 
452,100 in the corresponding period 
last year, a 19.7 pct rise. 
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MOW-CYCLE 


the lawn mower 





The only riding type 
lawn mower expressly 
designed and priced 
for the ordinary cus- 
tomer. Biggest hit of 
the year. Users took 
all we could produce 
in '52. Look it over 
and see why it sells. 








See it National Hardware Show 
at the 


BOOTH 522 





Strong, light, practical; easy to operate, steer, control, back 
up. Comfortable to ride and remarkably safe. Mow-CycLe 
cuts grass, pulls lawn roller, serves as a scooter. Gives com- 
plete lawn care without walking. So simple that teen age 
youngsters manage it. So sturdy that fat grown-ups enjoy 
working it. Americans love to ride. YOUR customers will 
buy Mow-Cyc.e. See it at the National Hardware Show, 
or write for trade information. 


MUSGRAVE MANUFACTURING CO. 
2903 Arnett Road Springfield, Ohio 




















Dealers who feature the 


BIG NAME 


in gun cases... 


BOT 


... are doing the 


BIG BUSINESS 


—_ 


‘a 
Send now for illustrated folder 
The BOYT COMPANY 
Dept. T, Des Moines, ta. 
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it’s NEW YORK in ‘53 






~ ae 


20nd NSGA Show 


(The only complete and exclusive Sporting Goods Show) 


NATIONAL SPORTING GOODS ASSN. 
CONVENTION and SHOW 


HOTEL NEW YORKER 


JANUARY 25 to 28, 1953 


Just one year, 1953, in New York and 
then back to Chicago. Dealers, pian this 
as your eastern buying trip. Exhibitors, 
meet many new dealers for the first time. 
Everyone's planning to attend the biggest 
NSGA Convention and Show ever. 


BIG HUNTING : 
and FISHING FLOOR 
in the 


” (New for '53 
COMPLETE TOYS 


and 
GAMES DISPLAY 
humaaeit):| 


GRAND 
BALLROOM 





FOR EXHIBIT BROCHURE 
and FLOOR PLANS, WRITE: 


G. MARVIN SHUTT, 


Secretary 
NATIONAL SPORTING GOODS ASSOCIATION 
One North LaSalle Street, Chicago 2, Illinois 
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INCREASE PROFITS 
5% OR MORE 


by buying Tacks and Nails 
from one source 


‘1 Ry | 


. 
ATLAS) 
—) ~ 
jue SEAL OF § an A 


nVPER QUALIT 


The products shown are but a representa- 
tive few of the many sizes and types that 
ATLAS makes. Ask your wholesaler for the 
complete list. Be sure to ask for ATLAS 
—the best known name in tacks and nails 
throughout the world. 


ATLAS 
Y, 


once ATLAS |... 


TACK CORPORATION 


FAIRHAVEN, MASS. * HENDERSON, KY. 
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Tighter Credit On 
TV and Appliances 


Credit requirements are being 
tightened on instalment sales of ap- 
pliances and television sets, accord- 
ing to John S. Meck, president of 
Scott Radio Laboratories, Chicago, 
following a survey. Better credit 
ratings are required of buyers by 
banks and lending institutions, he 
said. Higher down payments are 
being required and shorter periods 


are allowed in which to pay the 
balance. 

The study indicated that condi- 
tions vary from city to city. In 


cities such as Toledo, where the 
steel strike hit hard, the bankers 
apparently believe that all of the 
strike’s effects have not yet been 
felt. A number of wage earners 
were reported missing payments on 
instalment contracts and the banks 
hesitate to extend new credit to 
families whose resources have been 
hit by the tieup, it was stated. 

In Washington it was found that 
many banks and other instalment 
credit agencies were cautious about 
extending credit to government em- 
ployes with low seniority who 
might lose their jobs after the No- 
vember election. 

An increase of from 10 to 15 pet 
in the down payment on television 
sets was reported in Detroit. 
Financing institutions in Louisville 
frown on approval of a new instal- 
ment contract for anyone already 
buying other articles on_ instal- 
ments. 


Urges Caution In 
Giving TV Franchises 


Promiscuous granting of TV re- 
ceiver retailing franchises in new 
markets threatens to undermine 
public confidence in television and 
to create unhealthy conditions in 
the industry, Mort Farr, president 
of the National Appliance & Radio- 
TV Dealers Association, said in a 
recent statement. 

“A few manufacturers are au- 
thorizing the most unlikely of 
retail establishments to handle 
their lines of television receivers 
in the Denver market,” he said. 
“There are more than 500 dealers 
in Denver today, approximately 
one for every 650 population. 
While a few of the larger and 
better known manufacturers are 
being careful in choosing the 
number and nature of their re- 
tailers, some of the others have 


embarked on a conscienceless pro- 
gram of blanketing the city re- 
gardless of its effect on the public, 
the retailers and the industry.” 

He urged the public to purchase 
only from those firms in whose 
reputation they had confidence 
and who would be reasonably sure 
would be in the television business 
and willing to back up the mer- 
chandise sold after the first flush 
of television had passed. 


Growing Demand For 
Room Air Conditioners 


Room air conditioners are not 
to be mistaken as a seasonal item 
and there is a year-round market 
for them already at hand, waiting 
to be served as soon as production 
schedules can be raised to meet 
demand, according to Morton L. 
Clark, president of Universal Ma- 
jor Electric Appliances, Inc., Lima, 
Ohio. 

He announced his company’s 
plans to begin full production of 
room air conditioners for the 1953 
market on Oct. 1 and said an initial 
output rate of 100 or more units a 
day would be established. 

“A primary factor in stimulating 
the expansion of the room air con- 
ditioner business lies in the fact 
that this appliance has dropped 
out of the luxury classification,” 
he said. “Room air conditioners 
are now taking their place in the 
home as a standard appliance, just 
as refrigerators, radio and tele- 
vision receivers and other appli- 
ances which have become familiar 
fixtures in the home did before 
them. And the trend will be ac- 
celerated as increasing volume 
makes possible still lower prices.” 


Boost Gas Furnace 
Shipments 58.5% 


Industry shipments in July of 
gas-fired central heating equipment, 
including furnaces, boilers and con- 
version burners were estimated at 
58,500 units, compared with 36,900 
units shipped in July, 1951, a 58.5 
pet increase, reported the Gas Ap- 
pliance Manufacturers Association, 


Inc. Unit shipments during the 
first seven months of this year 
amounted to 338,300 units, as 


against 537,000 units during the 
same period of 1951, a 0.4 pet rise. 
It was pointed out that all types of 
central heating touched new highs 
in July, generally a slack month. 
July oil-fired burner installation 
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Style 1200 (Notillustrated)— Lowest priced, 
nationally 
ironing table. 

features are one-motion opening and clos- 
ing and finest fully automatic safety lock. 


biggest 


“Standard”’ 


selling, 


LOWEST PRICED, 
BIGGEST 





ELLING... 














Smart Horizon Blue enamel finish 


All Arvin Ironing Tables are packed 
in flat-shaped, space-saving cartons 
—one-unit delivery. 


Wire or Write 








Arvin 
-height 


PATENT PENDING 
ADJUSTABLE ALL-METAL IRONING TABLE 


STYLE 1400—Out-pulls all others in promo- 
tions—because it’s not only the lowest priced, 
fully adjustable, nationally advertised iron- 
ing table, but also has the easiest, widest 
range of adjustability, the most wanted fea- 
tures and the greatest consumer acceptance. 
Store after store has reported record pro- 
motional turnover! Get your share—plan a 
big-volume promotion and order now! 












Monvio 


ARVIN INDUSTRIES, Inc., Columbus 





advertised 
Big selling 


DISTRIBUTED BY S2bnancon & 


i SROADWAY, WEW YORK CITY 10 - 








/, ee 


AMERICAN FURNITURE MART, CHICAGO 11 + WESTERN MERCHANDISE MART, SAW FRANCISCO 3 





Join the Arvin 1200 with the Arvin 1400 


for a 2-way, smash-hit promotion. 









CK-3 COMBINA- 
TION SCREW- 
DRIVER KIT 
Contains No. 
and 3 Phillips and 
3/16”, 14” and 5/16” 
regular. Big XCEL- 
ITE handle that fits 
and i 
nut driver. 


XCELITE, INCORPORATED 


{Formerly Park Metalware Co., Inc.) 


all blades 
7/16” 


Dept. G 


Orchard Park, N.Y. 
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INCREASE 


tool sales 


3 “Must-kit-eers!” 


14-TOOL ‘*‘99” 
KIT Durable roll 
plastic kit with 9 
chrome plated nut 
drivers, 3/16” to 
1%”. Four. screw- 
driver sizes. 








ADJUSTABLE SOCK- 
ET WRENCH “Micrometer ad- 
justment” grips hex, square, 
burred or battered nuts firmly. 
Use it for setting dies, as a hand 
vise or clamp. Over 

sold in 6, 8 and 10” sizes. 







with these XCELITE 


150,000 














New! 
Nouvel! 


Aswe 
Colter 
ATKINS. 


PICTURE Ano xntre ser 


Just hang it up like a picture . . . it displays 
and sells itself because it has what every 
housewife wants: beauty and utility! It's 
compact and always within easy reach 


pmo $198 







for midwest 
states 

(other states 
slightly higher) 


retail 








FOR BEAUTY: Face 
side like a picture! Has 
hand painted (silk 
screen— NOT A DE- 
CAL) decoration in up 






FOR UTILITY: 8 x 12” cutting board of 
smooth, substantial HARDWOOD for cutting 
bread, meats, poultry, vegetables, etc. Also ideal 
as a serving tray. 
Service side is undecorated. Face side like a 
picture . . . beautifully decorated and with 
four bumpers that both preserve the design 
and protect table tops from surface scratches 
Polished serrated steel knife with hardwood 
handle fits into convenient slot (centered in top 
edge of board) for storing when not in use. Has 
sturdy 10° chain for hanging on wall when not 
in use, taking up no valuable work space . . . set 
is out of the way, yet within easy reach. 






to 12 colors and tones 
to beautify and harmo- 
nize with any kitchen 
or color scheme. Wash- 
able, of course. 
CHOICE OF 12 
DBSIGNS in conven- 
tional or modern. 

© So beautiful it is ideal 
for gift giving or bridge 
prizes. 
















o 
GRAS wousts INC. © 1751 W. Devon Ave.. Chicage 26, iti 
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HO “UNIVERSAL 


Sprayers 


IS BY LONG ODDS 
THE BEST LINE TO HANDLE! 


eI SR ARS 
A thoroughly complete line for every hand-spraying and dusting 
application. 


Sold only through jobbers — with the same square deal for 
everybody — assures quick delivery and a full 50°%/ mark-up. 





Finest designs and workmanship — products of the 
most modern factory manufacturing sprayers exclusively. 


Backed by sensible and effective merchandising aids. 

* 
Ask your jobber for complete details. You'll 
agree that UNIVERSAL is by long odds the best 
line to handle. 





vsIVERSAD 


UNIVERSAL METAL PRODUCTS CO.) ase 





AT LAST! 


Lifetime 
WASTEBASKETS 


The fastest seller we’ve ever made! 


e 12 COLORS 
@ NATIONALLY ADVERTISED 
e GUARANTEED UNBREAKABLE 


“They're going like mad”...“women are buy- 
ing them for every room in the house”...“we 
can’t keep them in stock”. These are just a few 
of the comments we’re getting from dealers 
stocking the new, Plas-Tex flexible 
plastic waste basket. Two sizes to 
choose from: The small, 8-quart 
size and the large 15-quart size. 
And think of it...12 beautiful 
colors to match any room. What a 
beautiful selling display they 

make in your store or window. 












Look at these extra selling features 
- Guaranteed unbreakable, rust-proof... 
no corrosion, flexible...cannot dent, 
sanitary ...washable, won't leak dust 

or liquid, noiseless, won't scratch 
floors, and the colors will never fade. 


: SEND IN YOUR ORDER NOW OR 
WRITE FOR FULL-COLOR CATALOG SHEET 


The PLAS-TEX Corporation 


15-Qt. $3.95 retail 
8-Qt. $2.00 retail 





2525 Military Avenue 
Los Angeles 64, California 
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amounted to 54,800, compared with 
48,200 during the same month a 
year ago. 

In the first seven months of the 
year gas conversion burner ship- 
ments were up 35.9 pct over a year 
ago, amounting to 107,200 units, ag 
against 78,900 units a year ago, 
July shipments of 18,800 were 91.8 
pet ahead of the 9,800 reported a 
year earlier. 

July shipments of gas-operated 
furnaces amounted to 34,700 units, 
up 47.6 pet from 23,500 units in 
July, 1951. For the first seven 
months shipments totaled 200,900 
units, compared with 222,200 in the 
corresponding period last year, a 
9.6 pet drop. 

Gas-fired boiler shipments 
amounted to approximately 5,000 in 
July, as against 3,600 in July, 1951. 
For the first seven months ship- 
ments were down to 30,200 units 
from 35,900 units a year ago. 


Predicts 19% Increase 
In Rubbermaid Sales 


J. K. Buckwalter, general sales 
manager of The Wooster Rubber 
Co. of Wooster, Ohio, manufactur- 
ers of Rubbermaid housewares, 
predicted a 19 pct increase in sales 
for the 1952-53 fiscal year at the 
two-day fall sales meeting of that 
company held in Cleveland. J. R. 
Caldwell, president of the company 
announced that sales expansic 
necessitated purchase of more land 
near the company’s two factories 
for construction of new buildings to 
speed up finishing and shipping op- 
erations. The company hopes to 
have the new units in use by July, 
1953. 

G. G. Johnson, advertising man- 
ager, reported that consumer adver- 
tising in eight magazines will step 
up the company’s campaign. He an- 
nounced that the company will con- 
tinue to supply advance dates of 
each major ad appearance, together 
with reprints for point-of-sale. 


DuMont to Show Just 
One TV Line Per Year 


Introduction of one line of tele- 
vision receivers a year is planned 
by the receiver division of Allen 
B. Du Mont Laboratories, Inc., 
starting in 1953. 

This move was termed a “definite 
aid to dealers in that it will give 
the television receiver industry the 
same type of stabilization on its 
models that the automotive indus- 
try enjoys today.” 
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; Come over and see us or give us a call. We 
- fike to show you our complete lines of mer- 
chandising and display equipment, exhibited 
© in ovr NEW OFFICES and SHOWROOM, 
Pennsylvania Building 
225 W. 34th St., Room 1107 
Phone: LOngacre 4-6958 


Write for 
detailed information 
regarding ‘SALESMAKER” units 







Spacemaster 
SALESMAKER 


Your merchandise is sell-able when it's seeable! 
Show more . . 9sell more . . . profit more— 
with SALESMAKER! 

A complete packaged unit, with six shelves 
(2-10, 2-12” and 2-14”), that gives you 42/2 
square feet of selling space in just 1212 square 
feet of floor area. Quickly and easily assembled 
(you can do it yourself) and just as easily 
changed to meet your current merchandising 
needs—whether for Housewares, Electrical 
Goods or Plastic Goods. 














BUILDER’S 
HARDWARE 






























root = 


3) J 














FREE CATALOG 


For BIG 80 PAGE illustrated 
brochure on “How to Increase 
Profits Through the Effective 
1} Use of Space’ Write Dept. 












APPLIANCES 












 REFLECTOR-HARDWARE 
CORPORATION 


MAIN OFFICES AND PLANT 
WESTERN AVENUE at 22nd PL., CHICAGO 8, ILLINOIS 
NEW YORK OFFICES AND SHOWROOM 
225 WEST 34th STREET, NEW YORK 1, N. Y 





















FEATURING: 


Order from 
Your Wholesaler, 
or Write Us 
for Reference 


GEM FLUE STOPPERS 


laaldy 
it - = yy 


Attractive assortment of pictures lithographed on 
metal blanks permanently clenched into the face 
of the flue stoppers. Folding wire fasteners at- 
tached to slots raised from the metal of the blank. 


Blank Shipping Weight 
Diameter Fasteners Per Doz. Per Gross 
#3 ivory 8-17/64" 6” of 7” 3ibs.7 07. 43 Ibs. 
#8 ivory 9-3/4” 7” or 8” 5 Ibs. 62 Ibs. 
Packing — 1! dozen per carton, | gross per case 


J. L. CLARK MFG. CO., Rockford, Ill. 
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a STREAM of profits 
SPRAY your way 
from FAUCET-QUEENS! 


a flick of the finger 
gives 


SPRAY OR STREAM 






“4, 


y fy 
Yi ff Ss 























flexible type 
retails for 49 


Model “A” FAUCET- QUEEN has 
flexible bellows-like neck for 
reaching every part of the sink. 
Has strainer & anti-splash fixture. 


regular model 


retails for 29¢ 


Regular model FAUCET-QUEEN 
has rigid-neck sprayer. Also 
strainer and anti-splasher. More 
than 22,000,000 sold! 





Prize-winning display with 1 doz. 
assorted colors. $3.90 per doz. 


Easel-back display with 1 doz. 
assorted colors. $2.30 per doz. 




















Order now from your jobber 


hi cel (Jueen 


The Faucet-Queens, Inc. 














































Every Family is a 
Customer for 


SouTH BENo Croquet! 


— and South Bend 
Has 12 Models For 
Every Family Need! 


The word Tremen- 
dous does not exag- 
gerate the appeal of 
South Bend Croquet. 
This famous game is 
a natural to satisfy 
the ever increasing 
interest in family 
recreation. The com- 
plete line of South 
Bend enables you to 
offer a croquet set 
to fit every family 
purse. 12 models are 
available, each in 
strikingly smart col- 
ors and all of qual- 
ity construction. 


quince 





SALES REPRESENTATIVES 
East—Julius Levenson, 7 East 17th St., N.Y. 
South—Louis Williams & Co., 3rd National 

Bank Bldg., Nashville, Tenn. 
Midwest—South Bend Toy Mfg.,So. Bend, Ind. 
Calif. & S. W.— Anderson Sales Company, 

730 W. 10th Place, Los Angeles 15, Calif. 
Denver & Pac. N. W.—Leo Scherrer, 2840 W. 
93rd St., Seattle 7, Wash. 
Export — Affiliated Exporters, Inc., 10 East 
34th Street, New York City 
SOUTH BEND TOY MFG. CO. 
SOUTH BEND 23, INDIANA 

















Promotions 


Christmas Power Tool 
Display Contest 


To encourage more dealers to 
display its Utility line of portable 
electric tools during the Christ- 
mas selling season The Black & 
Decker Mfg. Co., Towson 4, Md., 
is offering more than $500 in cash 
prizes for a display contest. 

A total of 10 awards, one for 
$250 being the highest, is offered 
for store displays best in the opin- 
ion of the judges. Displays must 
feature at least five different 
Black & Decker Utility products 
in a prominent place. Entry is 
open to any store within the con- 
tinental United States or Canada. 

Colorful point-of-purchase dis- 
plays have been developed for the 
use of dealers. 


Christmas Campaign On 
Guild Power Tools 


To attract more sales for gifts 
for the do-it-yourself fan, the 
Porter-Cable Machine Co. of Syr- 
acuse, N. Y., is conducting a large 
scale Christmas campaign on its 
new and complete line of portable 
electric Guild Tools. Each machine 
is patterned after one of the tools 
in the company’s present Speed- 
matic line made for heavier pro- 
duction use by building contrac- 
tors and other woodworking in- 
dustries. 

The Christmas campaign will 
feature the gift possibilities of 
this line of popularly priced items 
for its franchised dealers. 

Added to the Guild line, this 
fall, are a 4 in. drill and a special 
duty ™% in. drill combining fea- 
tures of quality drills on the mar- 
ket, but priced to appeal to home- 
craftsmen. More new types of 
tools will later be added to the 
line. 


Handyman's Gift Bar 


Promotion 


A complete package of materials 
for advertising, promoting and, set- 
ting up a Handyman’s Gift Bar this 
fall is offered by Better Homes & 
Gardens, Des Moines 3, Iowa, with- 
out cost to the dealer and without 
any obligations on his part. The 


Manufacturers’ New Merchandising Plans 
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material is now ready for shipment, 
The purpose of the kit is to help 
hardware dealers to get a bigger 
share of the thousands of dollars 
spent for gifts in his area. It is 
intended to attract those wishing to 
give gifts to those interested in the 
do-it-yourself idea. Materials in 
the kit are designed to: (1) 
identify an area in the store as the 
Handyman’s Gift Bar; (2) drama- 
tize and visualize the idea of this 
type of gift for the handyman and 
(3) sell tools and the Better Homes 
& Gardens Handyman’s Book. 
Eight types of materials are be- 
ing furnished for dealers use. A 
4 ft streamer will identify the 
Handyman’s Gift Bar area in the 
showroom. A placard of the same 
type will be sent for use elsewhere 
or where a streamer is impractical. 


There are six attractive gift 
package display pieces including 
gift wrapped packages with the 


silhouette of a basic handyman’s 
tool boldly imprinted on it. Brief 
copy appears on each of these dis- 
play pieces, the tools having been 
selected after consultation with 
wholesalers as to items most in de- 
mand for gift purposes. These 
pieces are available mounted on 
cardboard for hanging with ribbons 
or unmounted for sticking to win- 
dows. 

Two sizes of newspaper mats are 
designed for use at the top of larger 
ads including gift merchandise. 
There are gift bands for each copy 
of the Handyman’s Book and a 14 
by 20 in. special Handyman’s Book 
gift poster. 

A display card shows spreads out 
of the book and there are sketches 
showing various ways the dealer 
may use the material in setting up 
a Gift Bar. 


Arvin Campaign 

Sixteen national farm and con- 
sumer publications will carry 
Christmas advertisements from 
September through mid-December 
on the entire Arvin Industries line 
of electric housewares, radio and 
TV lines, car heaters and metal 
furniture.. TV and radio lines will 
get the bulk of advertising space, 
mostly in color and in full or half 
pages. Co-op newspaper space, bill- 
boards and point-of-sale material 
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it’s the new pitch in 


It’s the new pitch you saw at the Summer Market... 
it’s YOUR pitch for 


Bissell national magazine advertising, in fu// color... 
new store displays, store ads, other material. 


1. MORE BISSELLS® IN FASHION COLORS! This Fall, the 
“Flight” joins the Fashion Color team. Push this deluxe 
‘Apartment” 


model, along with the “Vanity” and the ‘ 
models, for bigger ticket sales. 


i 


ae 
2. NEW BRUSH-CLEAN COMBS. Talk up 
the new Bissell brush cleaner—the most 
efficient ever invented. A double row of 
scientifically designed steel teeth comb 


the new Saran brush as it sweeps. No 
moving parts to get out of order. 


BISSELL SWEEPERS 





Bissell Carpet Sweeper Co. 
Grand Rapids 2, Michigan 


(wider pt 


WHEN YOU 
STOCK AND DISPLAY THE 













~ Ace's “carpet textu 








tive possibilities for stairways, with safety and 
economy. TEXTO TREDS are richly colored and 
textured. In quality and beauty, they are supreme. 
ese aude sreptiny lay units. 
: ee E. H. TATE CO. 
| PRODUCTS, INC Ps 251 CAUSEWAY STREET 
_sdAkren Oho i. BOSTON * MASSACHUSETTS 








HARDWARE AGE. SEPTEMBER 18, 1952 


Weir pitkud, Sttike it rich: 
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Advantages 


DO LALLA ALLELE ARLES 


TELL THE STORY! 
Every way you look at it— 
your best freezer line is 


Manitowoc 


OP aad 
* ditt, . 


att nd econ e only 
an ot ft. 
a co 

gravle 
orn 

c exer® 

apace for 


- 
pave piled 


sasitowee ee om be 


year 
up a ‘ attes a . and 





Write now for 
full details. 


MANITOWOC paelr ioe WORKS 





will be used to feature Arvin lines. 
Newspaper mats in 3, 4 and 5 col. 
size and 24 sheet posters are avail- 
able for use on a 50-50 co-op basis. 

Circulation of the entire con- 
sumer campaign is estimated at 
300 million. Copy on the electric 
housewares will feature ease and 
convenience of the portable electric 
room heater line, coffee makers, 
toasters and electric clocks with 
emphasis on them as Christmas 
gift suggestions. 


Combination Offer 


A combination offer of a Presto 
Automatic Vapor-Steam iron and 
a Presto ventilated, all-metal iron- 
ing board for a package price of 
$25.90, representing a consumer 
saving of $5 will be advertised in 
full pages of Life and The Ladies 
Home Journal by National Pres- 
sure Cooker Co., Eau Clatre, Wis. 
Large ads will appear in over 60 
Sunday newspapers. 


Otto Bernz Campaign 


With the current introduction 
and national distribution of its 
Bernz-O-Matic torch the Otto 
Bernz Co., Inc., Rochester, N. Y., 
is using major national consumer 
magazines to carry the story of 
the new item as a Christmas gift. 

Included in the programs to pro- 
mote the new torch as a gift for 
the fix-it-yourself fan will be dem- 
onstrations on several TV shows 
including Domestically Yours, the 
Margaret Arlen Show, Kathi Nor- 
ris Show and Ernie Kovacs pro- 
gram. 

“Merchandising our publicity 
and promotional program at the 
dealer level,” says, Sidney J. Reich, 
president of the Bernz company, 
“is, of course, one of our primary 
objectives. Through various win- 
dow and counter display acces- 
sories, through periodic broad- 
sides and reprints of our national 
publicity, our dealers will not only 
be informed of our selling cam- 
paign but will be armed with the 
kind of sales appeals which can 
result only in increased profits.” 


Water Repellent 


A new invisible water repellent 
for protection of exterior stone, 
formed masonry, brick, concrete 
and asbestos siding against water, 
dirt and staining has been de- 
veloped by the Glidden Co., an- 
nounced A. D. Duncan, vice-presi- 
dent. 


COMPLETE 
ENSEMBLE 


se 


ENSEMBLE $-104 


CURTAIN SCREEN 
FIRE TOOLS and GRATE 


ORDER IMMEDIATELY! 





Mfrs. 


Also Use for Curtain CS fan 


'E & J ENTERPRISES Inc. 


_12 for 21% 
ma Verona, New Jersey {i 





e ADIRONDACK CHAIR CO. 1!) SN". 


IMMEDIATE , , 


"CHAIRS DELIVERY! 


All types, wood and 
steel in stock. 
Also Folding Tab! Tables 


State requirements 


= ees 
FR ee ites 
py ty re $3 





nse 





c 


* EASIER TO USE 
* LASTS LONGER 


* CLEANS BETTER 
REG. U.S. PAT. OFF. 


FRENCH PROCESS 
CHAMOIS 


GENUINE OIL TAN 
MADE IN USA. 


DOUBLE DUTY \ 


ASK YOUR JOBBER 
FOR OUR 
DOUBLE DUTY CHAMO!S 
DOUBLE VALUE TO THE 
CONSUMER 











HOYT & WORTHEN TANNING CORP. HAVERHILL, MASS. 
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of Brush Kits, Pothooks, Etc. 


capaci 
winch 
sold t 
fied 

there’ 
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Made by V 


oy 


CI 
e xg 


Jobbers-Dealers: 


OUTPULLS ‘em all 


in Performance and Sales 


This new Mastercraft 400” 
capacity, 2-speed, geared 
winch has already been 
sold to thousands of satis- 
fied customers because 
there’s nothing like it on 
the market in quality, 


performance, or price... and demand is 
growing. Write today for illustrated literature 
and liberal discount schedule. Jobbers: State 
territory you cover. Dealers: State name of 


your jobber. 


Made by World’s Largest Manufacturer of Light Transportation Equipment. 


Mlaseecete fe TRAMs, ». 


15SO- FACTORY STREET e 


MIDDLETOWN e 


CONN 


Bartlett WE-Combination 


Pruner and Saw—Octagon Pole 


























Bartlett Tree Trimming Tools enjoy a world-wide reputation 
for quality and performance. The Combination shown here- 


with has two sep- 
arate tools as head 
sections with ex- 
tra 4, 6 or 8 ft. 
octagon sections 
fitted with round 
sleeve body which 
engage the top 
section. 

This Combination 
tool is packed for 
easy handling —1 
earton contains 
the two 30” top 
sections, and 1] 
carton contains 
the extra sections 
as ordered—prop- 
erly marked so 
that it is not nec- 
essary to do any 
packing for re- 
sale. 

Send your trial 
order and learn 
how to sell tree 
trimmers the con- 
venient way. 


Bartlett Manufacturing Co. 
BOX 34, 3003 EAST GRAND BOULEVARD 
DETROIT 2, MICHIGAN 


























TROJAN SAW BLADES 


7} ee 4d 
Jig, Coping, Jewelers’, Fret, Scroll, Hack, Machine 


World-famous Trojan 
Saw Blades. Over 130 
different types for 
every hand and power 
sawing operation. Un- 
equalled in quality. 
Teeth are individually 
filed and precision set. 
Blades are hardened 
and oil tempered for 
a long, sharp life. 


Ackermann - Steffan Div. 
PARKER MFG. CO. 


Worcester, Mass. 


























Insist on 
TROJAN by name 
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Complete Range of Jobbers 
& Wire Gauge High Speed Drills 


eee 


Carded Displays Available 


All Drills are full jobbers 
length and fully guar- 
anteed. 

Money back for any rea- 
son including freight 
charges both ways within 
60 days or initial order. 


Catalog Sheets Available. 


HI-TEST TWIST DRILL WORKS, INC. 
464 West Broadway, New York 12, N. Y. 
Booth 538, National Hardware Show 
Grand Central Palace, N. Y. Oct. 6-10. 


Imported from France. 
Packed in Plastic Tubes 
and Boxes, both High 
Speed and Semi-High 
Speed Drills. 


Furnished in 7, 10, 13, 15, 
29 and 60 piece sets and 
individual sizes. Priced 
to meet chain store com- 
petition — approximately 
40% lower than domestic 
prices. 


ot Bor: toe 
60 Piece Set Hi-Test 

















IT’S EASY TO SELL 





ROTARY POWER MOWER 


AMERICA’S 
FASTEST SELLING 


——e 


PRODUCED BY PIONEERS OF 
THE DIRECT DRIVE MOWER! 














Offer your customers the 
ower mower backed 
y experience! Over 

160,000 machines now 
in use! Designed and 
beautifully finished for 
attractiveness on your 

floor and many years 

of trouble-free 
service on 

your cus- 
tomers’ 


GET READY NOW for 
the BIG DEMAND! 


One out of three lawn- 
mowers sold next year 
will be a:power mow- 
er. Don’t get left 

out of this new giant 


Electric 
16” 


ene — u _ 
the complete K.C. Mow 
te" cycle line and sell the best! 


direct drive. Only K. C. Mow Offers 


ALL THESE FEATURES 
“Suction Action” for clipping 
pulverization and even cut. 

¢ Patented “‘Sorb-O-Shock”’ 
Clutch + Every exposed 
metal surface painted or 
i= ¢ Solid, 1-piece blade of 
y spring steel. Formed, heat 
treated, and sharpened. 


WRITE TODAY! for complete 
information and prices. 






nower CO. 


DEPT. HA-9 
2500 Washington, Kansas City, Mo. 



























Disputes Saturation 
In Vacuum Cleaners 


The contention that the vacuum 
cleaner market is saturated was 
disputed by Alex Lewyt, president 
of the Lewyt Corp., addressing a 
meeting of the company’s distribu- 
tors for the eastern sales region in 
New York City. Statistics show 
conclusively, he said, that only 58 
pet of the homes having electricity 
in this country have vacuum clean- 
ers. 

He predicted that unit sales of 
vacuum Cleaners will total 5,000,000 
by 1955. Most of these sales, Mr. 
Lewyt added, will be made by deal- 
ers who are giving house-to-house 
solicitors increasingly stiff competi- 
tion. 

He criticized some people in the 
appliance industry who were in- 
clined to regard the vacuum cleaner 
business as an unimportant seg- 
ment of the business. Last year, 
he noted, retail dollar volume of 
cleaners exceeded that of radios. 
Retail sales of vacuum cleaners last 
year, he said, totaled $129,000,000, 
as against $128,000,000 worth of 
radios. 

He announced that his company 
is going on two 40-hour shifts a 
week in place of a single 48-hour 
shift in order to meet requests 
from distributors for increased al- 
locations. He said that the com- 
pany’s goal is a 50 pct increase in 
dollar volume this year compared 
with 1951. He said a considerable 
impetus had been received in July 
when cleaner sales increased 83 pct 
compared with the same 1951 
month. 





HARDWARE HUMOR 
By Hardware Age 














"I'll take it. He's been pestering 
me for one of those for months.” 


No. 1 Christmas Gifts 





to Thousands of Kids 

. . . and at these low prices 
They‘re Snapped Up Fast 
as perfect fill-in gifts! 
CLEVELAND 


QUICKY 


FLYING LINE 






Retail 


Solty 99¢ 


pre-fabricated balsa 
Luscombe Sedan 
Si vaire 
all same or 


pre-decorated, 5 
Built in a jiffy. 
Sabre Jet, 


Completely 
model airplanes. 
(illust.), Piper Cub, Bonanza, 
and Aeronca Chief. Carton of 3 doz 
assorted 


(10 Ibs.) only $12.74. 





CLEVELAND $] SIMPLEX KITS 


Pre- fabricated, tissue covered flying type models. 
pan 15- Many pre-shaped and die-cut parts 
make construction easy, fast. Kits complete exce 

glue. Cutlass (illust.), Corsair, F90, Piper Cab, 
Banshee, Voodoo, Scorpion, Thunderjet, Russian 
MIG. Carton of 2-doz., all same or assorted ('9 
Ibs.) only $14.40. 


Order from your jobber, or direct F.O.B. Cleveland 


CLEVELAND MODEL & SUPPLY CO. 
450889 Lorain Ave. Lorain Ave. Cleveland 3, Ohie 


CHAIR. LOC 


Amazing New Chemical 
S-W-E-L-L-S Wood 


e Penetrates wood ‘bres 
makes them o-x-p-8-n-d 









permanently. 
© Quickest and casiest way to 
fix loose chair rungs, a 
— dowels, dove-t 


A oe Selling Impulse item 
Write for Free Sample and 
Literature 
CHAIR-LOC CO. 
Lakehurst 3. N.J. 


THE NEW Columbiana 
CAM-LOCK HYDRANT 
"*Seld the World Over"’ 
Here’s a fast-selling new Cam-Lock Hy- 
drant for use on pressure lines. Sturdily- 
built with few moving parts, this Colum- 
biana Hydrant has no springs to rust out 








jude 
: E BRONZE VALVE BO00Y 
* Sry Connenve VALVE ASSEM- 


* ANTI-FREEZE ACTION 
HANDLE PREVENTS 


This is the lowest priced hydrant on the 
Fig. H—1200 market. Write today for complete informs- 
tion. Established 1888 


Columbiana PUMP CO., Columbiana, Ohio, U.S.4 








PIPE 
NIPPLES 
Steel, Brass 
Copper, Chrome 
Long Screws, Tank Nipples 
Gauge Siphons 


PITTSBURGH NIPPLE WORKS, Inc. 
1455 Spring Garden Ave., Pittsburgh 12, 
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CLAMP PRICES 


TOO HIGH? 

uility ks = — 
=" 

CLAMPS 


will solve your “price” 
problem! B&C Clamps are 
priced right for fast turn- 
over and customer satis- 





faction. 
Ask Your Jobber for Prices 
and Information 
Meet us at 
Booth No. 276 
National Hardware Show 


Manufacturers of Clamps — Vises Hand Too’s for 


Production — Maintenance —- Service, Since 1925 















tHe BRINK & COTTON merc. co. 


33 POLAND STREET @ BRIOGEPORT, CONN 


























CLEANS 
PAINT ROLLERS 


without 
soiling hands 


Easy to use 
squeegees paint 
and solvents 
from paint 
rollers in 


simple operation 


NO MORE MESS 


Fits all rollers—single, double and latex—adapt- 
able to all sizes. Made of heavy gauge alloy 
wire 13!" x 2!" and finished in lacquer. Every 
painter, every home owner needs a KLEENROLL. 
No other paint tool will clean paint rollers as 
thoroughly—insist on KLEENROLL. Now those 
‘hard-to-sell’ paint roller prospects will buy both 
rollers and KLEENROLL. Quick turn-over for the 
hardware & paint dealer. Jobber inquiries invited. 


R.M.& SONS CO. 


MANUFACTURERS 
3741 N. 60th St. MILWAUKEE, WIS. 
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For Your Profits Stock Our 
Extension and Wing Dividers 


———— 





















; Ct EE 
Extension aS fe 
Single Leg ~— 

No. 104 
One Moveable Stee! Point 
Furnished in Sizes— 6" ad 8" 10"" 
Wot. Per Doz. Lbs. 3% 44 4% 6% 
Extension 
Double Leg 








Two Moveable Steel Points 
Furnished in Sizes— 6" 


Wot. Per Doz. Lbs Wh 
Wing 
Divider 
No. 106 
Furnished in Sizes— 6'' 7°' 8" 
Wot. Per Doz. Lbs. % Th 4h 7 8% 16% 1 24%, 


All Above Points Carefully Hardened and 
Springs Carefully Tempered, High Polish Finish 

















GUARANTEED @ SINCE 1830 


WILLIAM 


JOHNSON INC. 


BRENNER AND KENT STREETS — NEWARK 3, N. J. 

















Retailers ... FOR THE FIRST TIME! 


TOOL SETS 


Direct from Factory 


to YOU at 


SENSATIONAL 
DISCOUNTS! 


FAMOUS 
Harwell 





“LANCER” i 


an t— ee ” \e 





Hlustrated ; - oma 
$49.95 —. ~— . — 
RETAIL i _ 


DON’T MISS THESE BIG VALUES 


“REGENT” 74 
. . . WRITE TODAY FOR COMPLETE DETAILS 





$1475 retain 
Harwell CORPORATION 
lat 500-522 S. Cli S 
- 1 inton Sf. 
29% RETAIL Chicago 7, Illinois 














bah Seales 


Sales records prove it—the out- 
standing name in bath scales is 
Health-o-Meter! Yes, ever since 
1919, when Health-o-Meter intro- 
duced the first bath scale, more 
and more shoppers all over the 
country have chosen this famous 
name as their assurance of accu- 
racy and dependability. 


You can’t miss with the bath | 


scale line which offers a ready 
market built up by more than 30 
years of consumer acceptance. 
Ask your jobber for details. 


*Watch for Health-o-Meter ads in | 
Good Housekeeping, Ladies’ Home | 





Journal and | 
Better. Homes | 





CONTINENTAL SCALE CORPORATION 
5701 S. Claremont Avenue - Chicago 36, lilinois 


442 














and Gardens. | ; nrot 
—_————— | the company’s franchised distribu- 


Industrial Materials 
Prices on Upswing 


There was a reversal in August 
of the downward trend of industrial 
materials prices, with the move- 
ment led by steel, copper and 
aluminum, according to the 
monthly survey of the Business 
Survey Committee of the National 
Association of Purchasing Agents. 
Items containing these materials 
are expected to advance to reflect 
the increased costs but the question 
in the minds of many buyers, the 
committee said is, “Will they 
stick?” The group reported com- 
petition very keen for fabricated 
metal parts. 

Also reversed during August, the 
committee found, was the reces- 
sional trend of the past 18 months, 
with industrial orders rising 
sharply and production showing a 
substantial increase after a slow 
summer. The reversal in trend, it 
was explained, was due to settle- 
ment of the steel strike, resumption 
of operations after plant vacations 
and the usual seasonal pickup. 


The committee noted that for | 


the first time since March, 1951, 
the gap between incoming orders 
and outgoing production was closed. 
The possibility that the change 
may be temporary was indicated 
by the purchasing agents’ reports 
that much of the new business rep- 


resented orders held back by the | 


steel strike and the fact that these 
orders have short range deliveries. 

Commodities on which the com- 
mittee reported price increases in 
addition to steel, copper and alumi- 
num, included silver, ferromanga- 
nese cotton yarn, 
linseed oil and edible oils. 

Lower prices were reported on 
zinc products, tin, rubber, jute, 
tires, burlap, soft coal, paper prod- 
ucts, tung oil and cadmium. 








acetate rayon, | 


Items listed as hard-to-get in- 


cluded aluminum, steel, copper, 


tungsten, carbide, diamond wheels, | 


phenols and nickel, copper and 


| brass scrap. 


New Rubber Tile 


Plans for marketing a line of 
Gold Seal rubber floor tile were 
announced by Congoleum-Nairn, 
Inc. The tile will be sold through 


tors who now handle the company’s 
other Gold Seal lines. 
be 20 patterns in %-in. thick tile 
and ten patterns 3/32-in. thick tile. 


There will | 





QUICK PROFIT 


For Hardware Stores in 


DAISY 


BLUE RIBBON 
CEMENT-ON SOLES 





Blue Ribbon Soles stick 
tight till worn out. Give 
wonderful satisfaction. 
On 4 color display card. 
Fast sellers. For men, 
women, children. Write 
for DAISY Price List 


and new catalog. 


SCHACHT RUBBER MFG. tO. 


Dept. H, Huntington, Indiana 














Ball 
Type 


METAL FLOATS 


3" 









to 12" diameter 
ball floats of cop- 
per or stainless 
steel for open 
tank to i50¢ 
pressure in stock 
—specials of 
various metals 






made to order. 
Catalog on request. 
ARTHUR HARRIS & CO. 
212 N. ABERDEEN ST. 
CHICAGO 7, ILLINOIS 











Gripper Clips 


Reeistered U S Set Cee 





Small and large 


large and 
small.) Retails at 
10e each. Cireu- 
lars on request. 


o qoaeee GOOD TOOLS, INC. 
Box 26B Orange, Mass., U.S.A. 








—— "Selling Is Our Business” —— 

@ Complete coverage of the East; 
permanent show rooms, 

@ Representing leading house- 
wares and hardware manufac- 
turers, 


Inquiries solicited regarding 
additional lines. 


SAM WEISMAN Sacanization 








200 Fifth Ave., New York 10, N. Y. 





Direct Factory Representative —_ 
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a NEW Concept in Steel Rules 
the DART RULE een 


DESIGN 






@ Exclusive case design for easy inside 
measurement reading 





about meeting the demand for the new “sell designed” DART. 


@ “Anti-Pop-Out” blade 

@ Easily read white blade | Inside measure — merely 

@ “Ball Bearing” like push-pull action | tl posing pay 

@ Blade stays at length —no creeping | 

@ Guaranteed best workmanship and material | THE RULE WITH BUILT-IN SELL 

® Replaceable blade — change blades in 5 seconds | In addition to pace-setting performance, the NEW DART is a pace-setter in 
| Six Foot $1.25 | sales appeal. That pleasing price, eye-catching design and national adver- 

@ Available in all lengths | Eight Foot $1.50 | tising will spell sales for the profit-wise retailer. Talk to your jobber now 

| 


| Ten Foot $1.75 





Customer's wandering eye 


National publicity and As 3 can't miss striking display 
advertising program V/A £4 A < box. Six rules — any 
a on a length — per display. 


Free advertising mat service meson, mich. 











MARSHALLTOWN 




















2 == MIDWAY Auger Bits 
PLOT RIL LL LLL Pm 
for every purpose! 


Vudwag PSA FACTORY and SALES OFFICE 
THE MIDWAY TOOL MELVIN, OHIO 

















— Hardware dealers all over the country have discovered that 


it pays to keep your eyes on Harpware Ace for ideas and 
é jt advice that mean more money in your pocket. Help on 

government control problems, new merchandising ideas, 

market news, more new merchandise descriptions than 

published by any other hardware magazine, and news of 
other hardware people are just a few of the regular features of HarpwareE AcE that have caused more 
dealers to invest in subscriptions to HARDWARE AGE than to any other hardware magazine. 


HARDWARE AGE 


100 E. 42 St. The Hardware Dealers’ Magazine New York 17, N. Y. 
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Another new 


ASBESTOS item 


- that will 
walk 
right out 
of your 
store 





It’s another victory for d 

Now Sal-Mo takes Asbestos salibeaea out 
of the cellar, puts it up ready cut in handy 
24 x 36” panels for quick-selling, profitable 
handling in the hardware store. 


Sabtho 


ee PANELS 


nee 








eg 
16 
wlG, Biogas 4" 
4x 36” size 


in handy 2” carton. 


e@oe@eeeeeee @ 
How’s your stock of 
Sable 

ASBESTOS PAPER 
in the 
quick 
sale 
household 
size 
package ? 


Hardware dealers, coast to coast, have been 
going to town with this item from the time it 
was introduced last fall. The 18”, 12 ft. long 
roll sells itself, in an attractive display carton. 
No more measuring, no more cutting, no more 
wrapping. The package is all ready for your 
customer to pick up and carry home. 


Bog 








Both items ready for immediate de- 
livery—order from your jobber today. 


SALL MOUNTAIN CO. 
ROCKDALE LANE, HAMILTON, OHIO 


OTHER SAL-MO ASBESTOS PRODUCTS Paper @ 
Pipe Joint Tape @ Rollboard © Millboard @ Duct- 
board © Corrugated Air-Cell Paper @ Aluminum 
Foil Clad Paper and Board @ Ajr-Cell Pipe 
Coverings and Sheets © Wool and Sronge Felt 
Pipe Coverings ©@ Gaskets © Range Boiler 
Jackets @ Furnace Cement © Boiler Cements. 
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Electric Housewares 


Promotion Kit Ready 


The fall-Christmas phase of the 
continuing Electric Housewares In- 
dustry Gift Campaign will begin 
officially early in October with the 
distribution of an industry pre- 
pared retail tie-in kit, it was an- 
nounced by the Electric House- 
wares Section of the National Elec- 
trical Manufacturers Association. 

The kit will consist of a six page 
promotional sales planner __illus- 
trating specific suggestions for 
dealer tie-ins; two 3-color 6 by 22 
in. streamers and a three-color 16 
by 22 in. poster reflecting the basic 
year ’round theme “Give Electric 
Housewares — First Choice For 
Every Gift Occasion.” 

Distribution will be made through 
local area committees and electric 
leagues who in turn will channel 
the kits through distributors to 
dealers. 

The highlight of the sales plan- 
ner, directed toward helping the 
retailer attain maximum Christ- 
mas gift sales, is “The Coordinated 
Plan of Action Theme — October 
Plan, November Promote, Decem- 
ber Profit.” A check list for carry- 
ing out the plan is incorporated in 
the sales planner along with definite 
ideas and aids with which the local 
merchant can work. 

Suggestions for displays, both 
interior and window, are given in 
layout form. 

Ideas for special events which 
will attract customers into the 
store as well as stimulate their in- 
terest in Electric Housewares while 
they are there, is another feature 
of the sales planner. 

Gift wrapping is again suggested 
and gift certificates which may be 
printed locally or obtained from 
the Electric Housewares Section, 
National Electrical Manufacturers 
Asso., 155 E. 44th St., New York 
City 17, at $10 per hundred, are 
stressed. The latter consists of a 
box-shaped envelope with gift cer- 
tificate enclosure. 

New matted ad headings with 
Christmas messages are available 
through the 825 daily newspapers 
that participated last spring when 
the newspaper ad phase was insti- 
tuted. At that time these news- 
papers were given a free kit which 
included newspaper ad layouts in 
miniature as well as matted ad 
headings and product illustrations. 


(Resume reading on page 15) 





A PROTECTIVE COATING 
AT A PRICE 
ANYONE CAN AFFORD! 


TECT 


KEEPS METALS BRIGHT 
WITHOUT POLISHING 


‘@% —Preserves Metal 
. Lustre for Years! 
Used on sterling, silver 
plate, chromeware, auto 


chrome, brass, copper, 
=. etc. There ore 


4 thousands of other 
uses In Home, Gar- 
- age, and loduce. 


™~ Easy to apply with 


Hous! 


attach handy 
pi dauber. Dries in 15 
minutes. 


FREE! 


Self-selling counter 
display holds one 
dozen bottles TECT 
Protective Coating. 
A fast moving yeor 
‘round profit maker! 
Cotes through ~our jobber 
today. Or write direct for 
further details. 


A PRODUCT OF 


TECT, INC. EncLEewoon, n. J. 














YATES 
COMPANY 


EXTRUDED PLASTIC PRODUCTS 
Precision Extruders of Rods, Tubes, 
Strips, Special Shapes for builders 
hardware, chemical industries, elec- 
tronics, furniture, toys. 

Bend inquirtes for engineering recommendations 


YATES Company 














\ 


HARDWARE AGE, 









2211 Cemetery Road Erie, Pa. 
b CABLE CLAMP 
& PIPE STRAPS 






Y 
DIAMOND 





2 MALLEASLE ON 
nou ZS 
1 MOLE STEEL 


sTeee 
ASH FOR CATALOG - 
DIAMOND EXPANSION BOLT CO., INC 


DEPT.H.A. © GARWOOD, N. J. 











Slides Paint Off 
Like Butter! 





Write for fall information, price list. 
GILLESPIE VARNISH CO., 131 Dey St., Jersey City, M. 3. 
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SPEEDE! 
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swiftly— 
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over an 
It’s a “ 
Spring 
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Tubes, 
lilders 
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HANSER GIVES YOU 


COMPLETE COVERAGE! 


When you have 35 experienced salesmen concentrated in 
a rich sales territory working directly for you . . . hard- 
hitting salesmen that live in the area they work, that 
knowtheir customers personally, call on them frequently, 
serve them unselfishly . . . result-producing salesmen that 
know the requirements and practices of those they serve 
and those they sell—that’s Complete Coverage! 

When you have a trained office staff of 30 experts backing 
up these Hanser Hustlers—analyzing each day’s orders, 
compiling important statistics, handling necessary corre- 
spondence, keeping close tabs on account activity, fol- 
lowing up where and when necessary—that’s Compiete 





Coverage! 
When you have top level management guiding .. . plan- 
ning... directing ... integrating every sales and service 


function into a smooth- -running organization—that, too, 
is Complete Coverage! 
Yes, when you have Hanser—you have Complete Cover- 
age in: 
NEW ENGLAND STATES; NEW YORK (Incl. 
Metropolitan area); NEW JERSEY; PENN- 
SYLVANIA; MARYLAND (thru to Cape 
See us at the Show. We're at Charles, Va.); DELAWARE; DIST. OF CO- 


poo Ray h s D Renee LUMBIA (Incl. Alexandria and Arlington, Va.) 


THE HARRY HANSER ORGANIZATION 























1841 BROADWAY Manufacturers Representatives NEW YORK 23, N. a 
CARPENTER SQUARES TROWELS, FLOATS, CEMENT TOOLS, DARBIES, HAWKS 
America’s FIRST FOR THE TRADE 
ad with _ FOR THE FARMER t. 
see eveer ese ; FOR THE HOUSEHOLDER : e* 
/ ~~ Quality with Economy um 





IGHOLLS 
( @Obls NICHOLLS MANUFACTURING CO., OTTUMWA, IOWA — U.S.A. 








Bo CUSTOMERS WANT— 


O19 Dominion 


WAX. 


HIGH GLOSS © WATER RESISTANCE ¢ 
LONG WEARING ¢ SAFETY 

also manufacturers of : 
Penetrating Seal, Gym Seal, 
Terrazzo Seal, Asphalt Tile Seal. 


WRITE FOR DETAILS 














SPEEDEE Wall 
Cleaner gently Cleans Walls 
rubs grime from Noe Water 
wallpaper, Kem - 

tone or waterpaint A Top Seller 
swiftly—easily. Re Plan Your 


movable sponge 
rubber head may be Promotion NOW | 


washed and reused 
over and over. 

It's a “NATURAL” for 
Spring Cleaning — Save. 
many times its cost each tim 
it’s used. Write for Dealer 
and Jobber prices. 


































DOVER PRODUCTS CO 
815 W. Arthington St., Chicago, Ill. PERROW CHEMICAL CO., Hurt, Virginia 

















COUMBIAN' BK 


THE COLUMBIAN VISE & M COLUMBIAN VISE & MEG Ci C0 


CLEVEL AND 4 
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Classified Opportunities Section 


Cl 





Representatives Wanted, etc. 


Set solid, maximum, 50 words............ $5.00 
Each additional word........... 10 


Positions Wanted 
Rate) set solid, maximum, 


s 
Each additional word ......... 


Allow Seven Words for Keyed Address 
or Your Address 


(Special 


50 word: 





5% discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


sufficient postage for remailing. 
No agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, not currency or 
stamps. 











Representatives Wanted 


Representatives Wanted 


Representatives Wanted 








SCREWS—NUTS 


FASTENINGS Company with nation- 
wide distribution of top-grade Domestic 
Machine Screws and Nuts, Wood- 
Screws, Stove Bolts, etc. now has open- 
ings for High Calibre Representatives 
calling on Mill Supply, Wholesale 
Hardware, Large Retail Outlets and 
Industrials. FULL TIME OR TOP SIDE 

Give complete details of past 
experience, territory covered, lines 
handled. 


Address Box A-760, care HARDWARE AGE 
10D East 42nd St., New York 17, N. Y. 


AGENTS 


ALL TERRITORIES OPEN FOR 
COMMISSION sales direct to Hard- 
ware Jobbers, Dealers and Industrial 
users. Screws, Bolts, Nuts, Washers 
and excellent facilities for screw ma- 
chine products and metal stampings. 
Send particulars (experience, present 
lines, etc.) 


Address Box A-804, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














SALESMEN WANTED 


TO COVER CONNECTICUT, UPSTATE NEW 
YORK and SOUTHERN NEW JERSEY hardware 
stores for an established manufacturer. Must 
have car. $100.00 per week drawing account 
against commission. 


Address Box A-805, care of HARDWARE AGE 
100 E. 42nd St., New York 17, N. Y. 








EXPERIENCED SALESMEN 


with following among retail hardware and 
housefurnishing stores, to sell the most popular 
branded line of dog furnishings. Can be 
handied as a side line. Liberal commission. 
Choice territories open. 
Address Box A-803, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














SALES REPRESENTATIVE 


for Long Island, Conn., New Jersey areas, covering 
Hardware, Garden Supply, Nurseries, Feed & Grain 
Dealers, Department Stores. Complete new line 
Trollies, Arbors, Picnic Furniture, Fences, Lawn 
Signs, Garden Rakes, Post Lanterns, Novelties, etc. 
Liberal discounts and commissions, inquiries invited. 


AMALGA MANUFACTURING CO. 
231 Long Beach Rd. Island Park, L. 1. 














FACTORY REPRESENTATIVES WANTED. 
WE NEED industrious factory representatives to 
sell fast expanding line of products in exclusive 
territories. Missionary work a necessary require- 
ment. These products are consumed and you 
get steady repeat business after prospects are 
once sold. Acquaintances with distributors also 
helpful. Write giving qualifications, territory cov- 
ered, other lines handled. Address Box A-786, 
care of Harpware Ace, 100 East 42nd Street, 
New York 17, N. Y. 


BUILDERS HARDWARE SALESMEN— 
Manufacturer of complete line of Mortise, Tubu- 
lar and Cylindrical locksets has a few choice 
protected territories open for live-wire men on 
commission basis. Line is nationally advertised. 
State territory covered, lines handled, Refer- 
ences. All replies confidential. Box A-737, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 


TO COVER WHOLESALE AND RETAIL 
hardware and housewares accounts in Dakotas, 
Minnesota, Iowa, Nebraska, Kansas, Missouri, on 
fast-movin » nationally advertised line of aerosol 
Chemical Specialties. In replies please state ex- 
perience, area now covered, men traveled, accounts 
now handled. Box 793, care of HARDWARE AGE, 
100 East 42nd Street, New York 17, N. Y. 


MANUFACTURER WANTS SIDE LINE 
SALESMEN calling on hardware stores ; to 
sell rubber wheel casters as side line. State com- 
Mission, territory, etc. Address Box A-788, care 











SALES REPRESENTATIVE NEEDED TO 
COVER exclusive territories, with full line of 
“One piece steel bathroom cabinets,” in Michigan, 
Louisiana, Arkansas, Missouri, Ohio, Illinois, In- 
diana, Wisconsin and Tennessee. 10% comunis- 
sion basis. Call on plumbing dealers, builders 
hardware, lumber, Millwork, electrical stores. 
Fries & Son, 2nd & Madison, Covington, Ken- 
tucky, 





HARDWARE SALESMEN OR MANUFAC. 
TURERS AGENTS. /Experienced only. Own car. 
Good following. Store fixture, furniture manu- 
facturers and cabinet shops. Good opportunity with 
New York manufacturer and esa Tr. 
Protected territories. Write in full detail. Ad- 
dress Box A-401, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y. 





MANUFACTURER’S REPRESENTATIVE 
FOR ARROWHEAD ADHESIVES and Dura- 
tite Surfacers. Some states are still available on 
an exclusive basis. Prefer men with non-compe- 
titive lines now calling on paint, hardware, lum- 
ber dealers and jobbers. Sales to jobbers on com- 
mission basis. Sales to dealers can be on a dis- 





tributor basis. More information on_ request. 
WEBB PRODUCTS CO., Box 520, San Ber- 
nardino, Calif. or Box 64, Norcross, Georgia. 

REPRESENTATIVES WANTED: NEW 
PATENTED ELECTRICAL locking plug now 
being sold to hardware and electrical jobbers, 


large chains. Territories open. Write Sta-Loc 
Electric Co., Box 608, Excelsior, Minn. 


MANUFACTURER’S REPRESENTATIVES 
WANTED—To represent manufacturer of finest 
gyulty line of car and home hose-line brushes. 

irst time this fine line has been offered for sale 
in the hardware field generally. It 
volume with assured repeat business. Highest 
commission paid—all territories open. rite now 
for appointment, we will be attending the Na- 
tional Hardware Show. Address Box A-794, care 
of Harpware Ace, 100 East 42nd Street, New 





represents 











of Harpware Ace, 100 East 42: ; 
oN. as’ nd St., New York 
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York 17, N. Y. 


SALESMEN WANTED 
To sell retail hardware stores embossed (ralsed 
letter) metal signs, such as NO HUNTING, 
NO TRESPASSING. Also re house 
numbers. Write 

STELLO PRODUCTS CO. 


Hutchinson, Kansas 











Direct IMPORTERS 
want active commission agents for 
Flexible Steel Rules, Circular Saws, 
Padlocks, etc. 

AMERICAN EXPORT TECHNICIANS, Inc. 


2 Broadway, New York 4, New York 














SIDE LINE & SPECIALTY SALESMEN 
TO SELL a patented quality friction latch and 
lock for use on all swinging pieces such as gates, 
screen doors, basement windows, storm windows, 
built-in ironing boards, etc., see at Booth 262— 
National Hardware Show. 





EXCELLENT OPPORTUNITY FOR INDE 
PENDENT SALESMEN! A fine sideline prod- 
uct! Nationally advertised line of drapery hard- 
ware (traverse rods, curtain rods, etc.) now 80 
popular and in demand. Easy to sell to curtain 
and drapery departments and stores, hardware 
stores, variety stores, chain stores. Quality 
products, packaged for self-selling. Goods ware- 
housed in three strategically located cities, insur- 
ing quick delivery. Good profit on both initial 
and repeat sales. Well-rated distributing house, 
selling nationally. Send experience record to Box 
A-797, care of Harpware AGE, 100 East 42nd St., 
New York 17, N. Y 





TO COVER WHOLESALE AND RETAIL 
hardware and Housewares accounts in Texas, 
Oklahoma, Arkansas, Louisiana, Mississippi, on 
fast-moving, nationally advertised line of aerosol 
Chemical Specialties. In replies please state ex- 
perience, area now covered, men traveled, 2c- 
counts now handled. Box 792, care of HARDWARE 
Ace, 100 East 42nd Street, New York 17, N. Y. 


EXPORT DISTRIBUTOR WANTED, LEAD- 
ING CHICAGO manufacturer of complete line 
of electric soldering irons for resale in hardware, 
industrial, and radio outlets desires connection 
with outstanding export distributor. We are a 
well-established firm, highly regarded for many 
years. Export Distributor must thoroughly cover 
hardware outlets in Central and South America 
and elsewhere. Coverage of radio parts trade also 
highly desirable. Please write complete informa- 
tion concerning your coverage—a letter may prove 
highly profitable to both of us. Box A-806, care 
of Harpware AcE, 100 East 42nd Street, New 
York 17, N. Y 








SALESMEN WANTED. TOP LINE MAN- 
UFACTURER OF QUALITY, nationally ad- 
vertised fishing tackle and sporting goods has 
opening for live-wire men now calling on retailers. 
ive all ils relative to experience, territory 
covered, lifiés handled, etc. Address Box A-800, 
care of Harpware Ace, 100 East 42nd Street, 
New York 17, N. Y. 
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“EXCL USIVE PROTECTED TERRITORIES 
open for agents calling on hardware distributors, 
dealers and plumbing supply houses. Nationally 
advertised faucet washer replacement material. 
Unique demonstration sells 8 out of 10 on first 
call. Address Box A-686, care of Hanpware AGE, 
100 East 42nd Street, New York 17, N. Y. 





NEW YORK HARDWARE JOBBER, member 
National Wholesale Hardware Assoc. distributor 
of nationally branded lines of hardware and tools, 
have openings in Westchester county, Connecticut, 
New England and upper New York state. Excel- 
lent opportunity for immediate earnings for estab- 
lished hardware salesman with a following. Com- 
—", Belf & Lustig, 23 Park Place, New York 





PORTABLE POWER TOOL MANUFAC- 
TURERS AGENTS for a quality belt sander 
attachment for %4” electric drills sold to jobbers, 
mill supply houses, hardware and automotive 
chains, see at Booth 262—National Hardware 
Snow. 





Accounts Wanted 








OHIO REPRESENTATIVES 


WHO LIMIT THEMSELVES TO 4 NA- 
TIONALLY advertised lines are discontiriu- 
ing one and seeking a replacement. 
Have excellent connections with all Whole- 
sale Distributors of Hardware, Industrial, 
Plumbing, Tinning and Heating Supplies 
throughout the State. 


Intensive, aggressive and alert coverage. 
Good References. 

Commission basis. Exclusive territory and 
must have some established business in it. 


Address Box A795, care of gt J AGE 
100 East aand Street, New York 17, N. Y. 











CANADIAN REPRESENTATIVES 


Representing several nationally advertised lines, seek 
additional lines. Excellent connecttons with all 
hardware and houseware accounts in Canada. Sales 
@ices are located in Montreal. Warehouse facilities 
are available. 


Address Box A-728, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














ONE OR TWO ADDITIONAL VOLUME 
LINES desired by manufaturers’ representatives 
main office in Boston, Mass. We cover New 
England and offer steady, experienced coverage of 
tetail hardware and building supply yards and 
wholesale hardware and building supply firms. Ad- 
dress Box A-752, care of HARDWARE AGE, 100 
44nd Street, New York > a Ee 


_MANUFACTURERS’ AGENT desires one ad- 

mal line to sell Hardware and Mill Supply 
Jobber amd large Hardware Dealers, in Philadei- 
ghia, Eastern Pennsylvania, Central and Southern 
ew Jersey, Delaware and Maryland. Have a 
well established trade—cover this territory in 
auto—can furnish excellent reference. Address 
Box A-773, care of Harpware Ace, 100 East 
44nd Street, New York a; me F. 











CALIFORNIA, ARIZONA, & NEVADA 
MANUFACTURERS’ REPRESENTATIVE 


with extensive following and hard hit- 
ting sales organization has opening for 
good Hardware or Houseware line. All 
replies confidential. 

Address Box 761, care of HARDWARE — 3 

100 East 42nd Street, New York 17, WN. Y 


A-802, care of Harpware AGE, 


Street, New York 17, N. Y 





LONG ISLAND: WE ARE LOOKING for a 
top man in hardware, paints and appliances and 
sundry items. Must be fully acquainted with al? 
phases of modern merchandising, stock control 
and stores operation on a chain store basis. 
Skilled in streamlining retail display, and in sales 
training. Address Box A-807, care of Harpware 
Ace, 100 East 42nd Street, New York 17, N. Y 











SPECIALISTS 


Selling the Hardware Jobber oaly. 
Midwest Territory—Ohio to Kansas. 
Twenty years' Experience; maintain two offices, 
close coverage. 
Have room for one or two more lines to this 


trade. 
Address Box A-782, care magowane Age 





100 East 42nd Street, New York 17 











WELL ESTABLISHED MANUFACTURERS’ 
AGENCY, with ample experienced manpower 
can use one or two more lines for the Wholesale 
Hardware and Building Material Jobbers im 
Texas, Louisiana, Oklahoma, Arkansas, Mis- 
sissippi, Alabama, Tennessee, Kentucky and the 
Cities of St. Louis, Mo. and Wichita, Kans. Re- 
ply to Box A-739, care of HARDWARE Ace, 100 
Fast 42nd Street, New York 17, N. Y. 


LONG EXPERIENCE FURNITURE DE- 
PARTMENT, HARDWARE, housewares stores, 
wants additional line to present one. Metropolitan 
C., North Jersey, Connecticut & Rhode 
Address Box A-809, care of HARDWARE 
New York 17, N. Y 





Island. 
AcE, 100 East 42nd Street, 


ESTABLISHED MANUFACTURERS’ 
AGENT COVERING MINNESOTA, Wisconsin 
and Iowa, desires one or two additional major 
lines. Calling on wholesale hardware and paints, 
housewares, janitor and industrial supply com- 
panies. Thorough coverage assured. References. 
Address Box A-801, care of HARDWARE AcE, 100 
East 42nd Street, New York *7, N. Y. 


ESTABLISHED MANUFACTURERS REP- 
RESENTATIVE ORGANIZATION DESIRES 
additional line in hardware field. Maintain office 
and display rooms. Cover territory of Illinois, 
Indiana and Wisconsin; calling on all hardware 
jobbers, mail order and chain stores, industrial 
suppliers, farm equipment, electric and automo- 
tive distributors. Address Box A-787, care cf 
eA Ace, 100 East 42nd St., New York 
17, N. Y 


“MANUFACTURERS REPRESENTATIVES 
CALLING ON HARDWARE, automotive, plumb- 
ing, refrigeration and mill supply distributors 
throughout Michigan, Western Ohio and Indiana, 
willing to represent an ethical manufacturer any 
part or all the above territory whose product would 
interest any or all types of above distributors. 
Address Box A-789, care of HARDWARE AGE, 100 
East 42nd St., New York 7, Bm. Y. 
HARDWARE AGE—6n6x13.5 


MANUFACTURERS’ REPRESENTATIVE 
OFFERS COMPLETE COVERAGE of jobbers 
of Southwest with ample sales promotion work 
on hardware or housewares line. We are hard 
working hucksters who can show results. Fite 
and Broach, 515 Wildrose, Dallas, Texas. 


I CAN USE AN ADDITIONAL HAND 
TOOL LINE, imported or domestic in the follow- 
ing area: Eastern Pennsylvania, Southern New 
tend Delaware, Maryland and the District of 

mbia. Best of references. For the best type 
- 9 poh write Box A-589, care of Harp- 
— Acx, 100 East 42nd Street, New York 17, 
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WANTED: MAN UNDER 40 WITH experi- 
ence in wholesale plumbing and heating business 
by old established house serving north eastern 
New York and Vermont. Must have had experi- 
ence in figuring heating jobs. Inside work. Ad- 
dress Box A-808, care of Harpware AcE, 100 
East 42nd Street, New York 17, N. Y. 





Business Opportunities 


UP TO $500,000 
TO INVEST 
IN A GOING BUSINESS 


Prominent midwestern company now 
manufacturing and selling to the 
hardware and chain store trade 
wants to buy a GOING CONCERN 
manufacturing hardline products 
now being sold to syndicate stores. 
Space available or might use your 
facilities and personnel. Submit full 
details. 

Address Box A-799, care of HARDWARE AGE 

100 East 42nd Street, New York 17, N. Y. 

















SURPLUS HARDWARE 


LOCK SETS AT $12 per doz. 3x3 Door Butts 
at $42.50 per hundred, Screen Door Latches 
$9.00 per doz. Storm Sash Hangers $7.20 
per gross. Send for list showing two hun- 
dred other items very much below market. 


Joseph Binford & Son, Crawfordsville, Indiana 











THE EXPERT COLLECTOR 


Enclosed find check! are mighty sweet words. 
"Let John R. Magill, Collect That Bill." 
Collections everywhere. (Fifty Pr pe of just 
anything is more than one hundred percent of 
nothing.) 


SYSTEMATIC CREDIT AND LIQUIDATION BUREAU 
837-A Boonville, Springfield, Missouri 














WE WANT A LARGER STORE. 
DO YOU WANT TO TRADE? 


Our store grosses about 100,000 dollars. We 
want a larger unit. Will trade values. 
Ours is a clean, well stocked unit in the 
Bronx. We want a Westchester area. 
Address Box A-790, care HARDWARE AGE 
100 E. 42nd Street, New York 17, N. Y. 
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Business Opportunities 


Business Opportunities 


Business Opportunities 





FOR SALE—HARDWARE, PAINT, PLUMB.- 


ING and Electrical Supplies. Located in loveliest 


and fastest growing suburb north of Chicago, pop. | 
20,000, had a building program of $16,000,000.00 | 


last year. Inventory approximately $20,000.00, can 
reduce to suit. Established 10 years, volume 350, 
000.00 can be greatly inreased with extra help. 
Reason for selling, health and help. Plewke Hard- 
ware, Skokie, Ill. 


NORTHWEST HARDWARE HEADQUAR- 
TERS AGENCY—Outstanding long established 
hardware businesses for sale. Security is here. 
These operations have proven themselves over a 
period of many years. Your investigation in- 
vited. 

(1) $103,000 gross 

(2) $ 70,000 gross 

(3) $125,000 gross 

(4) $209,000 gross sales per year 

(5) $ 80,000 gross sales per year 

(6) $425,000 gross sales per year 





sales per year 
sales per year 
sales per year 


(1) $31,000 gross sales per year 

(2) $27,000 gross sales per year 
These businesses made from $7,000 per year to 
in excess of $30,000 per year. Locations through- 
out the Northwest. Broker, Northwest Hardware 


Headquarters Agency. Call or write Mr. Stewart 
or Mr. Todd (Eves. or Sundays, EM. 7006 or 
TU, 2419), 304 S. W. 6th Ave., Portland, Ore 
gon, AT. 9363. 





WANTED: HARDWARE STORE. PREFER 
LOCATION in town 1,000 to 15,000 population 
within 200 miles of New York City. Give size of 
store, rent, amount of inventory and describe 
business. Address Box A-791, care of HARDWARE 
AGE, 100 East 42nd St., New York 17, N. Y. 


Invaluable DATA! 


Complete e Authentic e Up-to-the-minute 


| ply, 4916 Holden Ave., Arlington, Calif. 


HARDWARE STORE, WELL 
| ESTABLISHED, in a thriving Jersey Shore 
town. Clean stock. Will sell at invoice. Will 
also sell building, if desired. Living quarters 
included. Approximately $40,000 cash needed. 
Must be seen to be appreciated. Owner desires 
to retire. No Brokers. Address Box A-798, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 


| FOR SALE: 








OPPORTUNITY. Oldest, most complete 
well balanced stock of hardware, paints, plumbing, 
electrical supplies and housewares in this area. 
Excellent climate. Growing community, good 
payroll and agricultural area. Low rent, good vol 
ume. Plenty of free parking, no City Sales Lax. 
Best trading area on outskirts of Riversic Calif. 
Inventory, fixtures and equipment about $50,000. 
Disabled veteran must sell, No triflers. Harry 
E. Snyder, LaSierra, Hardware & Building Sup- 








FOR SALE — DEPARTMENT STORE 
BUILDING IN THE POCONOS 29 x 100 feet: 
Basement and Three Stories; Storage Buildings; 
Coal Scales and Storage Bins; Railroad Siding; 
I.and Covered by Above. It is adaptable for De- 
partment Store, Hardware Store or Factory. Price 
very reasonable. J. A. SEGUINE, INC., Cresco, 
Pa., Telephone Cresco 3131. 





HARDWARE, GARDEN, FARM AND 
LAWN SUPPLIES, Indiana town of 140,000. 
Exclusive franchises on name brand items sold to 
Golf Courses, Parks, Greenhouses. 24 x 66 build- 
ing on main highway, plenty of parking, warehouse 
space available if needed. Address Box A-810, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 











Every Man Who Sells Through Hardware Channels 
Needs This Gold Mine of Information 





SOUTHERN CALIFORNIA, EXCELLENT | 
and | 





GARDEN EQUIPMENT AND HARDWARE 
BUSINESS several top Exclusive franchises, 
2 story outstanding store room and warehouse 
with Apartment on 3 lane highway outside city 
100,000 pepulation, eastern Pennsylvania, 75 
miles from New York, 55 miles from Philadel- 
phia, sell at inventory due to health. Address 
Box A-742, care of Harpware Aczg, 100 East 
42nd Street, New York 17, N. Y. 





Positions Wanted 


EXPERIENCED BUILDERS HARDWARE 
MAN, manufacture sales, 17 years in and out- 
side, now employed, 39 years old, family man, 
located in Chicago. Familiar phone, pricing and 
general office. Desires position with opportunity 
and future in hardware or affiliated line. Will 
relocate if attractive in midwestern state. Address 
Box A-775, care of Harpware AGE, 100 East 
42nd Street, New York 17. N. Y. 








POSITION WANTED. I wish to hear from 
manufacturer or distributor who needs a Capable 
Sales Manager or Sales Executive. Am thoroughly 
experienced in all phases of sales and_ business 
management. Write Box A-772, care of HARDWARE 
AcE, 100 East 42nd Street, New York 17, N. Y. 

EXPERIENCED AND WELL QUALIFIED 
HARDWARE MAN desires position as store 
manager or as direct factory representative. 
Have had 25 years’ management experience with 
independent, chain and building supply stores, 
handling builders’ hardware, tools, paint, build- 
ing supplies, housewares and related merchan- 
dise. Address Box A-759, care of Harpware 
AGE, 100 East 42nd Street, New York 17, N. Y. 








THE 


Chicago: 


The most comprehensive and authori- 
tative list of its kind, HARDWARE 
AGE’s Verified List has been the hard- 
ware industry’s traditional guidebook 
of wholesalers for many years. The 
20th Edition is better than ever, giving 
you complete, up-to-date information 
on the hardware wholesale houses and 
other organizations distributing hard- 
ware and allied lines in the U.S., Can- 
ada, and foreign countries. 


For market planning, for setting up 
sales territories, for making personal 
contacts with officials and buyers — 
you'll find HARDWARE AGE's Veri- 
fied List an indispensable aid to effi- 
cient selling in the $2!4 billion dollar 
hardware market. 





LISTS 


$47 Hardware Wholesalers in U.S. 





114 ee ee Can- You'll find its pages filed with sta- 
135 Heavy Hardware Wholesalers tistics and facts that are invaluable 


eon MRS al for contacting the wholesale 
ese are in addition to ‘ag : 
SMesdwese Wholesalers handing hardware field by direct mail 
heavy hardware.) as a supplement to your reg- 
2,139 Satecerial Dapoty Distributors ular publication advertising 
In ~». an anada . 
1,092 Plumbers’ and Tinners’ Supply a -and for exploring the pos 
Jobbers in U.S. and Canada sibilities of new accounts. 
2,640 Manufacturers’ Agents handling Nowhere else can you ob- 
hardware and housefurnishing tain such complete informa- 
lines in U.S., Canada and For- ; distrib 
eign Countries tion on the hardware distrib- 
Hardware Chain Stores in U.S. utive trade in book form. In 
representing 4,014 units countless ways its 232 fact- 
filled pages will repay you 
the cost many times over. 
Order your copies today. 


CLIP AND MAIL TODAY 


ee ee ree ae See a ee ee 
HARDWARE AGE, Verified List Department 

100 East 42nd Street, New York 17, N.Y. 

Mail postpaid ___ copies of the new, 232-page, 20th Edition of the 
HARDWARE AGE Verified List, for which find enclosed $_—._ 
(at $15.00 per copy). Note: For New York City sales, add 45¢ for 3% 
Sales Tox. 


Name 
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Distributors selling through 
franchised dealers representing 
6,092 units 
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Street — 
City State 
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ELECTRIC HOUSEWARES 
Graces poug Table. . sete rats 


ELECTRIC TABLE GRILL 


. . « teams up with the "2-Cup Coffee-Quickie"’, t 
"Perco-Drips", Food & Baby Bottle Warmer, Hot b 
Plate, and the sensational Empire Automatic ‘ 
Percolators to bring you the most complete line i 
of profitable Electric Housewares you can feature! P 











COFFEE! 
The Smartly Contoured 


Fully AUTOMATIC 


Electric Percolator 


ee 








‘ A chrome-plated beauty, with 130 sq. in. grilling 
. : surface —interchangeable grids—heat indicator — 


@ Just plug it in—no @ Automatically Starts 








regulating! Percolating! Cubeatiy a removable dripping pon. 3 
@ Keeps Coffee Serving Hot for Hours! 4 to 8 cups ———— ee J ) 
Model No. 1942 — $9.95 (Except in West) Manufacturers Of: 
TWO RIVERS, WIS. Electric Housewares, Portable Lanterns, and 
Chicago: Merchandise Mart New York: 200 Fifth Ave. "Little Lady" Housekeeping Playwares. 














Martin’s 
“SOUTH PACIFIC” 


" AMERICA'S FINEST 
SHAMPOO SPRAY 
Precision made with flexible 
rubber head with 139 soft, 
natural-rubber bristles. Com- 
plete with ‘“Fits-All” con- 








ie aks aha ae 3 Imported BEST SELLERS for 
less anti-kink springs. Priced Household, Sports and Hobbyists 
to sell on sight! $ “ y A. FROM FRANCE The stainless pocket tool knife with 


F wrench 


Individual Full-Color Boxes » B. FROM SWITZERLAND The Wenger stainless sports- 


$1.25 Retail 











man's knife 
C. FROM GERMANY The Hubeo pocket too! knife with 
plier . . . heavily nickel plated 


spear dora’ IULIUS FEIST Spent 8% 
































sumer Advertising Campaign in 


OF FASTER Y é : ~ & Science and Mechanics, Crafts 
PROFITS.’ e P Vr and Hobbies, Profitable Hobbies, 


Popular Homecraft and Sunset. 
nthe 7;QNAE 


LM Er (2 


GET YOUR CUT re we ale ee ee 


5 
bE 

j NICKEL STEEL Will fit any standard '/,” drill motor. Wil! 
6A BOEHOLE } cut 2x4's and 2x8's, rip or crosscut without 


turning over. Will make line and precision 
cuts in any kind of wood. Safety sow blodes 
WILL NOT overload drill motor. Precision 


¥ i 3 " 7 Cilit2 Bearing prevents side thrust on motor. 
eee a espn Rey eg May 






ATOMIC SAW MFG. CO 


PRACTICAL SAW [rt Aaa ian ; 
ATTACHMENT Soascs Yy . y) ro cron eRe 


DRILL MOTOR, 
ble sew. Co. 


PAPLETE wit 
ATOMUE & “SAFETY BLADE 
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Sell GARDNER'S Clean-Out Augers 


For Greater Satisfaction 


Made in five lengths, eight to 
twenty-five feet . . . complete 
with adjustable, tubular han- 
dies. Series 1940, spring wire 
- + « Series 1950, music wire. 
The ideal tool for cleaning 
clogged drains and closets. 
For greater customer satisfac- 
tion— hand ‘em GARDNER'S 
when they ask for a Clean- 
Out Auger! 


Gardner Wire Co. “anicasoi.a* 














NEW Spee-Dee SAWHoRsE 
- BRACKETS 
—with the Ex- A Low-Priced, 1 
Pat. Pend. clusive FLANGED .: 77" ” 
— pa > Takes Dressed or Common 
Easy _— 2x4 Lumber 
assemblin No Complicated Instruc- 
bd tions to Follow 





nails to secure the assembly. 
of heavy gauge steel, fabricated for 
strength, rust resisting finish. Use 
for ping-pong, train and banquet 
tables, merchandise display stands, 
platforms, carpenter's horses, ete. Dis- 
assemble on the job for transporting 
and storing. 


2 5 frenges Ask Your Jobber or Write 
e. B— 
Removing nail. DALTON MFG. CO. 


Claw hammer 20 S$. Central Ave., St. Lovis 5, Mo. 


slips easily 
Wen't Fall Apart Whea ander nail For Heavy-Duty Uses — Recom- 
Lifted by the Rall! head. mend Dalton Fully-Mechanical 
Sawhorse Brackets 

















FAST TURNOVER 
HIGH PROFITS 
CUSTOMER 
SATISFACTION 


ASTER, PA 


LAYMAKER < LANC 


















G&S is your source of fast-selling aluminum hove- 
hold items—with the EXTRA profit margin! Write for 
detods of complete money -moking line including: ham- 
burger molds, jelly-roll coke pons, colorhd anodized 
bow! sets ond drip spoon plotes. 






See ee eeeeerees 


DRAINBOARDS — Long losting swirl 
olyminum ; fits all unk tops. Non-rusting, 
quick draining. RETAUS FOR $1.00 


METAL PRODUCTS CO. 


3148 WEST 32nd STREET. CLEVELAND, OHIO 





450 





Index to Advertisers 





A 
Accurate Mfg. Co. .............+. 390 
Ace Rubber Products, Inc........ 437 
Ackermann-Steffan Div. .......... 439 
Adams-Rite Mfg. Co. ............ 320 
PD GS: Sees ce secineccssses 414 
Adirondack Chair Co............. 438 
Air Control Products, Inc......... 38 
Ajax Hardware Mfg. Corp. ...... 423 
Akron Hardware Mfg. Co........ 307 
Aladdin Industries, Inc. .......... 94 
Aladdin Laboratories, Inc. ...... 276 
NR, GE: bccccpdssccsasasecuet 384 
American Fl. Surfacing Mch. Co.. 113 
American Grease Stick Co........ 378 
American Products Co. ........... 266 
American Sponge & Chamois Co.. 407 
Ames Company, O. ...........+++ 49 
Anchor Hocking Glass Corp...124-125 
Anchor Wire Corp. ......-ccseees 270 
Animal Trap Co. of America. .366, 380 
Ardmore Products Co. ........... 379 
Armstrong Bros. Tool Co.......... 360 
Arrow Fastener Co., Inc........... 302 
Arrow Metal Products Co......... 364 
| SD SES ctgieciadseccsccbess 452 
Artwire Creations, Inc. .......... 4il 
Arvin Industries, Inc........... 327, 433 
Atkins Industries, Inc. ............ 433 
po ee) eer es 69 
Ailes Aabastes Gas. .<..ccsccccses 394 
po errr ee 432 
Atomic Saw Mfg. Co. ............ 449 
Rates Ge. THO 2c cccccesccccsses 102 
B 
Baker Brush Co., Inc. ............ 147 
Balionoff Metal Products Co...... 331 
ND (OE OO, gs ccdccvcceeee 205 
SIG WE SOG ove svccccccncses 439 
NE SED <6 osccicvesciccceue 326 
Beaver Pipe Tool, Inc............. 40! 
See WN ce cascade coniancs 77 
errr 414 
Bennett-lreland, Inc. ............. 312 
Bergman Tool Mfg. Co., Inc...... 226 
A ere ee 237 
Bethlehem Steel Co. ............. 343 
Better Homes & Gardens ...... 106-107 
Billings & Spencer Co. ........... 193 
Bissell Carpet Sweeper Co. ous oa 
Black & Decker Mfg. Co. .. 28-29 
RAED, Seo sc vccscesvenes 330 
og ee er 250 


Bommer Spring Hinge Co., Inc.... 420 


a | errr 48 
Boyt Company, The ............... 431 
Brearly Company, The ........... 397 
Briddell, Inc., Chas. D............ 152 
Bridgeport Chain & Mfg. Co. .... 359 
Bridgeport Fabrics, Inc. ......... 392 
Bridgeport Hdwe. Mfg. Corp..... 204 
Briggs & Stratton Corp. .......... 200 
Brink & Cotton Mfg. Co. ......... 44) 
Biv cccccscsceces 320 
Grown Corp., W. Bi. .ccccccsees . 309 
SS wiwseenicdesesvesesss 259 
2. eae eee 298 
ee 365 
Burgess Vibrocrafters, Inc. ....240-241 
c 
Cadie Chemical Products, Inc..... 249 
Calbar Paint & Varnish Co. ...... 379 | 
Campbell Chain Co. ............ 351 
Campbell-Hausfeld Co. ......... 319 
Campro Sales Co. .............+- 33! 


Canton Cast Products Co. ....... 415 
Carborundum Co. ...........s0005 71 
Carlon Products Corp. ........... 144 
Carison & Sullivan, Inc. .......... 394 
Casco Products Corp. ........... 23 
Central Screw Co. ........cccceee 103 


Central States Paper & Bag Co... 30 
Century Plastic Products, Inc..... 405 


Chadwick Co., Earl L............. 316 
Chair-Loc Company .............. 440 
Champion Bronze Powder & Paint 
Ay ticks a ainameebesedeh ae 393 
Champion DeArment Tool Co. .... 65 
Champion Hardware Co. ......... 318 


Chattanooga Impl. & Mfg. Co... 430 
Cheney Hammer Corp., Henry... 232 
Chi-Namel Paint & Varnish Co... 112 


Chicago Roller Skate Co. ....... 228 
Chicago Specialty Mfg. Co....... Iz 
GORGE BGs Po He wccccsccseccccce 302 
EL <A Wis ists adhicosoweeees 135 
ee ee ee 435 
Clarke Sanding Machine Co..... 285 
Clemson Brothers, Inc. ........... 282 
Cleveland Cap Screw Co. ....... 38! 
Cleveland Chain & Mfg Co....... 359 
Cleveland Mode! & Supply Co..... 440 
Cleveland Twist Drill Co. ........ 73 
Clinton Watch Co. .............. 454 
Coburn Prod. Div. ................ 43 
Coleman Co., Inc., The .......... 39 


Colorado Fuel & Iron Corp. 
329, 263, 391, 415 


Columbian Rope Co. ............ 50 
Columbian Vise & Mfg. Co....384, 445 
Columbiana Pump Co. 
Columbus Plastic Prod., Inc....128-129 


Congoleum-Nairn, Inc. .......... 97 
Connecticut Valley Mfg. Co. .... 427 
Continental Can Co. ............. is 
Continental Drill Corp. .......... 243 
Continental Scale Corp. ......... 442 
Cooper Oven Thermometer Co. .. 314 
Corning Glass Works ......... 130-131 
Coughlan Co., G. N. ........... Wi 
CEE FNP IR. oc ccdiscccccsecses 72 
D 
ie OR TR... 560 ncccescccccg GP 
BDemar Pred., tac. ........ccccses 4il 
eG EN isd seccccescescqua Oe 
BN TS. ccrnectcecipecnoncess 138 
Beclo Products Co. .......c.cccvcese 375 
Delta Power Tool Div., Rockwell 
SEY ce orvieicscesenicpesesees 197 
Dempster Mill Mfg. Co. ........- 40! 
Desmond-Stephan Mfg. Co. ...... 330 
ST WES vccwccccccsctecee 273 


Diamond Calk Horseshoe Co. ... 339 
Diamond Expansion Bolt Co., Inc.. 444 


fe See 328 
Disston & Sons, Inc., Henry ..... 78-79 
Bodee Corp., Fi W...osccsccsctsces 348 


Doepke Mfg. Co., Chas. Wm..... 367 





Domes of Silence .............. 454 
Dominion Electric Corp. ........26-27 
Dover Products Co. ....... .... 5 
Dow Chemical Co. ee ee 92 
Drake Electric Works, Inc........ 40! 
Dreer, Inc., Henry A...........--- 42 
Dura-Bilt Tool Co. ...........--+- 307 
Duro Metal Prod. Co. (Power Tool 
SP ee ee 291 
Dutton-Lainson Co. ............++- 417 
E 
E & J Enterprises, Inc. .........-- 438 
Eagle Lock Co., The ..........++- 4 


HARDWARE AGE, SEPTEMBER 18, 1952 























Eagle W: 
Earle Ha 
Eclipse Le 
Eclipse M 
Electric $ 
Empire Bi 
Empire C 
Enterprise 
Enterprise 

ee 
Erie Tool 
Estwing WN 
Everedy ¢ 
Exact Lev 


Fairbanks. 
Fairchild 

Faucet-Qu 
Federal E 
Feist, Juli 
Ferry Car 
Fitler Co. 
Flambeau 
Fletcher-T. 
Flour City 
Forbes St 
Forsberg | 
Fuller Toc 


6 & SMe 
6. L. Be 
Gale Pro 
Gardner \ 
Gates Rut 
General P 
General S$ 


Gensco T 
Warehoi 


Gering Pr: 
Getty & C 
Geuder, P 
Gibson G 
Gilbert M 
Gilbert Pi: 
Gillespie | 
Gillette S« 
Gilton Me 
Globe-Uni 
Goodell ¢ 
Gotham |: 
Goulds Pu 
Grabler M 
Graham C 


Grainger, 
Gray & Di 
Greenlee ° 
Gries Rep 
Griffin Co 
Griffin Mf 


Hall-Wesse 
Hancock } 
Handy Thi 
Hanser Of 
Hanson Sc 
Harrington 


HARDW 





ee, 450 
eee 41 
one 
ove ee 
well 
«cos OF 
--- 401 
--. 30 
... 273 
. 339 


—s 
...78-79 
. ¥7 
oon 
. 26-27 
. 445 


40! 

. 7 
ool 

. 291 


is ae 


.. 438 








Index to Advertisers 





Eagle Woodenware Mfg. Co..... 410 
Earle Hardware Mfg. Co........ 36 
Eclipse Lawn Mower Co. ........ 53 
Eclipse Machine Div. ............ 382 
Electric Steam Radiator Corp..... 76 
Empire Brushes, Inc. ............. 261 
Empire Curtain Mfg. Co. ........ 325 


Enterprise Mfg. Co., Akron, Ohio. 211 


er 66 
Brey Ges, TRO. oceccccccsccces 419 
Exact Level & Tool Mfg. Co., Inc. 451 


F 
Fairbanks, Morse & Co. .......... 123 
Fairchild Industries, Inc. ........ 293 
Faucet-Queens, Inc. .............. 435 
Federal Engineering Co. ......... 280 
CE stsck tueinesaanen Grin 449 
Ferry Cap & Screw Co............ 32 
Fitler Co., Edwin H............... 400 
Flambeau Plastics Corp. .......... 262 
Fletcher-Terry Co. ..............+- 214 
Flour City Brush Co. ............. 453 
PE A So cesnsedicscdeds 455 
Forsberg Mfg. Co. ...........0.00 192 
Fuller Tool Co., Inc. ............ 206 
SG 
S & S Metal Product Co. ........ 450 
Be TSE GR, onc cccscicscss 414 
SP IEEE. odcccssecvceseoveus 247 
Gardner Wire Co. ..............- 450 
Gates Rubber Co. .............. 55, 56 
eer 146 
General Slicing Machine Co...... 410 
Gensco Tool Div. General Steel 
Warehouse Co., Inc. ........... 30 
Gering Products, Inc. ............. 402 
Getty & Co., tnc., H. $.........+- 4 
Geuder, Paeschke & Frey Co..... v1) 
Gibson Good Tools, Inc. ......... 442 
ge a er 268 
Gilbert Plastics, Inc. ............. 316 
Gillespie Varnish Co. ............ aon 
Gillette Safety Razor Co. ........ 134 
Gilton Manufacturing Corp. ..... 133 
Globe-Union, Inc. ..............+- 407 
Goodell Company, The ......... 230 
Gotham Industries, Inc. ......... 262 
Goulds Pumps, Inc. ............+- 4 
Grabler Mfg. Co., The ........... 261 
Graham Co., Inc., John H. 
198, 224, 345 
Grainger, Inc., W. W.........+0.+ 372 
Gray & Dudley Co. .............. 100 
Greenlee Tool Co. ............006 358 
Gries Reproducer Corp. ......... 360 
ee i, We scevsccccscoss 306 
BE TE I. vccdseccccsseses 355 
H 
Pe GO vacedccccevccess 328 
Hancock Manufacturing, Inc...... 371 
Handy Things Mfg. Co. .......... 407 
Hanser Organization, Harry .... 445 
Hanson Scale Co. .........-.+0+ 370 
eee nh 393 





Harris & Co., Arthur ............. 442 
EE TEL. .cccnossnenpncseue a 
0 Sen 86 
Heddon's Sons, James ........ 286-287 
Peet Ee k, We. Gicccscnccsvscs 429 
Heller Brothers Co., Newcomers- 
EEE ED. s.culeithdiunpennicieipes 292 
Henkel-Clauss Co., Inc., The..... 279 
Herbrand Div., Bingham-Herbrand 
BS. Sendeukushiebosnetsuntworvs 254 


Herculean Appliance Corp. ..... 264 
Hi-Test Twist Drill Works, Inc..... 439 


Hobart Mfg. Co., The .......... 375 
Co ee eee 35 
RE TS nn ductacnpesvasees 311 
Hoithouse & Hartup .............. 75 
Home Owners’ Catalogs ......... 348 
Piet Gig. TED. ccncccccccssccce 150 
Hoppe, Inc., Frank A. ...........- 394 
Horrocks, Ibbotson Co. .......... 316 
(i. | oa ccctsmsededaeeds 24 
Hoyt & Worthen Tanning Corp... 438 
Huenefeld Co., The .............. 456 
Hy-Ko Products Co. .............- 421 
Hyde Bird Feeder Co. ............ 87 
ET TIDY eisatbasvescsecses 283 
I 
Ideal Cabinet Corp. ............ 3% 
Imperial Bit & Snap Co. ........ 4\8 
Independent Lock Co. ............ 9 
Indiana Steel & Wire Co. ........ 418 
International Salt Co., Inc....... 4il 
leetn: Anger GF Ge...<....ccccvcess ! 
Sas, lb Snct-bscuscnsusaece 382 
J 
Jackes-Evans Mfg. Co. .......... 121 
Socheen Wile. GO... ...ccsccccccceee 264 
DUES GE. TRS ccccccceccccesse él 
Jacobsen Manufacturing Co...... 58-59 
PEE TONNE. sacccrevecesasas 338 
Jerclaydon, Inc., Glamorene Div. 132 
Jiffy Enterprises, Inc. ............ 314 
Johnson, Inc., William .......... 44) 
Johnston Lawn Mower Corp... .212-213 
Joliet Wrought Washer Co. ..... 426 
Jones & Laughlin Steel Corp..... 295 
Ie i. Cin, Be Ga. cccecccessen 404 
K 
Kansas City Mower Co. ........... 440 
OND TOD vceccvvccsiccsvecoues 83 
MeN Lock Go., WS. ..c.ccccscccece 242 
Kellogg Brush Mfg. Co. .......... 294 
Kessler Arms Corp. ........+.-++ 210 
Kester Solder Co. ............-+-- 308 
Keuffel & Esser Co. ............-- 114 
Keystone Steel & Wire Co........ 57 
Keystone Wire Cloth Co.......... 424 
GING, GBs ccccsevcccoces 137, 334-335 
Kimble Glass Div. Owens-Illinois 
BED GB. scccedeccceesesccesees 42 
Klean-Strip Co., Inc. ........-+-. 322 
Klein & Sons, Mathias ............ 356 
Klein-Logan Co, .........-sseeeeee 347 
Knape & Vogt Mfg. Co........... 142 
BD GIS incannossnccescctoen 452 
Koptem, Bie. csccccccccscccocceses 96-97 
Kursh Products, Inc. ..........-.-- 331 
Kwikset Sales & Service Co. ..... 3 


Continued on Page 452 


HARDWARE AGE, SEPTEMBER 18, 1952 


The CAPTAIN | 





wants 












weer e 


to meet you! 





SEE PAGES 296-297 










Parts for 
HURRICANE Power Mowers 


Always Available 








A Complete “Parts” Stock 
Brings Steady Sales! 


Hurricane Rotary Power 
Mowers never become obso- 
lete! Each new, improved 
part is made to fit any Hur- 
ricane ever built! Because of 
normal wear and breakage, 
owners will need replace- 
ment parts. By offering 
Hurricane parts and service, 
you'll monopolize this repeat 


business. Money-wise dealers 
all over the country are bring- 
ing in additional income from 
parts and service business. 
You can too! Write us for 
details. 


NATIONAL METAL PRODUCTS COMPANY, INC. 


Dept. H-A 


2722 Cherry St. Kansas City 8, Mo. 























See This 
QUALITY Line 
Booth 216 
New York 
Hardware 


Show 














QUALITY 
Line 


When you handle the TUCK line you have the 
QUALITY line of hand tools to sell which insures 
complete customer satisfaction and more profit 
to you. 

TUCK’s Amber Plastic Handle Screw Drivers 
are available in blade lengths of 2” to 12” and 
point widths of from 3/16” to 7/16”. 

For the best in hand tools buy TUCK. 

Write for descriptive folder and first Centenary 
Serew Driver Display Board deal and mention 
wholesaler’s name. 


TUCK MFG. CO., Brockton, Mass. 
100 Years of Quality Tool Making 

















© Most Complete Line of Aluminum & Weod Levels 
© Finest Construction, Precision and Eye-Appeal 


© Competitively Priced 


© Fully Guaranteed 





ECONOMAT ALUMINUM LEVELS 


18", 24", 28", 30" 


Write For Catalog On EXACT & ECONOMAT Lines 


EXACT LEVEL & TOOL MFG. CO., INC 
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For Extra Sales! . . . For Extra Profits! 


yesco MAJESTIC 


vasoe@uanx > MIRROR POLISHED 


STAINLESS FLATWARE 


Majestic offers a choice of several 
patterns, fancy and plain, in all 
Price ranges. Available in open 
stock and sets. 


m MAJESTIC SILVER CO 


Manufacturers of 


STAINLESS STEEL FLATWARE 


NEW HAVEN, CONN. 





Gift Boxes 
and Open 
Stock Displays 
Also Available 



















The ARTMOORE MOP ang 
\s CLEANING APPLIANCE 


leads in performance and service 


It Scrubs—It Waxes—It Dusts—It Washes Painted Walls 


Across the land, users acclaim it as the BEST! 
“By all odds, the best mop ever made.” 
Mrs. R.H. D.—Maine 

“Different kinds of sponge mops on 
the market; I prefer Artmoore.” 
Mrs. W. Van V.—Washington 
Feature Artmoore for profitable sales 
and satisfied customers. 








See your jobber or write 


ARTMOORE CO. 


1319 N. 3rd St., Milwaukee 12, Wis. 











Dept. HA-92 





Rio Grande 
ANNOUNCES , 


ALWAYS A TOP SELLER: 
Made of one-piece hand 
turned Maple bowls with 
LIFETIME GUARANTEED 
steel gears. Beautifully 
decorated, by our talented 
artists, in designs of 
English Ivy, New Dogwood, 


Apple and Cherry. 2421 McKINNEY AVE., DALLAS, TEXAS 















Toye Back! and available — 


Kromex 


Chrome Bread Kabinet 
Functionally designed, skillfully 
crafted in America. Service pes. 
in’ shimmering crystal and 
gleaming chrome. Lazy Susans, 
Mayonnaise Service, Relish 
Service, Jam Jar, Silent Butter, 
Tidbit Trays, Butter Dish, etc. 









KROMEX ENDURINGLY 
BEAUTIFUL ORIGINALS 
Cleveland 3, Ohio 
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These handy house- 
hold size rolls of famous 
Tru-Test gummed tape 
come in mighty 

handy around a home. 
Maybe that’s why 
retailers are reporting 
brisk turnover . . . in 
creasing demand. 
Packed 12 rolls toa 
display carton 

retail for 25c. 
Available in 1 to 3 
inch widths. 

Try it soon. 









TRU-TEST 
GANTAM 


ROLLS 






Check with 
your wholesaler 


mid.by TAPE Inc., 
Green Bay, Wis. 





today or write us direct. 











<> AUTOWASH 


FOUNTAIN TYPE BRUSH 


MORE THAN 


50% PROFIT 
*3.49 $3.98 


36” HANDLE 
Write Dept. 145a for more information 


AS YoU @ Blended horsehair 
bristles in replaceable 
CLEAN 


plate. e Aluminum 
handle. e Rubber pro- 
tective bumper. 
FLOUR CITY BRUSH CO. 
PACIFIC COAST BRUSH CO. 





See you at Booth 1011 RETAIL PRICE 


NATIONAL HARDWARE SHOW 


SLING-0O-MATIC 


Accurate, safe, fast! Ideal for pests, small 
game, target practice! Visible 400 
BB supply in clear plastic han- 
die. Fire, re-load and fire 
instantly. Machine 
gun speed! 


SPECIAL 
OFFER 


Sample, $1.35 p.pd. 
Sample Doz. at quantity 
discount, $14.04 p.pd. 


otill $1.95 


COMPLETE WITH 
—e LOAD 












MONEY BACK GUARANTEE — ORDER TODAY 
TROPICAL SALES, Box 35-H, Coconut Grove Be, Miami , Fla. 

















REH-CRAFT TROPHIES 
OF MERIT 
INTRODUCING OUR NEW SALES- 


MAN TROPHY TO HELP MAKE 
MORE SALES FOR YOU. 


#118S #C SIZE FIGURE 
Height 12". . . $18.00 LIST 


Write for our new 1952 Catalogue 
for more Trophy Values 


A. C. REHBERGER CO. 
2134 N. Magnolia Ave. 
Chicago 14, Illinois 
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Here's That Extra Item For 


BIG PROFIT 


© jCoro- CLINTON - Kreisler 
©) WATCH & JEWELRY ENSEMBLES i 


Also a complete line of fine po y : i 
17 jewel watches ni A 

he National Hard Sho ~—S_ FO HIM, , 
See Us At The National Hardware iw Nationally euxtoxKessl, 





Fou HEE : 4 





AGE Notionatty . in New York, October 6-10. Booth No. 567 Advertised 
WELRY ENSEMOLE Advertised , 


7 lia street © CLINTON WATCH CO. Chicago 2, Illinois 
A Complete Gift-Wrap Section— |) ‘eaves’ fr Holey Youne 


i ' ys = FoR 
In Your Own Store for just 835-5 || “7 sow esse gents 


Here's Aye med i. { pill aM BV 

turn sta ems into 

Christmas gift items. cHR 
Gift Wrap Unit 
GWD 952 shown 
consists of: 

@ 6 rolls fancy gift wrap 
paper, 20" x 100° long, 
in cutter boxes. 


sc - el lai hs @s ll kli ift 
gyi on San 

















2 widths, 100 yds. each. a1 4 ; ba 
@ Handy informative yy a / bel Your 
book—"How to Gift } obber fo 
show you 


OP ’ W: o 
® Atitaetive sturd the complete 
+’ ! 1 y 
ai A Oxwall line 


counter-display stand 


eee at i 


beat 
Tee for ready use, 22" 
wide, 29" high, 114," 
deep. 


3711 
For Christmas and every occasion during the year, We manufacture all type screw 
here's a handy, economical way to set up your own drivers with wood and plastic 


Gift Wrap Section. Featured in NEMA Plans Book handles, chisels, spark plug testers, : 
and General Mills Pocket Guide, this well balanced awls, pliers, spring balances, etc. ‘she ine saedtes papery: 


wrapping assortment is a real Gift-Sales booster. Order 
yours now for only $35.95. Refills on papers and rib- 
bons always available. Ox WALL sgele) i co Ltd 
| 5 . 
—_——] 


Terms: Net 30 if rated—or cash with order 
f.0.b. Milwaukee, Wisconsin DEP'THaA 928 Broadway New York 10, N. Y. 
Factory: Oxford, N. J. 


RUBY PRODUCTS CO. siiwovkee > Wis 


oncinaL DOMES OF SILENCE ::+:.-.: 


in carto 
SE LL ON SIGHT when these attention-compelling con- — s)z¢s ” 
tainers, box or card are an on counters. Genuine DOMES 1% 1%” %” 
ces. OF SILENCE glide softly, silently, smoothly ™”%” *”%” 


One set on a 
{2 Cards in a bex. 























nee, ane Ver all flooring; saves floors and furniture. For 
ate years the favorite with houseowners and furniture 
manufacturers. 


Ask your jobber or write 
DOMES OF SILENCE, Division of 


ROBERT E. MILLER & CO. INC. 
35 PEARL STREET NEW YORK CITY 
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